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Daily  average  circulation  in  March,  1957,  was 

61 1 ,227 

the  highest  March  circulation  in  ail  Daily  News 
history  ...  up  9,1  14  over  March,  1956  . . .  and  the 
fifth  consecutive  month  of  record-breaking  circu¬ 
lation  figures. 


The  Independent  reporting  policies  of  the  Daily  News 
continue  to  attract  new  readers.  Readers  like  a  newspaper 
that  investigates  everything  .  .  .  and  gets  results  (ask  Orville 
Hodge). 

The  solid  growth  of  the  Daily  News  in  circulation  makes 
its  value  as  an  advertising  medium  greater  than  ever  before. 

It's  another  reason  why 

. .  you  get  MORE  for  your  advertising  investment  in  the 

CHICAGO  DAILY  NEWS 

John  S.  Knight  .  .  .  Editor  and  Publisher 


THE  DALLAS  TIMES  HERALD  (TEXAS) 


THIS  5  UNIT  SCOTT  PRESS  IS  EQUIPPED  WITH  THE  LATEST  IMPROVED  SCOTT  128 
PAGE  3  TO  2  RATIO  (FOLDED  EDGE  FORWARD)  FOLDER  AND  UPPER  FORMERS. 


COLOR  PRINTING 

JTOR  either  spot  color  or  4  colors,  this  unit  may  be  rendered  non-operative  or 

Press  has  two  double  reverse  drives  reversed  and  all  gears  remain  in  perfect 

and  three  single  reverse  drives,  six  built-  u  r’  i  j*  ^  n  •  • 

®  _  ’  mesh.  Color  adjustment  on  all  units  is 

in  full  width  divided  color  fountains 

j  ,  ,  1  j  Cl  waist  high  without  any  electrical  appar- 

and  three  color  plate  cylinders,  bach  »  /  rr 

unit  is  driven  by  two  upright  shafts.  By  atus.  There  are  many  new  and  tested 

a  single  throw  of  a  lever,  one  half  of  the  features  on  this  latest  installation. 


WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD.  NEW  JERSEY 
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Baltimoreans  wake  up  with  THE  SUN.  They  have  dinner  with 
THE  EVENING  SUN.  They  gladly  relinquish  half  of  every  Sabbath 
to  pore  over  THE  SUNDAY  SUN.  The  Sunpapers,  you  see,  are  more 
than  a  business  in  Baltimore— they're  an  established  community 
custom.  That's  why  advertising  leadership  is  so  great— and  growing 
constantly.  That's  why  The  Sunpapers  are  uniquely  qualified  to 
carry  your  message. 


Combined  daily  circulation  407,691  .  .  .  Sunday  321,709 


National  ftapretentatives:  Cresmar  &  Woodward,  Inc.,  New  York,  Son 
FronciKO  and  lot  Angeles;  Scoloro,  Meeker  &  Scott,  Chicago  ond  Detroit 
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What 

does  it? 


Your  Aeus-papers  with  a  jingle,  basic,  local  edi¬ 
torial  appeal,  never  surpassed,  locally  or  in  their 
combined  national  intluence  on  sales.  Emphatically 
demanded,  paid  for,  never  tuned  out  or  replaced 
by  another  show  .  .  .  .YcH's-papers  deliver  .  .  . 

i\euspapers  for  Audience 

36,000,000  paid  subscribers  eiwy  day.  Or.  a  conservatiTe 
112,000,000  readers  every  day. 

Newspapers  fur  Automotive 

Only  newspapers  enter  every  one  of  this  nation's  S.i.S.tO.OOO 
automobile  owning  bouseliolds  every  day. 

Newspapers  for  Classified 

In  newspapers  you  find  wbat  amounts  to  tlie  world'-  great¬ 
est  employment  agency.  Classified  contributes  most  to  keep 
60.000,000  workers  on  payrolls,  to  earn,  to  spend. 

Newspapers  for  Druqs 

-Again.  newsi)apers  alone  reach  112.000.000  readers  and 
potential  customers  of  .56.000  <lrug  stores  with  over  S5.0<K),- 
000.000  in  sales. 

Newspapers  for  Groceries 

The  suggestions  for  tomorrow's  breakfast,  lunch  and  dinner 
for  over  112.000,000  newspaper  readers  appear  in  today’ i 
newspapers.  384,616  food  stores  with  over  $40,000,000,000 
in  sales  stay  in  business  with  newspapers. 

Newspapers  for  Peoetratioo 

No  other  medium  or  show  delivers  a  daily  complete  market 
penetration.  1,721,650  retail  establishments  with  $170,000,- 
000,000  retail  sales  do  it  mostly  with  newspapers.  Proven 
best  for  your  retailer  .  .  .  newspapers  are  best  for  you. 
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EDITOR  &  PUBLISHER  CALENDAR 

April  22 — The  Associated  Press,  annual  meeting,  New  York  City. 

April  22-25 — American  Newspaper  Publishers  Association,  71st  annual 
convention.  Waldorf-Astoria  Hotel,  New  York. 

April  25-27 — Nebraska  Press  Association,  State  convention,  Lincoln 
Hotel,  Lincoln,  Nebr. 

April  25-27 — Press  Photography,  Southern  short  course.  University  ol 
North  Carolina,  Chapel  Hill,  N.  C. 

April  25-27— American  Association  of  Advertising  Agencies,  annual 
meeting,  Greenbrier,  White  Sulphur  Springs,  W.  Ve. 

April  26-27 — South  Texas  Press  Association,  30th  annual  convention, 
Gunter  Hotel,  San  Antonio,  Tex. 

April  27 — Indiana  Republican  Editorial  Association,  annual  Spring  meet¬ 
ing,  Severin  Hotel,  Indianapolis. 

April  27 — United  Press  Illinois  Newspaper  Editors  Association,  lunch 
and  seminar.  Hotel  Sheraton,  Chicago,  III. 

April  27-28 — Alabama  Associated  Press  state  meeting,  Reich  Hotel. 
Gadsden,  Ala. 

April  27-28 — The  Associated  Press  of  North  Dakota,  Spring  meeting, 
Minot. 

April  28-30 — Ohio  Circulation  Managers  Association,  Spring  meeting, 

I  Van  Cleve  Hotel,  Dayton,  Ohio. 

!  April  28-May  4 — Journalism  Week,  School  of  Journalism,  University  of 
i  Missouri,  Columbia. 

April  29 — Canadian  Press,  Spring  meeting.  Executive  Committee. 
Toronto. 

April  29-May  1st — New  York  State  Circulation  Managers  Association, 
Spring  meeting,  Mark  Twain  Hotel,  Elmira,  N.  Y. 

April  29-May  10 — American  Press  Institute,  special  City  Editors  Semi¬ 
nar,  Columbia  University,  New  York. 

April  30 — Canadian  Press,  Spring  meeting  of  Board,  Royal  York  Hotel, 
Toronto. 

May  I — Canadian  Press,  annual  meeting.  Royal  York  Hotel,  Toronto. 
May  I — Marquette  University  Third  Advertising  Conference,  Brooks 
Memorial  House,  Milwaukee,  Wis. 

May  2-4 — Institute  of  Newspaper  Controllers  and  Finance  Officers, 
western  regional  conference,  Olympic  Hotel,  Seattle,  Wash. 

May  3-4 — Upper  Midwest  News  Executives  Conference,  School  of 
Journalism,  University  of  Minnesota.  Minneapolis. 

May  4 — Ohio  United  Press  Editors,  lunch  and  Spring  mooting.  Fort 
Hayes  Hotel,  Columbus.  Ohio. 

May  4-5 — Loulsiana-Mississippi  Associated  Press  Association,  meeting, 

I  Buena  Vista  Hotel,  Biloxi,  Miss. 

May  4-5 — United  Press  Editors  of  West  Virginia,  annual  Spring  meet- 
1  ing.  Chancellor  Hotel,  Parkersburg,  W.  Va. 

May  5 — The  Associated  Press  of  Georgia,  annual  meeting.  Bon  Air 
'  Hotel,  Augusta. 

i  May  5-6 — Iowa  Short  Course  on  Newspaper  Circulation,  School  of 

!  Journalism.  Iowa  City,  Iowa. 

May  5-9  — Carribbean  Area  Press  Seminar,  International  House,  New 
I  Orleans,  La. 

May  6— Overseas  Press  Club  of  America,  18th  annual  Awards  dinner, 
Waldorf-Astoria  Hotel,  New  York  City. 

I  May  6-8 — Association  of  Canadian  Advertisers,  42nd  annual  meeting, 

I  Toronto. 

I  May  6-8 — Photojournalism  Conference,  first  annual.  University  of 

j  Miami,  Coral  Gables,  Fla. 

I  May  8-10 — Pacific  Northwest  National  Newspaper  Advertising  E<ecu- 

]  tives  Association,  44th  annual  meeting.  Hotel  Gearhart,  Gearhart,  Ore. 
i  May  10 — United  Press  Newspaper  Editors  of  Massachusetts,  Spring 

meeting.  Hotel  Somerset.  Boston. 

May  10-11  — Eastern  North  Carolina  Press  Association,  Spring  meetina. 

;  May  II— Un  ited  Press  Broadcasters  Association  of  Connecticut  Sun 

Valley  Acres,  Meriden,  Conn. 

May  12 — Florida  Associated  Press  Newspaper  Members  annual  meet¬ 
ing.  Casa  Linda  Hotel.  Daytona  Beach,  Fla. 

Atlantic  Christian  College,  Wilson,  N.  C. 

May  12-13  — Kansas  Associated  Press,  annual  meeting,  Manhattan.  Kas. 
May  12-14 — Institute  of  Newspaper  Controllers  and  Finance  Officers, 
National  Spring  conference,  Atlanta  Blltmore  Hotel,  Atlanta,  Ga. 

May  12-15— National  Newspaper  Promotion  Association,  27th  annuel 
convention,  Jung  Hotel,  New  Orleans,  La. 

May  13  — Society  of  the  Silurians.  Spring  dinner,  Waldorf-Astoria 
Hotel.  New  York. 

May  14-1  5— Iowa  Associated  Press  Managing  Editors,  Spring  meeting. 
Savery  Hotel.  Des  Moines. 


Vol.  90.  No.  17,  Ai»ril  20,  1967.  Editor  &  Publisher,  the  Fourth  Estate  is 
published  every  Saturday  with  an  additional  issue-  The  International  Year  Bo<»k 
Number  in  February  by  the  F'ditor  &  Publisher  Co.,  Inc.  Editorial  and 
ness  offices  at  Suite  1700,  Times  Tower,  1475  Broadway,  New  York  36,  N.  *• 
<  Printed  by  Scott  Printinjr  Co.,  Jersey  City,  N.  J.)  Second  class  mail  privileire> 
authorized  at  New  York,  N.  Y.  under  the  act  of  March  .3,  1879,  with  Titles 
patented  and  Registered  and  Contents  Copyrijrhted  1957  by  the  Eklitor  &  Pub¬ 
lisher  Co.,  Inc.  Annual  subscription  $6.50  in  United  States  and  iwssession?. 
and  in  Canada.  All  other  countries  $10.00. 
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THIS  TWIN'S  IN  A 


LATHER  OVER 

Dove! 


Excited?  You  just  bet  they're  excited.  St.  Paul's  buyers 
have  worked  themselves  into  a  real  sudsy  lather  over  new- 
on-the-market  Dove!  According  to  the  all-new-from-cover-to- 
cover  1957  St.  Paul  Consumer  Analysis  Survey,  they  love 
Dove. so  ardently  that  it's  the  preferred  product  on  better  than 
10  percent  of  St.  Paul's  soap  trays  .  .  .  after  /ess  lhan  a  year 
on  the  retailers'  shelves! 

What  on  earth  did  Dove  *io  to  deserve  such  an  in¬ 
stantaneous  display  of  enthusiasm  and  acceptance?  1.  They 
made  a  good  product.  2.  They  promoted  the  daylights  out  of 
it  with  a  consistent  hard-hitting  advertising  cam|)aign  in  the 
St.  Paul  Dispatch-Pioneer  Press! 

Brand  Preference  in  St.  Paul 


BRAND 

1957 

1956 

Brand 

A  . 

.  21.9% 

.  26.2% 

Brand 

B  . 

. 19.1  _ 

21.0 

Brand 

C  . 

. 12.6  _ 

_  9.1 

DOVE 

. 10.8  _ 

^  hen  St.  Paul's  shoppers  head  for  their  store  or  dealer's 
do  they  look  for  YOUK  product  ...  or  do  they  over-look  it? 
Just  a  glance  at  the  1957  St.  Paul  Consumer  Analysis  Sur¬ 
vey  will  tell  you.  This  comprehensive  study  reveals  the  buying 
habits  and  brand  preferences  of  the  186. 1(K)  people  in  the 
St.  Paul  Market*  who  spend  596  million  dollars  a  year  .  .  . 
and  who  rely  on  the  Dispat<  h-Pioneer  Press  to  bring  them  ihe 
“buy-word.”  For  your  copy,  contact  your  Hidder-Johns  rep¬ 
resentative  or  write,  using  your  company  letterhead,  to  Con¬ 
sumer  Analysis,  Dept.  A. 

‘RaiiufT,  04Ji(.t.  and  Washlnxlun  Counttri 
Source;  May  10,  1956  Sale*  Managetneni 
Survey  of  Buying  Power 


ST.  M.  PAUL 


DISPATCH 

A  BIDDtR  NEWSPAPER 

PIONEER  PRESS 

editor  ac  PUBLISHER  for  April  20.  1957 


REPRESENTATIVES 

RIDDER-JOHNS,  INC. 

NEW  YORK  -  CHICAGO  -  DETROIT 


SAN  FRANCISCO -LOS  ANGELES 
ST.  PAUL -MINNEAPOLIS 
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HOW  ACB  SERVICES  HELP  INCREASE  DAILY  NEWSPAPER  ADVERTISING 


n 


ACB’s  Newspaper  Research 
Services  HELP  THE 
NEWSPAPER  PUBLISHER 


in  two  important  ways 


JN  THE  PAST  newspaper  pub¬ 


lishers  everywhere  and  their 
representative  offices  were  besieged 
with  “Calls”  (phone,  letter,  post¬ 
card)  for  “back  copies”  of  their 
newspapers.  Most  of  these  “calls” 
are  to  check  competitive  advertis¬ 
ing  on  even  their  own  dealer  copy. 
In  many  instances  such  requests 
have  mounted  to  a  point  where  it 
became  a  real  time-consuming  chore 
— until  ACB  took  over. 

To  meet  this  demand— ACB  maintains 
a  three  months’  file  of  all  subscribing 
newspapers  which  is  available  to  agencies 
and  advertisers.  We  encourage  use  of  these  files — because  we  know 
it  is  in  support  of  newspaper  advertising.  These  files  are  also  used  to 
supply  requests  for  “extra”  checking  copies. 


ACB  has  diverted  a  big  percentage 
of  these  non-profit  calls  away  from 
newspaper  offices  by  offering  their 
Research  Services  to  advertisers.  If 
the  agency  or  advertiser  does  not 
have  the  help  or  exp>erience  to  check 
files  for  their  requirements,  we  offer 
them  a  complete  Checking  Service 
to  meet  their  needs. 

Better  Than  95%  Accuracy 

To  do  this  is  a  simple  matter  for 
ACB,  because  of  its  “Checking 
Proof”  Service  for  newspaper  pub¬ 
lishers.  Advertisers  have  found  that 
it  is  much  easier  to  get  ACB  to  do  the 
searching  and  compiling  for  them 
than  to  do  it  themselves.  ACB 
guarantees  over  95%  accuracy. 

These  Research  Service  by-prod¬ 
ucts  have  made  it  possible  for  ACB 
to  keep  its  “Service  Charges”  to 
publishers  at  a  much  lower  level 


^rwin  J 


CoL 


'k  ir  if. 

umn 


than  otherwise  would  be  possible. 
Even  more  important — it  helps  an 
agency  or  advertiser  assemble  news- 
pap)er  advertising  information  that 
otherwise  could  not  be  obtained 
and  we  know  that  this  in  turn  helps 
to  increase  newspaper  schedules. 

Shows  Wide  Uses 

Thus,  ACB  advertises  its  news- 
pap)er  Research  Services  to  adver¬ 
tising  and  sales  executives  offering 
advertisers  an  accurate  checking 
service  for  all  daily  and  Sunday 
newspaper  cities. 

Indirectly,  these  Research  Serv¬ 
ices  are  excellent  promotion  for 
newspapers  for  they  show  advertis¬ 
ers  what  wide-spread  use  of  news- 
pajjer  space  is  being  made  by  other 
manufacturers  in  their  line — in  the 
1393  different  communities  where 
daily  newspapers  are  published. 


ACB  Service  cooperates  with  newspaper  publishers  in  making  it  easier 
for  agencies  and  advertisers  to  use  Newspapers — for  their  advertising. 


ACB 

Service 

Offices 


•  79  Madison  Ave.,  New  York  •  18  S.  Michigan,  Chicago 
•  20  S.  Third  St.,  Columbus  *  161  Jefferson,  Memphis 
•  51  First  St.,  San  Francisco 


THE  ADVERTISING  chkking  bureau,inc 


The  1957  membership  cards  of  Sigma  Delta  Chi  offer  mem¬ 
bers  all  “priveleges,”  according  to  the  Indianapolis  News.  And 
Paul  Eisenberg,  Hardware  Ag.e,  Philadelphia,  received  a  letter 
from  SDX  headquarters  urging  members  to  take  “an  active 
roll.”  .  .  .  Boyd  Martin  entered  upon  his  second  half-century 
as  movie-drama  critic  for  the  Louisville  Courier- Journal.  His 
review  of  the  four-reel  nickelodeon  epic,  “The  Great  Train 
Robbery,”  in  early  1910  may  have  been  the  first  movie  review- 
in  a  daily  newspaper.  .  .  .  Hartford  (Conn.)  Times  Photog¬ 
rapher  Ted  J.  Kosinski  and  wife  landed  a  104-pound  grouper 
off  Marathon  in  the  Florida  Keys.  .  .  .  The  Holdenville  (Okla.) 
Daily  News  drenched  its  columns  with  perfumed  ink.  Next  to 
the  story  explaining  the  stunt,  by  coincidence,  was  a  picture  of 
Defense  Secretary  Wilson  holding  his  nose.  .  .  .  Proofreaders  of 
the  Pacific  Stars  and  Stripes,  Tokyo,  caught  a  line  describing 
Jane  Russell  as  wearing  “a  shoulder-length  dress.”  .  .  .  James 
P.  Davis,  New  York  Daily  News  rewriteman,  will  produce  his 
play,  “Dead  Stop,”  thanks  to  the  financial  backing  of  155  of  his 
News  associates.  .  .  .  Joseph  E.  Coyne,  whose  first  novel,  “The 
Threshing  Floor,”  was  published  last  year  (G.  P.  Putnam  & 
Sons),  has  become  a  reporter  on  the  Portland  (Me.)  Press 
Herald.  .  .  .  Carl  Berger,  former  Des  Moines  Register  and 
Washington  Post  &  Times-Herald  newsman,  is  author  of  “The 
Korea  Knot”  (University  of  Pennsylvania  Press  and  Oxford 
University  Press),  a  military-political  history  that  examines  U.S. 
policy  in  Korea. 

— It  takes  all  kinds  of  people  to  make  a  polyglot  population 
and  unpublished  letters-to-the-editor  often  illustrate  the  quirks  of 
eonfused  minds.  Here’s  a  letter  received  by  the  Seattle  Post- 
Intelligencer:  “(^ol.  Dwight  D.  Eisenhower  received  the  Atomic 
Hydrogen  Bomb  Formulas  from  me  shortly  after  Pearl  Harbor 
Day,  with  which  to  end  World  War  II  quickly.  The  Department 
of  Di-fense  has  blocked  my  requests  for  a  receipt  from  the  Presi¬ 
dent  for  these  formulas,  ('.ould  your  Washington  (lorrespondeni 
ask  the  President  for  this  receipt  or  deposition  at  a  White  House 
Press  (Conference?” 

— A  reader  sent  a  wrong-answer  entry  to  a  Binghamton 
(N.  \.)  Sun  puzzle  contest  in  an  envelope  bearing  a  6-cent 
airmail  stamp,  20-cent  special  delivery  stamp,  7-cents  in  regular 
postage  and  a  registered  mail  stamp.  .  .  .  Fred  Tarter,  14,  a 
Brooklyn  junior  high  lad,  already  is  a  feature  writer  for  the 
Kings  Courier  and  Brooklyn  Graphic,  weeklies,  and  also  works 
for  the  Inter-County  Publications.  He’s  asking  the  nation’s  news- 
j  papers  to  campaign  to  save  the  famous  World  War  H  aircraft 
i  carrier  Enterprise  from  the  junk  heap  as  a  historic  shrine.  .  .  . 
Heading  in  the  Memphis  Press-Scimitar:  “News  in  Brief  And 
Associated  Press  Dispatches  Condensed  from  United  Press.”  .  .  . 
The  Cincinnati  Times-Star’s  April  Fool  story  headed  “Redlegs 
to  Move  to  Covington”  bore  byline  of  “I.  M.  Lyar.” 

Dizzy  Diary 

— Enjoyed  press  screenings  of  two  fin»^  Melro-(ioldwyn-Mayer 
pictures,  “Something  of  Value,”  from  the  great  novel  by  syndi¬ 
cated  columnist  Robert  Ruark,  and  “Designing  Woman,”  in  which 
Gregory  Peck  plays  a  newspaper  sports  writer. 

— Lunched  at  the  Metropolitan  Club  with  Wanda  Jahlonski, 
McCiraw-Ilill’s  authoritative  writer  on  oil  reserves  in  the  Persian 
C.ulf,  who  has  returned  from  months  in  the  Middle  East,  during 
which  she  had  a  private  audience  with  King  Ibn  Saud  and  other 
leaders  in  that  troubled  area. 

— Greeted  many  newsmen  at  reception  of  the  Consul  General 
of  India  and  Mrs.  M.  Gopala  Menon  marking  (with  fireworks  in 
the  Hudson  River)  opening  of  the  World  Trade  Fair  in  the 
Coliseum. 

— Hailed  Hugh  Baillie,  Chairman  of  the  Board  of  the  United 
Press  Association,  at  fete  given  in  his  honor  at  the  Overseas  Press 
Club  by  the  Society  of  the  Silurians,  composed  of  veteran  New 
York  newsmen. 
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largest  CIrrvlatlon  In  the  Pacific  Northwest 


the  Oregonian 


Portland,  Orogon 
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editor  ac  PUBLISHER  for  April  20,  1957 


editorial 

ANPA:  1887-1957 

4  T  its  New  York  convention  next  week  the  American  Newspaper 
^  Publishers  Association  passes  its  70th  birthday.  Counting  its 
first  formal  meeting  in  February,  1887,  this  will  be  its  71st  annual 
convention. 

The  ANPA  is  bv  far  the  most  important  association  in  the  news¬ 
paper  field  and  has  been  for  many  years.  It  started  with  a  handful 
of  members  and  has  grown  through  the  years  both  in  size  and  service. 
Today  it  represents  a  membership  of  820  newspapers  and  serves 
them  directly. 

Indirectly  the  ANPA  serves  the  entire  newspaper  field  including 
non-members  through  its  tireless  pursuit  of  projects  that  will  benefit 
newspapers  and  its  stalwart  opposition  to  anything  that  will  hurt 
them. 

ANPA  is  neither  the  ser\ant  nor  the  tool  of  an\’  group  or  cli(pie 
of  newspapers  or  publishers.  It  is  dedicated  to  the  welfare  of  all 
newspapers  regardless  of  size.  This  was  demonstrated  many  times 
in  its  assistance  to  newspapers  regardless  of  membership  during  the 
paper  panic  of  1919-1920  and  still  later  in  the  post-war  newsprint 
shortage  of  the  late  ’40s.  It  was  evident  in  the  association’s  fight  to 
victory  against  the  Minnesota  gag  law,  the  Huev  Long  tax  case,  and 
the  NR.A. 

The  ANPA  convention  is  an  opportunity  for  good  fellowship  as 
well  as  serious  discussion  among  its  members.  But  none  of  them 
should  forget  that  behind  this  week’s  interlude  is  a  hard-working 
staff  of  employes  under  General  Manager  Cranston  Williams,  now 
completing  his  18th  year  there,  who  make  .\NPA  perform  in  the 
interest  of  all  newspapers  52  weeks  in  the  vear. 

Dayton  Shutdown 

A  N  ill-advised  strike  of  25  janitors  and  cleaning  women  forcetl 

a  three-day  suspension  of  Davton,  Ohio,  newspapers  because 
some  mechanical  workc>rs  had  more  respect  for  a  picket  line  than 
thev  did  for  their  own  contractual  commitments. 

The  shutdown  might  have  lastc^d  longer  if  the  international 
officers  of  the  fiv'e  craft  unions  had  not  instructed  their  locals  to 
honor  their  nc*wspaper  contracts. 

The  strike  was  unwarranted— it  was  a  hold-up  attempt— as  is 
proven  by  the  fact  that  the  strikers  accepted  the  same  terms  offered 
to  them  before  they  walkt'd  out.  But  this  made  no  difference  to 
those  who  rewered  the  picket  line  without  thought  of  their  own 
obligations. 

This  blind  obeisance  to  a  fetish  is  responsible  for  creating  a 
situation  in  which  as  little  as  2.5  p(‘ople  can  dictate  the  rt*ading 
habits  of  a  large  metropolitan  ciW. 

Mail  Subs  Declining 

TJEFOBE  the  last  30%  increase  in  second  class  rates  was  adoptc'd 

Congress  and  the  Post  Office  were  warned  that  thev  were  pricing 
the  postal  service  out  of  the  market  as  far  as  newspapers  are  con¬ 
cerned.  Those  warnings  were  prophetic. 

An  E  &  P  surx'ey  appearing  in  this  issue  shows  that,  although 
total  newspaper  circulation  has  been  increasing,  mail  subscriptions 
have  declined  more  than  10%  in  the  last  10  years.  The  last  postal 
rate  increase,  therefore,  could  not  have  brought  the  expected  higher 
income  to  the  Post  Office  with  business  falling  off  to  such  a  degree. 
And,  further  rate  increases  surely  will  accelerate  this  trend  to  the 
point  where  deliverx'  of  reading  matter  by  mail  will  no  longer  be  a 
service  to  the  public-at-large  but  a  luxury  item  available  onlv  to  a  few. 


I  am  the  light  nf  the  world, 

—John,  yni;  12. 
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The  serv’ire  opened  with  the  vocal 
hymns  “Lead  Kindly  I.ijrht”  and  “I 
Need  Three  Every  Hour.” — St.  Joseph 
(Mo.)  Xnvu-PrrHH, 

• 

The  area  includes  a  population  com¬ 
posed  of  farm  people  and  89% 

non-fat  residents. — Springfield  (Ohio) 
f'un. 


President  Flisenhower  conferred  with 
Secretary  of  State  Dulles  on  the  touchy 
un-lsraeli  problem. — Rrovvitxdlle  (Tex.) 
Herald. 

• 

Some  300  newsmen,  photo(;i'aphers 
and  curious  onlookers  were  fathered  as 
the  03  Russians  stepped  from  the  plane. 
~Lok  Angeles  (Calif.)  Times. 


The  calls  started  at  noon  Saturday 
ni^ht. — Columbus  (Ohio)  Dispatch. 
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PORT  OF  SAFETY 

We  hav<‘  on  our  roster  four  w’ould-be 
journalists  .  .  .  W’lien  one  member  enterc-d 
the  office  with  a  copv  of  Editoh  &  Pun- 
i.KSHKH.  he  almost  lost  his  life  trv'ing  to 
keep  it.  We  all  passed  the  hat  for  enough 
money  to  cover  a  year’s  subscription. 

Robkkt  L.  Monc.AN 
Public  Information  Office 
USS  Ticonderoga 

GOOD  I  Or  BUY 

In  your  round-up  storv  of  the  lOc  price 
effi-ct  on  neighboring  daily  newspapers,  the 
statement  that,  “we  have  all  the  customers 
we  need,”  was  attributed  to  me  in  error . .  . 

1  think  the  misunderstanding  came  when 
your  reporter  asked  if  we  were  consider¬ 
ing  the  10c  price  and  I  stated  that  we 
did  not  ne»-d  it  at  this  time  hut  I  would 
not  hesitate  in  taking  such  a  step  and  that 
many  of  our  n-aders  suggested  the  10c 
price  tw'o  years  ago  when  we  went  to  7c. 

I  might  add  that  1  hfl  very  strongly  that 
the  daily  newspajxT  is  as  gcxHl  a  biiv  as 
a  cup  of  coffee  anv  <lav! 

Ei.i.is  .\.  Rikt/ki. 

Cleneral  MaiiagiT, 

Crrcttwirh  (Conn.)  Time. 


SPEEDERS 

It  is  the  height  of  presumptuous  .self- 
importance  that  compels  a  newsman  to 
drive  humper-to-humper  with  th«'  Presi¬ 
dential  car  anytime  he  makes  a  move.  What 
possible  harm  could  have  resulted  in  the 
instance  cited  if  the  newsmen  had  arrived 
at  Gettvshurg  5  or  10  minutes  after  the 
President?  To  my  mind,  and  I’m  sure  to 
the  mind  of  millions  of  other  thinking 
Americans,  their  complaints  of  Presidential 
speeding  would  have  been  far  hi'tter  re¬ 
ceived  had  they  themselves  “come  into 
court  with  clean  hands.” 

\lXON  I)kT.\bnowsky 

22.5  Sprain  Road, 

•Scarsdale,  \ew  York 

STILL  IN  THE  VALLEY 

The  implication  ( E  &  P,  April  6.  page 
48)  that  I  have  departed  from  San  Diego 
County  is  misleading.  I  not  only  was,  but 
still  am  publisher  of  the  El  Cajon  Valley 
•Veits,  in  El  Cajon,  in  the  heart  of  San 
Diego  County  ...  I  intend  to  stay  right 
here  and  try  to  keep  up  with  our  growth, 
even  though  the  job  is  killing  me. 

Si  C.vsAnv 

El  ('ajon.  Calif. 


I  r,ii!i::i 

20,  1957 


bp  uut0  guu. 


The  first  day  of  the  week 
eometh  .Mary  Magdalene  early 
when  it  was  yet  dark,  unto  the 
sepulchre,  and  seeth  the  stone 
taken  away  from  the  sepulchre. 

Then  she  runneth,  and  eometh 
to  Simon  Peter,  and  to  the 
other  disciple,  whom  Jesus 
loved,  and  saith  unto  them. 
They  have  taken  away  the  1/ord 
out  of  the  .sepulchre,  and  we 
know  not  where  they  have  laid 
him. 

Peter  therefore  went  forth 
and  that  other  disciple,  and 
came  to  the  sepulchre  .  .  . 

Then  went  in  also  that  other 
disciple,  which  came  first  to 
the  sepulchre,  and  he  saw,  and 
believed. 

For  as  yet  they  knew  not  the 
scripture,  that  he  must  rise 
again  from  the  dead. 

Then  the  disciples  went  away 
again  unto  their  own  home. 

But  Mary  stood  without  at 
the  sepulchre  weeping:  and  as 
she  wept,  she  stooped  down,  and 
looked  into  the  sepulchre. 

And  seeth  two  angels  in 
white  sitting,  the  one  at  the 
head,  and  the  other  at  the  feet, 
where  the  boily  of  Jesus  had 
Iain. 


Anil  they  say  unto  her,  Wom¬ 
an,  why  weepest  thou?  She 
saith  unto  them,  Because  they 
have  taken  away  my  lAird,  and 
I  know  not  where  they  have 
laid  him. 

.And  when  she  had  thus  said, 
she  turned  herself  back,  and 
saw  Jesus  standing,  and  knew 
not  that  it  was  Jesus  .  .  . 

Jesus  saith  unto  her,  Mary. 
She  turned  herself,  and  saith 
unto  him,  Rah-bo-ni;  which  is 
to  say.  Master. 

Jesus  saith  unto  her.  Touch 
me  not;  for  I  am  not  yet  as¬ 
cended  to  my  Father:  but  go  to 
my  brethren,  and  say  unto 
them,  I  a.scend  unto  my  Father, 
and  your  Father;  and  to  my 
God,  and  your  God. 

Mary  Magdalene  came  and 
told  the  disciples  that  she  had 
seen  the  I^ord,  and  that  he  had 
spoken  these  things  unto  her. 

Then  the  same  day  at  eve¬ 
ning,  being  the  first  day  of  the 
week,  when  the  doors  were  shut 
where  the  disciples  were  as¬ 
sembled  for  fear  of  the  Jews, 
came  Jesus  and  stood  in  the 
midst,  and  saith  unto  them. 
Peace  be  unto  you. 

—St.  John,  XX;  1-19. 
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CLIPPING  FROM 
MAT  SERVICE  BOOK  .  .  . 
NO  FLAT  CAST 


SHARP  BLOW-UPS 
TO  FIT  ANY  LAYOUT 


VOSS-CASIMER’S  /GROCERY)  8  COL  X  22"-NOV.  1,  1956 


Much-More  Freestone 


POTATO 

CHIPS 


PEACHES . 

fudge  ■  White  -  Yellow  •  Orange  Coke  Mixes 

PILLSBURY’S . 


17-02.  Pkg. 


59^  CRISCO . w.  c.,8 


Check  and  Compare  These 
'GUARANTEED  SAVINGS”  EVERYDAY  LOW  PRICES  . 


table  rite  . . . 


Tomato  Juice . t- 28‘  Apple  Butter . POULTRY  ,  , . 

Sweet  Potatoes . -  .i*23‘  Honey . 33‘  Whole  or  shonk  tnd 

KVmTx . -j!  15  Ssauce . Smokecl  Hams. lb  4S 

Asparagus . -  »i.23‘  Mayonnaise . 739'  Crwk  4  to  6-ib.  Average 

fiiiatoes . Tj 23'  skippy . 57'  SmokecI Piciiicsib  35 

c  B  s  O.  r'T  10c  '^•llowCrMl, 

Tomato Pasto.«.BB.*««tAi  iw  9  Fro$hrap..B«........>»tt  ini  18  Ol/i^i 

. Pi;?.s . 2.35  !?5“SfWNKS.45 

ItMl  lit  tM*hill|  tucvds 

Choc.  Chip  Cookies . 29'  Gerber’s . .  18'  SLICED  BACON.... ^39 

Chili  Con  Came . .  25'  Molasses . .  m  »  m  m  l>-M  iMIie  23*  Uon  2  (0  3-lb.  Averog, 

EVERBEST  PURE  HILL’S  BROS.  COFFEE  FORK  LOIN  ROAST  lb  39* 


Yellow  (rMk 


SKINLESS  FRANKS  .45 

Hco  Brand 

SLICED  BACON.... .39 


EVERBEST  -  PURE 

GRAPE  JAM 

20-OI.  Joi  29' 


SPARE  RIBS . .  49. 

Hue  lonnet 

0LE0MARGARINE2..  S5‘ 


FRESH  PRODUCE 


Tnnn®iif...6.29'  apples . 4.W.35' 

Freta  b>«p  Mien  tui  M>en  Vm 

CABBAGE . u  4'  CAULIFLOWER.. -.25' 


Um  T*«fP  Ctbwrfe  wn  Drwf  mr  Hmr4wmem  Pvrthmmt 

Yoss-Casimer’s 

SUPER  MARKET 

3410  WESTERN  AVENUE 


Full-page  ad 
'  set  on  the  Fotosetter 
by  the 

South  Bend  Tribune 


THIS  BLOCK  OF  | 
LEADED,  MIXED 
COMPOSITION  SET 
40  PICAS  WIDE 
INCLUDING  54  PT 
RIGHT  FROM 
THE  KEYBOARD 
WITHOUT  ENLARGING 


ENTIRE  PAGE  AD 


SET  WITHOUT  A 
MAGAZINE  LIR 


ANGLES,  BOXES, 
BORDERS  RULED  IN 
NO  MITERING, 

NO  SAWING, 

NO  FITTING 


LAST  MINUTE 
REVISIONS  JUST 
PASTED  IN  PLACE 


SYNDICATE  PROOF 
JUST  FINGERED  IN 
PLACE,  NO 
MORTISING  NEEDED 
FOR  REVISIONS 


SIGNATURE  OR  ANY 
OTHER  PORTION 
OF  THE  AD 
READILY  PICKED  UP 
AND  RE-USED 


Why  you  should  use 


FOTOSETTER  COMPOSITION 
FOR  DISPLAY  ADVERTISING 


The  use  of  Fotosetter  composition  by  newspapers  is  increasing.  Many 
present  costly  time-consuming  composing  room  operations,  especially  in 
the  preparation  of  display  advertising,  are  being  eliminated.  Here’s  why: 


•  Fotosetter  methods  are  far  more  flexible  than  hot  metal  procedures. 
Angles,  boxes,  circles,  make  up  around  illustrations  and  other  pres¬ 
ent  time-consuming  operations  are  quickly  and  easily  done  the 
Fotosetter  way. 

•  Fotosetter  methods  can  eliminate  the  need  for  making  flat  casts  or 
individual  engravings,  pulling  repro  proofs  and  other  operations 
required  when  illustrations,  reverses,  screened  type  and  type  over¬ 
lays  are  involved. 

•  White  space  is  free.  Unlike  conventional  methods  which  require 
white  space  to  be  built  up  of  leads,  slugs  and  strip  material,  you 
“set”  it  on  the  Fotosetter  by  turning  a  dial  or  merely  fingering 
copy  in  place. 

•  Fotosetter  saves  valuable  floor  space  in  that  it  eliminates  type  stor¬ 
age  cabinets,  material  cases,  remelting  and  recasting  equipment, 
mortising  and  mitering  machines,  slug  strippers  and  saws. 


DO  IT  BETTER 
WITH  A  FOTOSETTER 


•  Fotosetter  cuts  the  required  inventory  of  matrices  and  magazines 
by  as  much  as  85%.  Remember . . .  each  font  of  Fotosetter  matrices 
can  set  fourteen  different  point  sizes  of  type. 

•  Fotosetter  gives  you  a  wider  range  of  type  sizes,  from  3  pt  through 
54  pt,  from  one  single-keyboard  machine  without  enlarging.  Every 
Fotosetter  is  a  mixer  machine. 

•  Complete  ads  or  portions  can  be  picked  up  and  re-used  without 
loss  of  quality. 


INTERTYPE  CORPORATION 

360  Forman  Street,  Brooklyn  1,  New  York 

Chicago,  San  Francisco,  Los  Angeles,  New  Orleans,  Boston 
In  Canada:  Toronto  Type  Foundry  Co.  Ltd.,  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 

Foloscllcr  is  a  registered  trademark  •  Fotosetter  Futura  and  Times  Roman 
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NEM/SPAPERS 
REPRESENTED 
BY  CRESMER  & 

WOODM^ARD,  INC.  CS 

Los  Angeles  Times ...  57  years 
Oakland  Tribune  ...  47  years  V 
Boston  Globe  ...  44  years  ^ 

Baltimore  Sun  . . .  43  years  ^ 

Cleveland  Plain  Dealer ...  39  years 
Stockton  Record  ...  29  years 
Dallas  Morning  News ...  28  years 
Spokane  Newspapers ...  23  years 
Chottonooga  Newspapers ...  23  years 
Santo  Barbara  News-Press ...  23  years 
Tucson  Newspapers ...  15  years 
Lancaster  Newspapers ...  3  years  A 


SHE  SHOPS  THE  WHOLE  MARKET... 

YOU  COVER 
THE  WHOLE  MARKET 

WITH  in  MARKET  NEWSPAPERS 


The  "Whole  Market”  today  includes  suburbs,  outlying 
housing  developments,  shopping  centers— even  small 
towns  within  the  influence  of  the  major  metropolitan  city. 

The  newspapers  which  are  most  in  tune  with  the  kind 
of  market  expansion  everyone  recognizes  in  recent  years 
are  the  "Market”  Newspapers. 

The  advertising  effectiveness  of  "Market”  Newspapers 
(as  contrasted  with  those  still  restricted  in  influence  to 
the  city  proper)  has  been  proved  by  the  advertisers 
themselves.  Year  after  year  they  are  giving  "Market” 
Newspapers  greater  advertising  gains. 

CRESMER  &  WOODWARD,  INC. 

NEW  YORK,  CHICAGO,  DETROIT,  ATLANTA,  SAN  FRANCISCO,  LOS  ANGELES 

Representing  Outstanding  Market  Newspapers  from  Coast  to  Coast  since  1888 


JCetD  ttegistcr, 

Slated  On  Drive 
To  Slash  Budget 

v«ro-fc‘iSii«ih  ••.  iii.,  t<^  'nfCTini 

Miai^ 


(k  Anwi  FctoIfJ^ 

(aHTcTtsT  5*"  “•*^*3:s!£**'*”  la  ffciiii^ PcftMc  Mtc 


—  r.'i^-.WWaJISiltT- 


(UeM  Traava  Diiriine  : 
D«a«itntan;S>IHay 


UjG&owije,! 


The  New  Haven  Evening  Register  is  one  of  the  nation's  oldest  newspapers. 
It  was  founded  in  1812. 

Among  its  traditions  is  an  endeavor  to  provide  the  best  for  its  readers. 
It  now  is  adding  United  Press  facsimile  newspictures. 


Welcome! 


^Tnite 

^Drc 

U.P.  PIC 


U  P.  PiaURES  TELL  THE  STORY 
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Forty  years*  experience  has  convinced  us  ..  . 


There  is  neither  MAGIC  nor 
MYSTERY  about  the  Newspaper 
Representative  Business! 


The  formula  for  success  is  simple  ...  A  sound  market  story  .  .  . 

O  Properly  interpreted  in  relation  to  competitive 
newspapers  in  the  same  city  or  wdthin  the  same 
normal  sales  area 

•  Told  to  the  right  people 

•  At  all  the  right  levels 

•  At  the  right  time 

•  And  repeated  often  enough 
in  the  right  places  .  . . 

Will  establish  a  buying  trend  that  is  certain  to  be  profitable 

over  the  years. 

We  w^ould  welcome  an  opportunity  to  show  you  the  trends 
developed  by  the  McDEVITT  COMPANY  for  the  papers  which 
we  are  privileged  to  represent. 


George  A.  McDevitt  Co.,  Inc. 

NEW  YORK  :  CHICAGO  :  DETROIT  :  PITTSBURGH  :  PHILADELPHIA  :  LOS  ANGELES 
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Curiosity  May  Kill  Cats 

But  It  Sells  Newspapers 

•  / 

People  buy  newspapers  out  of  curiosity  .  .  .  curiosity  about  friends,  neighbors, 
health,  home,  science,  fashion,  manners,  entertainment  .  .  .  and  that  awesome 
abstraction  known  as  “world  affairs.” 

‘WHAT’S  YOUR 

QUESTION’  ON 
WORLD  AFFAIRS 

is  a  once-a-week  feature  by  the  noted  author  and  Pulitzer-prizewinning  columnist,  FMgar  Ansel  Mowrer.  Brilliant¬ 
ly  readable  in  a  Q  and  A  format,  it  clearly  and  concisely  answers  queries  put  to  Mr.  Mowrer  by  newspaper 
readers.  It  thereby  gratifies  reader  curiosity  about  our  world  relations  and  creates  for  newspapers  a  sjjecial 
departmental-type  feature  that  augments  and  enhances  any  editorial  page.  Mowrer  brings  to  his  weekly  and  A 
column  the  same  verve,  courage  and  encyclopedic  knowledge  that  makes  his  thrice-weekly  column 

^ON  WORLD  AFFAIRS’ 

a  favorite  with  millions  of  newspaper  readers.  His  vast  travels,  intimate  contact  with  world  leaders  and  stub¬ 
born  realism  give  Mowrer’s  views  a  solidness  and  authority  rare  in  this  day  of  glib  colunmizing. 

For  Details  About  Mowrer’s  Extraordinary  Columns — 

IF  rite  or  Wire  Collect  Today. 


The  World's  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORP. 

350  PAKK  AVI;,  N.  Y.  17,  N.  Y.  Tel  YUkon  6  7625 
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THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Newsprint  Is  Watchword 
For  ANPA  Convention 


11-Piea  Column  Standard 


Also  a  Top  Item  on  Agenda 


Newsprint  will  be  the  watchword  and  main  theme  of 
discussion  hy  1,2(X)  members  of  the  American  Newspaper 
Publishers  Association  at  the  71st  annual  convention  next 
week  at  the  Waldorf-Astoria  Hotel. 


The  newsprint  outlook  for 
the  future  to  1965  will  be  one 
of  the  discussion  themes.  Speak¬ 
ers  will  outline  how  much  pro¬ 
duction  should  be  increa.sed 
beyond  present  blueprints  for 
the  immediate  future.  Other 
speakers  will  tell  of  the  need 
for  column  width  standardiza¬ 
tion  with  many  newspapers 
(105  ANPA  members  with 
18.5%  of  total  U.S.  daily  cir¬ 
culation)  already  usin^  11-pica 
columns  as  a  means  of  saving 
newsprint. 

Outstanding  Speakers 

Senator  John  L.  McClellan 
(D.-Ark.)  chairman  of  the 
Senate  committee  currently  in¬ 
vestigating  improper  activities 
in  the  laboi’-management  field, 
and  the  Hon.  Clare  Boothe 
1-uce,  former  U.  S.  Ambassador 
to  Italy,  will  be  speakers  at 
the  44th  annual  dinner  of  the 
Bureau  of  Advertising,  ANPA, 
.4pril  25,  it  was  announced  by 
J.  Hale  Steinman,  Lancaster 
(Pa.)  Newspapers,  chairman  of 
the  dinner  committee. 

Another  outstanding  speaker 
to  be  heard  by  the  convention 
attendants  will  be  Secretary  of 
State  John  Foster  Dulles,  who 
will  deliver  the  address  at  the 
annual  Associated  Press  lunch¬ 
eon  .\pril  22. 

Panel  Participants 

The  newsprint  discussion  will 
he  at  the  morning  session  April 
24,  after  the  address  of  the 
president  of  the  ANPA,  William 
hwight,  Holi/oke  (Mass.) 
T raiiscript-Tehgram.  Presiding 
over  a  panel  on  “The  Need  for 
Column  Width  Standardization” 
will  be  Mark  Ferree,  Scripps- 
Howard  Newspapers,  chairman 
of  the  ANPA  Committee  on 
Column  Width. 


Clare  Boothe  Luce 

Panel  participants  will  be 
Irwin  Maier.  Milivaukee  (Wis.) 
Joitrval,  and  G.  Gordon  Strong, 
Cuntov  (Ohio)  Repository,  for 
the  newsi»apers;  Eldon  Rohrson, 
Tatham-Laird,  Inc.,  Chicago, 
for  the  advertising  agencies; 
J.  Harold  Mintun,  Pittsburgh 
(Pa.)  Press,  presenting  the 
production  viewpoint. 


Senator  John  L.  McClellan 

Dr.  Charles  W.  Boyce,  eco¬ 
nomist  who  is  an  ANPA  news¬ 
print  consultant,  will  discuss 
“Newsprint — A  Forward  Look 
to  1965.”  He  will  outline  what 
newsprint  production  U.  S. 
newspapers  will  need  by  1965 
and  show  how  mills  must  add 
more  machines  than  presently 
planned  to  meet  that  need. 

The  session  will  close  with  a 
panel  on  “The  New  Research 
Program— What  It  Means  to 
You.”  Partici|)ants  w'ill  la- 
Franklin  D.  Schurz,  South 
Beud  (Ind.)  Tribune,  president 


SKETCHED  FROM  LIFE— ANPA  President  William  Dwight  submits  to 
"treatment"  by  the  world-famed  caricaturist  in  the  offices  of  E  &  P. 
He  was  one  of  several  VIPs  sketched  especially  for  the  Pre-Conven¬ 
tion  Number.  How  did  they  turn  out?  Turn  to  Pages  24-25. 


John  Foster  Dulles 

of  the  ANPA  Research  Insti¬ 
tute;  Lisle  Baker  Jr.,  Louis- 
I’iJle  (Ky.)  Courier-Jounial  and 
Times,  vicepresident  of  the 
ANPA  Research  Institute; 
Cyrus  L.  MacKinnin,  managing 
director;  Roy  W.  Prince,  tech¬ 
nical  research  director. 

Personnel,  Promotion 

Otto  A.  Silha,  Minneapolis 
(Minn.)  Star  and  Tribune,  will 
speak  at  the  morning  session 
April  25  on  “Challenging  Prob¬ 
lems  in  Personnel  and  Promo¬ 
tion.” 

A  panel  will  be  conducted 
on  “Keeping  in  Step — the  News¬ 
paper  of  Today  and  the 
Future.”  Moderator  will  be 
D.  Tennant  Bryan,  Richmond 
(Va.)  Xeirs  Leader  and  Times- 
Itispatch,  and  the  panel  will  be 
comj)osed  of  Grant  C.  Stone, 
Cleveland  (Ohio)  Press,  rep¬ 
resenting  advertising;  Philip 
Hochstein,  Newhouse  Newspa¬ 
pers,  representing  editorial ; 
Richard  C.  Steele,  Worcester 
(Mass.)  Telegram  and  Gazette, 
representing  management;  and 
a  panel  member  representing 
circulation. 

The  ANPA  Labor  Relations 
Conference  will  meet  through¬ 
out  all  of  the  opening  day, 
Monday,  April  22.  A  special 
panel  will  cover  negotiation  and 
operation  of  photocomposing 
equipment. 

Almost  one-half  of  ANP.A 
membership  (49%)  has  circu¬ 
lation  under  25,000  and  almost 
thi’ee-fourths  (71%)  of  the 
total  membership  is  represented 
by  newspapers  having  circula¬ 
tions  less  than  50,000. 

{Continued  on  page  154) 
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TIME  TABLE  FOR  CONVENTION  WEEK 
(All  events  at  Waldorf-Astoria  unless  otherwise  indicated) 

SATURDAY 

10:00  a.m. — American  Council  on  Education  for  Journalism,  annual  meeting, 
Carpentier  Suite. 

SUNDAY 

10:00  a.m. — American  Council  on  Education  for  Journalism,  annual  meeting, 
Carpentier  Suite. 

MONDAY 

9:00  a.m. — United  Press  executives,  UP  offices. 

10:00  a.m. — Labor  Relations  Conference  for  Executives  of  ANPA  member 
newspapers.  Jade  Room.  All  day. 

10:45  a.m. — Associated  Press,  Committee  on  Credentials,  Starlight  Roof. 

11:00  a.m. — Associated  Press,  annual  membership  meeting.  Starlight  Roof. 

1:00  p.m. — Associated  Press,  annual  luncheon.  Grand  Ballroom,  Speaker, 
John  Foster  Dulles,  Secretary  of  State. 

2:00  p.m. — INS-INP  business  meeting,  INS-INP  suite. 

2:30  p.m. — AP  annual  meeting  resumes.  Starlight  Roof. 

TUESDAY 

9:00  a.m. — United  Press  executives,  UP  offices. 

10:00  a.m. — INS-INP  business  and  editorial  conference,  INS-INP  suite. 

10:00  a.m. — American  Newspaper  Publishers  Association,  71st  annual  con¬ 
vention.  Executive  sessions  for  members  with  circulation  under 
10.000,  LePerroquet  Suite;  10-50,000,  Jade  Room;  over  50,000 
Basildon  Room. 

10:30  a.m. — AP  annual  meeting  resumes,  50  Rockefeller  Plaza. 

1 1 :00  a.m. — AP  Board  of  Directors  meeting,  50  Rockefeller  Plaza. 

WEDNESDAY 

9:00  a.m. — United  Press  executives,  UP  offices. 

10:00  a.m. — INS-INP  sales  and  business  meeting,  INS-INP  suite. 

10:00  a.m. — AP  general  executives  and  department  heads  meeting,  50 
Rockefeller  PLaza. 

10:30  a.m. — AP  Board  of  Directors  meeting,  50  Rockefeller  Plaza. 

12:00  noon — New  York  State  Publishers  Association,  20th  annual  luncheon, 
LePerroquet  Suite. 

12:30  p.m. — Pennsylvania  Newspaper  Publishers  Association,  annual  lunch¬ 
eon,  Palm  Room. 

1:00  p.m. — AP  luncheon  for  former  directors,  50  Rockefeller  Plaza. 

2:00  p.m. — Bureau  of  Advertising,  ANPA,  annual  meeting.  Grand  Ballroom. 

THURSDAY 

9:00  a.m. — United  Press  executives,  UP  offices. 

10:00  a.m. — INS-INP  business  meeting,  INS-INP  suite. 

10:00  a.m. — AP  general  executives  and  department  heads  meeting,  50 
Rockefeller  Plaza. 

12:00  noon — ANPA  annual  membership  meeting.  Grand  Ballroom. 

5:30  p.m. — Bureau  of  Advertising,  ANPA,  44th  annual  dinner.  Grand  Ball¬ 
room.  Addresses  by  Senator  John  L.  McClellan  (D-Ark.)  and 
Hon.  Clare  Boothe  Luce,  former  U.S.  Ambassador  to  Italy. 


SOCIAL  EVENTS 
(By  Invitation  Only) 

SUNDAY 

4:00  p.m. — Mr.  and  Mrs.  Arthur 
Hays  Sulzberger,  recep¬ 
tion  for  AP  Directors, 
New  York  Times. 

4:30  p.m. — Goss  Printing  Press  Com¬ 
pany,  cocktails.  Crystal 
Room,  Park  Lane  Hotel. 

5:00  p.m. — Parade  Publications,  Inc., 
cocktail  buffet.  Jade 
Room  Suite. 

6:30  p.m. — Moloney,  Regan  & 

Schmitt,  dinner  for  pub¬ 
lishers  of  M  R  &  S  pa¬ 
pers,  Jansen  Suite. 

MONDAY 

4:30  p.m. — Bell  Syndicate  and  affili¬ 
ated  services,  cocktails. 
Assembly  Suite  J.K.LM, 

5:00  p.m. — Wright  Company,  stag 
get-together,  29th  floor, 
425  Park  Ave. 

5:00  p.m. — Consolidated  Paper  Sales, 
Limited,  reception,  Tri¬ 
anon  Room,  The  Ambas¬ 
sador. 

9.00  p.m. — Newsweek,  cocktails,  Per- 
roquet  Suite. 

10:30  p.m. — American  Weekly  & 
Puck,  The  Comic  Weekly, 
Calypso  party,  St.  Regis 
Roof. 

TUESDAY 

8:15  a.m. — Family  Weekly,  5th  an¬ 
nual  champagne  break¬ 
fast,  Empire  Room. 

12:15  p.m. — Banshee  luncheon-enter¬ 
tainment,  Grand  Ball¬ 
room. 

4:00  p.m. — St.  Croix  Paper  Com¬ 
pany,  cocktails,  Cana¬ 
dian  Club. 

4:30  p.m. — Bache  &  Company,  re¬ 
ception,  Suite  584. 

5:00  p.m. — Allen  -  Klapp  Company, 
55th  anniversary,  cock¬ 
tails,  Hamilton  Room, 
Barclay  Hotel. 

7:00  p.m. — National  Cartoonists  So¬ 
ciety,  dinner  -  dance  and 
show,  Roosevelt  Hotel. 

WEDNESDAY 

5:00  p.m. — Mergenthaler  Linotype 

Company,  reception. 
Jade  Room. 

5:00  p.m. — Bache  &  Co.,  reception. 
Suite  584. 

5:00  p.m. — Time,  Inc.,  cocktails,  Per- 
roquet  Suite. 

5:00  p.m. — Chicago  -  Tribune  -  New 
York  News  Syndicate, 
Syndicate  feature  writers, 
artists  and  staff  party. 
Grand  Ballroom,  The 
Plaza,  50th  Street  &  Fifth 
Ave. 

5:30  p.m. — Mr.  &  Mrs.  J.  Hale  Stein- 
man  and  Mr.  &  M  rs. 
John  Frederick  Stelnman, 
cocktails,  Jansen  Suite. 


E  &  P  BOOTH 
A  place  where  convention 
visitors  may  relax,  meet  old 
friends,  use  the  telephone  or 
secretarial  service  is  provided 
by  EDITOR  &  PUBLISHER  in 
the  Astor  Gallery.  Drop  in, 
won’t  you? 


THURSDAY 

5:30  p.m. — Hearst  Advertising  Serv¬ 
ice,  Inc.,  cocktails,  Le 
Perroquet  Suite. 

5:30  p.m. — Cresmer  &  Woodward, 
Inc.,  reception  for  pub¬ 
lishers  and  guests  of 
CiW  papers.  Assembly 
Suite  No.  4,  M-N. 

6:00  p.m. — Bureau  of  Advertising, 
reception,  Basildon  Room. 

9:30  p.m. — Moloney,  Regan  & 
Schmitt,  reception  and 
cocktails,  before  and  af¬ 
ter  Bureau  of  Advertising 
dinner,  Jansen  Suite. 

10:30  p.m. — Mr.  &  Mrs.  Richard  L. 

Jones  Jr.  and  Mr.  &  Mrs. 
Louis  A.  Weil  Jr.,  recep¬ 
tion,  Crystal  Ballroom, 
Park  Lane. 


For  Your  Pleasure  .  .  . 

This  is  the  show  lineup  for 
the  Ban.shees  luncheon,  April 
23: 

Ethel  Merman,  now  in 
“Happy  Hunting.” 

Ray  Bolger,  starring  in 
NBC’s  “Washington  Square.” 

Joey  Bishop  of  the  Copa- 
cabana. 

The  “Mu-Cha-Cha”  num¬ 
ber  from  “Bells  Are  Ring¬ 
ing”  with  Ellen  Ray  and 
Peter  Gennaro. 

“The  Honorable  Mamho” 
from  “Ziegfeld  Follies”  with 
Carol  Lawrence  and  the  en¬ 
semble. 


National  Ad 
Volume  Hits 

All-Time  High 

National  advertisers  invested 
$737,996,000  in  newspapers  in 
1956,  a  greater  sum  than  ever 
before  in  history,  according  to 
official  figures  released  late  this 
week  by  the  Bureau  of  Adver¬ 
tising,  ANPA. 

The  figure,  compiled  for  the 
Bureau  by  Media  Records  Inc., 
represents  a  6.1%  increase  over 
the  record  1955  total  of  $695,- 
322,000.  The  Bureau  noted  that 
these  totals  include  only  expen¬ 
ditures  for  newspaper  space  and 
are  exclusive  of  production 
costs. 

General  advertising,  which  in¬ 
cludes  all  national  advertising 
except  Automotive,  scored  a 
12.1%  increase  over  1955  by 
jumping  some  $60,000,000  to  a 
new  high  of  $555,782,000  in 
1956.  Largest  classification  in 
the  General  category — Groceries 
— accounted  for  $149,011,000,  a 
9.7%  gain  over  1955’s  $135,- 
824,000. 

Automotive  advertisers’  $182,- 
214,000  investment  is  the  second 
largest  dollar  figure  on  record, 
8.6%  less  than  1955’s  all-time 
high  of  $199,438,000. 

In  the  Automotive  classifica¬ 
tion,  greatest  dollar  gain  was 
made  by  gasolines  and  oils,  up 
13.0%  to  $32,357,000.  New  pas¬ 
senger  cars  accounted  for  $103,- 
256,000 — a  figure  exceeded  only 
by  1955’s  record  total. 

• 

Laramie  Papers 
To  Be  Consolidated 

Laramie,  Wyo. 
“Increasing  production  costs” 
were  given  as  the  reason  this 
week  for  consolidating  the 
Republiean-Boomeran^f  and  the 
Bulletin. 

Beginning  May  1  there  will 
be  one  daily  paper,  the  Boom¬ 
erang,  published  evenings.  The 
Bulletin  (circ.  3,100)  has  been 
published  mornings,  except 
Monday,  and  the  Boomerang 
(circ.  2,600)  has  been  published 
evenings  except  Saturday. 

R.  R.  Allbaugh  is  publisher 
and  Tracy  S.  McCracken  is 
president  of  Laramie  Newspa¬ 
pers. 


THE  ‘EXTRA’ 

Copies  of  the  E  &  P  Conven¬ 
tion  “Extra”  edition  will  be 
available  Thursday  morning  in 
the  Astor  Gallery. 
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Associated  Press  Expands 
Service  Around  the  World 


General  Manager  Reports  Growth 
In  AP’s  Global  News  Network 


The  Associated  Press  expan¬ 
ded  its  news  coverage  in  1956 
with  the  establishment  of  new 
offices  and  bureaus,  Frank  J. 
Starzel,  general  manager,  set 
forth  in  his  annual  report,  re¬ 
leased  this  week. 

“The  end  of  the  year  found 
AP  newsmen  in  out-of-the-way 
assignments  stretching  from  the 
Antarctic  through  the  Olympics 
at  Melbourne,  to  the  wars  of 
North  Africa  and  the  revolu¬ 
tion  in  Hungary,”  reported  Mr. 
Starzel. 

"The  AP  increased  its  cover¬ 
age  by  setting  up  a  new  foreign 
bureau  to  cover  Cyprus  and 
Israel,”  he  added.  “The  AP 
World  Service  opened  a  new 
office  in  Tusis. 

“Three  new  domestic  bureaus 
were  established  in  McAllen, 
Texas;  Montpelier,  Vt.;  and 
Juneau,  Alaska,”  stated  Mr. 
Starzel. 

Random  excerpts  from  the  ex¬ 
tensive  annual  report  follow: 

Domestic  News 

“Six  of  the  top  10  stories  of 
1956  were  of  domestic  origin, 
calling  for  alertness,  minute 
preparedness  and  exceptional 
cooperation  of  member  news¬ 
papers  and  radio-TV  stations. 
Seventy-nine  of  these  members 
were  cited  by  the  Associated 
Press  Managing  Editors  for 
outstanding  participation.  It  is 
noteworthy  that  11  of  the  cita¬ 
tions  went  to  radio-TV  stations 
which  contributed  more  spot 
news  coverage  than  ever  to  the 
domestic  report. 

Foreign  News 

“The  foreign  service  of  the 
Associated  Press  had  one  of  its 
most  exacting  years  since 
World  War  II,  covering  a  wide 
range  of  events  that  ran  the 
gamut  from  a  royal  wedding  to 
a  shooting  war  in  the  Middle 
East. 

“A  continuing  story  of  great 
significance  embraced  the 
troubles  besetting  communism, 
especially  in  Hungary,  Poland, 
Yugoslavia  and  in  the  Soviet 
Union  itself. 

“A  highspot  was  Communist 
tpiief  Khrushchev’s  denuncia¬ 
tion  of  Stalin  in  February.  The 
text  of  this  speech  did  not  be¬ 


come  available  until  June,  but 
in  the  interim  Moscow  gave 
good  indications  of  the  trend 
in  Soviet  affairs. 

“Another  aspect  of  the  Com¬ 
munist  situation  was  the  con¬ 
tinuing  interchange  between 
Moscow  and  Belgrade  on  the 
kind  of  communism  that  an 
“independent”  Communist  state 
could  enjoy.  The  most  serious 
situations,  from  Moscow’s  point 
of  view,  were  in  Hungary  and 
Poland. 

“In  April  we  were  forced  to 
change  our  bureau  chief  in  Mos¬ 
cow.  Richard  K.  O’Malley  was 
expelled  by  the  Soviet  Union  on 
undocumented  charges  of  im¬ 
proper  dealings  in  Russian  cur¬ 
rency.  Harold  K.  Milks  was 
transferred  from  New  Delhi  to 
Moscow  to  replace  O’Malley. 

“The  second  major  story  of 
the  year  centered  around  the 
Middle  East.  In  the  early 
months  of  1956  this  continued 
to  be  largely  a  story  of  uneasi¬ 
ness  surrounding  the  Israel- 
Arab  dispute;  Egypt’s  national¬ 
ization  of  the  Suez  Canal  Com¬ 
pany  in  July  brought  quick  de¬ 
velopments  and  the  invasion  of 
Egypt  by  Israeli,  British  and 
French  forces  followed  in  Oc¬ 
tober. 

“A  corollary  was  the  worsen¬ 
ing  situation  in  Cyprus,  where 
citizens  of  Greek  birth  or  an¬ 
cestry  were  demanding  freedom 
from  Britain  while  the  minority 
of  citizens,  those  of  Turkish 
background,  were  insisting  that 
the  island  not  become  a  part  to 
Greece.  We  set  up  a  bureau  on 
Cyprus  in  May,  first  under 
Richard  K.  O’Malley  and  later 
under  Robert  B.  Tuckman.  This 
bureau  had  responsibility  for 
coverage  of  Cyprus  and  super¬ 
vision  over  the  bureau  at 
Jerusalem,  Israel. 

Newsphoto 

“It  was  a  big  1956  for  spot 
pictures.  AP’s  newsphoto  serv¬ 
ice  scored  the  outstanding  pic¬ 
ture  beat  of  recent  years  on  the 
dramatic  Andrea  Doria  story, 
as  well  as  covering  a  long  list 
of  other  major  stories  with 
highly  creditable,  often  distin¬ 
guished  results. 

“Among  those  events  were 
the  Kelly-Rainier  wedding,  a 


decisive  beat  on  the  Poznam 
riots  in  Poland,  standout  results 
on  the  two  national  conventions 
and  the  World  Series,  plus  ef¬ 
fective  output  under  most  dif¬ 
ficult  conditions  out  of  Hungary 
and  on  the  Suez  story. 

(Continued  on  page  128) 


Dulles  to  Address 
Annual  Luncheon 

Present  policies  of  the  United 
States  in  the  critical  Middle 
East  area  probably  will  be  out¬ 
lined  and  elucidated  by  Secre¬ 
tary  of  State  John  Foster  Dulles 
in  an  address  at  the  annual 
luncheon  of  the  Associated 
Press. 

The  luncheon,  which  will  be 
attended  by  more  than  1,200 
members  and  guests,  will  be 
held  in  the  Grand  Ballroom  of 
the  Waldorf-Astoria  Hotel  April 
22  at  1  p.m.  Mr.  Dulles  was  the 
speaker  at  the  1956  AP  lunch¬ 
eon,  too. 

Foreign  News  Panel 

The  business  sessions  of  AP 
members  on  the  morning  and 
afternoon  of  that  day  are  ex¬ 
pected  to  be  enlivened  with 
some  discussion  panels  and  the 
annual  reports  of  the  Board  of 
Directors. 

Participating  in  a  panel  on 
foreign  news  will  be  Eddy  Gil¬ 
more  of  the  London  bureau,  for¬ 
merly  with  the  Moscow  bureau 
for  many  years;  Harold  K. 
Milks,  chief  of  the  Moscow  bu¬ 
reau;  Ben  Bassett,  foreign  news 
editor;  William  L.  Ryan, 
foreign  news  analyst. 

14  Nominees 

The  Nominating  Committee 
has  named  14  candidates  for 
seven  places  on  the  Board  of 
Directors. 

Nominated  to  succeed  five 
directors  whose  terms  expire 
are  James  M.  Cox  Jr.,  Dayton 
(Ohio)  Daily  News;  Mark  Eth¬ 
ridge,  Louisville  (Ky.)  Courier- 
Journal;  Harold  A.  Fitzgerald, 
Pontiac  (Mich.)  Daily  Press; 
Bernard  H.  Ridder  Jr.,  Duluth 
(Minn.)  News-Tribune;  Henry 
D.  Bradley,  St.  Joseph  (Mo.) 
Gazette  and  Sunday  News- 
Press;  W.  D.  Maxwell,  Chicago 
(Ill.)  Tribune;  George  W. 
Healy  Jr.,  New  Orleans  (La.) 
Times-Picayune  and  New  Or¬ 
leans  States;  William  R. 
Mathews.  Tucson,  (Ariz.)  Stxir; 


AP'S  QUEEN  —  Convention  week 
visitor*  to  AP'*  newsroom  will  be 
9reeted  by  Joan  Kinckiner,  re¬ 
ceptionist,  who  has  been  chosen 
a*  Mis*  Page  One  1957.  She 
will  be  crowned  at  the  News¬ 
paper  Guild's  Page  One  Ball 
April  26. 

Jonathan  Daniels,  Raleigh 
(N.C.)  News  and  Observer; 
Nelson  Poynter,  St.  Petersburg 
(Fla.)  Times. 

Those  whose  terms  are  ex¬ 
piring  are  Mr.  Cox,  Mr.  Eth¬ 
ridge,  Mr.  Fitzgerald,  Mr. 
Ridder  and  John  S.  Knight, 
Chicago  (Ill.)  Daily  News.  AP 
directors  are  elected  to  three- 
year  terms. 

The  by-laws  of  the  Associated 
Press  provide  that  no  director 
shall  hold  office  for  more  than 
three  consecutive  terms.  Mr. 
Knight  is  the  only  member  of 
the  board  whose  term  ends  in 
1957  who  is  ineligible  for  re- 
election  because  of  tenure. 

The  Nominating  Committee 
also  named  Dolph  Simons, 
Lawrence  (Kas.)  Journal- 
World,  and  Millard  Cope,  Mar¬ 
shall  (Texas)  News-Messenger, 
as  candidates  for  a  director  for 
cities  of  less  than  50,000  popu¬ 
lation.  Mr.  Simons’  term  as 
such  a  director  expires. 

John  W.  Runyon,  Dallas 
(Texas)  Times-Herald,  and 
Charles  De  Young  Thieriot,  San 
Francisco  (Calif.)  Chronicle, 
were  nominated  as  candidates 
for  the  unexpired  term  of  James 
M.  North  Jr.,  Fort  Worth 
(Texas)  Telegram,  who  died 
last  October. 

Charles  A.  Storke,  Santa 
Barbara  (Calif.)  News-Press, 
is  chairman  of  the  Nominating 
Committee. 
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%  Revenue  Increase 
Smallest  in  10  Years 

By  Robert  L.  Brown 

Newspapers  had  a  smaller  percentage  increase  in 
revenue  during  1956  than  in  any  of  the  last  10  years,  with 
the  exception  of  1954,  according  to  Editor  &  Publisher’s 
10th  annual  cross-section  survey  of  revenue  and  expenses 
in  four  different  circulation  categories. 

.■\lthough  expenses  also  showed  the  smallest  percentage 
increase  over  the  previous  year  for  any  of  the  10  years 
excepting  1954  (and  one  group  in  ’55),  they  were  con¬ 
siderably  higher  tlian  the  percentage  increases  in  revenue. 


Except  for  1955,  newspaper 
operating  expenses  on  the  aver¬ 
age  have  shown  a  higher  rate 
of  increases  than  have  news¬ 
paper  revenues  for  every  year 
since  1947.  This  was  true  in 
every  one  of  the  four  circula¬ 
tion  groups  studied  in  1956. 

Reasonable  Picture 
The  E  &  P  poll  is  based  on 
percentage  figures  gathered 
from  many  newspapers  in  these 
four  groups:  10,000  to  25,000 
circulation;  25,000  to  50,000 
circulation ;  50,000  to  100,000 
circulation;  and  Over-100,000 
circulation.  In  addition,  E&P 
projects  the  figures  for  all 
newspapers  in  all  groups  to 
arrive  at  a  reasonable  picture 
of  a  “Composite  Daily.” 

(Because  the  figures  appear¬ 
ing  in  the  accompanying  charts 
are  averages  of  percentages 
from  many  newspapers  the 
totals  will  not  necessarily  add 
up  to  100%.  E&P  does  not 
contend,  either,  that  there  is 
any  newspaper  which  will  have 
figures  exactly  the  same  as 
these  averages.  They  are  pre¬ 
sented,  along  with  data  on  the 
wide  fluctuation  of  figures  from 
all  newspapers  in  each  expense 
and  income  item,  purely  for 
comparative  purposes  within  the 
industry.) 

Circulation  Groups 
In  the  10,000  to  25,000  cir¬ 
culation  group,  newspapers 
during  1956  had  a  3.02%  in¬ 
crease  in  revenue  over  1955 
compared  to  a  5.06%  increase 
in  operating  expenses.  Revenue 
gains  noted  by  the  newspapers 
in  this  sample  ranged  from  a 
loss  of  20.9%  to  an  increase  of 
16.2%.  Figures  in  the  total  ex¬ 
pense  column  ranged  from  a 
low  of  “no  change”  (compared 
to  1955)  to  an  increase  of 
13.8%.  Half  of  the  papers  in 
this  group  showed  revenue 
gains  slightly  higher  than  ex¬ 
pense  increases  but  they  were 
offset  by  the  larger  spread  be¬ 
tween  the  two  items  in  the 


other  papers.  The  widest  range 
between  increases  in  revenues 
and  expenses  was  the  paper 
that  had  a  20.9%  loss  in  reve¬ 
nue  and  a  .4%  increase  in  costs. 

In  the  25,000  to  50,000  cir¬ 
culation  group,  newspapers 
showed  the  widest  differential 
between  increased  income  and 
expenses  —  1.75%  for  income 
and  4.51%  for  expenses.  Reve- 
enue  gains  for  papers  in  this 
gioup  ranged  from  a  loss  of 
1.7%  to  a  high  of  4.53%.  In¬ 
creases  in  total  expense  ranged 
from  a  low  of  1%  to  a  high  of 
6.2%.  Not  one  paper  in  this 
group  had  percentage  revenue 
increases  higher  than  expense 
increases.  The  widest  range  be¬ 
tween  the  two  was  a  paper  that 
had  a  1.07%  increase  in  income 
and  a  5.3%  increase  in  ex¬ 
penses. 

In  the  .50,000  to  100,000  cir¬ 
culation  group,  newspapers  had 
an  average  revenue  increase  of 
6.67%  and  an  average  increase 
in  costs  of  7.19%.  Here  again, 
about  half  of  the  papers  in  the 
group  had  gains  in  revenue 
slightly  higher  than  the  in¬ 
creases  in  expenses  but  the 
average  was  affected  by  the 
wide  variance  in  the  rest  of  the 
sample.  Revenue  gains  ranged 
from  a  high  of  10.5%  to  a  low 
of  2.01%.  Expense  increases 
ranged  from  a  high  of  9.9%  to 
a  low  of  1.93%.  The  widest 
spread  was  a  paper  that  had 
a  2.9%  increase  in  revenue  and 
a  7.4%  gain  in  expenses. 

The  papers  in  the  over- 
100,000  circulation  group 
showed  the  smallest  differential 
between  increased  revenues  and 
expenses  —  5.31%  for  income 
and  5.88%  for  costs.  Thirty- 
five  percent  of  the  sample 
showed  higher  increases  for 
revenues  than  for  costs  but  the 
averages  for  the  group  were 
reversed.  Revenue  gains  ranged 
from  a  high  of  9.69%  to  a  low 
of  1.05%.  Expense  increases 
ranged  from  a  high  of  11.2% 
to  a  decrease  of  6.84%.  The 


Income — 1956 

Vc  of  Total  Revenue 

10,000- 

25,000- 

50,000- 

Over- 

('nmpwiK 

25.000 

50,000 

100.000 

100,000 

n>ii.< 

Local  Adv.  . . . 

54.99%, 

44.88% 

44.94% 

39.01%r 

45.96^ 

National  Adv . 

9.31 

12.32 

12.42 

18.66 

13.18 

Classified  Adv. 

10.74 

13.50 

14.13 

15.17 

13.38 

Total  Av . 

76.98 

70.67 

71.66 

72.87 

73.04 

Circulation 

22.26 

29.20 

27.78 

26.90 

26.54 

Expenses — 1956 

%  of  Total  Cost 

Composing  Room  . 

18.37% 

14.55% 

12.88% 

9.57% 

I3.84^t 

Paper  and  Ink  . - . 

14.58 

20.39 

26.05 

36.52 

24.38 

Editorial  . 

14.34 

15.53 

15.29 

10.48 

13.91 

.Adv.  Dept.  . 

12.39 

8.70 

8.94 

7.19 

9.30 

Circ.  Dept . — . 

8.54 

12.72 

11.67 

13.31 

11.56 

Adm.  &  Gen . 

17.42 

11.59 

12.59 

8.65 

12.56 

Bldg.  &  Plant  _ 

5.10 

3.44 

4.27 

3.63 

4.11 

Bus.  Office  . - . 

3.62 

5.48 

4.67 

2.30 

4.02 

Press  Room  . 

3.46 

5.50 

2.87 

4.42 

4.06 

Stereotyping  _ 

2.93 

3.02 

2.63 

2.06 

2.66 

Photo-eng . . 

1.68 

1.30 

1.88 

1.16 

1.50 

Income — 1956 

%  Increase  over 

i9.'r> 

10.000- 

25,000- 

50.000- 

Over- 

CompMiK 

25.000 

50.000 

100.000 

100.000 

Dili, 

Local  .Adv.  . 

7.26% 

2.17% 

8.50^/i) 

4.82% 

5.69^^ 

National  Adv . 

—1.24 

1.20 

3.90 

5.91 

2.44 

Classified  Adv. 

.46 

5.32 

9.60 

5.84 

5.30 

Total  Av . . 

5.58 

1.85 

7.80 

5.70 

5.23 

Circulation  . 

5.3!> 

1.01 

6.55 

3.27 

4.05 

Inc.  Total  Rev. 

3.02 

1.75 

6.67 

5.31 

4.19 

Expenses — 1956 

%  Increase  over 

19.55 

Composing  Room 

2.03% 

3.28% 

5.31% 

9.39% 

5.00fi 

Paper  and  Ink  . 

2.29 

3.88 

7.35 

5.05 

4  64 

Editorial  . . 

8.67 

5.04 

6.37 

6.02 

0.52 

.Adv.  Dept _ _ _ 

4.21 

2.67 

5.79 

9.13 

5.45 

Circ.  Dept.  . . . 

3.75 

2.58 

12.01 

6.73 

6.27 

Adm.  &  Gen . 

13.12 

3.47 

7.43 

2.83 

0.71 

Bldg.  &  Plant  . 

2.9!) 

7.37 

10.60 

9.66 

4.65 

Bus.  Office  . . 

.  .71 

2.54 

5.88 

9.61 

4.68 

Press  Room  . 

.  7.36 

7.44 

12.08 

9.03 

8.98 

Stereotyping  _ 

.  8.48 

4.50 

6.55 

8.82 

7.09 

Photo-eng . . . 

.05 

6.27 

9.14 

16.80 

8.06 

Inc.  Total  Exp. 

5.06 

4.51 

7.19 

5.88 

5.66 

widest  spread  was  a  paper  that 
had  a  1.4%  increase  in  revenue 
and  a  7.1%  increase  in  costs. 

Local  Ad  Revenue 

The  most  significant  change 
in  the  relationship  of  individual 
income  items  to  total  income 
was  in  the  growing  importance 
of  local  advertising  revenue  in 
all  groups  with  a  corresponding 
decline  in  importance  of  the 
other  revenue  items.  For  in¬ 
stance,  a  year  ago  local  adver¬ 
tising  accounted  for  51.80%  of 
the  revenue  for  the  10,000  to 
25,000  circulation  group.  In 
1956  this  had  risen  to  54.99%. 
In  the  25,000  to  50,000  circula¬ 
tion  group  it  rose  from  43.87% 
to  44.88%.  In  the  50,000  to 
100,000  group  it  increased  from 
44.58%  to  44.94%.  In  the 
over-100,000  group  it  went  from 
35.59%  to  39.01%.  And  for  the 
Composite  Daily  (average  of 
all)  local  ad  revenue  went  from 
43.96%  of  total  revenue  in  1955 
to  45.96%  in  1956. 


There  were  no  significant 
changes  in  the  percentage  rela¬ 
tionship  of  any  cost  item  tc 
total  expenses.  They  were  about 
the  same  in  1956  as  they  were 
in  the  previous  year. 

Following  is  a  breakdown  of 
each  revenue  and  expense  item 
for  each  circulation  group 
showing:  1.  The  average  in¬ 
crease  or  decrease;  2.  The  low¬ 
est  figure  in  the  E&P  sample 
for  each  item;  3.  The  highest 
figure  in  the  sample  for  each 
item. 

10,000  to  25,000  INCOME 

Local  advertising  revenue 
7.26%  gain;  low  .7%;  high 
20.5%. 

National  advertising  income 
off  -1.24%;  low  -1.5.9%;  high 
12.3%  gain. 

Classified  income  up  .4f>''f; 
low  —8.9%;  high  9.5%. 

Total  advertising  5.58%  gain: 
low  -2.7%;  high  17.2%. 

Circulation  revenue 
gain;  low  —.8%;  high  11.6'f- 
(Continued  <m  page  30) 
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Newsprint  Producer  Whacks 
ANPA  on  Thony’  Price  Wail 


Not  ‘a  Canadian  Industry' 

One  strong  point  made  by  Mr. 
Fox  was  his  disclosure  that 
non-Canadian  ownership  now 
controls  more  production  than 
Canadian-ownership  does,  due 
chiefly  to  the  growth  of  new 
mills  in  the  United  States. 

-Mr.  Fox  said,  in  part: 

“In  our  1956  results  the  sig¬ 
nificant  feature  is  not  the  net 
profit  gain  over  1955;  that  was 
to  he  expected,  as  the  report 
explains.  More  significant  is 
the  fact  that  our  net  result  in 
19.56  was  barely  even  with  that 
of  1951,  our  previous  best  year, 
despite  very  substantial  increas¬ 
es  in  production  and  in  capital 
investment. 

“.\nother  striking  comparison 
is  that  our  net  profit  in  the  last 
five  years  (1952-56)  versus  the 
previous  five  years  (1947-51) 
has  .shown  a  gain  of  exactly  2.5 
per  cent.  This  is  what  Washing¬ 
ton  politicians  have  described 
as  sky-rocketing  profits. 

“Our  result  has  been  in  the 
ifeneral  pattern  of  the  pulp  and 
paper  and  a  number  of  other 
industries.  It  means  that  costs 
of  production  and  distribution 
have  increased  much  more  than 
the  prices  obtained  for  the  com¬ 
modities  produced.  It  also 
means  that,  had  we  not  under¬ 
taken  our  major  expansion  pro¬ 
gram  of  1951-55,  we  would  not 
merely  have  stood  still;  we 
would  have  slipped  back. 

Routine  Gripe 

“N'ewsprint  is  a  less  impor¬ 
tant  part  of  our  operations  than 
it  was  a  few  years  ago  but  it  is 
still,  in  volume  of  tonnage,  our 
principal  product. 

‘‘Let  me  say  at  once  that  the 
current  disturbance  seems  un¬ 
likely  to  have  any  ill-effect  on 


newsprint  producers  as  such. 
This  disturbance  is  a  routine 
performance  that  goes  back 
over  many  years  and  occurs 
automatically,  at  any  price  level 
and  at  any  increase.  The  cur¬ 
rent  rash  of  investigations  and 
fulminations  is,  for  producers, 
merely  one  more  in  a  long  and 
now  tedious  series. 

“There  is,  however,  great 
public  harni  in  the  smear-my- 
neighbor  tactics  long  practiced 
by  U.S.  Congressional  commit¬ 
tees  and  their  publicists.  There 
is  also  general  misfortune  in 
the  growing  tendency  of  U.  S. 
newspaper  owners  to  engage  in 
fallacies  that  impair  their  judg¬ 
ment  and  self-reliance.  U.S. 
newspaper  publishers,  unlike 
publishers  in  other  countries, 
seem  to  have  acquired  a  habit 
of  grievance  and  self-pity  not 
unlike  that  of  a  man  afflicted 


with  the  delusion  that  the  world 
owes  him  a  living. 


Fox  Hits  U.  S.  Publishers’  Habit 
Of  Grievanee.  Spurious  Theory 

Montreal 

Tilt'  newsprint  industry’s  sharpest  retort  to  charges 
of  profiteering  was  given  by  Percy  M.  Fox,  president  of  St. 
Lawrence  Corporation  Ltd.,  at  the  annual  .shareholders’ 
meeting  here  April  10. 

Mr.  Fox  aimed  his  fire  primarily  at  “Washington  politi¬ 
cians”  who  have  been  assailing  the  “sky-rocketing  price”  of 
newsprint.  He  also  directed  some  t'omments  at  the  news¬ 
paper  business,  questioning  how  much  the  recent  $4  a  ton 
increase  was  “a  crushing  burden.” 


Injurious  to  Press 
“A  strange  thing  about  Con¬ 
gressional  Committee  smearing 
of  our  industry  over  the  years 
is  that  it  can  only  injure,  never 
help,  the  American  press  it  pre¬ 
tends  to  serve.  Although  the 
performance  has  become  tedious 
by  repetition,  it  also  creates 
disrespect  for  all  who  engage 
in  it  and  for  newspapers  which, 
if  they  do  not  promote  it,  at 
least  appear  to  condone  it. 

“The  facts  of  the  price  in¬ 
crease  can  be  stated  quickly.  A 
newsprint  price  advance  of  $4 
a  ton  became  generally  effective 
on  March  1st,  1957.  It  was  an 
increase  of  3  per  cent.  Its  effect 
on  most  U.S.  newspapers  was 
to  increase  their  total  costs  by 
a  fraction  of  one  percent.  It 
was  the  second  such  advance  in 
56  months,  or  nearly  five 
years. 

“The  advance  was  not  made 
by  Canadian  producers  alone, 
nor  has  it  applied  only  in  the 
U.S.  market.  It  was  made  by 
all  North  American  newsprint 
producers,  and  in  all  world  mar¬ 
kets.  But  it  is  only  in  the  United 
States,  the  wealthiest  and  most 
fortunate  market,  that  outcry 
has  again  arisen  and  it  is  once 
more  the  Canadian  industry 
that  has  been  singled  out  for 
detraction  as  extortionists  and 
law-breakers. 

“When  one  speaks  of  the 


“Charlie,  how’s  the  linage,  the  family,  the  circulation 
and  the  blood  pressure?" 
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FIRST-HAND  contact  with  stu¬ 
dent  journalists  prepares  Edward 
E.  Lindsay,  left,  for  annual  meet¬ 
ing  of  the  American  Council  on 
Education  for  Journalism  April 
21.  As  Lovejoy  lecturer,  Mr. 
Lindsay  visited  Southern  Illinois 
University  newspaper  shop. 


Canadian  industry,  definition  is 
needed.  We  have  become  ac¬ 
customed  to  thinking  of  Canada 
as  the  major  factor  in  world 
newsprint  supply.  In  terms  of 
Canadian  location  and  use  of 
forest  resources,  this  is  true 
enough.  But  we  need  to  dis¬ 
tinguish  between  Canadian  loca¬ 
tion  and  Canadian  ownership, 
and  to  allow  for  recent  U.S. 
expansion.  The  fact  is  that 
newsprint  capacity  controlled  or 
located  in  the  United  States 
now  exceeds  the  capacity  under 
Canadian  ownership. 

Ownership  Figures 

“Here  are  the  figures.  There 
are  25  companies  making  news¬ 
print  in  Canada,  and  their  total 
capacity  for  1957  is  6,756,071 
tons.  This  is  divided  as  follows. 
Companies  owned  in  Canada 
have  3,768,717  tons  or  56  per 
cent  of  the  total.  Companies  in 
Canada  under  U.S.  ownership 
have  2,051,672  tons  or  30  per¬ 
cent.  Companies  in  Canada  un¬ 
der  British  ownership  have  935,- 
682  tons  or  14  per  cent. 

“Newsprint  capacity  located 
in  Canada  but  controlled  by 
U.S.  or  British  owners  thus 
amounts  to  2,987,354  tons  or 
44  per  cent  of  the  total.  Of  this, 
well  over  1,000,000  tons  of 
capacity  is  wholly  or  partly 
owned  by  U.S.  and  British 
newspaper  publishers. 

“The  1957  capacity  of  news¬ 
print  mills  located  in  the  United 
States  is  reported  by  U.S.  pub¬ 
lishers  as  1,915,280  tons.  .Add¬ 
ing  the  2,051,672  tons  located  in 
Canada  but  under  U.S.  owner¬ 
ship  makes  a  total  of  3,966,9.52 
tons  controlled  or  located  in  the 
United  States.  This  is  5  per 

(Continued  on  pofje  142) 
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Ad  Bureau 
Film  Shown 
Wednesday 

“People,  Profits  and  You!” 
16-millimeter  sound-and-color — 
will  highlight  the  Bureau  of 
Advertising’s  session  at  the 
ANPA  convention,  Wednesday 
afternoon. 

Filmed  in  Hollywood  by 
Transfilm  Inc.,  and  the  first 
motion  picture  made  by  the 
Bureau,  the  production  was 
supervised  by  Edward  A.  Fal- 
asca,  the  Bureau’s  promotion 
manager.  Mr  Falasca  will  in¬ 
troduce  the  movie  presentation 
at  the  Bureau  session. 

Using  visual  devices  for  a 
dramatic  effect  not  usually  en¬ 
countered  in  business  movies, 
the  film  presents  views  of 
American  family  life  yester¬ 
day,  today  and  tomorrow,  show¬ 
ing  the  relationship  of  the 
newspaper  to  the  business  and 
social  aspects  of  the  American 
scene. 

The  story  and  motion  are  not 
burdened  by  pie  charts  or 
statistical  tables,  it  is  em¬ 
phasized,  but  is  strongly  doc¬ 
umented  with  case  histories. 

The  Bureau’s  session  will 
open  with  the  annual  business 
meeting  of  the  membership,  at 
which  time  directors  will  be 
elected  and  reports  submitted. 
William  Dwight,  president  of 
ANPA,  will  open  the  session 
and  will  then  turn  the  proceed¬ 
ings  over  to  Richard  L.  Jones 
Jr.,  of  the  Tidsa  Tribune,  chair¬ 
man  of  the  Bureau’s  board  of 
directors. 

Following  the  business  ses¬ 
sion,  a  review  of  some  of  the 
Bureau’s  activity  of  the  past 
year  will  be  presented. 

Nominees  for  Board 

Proposed  for  re-election  after 
serving  one  three-year  term 
are: 

Hari-y  S.  Bunker,  Speidel 
New.spapers;  J.  D.  Funk,  Santa 
Monica  (Calif.)  Outlook;  James 
L.  Knight,  Miami  (Fla.)  Her¬ 
ald;  H.  M.  Peterson,  New 
Britain  (Conn.)  Herald;  and 
Jack  Tarver,  Atlanta  (Ga.) 
Journal  and  Constitution. 

New  candidates  to  fill  vacan¬ 
cies  are: 

Orvil  E.  Dryfoos,  New  York 
Times;  James  S.  Lyon,  Wash¬ 
ington  (Pa.)  Observer  and  Re¬ 
porter;  and  G.  Gordon  Strong, 
Brush-Moore  Newspapers. 

J.  Hale  Steinman,  Lancaster 
(Pa.)  Newspapers,  who  had 
previously  served  on  the  board. 


Chronicle,  Rochester  N.  Y.; 
W.  T.  Burgess,  La  CrosH 
(Wis.)  Tribune;  Amon  G. 
Carter  Jr.,  Fort  Worth  (Tex.) 
Star-Telegram;  Harlod  E.  Cas- 
sill,  Spokane  (Wash.)  Spokes- 
man-Review;  J.  F.  Fitzpatrick, 
Salt  Lake  City  (Utah)  Tribune; 
Sterling  E.  Graham,  Cleveland 
(O.)  Plain  Dealer  and  News; 
Harold  G.  Kern,  Hearst  News¬ 
papers;  Mr.  Morrison;  Theo¬ 
dore  Newhouse,  Newhouse 
Newspapers;  Daniel  H.  Ridder, 
St.  Paul  (Minn.)  Dispatch  and 
Pioneer  Press;  William  F. 
Schmick  Jr.,  Baltimore  (Md.) 
Sun;  Richard  B.  Scudder, 
Newark  (N.  J.)  Netvs;  Mr. 
Stephens;  Mr.  Stewart;  Mr. 
Swan;  and  Charles  Thieriot, 
San  Francisco  (Calif.)  Chron¬ 
icle. 


Ad  Quality  Group 

"PEOPLE,  PROFITS  AND  YOUl" — ^The  premiere  of  the  Bureau  of  ScIlpdulpS  MpetiUg 
Advertising  film  is  scheduled  for  Wednesday.  Seen  in  Hollywood 

script  conference  are  Larry  Thor,  narrator;  Edward  A.  Falasca,  bureau  The  newly  formed  Technical 
promotion  manager;  and  Mary  Weireter,  script  girl.  Committee  on  Newspaper  Re¬ 

production  of  the  Bureau  of 
Advertising,  ANPA,  will  meet 
April  25  and  26. 

Bureau  Chairman  Richard  L. 
Jones  said  the  committee’s  pri¬ 
mary  purpose  would  be  to  seek 
ways  of  assuring  more  uniform 
reproduction  of  color  by  the 
many  newspapers  now  using  it, 
as  well  as  better  black-and- 
white  reproduction  standards. 

“We  are  aware,”  Mr.  Jones 
said,  “that  variations  in  adver¬ 
tising  reproduction  between 
cities  is  presenting  a  problem 
to  the  advertiser  and  the  agen¬ 
cy  that  is  understandably  be¬ 
wildering.  While  the  Bureau  is 
dedicated  to  the  development 
of  new  business  for  its  newspa¬ 
per  members,  it  is  equally  in¬ 
terested  in  satisfying  its  regu¬ 
lar  customers. 

“In  two  known  instances  ir¬ 
regularities  in  reproduction 
have  caused  the  cancellation  of 
tw'o  national  advertising  cam¬ 
paigns  which  represented  a 
sizable  and  important  industry 
appropriation.  Hence,  the  new 
committee  has  been  formed  for 
the  express  purpose  of  seeking 
ways  to  standardize  and  cor¬ 
relate  the  many  elements  that 
contribute  to  sharp  and  clear 
reproduction.” 

Chairman  of  the  committee 
is  Vernon  R.  Spitaleri,  research 
director  for  the  Knight  News¬ 
papers.  Serving  on  the  commit¬ 
tee  are:  Charles  L.  Andrews, 
Nashville  Banner  &  Tennes¬ 
sean;  0.  M.  Harper,  Tulsa 
Tribune  &  World;  J.  E.  Mc¬ 
Mullen,  Milwaukee  JourruU; 
and  Fred  Shafer,  Chicago  Trib¬ 
une. 


AMERICA'S  HUGE  ECONOMY  is  symbolized  by  this  skyscraper  cake 
in  the  film  produced  for  the  Ad  Bureau  by  Transfilm,  Inc. 


will  also  be  nominated  for  a 
three-year  term. 

The  directorships  for  which 
the  latter  four  have  been 
nominated  are  now  held  by: 
D.  Tennant  Bryan,  Richmond 
(Va.)  News  Leader  and  Times- 
Dispatch;  J.  Evens  Campbell, 
Owosso  (Mich.)  Argus-Press; 
Irwin  Maier,  Milwatikee  (Wis.) 
Journal;  and  Franklin  D. 
Schurz,  South  Bend  (Ind.) 
Tribune.  All  are  completing 
their  second  three-year  terms 
and  are,  therefore,  not  eligible 
for  re-election  this  year. 


Mr.  Maier,  a  past  chairman 
of  the  board,  will  become  an 
honorary  director.  Other  past 
chairmen  holding  that  title  are: 
Edwin  S.  Friendly,  Westchester 
Newspapers;  Frank  Tripp, 
Gannett  Newspapers ;  and 
Stuart  Chambers,  St.  Louis 
(Mo.)  Post-Dispatch. 

Directors  remaining  on  the 
board,  whose  terms  expire  in 
1958  or  1959,  are:  Mr.  Jones; 
Louis  A.  Well,  Federated  Pub¬ 
lications,  Grand  Rapids,  Mich., 
vicechairman;  Don  U.  Bridge, 
Times-Union  and  Democrat  & 
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Teen  Tabloids  Win  Youth 
Interest  in  Newspapers 


Weekly  Youth  Sections  Prove 
Successful  on  Several  Papers 

By  Kay  ErMin 

Teen  tabs— special  weekly  youth  sections— are  being 
published  as  week-end  components  of  several  daily  news¬ 
papers  with  high  readership  and  successful  advertising  sales. 

comparatively  few  newspapers  have  expanded  their 
traditional  teen-age  columns  or  pages  into  eight-or-twelve- 
page  supplements. 

Reader  response  invariably  has  been  warm  and  instanta¬ 
neous.  Editors  were  surprised  to  find  in  surveys  that  the 
sections  have  high  readership  among  adults,  too.  The  main 
purpose  of  the  sections,  of  course,  is  to  rivet  the  attention 
and  enlist  the  enthusiasm  of  boys  and  girls  who  within  a 
few  years  will  be  Mr.  and  Mrs.  Newspaper  Reader. 


Advertising  departments,  in 
most  cases,  have  not  exploited 
fully  advertising  possibilities  of 
the  sections  but  it  has  been 
found  that  such  advertising  is 
highly  productive  in  sales.  (Im¬ 
portance  of  the  youth  market  is 
indicated  in  these  Bureau  of 
Advertising  statistics:  41%  of 
population  is  under  20;  16,000,- 
dOO  teen-agers  have  9  billions 
to  spend  and  80%  of  them  read 
newspapers.) 

In  most  cases,  copy  for  youth 
sections  is  written  by  campus 
correspondents  in  the  high 
schools,  paid  for  at  space  rates, 
and  edited  by  the  newspaper’s 
own  staff.  (A  notable  exception 
is  the  Washinffton  (D.  C.)  Star, 
which  has  staff  writers  prepare 
all  copy.) 

Church,  school  and  police  au¬ 
thorities  have  lauded  the  youth 
sections  of  the  new’spapers  as 
an  encouragement  to  youth  in 
scholastic  and  community 
achievement. 

Washington  Star 

The  Washington  (D.  C.) 

Star's  Teen  magazine — a  Sun¬ 
day  tabloid  section  of  12  pages, 
devoted  exclusively  to  the  in¬ 
terests  of  the  dungaree  and 
bobby-sox  set — first  appeared 
hov.  18,  19.56.  It  is  still  going 
strong. 

Teen  was  the  result  of  full- 
scale  study  by  the  Star’s  editors, 
who  sought  a  way  to  give  their 
Sunday  paper  added  appeal  in 
the  younger  age  bracket. 

The  formula  they  came  up 
with  differed  from  that  of  mo.st 
of  their  rivals  in  the  teen- 
supplement  field.  They  rejected 
the  idea  of  a  teen  section  writ¬ 
ten  largely  by  teenagers  them¬ 
selves.  Instead,  they  set  out  to 


interest  the  youngsters  by  re¬ 
porting  professionally  on  their 
doings,  with  experienced  staffers 
drawing  the  new  assignment. 

The  editor’s  job  went  to  36- 
year-old  George  Flynn,  who  had 
been  assistant  state  editor.  He 
has  had  the  full-time  help  of 
one  reporter  at  all  times,  two 
in  periods  of  stress.  He  also  can 
draw  on  the  Star’s  newsroom 
for  spot  assistance  as  required. 

The  Star  is  certain  that  Teen 
is  extensively  and  enthusiastic¬ 
ally  read — by  adults  as  well  as 
teenagers.  A  contest  to  identify 
a  group  of  disguised  celebrities 
pictured  in  one  issue  of  the 
magazine  drew  1,7.50  entries. 
The  project  has  received  critical 
applause  from  civic,  church  and 
school  groups.  The  circulation 
department  considers  the  sec¬ 
tion  a  positive  a.^set  as  a  part 
of  the  Sunday  package. 


In  one  area  only  has  Teen 
disappointed  the  Star.  So  far, 
advertising  in  the  magazine  has 
fallen  below  expectations.  Teen 
was  planned  on  the  basis  of 
.50%  ad  content.  Except  in  the 
first  few  issues,  it  has  seldom 
approached  that  level.  For  a 
few  weeks  last  Winter  the  sec¬ 
tion  was  dropped  to  eight  tab¬ 
loid  pages. 

Now,  however,  back  at  12 
pages.  Teen  is  picking  up  ad 
volume  each  week.  “I  think,” 
said  Editor  Flynn,  “we  may  be 
over  the  hump.” 

Staff-written  news  and  fea¬ 
tures  about  teen  activities, 
replete  with  names  and  pictures, 
make  up  the  backbone  of  each 
issue  of  Teen.  And  the  specially 
prepared  content  is  backed  up 
by  an  imposing  array  of  stand¬ 
ing  features,  syndicated  or 
otherwise. 

A  typical  issue,  for  example, 
devotes  a  page  to  teenage  fash¬ 
ions,  and  another  to  popular 
records — Teen  lists  the  top  10 
tunes  as  selected  by  each  area 
disc  jockey.  It  includes  a  syn¬ 
dicated  teen  etiquette  column, 
and  a  column  of  advice  to  love¬ 
lorn  or  puzzled  letter-writers. 
There  is  an  inquiring  photog¬ 
rapher  column,  a  feature  on  the 
care  and  maintenance  of  autos, 
a  “magic  circle”  group  picture 
with  $.5  prizes  for  youngsters 
whose  faces  have  been  circled — 
and  that’s  just  the  start  of  the 
list. 

“We  try  to  give  them  a  little 
bit  of  everything,”  said  Mr. 
Flynn.  “But  most  of  all,  we  try 


GEORGE  FLYNN,  editor  of  the  Washington  Star's  TEEN  magazine, 
discusses  layout  of  the  up-coming  issue  with  TEEN  staffers  Fifi  Gorska, 
center,  and  Christie  Rinehart. 
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Youth’s  wholesome  and 
worthwhile  activities  are  news. 


to  give  them  the  lowdown  on 
them.selves.” 

Indianapolis  Star 

The  Indianapolis  (Ind.)  Star, 
starting  with  the  semester  of 
February,  19.56,  began  publica¬ 
tion  of  the  Teen  Star,  a  tabloid 
published  with  the  regular  issue 
each  Saturday.  It  is  usually  12 
pages  but  when  advertising 
drops  the  number  of  pages  is 
cut  to  eight. 

“The  advertisers  like  it  and 
are  supporting  it  more  and 
more,”  reported  Robert  P. 
Early,  managing  editor.  “All 
copy  is  prepared  by  Teen  Star 
reporters  who  are  members  of 
the  32  high  schools  in  Indiana¬ 
polis  and  surrounding  territory. 
The  copy  is  edited  by  a  regular 
member  of  the  Indianapolis  Star 
staff  who  also  has  charge  of 
all  Teen  Star  reporters. 

“Heads  for  the  copy  are  writ¬ 
ten  by  our  regular  copydesk  and 
the  pages  are  dummied  by  a 
member  of  the  staff,”  explained 
Mr.  Early.  “Limited  surveys 
show  that  the  Teen  Star  is  read 
avidly  by  high  school  students. 
But,  surprising  as  it  may  seem, 
we  also  found  that  it  is  read 
by  most  of  the  women  and 
many  of  the  men  subscribers. 

“In  fact,  one  survey  showed 
the  Teen  Star  rated  a  higher 
readership  among  women  than 
did  the  regular  issue  of  the  Star 
on  that  particular  Saturday,” 
he  added.  “Surveys  in  several  of 
the  high  schools  reveal  that 
readership  of  the  Indianapolis 
Star  among  the  high  school 
students  ranged  from  86  to  94% 
and  on  the  other  hand  the  two 
afternoon  papers  rated  only  58 
to  62%.  We  attribute  our  high 
readership  to  the  fact  we  publish 
the  weekly  Teen  Star. 

(Continued  on  page.  94) 
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New  York  Addresses  of  Convention  Visitors 


Alierdefii  (S.  1).)  Anu'ricaii-Ni‘»s  ... 
v.lriau  (.Midi.)  Telegram  . . 

.Uketi  (S.  C.)  Standard  4c  liedew  . 


.Miriiti  (Ohiu)  Bi-aciin  Juurnal 


.Vlliany  (N.  Y.)  Knickerlxicker  .News 
.Mliatiy  (N.  Y.)  Times-Vniim 
.Alliany  (Ore.)  Democrat-Herald 
.Albert  Lea  (Minn.)  Tribune 
.Alhambra  (Calif.)  Post -.Advocate 
.Allentown  (Pa.)  Call-Chronicle  . 


Alpena  (Mich.)  News 
Alton  (III.)  Telegraph 
Altoona  (Pa.)  Mirror  , 


Amarillo  (Tex.)  Ulobe-News  .... 

Amsterdam  (N.  M.)  Recorder 

.Annapolis  (.Aid.)  Capital 
Ansonia  (Conn.)  .Sentbiel 


Appleton  (AVIs.)  Post-Creseent  . 

Ardmore  (Okla.)  Ardmorelte  . 

Ashtabula  (Ohio)  Star-Beacon  . 

Atlanta  ((la.)  .lonriial-Constiliition 


Atlantic  City  (N.  J.)  Press 


Auburn  (N  Y.)  Citizeli-.Advertiser 
Augusta  (Ga.)  Chronicle-Herald 

Aurora  (111.)  Beacon-News 
Austin  (Tex.)  Ameriean-Statesnian 


A 


. Henry  .1.  Schmitt  Barclay 

. _C.  K.  AVesley  . AA'aldorf-.Astorla 

H.  K.  Bailey  . Ambas.sador 

....Mrs.  Annie  H.  King  . AValdorf-Astoria 

A.  Murpliy  .AlacKlnnon  . AValdurf-.A.storia 

Mrs.  C.  AV.  Hensey  .  . AValiiorf- Astoria 

Dr.  H.  H.  Smallridge  . AValdorf-Astoria 

. lohn  S.  Knight  AVaidorf-Towei- 

K.  L.  Milburn  . Roosevelt 

Roger  Burrell  . St.  Regis 

Frank  Knight  .  . AA'aldorf-Astoria 

. Gerald  H.  Salisbury  . Lexington 

. Gene  Robb  .  AValdorf-Astoria 

. Ralph  R.  Cronlse  AValiiorf- .Astoria 

. Paul  C.  Belknap  . ..AValdorf-Astoria 

. Barton  Helllgers  . Barclay 

..Donald  P.  .Aliller  . Belmont  Plaza 

Samuel  AV.  Miller  . Lexington 

Charles  C.  Curtis  . ....Lexington 

Richard  .1.  Hummel  . Barhizon  Plaza 

P.  AV.  Leisenring  . Belmont  Plaza 

. Mr.  &  Mrs.  Kmmet  Ricliards.."'aldorf- .Astoria 

. Paul  S.  Cousley  ....  Lexington 

.....I.  E.  lloltzinger  . Roosevelt 

R.  E.  Beeler  . Roosevelt 

H.  S.  Reifsnyder  . _Roosevelt 

.1.  G.  Step  .  . Roosevelt 

..S.  B.  AVhlttenburg  . ....AValiiorf- .Astoria 

Shelby  M.  Kritser  Sherry-Netherland 

. Ciardiner  Kline  .  AValilorf-.Astoria 

William  B.  LeFavour  ..Waldorf-.Astoria 

. Elmer  M.  .lackson,  Jr . U'xington 

. Ella  H.  Emerson  . AValdorf-Astoria 

L.  S.  Cove  .  Waldorf-.Astoria 

M.  V.  AVard  . ..AA’aldorf-.Aslorla 

. V.  1.  Minahan.  Jr . Knickerlaicker 

.  AIlHTt  Riesen  . Coinniodoie 

....D.  C.  Rowley  ....  Barclay 

J.  A.  Colin  . Barclay 

...  Mr.  &  Mrs.  Jack  Tarver  . AValdorf-Astoria 

Mr.  &  Mrs.  George  C. 

Riggers.  Jr . Ambassador 

Mr.  &  Mrs.  Clark  Howell...  AValdorf-Astoria 

. Holland  L.  Adams  AValdorf-Astoria 

lohn  S.  Adams  .  AA’aldorf-Astoria 

Monroe  L.  Mendelsohn  .  AValdorf-Astoria 

Nelli  Mitchell  . ..AA’aldorf-.Astorla 

AVm.  0.  Dapping  . Harvard  Club 

Charles  .1.  AVellner  AA’.aldorf-Astorla 

...  AV.  S.  Morris  . . Barclay 

.1.  AV.  AA’est  . ..Barclay 

AV.  S.  Morris  III  .  Barclay 

. AA’illiam  M.  Hart  . AValiiorf-.Asloria 

. Louis  N.  Goldberg  . Belmont  Plaza 


B 


Bakersfield  (Calif.)  Californian  . AValter  Kane  . AValdorf-Astoria 

Baltimore  (.Alii.)  .News-Post  and  .American  ..Fred  I.  .Archiliald  .  ..  AAaidorf- .Astoria 

Bangor  (.Ale.)  .News  . . Richard  K.  AVarnn  . AValdorf-Astoria 

Robert  E.  Kiah  .  AValilorf-.Astoria 

Andrew  .1.  Pease  . AA’aldorf-.Astoria 

Barre  (V’t.)  Time.s  . Mr.  44  Mrs.  A.  C.  AValker  ..Belmont  Plaza 

Baton  Rouge  (La.)  State-Times  4c  Advocate.... Cliarles  P.  Manship.  Jr . Barclay 

Douglas  L.  Manship  . Barclay 

Battle  Creek  (Mich.)  Enquirer  and  .News  ..R.  B.  Miller  . Pierre 

Bay  City  (.Alich.)  Times  . ...lohn  II.  KraffI  Barclay 

Bayonne  (N.  .1.)  Times  .  . Mr.  and  Mrs.  H.  Lazarus,  Jr.  Barclay 

Beardstown  (III.)  Illinoian-Star . Mr.  &  .Mrs.  AV.  11.  Rodgers..New  Yorker 

Katie  Lou  and  Mary  Helen 

Rodgers  .  . .New  Y’orker 

Beaumont  (Tex.)  Enterprise  Juurnal  . B.  Eugene  Davis  . AA’aldorf-.Astoria 

R.  .M.  Frost  . AValdorf-Astoria 

BiMver  Falls  (Pa.)  News  Trilmne  . AVm.  T.  Dentzer  . Lexington 

James  11.  March  . Lexington 

Bennington  (Vt.)  Banner  .  .  Frank  E.  Howe  II  .  Prince  George 

Bethlehem  (Pa.)  Globe-Times  ....  Rolland  L.  Adams  . AA’aldorf-Astoria 

B.  Ellis  Service  . AValdorf-Astoria 

Binglumton  (N  Y.)  Press  . . A.  B.  Engelbert  .  .New  AVeston 

F.  AV.  Stein  . AA’aldorf-Astoria 

.1.  Fred  Jones  . . .New  AVeston 

Birmingham  (Ala.)  .News-Post-llerald  . Clarence  B.  Hanson.  Jr.  ..  . . 

Harry  B.  Bradley  ....  . 

James  H.  Couey,  Jr .  . 

Bismarck  (.N.  1)  )  Tribune  . Mrs.  Stella  I.  Mann  . ....AA’aldorf-Astoria 

Sir.  &  Mrs.  AA’illiam  .AIoeller..'Valdorf- Astoria 

Mrs.  A.  G.  Serlle  . AA’aldorf-Astoria 

Bloomington  (111.)  Pantagraph  . Joe  M.  Bunting  . Roosevelt 

lairing  C.  Merwin  ....  Barclay 

Davis  Merwin  .  AA’aldorf-.Asloria 

illoomsburg  (Pa.)  Press  . Roliert  R.  L’ycrly  .  ..Berkshire 

Boise  (Idaho)  Statesman  . lames  L.  Brown  . AA’aldorf-.Astoria 

Booth  Newspapers,  Inc.  .  Ralph  11.  Bastien.  Jr . Barclay 

Boston  (Mass  )  Christian  Science  Monitor  ...lolin  11.  Hoagland  ....  AValiiorf- Astoria 

M.  Alvah  Blanchard  . AValdorf-Astoria 

Herliert  T.  Stanger  ....  (’omnioilore 

Franklin  II.  Smith  . Belmont  Plaza 

Boston  (Mass.)  Herald-Traveler  .  Robert  B.  Choate  ....  Pierre 

George  E.  Akerson  . AValdorf-Astoria 

Frank  Dassori  . . AValdorf-Astoria 

George  E.  Minot  . Prince  George 

Paul  S.  Roberts,  Jr.  Navarro 

Bradford  (Pa.)  Era  .  . . Henry  A.  Satterwhite  . AValdorf-Astoria 

Joseph  M.  Cleary  ....  . AA’aldorf-.Astorla 

AVilliam  E.  Eyslnger  . AValdorf-Astoria 

Bridgeton  (.N.  J.)  News  .  . -lohn  T.  Schofield  ....  .  Biltmore 

Bristol  (Conn.)  Press  . .  Bartlett  Barnes  .  Barclay 

Clarkson  S.  Barnes  . Barclay 


I 


Bristol  (Pa.)  Courier  . Murray  C.  Hotchkiss  . AValdorf-Astoria 

Bristol  (A’a.)  Herald-Courier  and 


Brooklyn  (N  Y.)  Daily  .  . .  H.  Karsboom  . Brooklyn.  N.  Y. 

Gladys  .M.  Sullivan  . Brooklyn.  N.  Y. 

Brownwood  (Tex.)  Bulletin  .  . . C.  C.  Woodson  . New  Yorker 

Brusb-Moore  Newsiiaiiers.  Inc . Tliomas  S.  Brusli  .  . 

AVilliam  1.  Hersliey  . Aral)assador 

AA’illiam  T.  Moore  . Barclay 

G.  Gordon  Strong  . AA’aldorf-Asiorla 

Joseph  K.  Vodrey  . Drake 

AA’illiam  H.  Vodrey.  Jr . .Amliassailor 

Buffalo  (N  Y.)  News  . Mrs.  E.  H.  Butler  . Kelly-Smith  Co., 

James  H.  Rlghter  . .  ”  ’’ 

William  Kclghtley  . 

Ernest  D.  Anilerson  . . Cuminudure 

AVilliam  J.  Callanan  . Commodore 

Gordon  E.  Smith  . Commodore 

Henry  Z.  Urban  . Ambassador 

G.  T.  Moseley  . St.  Regis  . 

Burbank  (Calif.)  Review  . Hoyt  Cater  . Barclay 

Burlington  (Iowa)  Hawk-Eye  Gazette  . Clarence  AV.  Moody  .  . . AA’aldipif-Astoria 

Burlington  (N.  C.)  Times-News  . . Staley  A.  Cook  .  .  Barclay 

Burlington  (\’t.)  Free-Press  . David  W.  Howe  . . AA’aldorf-Astoria 

J.  AA’arren  McClure  . . AA’aldorf-.Astoria 

California  .Newsiiapers,  Inc.  (see  Copley 
Press)  .  . Allien  C.  AA’alte  . Barclay 

C 

Camden  (N.J.)  Courier-Post  . Mrs.  Harold  A.  Stretch  . Amiiassador 

Miss  .lane  A.  Stretch  _ .Amltassador 

Harold  A.  Stretch.  Jr . Amiiassador 

AVilliam  A.  Stretch  . Ainbtissador 

Neal  E.  Dyer  . AA’aldorf-.Astoria 

Maurice  L.  Platt  . AValilorf-.Astoria 

Cauton  (illiio)  Repository  . C.  G.  Linhani  . Barclay 

Capiier  Publications.  Inc .  . . Oscar  S.  Stauffer  . AA’aldorf-.Astoria 

Catsklil  (N.  \’.)  .Alail  . . Howard  E.  Silimrstein  . New  Y’orker 

Cedar  Rapids  (Iowa)  Gazette  . J.  F.  Ilhnlky.  Jr . Barclay 

Centralta  (Ill.)  Sentinel  . .  AV.  .loy  . 

Central  Newspapers.  Inc.  . . . . AVillard  C.  AA’orcester  . Waldorf-.Astoria 

Copley  Press,  Inc .  . . lames  S.  Copley  .  .Ambassador 

A.  AV.  Shlpton  . Park  lame 

Robert  AV.  Richards  .  Waldorf-Astoria 

R.  N.  Smith  . Barclay 

Clianiiiaigii-Crbaiia  (111.)  Courier  .  B.  C.  Vedder  . Barclay 

Charleston  (AV.  Va.)  Gazette  . Robi’rt  L.  Sniitii  . .Ambassador 

AV.  E.  Chilton.  Ill  . . Amiiassador 

Mrs.  Elizahetli  C.  Murray  .  Ambassador 

Charleston  (AV.  A’a.)  Mail  .  Fred  M.  Staunton  . . Barclay 

Lyell  B.  Clay  . . St.  Regis 

Charlotte  (.N.  C.)  Observer  . .  .  .lames  L.  Knight  . Waldorf-Astoria 

J.  E.  Dowd  . . . Park  Lam 

Chelsea  (Mass.)  Record  . . . . Herbert  D.  Hancock  . Taft 

(’hester  (Pa.)  Times  . . John  E.  Tompkins  .  AA’aldorf-.Astoria 

Chicago  (Ill.)  News  . . ...Iidin  S.  Knight  . AValdoif-.Astorla 

Arthur  E.  Hall  . ....AA’aldorf-.Astorla 

Cliicago  (III  )  Sun-’Tinies  ....  .  . Marshall  Field.  Jr . AA’aldorf-.Asloria 

Russ  Stewart  . AValdorf-Astoria 

laiurence  T.  Knott  . AValilorf-.Astoria 

Hy  Shannon  . .  .  AA’aldorf-Astoria 

laiuls  L.  Spear  . AValilorf-.Astoria 

.Alilburn  P.  .Akers  . ....AA’aliloif-.Asluria 

Cliillicoilie  (Oldo)  Gazette  . . . AV.  E.  Beeler  . AA’aldorf-.Asloria 

Cincinnati  (Ohio)  Enquirer  .  .  Roger  11.  Ferger  . . 

Cluirles  AV.  Staab  . . . -  { 

Cincinnati  (Ohio)  Post  . .  .  Frederick  AV.  Giesel  .  AValdorf-Astoria  I 

Cincinnati  (Ohio)  Times-Star  . . I.loyd  B.  Taft  . ...Ambassador 

Clarksburg  (AV.  A'a.)  Telegram  . . . Cecil  B.  Highland.  Jr . AA’aldoif-Astoria 

Cleveland  (Ohio)  Plain  Dealer  and  News  AVriglit  Bryan  . AValilorf-.Astoria 

N.  R.  Howard  .  ..SI.  Regis 

I.  F.  FreltH'rger  . ..AValdorf-.Asloria  j 

Sterling  E.  Gialiam  .  AA’aldnrf-.Astoria  t 

J.  .A.  A'alt  Bnren  AA’aldorf-.Asliirla 

K.  .1.  O'Conniir  . Tlie  Clialliaiii 

(’lias.  F.  .AIcCaliill  ..  St.  Regis 

Cleveland  (Oliio)  Press  .  . George  E.  (’arler  ....  AValdoif-.AsIniia 

Dan  liulhenlH-rg  . AValiloif-Astorla 

Clinton  (Iowa)  Herald  .  ...I.  II.  Nolman  .  ..Harvard  Club 

R-  .1.  Schuster  . ..AValdiiif-.Astoria 

Coalesville  (Pa.)  Reeord  .  .  .  (ieorge  H.  Helnizelman  . AValdoif  Towers 

Ciiliimlda  (S.  C.)  State  and  Record  . . .1.  Al.  Blalock  ....  AValdorf-Aslorla 

S.  L.  laitimer.  .Ir . AA’aldoif-.Astoria 

Mr.  4s  .Mrs.  .A.  Hamilton  ..AA’aldoif-.Astoria 
Thomas  Crenshaw  ....  ..  la'xingloii 

Columbus  (Ga.)  Ledger-iriiquirer  . .  Air.  44  .Airs.  M.  R.  A.sliwortli.. AValdorf-Astoria 

AV.  E.  Page  AA’aldorf-.Asloria 

Columbus  (Oldo)  Dis|iateh . .  ..I'leston  AVolfe  . Waldorf-Astoria 

AVilliam  C.  AVolfe  .  AA’aldorf-Astoria 

Ricliard  Davis  AA’aldorf-.Astoria 

Melvin  E.  Tliarp  . AValiiorf- Astoria 

Arthur  E.  CamplH'II  . AA’aldorf-.Asloria 

Guy  H.  Bullock  ....AA’aldorf-.Astoria 

Ralph  G.  Hemming  . AA’aldorf-.A'Ioria 

Columbus  (Ohiu)  Slate  Juurnal  .  . Edgar  T.  AA’olfe,  Jr.  ....  Pierre 

John  AV.  AVolfe  . Pieire 

Rolmrt  AV.  Irwin  . Pleire 

Concord  (.N.  C.)  Tribune  . . A.  AV.  Hlickle  . „Bairluv 

Cordele  (Ga.)  Dispatch  . . . Mr.  ii  Mrs.  E.  AV.  Mathews.. Statler 

Jack  C.  Mathews  . Statler 

Curbith  (Miss.)  Corinthian  . . . Mr.  &  Mrs.  J.  B.  Skewes  AA’aldorf-.Astoria 

Corpus  Cliristi  (Tex.)  Caller-Times  . Rod  Hold  .  ....52  Vanderbilt 

Cortland  (.N.  Y.)  Stanilard  ....  Paul  L.  Gellal  .  Piinee  George 

Council  Bluffs  (Iowa)  Nonpareil  .  .  Ora  L.  Taylor  . AA’aldorf-.Astorla 
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New  York  Addresses  of  Convention  Visitors 


rulur  City  (Talif.)  Star-News 
Cumherlanil  (Mil.)  Tlnies-News 


..Itarid  J.  Duncan  .. 
..John  J.  McMullen 
James  A.  Bbck  ... 
Tliomas  B.  Flnan 


. Barclay 

...WalilorfA'-tiirla 

. \Val(lnrf-A<lnrla 

...AValiliirf-.Xstnrla 


lulla~  (Tia.)  .News 


Kallas  (Tix.)  Times  Herald  .... 
Hanhuty  ((  nnn.)  News  Times 


Kamille  (III  )  ('iminiereial  .News 
llanrille  (Va  I  Uegister  . 


Iiaieniiiirl  (Inwa)  Democrat  . 

Dayton  (Khin)  News  and  Journal  Herald 


Defatiir  (III.)  Herald  and  Review  . 

Oes  Moines  (Iowa)  Register  and  Trltiune 


Dilroil  (Mieli. )  Krec  Press 


Dilroit  (Mieli.)  News 


Diidian  (Ala.)  Kagle  . . . 

Dover  (Del.)  Slate  News  ....  . 

Diitaiiiiie  (Iowa)  Telegraph  Herald  . 

Duluth  (Minn.)  Herald  and  Xews-Trihune. 


Durango  (Colo.)  Herald-News 


Hast  l.iveriuad  (Ohio)  Review 
Easton  (Pa.)  Express  . . 


East  St.  l,ouis  (Ill.)  Journal  . 

Eau  Claire  (Wis.)  lieader-Telegram  . 

El  Dorado  (Ark.)  News  and  Times 

Elgin  (III.)  Cnurier-News  . . 

Elizabeth  (N.  J.)  Journal  . .  ... 

Bllzalieth  City  (N.  P.)  Advance  .... 

Elkhart  (Ind.)  Truth  . . 

Elmira  (N.  Y.)  Star-Gazette  . 

O  Paso  (Tex.)  Herald  Post  and  Times  . 

Ely  (Nev.)  Times  . 

Elyria  (Ohio)  Chroniele-Telegrani  . 

Eugene  (Ore.)  Register-Guard  . 

Eureka  (Calif.)  Humboldt  Standard  &  Times 

Evansville  (Ind.)  Press . 

Everelt  (Wash.)  Herald  . 


.Mr.  Jv  Mrs.  Teil  Dealiy  . . . 

Mr.  k  .Mrs.  Joe  M.  Dealey  . 

Mr  (V  Mrs.  H  K.  D.elie.d  . . 

Mr.  &  Mrs.  J.  .M. 

•Moroney.  Sr.  . 

Jolin  \V.  Uiinyoii  . Waldorf-.Xstorla 

Alliert  N.  Jaekson  . Waldorf-.Vstoria 

Jas.  E.  ClianilM’rs.  Jr.  .  ....Waldorf-.X'toria 

James  H.  (It  t  away  . . 

Eugene  J.  Brown  . . . 

Frank  Stevens  .  ..  . . 

Leroy  Paltrowitz  .  ....  . 

..Robert  J.  Burow  .  Lexinglon 

..Mr.  &  Mrs.  XV.  I..  Grant  ..Baiclay 

Andrew  A.  Farley  . Barclay 

XV.  Marlon  Saunders  . Barclay 

Henry  R.  Honk  . XValdorf-.XsIoria 

..Robert  A.  XX’oIf  . . ..XValdnrf-.X.stnria 

James  J.  Morrisev  _  XValdorf-.Xstnria 

.  R.  C.  Schauh  . . Barclay 

..Gardner  Cowles  .  488  Madison  Are. 

Luther  L.  Hill  . . Xmliii'sador 

Kenneth  MacDonald  Amliassador 

Vincent  Starzinger  ....  . XXaldnrf-.Xstoiia 

Arthur  Gormley  . ..Barclay 

David  Kruidenier.  Jr . Amliassador 

Cliarles  J.  Feldmann  . Biltmnre 

Henry  Martin  . XValdnrf-.Xstoria 

l.ee  Hills  XValdorf-.Xstnria 

H.  C.  XVeifller  . XValdorf-.Xstnria 

L.  J.  Griner  .  XX'aldnrf-Astnria 

George  XV.  Nelson  . .  Amliassador 

E.  R.  Hatton  .  . . 

Elliott  Shumaker  . Ambassador 

C.  XV.  Cosgrove  . Biltmnre 

Robert  L.  Jones  ....  ....  _ XValdnrf-.Xstorla 

J.  T.  Dorris  ....  . New  XX'estnn 

Xlax  J.  Gerstman  . XValdorf-.Xstnria 

R.  r.  Nelson  . New  XX’estnn 

.X.  H.  McKeown  . Barclay 

M.  K.  Giles  . . Biltmnre 

..Ralph  .Nicholson  . Pla/a 

Jack  Smyth  . Taft 

Mr.  &  Airs.  F.  XV. 

XX'oodward  . ..XXaldorf-.Xstoria 

..Eugene  McGiickin.  Jr.  ..Barclay 

B  H.  Bidder.  Jr . Ridder-.lohns. 

Gns  Nordin  .  ”  ” 

Morley  Ballantine  ....48.’!  E.  !i2nd  SI. 

Arllinr  Ballanliiie.  .Ir.  ...  IS.'i  E.  .'V’nd  St. 


C.  Huglies  ....  . Barclay 

J.  L.  Stackhouse  . XX’aldorf-Astnria 

F.  R.  Hamlen  . XX'aldorf-Astorla 

I.  F  XVnhIcrs  .  ..Taft 

C.  H.  Schmell  . .  Taft 

P.  H.  XVire  . XValdnrf-.Xstoria 

Bruce  J.  Nelson  . .  Barclay 

M.  B.  Atkinson  . . Barclay 

C.  E.  Palmer  . . XX’aldnrf-Astnria 

r.  Raymond  Long  . .  XValdorf-.Xstnria 

Robert  C.  Crane  . XX’aldnrf-Astnria 

G.  Norman  Ben.iamin  .  ..Belmont  Plaza 

David  It.  Dear  .  .lersey  City.  N. 

Joint  F.  Dllle.  Jr .  XX’aldnrf-.Xstnria 

Thomas  V.  Taft  . Lexington 

E.  T.  la'wis  . XX’aldorf- Astoria 

Donald  XV.  Reynolds  .  . 

Otto  B.  Sehoepfle  . XX’aldorf-Astorla 

Russell  Stokley  .  XX’aldorf-Astorla 

Alton  F.  Baker  .  Barclay 

Don  O’Kanc  . Barclay 

XV.  C.  Bussing.  Sr . XValrlorf-.XsIoria 

Robert  D.  Best  . XX’aldorf  Xslorla 


tall  River  (Mass.)  Herald  News  . 

Eargo  (N  li. )  Forum  .  . 

Hmllay  (Ohio)  Republican-Courier  . 

Eliot  (.Xlicli.)  Journal  .  . 

Eort  Atkinson  (XVis.)  Jefferson  County  I’nion 
rort  llodge  (Iowa)  Messenger  . . 

EoG  Smitli  (Ark.)  Soutliwest  American  & 
Times  Record  . . 


E.  J.  Delaney 

C.  E.  Sevigny  . 

.Norman  D.  Black.  Jr. 
John  D.  Paulson 
Harold  11.  Heminger  ... 

R.  L.  Heminger  . 

Edwin  L.  Heminger 
-Harold  M.  I’tley 
-XV.  D.  Hoard.  Jr. 

XX’.  S.  Merryman 
R.  M.  Merryman  . . 


Pla/a 

Pla/a 


.Belmont 
.Belmont 
.Drake 
.Drake 
Roosevelt 
.Roosevelt 
.Roosevelt 
.Barclay 
Bat  clay 

.XValdorf  .Xstoria 
.XX’aldorf-.Xstnrla 


Fort  XXayne  (Ind  )  Journal-Gazette 

EoG  Wayne  (|ih1.)  .News-Sentinel  . 

•■''rt  XXorth  (Tex.)  Star-Telegram  .  , 

Eostoria  (Ohio)  Revlew-Tlmes  . 

editor  ac  PUBLISHER 


.Donalil  XV.  Reynolds  _  ....Barclay 

It.  T.  Bentley  . XX’aldorf-.Xstnrla 

James  R.  Fleming . Barchy 

V.  M.  Simmons  .  Barclay 

RIrharil  G.  Inskeeii  . .  Barclay 

.Helene  It.  Foellinger  ....  Barclay 
.Mr.  &  Mrs.  B.  N.  Honea  ...Xmluissailor 
Mr.  &  Mrs.  .Xmon  G.  Carter...Xmhassador 

Edmond  M.  Hopkins  . XX'aldorf-.Xstoria 

X’lrgil  E.  Switzer  . XX’aldorf-Astorla 


E'redcrick  (Xld.)  News  and  Post 

...-A.  T.  Brust.  Sr . 

..XX’aldorf-Astoria 

Fremont  (Neb.)  Guide  and  Trilnine  . 

...Xir.  A  .XIrs.  Lester  .X.  XValket 

..XX’aldorf-Astorla 

Freeport  (III.)  Journal-standard  . 

..Donald  L.  Breed  .  . 

..XX’aldorf-Astnria 

Fremont  (Ohio)  News-Messenger 

Don  F.  Dauhe)  . 

...New  Yorker 

Fresno  (Calif.)  Bee  .  . 

Ralph  XV.  Millard . 

XX’aldorf-.Xstoria 

G.allipolis  (Ohio)  TrilHint  >X  Gallia  Times 

G 

..Roliert  L.  Meyers 

iMar  Piihhrat  ion 

Galt  (Ont.)  Reporter  . . 

....T.  L.  XX’llson  .  . 

XX.ildorf-.Xstoria 

...Paul  Miller 

..Amikissador 

L.  -N.  Bitner  . / .  .. 

..XValilorf-.Xstoria 

F.  E.  Tripp 

..XX’aldorf-.Xstoria 

J.  H.  Gorman  . 

..Biltmore 

(’yril  XX’illiams  . 

..St.  Moritz 

.1.  K.  HeseMen  ....  ....  .. 

..St.  Moritz 

Irving  H.  Fitch  .... 

..Barclay 

H.  D.  Taylor  . 

...New  XVeston 

Garden  City  (N.  X’  )  Newsdav  . 

...Alicia  Patterson  . 

..Garden  ( ity.  N 

Alan  Hathway  . . 

..Garden  City.  N. 

Harold  Ferguson  . 

..Garilen  City,  N. 

Ernest  Levy  . 

..Garden  City.  N 

lohn  J.  Mullen  . 

..Garden  City.  N 

Allan  XX’oods  . 

Belmont  Pla/a 

fJarv  (Iml. )  Pfi-sf -Trilmm  . 

..Mr.  A  Mrs.  .lack  Snyder 

..Belmont  Pla/a 

XIr.  A  Mrs.  S.  S.  Aikams.... 

..'VjtldMrf  NMorla 

Ca*itonia  (N.  r.)  ria/ctlr  . 

XIr.  A  Mrs.  Ben  Atkins  . 

..St.  Moritz 

Geneva  (N.  Y.)  Times 

. C.  B.  XX’illiams  . 

..XX’aldorf-.Xstoria 

Eva  N.  XX’illiams  . 

..XX’aldorf-Astoria 

J.  F.  Bertram  . . 

..Waldorf-Astoria 

Glendale  (Calif.)  News-Press  . 

...Carroll  XV.  Parcher  . 

..Waldorf' A*<foria 

Gleas  Falls  (N.  X’.)  Post-Star  and  Times 

..Arthur  P.  Irving  . 

.."'aldtof-  Xstoria 

Gloucester  (Mass.)  Times 

..Philip  S.  Weld  . 

Gladstone 

Anne  XV.  XX’eld  . 

..Gladstone 

(JIoviTMiUr  (N  Y.>  . 

XVilliam  M.  Kessler  . 

Taft 

Rohort  .T.  Arnold  . . 

Taft 

David  C.  Ormiston  . 

..Taft 

GfiliNlwro  (N.  r.)  Neus-Arnu®  .  . 

...Mr.  A  Mrs.  Hal  Tanner 

..Gotham 

Grand  Forks  (N.  D.)  Herald 

...M.  M.  Oppegard  . . 

..  Barclay 

Grand  Rapids  (Mich.)  Herald 

Louis  A.  XX’eil.  .Ir . 

..XValdorf  Astoria 

Grand  Rapids  (Mich  )  Press  . 

...Howard  C.  MacMillan  .... 

Barclay 

Green  Rav  (XVis.)  Press-Gazette . 

.loseph  Horner.  Jr . 

..Biltmori' 

Greenfield  (Mass.)  Recorder-Gazette 

...H.  Irving  .lenks  . 

..XX’aldorf-.Xstoria 

John  J.  Broughan  . 

..Waldorf-Astoria 

Harold  K.  LeVanway 

..Waldorf- Astoria 

Orpensborn  (N.  r.)  Ww®  A-  Rrconl 

E.  B.  .leffress  . 

..Lexington 

(Jrernshiiri:  (Pa.)  Trihunp-Iforiew  . 

...David  XV.  Mack  . 

..Barclay 

Greenwich  (Conn.)  Time 

...Ellis  RIetzel  . 

Greenvrich.  Conn. 

Ted  X’lidaln  .  .... 

..Greenwich.  Conr. 

H 

Hackensack  (N.  J  )  Record  . Russell  L.  Binder  ...Hackensack.  N  .1 

Etlward  L.  Bennett  . . Hackensack.  N  J. 

Charles  T.  Shoemaker  . Hackensack.  N  J. 

Hagerstown  (Mil  )  Hera)d-Mall  .  ..XX’illlam  P.  Lane.  Jr . 277  Park  Xve 

C.  Neill  Bavlnr  .  Barclay 

Joseph  M.  Harp  . Barclay 

J.  Garvin  Hager  . ..Barclay 

Robert  A.  Lewis  .  Barclay 

A.  -lav  Schaff  ....  ..Barclay 

Halifax  (N.  S.)  Chronicle-Hcrald  A- Mail  Star..!).  A.  Morrison  . New  Yorker 

Hamilton  (Ont.)  Spectator  . X.  G.  Muir  . Roosevelt 

Hammond  (Ind.)  Times  .  J.  S.  Deluinrler  . Biltmore 

Hanford  (Calif.)  Sentinel  . Earl  J.  Fenston  . St.  Regis 

Hannibal  (Mo.)  Courier-Post  . E.  L.  Sparks  .  ....Waldorf-Astnna 

Hanover  (Pa.)  Sun  . ..H.  B.  Hostetter  ....  .  Belmont  Pla/a 

C  H.  Meredith  Belmont  Pla/a 

Harrisburg  (Pa.)  Patriot  News  . . Edwin  F.  Russell  . HI  E.  X4th  St 

Harrisonburg  (X’a.)  News.Record  . Harry  F.  Byrd.  .Ir . . 

Hartford  (Conn.)  Coiirant  . .loltn  R.  Reitemeyer  . Waldorf-Astoria 

.lohn  Siidarsky  . Hotel  Plaza 

Jerome  11.  O’Callaghan  -  Barclay 

■lohn  L.  Coughlin  . ..Waldorf-Astoria 

Haitford  (Conn  i  Times  . David  R.  Daniel  . Barclay 

I/vtham  B.  Howard  . ..Belmont  Pla/a 

.loseph  L.  Womis  . Lexington 

lohn  R.  Callahan  .  Barhizon  Pla/a 

H.avrrhill  (Mass.)  Gazette  . .1.  XX’esIcv  Russ  ....  . la-xington 

XVIlllam  II.  Heath  . ..Lexington 

Hazleton  (Pa.)  Plain  Speaker  and 

Standard-Sentinel  .  ..Frank  Walser  Waldorf-Astoria 

Hemlerson  (Kv.)  Gleaner  and  Journal  . Mrs.  Francele  H.  .Armstrong.. New  XVestnn 

Hiltlving  (Minn.)  ’Mhiine  .  ..Paul  C.  Hitchcock  . Barclay 

Hi"h  Point  (N.  C  )  Enterprise  . Mr.  &  Mrs.  D.  A.  Rawley  Park  Une 

Mrs.  R.  B.  Terry  . Park  laine 

Randall  B.  Terry.  Jr.  .  ....Park  I-ane 

Holt  McPherson  .  Belmont-Pla/a 

Vernon  Idol  . _....Belmont-Pla/3 

Hillslioro  (Tex.)  Mirror  . M.  M  Donosky  . .Ambassador 

XIrs.  Jeffee  G.  Donosky  _ _ Amliassador 

Hilo  (T.  H.)  Triliiine-IIerald  . Mrs.  .loseph  R.  Farrington  XValdorf  Astona 

Holyoke  (Mass.)  Transcript  Telegram  ....  Mr.  A  Mrs.  William  Dwight  . XX aldorf-.Xsfona 

XX’illiam  Dwight.  Jr . XX’aldorf-Astorla 

Donald  R.  Dwight  . Waldorf-Astoria 

Henry  M.  Healy  . RlDmore 

Honolulu  (T  11  I  Star-Bulletin  ...Riley  H.  Allen  XValdorf- Astoria 

Hope  f.Xrk.)  Star  .  C  E  Palmer  . XValdorf  Astoria 

Hot  Siirlngs  (Ark.)  Sentinel  Record  and 

New  Era  .  . . C  E.  Palmer  . XX’aldorf-.Xstoria 

Houston  (Tex)  Chronicle  .  . John  T.  Jones.  Jr.  —Mayfair 

J.  H.  Butler  . . Biltmnre 

G.  L.  Mims  . Ambassador 

M.  J.  Butler  . Pierre 

Houston  (Tex.)  Post  . .  .  . XV.  Howard  Baldwin  .  XX’aldorf  Astoria 

Eugene  J.  Ia*mcoe  .  ..  .  ....XX’aldorf-.Xstoria 

{CoHtitturd  on  imfje  lift) 
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OSCAR  BERGER  SKETCHES 


WILLIAM  DWIGHT 

Holyoke  Transcript-Telegram 
ANPA  President 


PRESS  - 


There’s  hardly  a  face  of  fjlobal 
renown  which  has  escaped  the  pencil  * 
of  Oscar  Berger.  His  sketches  have  ^ 
been  syndicated,  televised,  featured 
in  newsreels,  and  shown  in  museums 


ALICIA  PATTERSON 

Newsday 


RICHARD  LLOYD  JONES 

Tulsa  Tribune 


•  wHo 


S.  I.  NEWHOUSE 

Newhouse  Newspapers 


24 


EDITOR  6C  PUBLISHER  for  April  20,  1957 


sox  Awards, 


Portland  Oregonian 
Heads  ’56  Winners 


Chicago  lis-St.  Paul,  for  television  re- 
Winners  of  the  2')th  annual  porting.  (Duplicate  awards.) 
Sigma  Delta  Chi  .4 wards  for  KPIX,  San  Fiancisco,  Cali- 

Distinguished  Service  in  Jour-  fornia,  for  public  service, 
nalisni  announced  April  17,  are  „  .  .  _  .l 

headed  by  the  Portland  Ore-  esea  c 

gonian  for  public  service  in  Theodore  B.  Peterson,  Uni- 

Xewspaper  Journalism.  versity  of  Illinois,  Urbana,  III, 

Presentation  of  bronze  medal-  Oregonian  Citation 

lions  and  accompanying  plaques 

will  be  made  to  the  winners  at  The  Oregonian,  winning  the 
the  awards  dinner  in  New  York,  Public  Service  award  for  news- 
May  16,  it  was  announced  by  papers,  was  cited  for  its  enter- 
“  ■  prise,  “starting  from  a  chance 

interview  with  a  racketeer,’ 
and  resulting  in  a  “monumental 
series  of  stories,  backed  bv 


Sol  Taishoff,  SDX  national 
president  and  editor  and  jiub- 
lisher  of  Bruadcasthiy-Telecast- 
ing  magazine. 

.  trenchant  editorials.’’ 

1;,  Winners  Named  opinion  of  the  judge: 

Victor  E.  Bluedorn,  national  the  Oregonian 
director  of  the  awards,  an-  strated 
flounced  the  following  I-')  win¬ 
ners  : 

Press 

Alfred  Kuettner,  United 
Press,  Atlanta,  Ga.,  for  general 
reporting. 

Sylvan  Meyer,  (JahunvUle 
(Ga.)  iHiilg  Times  for  editorial 
writing. 

Bern  Price,  Associated  Press, 

Washington,  for  Washington 
correspondence. 

Bussell  Jones,  United  Press, 
for  foreign  correspondence. 

Dan  Tompkins,  Santa  Monica  analysis 
(Calif.)  Outlook,  for  news  pic¬ 
ture. 

Herbert  L.  Block,  Washington 
(D.C.)  Post  and  Times  Herald, 
for  editorial  cartooning.  (4th 
SDX  award.) 

Portland  Oregonian,  for  pub¬ 
lic  .service  in  newspaper  jour¬ 
nalism. 

.Magazines 

John  Bartlow  Martin,  Satur- 
dug  Evening  Post  for  magazine 
reporting. 

Life  magazine,  for  jiublic 
service. 

Kadio 

Howard  K.  Smith,  Columbia 
Broadcasting  System,  London, 
for  radio  newswriting. 

Edward  (Johnny)  Green,  Sta¬ 
tion  KPHO,  Phoenix,  Arizona, 
for  radio  reporting. 

CBS  Radio  Network,  New 
York  City,  for  jiublic  service. 

Television 

Ernest  Leiser  and  Jerry 
Schwartzkopff  of  Columbia 
Broadcasting  System,  and 
Julian  B.  Hoshal  and  Dick 
Hance  of  KSTP-TV,  Minneapo- 


has  “demon- 
how  the  tentacles  of 
union  bossism  and  vice  had 
tried  to  reach  into  almost  every 
department  of  state  and  city 
government.’’  The  citation  fui- 
ther  pointed  out  the  campaign 
has  resulted  in  local  indictments 
and  has  prompted  a  Senate  in¬ 
quiry  into  labor  racketeering. 

Citations  for  other  winners 
included  the  following  comments 
in  each  category; 

For  distinguished  service  in 
the  field  of  General  Reporting,  quences, 
Mr.  Kuettner  was  cited  “for 
his  searching  and  comprehensive  spot 
of  the  reaction 
Southerners  to  the  desgregation 
order  of  the  Supreme  Court.’’ 

M«>deration  Noted 


for  his  coveiage  of  the  Hun-  their  government  as  a  ball  being 
garian  revolt  and  its  conse-  tossed  back  and  forth  by  a 

He  brought  to  read-  bunch  of  bully-sized  government 
ers  a  feeling  of  being  on  the  agencies  to  confuse,  not  en- 

at  one  of  the  greatest  lighten,  the  public.  His  winning 

of  crises  of  history.’’  cartoon  captures  the  essence  of 

,  ...  ^  ..  .  what  is  happening  to  freedom 

Disaster  Picture  W  ins  •  r  *  iu  i  i-v= 

of  information  at  the  public  s 

For  distinguished  achievement  expense.” 
in  the  field  of  News  Photogra-  • 

For  Editorial  Writing,  Sylvan  phy  the  Sigma  Delta  Chi  award  Picture  Bureau 

Meyer’s  editorials  were  prai.sed  was  made  to  Dan  Tompkins  for 

for  their  “moderation  in  dealing  his  striking  picture,  “Escape,”  Hartford,  Conn, 

with  the  race  situation  in  the  Mr.  Tompkins  dramatized  cov-  United  Press  has  opened  Con- 

South  repre.sented  a  beacon  erage  of  a  natural  disaster —  necticut’s  first  news  service 
around  which  thoughtful  men  the  California  brush  fires  in  picture  bureau,  coincident  with 
could  rally.”  December  19o6  “with  a  com-  the  start  of  Newspictures  serv- 

In  the  field  of  Washington  polling  view  of  the  disaster’s  ice  to  the  Seiv  Haven  Journal- 
Correspondence,  Mr.  Price  has  impact  on  the  individual.”  Courier  and  Register  via  Unifax 

produced  a  “well-rounded,  pene-  In  winning  his  fourth  SDX  recorder.  Manager  of  the  bu- 

trating  and  objective  study  of  award,  field  of  Editorial  Car-  reau  is  Frank  Lorenzo,  UP 
one  of  the  nation’s  most  acute  tooning,  Herbert  L.  Block  was  photographer  from  Boston,  who 
problems — racial  integration.”  cited  for  his  “hard-hitting  pen  for  the  past  year  has  been  in 
The  Foreign  Correspondence  strokes  .  .  .  Herblock  depicts  charge  of  the  Newspictures 
of  Rus.sell  Jones  was  iiraised  the  people’s  right  to  know  about  bureau  in  .Albanv.  N.  Y. 


Kuettner 


^  _  Section  Edited 

Advertiser  •  Alewspaper  By  Roben  b.  Meimyre 


Booklet  Tells  ‘Why’ 

Of  Newspaper  Reps 

By  <M“or}'r  A.  Brandenbiirfi 

The  role  of  the  newspaper  to  everyone  in  the  advertising 
representative  in  the  national  departments  of  their  clients.  A 
advertising  field  is  dramatically  number  of  large  agencies  are 
told  in  a  new  conducting  media  schools  and 


vertising  business,  and  will  alert 
students  in  business  administra¬ 
tion  to  the  vital  part  played  by 
newspapers  in  today’s  market¬ 
ing  and  adverti.sing  operations. 

Following  are  excerpts  fi’om 
tbe  booklet,  indicating  the  man¬ 
ner  in  which  the  essential 
functions  of  advertisers  and 
their  agencies  are  brought  to¬ 
gether  through  the  selling  and 
merchandising  efforts  of  news- 
nanpr  renresentativcs : 


to  buy  what  and  where,  the 
better  chance  of  sales  success. 
Neivspapers,  for  reasons  listed 
on  the  following  page,  provi<1t 
most  of  tlw  media  answers  for 
most  advertisers.” 

Three-Fold  Benefit 
The  major' channels  of  effort 
of  the  newspaper  national  sales 
organizations  are  three-fold, 
says  AANR,  benefiting: 

(1)  The  advertiser  and  agen¬ 
cy;  (2)  the  individual  newspa- 


brochure  p  u  b  - 
lished  under 
the  imprint  of 
the  .\merican 
Association  of 
Newspaper  Rep¬ 
resentatives. 

The  booklet, 
entitled  “Na¬ 
tional  Advertis- 
McAnuIfy  ing  in  Newspa¬ 
pers,”  performs 
a  five-fold  educational  and  pub¬ 
lic  relations  job  for  newspaper 
representatives  and  the  papers 
they  represent : 

.'i-F'old  Purpose 


would  like  to  use  the  booklet  as 
course  material.” 

Reach  Ad  Students 

Evidence  of  the  acceptance  of 
AANR’s  newest  project  is  re¬ 
flected  in  the  enthusiastic  com¬ 
ments  by  Wesley  I.  Nunn,  ad¬ 
vertising  manager.  Standard 
Oil  Company  of  Indiana,  and 
Fairfax  M.  Cone,  president, 
Foote,  Cone  &  Belding  advertis¬ 
ing  agency.  Both  refer  to  the 
booklet  as  of  great  value  to 
young  men  and  women  entering 
the  advertising  business  by  pro¬ 
viding  not  only  a  study  of  na¬ 
tional  advertising  in  newspa- 


“•  Advertising — now  definite¬ 
ly  a  science,  though  still  an  art, 
has  a  more  important  function 
and  place  in  people’s  lives  than 
ever  before. 

“•  Reallii  gone  are  leisurely 
personal  sales  methods,  asking 
clerks  for  recommendations,  test 
drives,  ten  day  free  trials  .  .  . 

“•  Here  to  .ytag  are  traffic 
jams,  parking  problems,  super¬ 
markets,  help  shortage,  desper¬ 
ate  use  of  leisure  .  .  . 

“•  Pre-selling  is  the  com¬ 
mercial  order  of  the  day. 
Products  must  be  regularly  ad- 


pers  represented;  and  (3)  the 
newspaper  industry.  The  fold¬ 
er  continues: 

“Once  a  manufacturer  has 
developed  a  product  that  will 
sell,  the  next  steps  are  to 
determine  when,  where,  how  and 
to  whom  it  can  be  sold.  A  new 
product  can  seldom  if  ever 
achieve  ‘national’  distribution  in 
the  first  years  of  its  existence. 
Its  distribution  and  sales  pat¬ 
tern  develops  more  soundly 
when  it  is  tested  in  local  oi 
regional  areas.  Advertising  the 
product  at  this  stage  must  he 
restricted  to  local  or  regional 
media. 


•  Restates  the  basic  advan-  pers,  but  also  the  important  vertised,  readily  identified.  “Manufaclnrers  and  service 


tages  of  newspapers  as  a  na¬ 
tional  advertising  medium. 

•  Explains  the  operation  of 
newspaper  representatives  in 
today’s  highly  competitive  media 
field. 

•  Tells  how  and  ways  used  by 
representatives  in  selling  news¬ 
paper  national  advertising. 

•  Outlines  changes  and  prog- 


role  of  the  newspaper  repre¬ 
sentative. 

An  even  wider  use  of  the 
AANR  booklet  is  contemplated 
in  mailings  to  colleges  and  uni¬ 
versities,  thereby  making  the 
information  available  to  college 
students  planning  careers  in  ad¬ 
vertising  or  newspaper  work. 
The  brochure  will  also  seiwe  as 
a  recruitment  tool  for  those  who 


“•  Snccessful  advertisers  and 
their  agencies  know  all  this  well. 
Proper  research,  exciting  copy, 
stimulating  art,  attractive  pack¬ 
aging,  effective  merchandising 
are  all  essential.  But  it  is  a 
complex  process. 

“•  Media  selection  is  also 
complex.  The  closer  an  adver¬ 
tising  message  is  keyed  to  the 


Nationwide  Mailing 


ress  that  have  taken  place  in  plan  to  enter  the  newspaper  ad-  vital  combination  of  who  is  able 
the  representative  business. 

•  Lists  accomplishments  and 
contemplated  expansion  of 
AANR  activities. 


A  nationwide  mailing  of  the 
brochure  is  planned  in  .several 
allied  fields,  plus  colleges  and 
universities,  AANR  President 
J.  Donald  Scott,  Scolaro,  Meeker 
&  Scott,  told  E&P.  Additional 
copies  can  be  purchased  at  oOc 
each  through  the  AANR  office 
at  .3fi0  N.  Michigan  Ave.,  Chi¬ 
cago. 

“It  is  our  plan  to  send  copies 
of  the  booklet  to  every  publisher 
of  a  daily  newspaper  in  United 
States,  its  three  possessions  and 
Canada,  through  their  respective 
representative  organizations,” 
said  President  Scott.  “We  an¬ 
ticipate  representatives  buying 
extra  copies,  at  cost,  for  use 
with  advertisers  and  agencies. 

“A  few  agencies,  to  whom 
thi.s  booklet  has  already  been 
shown,  have  indicated  they  want 
to  buy  copies  to  be  distributed 


MAN  WHO  ANSWERED — Harlow  H.  Curtice,  at  left,  president  of 
General  Motors  Corp.,  accepts  a  plaque  commemorating  the  help- 
wanted  ad  he  answered  that  started  him  on  his  career.  Others  in  the 
presentation  group  are  James  G.  Slep,  Altoona  (Pa.)  Mirror,  presi¬ 
dent  of  the  Association  of  Newspaper  Classified  Advertising  Man¬ 
agers;  William  F.  Carr,  Philadelphia  Bulletin,  ANCAM  vicepresident; 
and  Margaret  Wiggs,  chairman  of  National  Want  Ad  Week. 


organizations  generally  should 
not  try  to  sell  the  same  prod¬ 
uct  or  service  in  different  areas 
at  the  same  time  when  varia¬ 
tions  in  climate,  living  habits 
and  local  customs  always  will 
keep  markets  dissimilar.  This 
means  advertising  considera¬ 
tions  must  be  based  on  selectivi¬ 
ty,  timing,  flexibility  and  proper 
coverage. 

Best  l*lace  for  Ads 

“Even  time  tested  products 
for  sale  almost  everywhere 
should  still  strive  through  ad¬ 
vertising  to  reach  the  most  and 
best  prospects  more  economical¬ 
ly  by  having  their  copy  appear 
in  connection  and  alongside  that 
of  the  stores  that  sell  them. 

“The  on-e  most  common  media 
selection  weakness  in  the  ad¬ 
vertising  policies  involving 
products  with  widespread  dis¬ 
tribution  is  the  assumption  that 
‘going  national’  permits  the 
dropping  of  the  local  and  re¬ 
gional  media  through  which 
the  product  achieved  sales  suc¬ 
cess. 

“The  most  outstanding  and 
progressive  move  that  advertis¬ 
ing  agencies  have  made  in  the 
past  few  years  has  been  the 
elevation  of  the  Media  Depart¬ 
ment  to  the  much  needed  high 
level  executive  spot  in  the 
agency  structure.  This  has 
manifested  itself  not  only  in  a 
large  increase  in  personnel  for 

(Contintied  on  next  page  ) 
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‘Why^  of  Reps 

{Continued  from  page  27) 


Media  Departments  but  also  in 
the  caliber  and  ability  of  that 
personnel. 

“Good  agencies  make  a  con¬ 
scientious  effort  to  keep  media 
salesmen  informed  of  their  ac¬ 
tivities  of  a  major  character  so 
that  these  salesmen  will  have 
an  understanding  of  the  up-to- 
minute  client  developments  and 
plans.  This  welcome  improve¬ 
ment  has  been  necessary  because 
of  the  tremendous  volume  of 
work  required  of  media  depart¬ 
ments — daily  stacks  of  letters, 
promotion  folders,  presentations, 
’phone  calls,  necessary  confer¬ 
ences  within  the  organization 
and  the  large  number  of  per¬ 
sonal  interviews  with  repre¬ 
sentatives  of  all  types  of  media. 
This  agency  problem  is  doubly 
acute  because  there  is  50% 
turnover  of  agency  personnel 
every  five  years. 

^'Rarely  ever  has  a  really  suc¬ 
cessful  product  achieved  a 
highly  profitable  sales  position 
over  a  reasonable  period  of  time 
without  the  use  of  newspapers! 
The  direct  relation  of  net  profits 
to  volume  of  newspaper  adver¬ 
tising  has  been  established  over 
many  years,  and  the  relation¬ 
ship  is  as  true  today,  with  more 
types  of  competitive  media,  as 
when  newspapers  were  the  sole 
bulwark  of  advertising  and 
sales. 

“The  newspaper  salesman  ful¬ 
fills  the  function  of  providing  an 
extension  of  the  newspapers 
own  sales  staffs  to  the  major 
advertising  centers  across  the 
United  States  and  Canada.  He 
sells  the  market  and  newspaper 
wherever  national  advertising 
is  produced  and  bought. 

“The  fact  that  a  representa¬ 
tive  works  directly  for  the  in¬ 
dividual  newspapers  distin¬ 
guishes  this  service  from  other 
associations  affiliated  with  news¬ 
papers  as  A.N.P.A.  (American 
Newspaper  Publishers  Associa¬ 
tion),  Bureau  of  Advertising, 
N.A.E.A.  (Newspaper  Adver¬ 
tising  Executives  Association) , 
and  also  the  subscription  to 
other  organizations  or  publica¬ 
tions  even  though  they  all  may 
have  the  basic  purpose  of  in¬ 
creasing  the  volume  of  adver¬ 
tising.  Specifically,  the  news¬ 
paper  representative  is  the 
only  direct  representative  of  a 
newspaper,  in  the  national  ad¬ 
vertising  centers. 

“Even  though  there  are  fac¬ 
tual  and  helpful  services  such 
as  the  Audit  Bureau  of  Circu¬ 
lations,  Standard  Rate  and 


Data  Service  providing  technical 
information,  the  Advertising 
Checking  Bureau  providing  tear 
sheets,  and  Media  Records  pro¬ 
viding  linage  data,  as  well  as 
various  publications  furnishing 
other  market  and  newspaper 
data,  the  vital  function  of  the 
representative  of  the  individual 
newspaper  is  that  of  proper  in¬ 
terpretation  of  the  many  facts. 

“Most  advertising  depart¬ 
ments  of  companies  and  media 
departments  of  agencies  rely  on 
the  representative  to  promptly 
expedite  everything  these  de¬ 
partments  want  and  need  to 
know  about  a  particular  news¬ 
paper  and  the  market  in  which 
it  is  located.  In  most  cases, 
the  information  is  wanted  now 
— ’phoning  or  wiring  direct  is 
too  slow.  The  newspaper  repre¬ 
sentative  is  only  a  phone-call 
away. 

“The  representative,  working 
out  in  the  field  close  to  adver¬ 
tisers  and  agencies  is  always 
conscious  of  and  sensitive  to 
the  requirements  of  advertisers. 
He  can  and  does  counsel  with 
his  newspaper  management  on 
matters  pertaining  to  rates,  re¬ 
quirements  on  black  and  white, 
color,  comics,  roto,  magazine 
sections.  He  knows  what  is 
acceptable  and  what  is  not.  He 
may  warn  his  newspaper  about 
classifications  and  accounts  that 
are  questionable  from  a  stand¬ 
point  of  taste,  credit  or  legal 
responsiblity. 

“The  relationship  between 
the  newspaper  and  its  repre¬ 
sentative  is  that  of  a  partner¬ 
ship.  Each  counsels  and  co¬ 
operates  with  the  other  at  every 
opportunity  for  most  effective 
results  .  .  . 

Competitive  Selling 

“For  the  larger  newspapers 
in  metropolitan  markets  where 
two  or  more  newspapers  may 
compute  for  business  it  is  high¬ 
ly  important  for  a  newspaper 
to  be  represented  forcefully  and 
completely.  Under  reasonable 
competitive  circumstances  more 
business  is  developed  for  all 
newspapers  in  a  market  when 
each  has  effective  representa¬ 
tion. 

“An  added  advantage  in  hav¬ 
ing  a  representative  who  is 
also  associated  with  other  news- 
I)apers  in  various  parts  of  the 
country  is  that  selling  ideas  and 
many  good  newspaper  innova¬ 
tions  and  practices  may  be  ex¬ 
changed  for  the  mutual  good  of 
the  newspapers  related  through 
the  same  representative. 

“Like  advertising  itself,  the 
cost  of  service  provided  by  the 
national  sales  organization  is 
not  an  expense  in  terms  of  re¬ 
sults  achieved.  It  is  an  essen¬ 


tial  .service  that  provides  sub- 
stayitially  more  gross  advertis¬ 
ing  revenue  than  would  be  ob¬ 
tained  without  it." 

Testimonial  to  Reps 

Typical  of  the  attitude  of 
many  agency  media  directors  is 
the  following  “testimonial”  by 
George  Pearson,  J.  Walter 
Thompson  Co.  (retired)  who 
wrote  the  AANR  committee: 

“It  is  probably  an  over-sim¬ 
plification  to  say  that  if  all 
newspaper  publishers  decided  to 
get  along  without  any  national 
representation  at  all  it  would 
be  the  greatest  possible  boon  to 
magazine,  TV,  radio,  outdoor 
selling  that  could  happen. 

“Perhaps  publishers  would 
not  notice  it  for  a  year  or  pos¬ 
sibly  two,  but  it  could  be  a 
most  costly  experience  in  the 
future,  plus  the  fact  that  it  is 
always  very  expensive  to  re¬ 
build  or  regain  lost  markets. 

“I  don’t  believe  publishers 
generally  have  any  idea  of  the 
selling  value  to  newspaper  pub¬ 
lishers  of  having  some  hundreds 
of  good  salesmen  calling  con¬ 
stantly  on  advertisers  and  agen¬ 
cies  selling  the  idea  of  newspa¬ 
per  advertising  in  general  and 
individual  markets  specifically. 
This  serves  as  a  constant  re¬ 
minder  of  the  medium  as  a 
whole  and  of  specific  papers 
and  individual  markets  by  them¬ 
selves.  This  constant  and  con¬ 
tinuous  impact  is  of  vastly 
greater  importance  than  some 
of  our  good  friends  the  pub¬ 
lishers  realize. 

“Throughout  the  country  in 
the  great  majority  of  markets, 
no  newspaper  competition  ex¬ 
ists  in  the  same  city.  In  my 
opinion  the  newspaper  in  these 
markets  need  the  services  of 
able  National  Representatives 
as  much  or  more  than  pub¬ 
lishers  with  competitive  condi¬ 
tions.  In  the  first  place  the 
market  itself  needs  to  be  sold, 
and  in  the  second  place  they 
should  not  overlook  the  tre¬ 
mendous  competition  to  them  by 
nearby  Metropolitan  papers  of 
widespread  circulation.” 

Work  in  compiling  the  bro¬ 
chure  has  been  done  under  the 
chairmanship  of  James  S.  Mc- 
Anulty,  Allen-Klapp  Co.,  as¬ 
sisted  by  Del  Worthington, 
Cresmar  &  Woodward,  Inc.; 
George  F.  Gilbertsen,  John  W. 
Cullen  Co.;  and  W.  A.  Daniels, 
Scripps-Howard  Newspapers. 

• 

Shannon  Appointed 

Shannon  &  Associates,  Inc., 
Chicago,  has  been  appointed  na¬ 
tional  advertising  representa¬ 
tives  for  the  Bryan  (Ohio) 
Times,  effective  May  1. 
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School  Report 

Supplement 

Meritorious 

East  Lansing,  Mich. 

One  of  the  most  effective 
ways  to  present  an  annual 
school  report  is  through  a  news¬ 
paper  supplement,  Michigan 
educators  were  told  at  a 
Michigan  State  University  con¬ 
ference  recently. 

Dan  Heathcoate,  assistant 
superintendent  of  schools,  Kala¬ 
mazoo,  cited  the  merits  of  the 
newspaper  supplement  style  of 
annual  report  during  his  ad¬ 
dress  to  the  Michigan  Schools 
Public  Relations  Conference. 

For  the  past  six  years,  the 
Kalamazoo  board  of  education 
has  purchased  advertising  space 
(in  the  Kalamazoo  Gazette) 
to  print  its  annual  report. 

Mr.  Heathcote  favored  the 
newspaper  supplement  over 
booklets  for  the  following 
reasons : 

1.  The  newspaper  cost  is 
reasonable. 

2.  The  distribution  is  broad. 

3.  Extra  copies  can  be  pur¬ 
chased. 

4.  Newspaper  personnel  are 
most  helpful  in  layout, 
copy  preparation,  etc. 

The  annual  report  can  be 
printed  during  National 
Education  week  to  further 
focus  on  the  importance 
of  effective  schools. 

Conference  participants  re¬ 
ported  other  communities  in 
Michigan  are  utilizing  this  style 
and  format  for  annual  school 
reports.  Mr.  Heathcote  con¬ 
tended  “since  there  is  a  legal 
requirement  that  schools  must 
publish  an  annual  financial  re¬ 
port,  why  not  broaden  it  to 
tell  the  public  about  the  prog¬ 
ress  and  problems  of  the  school 
system.” 

The  school  public  relations 
conference  was  sponsored  by 
MSU  College  of  Education  in 
cooperation  with  the  Michigan 
Department  of  Public  Instruc¬ 
tion,  Michigan  Education  As¬ 
sociation  and  National  School 
Public  Relations  Association. 

• 

Consumer  Report 

Seattle 

Now  available  from  the  Seat¬ 
tle  Times  is  the  10th  annual 
Consumer  Analysis.  Two  new 
features  in  this  year’s  study 
are:  product  buying  by  in¬ 
come  groups,  and  a  cumulative 
index  of  products  covered  dur¬ 
ing  the  past  10  years. 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 


A[>\t:KriSiNG  Ofuchs:  Philadelphia,  30th  and  Market  Streets  •  AVir  York,  342  Madison  Avenue 
RFPKKSFNfAliVFS:  Sawyer  Ferguson  Walker  Company  in  Detroit  •  Atlanta  • 


Chicago,  520  North  Michi|(an  Avenue 
>s  Anfteles  *  San  Francisco  •  Seattle 


'IVn-Year  Record  of  Revenue  and  Cost  Increasex 


I 


10,000-25,000  25,000-50,000  50,000-100,000  Over-100,000  Composite  Daily 


Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

1947  over  1946 

23.21 

26.34 

25.03 

27.17 

24.64 

29.43 

23.62 

29.42 

24.12 

28.09 

1948  over  1947 

14.25 

16.65 

12.42 

16.06 

17.00 

23.93 

16.60 

23.52 

15.06 

20.04 

1949  over  1948 

7.03 

9.00 

6.61 

11.03 

7.74 

7.32 

9.86 

10.03 

7.87 

9.34 

1950  over  1949 

4.51 

5.21 

3.31 

7.19 

6.95 

7.65 

5.59 

7.36 

5.09 

6.85 

1951  over  1950 

6.09 

8.93 

11.36 

10.16 

8.91 

9.69 

8.91 

8.57 

8.82 

9.34 

1952  over  1951 

8.32 

7.81 

9.52 

10.92 

9.94 

10.14 

6.56 

10.91 

8.58 

9.95 

1953  over  1952 

5.46 

7.64 

10.07 

9.54 

11.63 

10.74 

6.44 

7.87 

8.40 

8.95 

1954  over  1958 

2.53 

2.16 

1.08 

2.87 

2.71 

.5.19 

.30 

1.83 

1.61 

3.01 

1955  over  1954 

7.62 

5.99 

8.88 

5.05 

6.48 

5.88 

9.57 

7.17 

8.14 

6.02 

1956  over  1955 

3.02 

5.06 

1.75 

4.51 

6.67 

7.19 

5.31 

5.88 

4.19 

5.6G 

Cost  Study 

iCotitinned  from  page  18) 


10,000  to  25,000  EXPENSES 

Composing  room  up  2.03% 
low  —12%;  high  23.7%. 

Paper  and  ink  up  2.29%  low 
-8.7%.;  high  14.9%;. 

Editorial  department  up 
8.67%;  low  —.6%;  high  21.4%. 

.4dveitising  department  up 
4.21%  low  —3.14%;  high  11.1%. 

Circulation  department  up 
up  3.75%  low  —9%;  high 
10.3%. 

.Administration  and  general 
up  13.12%;  low  “no  change”; 
high  30.9%. 


Building  and  plant  mainte¬ 
nance  up  2.99%;  low  —1.5%:; 
high  16.1%. 

Business  office  up  .71%  low 
-19.6%;;  high  7.7%,. 

Press  room  up  7.36% ;  low 
.3%;  high  18%,. 

Stereotyping  department  up 
8.48%  low  —6.71%  ;  high 
25.33%,. 

Photo-engraving  up  .05% ; 
low  —15.3%;  high  13.2%. 

25,000  to  50,000  INCOME 

Local  advertising  up  2.17%  ; 
low  —5.8%;  high  13.34%. 

National  advertising  up 
1.20%;  low  —5.2%;  high 
10.41%. 

Classified  up  5.32%;  low 
-10%,;  high  15.51%. 

Total  advertising  up  1.85%  ; 


low  —1.4%;  high  5.05%. 

Circulation  up  1.01%;  low 
—  2.4%;  high  3.5%. 

25,000  to  50,000  EXPENSES 

Composing  room  up  3.28%; 
low  —1.22%;  high  8.2%. 

Paper  and  ink  up  3.88% ;  low 
-1.9%,;  high  14.34%. 

Editorial  up  5.04%;  low 
.05  %o;  high  10.34%. 

Advertising  department  up 
2.67%;  low  .11%;  high  4.6%. 

Circulation  department  up 
2.58%;  low  —1.3%  high  7.64%. 

Administrative  and  general 
up  3.47%;  low  —1.4%;  high 
12.54%,. 

Building  and  plant  up  7.37%  ; 
low  1.6%,;  high  12.91%. 

Business  office  up  2.54% ; 
low  —.08%;  high  6.01%. 

Press  room  up  7.44% ;  low 
6.5%;  high  9.3%. 

Stereotype  up  4.5%  ;  low  2%  ; 
high  7%. 

Photo-engraving  up  6.27% 
low  1%;  high  6.29%. 

50,000  to  100,000  INCOME 

Local  advertising  up  8.50% ; 
low  3.45%;  high  13%,. 

National  advertising  up  3.9%  ; 
low  -15.67%;  high  17.40%. 

Classified  advertising  up 
9.6%  low  -11.1%,;  high  18%. 

Total  advertising  up  7.8%; 
low  1.1%  high  13.3%. 

Circulation  up  6.55%  low 
-2.18%>;  high  13.89%. 

50,000  to  100,000  EXPENSES 

Composing  room  up  5.31% ; 
low  —2.9%;  high  10.9%. 

Paper  and  ink  up  7.35% ;  low 
-7%,;  high  21.4%,. 

Editorial  up  6.37%;  low 
.05%;  high  14.3%. 

Advertising  depai’tment  up 
5.79%;  low  —5.17%;  high 
13%,. 

Circulation  department  up 
12.01%;  low  -18%,;  high 
35.6%. 

Administrative  and  general 
up  7.43%;  low  “no  change;” 
high  13.8%. 

Building  and  plant  up  10.6%; 
low  —10.6%;  high  39.69%. 

Business  office  up  5.88% ;  low 
“no  change”;  high  8.95%. 

Press  room  up  12.08% ;  low 
2.64%  ;  high  30.8%. 


I  ONE  OF  MANY  REASONS  WHY 
YOU  NEED  THE  COURIER-EXPRESS 

TO  SELL  BUFFALO 

43.3%  More  Coverage 
in  9  Neighboring  Cities 

There  are  9  cities  in  Western  New  York’s  ;:reat 
8-counly  market  beyond  the  limits  of  ABC  Buffalo. 
They  are  important,  self-sufficient  communities  with 
major  retail  outlets  for  all  lines  of  merchandise.  Their 
87,705  families  must  be  sold  for  the  success  of  mer¬ 
chandising  programs  centering  in  Buffalo. 

The  Morning  Courier-Express  has  43.3%  more  cir¬ 
culation  in  these  9  cities  than  any  other  Buffalo  pa|>er. 
The  lead  of  the  Snnf/ov Courier-Express. ..the  State’s 
largest  paper  outside  of  Manhattan. ..is  136.4%.  Clear 
proof. ..one  reason  of  many. ..that  to  sell  the  Buffalo 
market  completely,  you  need  the  Courier-Ex|»ress. 

R  O  P  COLOR  available  both  daily  and  Sunday. 

Member  Mefro  Sundoy  Comics  and  Sundoy  Mogoztne  Networks 

Buffalo 

COURIER-EXPRESS 

Representatives:  SCOLARO,  MEEKER  &  SCOTT 
Pacific  Coast:  DOYLE  &  HAWIEY 


Stereotyping  up  6.55%  ;  lew 
—  2.4%;  high  16%. 

Photo-engraving  up  9.14%; 
low  —4%;  high  16.2%. 

OVER-100,000  INCOME 

Local  advertising  up  4.S2'i ; 
low  .64  %r  ;  high  10.11%. 

National  up  5.91%;  low 
-.11%;  high  13.59%. 

Classified  up  5.84% ;  low 
-7%;  high  15.42%. 

Total  advertising  up  5.7'r ; 
low  .56%;  high  10.82%. 

Circulation  up  3.27%;  low 
.36%;  high  11.94%. 

OVER-100,000  EXPENSES 

Composing  room  up  9.39''! ; 
low  -.18%,;  high  31.9 %r. 

Paper  and  ink  up  5.05 ; 
low  —1.8%;  high  12.1%. 

Editorial  up  6.02% ;  low 
-13%;  high  11%. 

Advertising  department  uj, 
9.13%;  low  -12%, ;  high  15.77f. 

Circulation  up  6.73%  ;  low 
-1.32%;  high  17.3%,. 

Administrative  and  general 
up  2.83%;  low  —9.61%;  hiph 
10.2%,. 

Building  and  plan  up  9.66';: 
low  -7.79%  high  26.3%. 

Business  office  up  9.61  %  ;  low 
.15%;  high  21.3%. 

Press  room  up  9.03%;  low 
-2.5%;  high  20.4%,. 

Stereotyping  up  8.82%;  hw 
.07%, ;  high  16.83%. 

Photo-engraving  up  16.8';: 
low  —.05%;  high  41.75%. 

• 

Seagram  Places  Three 
Ads  with  Newspapers 

Seagram  Distillers  Co.’.<  gift 
campaign  in  magazines  to  aid 
package  store  retailers  secure 
a  greater  share  of  the  huge  gift 
market  is  considerably  aug¬ 
mented  by  a  series  of  three 
newspaper  ads  (via  Warwick 
&  Legler,  Inc.)  many  in  two 
colors,  to  appear  during  the 
weeks  of  April  29,  May  6  and 
May  13. 

George  E.  Mosley,  Seagram's 
vicepresident  in  charge  of  ad¬ 
vertising  and  sales  promotion, 
notes  that  “each  of  these  ads 
will  appear  in  596  newspapers 
throughout  the  489  markets, 
with  41  million  readers.” 
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Emergency 
News  Setup 
Agreed  Upon 

The  Federal  Civil  Defense 
Administration  and  representa¬ 
tives  of  the  press  wire  services 
have  reached  an  agreement  on 
a  system  of  cooperating  to 
maintain  emergency  informa¬ 
tion  channels  to  the  public  in 
the  event  of  an  enemy  attack 
on  this  nation. 

Executives  of  the  Associated 
Press,  United  Press  and  Inter¬ 
national  News  Service  visited 
FCDA  headquarters  at  Battle 
Creek,  Mich.,  to  talk  over  the 
problems  involved  with  officials 
of  the  agency’s  Public  Affairs 
Office  and  Operations  Control 
Service.  The  result  w'as  an 
agreement  on  emergency  in¬ 
formation  operations. 

In  informing  State  and  city 
civil  defense  directors  of  the 
agreement.  Federal  Civil  De¬ 
fense  Administrator  Val  Peter¬ 
son  stressed  that  “maintenance 
of  effective  communications 
with  the  public  in  both  the  pre- 
attack  and  post-attack  emer¬ 
gency  periods  will  be  a  major 


factor  in  saving  lives,  prevent¬ 
ing  panic  and  restoring  morale. 

He  continued.  “Aside  from 
loudspeakers  and  various  types 
of  sound  equipment,  civil  de¬ 
fense  at  all  levels  will  rely  on 
Conelrad  radio  in  the  immedi¬ 
ate  pre-attack  phase,  and  upon 
radio  and  emergency  newspa¬ 
pers  after  the  attack,  as  its 
principal  channels  for  mass 
communication  with  the  public. 

“For  both  radio  and  emer¬ 
gency  newspapers,  the  press 
wire  services  will  be  a  vital 
channel  for  supplying  news  on 
what  is  happening.  It  is  the 
interest  of  civil  defense  to 
take  all  reasonable  steps  now 
to  insure  that  the  wire  services 
can  continue  to  function  during 
the  emergency  period.’’ 

Facilities  Available 

If  land  lines  are  knocked  out 
by  enemy  attack,  essential  wire 
news  will  be  expedited  as  fol¬ 
lows:  The  wires  may  participate 
in  the  U.  S.  Civil  Defense 
Amateur  Radio  Alliance  by 
integrating  their  radio  amateur 
affiliates  within  RACES  for 
relay  of  post-attack  information 
where  other  channels  are  un¬ 
available. 

For  intra-state  communica¬ 
tions,  FCDA  will  recommend  to 
State  and  local  CD  that  emer¬ 


gency  communications  facilities 
within  CD  control  centers  be 
made  available  to  the  wire 
seiwices  and  other  newsgather¬ 
ing  agencies,  subject  to  higher 
priority  operational  traffic,  for 
the  collection  and  distribution 
of  essential  post-attack  infor¬ 
mation  to  the  public. 

For  inter-state  communica¬ 
tion,  FCDA  will  make  its  own 
communications  facilities  simi¬ 
larly  available  for  the  trans¬ 
mission  or  relay  of  essential 
CD  information  —  subject  to 
priority  operational  traffic  — 
until  commercial  facilities  can 
be  restored. 

FCDA  agreed  to  take  up  with 
the  Assistant  Press  Secretary 
to  the  President  and  the  inter¬ 
agency  ad  hoc  group  on  emer¬ 
gency  information,  the  provi¬ 
sion  of  suitable  identification 
for  emergency  information  per¬ 
sonnel  of  all  media. 

Such  identification  might  be 
similar  to  that  used  by  war 
correspondents  in  combat  thea¬ 
tres  during  World  War  II.  It 
should  be  designed,  and  cleared 
by  all  agencies  concerned,  so  as 
to  identify  authorized  news 
media  personnel  to  Federal, 
State  and  local  CD  military 
units.  State  and  local  police, 
sheriffs  and  other  authorities. 


Matson  Lines  Launches 
Record  Drive  in  Papers 

San  Francisco 

A  record-breaking  newspa¬ 
per  advertising  campaign 
throughout  North  America  has 
been  launched  by  Matson  iLnes 
as  part  of  a  nearly  one  million 
dollar  drive  to  sustain  interest 
in  the  return  of  its  famed 
“white  ship”  passenger  ship 
quartet  to  the  South  Pacific, 
Australia  and  Hawaii. 

The  program  covers  the  ma¬ 
jor  metropolitan  centers  in  the 
U.S.  and  Canada.  Keynote  of 
the  campaign  is  the  announce¬ 
ment  of  weekly,  first-class  sail¬ 
ings  between  the  West  Coast 
and  Honolulu  with  the  entry 
into  service  this  June  of  the  SS 
Matsonia. 

This  announcement  is  sched¬ 
uled  this  spring  for  a  total  of 
185  insertions  in  57  newspapers 
in  44  cities.  First  placed  March 
24,  it  will  run  on  alternate 
weeks  in  each  city  through  May 
26. 

The  overall  campaign  (via 
Fuller  &  Smith  &  Ross)  repre¬ 
sents  the  largest  amount  ever 
spent  by  Matson  in  the  pro¬ 
motion  of  Hawaii  and  South 
Pacific  vacationing.  The  occa¬ 
sion  is  the  re-establishment. 


Xow  115,945  people  live 
ABC  Cit^  Zone. 


Population  growth  since  1950  in  this  shopping  center  of  central  New 
Jersey  is  so  great  that  the  Audit  Bureau  of  Circulations  has  now 
revised  the  official  figure  to  115,945  in  the  area  shown  on  the  map  at 
the  right.  That's  the  real  population  size  of  the  Plainfield  City  market 
.  .  .  Not  the  outdated  corporate  city  boundary  which  passes  right 
through  a  large  department  store  property.  And  RICH!  Among  all 
other  large  cities  in  the  state  it  is: 


In  Income  per  family  1st. 

In  Retail  Sales  per 

capita  1st. 

In  Department  &  Apparel 
Store  Sales  per  capita  1st. 

In  Food  Store  Sales 

per  capita  1st. 

In  Automotive  Sales 

per  capita  1st. 


In  Lumber  &  Building 
Material  Sales 
per  capita . 1  st. 

In  Drug  Store  Sales 

per  capita  . 2nd. 

In  Furniture  &  Appliance 
Store  Sales 

per  capita  3rd. 


in  this 


More  than  115,9 US  people  live  within  4  miles  of 
Plainfield  City  Hall  (A.B.C.  City  Zone).  I 

No  outside  New  Jersey  or  New  York  newspaper 
adequately  reaches  Plainfield  housewives.  Less 
than  5%  of  the  people  daily  commute  to  Nev 
York.  The  Courier-News  affords  7i%  coverage- 


Plainfield  Courier  -  News 


Plainfield,  N.  J- 

Membert  The  Gannett  Creep 

of  newspapers. 


Represented  by  J.  P.  McKinney  &  Son,  Inc. 


New  York  •  Syracuse  *  Chicago  •  San  Francisco 
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stops  ’em 


America's  iEST  Mwspopor  R.O.P.  COLOR  b 
in  The  Miami  Herald.  Wimier  of  HRST  PROS  hi  the 
14th  AmhmI  "News  Pictures  of  the  Year"  competi- 
tioa  of  Eocyclopoedia  Rritamica  and  the  Noticaal 
Press  Photographers  Associotioa. 


Recent  studies  show  that  a  full  color  ad  is 
a  70%  greater  "stopper"  than  B/W  .  .  .  and  the 
"sales  pull"  lasts  four  or  five  days  longer. 

In  The  Miami  Herald  you're  sure  of  ace>high  color 
reproduction  .  .  .  plus  ace>high  impact  and  saturation 
in  Florida's  $2>BILLION  Gold  Coast  retail  market. 


i*  in  the  tpotlight 

Lait  y««r  Th*  Harcid  published 
1,100,44$  linut  el  R.O.t.  color 
advortisinc  .  .  . 

UP  ft3%  over  I9SS 

Color  moons  more  business  for  you 
...  in  Greater  Miami  and  the 
Florida  Gold  Coast. 


Story,  Brooks  &  Finley  National  Representatives 
New  York  •  Chicago  e  Philadelphia  e  Miami 
Cleveland  •  Detroit  e  Boston  e  Los  Angeles 
Atlanta  •  San  Francisco 


about 
your 
paper  ? 


Auto  Row 
Veteran  Sees 
New  Upsurge 


supports  the  barrage  of  facts 
i]uickly  marshalled  by  Leon  J.  l 
Pinkson  of  the  , 

^  ,  Son  Francisco 

.  f  V-  Chronicle  to 
support  his  op-  i 
I  timistic  view  of 

Hr  y.  %  the  auto  indus-  i 

try’s  prospects. 

point! 
theories  have; 
^  repeatedly  dis- 

Plnkion  proven  to  this  | 

energetic  veter-  i 

an  now  in  his  6.‘?rd  year  with  ; 

the  Chronicle  and  his  50th  year 
on  Auto  Row.  j 

Population  growth  alone  as-  - 
sures  the  buildup  of  another  , 
great  motor  sales  boom,  “Pink” 
assured. 

With  production  gains  come 
additional  advertising,  he  em¬ 
phasized. 

Today’s  troubles  stem  pri¬ 
marily  from  high  interest  rates, 
and  the.se  may  be  corrected 
shortly,  Mr.  Pinkson  believes. 

Mr.  Pinkson  is  certain  that 
1957  will  prove  to  be  a  good 
.year  except  in  comparison  with 
fabulous  1955.  In  proof,  he 
i|Uoted  state  and  national  sales 
figures  both  overall  and  by 
makes. 

Mr.  Pinkson  was  named  as- 
si.stant  auto  editor  in  an  era  of 
many  auto  makers  and  some 
•10  local  agencies.  He  had  been, 
in  turn,  assistant  commercial 
editor,  exchange  editor  and 


refiling.  (3)  High-salaried  com¬ 
positors  can  spend  more  hours 
at  their  make-up  tables.  Previous 
"walking  time’’  becomes  pro¬ 
ductive  working  time. 
Hamilton-equipped  dispatch 
rooms  are  producing  big  savings 
for  newspapers  of  all  sizes.  How 
about  your  paper'?  Shouldn’t  you 
write  for  complete  details? 


Here’s  how  a  Hamilton-equipped 
dispatch  room  can  cut  your 
paper’s  ad  production  costs 

(1)  A  Hamilton-equipped  dis¬ 
patch  room,  which  is  simply  an 
ad-material  processing  center, 
organizes  all  handling  of  ad- 
materials  into  a  routine  flow. 

(2)  Lower  salaried  clerical  help 
or  trainees  can  take  over  all  ad- 
material  look-up,  assembly  and 


DISPATCH  EQUIPMENT 


Hamilton  Manufacturing  Company 

Printers  Equipment  Division 

Two  Rivers,  Wisconsin 

Pleose  send  complete  details  on 

equipment. 

Nome^ - - 


A  dispatch  room  equipped 
with  compact,  modular  Ham¬ 
ilton  dispatch  units.  This 
flexible  equipment  can  be 
easily  adapted  to  newspapers 
of  any  size. 


Address. 


The  American  Weekly-moving  up  steadily  since  1952 
now  hits  a  new  and  faster  stride  in  progress... 

Ten  great  newspapers  (underscored)  joined  our  distinguished  distributor  family  since  the  beginning  of  1952: 

ALBANY  TIMES-UNION  .  BALTIMORE  AMERICAN  •  BOSTON  ADVERTISER  •  BUFFALO  COURIER-EXPRESS  •  CHICAGO  AMERICAN  *  CINCINNATI  ENQUIRER  •  CLEVEUND  PLAIN  DEALER 
COLUMBIA,  S.  C.  STATE  •  CORPUS  CHRISTI  CALLER  TIMES  •  DALLAS  TIMES  HERALD  •  (DENVER)  ROCKY  MOUNTAIN  NEWS  •  DETROIT  TIMES  •  HOUSTON  CHRONICLE  •  HUNTINGTON, 
W.  VA,,  HERALD-ADVERTISER  •  KNOXVILLE  JOURNAL  «  LOS  ANGELES  EXAMINER  *  MIAMI  HERALD  •  MILWAUKEE  SENTINEL  *  NEW  ORLEANS  ITEM  *  NEW  YORK  JOURNAL-AMERICAN 
PHILADELPHIA  BULLETIN  «  PITTSBURGH  SUN-TELEGRAPH  •  PORTLAND  OREGONIAN  .  ST.  LOUIS  GLOBE-DEMOCRAT  •  ST.  PAUL  PIONEER  PRESS  •  SAN  ANTONIO  LIGHT 
SAN  FRANCISCO  EXAMINER  •  SEATTLE  POST-INTELLIGENCER  •  SYRACUSE  HERALD-AMERICAN  .  TAMPA  TRIBUNE  •  WASHINGTON  POST  &  TIMES-HERALD  •  WICHITA  BEACON 


THE 

AMERICAN 

WEEKLY 


PARADE 


DOWN 

5.4% 


Sowrc*:  Firit  2  monttis.  M«dio  R.cerds,  Inc.  Third  month,  fublishort* 
E»timot«i>>Porod«,  This  Th«  Amoricon  Wookly. 


PER  CENT  OF  GAIN  OR  tOSS,  isl  QUARTER  1957  COMPARED  TO  SAME  PERIOD  1956 


among  the  three  big  Sunday  magazines  in  advertising 
linage  gained. 

The  record  reflects  a  sweeping  advertiser  trend  to  Sun¬ 
day  magazines  in  general . . .  the  one  field  combining 
deep  penetration  of  key  markets,  productive  magazine 
atmosphere,  audience  stability,  faithful  color  reproduc¬ 
tion — all  at  low  cost.  It  demonstrates  the  growing 
advertiser  conviction  that  The  American  Weekly,  by 
itself  or  in  combination  with  others,  is  the  basic 
media  buy. 


IN  MAY  of  1952,  The  American  Weekly  underwent  a 
complete  overhaul . .  .changing  editorial  attitude  and 
expression,  switching  from  letterpress  printing  to  bril¬ 
liant  Dultgen  rotogravure.  Since  then.  The  American 
Weekly  has  been  on  the  upbeat  in  every  department 
— with  readers,  publishers,  advertisers. 

We  have  just  closed  our  books  on  the  biggest  revenue¬ 
bearing  first  quarter  in  our  entire  history.  And  for 
the  first  three  months  of  1957,  compared  to  the 
corresponding  period  of  last  year ...  we  set  the  pace 


Xo  me,  7iewspapering  is  not 
just  a  word,  but  the  spiritual 
tie  that  binds  the  stark  realism 
of  everyday  life  with  the  good 
things  that  every  man  looks 
for  when  he  turns  to  home, 
to  beauty,  and  the  hope 
of  peace 

- ALLEN  KANDER 

Our  entire  organization  shares  this  point 
of  view.  We  are  in  this  business  because 
we  like  it,  and  we  like  newspaper  people. 

During  the  ANPA  convention,  our  New 
York  office  at  60  East  42nd  street  will  be 
supplemented  by  quarters  in  the  Waldorf 
Astoria  and  the  Park  Lane. 

You  are  cordially  invited  to  stop  by. 

ALLEN  KANDER  AND  COMPANY 

Negotiators  for  the  Purchase  and 
Sale  of  Newspaper  Properties 

NEW  YORK  WASHINGTON  CHICAGO 


Toll  Declines 
In  Traffic  Drive 

Houston,  Tex. 

The  Houston  Chronicle  ha.s 
been  voted  a  National  Safety 
Council  Public  Interest  Award 
for  1956  for  “exceptional  serv¬ 
ice  to  safety.” 

The  Chronicle  series  promot¬ 
ing  traffic  safety  began  in 
March,  1956,  when  traffic 
deaths,  injuries,  and  accidents 
were  at  a  peak  and  traffic  law 
enforcement  at  a  low  ebb. 

The  Chronicle  initiated,  and 
spearheaded  ever  since,  a  strong 
safety  campaign  based  on  strict 
police  enforcement  of  traffic 
laws. 

The  police  began  a  crackdown 
on  March  25,  1956,  and  deaths, 
injuries,  and  accidents  began 
dropping  at  once.  By  the  end 
of  the  year,  Houston’s  traffic 
toll  was  14  less  than  in  1955. 

The  Chronicle,  during  the 
past  year,  has  published  more 
than  1,200  individual  articles, 
editorials,  cartoons,  and  photos 
— apart  from  the  routine  cover¬ 
age  of  traffic  accidents. 


Press  Center 
Plans  Made  at  [ 
Brussels  Fair  | 

In  the  midst  of  plans  to  re-  I 
ceive  and  accommodate  an  ex¬ 
pected  40  million  visitors  to  the 
first  world’s  fair  in  two  decades, 
the  authorities  of  the  1958  Brus¬ 
sels  Universal  and  International 
Exhibition  are  directing  atten¬ 
tion  to  the  needs  of  the  press 
whose  beat  may  be  Belgium  one 
year  from  now.  The  Fair  will 
run  from  April  17  through  Oct. 
19,  1958. 

Details  of  a  huge  pres.s  center 
were  announced  recently  by 
Marcel  Brebert,  chairman  of  the 
Press  Unit  of  the  Commissariat 
General  of  the  Exhibition. 
Mr.  Brebert  is  chairman  of  the 
Brussels  Newspaper  Association. 

The  Daily  Press  Division 
alone  has  been  allocated  3500 
square  yards  of  space  in  two 
adjacent  buildings  located  near 
the  Fair’s  main  entrance  and 
reception  center. 


Chronicle  reporters  Bill  Trent 
and  Jack  Weeks’  combined  ef¬ 
forts  won  them  several  honors. 

• 

Niukel  Newspapers 
Decline  Sharply 

ANPA  reports  that  out  of 
1,738  U.  S.  daily  English- 
language  newspapers,  379  now 
have  single  copy  prices  of 
6,  7  or  10c.  This  is  97  more 
than  in  April,  1956.  Of  these 
newspapers,  69  now  charge  6c, 
249  charge  7c,  and  61  charge 
10c.  There  were  only  43  ten- 
cent  newspapers  a  year  ago. 

Correspondingly,  the  number 
of  five  cent  newspapers  has 
decreased  in  the  last  six  years. 
There  are  now  only  1,328,  a 
decrease  of  94  from  1956,  and 
266  fewer  than  in  1951. 

• 

Pension  Plan 

Denver,  Colo. 

A  new,  two-year  contract  has 
been  signed  by  the  Rocky 
Mountain  News  and  Denver 
Newspaper  Guild  providing 
general  wage  increases,  a 
health  and  hospitalization  in¬ 
surance  plan  and  providing  con¬ 
tinuing  contributions  to  a  yet- 
to-be-negotiated  pension  plan. 
A  general  wage  increase  of 
$2.50  a  week,  retroactive  to 
Jan.  21,  brings  the  top  salary 
to  $118  for  reporters,  photog¬ 
raphers,  rewritemen  and  copy- 
readers. 


Private  Offices 

In  the  main  information  hall 
of  the  Press  Division  will  be 
news  teleprinters  in  several 
languages.  Information  person¬ 
nel  of  the  Fair  will  be  available 
to  answer  questions  and  follow 
up  special  queries.  Adjoining 
the  information  hall  will  be 
cable  and  photo  transmission 
facilities,  and  stenographers  and 
secretaries  chosen  for  proficien¬ 
cy  in  foreign  languages  will  be 
on  hand  to  assist  newsmen. 

One  gallery  of  the  Press  Cen¬ 
ter  W’ill  be  made  into  a  club 
for  the  visiting  press.  It  will 
contain  a  lounge,  a  cafeteria, 
washroom  facilities,  and  private 
offices  where  reporters  can  work 
undisturbed. 

Adjoining  the  Press  Center 
the  Fair  plans  a  complete  news¬ 
paper  plant  where  an  Exhibi¬ 
tion  newspaper  will  be  published 
daily. 

In  order  to  facilitate  trans¬ 
portation  from  the  center  of 
Brussels  to  the  Fair,  special 
cars  will  run  from  the  Sabena 
Building  to  the  Reception  Cen¬ 
ter. 

• 

Philippines  Report 

Manila  Times  is  distributing 
in  the  United  States  copies  of 
its  240-page  Progress  ’56  re¬ 
port,  containing  a  picture  of 
economic  and  social  advance¬ 
ment  in  the  Philippines  in  the 
11  years  since  the  end  of 
World  War  II. 
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not  lust  for  cutting  out  paper  do 

Newspaper  circulations  today  stand  at  an  all-time  peak.  Somethinf 
over  56.000.000  cc^ies  daily.  Better  than  46.000.000  Sundays. 

These  newspapers  are  not  boufht  just  for  cuttinc  out  paper  dolls. 

People  buy  newspapers,  or  have  them  delivered  to  their  homes,  be¬ 
cause  they  can’t  do  without  them.  Can’t  do  without  the  complete 
local  news  coverafe  . . .  the  features  . . .  the  comics  . .  the  advertis- 
inf— all  the  doxen-and-one  elements  that  add  up  to  the  daily  paper. 


look  wtio’s  here 

Aitifbodif  who’s  loohinc  for  an  audience  can  And  it  —fa.'^t— through  the  pages 
of  the  local  newspaper. 

That’s  why  radio  and  TV  programs  use  newspaper  advertising.  Why 
magazines  use  newspaper  advertising.  Why  products  of  ever>'  variety  use 
newspaper  advertising. 

Regardless  of  their  specialized  objectives,  these  ad\ertisers  arc  in  news¬ 
papers  because  local  newspapers  deliver  the  audience  they  want  .  in  the 
numbers  they  need  . .  at  the  exact  time  they  must  have  them. 


As  long  as  that’s  the  case  ...  as  long  as  people  feel  the  way  they  do 
about  their  local  papers— newspapers  will  continue  to  be  a  basic 
medium  for  all  advertisers. 


Newspapers  have  been  tloing  that  job  for  a  long,  long  time,  lining  it 
efficientb'  and  economically.  That's  why  newspapers  are  a  basic  medium 
for  all  advertisers. 


ma|or  league  all  the  way 

Scratch  a  baseball  fan— and  you’ll  And  an  enthusiastic  newspaper  reader 

Where  else  but  in  the  daily  newspaper  can  he  get  the  box-score  which  he 
can  study  and  clip  and  relish  long  after  the  game  has  become  history* 

Fact  is,  moat  people  look  to  the  daily  newspaper  as  tkf  source  for  all  kinds 
of  information:  the  "box-score"  on  stock  and  commodity  markets  .  .  .  the 
text  of  a  speech  . . .  the  full  details  of  a  story,  etc.,  etc.,  etc. 

Yet,  '’fans’’  of  every  activity  ...  in  numbers  which  are  now  at  an  all-time 
high  read  the  daily  newspaper  for  fact,  plea.sure  and  profit.  That  helps 
explain  why  newspapers  continue  to  be  a  basic  medium  for  all  advertisers 


great  for  starting  tires 


Daily  newspapers  have  a  most  impressive  record  for  starting  Ares  under 
people  to  get  action.  "Fires"  that  lead  to  more  schools,  better  roads  -  civic 
improvements  of  every  order. 

Smart  advertisers  know  that  newspapers  do  the  same  job  for  tliem  -  whip 
up  tremendous  excitement  (and  action)  among  consumers  -  and  salesmen 
and  dealers,  too. 

It  could  hardly  be  otherwi.se. 

For  the  advertisements  are  an  integral,  exciting  element  of  the  daily  paper. 
When  there  are  no  newspapers  (as  during  a  strike),  advertising  b  usually 
one  of  the  features  "missed  most’’ -'especially  by  women. 

Readers  clip  newspaper  ads . . . discuas  them. ..buy  from  them.  And  at  the 
IKkint-of-sale.  the  trade  sees  this  newspaper-inspired  action  every  day.  No 
wonder  newspapers  are  a  basic  medium  for  all  advertisers. 


ms-  These  advertisements,  from  a  continuing  Katz  Agency  series,  underscore 

of 

cial  the  fact  that  newspapers  are  a  basic  medium  for  all  advertisers.  The  Katz 

ona 

>n-  ^  Agency  has  been  selling  newspapers  successfully  since  1888.  How  success¬ 

fully?  Just  ask  the  publishers  we  represent,  or  the  people  who  buy  space. 
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The  Agency.  Inc.  Newspaper  Division 

NATIONAL  ADVERTISING  REPRESENTATIVES 

CSTABUI4HCO  1808 
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ALTOONA 
is  a  TEST 
MARKET... 

where  you  can 
test  results  easily. 

We  know  of  no  other 
test  market  where  re¬ 
sults  of  a  test  campaign 
can  be  checked  so  ac¬ 
curately.  Altoona,  Pa. 
is  the  hub  of  a  50-mile 
radius  island  market. 

In  this  market  143,151 
people  look  to  the  Al¬ 
toona  Mirror  for  new 
goods  and  services.  The 
Mirror  coverage  in  this 
island  market  is  75%. 

In  the  Altoona  C.  Z., 
the  coverage  is  now 
95%. 

$34,000,000  was  spent 
for  food  in  metropoli¬ 
tan  Altoona  last  year. 

Whether  you  are  seek¬ 
ing  a  better  test  market 
or  want  to  expand  your 
present  sales,  check 
carefully  the  many  ad¬ 
vantages  of  using  the 
Altoona  Mirror. 


Allied  Signed 
F  or  Teamster 
Union  PR 

There  will  be  no  “whitewash” 
for  Dave  Beck,  it  was  made 
|)lain  this  week  by  Claience  L. 

(“Pete”)  Sum¬ 
mers,  president 
of  .Allied  Pub¬ 
lic  Relations  As¬ 
sociates,  which 
has  a  contract 
to  build  up  the 
membership  of 
the  Teamsters’ 
Union. 

The  firm,  of 
which  David  B. 
C  h  a  r  n  a  y,  is 
chairman,  signed  a  contract  for 
one  year  at  $200,000,  subject 
to  review  by  delegates  when 
the  union  meets  in  Miami  in 
September.  The  contract  has  an 
indefinite  date  of  termination, 
and,  if  approved  by  union  dele¬ 
gates,  may  run  to  $1,000,000. 

“The  contract  specifically 
stipulates  the  firm  will  not 
service  any  individual”,  Mr. 
Summers  said.  It  was  signed 
for  the  union  by  John  English, 
secretary-treasurer,  and  counter¬ 
signed  by  Mr.  Beck. 

First  move  of  the  PR  firm, 
which  has  counselled  John  L. 
Lewis  of  the  Mine  Workers 
since  1948,  was  to  name  Tony 
Scott  Smith,  former  public  re¬ 
lations  director  of  the  U.  S. 
Chamber  of  Commerce,  to  head 
up  a  news  bureau  in  the  Team¬ 
sters’  building  in  Washington. 

Most  recently  Mr.  Smith  was 
I  editor  of  the  editorial  page  of 
the  then  family-owned  Kane 
'  (Pa.)  Republican,  which  sold 
I  not  long  ago  to  other  interests. 
Graduate  of  the  University  of 
Pennsylvania  in  1935,  he  has 
;  worked  foi-  International  News 
'  Service  and  the  United  Press. 
During  World  War  II,  he  was 
a  Marine  correspondent.  From 


Smith 


May  we  send  you  our 
latest  market  data? 

Eltoona 

SlRirror 

Altoona  Pennsylvania’s 
Only  Evening  Newspaper 

RICHARD  E.  BEELER,  Adv.  Mgr. 


^niu(ES  TWO  TO 
COVER  ALABAMA' 

/M( 

1^ 

ipl^rA.B.C.  C.Z.  POP. 

223,804 

SUPERB  FULL  COLOR 

mobilcPrcjSBilcgister 

National  ReprasenUtivn  THE  X)KN  BUDD  COMPANY 


MOBILE 

AND  ONE  MORE 


Los  Angeles 
Mirror-News 
Wins  Award 


MERCHANDISING  AWARD  — 
John  W.  Geiger  (right),  Los 
Angeles  branch  manager  for 
Kraft  Foods  Co.,  presents  first 
annual  Kraft  Newspaper  &  Mer¬ 
chandising  Promotion  Award, 
Class  A,  to  F.  W.  (Tiny)  Noble, 
national  ad  manager  of  the  Los 
Angeles  Mirror-News. 

1947  to  1950  he  served  Scripps- 
Howard  Newsitapers  in  the  Mid¬ 
dle  East.  His  association  with 
the  U.  S.  Chamber  was  from 
1950  to  1955. 

The  Washington  news  bureau 
will  have  a  five-man  staff.  Al¬ 
ready  transferred  to  it  to  assist 
Mr.  Smith  is  William  Kelly, 
previously  on  the  Crowell-Collier 
editorial  staff. 

Mr.  Summers  said  that  prior 
to  acceptance  the  contract  was 
reviewed  by  Allied’s  board  of 
directors. 

“It  was  the  board’s  conclusion 
that  the  teamsters  had  a  strong, 
good  union,  and  that  in  telling 
the  true  story  of  the  group  we 
could  do  a  real  job  for  the  en¬ 
tire  country”,  Mr.  Summers 
said.  “Such  disruption  and  dis¬ 
order  currently  characterize  the 
union’s  affairs  that  the  fangs 
of  Communism  api)ear.  Such 
conditions  are  dangerous  to  the 
country  as  a  whole.  By  doing 
an  honest  news  job,  we  felt  we 
could  benefit  not  only  the  mem¬ 
bers  within  the  union,  but  also 
the  United  States.” 

Allied  also  represents  the 
Eastern  Highway  Trucking 
Conference,  and  the  Pennsyl¬ 
vania  Motor  Trucking  Associ¬ 
ation,  both  of  them  employer- 
organizations.  They  are  j)aities 
to  an  anti-trust  suit  brought 
by  the  Eastern  Railroads  and 
recently  tried  in  a  Philadeli)hia 
court. 

• 

Weeklies  Combine 

Red  Cloud,  Neb. 
The  Reel  Cloud  Commevcial- 
Advertiser  and  the  Guide  Rock 
Signal,  both  weekly  papers,  have 
been  combined,  according  to 
publisher  Dean  Furse.  The  pa¬ 
pers  have  combined  circulation 
of  about  2,400. 


The  first  annual  Kraft  News- 
paper  and  Merchandising  Pro¬ 
motion  -4ward  Class  A,  has  been 
won  by  the  Lon  Angeles  (Calif.) 
.Mirror-Neu'S,  “in  recognition  of 
outstanding  co-operation”  given 
Kraft  Food  Company.  The 
plaque,  emblematic  of  the  honor, 
was  presented  to  F.  W.  (Tiny) 
Noble,  Mirror-News  national 
advertising  manager,  by  John 
W.  Geiger,  Los  Angeles  branch 
manager  for  Kraft. 

Commenting  on  the  award. 
Tad  Jeffrey,  Kraft  advertising 
manager,  said :  “The  original 
decision  to  make  such  awards 
came  as  a  result  of  careful 
examination  of  the  increasing 
merchandising  effort  put  forth 
by  media  on  behalf  of  national 
advertisers,  and  the  company’s 
own  decision  on  gradual  in¬ 
crease  in  schedules  in  newspa¬ 
pers. 

“We  had  excellent  response 
to  our  suggestion  that  newspa¬ 
pers  compete  for  awards  and 
we  were  particularly  well 
pleased  with  reports  submitted 
from  a  great  number  of  papers. 
The  winners  selected  deserve 
high  praise  and  we  at  Kraft 
are  grateful  for  such  a  great 
display  of  enthusiasm  and  in¬ 
genuity.” 

The  Mirror-News’  award  was 
in  Class  A — newspapers  in 
cities  above  500,000  population. 
Winner  in  Class  B — cities  of 
100,000  to  500,000  — was  the 
Pasadena  (Calif.)  Star-Neivs. 
Winner  in  Class  C — cities  under 
100,000  —  was  the  Las  Vegas 
(Nev.)  Review  Journal. 


Joe  Dies 

Hartford,  Conn. 

Josei)h  W.  .\ddison,  84,  pres.<- 
room  superintendent  of  the 
Hartford  Times  from  1934  un¬ 
til  retirement  in  1948,  and 
associated  with  54  dailies  during 
his  long  career,  died  .April  H 
at  Tampa,  Fla. 

He  was  employed  as  a  stereo¬ 
typer  on  the  old  A'cic  I  »rk 
American  during  the  Spanish- 
American  War.  “We  made  big 
money,”  he  later  recalled. 
“Hearst  was  so  interested  in 
the  war  news  that  he  had  us 
standing  by  getting  overtime, 
waiting  for  the  latest  develop¬ 
ment  from  Santiago  and  Ma¬ 
nila.” 
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This  is  high  praise  indeed  from  FBI  Director  John 
Edgar  Hoover  on  the  seventh  anniversary  of  the  "Ten 
Most  Wanted  Fugitives”  program. 

The  project  was  launched  by  International  News 
Service  in  coordination  with  the  FBI  on  March  14, 
1950,  as  a  major  weapon  in  the  war  against  crime. 

Since  that  time,  stories  and  pictures  of  102  of  the 
nation's  most  wanted  criminals  have  been  published 


and  92  of  the  fugitives  have  been  arrested. 

To  hundreds  of  INS  client  newspapers  across  the 
country  this  continuing  series  has  presented  an  op¬ 
portunity  to  perform  a  valuable  service  in  the  national 
interest. 

INS  joins  the  FBI  in  saluting  them  and  their  equally 
public-spirited  readers  for  this  great  contribution  to 
law  enforcement. 


INTERNATIONAL  NEWS  SERVICE 
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*  *'  •  '  ' 
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On  Sunday,  March  24th  we  brought  out  a  newly  designed,  even- 


easier-to-read  PARADE  .  .  .  modern,  more  sparkling  than  ever 
before.  The  enthusiasm  and  warmth  of  response  from  publishers 


all  across  the  country  was  overwhelming.  We’ve  never  seen  or 
heard  anything  like  it  before:  •  ■*  | 

“.\n  excellent  job  all  the  way  through.  The  improvements  on  the 
cover  are  sensational,  yet  in  very  good  taste.” 

T.  C.  Harris,  ST.  Petersburg  times  ^ 

“My  impression  is  that  you  have  done  a  whale  of  a  job.” 

Fred  M.  Staunton,  the  charleston  daily  M.Ait 

“It’s  easy  reading  throughout  and  very  attractive.” 

Jack  Foster,  rocky  mountain  news  (denat*)  ^ 

“The  folks  here  are  really  sincerely  hearty  in  their  commendations 
for  the  pleasing  change  that  has  been  made  in  parade.” 

Robert  B.  Smith,  the  daily  press  (Newport  news) 

“I  don’t  care  why  you  made  the  change.  The  results  are  so 
fabulous,  fascinating  and  wonderful  that  no  reasons  are  necessar}' 
so  far  as  I  am  concerned.” 

W.  C.  Munnecke,  CHICAGO  sun-times 

“The  new  format  is  a  great  improvement,  and  I’m  sure  the  favor- 
able  reaction  will  be  all  that  you  expect.” 

George  V.  Horton,  THE  Indianapolis  times 
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''WOW!” 
...and  how 

the  new  Parade 
marches  on 
,..and  what  cheers 


We  like  applause.  We  like  to  be  appreciated. 
We’re  deliithted  that  our  new  format  went 
over  with  our  publisher,  editor,  circulation 
and  promotion  friends  with  a  real  “wow”  — 
But  we  aren't  going  to  let  the  hand-clapping 
and  the  cheers  take  our  eye  off  the  main  job 
PARADE  has  always  had  and  always  will  have: 
to  produce  the  best-read,  liveliest  supplement 
possible  for  distribution  not  as  a  separate 
magazine,  but  solely  as  a  part  of  the  Sunday 
newspaper  package. 


^e’re  proud  of  our  new  format,  because  it’s  going  to  do  a  job  for 
tRADE.  Even  more,  it’s  going  to  do  a  job  on  readership,  on  interest, 
1  excitement  for  our  55  distributing  newspajters. 


VOP 


the  SUNDAY  PICTURE  MAGAZINE 

editor  8C  publisher  for  April  20.  1957 


“I  predict  that  it  will  forge  ahead  even  faster  because  of  the  new 
format  and  presentation.” 

Donald  M.  Bernard,  the  Washington  post  and  times  herald 


And  so  it  goes.  Naturally,  all  of  us  at  PARADE  are  mighty  proud 
ttn.  of  our  “new  look”.  It’s  just  one  more  step  in  our  continuing  effort 
to  be  the  best  magazine  in  our  field.  .  .  to  bring  vital  features  to 
15  million  readers — through  65  fine  newspapers  ...  to  build  the 
’  ^  kind  of  permanent  readership  that  benefits  magazine  and  news- 

•  „  paper  alike. 


ven- ; 
ever ' 
hers 
a  or 


“It’s  easier  to  read,  and  I  liked  its  clean  and  open  look.” 

Robert  Bunnelle,  Asheville  citizen-times 


“It’s  a  striking  piece  of  work  and  typical  of  parade’s  progress.” 
W.  D.  Reimert,  SUNDAY  call-chronicle  (allentown) 


MBS 
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'4  Theories  of  Press’ 
Receives  KTA  Award 


Athens,  Ga. 

“Four  Theories  of  the  Press” 
(University  of  Illinois  Press) 
by  Fred  S.  Siebert,  Theodore 
Peterson,  and  Wilbur  Schramm, 
has  been  chosen  for  the  Kappa 
Tau  Alpha  Award  for  the  best 
book  of  original  and  independ¬ 
ent  research  in  journalism  pub¬ 
lished  during  1956.  KTA  is  the 
national  scholarship  honorary 
society  of  the  journalism 
schools. 

This  announcement  was  made 
by  Dean  John  E.  Drewry  of 
the  University  of  Georgia’s 
Henry  W.  Grady  School  of  Jour¬ 
nalism  as  vicepresident  and  act¬ 
ing  president  of  Kappa  Tau 
.A.lpha. 

Dr.  Siebert  is  the  first 
person  to  have  received  the 
Kappa  Tau  Alpha  Award  twice. 
It  was  given  to  him  in  1952  for 
his  book  “Freedom  of  the  Press 
in  England  1476-1775.” 

13th  Presentation 

The  award  to  “Four  Theories 
of  the  Press”  is  the  13th  such 
annual  award  by  Kappa  Tau 
Alpha. 

“Four  Theories  of  the  Press” 
is  decribed  in  the  subtitle  as 


“The  authoritarian,  libertarian, 
social  responsibility,  and  Soviet 
Communist  concepts  of  what 
the  press  should  be  and  do.” 

The  word  “press”  is  used  to 
embrace  all  the  mass  media  of 
communications — not  only  news¬ 
papers,  but  periodicals,  radio¬ 
tv,  and  films — and,  by  indirec¬ 
tion,  advertising  and  propagan¬ 
da. 

Here  are  the  answers  to  such 
questions  as:  Why  is  the  press 
as  it  is?  Why  does  it  apparently 
serve  different  purposes  and 
appear  in  widely  different  forms 
in  different  countries?  Why  is 
the  press  of  the  Soviet  Union 
so  different  from  that  of  the 
U.  S.  A.,  and  the  press  of  Ar¬ 
gentina  so  different  from  that  of 
Great  Britain? 

In  answering  these  and  re¬ 
lated  questions,  the  authors 
have  summarized  much  signifi¬ 
cant  history,  economics,  and 
politics.  They  quote  from  and 
refer  the  reader  to  many  au¬ 
thoritative  sources  for  additional 
data  on  the  concepts,  theories, 
law  practices,  and  ideologies 
which  they  discusss. 

The  thesis  of  this  volume  is 
that  “the  press  always  takes 


"He  wants  his  son  to  be  a  big  media  man,  too." 


The  Cincinnati  Daily  Enquirer  is  solid 
*  *-^7  No.  1  right  down  the  line.  Including 
I — ^1^  a  21,000  edge  in  City  Zone  Circula- 

T  tion  ...  a  healthy  lead  in  Retail 

L-wJ— '  Display  Linage.  Get  full  story  from 

Moloney,  Regan  &  Schmitt,  Inc. 


on  the  form  and  coloration  of 
the  social  and  political  struc¬ 
tures  within  which  it  operates. 
Especially,  it  leflects  the  sys¬ 
tem  of  social  contra!  wheieby 
the  relations  of  individuals  and 
institutions  are  adjusted.” 

An  understanding  of  the  so¬ 
ciety  of  which  the  press  is  a 
part  is  fundamental,  think 
these  writers,  who  stress  this 
point  thus: 

“To  see  the  social  systems  in 
their  true  relationship  to  the 
press,  one  has  to  look  at  certain 
basic  beliefs  and  assumptions 
which  the  society  holds:  the 
nature  of  man,  the  nature  of 
society  and  the  state,  the  rela¬ 
tion  of  man  to  the  state,  and  the 
nature  of  knowledge  and  truth. 
Thus,  in  the  last  analysis,  the 
diflerence  between  press  sys¬ 
tems  is  one  of  philosophy,  and 
this  book  is  about  the  philo¬ 
sophical  and  political  rationless 
or  theories  which  lie  behind  the 
different  kinds  of  press  ...  in 
the  world  today.” 

The  four  theories  “which 
have  largely  determined  the 
kind  of  press  the  Western  world 
has  had”,  and  about  each  of 
which  there  is  a  separate  chap¬ 
ter  in  this  book,  carry  these 
brief  descriptions  in  the  Intro¬ 
duction  : 

Authoritarian  —  “grounded  in 
centuries  of  authoritarian  po¬ 
litical  thought  from  Plato  to 
Machiavelli.” 

Libertarian  —  “grounded  in 
Milton,  Locke,  Mille,  and  the 
Enlightenment.” 

Social  Responsibility 
— “grounded  in  a  communica¬ 
tions  revolution  and  in  certain 
behavioristic  doubts  about  the 
philosophy  of  the  Enlighten¬ 
ment.” 

Soviet-Communist — “grounded 
in  Marx,  Lenin,  Stalin,  and  the 
dictatorship  of  the  Communist 
Party  in  the  Soviet  Union.” 

The  Writers 

Dr.  Siebert,  who  wrote  the 
sections  of  the  Authoritarian 
and  Libertarian  theories,  is  di¬ 


rector  of  the  School  of  Jour¬ 
nalism  and  Communications  at 
the  University  of  Illinois,  and  ! 
has  written  the  books,  “Rights  ' 
and  Privileges  of  the  Press”  and 
“Freedom  of  the  Press  in  Eng¬ 
land.” 

Mr.  Peterson,  who  did  the 
section  of  the  Social  Responsi¬ 
bility  theory  is  also  on  the 
Illinois  journalism  faculty. 

Dr.  Schramm  is  currently 
professor  of  journalism  and 
communications  at  Stanford 
University,  and  previously  has 
been  head  of  communications  at 
Iowa  and  Illinois.  He  has  served 
the  government  in  various  con¬ 
sultative  capacities,  has  written 
for  the  Saturday  Evening  Post 
and  other  magazines,  and  is 
the  author  of  several  books,  in¬ 
cluding  “M  ass  Communica¬ 
tions.” 

• 

‘This  Week’  Opens 
Phila.  Sales  Office 

Alan  Bolte,  vicepresident  and 
advertising  director  of  This 
Week  magazine,  this  week  an¬ 
nounced  plans  to  open  a  new 
branch  sales  office  in  Philadel¬ 
phia  this  month. 

Elwin  P.  Clark,  a  member  of 
the  New  York  sales  staff  for  12 
years,  has  been  appointed  man¬ 
ager  of  the  Philadelphia  terri¬ 
tory,  which  will  include  Pen- 
sylvania,  Delaware,  Maryland, 
District  of  Columbia,  West 
Virginia  and  Southern  New 
Jersey.  Offices  will  be  tempo¬ 
rarily  located  in  the  Hotel  Bar¬ 
clay  until  completion  of  the  new 
Transportation  Center. 

• 

History  Advisor 

Meriden,  Conn. 

Sanford  H.  Wendover,  edi¬ 
tor  of  the  Meriden  Joumxil,  has 
been  invited  to  become  a  mem¬ 
ber  of  the  board  of  advisors 
on  the  four-volume  history  of 
Connecticut  which  is  being 
written  by  Dr.  Harold  J.  Bing¬ 
ham  of  the  State  Teachers  Col¬ 
lege. 


TAPE  PRODUCTION  CORP. 

'  P.  ().  B().\  190,  Station  A.,  St.  Petersburg,  Florida 
(HOTEL  BELMONT-PLAZA  during  Convention) 
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In  1956 

The  New  Haven  Register 
carried  MORE  advertising 
than  any  other  Connecticut 
newspaper  — 

24p825f204  lines 

SOURCE — Media  Records,  Inc. 


LARGEST  ADVERTISING  VOLUME 
IN  OUR  145  YEARS 

For  More  Sales  .  .  .  Buy  The  Register 


DAILY  —  SUNDAY 

Established  1812 
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a  super 


The  Baltimore  Sunday  Sun 
The  Birmingham  News 
Boston  Sunday  Herald 
The  Charlotte  Observer 
Chicago  Daily  News 
The  Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
The  Dallas  Morning  News 
The  Denver  Post 
Des  Moines  Sunday  Register 


The  Detroit  News 

The  Houston  Post 

The  Indianapolis  Star 

The  JacKsonville  Florida  Times-Union 

Los  Angeles  Times 

The  Memphis  Commercial  Appeal 

Miami  Daily  News 

The  Milwaukee  Journal 

Minneapolis  Sunday  Tribune 

New  Orleans  Times-Picayune-States 


New  York  Herald  Tribune 
Norfolk  Virginian-Pilot 
and  Portsmouth  Star 
The  Philadelphia  Sunday  Bulletin 
The  Phoenix  Arizona  Republic 
The  Pittsburgh  Press 
Portland  Oregon  Sunday  Journal 
Providence  Sunday  Journal 
Richmond  Times-Dispatch 
Rochester  Democrat  and  Chronicle 
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Xhe  nation  now  musters  45  million  families  of  con¬ 
sumers  and  puts  their  average  income  at  $5,000  a  year. 
Fifty  million  will  be  the  likely  count  when  the  next 
census  comes! 

But  there  will  never  again  be  enough  salesmen.  The  day 
of  personal  selling  to  the  consumer  is  about  over.  Like 
hand  weaving,  hand  selling  is  too  slow,  too  costly.  The 
selling  job,  if  it  is  to  be  done,  is  increasingly  up  to 
advertising— and  the  job  grows  as  the  unbelievable  out¬ 
put  of  our  factories  multiplies. 

We  might  call  this  the  “super”  era.  Supersonic  planes. 
Super  automated  factories.  Super  highways.  Super 
markets. 

There  is  also  need  for  a  super  magazine-able  to  count 
its  circulation  by  the  dozen  millions. 

It  should  saturate  key  markets  where  the  most  pro¬ 
ductive  selling  can  be  done.  It  should  price  its  space  low 
enough  to  let  advertisers  use  it  regularly-every  week 
if  such  super  salesmanship  is  needed. 

It  should  be  able  to  move  goods  by  the  trainloads,  make 
sales  that  look  important  to  every  business,  even  those 
with  the  billion  dollar  balance  sheet! 


JN  ow  measure  THIS  WEEK  Magazine  by  these 
standards.  It  already  distributes  more  than  a  dozen 
million  copies  every  week. 

It  penetrates  deep  into  hundreds  of  important  markets 
all  over  the  country. 

It  offers  color  pages  for  about  half  the  usual  cost  per 
thousand. 

It  is  already  probably  the  most  powerful  selling  force 
in  print.  And,  used  regularly  and  to  capacity  probably 
the  most  powerful  selling  force,  period! 

This  magazine  can  say  right  now:  “Your  advertising 
will  be  read  by  more  people  here  than  in  any  other 
publication.” 

Its  rate  of  growth  is  such  that  its  leadership  and  read¬ 
ership  are  likely  to  keep  it  far  ahead. 

If  you  are  looking  for  a  super  magazine,  take  a  long 
look  at  THIS  WEEK  Magazine. 


37  great  newspapers  which  distribute  it. 


St.  Louis  Globe-Democrat 

The  Salt  LaKe  Tribune 

San  Antonio  Express  and  Sunday  News 

San  Francisco  Chronicle 

The  Spokane  Spokesman-Review 

The  Syracuse  Post-Standard 

The  Washington  Sunday  Star 

The  Wichita  Sunday  Eagle 


Progress! 

Whether  you  look  at  the  advancements  of 
science  through  a  magnifying  or  reducing  glass 
the  fact  remains  that  .  .  .  Science  Is  Progress. 

Covering  outstanding  advancements  and  dis¬ 
coveries  in  science  is  fascinating  .  .  .  our 
editorial  stall,  the  largest  in  the  world  reporting 
science  exclusively  ...  is  trained  to  know  the 
gist  of  each  research  made  by  famous  scientists. 
Then  .  .  .  the  interpretation  of  the  accomplish¬ 
ment  into  the  language  of  newspaper  readers 
everywhere  so  that  men  and  women,  boys  and 
girls  can  understand  and  enjoy  each  scientific 
stride  that  will  shape  their  living,  their  comfort, 
not  only  tomorrow  .  .  .  but  today! 

To  alert  newspapers  we  release: 

Daily  News  Report  —  approximately 
800  words  —  brief,  pertinent  coverage 
geared  to  newspapers  of  today.  By 
wire,  by  mail.  Many  exclusive  stories, 
bylined  by  writers. 

News-Feature  Packet.  800-word  story, 
exclusive,  bylined,  the  sparkling,  use¬ 
ful  column.  New  Machines  and  Gadg¬ 
ets,  and  the  article.  Nature  Ramblings. 

Each  of  the  three  illustrated  with 
prints  or  mats. 

Monthly  Map  of  the  Stars.  Appealing,  alike,  to 
amateur  as  well  as  trained  astronomers.  Author, 
James  Stokley,  weaves  a  delightful  mythological 
background  into  factual  positions  of  stars  and 
constellations.  Illustrated  with  two  semi-circular 
maps  of  the  Heavens. 

Science  Shorts.  May  be  used  strictly  as  fillers  or 
as  short,  boxed,  editorial  copy.  42  sentences  of 
varying  lengths;  each  one  accurate,  informative. 

Newsworthy  series  on  scientific  sub¬ 
jects — the  majority  of  them  suggested 
by  client  editors  —  are  released  fre¬ 
quently.  Four  to  eight  articles  in  each, 
many  of  them  illustrated.  There  is  no 
additional  cost  for  these  important, 
timely  seiies.  Subject-matter  ranges 
from  science  of  the  future,  real  insight 
of  Russia’s  activities,  dieting  for 
health  to  latest  data  for  Hi-Fi 
enthusiasts. 

For  further  information  wire  or  write 
for  samples,  trial  services. 

Science  Service 

1719  N  Street,  N.  W.  Washington  6,  D.C. 


House  that  newspaper  built. 


House  of  Week 
Becomes  Hit 
Of  Home  Show 

Milwaukee 

A  newspaper  plan  came  to 
life  as  a  completely  built  house 
during  the  Milwaukee  home 
show  and  proved  to  be  the  hit 
of  the  show. 

The  plan  appeared  originally 
in  the  Milwaukee  Journal. 
Designated  as  HW-14  in  AP 
Newsfeatures’  House  of  the 
Week  series,  it  was  popular 
with  Journal  readers  who 
ordered  nearly  1,000  copies  of 
the  3.5-cent  study  plans  that 
are  offered  in  this  feature. 

During  the  home  show’s  first 
five  days  8,500  spectators  a  day 
lined  up  to  see  the  actual  house. 
This  compared  with  a  total 
show  attendance  of  about  12,- 
I  000  a  day. 

The  house  is  a  three-bedroom 
rambling  brick  structure,  dis- 
,  tinguished  by  a  swimming  pool 
i  and  outdoor  patio,  and  designed 
I  by  Rudolph  Matern. 

For  the  show,  there  was  con- 
I  siderably  more  to  the  project 
than  building  a  house  in  the 
Arena.  Before  anyone  actually 
lives  in  the  house,  it  will  have 
been  built  three  times. 

First  it  was  set  up  by  a 
contractor  under  a  tent  on  the 
outskirts  of  the  city.  Construc¬ 
tion  was  by  sections  to  facilitate 
knocking  it  down  and  setting 
it  up  again,  because  only  52 
hours  were  available  for  the 
w'ork  at  the  Arena. 

Having  built  it  once,  the 
contractor,  Mid-Towns  Home 
Builders,  Inc.,  got  his  dander 
up  and  decided  to  make  a  24- 
hour  record  at  the  Arena.  By 
working  around  the  clock  he 
managed  to  do  this.  More  than 
100  workmen,  plus  truck 
drivers  and  suppliers,  were  on 
the  job. 

i  The  contractor  estimated  the 


cost  of  the  1,300  square  foot 
house  as  shown  in  the  Areni 
at  $22,000. 

Brought  down  to  basic 
charges,  without  counting  lot, 
swimming  pool,  patio,  garage, 
fireplace  and  kitchen  built-ins, 
he  figured  the  cost  at  $16,000. 

After  the  show,  the  house 
was  to  be  dismantled  once  more 
and  moved  to  a  suburban  lot 
for  sale. 

The  Journal  found  excellent 
feature  as  well  as  promotion 
material  in  the  project,  capi¬ 
talized  on  it  with  stories  and 
numerous  pictures,  and  sold 
still  more  of  the  study  plans 
during  the  show. 


Weeklies  Gun  For 
More  Auto  Linage 

The  Kentucky  Press  Associa¬ 
tion  bulletin  reports  that  tabu¬ 
lated  returns  at  the  Weekly 
Newspaper  Representatives’ 
Board  meeting  in  New  York 
March  21  •  23,  indicated  that 
slightly  more  than  90%  of  U-S. 
publishers  want  WNR  to  change 
its  old  policy  of  “hands  off’’  and 
do  a  selling  job  for  community 
newspapers  on  all  accounts  in¬ 
cluding  automotive. 

The  bulletin  further  noted  that 
there  are  no  definite  advertising 
policies  on  future  automotive  ad 
plans  but  said  there  is  a  great 
deal  of  research  and  analyzing 
going  on.  It  added  that  it  may 
be  the  middle  of  summer  before 
definite  plans  materialize,  “esp- 
cially  for  the  community  news¬ 
papers  and  small  dailies.’’ 


Kilbride  NAEA  Veep 

Gerald  A.  Kilbride,  advertis¬ 
ing  consultant  for  Guy  Gannett 
Publishing  Co.  of  Maine  has  ac¬ 
cepted  three-year  term  as  Maine 
vicepresident  of  the  Newspaper 
Advei-tising  Executives  Associa¬ 
tion.  He  will  also  serve  on  the 
association’.s  National  Advertiser 
Relations  Committee. 
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A  voice  at 

Every  day  it’s  at  the  door— a  great  voice  pledged 
to  truth.  It  speaks  out  against  corruption,  tyranny, 
and  injustice.  It  will  not  be  stilled. 

Siurely,  its  primary  responsibility  is  the  accurate 
presentation  of  the  day’s  happenings.  But  it  is 
also  a  vigilant  guardian  of  the  public  interest. 

The  newspaper  gives  us  direct  participation  in  the 
check-and-balance  system  of  our  government.  As 
such,  it  reports  public  affairs  alertly,  intelligently, 
and  inter pretatively.  It  speaks  for  the  building  of  a 


better  community.  It  diligently  digs  into  the  oper¬ 
ations  of  government  at  every  level,  and  exposes 
misdoings  where  they  exist. 

By  speaking  out  for  the  common  good  and  opposing 
what  is  wrong,  the  newspaper  creates  an  awareness 
of  our  problems.  'This  is  the  first  step  toward  their 
solution.  The  newspaper  can  truly  be  called  the 
voice  of  the  American  conscience. 

Here  at  Story,  Brooks  &  Finley  we  devote  our  efforts 
solely  to  the  representation  of  this  great  institution. 


Story,  Brooks  &  Finley 

INCORPORATED 
Newspaper  Representatives 
230  Park  Avenue,  New  York  17,  N.Y. 
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Larmon  Behind 
^The  Big  Sweeps 

Sparkplug  behind  a  continu¬ 
ing  drive  for  a  clean  New  York 
City  is  Sigurd  S.  Larmon, 
president  of  Young  &  Rubicam, 
Inc.  He  heads  the  educational 
effort  of  the  Citizens  Committee 
to  Keep  New  York  City  Clean, 
a  10-week  drive  starting  April 
15  to  be  called  “Big  Sweep.” 

On  Monday  representatives 
of  the  mass  communications 
media  in  New  York  were  invited 
to  a  conference  with  Mayor 
Wagner  and  Mr.  Larmon  on 
details  of  the  campaign.  It  is 
hoped  that  more  than  $500,CO(i 
in  advertising  time  and  space 
will  be  contributed.  La.st  year 
New  York  media  contributed 
$1,000,000  in  space  to  the  cam¬ 
paign,  Mr.  Larmon  said. 


Pulitzer  Art  Collection 
At  Knoedler  Gallery 

The  art  collection  from  the 
home  of  Mr.  and  Mrs.  Joseph 
Pulitzer  Jr.  in  St.  Louis  is  on 
public  exhibit  until  May  4  at 
the  Knoedler  galleries,  14  East 
57th  Street,  New  York.  Pro¬ 
ceeds  from  admissions  (60c) 
will  benefit  the  Fogg  Art 
Museum  at  Harvard  University, 
where  the  collection  will  be 
shown  during  the  Summer. 

Among  the  items  on  display 
is  Rodin’s  famous  bronze  bust 
of  Joseph  Pulitzer,  done  in 
1907,  while  he  was  publisher  of 
the  A’eic  York  World.  Mr. 
Pulitzer  Jr.,  publisher  of  the 
St.  Louis  Post-Dispatch,  has 
been  assembling  the  collection 
the  past  20  years. 


Teeners’  News  Quiz 
A  Sunday  TV  Show 

Louisville,  Ky. 

A  television  quiz  show  on 
which  teen-agers  are  asked 
questions  to  test  their  knowl¬ 
edge  of  news  has  been  started 
here  under  the  auspices  of  the 
Courier-J onnml  and  Louisville 
Times. 

The  show  will  be  seen  at 
5  p.m.  for  11  Sundays. 


Edits  New  Weekly 

El  Campo,  Tex. 

Herschiel  Hunt,  a  former  edi¬ 
tor  of  the  Laredo  Tinves  who 
has  been  in  public  relations 
work  the  past  10  years,  is 
editor  of  a  newly-established 
weekly,  El  Campo  Leader.  He  is 
co-owner  of  the  property  with 
State  Sen.  Culp  Krueger. 


NEA  VISITORS — John  J.  Shinners,  publisher  of  the  Hartford  |Wi$.) 
Times-Press,  meets  up  with  Mr.  and  Mrs.  Ralph  Bienvenu  at  the  Na¬ 
tional  Editorial  Association  convention  in  New  York  City.  Mr.  Bien¬ 
venu,  publisher  of  the  100-year-old  Abbeville  (La.)  Meridional,  is  past 
president  of  Louisiana  Press  Association. 


we  are  proud  of  our ''doorknob"  turners 


Imperial  “doorknob  turners”  are  our 
representatives  who  service  all  Imperial 
type  metal  users  big  or  small.  Only  by 
frequent  regular  service  calls  can  we 
know  whether  your  metal  needs  atten¬ 
tion  and  is  getting  the  service  you  are 
entitled  to  under  the  Imperial  Plus  Plan 
and  Service  Plan.  Tell  us  when  and  we’ll 
turn  your  “doorknob”  at  any  time 


CHICAGO  50  •  NEW  YORK  7  •  PHILADELPHIA  34 


arvard  University, 
;ollection  will  be 
:  the  Summer. 


[’ulitzer,  done  in 
e  was  publisher  of 
ork  World.  Mr. 
publisher  of  the 
^ost-Dispatch,  has 
ing  the  collection 


Don’t  YOU  Be  Left 
Out  Of  This  Picture 


Emporium 


Lailfomias 
Second  Gold  Rush! 


MEMBER  OF  THE  METRO  SUNDAY  COMICS  NETV  «K 
REPRESENTED  NATIONALLY  BY  RID0ER-;0HNS,  NC 


'ticcr^s 
Markets  ^ 


For  San  Jose  Since  1954!  For  Mercury  &  News  Today! 


Population  488f500 — Up  30%^ 

Bank  Debits  $3^90M0M0  —  Up  80%^ 
EBI  $1,143,000,000— i/p  72% 

Retail  Sales  $727M0M0^\ip  70% 

Pool  Sales  $188,000,000— i/p 

Furn.  H^sehMd-Radio  $5I/mM0—\}JSi  90% 

Gas  tation  Sales  $65,000,000  — U p  108  % 


Daily  Circulation  Now  112,000'^ 


January  1957  Linage  Gains  Lead  Ration* 


Color  Linage  Now  7th  in  U,S.^ 


Retail  Grocery  Adv,  13th  in  Nation 


1.  California  Taxpayers  Assn.,  Jan.  1,  1957. 

2.  Mercury  and  News  1957  estimate  from  San  Jose  Clearing 
Assn,  figures. 

3.  Publisher^  Statement. 

4.  Media  Records;  Detroit,  Mich.,  papers  scored  higher  gains 
due  to  strike  in  1956. 

5.  Media  Records;  does  not  include  Mercury's  826,839  lines. 

6.  Media  Records;  does  not  include  Mercury  which  ranks  20th. 
All  other  figures  Mercury  and  News  1957  estimates  from  Sales 
Management  totals  and  normal  growth  trends  since  1953. 


SAN  JOSE 


Mercury  and  News 


It’s  A  MOyWff'  Story  .  .  . 


Guild  Wins 
Arbitration 
In  Eagle  Case 

Albany,  N.  Y. 

New  York  State’s  Court  of 
Appeals  ruled  last  week,  5  to 
2,  that  former  employes  of  the 
Brooklim  Eagle  who  were  cov¬ 
ered  by  a  guild  contract  are 
entitled  to  arbitration  of  claims 
for  severance,  dismissal  pay 
and  vacation  pay. 

While  the  majority  held  that 
the  provision  for  arbitration 
continued  beyond  the  date  of 
suspension  of  publication,  the 
'  two  minority  judges  reasoned 
that  severance  and  dismissal 
pay  had  their  origin  after  the 
contract  ended. 

The  case  centered  around  the 
dates  (Jan.  28,  1955)  when  the 
Newspaper  Guild  of  New  York 
culled  a  strike  against  the 
Eagle;  (March  8,  1955)  when 
negotiations  were  broken  off ; 
and  (March  16,  1955)  when  the 
publisher  (Frank  D.  Schroth) 
notified  the  guild  that  “the 
consequences  of  the  strike  have 
destroyed  the  Brooklyn  Eagle 
and  we  do  not  intend  ever  to 


resume  publication  of  the 
newspaper.” 

The  issue  was  whether  the 
“status  quo”  was  terminated 
on  one  of  these  dates.  Judge 
Marvin  Dye,  in  the  majority 
opinion,  wrote: 

“Whether  the  ‘.status  quo’ 
ended  on  Jan.  28th  or  March 
8,  1955 — due  to  the  conduct  of 
the  Guild — as  contended  by  the 
appellants  (Eagle),  or  on 
March  16th — due  to  the  acts  of 
the  Publisher — as  claimed  by 
the  respondents  (Guild),  does 
not  prevent  the  latter  from  in¬ 
voking  arbitration  as  called  for 
in  the  agreement,  since  the  issue 
is  not  whether  petitioner  is 
right,  but  whether  it  is  entitled 
to  have  the  issues  determined  in 
the  forum  designated  in  the 
agreement. 

“When  these  parties  executed 
the  collectiv’e  bargaining  agree¬ 
ment  containing  the  broad  and 
comprehensive  language  (‘any 
dispute  arising  out  of  or  re¬ 
lating  to  .  .  .  ’),  they  must  be 
deemed  to  have  intended  the  en¬ 
forcement  of  its  terms  by  ar¬ 
bitration.  Accordingly,  whether 
or  not  the  Guild  called  the 
strike  in  breach  of  the  ‘no 
strike’  clause,  constitutes  no 
defense  to  this  motion  to  com¬ 
pel  arbitration.  Furthermore,  it 
has  long  been  the  rule  that 


striking  employes  do  not  lose 
their  status  as  employes.” 

Chief  Judge  Conway  of 
Brooklyn  joined  with  Judge 
Van  Voorhis  in  the  view  that 
the  employes  w’ere  dismissed 
when  the  Eagle  went  out  of 
business  March  16,  1955.  Al¬ 
though  severance  and  dismissal 
pay  are  computed  by  the  length 
of  time  during  which  the  em¬ 
ployes  had  worked  for  the  com¬ 
pany,  they  contended,  these 
charges  in  no  sense  become  a 
liability  until  dismis.sal. 

“Until  an  employe  is  dis¬ 
missed,”  Judge  Van  Voorhis 
wrote,  “it  cannot  be  legally  as¬ 
certained  whether  he  will  be 
dismissed,  and  the  obligation 
has  no  existence  until  dismissal 
occurs.  Consequently  it  seems 
to  me  that  under  no  theory 
could  any  obligation  of  this 
nature  have  arisen  prior  to 
March  16,  1955,  which  was  af¬ 
ter  this  labor  contract  had 
ended.” 

147,021  at  Show 

Milwaukee 

The  17th  annual  Milwaukee 
Sentinel  Sports  and  Vacation 
Show’  at  the  municipal  Audi¬ 
torium  and  Arena  for  nine  days 
and  nights  attracted  a  total  at¬ 
tendance  of  147,021  people. 


Taft  Interests  Buy 
Alabama  Stations 

Cincinnati 

Radio  Cincinnati,  owned  by 
the  Taft  interests,  has  pur¬ 
chased  stations  WBRC  and 
WBRC-TV  in  Birmingham, 
Ala.,  for  $6  million  from  the 
Storer  Broadcasting  Co.  Hul- 
bert  Taft  Jr.,  of  the  Times- 
Star  said  Storer  would  be  paid 
a  fee  for  the  next  five  years  in 
return  for  a  guarantee  not  to 
compete  in  the  Birmingham 
area  in  communications,  ad¬ 
vertising  or  entertainment. 
Radio  Cincinnati  now  has  in¬ 
terests  in  four  cities. 

Eastman  to  Heail 
ABC  Radio  Network 

Creation  of  American  Broad¬ 
casting  Company  Radio  Net¬ 
work,  Inc.,  as  a  separate, 
autonomous  subsidiary  of 
American  Broadcasting  -  Para¬ 
mount  Theatres,  Inc.,  with 
Robert  E.  Eastman  as  president, 
effective  May  1,  was  announced 
this  week. 

Mr.  Eastman  is  resigning  as 
executive  vicepresident  of  John 
Blair  &  Company,  radio  station 
repre.sentatives,  to  take  over 
the  ABC  Radio  post. 


NATIONAL  NEWSPAPER 
REPRESENTATIVES 


REPRESENTING  NEWSPAPERS 
EXCLUSIVELY 


NEW  YORK 

420  Lexington  Avenue 

CMICAGO 

111  W.  Washington  St. 
philaoelrhia 

Philadelphia  Nat'l  Bank  Bldg. 

DETROIT 

New  Center  Building 

BOSTON 

Parker  House  Office  Bldg. 

ATLANTA 

624  Fulton  Nat'l  Bank  Bldg. 

SYRACUSE 

472  S.  Salina  Street 

SAN  PRANCISCO 

300  AAontgomery  Street 

LOS  ANGELES 

5225  Wilshire  Blvd. 

ALL  OFFICES  COMPANY 
OWNED  AND  OPERATED 
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EXCLUSIVE  IFOOD  FEATURES 


•  Wood  Auto-Tensionclamp  Plate  Lockup  ...  no  tools  or 
wrenches  required  . . .  only  a  finger  flip  of  a  small 
control  lever,  located  on  side  frames,  to  lock  or 
unlock  plates. 

•  Utmost  color-flexibility  possible  by  placement  of 
Wood  Patented  Four-Color  Units  at  right  angles 
between  two  lines  of  presses.  Through  the  use 

of  single  turning  bar,  color  web  can  be 
placed  in  any  web  position,  front  or 
rear  of  folder. 

•  Continuous  film-fec-d  inking  system  through¬ 
out  . . .  Wood  Portable  continuous  film-feed  J 

Ink  Fountains  for  greater  color  flexibility. 

•  Heavic'st  and  sturdiest  construction 
guaranteeing  the  utmost  in  trouble- 
free  operation...  with  minimum 
maintenance  and  lowest 
operating  cost. 


]VHICH  DISTINGUISH 


THIS  MODERN 


BLACK  AND  COLOR 


INSTALLATION 


lUOOD  METROPOLITAN  UNITS 


UIOOD  PATENTED  FOUR  COLOR  UNITS 


UIOOD  REELS,  TENSIONS  AND 
AUTOMATIC  AUTOPASTERS 


expansion  to  128  pages)  ...  8  pages 
printed  in  3  colors  and  2  blacks  located 
in  any  position  within  the  paper. 


This  installation  is  arranged  to  operate 
as  five  presses,  each  capable  of  producing 
96  page  papers  (with  provisions  for 


•  Waist-High,  mechanical,  Ink  Controls  for  positive  adjust¬ 
ment  of  each  key  without  stooping  or  kneeling. 


The  MOST  MODERN  COLOR-FLEXIBLE^ 


the  New  plant  of 


BUFFALdf 


IPRESS  and  REELROOM  EQUIPMENT  for 

oEvening  News 


BUFFALO  EVENING  NEWS 


ERECTS  NEW  PLANT 


As  part  of  a  long-range  plan  of  expansion,  the  News  will  soon  occupy 
a  new  building.  Erected  on  land  which  provides  parking  space,  garage 
and  maintenance  shops,  the  newspaper  plant,  300'  x  325’,  will  house 
pressroom,  reelroom,  stereotype  department,  mail  room  and  covered 
truck  loading  docks. 

Published  six  days  per  week  with  six  daily  editions  the  News  aver¬ 
ages  56  pages  and,  in  1952,  printed  a  128  page  edition  and  fre¬ 
quently  runs  over  100  pages.  In  advertising,  the  News  leads  all 
six-day  operation  papers  in  New  York  state  and  ranks  first,  nation¬ 
ally,  in  automotive  advertising  in  this  group.  Total  advertising  shows 
60%  retail,  20%  general  and  20%  classified. 

In  1914,  when  Edward  H.  Butler  became  publisher,  circulation  was 
113,000  and,  in  the  next  20  years  rose  to  188,000.  Currently  the 
figure  stands  at  300,000.  The  new  building  is  one  of  the  most  mod¬ 
ern  newspaper  plants  in  the  country  and  provision  has  been  made 
for  future  expansion  to  keep  pace  with  anticipated  growth  in  the 
areas  covered  by  the  News. 


jl 


BETTER  LOOKING 
NEWSPAPERS  ARE  YOUR 
BUSINESS- AND  OURS! 


^  ■  I  T* 


Architect's  rendering  of  the  new 
plant  erected  by  Buffalo  Evening 
News  which  will  house  WOOD 
Equipment. 


:3i«r 


NEWSPAPER  MACHINERY  CORPORATION 


HAINFIELD,  new  jersey  .  Executive  &  Sales  Office:  SOI  Fifth  Avenue,  New  York  17,  N.  Y. 

^  manufacturers  of  presses,  reelroom  and  stereotype  eouipment  for  over  a  half-century. 


”“^Christian 

Science 

Monitor 


Bingham  Lists 
5  Great  Needs 
Of  Fi  *ee  Pi  •ess 


Gambier,  Ohio 
The  Ameiican  press  can  come 
closer  to  the  goals  it  sets  for 
itself  by  less  talk  about  freedom 
of  the  piess  and  more  applica¬ 
tion  to  ways  of  deserving  that 
freedom,  according  to  Barry 
Bingham,  president  of  the 
Louisville  (Ky.)  Courier-Jour- 
lutl  and  Louisville  Times. 

Mr.  Bingham  spoke  on  the 
responsibilities  of  a  free  press 
at  a  conference  on  freedom  at 
Kenyon  College  here. 

He  suggested  these  five 
courses  of  action  in  order  that 
the  press  might  meet  its  re- 
sponsibilities  more  fully: 

5  Points 

“1.  Crisiier,  leaner  writing  of 
news  dispatches. 

“2.  Use  of  interpretive  ma¬ 
terial  in  news  stories,  so  as  to 
give  real  meaning  to  the  Chi¬ 
nese  jiuzzle  of  events.  This  in¬ 
terpretation,  however,  must 
never  be  allowed  to  color  or 
distort  the  news. 

.A  more  intelligent  selec¬ 
tion  of  news,  especially  on  the 
smaller  papers.  The  objective 
is  to  give  the  average  reader 
every  bit  as  much  solid  infor¬ 
mation  as  he  will  accept  in  his 
daily  reading  diet. 

“4.  A  livelier  visual  presen¬ 
tation  of  serious  material,  so 
that  readers  will  be  drawn  to 
it  as  they  are  drawn  to  the  pic¬ 
ture  of  a  cat  rescued  from  a 
telephone  pole,  or  to  Blondie’s 
latest  effort  to  reduce  the  size 
of  Dagwood’s  sandwiches. 

A  vigorous  levival  of 
the  editorial  page.  There  has 
never  before  been  such  need 
for  explanation  of  the  news  in 
depth,  which  is  the  primary  , 

purpose  of  editorial  pages.  How  .» 

*  *1  ■  i  H.  Dean  Fitzer,  director  of 

ironic  it  IS  that  this  need  co-  o*.  .  u  j  L 

•  „  .  ,  .  ,  the  Star  s  broadcast  properties, 

incidcs  with  an  era  in  which  ..ivr.Ar'  a  urn  a  v  TV 

j  *  •  ,  AA  A  r  said:  \\  DAF  and  vVl)Af-l* 

editorial  pages  attract  fewer  ,  ,  ,  ,  ,  Iiovp 

j  j  •  •  1  c  has  not  been  sold  .There  nave 

readers  and  inspire  less  confi-  ,  ,.  .  ...  _ _ 

«  DV.I  U  Dcfn  discussions  with  prospec- 
dence  than  before.  Publishers  ,.  ,  t,.  l,, 

.  jM  •  1  tive  purchasers.  There  nas 

who  carry  editorial  pages  mere-  ,  j  •  •  •  „  onH 

1,.  4^  f  A  t  .  I  been  no  decision  on  price  ana 

ly  out  of  deference  to  the  past  ...  „  i  j  ■  own 

,  ..  certainly  no  final  decision  even 

should  junk  them  and  use  the  i;  „ 

space  for  other  purposes.  Pub-  °  •  *  *  * 

lishers  who  really  want  people 

to  read  their  editorial  page  Hollywood,  Ca  i  ■ 

should  add  some  younger  Copley  Press,  Inc.  has  re¬ 
writers  to  the  staff  and  dress  ceived  an  offer  of  $4,000,000  for 
up  the  editorials  every  bit  as  KCOP-TV  which  was  purchased 
attractively  as  they  dress  up  by  the  newspaper  group  from 
their  best  feature  stories.  Mrs.  Dorothy  Schiff,  publisher 

“All  five  of  the  jobs  I  have  of  the  .Veto  York  Post,  in  lOod. 
mentioned  are  in  a  class  with  A  syndicate  headed  by  Bin? 
the  labors  of  Hercules.  I  feel,  Crosby,  is  interested  in  buying 
all  the  same,  that  those  who  the  station,  according  to  Jack 
direct  American  newspapers  Heintz,  Copley  vicepresident. 


reaches 
the  heart 
of  the 
market 


COMMEMORATIVE  plaque  is 
presented  by  Wallace  Kidd,  right, 
publisher  of  Anadarko  Daily 
News,  to  Phil  McMullen,  left, 
publisher  of  the  Guthrie  Daily 
Leader,  as  part  of  Oklahoma 
semi-centennial  celebration.  The 
Leader  is  the  first  daily  news¬ 
paper  published  in  Oklahoma. 
Sigma  Delta  Chi  chapter  gave 
the  plaque. 


W  hat  is  it  that  makes  advertising  in 
THE  CHRISTIAN  SCIENCE  MONITOR 
effective  —  beyond  the  ordinary  degree  of 
effectiveness?  The  answer  is  simple: 
depth  of  penetration. 

The  MONITOR,  because  of  its  unique 
position  with  its  readers,  offers  you  more 
than  coverage  of  this  market.  It  penetrates 
beyond  the  mere  surface  interests  of  the 
men,  women,  and  youth  in  these  homes 
and  reaches  the  very  heart  of  their  buying 
impulses.  It  causes  these  readers,  time 
and  again,  to  go  to  their  local  retailers  and 
ask  by  brand  name  for  merchandise  they 
have  seen  nationally  advertised  in  this 
great  daily  newspaper. 

Give  your  business  the  stimulus  of  a 
program  of  MONITOR  advertising  —  tailor- 
made  proposal  submitted  on  request. 

THE  CHRISTIAN  SCIENCE  MONITOR, 
One,  Norway  Street,  Boston  15,  Mass. 


must  undertake  them  at  once. 
We  can’t  afford  not  to  under¬ 
take  them  in  such  a  time  as 
ours. 

“It  is  no  longer  good  enough 
for  newspaper  owners  to  go  to 
conventions  and  beat  their 
breasts  in  public  over  the  glories 
of  a  free  press.  We  need  to 
stay  at  home  and  apply  our 
ideals  more  closely  to  our  ef¬ 
forts.  With  every  dawn  that 
breaks  over  the  presses  in 
American  newspaper  plants,  we 
must  make  another  payment  on 
our  debt  to  the  Bill  of  Rights.” 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.  C.  2 :  Connaught  House, 
163/4  Strand 


♦  The  TRIB  reaches  a  higher  concentration  of 
high-income  families  than  any  other  Xew 
York  newspaper. . .  the  high-income  families 
who  buy  tu'ice  as  much  of  most  advertised 
merchandise  as  the  low-income  group. 

Get  the  top  of  the  New  York  market .  .  . 
get  more  sales  results  per  dollar  of  advertisiuq 
. . .  get  in  the  TRIB ! 


NEW  YORK 

licralb  ^Tribune 

230  West  41st  Street,  New  York  36,  N.  Y, 


ANPA  Asks 
For  Policy  on 
Postal  Service 

Washington 

The  American  Newspaper 
Publishers  Association  has  told 
the  House  Post  Office  Commit¬ 
tee  newspapers  are  ready  to 
pay  what  it  costs  to  handle 
newspapers  through  second- 
class  mail  but  not  costs  that 
belong  elsewhere. 

Frank  A.  Daniels,  general 
manager  of  the  Ralei(/h  (N.C.) 
Xcu's  &  Observer  and  Times 
and  chairman  of  the  ANPA 
Postal  Committee,  wrote  Rej). 
Tom  Murray  (Tenn.),  chairman 
of  the  House  Post  Office  Com¬ 


mittee,  that  ANPA  believes  the 
Citizens’  Advisory  Council  re¬ 
port  to  the  Senate  Post  Office 
Committee  ought  to  be  ana¬ 
lyzed  by  Post  Office  Committees 
of  the  House  and  Senate  and 
jiostal  i)olicy  should  be  stated 
by  the  Congress. 

.4NPA  voiced  strong  objec¬ 
tion  to  provision  in  pending 
postal  rate  bills  to  apply  pro¬ 
posed  60%  increase  in  rates 
only  to  newspapers  having  press 
runs  of  more  than  5,000  copies. 
ANPA  said  such  classification 
plays  into  the  hands  of  those 
who  want  Government  to  classi¬ 
fy  the  press  by  law  for  jienal- 
ties  or  preferment  and  said  all 
elements  of  the  press  should  be 
treated  alike. 

“Our  association  has  no  de¬ 
sire  to  delay  enactment  of 
proper  postal  rate  legislation. 


nor  do  we  oppose  second  class 
postal  rates  based  on  a  fair 
analysis  of  the  facts,”  Mr. 
Daniels  stated. 

“The  ANPA  has  stated  be¬ 
fore  and  emphasizes  again  that 
under  the  present  arbitrary  al¬ 
locations  of  the  Cost  Ascertain¬ 
ment  Report,  it  is  impossible 
to  establish  any  second  class 
postal  rate  which  would  not 
show  a  deficit  allocated  to  daily 
newspajiers. 

“In  spite  of  the  30%  increase 
in  second  class  rates  since  April 
1,  1!>52,  the  deficit  allocated  to 
daily  newspapers  has  increased. 
The  law  of  diminishing  returns 
is  operating  and  increases  in 
second  class  rates  while  service 
has  deteriorated  have  driven 
more  and  more  daily  newspa¬ 
pers  into  other  forms  of  de¬ 
livery  to  subscribers.” 


Elrod  Sim/didiy 

Simple  in  design  and  mechanism,  the  Elrod  produces  an 
abundance  of  high-quality  strip  material  from  1  point  to 
36  points  in  thickness.  Elrod  material  is  formed  as  a  con¬ 
tinuous  strip  of  metal,  cooled  and  solidified  under  pressure. 

Simple  in  operation,  Elrod  mold  changes  are  easily  made, 
and  the  machine  will  produce  strip  material  for  all  com¬ 
posing  room  requirements. 

As  there  is  no  complicated  mechanism  to  get  out  of 
order,  Elrod  users  have  found  through  years  of  experience 
that  cost  of  operation  and  upkeep  is  very  low.  Put  an 
Elrod  to  work  in  your  plant  and  it  will  greatly  simplify 
many  of  your  composing  room  problems.  Available  in 
both  gas  and  electric  models. 


Ludlow  Typograph  Company 


Set  in  members  of  the  Ludlow  Tempo  family 


2032  Clybourn  Avenue,  Chicago  14 


Mechanical 
Conference 
Program  Set 

The  29th  annual  Mechanical 
Conference  of  the  Anuricai 
Newspaper  Publishers  Associi<| 
tion,  scheduled  for  June  10-11 
in  Chicago,  is  expected  to  draw 
a  record  attendance  of  1,500. 

All  sessions  will  take  plae» 
in  the  Morrison  Hotel,  accordii^ 
to  J.  Harold  Mintun,  Pitfsburgk 
(Pa.)  Press,  chairman  of  the 
ANPA  Mechanical  Committee. 

Address  of  welcome  will  be 
delivered  by  Russ  Stewart,  vice- 
president,  Chicago  Snn-Tima 
ANPA  President  Willian 
I )  wight,  Holyoke  (Mass.) 
Transcript-Telegram,  James  & 
Copley,  San  Diego  (Calif.) 
Union  and  Tribune,  and  Roy  W 
Prince,  ANPA  Re.search  Insti¬ 
tute  wilt  give  reports. 

Other  talks  at  this  sessioi 
I  will  be  given  by  Dr.  Cerard 
Laroeque,  Xew  York  (N.Y. 
\’cws,  and  Charles  1-a  Blanc  ol 
the  Research  Institute  of  -Ameri¬ 
ca.  Dr.  Laroeque’s  topic  ii 
“Quality  Control  in  Testini 
Newsprint  Ink  and  Other  Ma¬ 
terial.”  Mr.  La  Blanc  will  dis¬ 
cuss  “Foreman  Leadership  on 
the  Firing  Line.” 

Detailed  rejjorts  on  a  variety 
of  specialized  subjects  are 
planned  for  the  3-day  gather¬ 
ing.  Announcement  of  a  new 
color  separation  service  f« 
newsjjapers  will  be  given  at  the 
ROP  Color  session.  Richard  E. 
Lewis,  manager  of  the  .\NPA 
Mechanical  Department, 
outline  special  seiwices  on  ROP 
1  Color  by  his  department. 

A  session  June  10  will  be 
devoted  to  problems  confrontinf 
newspaper  operations  in  smaller 
cities.  John  N.  Barron, 
Salle  (111.)  News-Tribune,  wiD 
be  the  discussion  leader. 

A  highlight  of  the  Compos¬ 
ing  Room  session  June  12  will 
be  a  discussion  of  new  format 
designs.  Howard  King,  Intertypt 
Corporation,  will  give  an  analy¬ 
sis  of  the  trend  toward  rediw- 
ing  column  widths. 

George  H.  Fuller,  Cievelaii 
(Ohio)  Press,  will  highlight  the 
stereotype  session  with  a  talk 
on  “Trouble-Shooting  Stereo¬ 
type  Problems.” 

A  description  of  the  latest 
rope  tyer  in  the  newsjiaper  field. 

!  the  Tymaster  Rope-Tying  ma- 
I  chine,  will  be  given.  Develop- 
I  ment  of  new  equipment  and  new 
j  techniques  for  use  of  heat-set 
j  inks  at  the  Perry  Printinf 
Processes,  Ocala,  Fla.,  will  h* 
I  discussed  by  Richard  Singer. 
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fACTS 

NOT  Wishful  Thinking !  I 


When  it  comes  to  newspaper  press 
installation  MANHATTAN 
leads  the  field. 


erected  by  us! 


These  are  our  current 
projects— a  total  of 

331  press  units 

being  handled, 
installed  and 


- 


While  others  sometimes 
claim  our  virtues,  no  one 
matches  us  in  either  performance, 
manpower,  modern  tools  and  equipment, 
"know-how,"  experience,  or  supervisory  skill. 

We  don't  live  in  the  glories  of  the  past,  as 
do  some,  but  point  with  justifiable  pride  to 
our  current  accomplishments. 

Certainly,  there  must  be  a  reason  why  publishers 
throughout  the  world  constantly  rely  on  MANHATTAN 
to  perform  their  press  installations  and  plant  moves. 

To  experience  similar  satisfaction,  discuss  your  next  project 

with  us.  No  obligation  of  course. 


Over  1650  Units  Tell  the  Story  olh( 


F 


)i  he  World’s  No.  1  Newspaper  Press 


A  PROGRESS  REPORT  TO 
THE  AMERICAN  NEWSPAPER  PUBLISHERS 

ASSOCIATION 


The  installation  of  pressroom  equipment  by  progressive  newspapers  is  of  vital 
interest  to  the  members  of  the  American  Newspaper  Publishers  Association.  It  is 
an  indicator  of  the  growth  of  the  various  papers  and  of  the  modernization  of 
mechanical  operations  in  order  to  operate  profitably  in  today’s  economy. 

We,  therefore,  are  proud  to  report  that  we  have  passed  another  milestone.  More 
than  1650  Goss  Headliner  Units  now  have  been  sold. 

At  present  over  350  Headliner  Units  are  on  order  or  are  being  installed  as  new 
presses  to  provide  additional  capacity  in  the  following  newspapers  located  in  all 
sections  of  the  United  States  and  Canada. 


Albuqu»rqu»  (N.M.)  JournaNTribuno 
Chicago  (III.)  Daily  News 
Chicago  (III.)  8un>Tlmes 
Chicago  (III.)  Tribune 
Corpus  ChrlstI  (Tex.)  Caller  Times 
Durham  (N.C.)  Herald-Sun 
Ft.  Wayne  (Ind.)  News-Sentinel 
Indianapolis  (Ind.)  Star  A  News 
Jamaica  (N.Y.)  Long  Island  Press 
Lansing  (Mich.)  The  State  Journal 
Lubbock  (Tex.)  Avalanche-Journal 
Montreal  (Qua.)  La  Presse 

Wheeling  (W.Va.)  I 


Montreal  (Que.)  Star 

New  York  (N.Y.)  News 

Norristown  (Pa.)  TImes-Herald 

Saginaw  (Mich.)  News 

St.  Louis  (Mo.)  Olobe-Demoorat 

San  Bernardino  (Calif.)  Sun-Telegraph 

Sioux  City  (Iowa)  Journal-Tribune 

South  Bend  (ind.)  Tribune 

Vancouver  (B.C.)  Sun 

Washington  (D.C.)  Post  A  TImes-Herald 
Washington  (D.C.)  Star 
West  Palm  Beach  (Fla.)  Post-Times 
Intelligencer  A  News  Register 


We  believe  that  the  total  of  over  1650  Headliner  Units  sold  tells  its  own  story.  It 
shows  an  acceptance  far  beyond  that  of  all  other  presses  combined  during  the  same 
period.  It  reaffirms  recognition  by  outstanding  publishers  of  the  Goss  Headliner 
as  the  World’s  No.  1  Newspaper  Press. 

We  appreciate  your  confidence  in  Goss.  We  will  continue  to  earn  it  by  combining 
advanced  engineering,  manufacturing  skill  and  dependable  service. 


printing  press  company 

A  DIVISION  OF  MIEHLE-GOSS-DEXJER,  INC. 

5601  West  31st  Street  •  Chicago  5  0,  Illinois 


Harwell  Says 
Some  Papers 
Do  Crusade 

Indianapolis 

In  an  address  to  the  Indiana 
Press  Association  here  recently, 
Coleman  A.  Harwell,  editor  of 
the  Nashville  Tennessean,  re¬ 
cited  numerous  examples  of 
newspaper  crusading  today.  He 
took  issue  with  the  recent  state¬ 
ment  by  Herbert  Bayard  Swope, 
last  executive  editor  of  the  New 
York  World,  that  newspapers 
are  not  crusading  as  in  past 
years. 

Mr.  Harwell  mentioned  spe¬ 
cifically  the  Tennessean’s  ex¬ 
posure  of  the  Dixon- Yates 
“rottenness,”  its  exposure  of 
the  conflict  of  interest  of  Robert 
Tripp  Ross,  who  resigned  re¬ 
cently  as  assistant  Secretary  of 
Defense,  and  a  10-year  fight 
against  the  Crump  political 
machine. 

He  also  listed  the  Hodge  case 
exposed  by  the  Chicago  Dailg 
News,  the  teamster  inquiry  set 
off  by  the  Portland  Oregonian, 
and  the  solution  of  the  Mad 
Bomber  case  by  the  New  York 
Journal- A  merienn. 


Mr.  Harwell  said  there  were 
many  other  instances.  But,  he 
said,  newspapers  should  care¬ 
fully  weigh  the  possibility  that 
Mr.  Swope  was  right  if  he  im¬ 
plied  that  crusading  is  the  ex¬ 
ception  rather  than  the  rule. 

Some  editors,  he  said,  may 
say  they  have  no  such  problems 
as  crooked  officials,  bomb  tossers 
and  rotten  labor  leaders. 

“They  may  say  the  only  bad 
news  they  ever  print  is  an 
obituary  when  some  fine  citi¬ 
zen  dies,”  Mr.  Harwell  sug¬ 
gested. 

“It  seems  to  me,”  he  added, 
“that  any  editor  who  says  that 
has  missed  the  biggest  and  best 
story  in  his  community — that 
is,  the  obituary  of  the  editor 
himself.” 

Personnel  (Question 

Referring  to  reported  newspa¬ 
per  personnel  shortages,  Mr. 
Harwell  said  that  newspapers 
are  competing  for  top  quality 
people  in  a  time  of  high  employ¬ 
ment  and  inflation.  Differing 
with  those  who  say  that  public 
relations  and  television  are 
taking  able  men  from  journal¬ 
ism,  Mr.  Harwell  said  this  is 
no  more  true  than  to  .say  we 
are  losing  personnel  to  the 
movies  or  to  medicine. 

“People  in  public  relations 
and  television  serve  useful  pur¬ 


poses,”  he  said,  “but  are  in  no 
sense  substitutes  for  newspaper¬ 
men.” 

A  big  question  to  consider,  he 
urged,  is  how  we  are  using  the 
talent  at  our  disposal  today. 

“What  do  young  men  and 
women  see  when  they  look  at 
newspapers  and  ask  themselves, 
‘is  that  where  I  want  to  spend 
my  life?  Is  that  the  thing  to 
which  I  want  to  dedicate  my 
talents?’ 

“Upon  the  way  we  answer 
them  will  depend  not  only 
whether  able  young  people  turn 
from  us  to  other  pursuits  but 
whether  in  fact  we  continue  to 
be  worthy  of  the  tradition  of 
free  journalism  which  is  es¬ 
sential  to  America’s  greatness.” 


Srholarsliip  Bonus 

Madison  Newspapers,  Inc., 
has  announced  four  college 
scholarships,  carrying  cash 
awards  of  lUiO  each,  for  Wis¬ 
consin  State  Journal  and  Madi¬ 
son  Capital  Times  carrier  boys. 
In  addition,  a  lump  bonus  will 
be  paid  to  a  winner  when  he 
is  ready  to  enter  college.  Based 
on  years  of  service,  it  will  pay 
$26  for  his  first  year  of  carry¬ 
ing  and  will  increase  up  to  a 
possible  maximum  of  $168  for 
four  years. 


3,384  Children 
In  Music  Test 

Indianapous 

Perfect  scores  were  made  by 
2,465  of  the  3,384  school  childrer, 
who  competed  in  finals  of  th«  * 
fouith  annual  Music  Memon 
Contest  here,  sponsored  by  the 
Indianapolis  Star,  Radio  SU- 
tion  WIRE,  and  the  Indian¬ 
apolis  Symphony  Orchestra. 

Certificates  were  awarded  by 
The  Star  to  each  school  whicl , 
competed  in  the  finals,  to  each 
pupil  who  took  part  and  to  each 
boy  and  girl  who  made  perfect 
scores. 

The  list  of  compositions  it 
prepared  annually  by  a  commit¬ 
tee  of  music  teachers;  Corbii 
Patrick,  music  and  drama  critk 
of  the  Indianapolis  Star;  Don¬ 
ald  Bruce,  program  director  of 
WIRE,  and  the  Symphony  con¬ 
ductor. 

Indianapolis  public  schools ') 
buy  the  entire  group  of  recordi 
for  all  schools,  and  county  and 
parochial  schools  purchase  the 
records  through  special  granti  ’ 
parent-sponsored  projects,  and 
student-interest  programs.  The 
compositions  are  played  on  a 
Sun<lay  WIRE  program  for  11 
weeks  preceding  the  final  con¬ 
test. 


Blatchford  Metal  salesman 

hailed  as  tipster. . . 

gives  racing  form  printer 


hot  tip  on 


casting  solid  slugs 

“This  one  sure  has  me  left  at  the 
post”,  says  Bill  as  he  shows  me  a 
handful  of  agate  slugs. 

“Been  having  trouble  getting  more 
than  half  a  dozen  mats  off  these  “past 
performance”  slugs.  Break  down  un¬ 
der  pressure.  Sure,  they’re  thin  but 
until  lately  they’ve  stood  up  pretty 
good”. 

“Well,”  says  I,  “Your  metal’s  okay 
—  our  last  analysis  showed  that.  And 
I’m  sure  your  machine  temperatures 
are  within  limits.  Let’s  ask  this  op¬ 
erator  to  take  a  look  at  his  mouth¬ 
piece  ...  on  a  hunch”. 

As  I  suspected,  the  vents  were 
fouled  up  —  air  was  being  trapped  in 
the  hot  metal  —  the  slugs  came  out 

Blatchford 


pretty  porous.  The  operator  cleaned 
the  vent  slots,  put  molds  and  disc 
back,  then  cast  a  couple  of  slugs. 
They  were  sound  as  a  newly  minted 
dollar. 

“You  hit  it  right  on  the  nose,” 
says  Bill.  “By  the  way,  who  do  you 
like  in  the  third  at  Upside  Downs?” 


In  the  race  for  high  production  at 
lower  costs  you're  always  in  the 
money  with  Blatchford  Service. 

Blatchford  Metal  salesmen  know 
printing  and  printer’s  metal  prob¬ 
lems.  Often  their  on-the-spot  sug¬ 
gestions,  and  the  metal  analysis  ser¬ 
vice  they  offer,  make  the  difference 
between  running  .smoothly  at  a  profit 
and  stumbling  along  at  a  loss. 

If  you  suspect  that  your  metal  is 
not  behaving  up  to  par  —  hot  or  cold 
—  call  in  your  Blatchford  man. 


W,  BkUehford  Dept.,  National  Lead  Company  — 
Atlanta,  Baltimore,  Chicago,  Cincinnati,  Cleveland, 
Dallas,  Philadelphia,  Pittsburgh,  St.  Ix>ui8;  New 
York:  E.  W.  Blatchford  Co.;  New  England:  Na¬ 
tional  Lead  Co.  of  Mass.,  Boston;  Pacific  Coast: 
Morris  P.  Kirk  &  Son,  Inc.,  Los  Angeles,  Emery¬ 
ville  (Calif4» Portland,  Seattle,  Phoenix, 

Salt  Lake  City;  Canada:  Canada  Metal  ^ 

Co., Ltd., Toronto,  Montreal,  Winnipeg,  ^  i 
Vancouver. 


for  service 
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SOFT 


MEDlul^*^ 


CONTRASTY 


available  in  60, 65, 80, 
100  &  120  Line  Screens 


CONTRAST  CONTROL 


AT  YOUR  FINGERTIPS 
adds  another  feature 
to  this  exclusive  list.. 


Electronic  engraving  on  metal;  aluminum, 
coDoer  and  zinc  as  well  as  nolar  plastic. 


Dual  screen  machines:  65*120  or  80-120 
for  newspaper  and  fine  commercial  work. 


Reverse  feature  for  special  effects  and 
positive  engravings  from  negative  prints. 


Deeper  and  cleaner  engravings  make  far 
better  mats  for  fine  stereotype  printing. 


j  I  Only  one-step  metal  engraving  process  for 
I  Quality  photoengraving  without  chemicals 


Low-cost  outright  purchase  or  rental  plan 
Most  flexible  financing  or  lease  available 


THE  KLISCHOGRAPH 


Contrast  control,  adding  sparkle  to  the  dull  halftones,  and 
smoothing  out  those  overly  harsh,  is  as  simple  as  choosing 
a  station  on  your  television  or  radio.  This  feature  offers  a 
wide  scope  in  improving  on  the  original  copy. 

The  Klischograph  with  all  its  many  improvements  and 
exclusive  features  retains  the  unique  advantage  of  complete 
interchangeability.  All  improvements  have  been  so  designed 
that  every  existing  machine  can  be  fitted  with  them  and 
obtain  the  same  benefit.  In  other  words,  the  first  Klischo¬ 


graph  will  do  exactly  the  same  job  as  the  last  machine 
installed. 

This  farsighted  policy  precludes  the  possibility  of  obso¬ 
lescence  usually  inherent  in  machines  of  such  revolutionary 
nature. 

In  view  of  the  fact  that  progress  does  not  stand  still,  the 
Klischograph  may,  indeed,  be  "the  forerunner  of  things  to 
come,”  but,  when  those  "things”  arrive,  they  will  fit  with 
the  things  you  already  have,  if  you  own  the  Klischograph. 


CONSOLIDATED  INTERNATIONAL 


EQUIPMENT  AND 
SUPPLY  COMPANY 


1112  N.  HOMAN  AVE. 


CHICAGO  51.  ILLINOIS 


Phone  BRunswick  8-4000 


News-Post 

and 

American 


as  hein>i  contrary  to  the  public 
er  interest,  in  bad  taste,  unethical, 
false  or  deceptive: 

“One  dollar  profit” 

^  “Just  leave  us  a  buck” 

“Profit  is  no  motive” 

“At  oui-  actual  cost” 

These  terms,  he  said,  should 
Chicago  not  be  used: 
tomobile  “Overstocked” 

■e  sped-  “Need  cash” 

ay  Rear  “Must  be  disposed  of” 

I,  execu-  “Warehouse  clearance” 

the  Na-  Othei-  examjiles  of  “razzle- 

lers  As-  jiazzle”  i)hiaseology  not  in  har¬ 
mony  with  NADA’s  ideas  of 
y  NADA  piopei-  advertising  were  cited  as 
are  not  follows: 

“Most  faltulous  deal  in  town” 

11  adver- 
ivhatever 

iral  Bell  “They’ve  got  to  go” 

V  at  the  “We  will  not  be  undersold” 

1.  “The  deal  that  all  other  deal- 

nples  of  have  lefused” 

ans'dered  “Name  your  own  terms” 


Sons,  New  Bedford,  Mass., 
where  he  was  assistant  circula¬ 
tion  manager  of  the  Xeu'  Bed¬ 
ford  Standard-Times  and  cir¬ 
culation  manager  of  the  Cape 
Coil  Standard-Times. 

He  came  to  Evansville  in  May 
ly.ou  as  country  circulation  man¬ 
ager.  In  April  lO.'ifi  he  was 
appointed  assistant  circulation 
director. 


(Circulation  Post 
Goes  to  MoCurtlv 


Evansviu.e,  Ind. 

Glen  L.  McCurdy  has  been 
named  circulation  director  of 
the  Eransville  Press,  Courier 

_  and  S’ u  n  da  y 

Courier  and 
1^  Press.  He  suc- 

F-  J  ceeds  R.  Merle 

’  '’’a  Ellis  who  moved 

New  Orleans 
ear. 


The  fiaUimnre  ttky^ 
tine  of  !SH0,  sh^n^^ 
tn<7  mnny  farnouK 
otd  landmarks. 


Bv  -.3  m  earlv  this  y 

Mr.  McCurdy 

was  a  business  Lincoln,  Neb. 

B  a  d  m  i  n  i  s  -  Mrs.  Marjorie  Marlette,  staff 

H  A  1^1  tration  graduate  writer  of  the  Lincoln  Journal, 
McCurdy  from  the  Uni-  and  Mrs.  Reva  Evans,  editor  of 
versity  of  Pitt.s-  the  (lordon  Journal,  were  named 
burgh  in  ISIdS.  He  gained  his  “women  journalists  of  the  year" 
early  circulation  experience  at  a  University  of  Nebraska 
with  the  Dailii  \ews  of  McKees-  banquet  spon.sored  by  Theta 
port,  Pa.,  where  he  also  worked  Sigma  Phi,  woman’s  j)rofession- 
in  the  busine.ss  office.  al  journalism  fraternity. 

Mr.  McCurdy  later  joined  the  Others  honoied  included: 
staff  of  the  Denver  (Colo.)  Mildred  Hollingsworth,  Associ- 
Post  as  city  district  manager  in  ated  Press,  spot  news;  Mrs. 
the  circulation  department.  He  Marlette,  feature  news;  and  Jan 
resigned  this  post  to  accept  em-  Bloom,  Lincoln  Evening  Journal 
ployment  with  E.  Anthony  &  woman’s  page  articles. 


\oir  ymi  itee  them, 
fio.T  ymt  don't  o.« 
the  nkyline  of  tinlli- 
more  fjrotrg  and 
ehftriqes. 


To  Sell  The  New  Baltimore,  Use  The  Paper 
More  Than  Half  The  New  Baltimore  Reads! 


'^ems  at  forty 

by  ROBERT  PETERSON 

THIS  POPULAR 


Onip  you  could  stand  on  Federal  llill,  just 
ai'ross  the  har)>or  and  spot  old  Ualiimore  land¬ 
marks.  But  today,  you  can't  see  tlie  landmarks 
for  (lie  skyscrapers. 


Hattimore  tins  Chnntfed!  \ew  industries  have 
si'ttltsl  in  Baltimore  and  with  them  .  .  .  new 
{MNiple.  Sh<»{)ping  cyniItTs  have  sprung  up. 
BuNiiiK  hahits  have  chaiipKl.  Beading  hfihits 
have  chaiiftt'fl,  t<K).  Today  .  .  .  mon*  than  lialf 
of  Baltimore's  fainilits  read  tlie  News-Bost 
...  a  fact  confirnu'd  by  .\B('.  fi^urt's. 


lekly  feature  glori¬ 
fies  the  years  after  forty  and,  through  tips  on 
profitable  hobbies,  travels,  leisure-time  pursuits,  and 
retirement  planning,  helps  readers  find  greater  happi¬ 
ness  in  maturity. 

For  tamplos  and  rotes  write 

B  Befi[ins  at  Fortv  is  west  44th  st.,  n.t 


And  it's  wis(‘  not  to  lose  sipht  of  this  especially 
wiu‘n  you  think  of  Baltimore  as  a  market. 


^’es,  Baltimore  Has  r.hsinp'd!  And  if  you  are 
not  already  usin^  the  >iews-|\»st  to  reach 
chanized  Baltimore,  may  we  su^K<*^t  that  you 
tf»o,  change  ...  to  the  News-IN»st! 


fttprasanhd  Not'tonally  by 
HEARST  ADVERTISING  SERVICE  INC. 
Offkm  m  15  Pnne^  CiNw 


Someday,  perhaps 
in  the  not  too  far  distant  future, 
newspaper  will  be  getting  new 
presses.  No  matter  of  which 
manufacture 


Your 

completed  in 
stallation  must  be  the 
ailmination  of  expert  supervision 
over  the  most  experienced  riggers  and  machin¬ 
ists  who  have  been  equipped  with  the  finest 
and  most  modern  tools  and  equip¬ 
ment.  This  C  N.  I. 
guarantees 
you. 


These  magnificen, 
units  deserve  to  be  handle^ 
by  only  the  masters  of  the  trade— a  mas/erj 
backed  up  by  37  years  of  actual  experiem 
in  the  newspaper  instalk 
tion  fiek 


No  installation 
too  large  or  too  small.  C  N. 
also  specializes  in  complete  plant  movi 

Write  for  our  FREE  booklet  "Your  Press  Installation 
Minimum  cost— Maximum  Efficiency 

CENTRAL  NEWSPAPER  INSTALLATIONS.  I 
575  Washington  St.  New  York  14,  N 
Telephone  ORegon  5-5 


CEs  Discuss 
Delinquency 

Iowa  City,  la. 

“What  do  you  say  about  the 
fact  that  a  person  was  confined 
to  a  mental  institution  at  the 
time  of  death,  when  you  write 
the  obituary?” 

This  was  one  of  the  problems 
discussed  by  25  newsmen  at¬ 
tending  a  two-day  City  Editors’ 
Conference  at  the  State  Univer¬ 
sity  of  Iowa  March  30  and  31. 

Most  of  the  editors  agreed 
that  the  family’s  wishes  should 
be  respected  in  reporting  deaths 
that  occurred  in  institutions, 
though  they  usually  would  iden¬ 
tify  the  city  in  which  the  death 
occurred. 

Florists’  Pressure 

Whether  the  newspaper 
should  include  in  the  obituary 
the  deceased’s  family’s  request 
that  flowers  not  be  sent  to  the 
funeral  was  also  discussed. 

Frank  M.  Lane,  city  editor  of 
the  Council  Bluffs  Xonpaieil, 
said  his  newspaper  did  not  in¬ 
clude  request  that  flowers  not 
be  sent. 

“There  is  too  much  pressure 
from  florists  against  printing 


Obits, 
and  Help 

the  ‘no  flowers’  requests,”  he 
said.  “They  advertise  in  our  pa¬ 
pers  and  they  resent  obituarie.s 
that  tell  our  readers  not  to  pur¬ 
chase  their  goods.” 

Thor  J.  Jensen,  city  editor  of 
the  Mason  Citp  Globc-Democrat, 
said  his  newspaper  solves  the 
problem  by  asking  the  family 
to  place  the  “no  flowers”  request 
in  a  paid  notice. 

Other  city  editors  said  they 
include  the  family’s  request 
that  memorials  may  be  contri¬ 
buted  to  a  specified  charity. 

Juvenile  Names 
“The  names  of  juvenile  of¬ 
fenders  should  be  published  if 
the  crimes  with  which  they  are 
charged  are  serious  ones.”  This 
conclusion  was  reached  by  an¬ 
other  panel  consisting  of  G.  K. 
Thompson,  associate  justice  of 
the  Iowa  Supremo  Court;  Robert 
G.  Caldwell,  professor  of  soci¬ 
ology  at  SUI;  H.  L.  Miles, 
superintendent  of  the  Iowa 
Training  School  for  Boys,  at 
Eldora,  and  Thor  Jensen,  city 
editor  of  the  Mason  City  Globe- 
Gazette. 


Gentlemen... 


PLAN  your 

COMPOSING  ROOM 


wifi  MONtV  SAVm- 

TIMB  SAVING  Bijiilpmiit 

As  ex-newspaper  men— we  plan 
from  practical  experience.  We 
custom  build  to  suit  your  require¬ 
ments  at  mass  production  prices. 

Write  for  catalog  of 

Plants  we  designed. 


UnCTTD  LOcust  8-2166 

lUdiliti  MANUFACTURING  COMPANY 

N.  W.  Corner  13th  &  Cherry  Streets,  Philadelphia  7,  Pa. 


“My  own  thinking  leans  con¬ 
siderably  toward  publication, 
where  we  can  be  reasonably 
certain  a  juvenile  has  com¬ 
mitted  some  serious  offense,” 
Judge  Thompson  told  the  news¬ 
men. 

“The  average  person,”  he 
said,  “is  inclined  to  overlook  the 
major  purpose  of  law  enforce¬ 
ment — to  set  examples  that  will 
prevent  crimes  in  the  future.” 
Only  secondarily,  he  said,  is  the 
purpose  of  law  enforcement  to 
save  and  rehabilitate  the  person 
who  commits  the  crime.” 

Prof.  Caldwell,  speaking  of 
sociological  studies  in  juvenile 
delinquency,  said  he  knew  of 
no  case  studies  designed  to 
measure  the  impact  of  the  pub¬ 
lication  of  names  of  juvenile 
offenders,  but  that  it  is  “highly 
improbable  that  children  will 
become  delinquent  solely  because 
of  the  publication  of  a  name  in 
a  newspaper.” 

Prof.  Caldwell  urged  news¬ 
men  to  try  to  arrive  at  a  code 
of  regulation  in  regard  to  pub¬ 
lication  of  the  names  of  juvenile 
offenders. 

Mr.  Miles,  director  of  the 
Iowa  Training  School  for  Boys, 
declared  that  if  a  juvenile  com¬ 
mitted  a  crime  as  a  member  of 
a  gang,  he  and  his  crime  cer¬ 
tainly  should  be  publicized. 

“Criminal  action  by  a  gang 
is  a  sign  of  cowardice  on  the 
part  of  each  member  of  that 
gang,”  he  said. 

School  Experiment 

He  referred  to  an  experiment 
he  was  conducting  at  his  school, 
in  which  information  releases 
about  the  school  activities  of  the 
boys — and  which  include  the 
names  of  the  boys — are  sent  to 
the  boys’  home  town  newspa¬ 
pers.  Quite  a  few  newspapers 
use  this  material,  he  said,  and 
“not  once  have  we  received  a 
complaint  from  parents  about 
using  their  boy’s  name.” 

Editor  Jensen  said  his  paper 
follows  an  established  policy  in 

I  NUMBER  ONE 

■  Average  retail  sales  per 

family  in  New  London  are 

I  highest  of  any  Connecti¬ 
cut  city  of  25,000  popula- 

Ition  or  over.  (S.  M.  '56 
Survey)  You'll  cover  95.6yo 
of  the  market  with  New 
I  London's  Number  One- 

•  and-Only  newspaper — 

I  She 

I  NEW  LONDON,  CONNECTICUT 
I  Notionaf  Reprnentchit! 

GILMAN,  NICOLL  &  RUiHMAN 


regard  to  the  publication  of  the 
names  of  juvenile  offenders: 
Names  of  all  traffic  offenders, 
regardless  of  age,  are  published. 
Names  of  all  persons  over  18 
who  are  charged  with  crimes 
are  published.  Names  of  per¬ 
sons  under  18  are  published,  if 
the  crimes  of  which  they  are 
accused  would  be  felonies  if 
they  had  been  committed  by 
adults. 

Starting  Salaries 

The  city  editors  also  discussed 
the  starting  salaries  in  news¬ 
paper  work  and  their  effect  on 
the  number  and  quality  of  job 
applicants. 

H.  J.  Illian  of  the  Cedar 
Rapids  Gazette  said  “Our  job  is 
to  take  students  out  of  high 
school  who  are  interested  in 
journalism,  hire  them  during 
the  summers  as  they  get  their 
college  educations,  and  then  put 
them  on  the  staff.” 

A  plan  whereby  a  newspaper 
could  offer  scholarships  to  out¬ 
standing  students  in  the  local 
high  schools  in  the  hopes  that 
they  would  work  for  the  news¬ 
paper  once  out  of  college  was 
suggested  by  Frank  M.  Lane  of 
the  Council  Bluffs  Nonpareil. 

The  possibility  that  many 
journalism  graduates  are  going 
into  public  relations  work  be¬ 
cause  of  higher  pay  and  shorter 
hours  was  suggested  by  A1 
Efner  of  the  Ottumwa  Courier. 

“If  these  journalism  gradu¬ 
ates  want  to  go  into  public  re¬ 
lations  work  for  money,  then 
they  belong  there,”  Doyl  Taylor 
of  the  Des  Moines  Tribune  de¬ 
clared. 

“There  is  no  room  in  news- 
papering  for  people  who  are  not 
dedicated,”  he  went  on.  “The 
jouralism  schools  should  pick 
out  those  students  who  are  dedi¬ 
cated  and  prepare  them  for 
careers  in  the  newspaper  field.” 

The  PR  Job  Bubble 

John  H.  Eshelman  of  the 
Elgin  (Ill.)  Daibj  Courier-News 
said  he  doubted  that  journalism 
students  were  looking  far 
enough  into  the  future  when 
they  considered  the  public  re¬ 
lations  field. 

“This  public  relations  bubble 
is  going  to  burst  one  of  these 
days,”  he  warned.  “The  public 
relations  man  will  be  the  first 
employe  laid  off  when  a  com¬ 
pany  adopts  an  economy 
budget.” 

Murvin  Perry,  head  of  the 
SUI  School  of  Journalism  place¬ 
ment  office,  stated  that  newspa¬ 
per  publishers  must  either 
choose  to  pay  salaries  that  will 
attract  the  best  young  people 
into  the  journalism  profession, 
or  be  content  to  face  a  short 
supply  of  labor  and  to  accept 
less  than  the  best  people.” 
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FEATURES 

Uniform,  smooth  occelero-  Flexible,  positive  selection 
tion,  deceleration  and  brok-  and  control  with  safety 

ing  regardless  of  press  interlocks. 

combination.  c-  i  »  ^  l 

Simplest  to  expand  when 

Lowest  installation  cost.  press  is  enlarged. 

Lowest  operating  costs  at  Built-in  co-ordination  with 
modern  high  speeds.  reels -tensions -pasters  and 

.  .  color  register. 

Modern  dead-front  design 

with  maximum  safety  fea-  Interchangeable  plug-in  as- 
tures.  semblies  throughout. 

Finger-tip  selection  of  press  Minimum  Control  Room 

units.  space. 


—  Now  in  Operation  at 

The  II  News 

New  York*s  Picture  Newspaper 


CLINE  ElECTmC  MANUFACTURING  COMPANY  •  3405  WEST  47lh  STREET.  CHICAGO  33,  ILLINOIS  •  LOS  ANGELES  17.  CALIF.  •  NEW  YORK  17.  N.Y. 


L.  A,  Times  Publisher 
Seven  Zoned  Sections 


Los  Angeles 

The  Timen  is  adding  its  sixth 
and  seventh  special  zoned  sub¬ 
urban  sections  to  its  Sunday 
paper. 

A  West  Side  Communities 
Section  will  be  inserted  in  some 
88,000  copies  of  the  paper  dis¬ 
tributed  in  Beverly  Hills,  West- 
wood,  Culver  City,  Santa  Moni¬ 
ca  and  20  other  communities 
extending  to  the  Los  Angeles 
county  line  north  of  Malibu. 

A  Centinela-South  Bay  Sec¬ 
tion  will  be  inserted  in  some 
54,000  copies  distributed  in 
Inglewood,  Westchester,  El  Se- 
gundo,  Gardena,  and  beach 


cities  on  the  southern  shore  of 
Santa  Monica  Bay. 

550,000  in  Zones 

The  new  sections  will  follow 
the  general  zone  section  policies 
laid  down  five  years  ago  when 
the  Times  started  its  first  sub¬ 
urban  section  under  the  editor¬ 
ship  of  George  M.  (Mike) 
Straszer.  The  established  sup¬ 
plements  cover  San  Gabriel 
Valley,  Southern  Communities, 
San  Fernando  Valley,  Orange 
County,  and  Glendale-Verdugo 
Hills. 

With  the  two  new  sections, 
total  zoned  ciiculation  will  be 
nearly  5.50,000. 


In  recent  months  the  five  sec¬ 
tions  have  been  averaging  a 
total  of  from  70  to  80  pages 
weekly  with  the  advertising 
percentage  running  from  67 
to  72. 

A  staff  of  25  reporters, 
photographers  and  copy readers, 
plus  Mr.  Straszer  and  his  as¬ 
sistant,  Hayden  Reece,  handle 
the  editorial  side  of  the  sections. 

Mail  readership  studies,  ac¬ 
cording  to  the  Times’  Market 
Research  Department,  show 
that  nearly  80%  of  home  sub¬ 
scribers  who  answered  ques¬ 
tionnaires  rated  the  sections 
good  to  excellent.  More  than 
one-third  rated  their  area’s  sec¬ 
tion  “excellent,  we  never  miss 
it.” 

Community  Spirit 

Mr.  Straszer  feels  that  the 
zone  .sections  have  achieved 


•  Monocork  Deluxe,  Regal  and  Mastercork  blankets  — for  various  combinations 

•  New  England  top  blanket  assures  the  finest  in  print  results 

•  Graylock  top  blanket  — a  new,  improved  advancement  to  newspaper  printing 

Plus  Plain  Felt,  Coated  Felt,  Red  Rubber,  Utility  and  Bay  State  Blankeb. 

Also  equipment  and  supplies  for  Stereotype,  Composing  and  Press  Rooms. 

NEW  ENGLAND  NEWSPAPER  SUPPLY  CO. 

DIVISION  OF  NEW  ENGLAND  FIBRE  BLANKET  CO. 

164  FREMONT  ST. 

WORCESTER,  MASSACHUSETTS 

GARDENER  G.  DeMALLIE,  GENERAL  Manager 


NEW  YORK  OEFICE:  2M  West  41st  Street 

New  York  City 

TONY  CRONIN  •  TONY  MILLER 

CHICAGO  OFFICE:  2329  Daily  News  BuilUiag 
Chicata,  llllaais 
scorn  CAMPBELL 

SOUTHWEST  OFFICE:  1225  Sautb  Trenten 

Tulsa,  Oklahama 

EODIE  P,  GAUGHAN 

WEST  COASf  OFFICE:  922  DeYauui;  BuiUiui 
San  Francisca,  Califarnia 

ED  SPARKS 

their  success  because  the  re] 
lar  editions  of  metropolii 
papers  of  necessity  “have  cea 
to  perform  some  of  the  m 
important  functions  of  a  nc 
paper:  the  fostering  of  c( 
munity  spirit,  the  mirroring 
constructive  activities  of  a 
stricted  locality  and  the  repc 
ing  of  neighborhood  happ 
ings.” 

The  mechanics  of  the  z( 
operation  (deadline  for 
Sunday  editions  is  noon 
previous  Thursday)  have  for 
the  editorial  staff  of  the  Z( 
editions  to  invent  what  1 
Straszer  believes  are  so 
unique  techniques. 

He  sums  up  the  sectio 
policy  in  the  words  “featu 
and  futures.” 

“News  emphasis  in  all  z< 
.sections  is  on  the  future  rati 
than  on  the  past.  We  tell 
inquirers  that  ‘we  are  not 
terested  in  what  happened 
the  last  meeting — we  want 
know  what  is  going  to  happen 

‘F'utures  and  Features’ 

The  “futures  and  featur 
policy  automatically  elimina 
whole  areas  of  news  found 
most  papers. 

In  mimeographed  instructi( 
to  reporters  Mr.  Straszer  li 
types  of  stories  that  are  t 
news  in  the  suburban  sectio 
They  run  no  crime  news,  no 
cident  news,  no  news  of  politi 
activity,  no  court  news.  A 
taboo  are  obituaries,  birthda 
and  sports.  Because  local  a 
metropolitan  papers  give  spi 
to  community  and  governnw 
leaders,  the  zone  sections  be 
over  backward  to  keep  stori 
about  such  persons  to  a  mii 
mum. 

“Because  of  this  policy,”  ^ 
Straszer  explains,  “we  have  : 
opportunity  of  real  merit.  V 
can  give  recognition  to  plai 
old  taxpaying  John  Q.  Citizc 
his  hardworking  wife  and  ki 
who  never  become  juveni 
delinquent  statistics. 

“We  have  found  that  reade 
are  interested  in  what  the 
neighbors  are  doing — other  th: 
getting  divorced,  struck  wi 
blunt  instruments  or  runnir 
off  with  each  other’s  spouse? 


j  Wider  Editorials 

•  i  LONDO 

1%- i  T'he  Dailif  Telegraph  h 
made  a  change  in  the  forma 
of  its  editorial  page.  The  lea 
articles  now  are  set  columr 
and-a-half  measure;  court  an 
social  items  have  been  move 
to  a  new  social  page,  givin 
more  room  for  letters  to  th 
editor  and  signed  articles. 
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“IT’S  PEOPLE,  MORE  THAN  EVENTS,  that  intert  st  our  readers.  For  impact,  what 
picture  of  twisted  metal  can  matcli  that  group  of  faces  across  the  top?  What 
words  can  describe  the  feelings  of  a  child  going  off  to  kindergarten,  or  the  high 
school  team’s  last  minute  defeat?” 

There’s  a  big  story  behind  these  pictures.  You  find  it  on  the  next  two  pages  .  .  . 


/ 


...happen  in  your  town.... 


WHEN  THE  DAM  GAVE  OUT  and 

tlie  cits'  was  Hooded,  pliotograplier 
Aldo  Meriisi  first  took  pictures  of 
tile  Hood  dainai'e.  Then  he  went  to 
tlie  armors'  and  jiliotojrraplied  the 
people  .  .  .  reeos  i*ring,  getting  lielp, 
shoss'ing  lioss-  tliev  felt.  These 
asvard-ss'inning  pliotos  svere  the  re- 
■snlt.  Menisi  has  svon  18  prizes  in 
news  plioto  contests. 


THERE’S  NO  DOUBT  WHO  LOST  .  .  .  who  won  ...  or  how  thev 
felt,  in  the  basketball  shot.  "Taking  pictures  is  like  hunting  deer,” 
says  asvard-ss'inning  photographer  Menisi.  “You  go  sshere  deer  are 
likelv  to  lx-  .  .  .  svait  .  .  .  and  when  thes'  hap|X‘n  along  .  .  .  shinit! 
It’s  the  same  ssith  pt'ople.  You  just  can’t  line  them  up,  take  a  pic¬ 
ture  and  lease  Ix'fore  anything  happens.” 


1 


HERE’S  WHERE  THE  PAYOFF  COMES  in  the  Herald’s  photo  more  than  e\  ents  that  make  the  news.”  Where  there  are 

pliilosopliy:  “As  far  as  our  readers  are  concerned,  it’s  people  people,  and  reactions,  that  is  where  Merusi  wants  to  be. 


w  h  y  not  print  them? 


The  award-winning  Rutland  Herald  printed  all  of  these  — 
and  has  won  more  Ayer  Awards  than  any  newspaper  in 
any  class  except  2  big  New  York  dailies 


There’s  success  printed  all  over  these  pages.  Pick 
any  picture  and  it  puts  across  its  point .  .  .  tragedy, 
humor,  or  human  interest .  .  .  clearly,  quickly,  even 
without  a  caption.  And  right  there  is  a  clue  to  the 
Hutland  (Vermont)  Herald’s  success  story:  “Pic¬ 
tures  make  a  brighter,  more  varied  makeup,”  savs 
editor  and  publi.sher  Robert  VV.  Mitchell,  “particn- 
larly  if  the  pictures  themselves  are  bright  and  va¬ 
ried.”  .'Vnd  it’s  this  picture  usage  in  the  makeup  of 
the  Rutland  Herald  that  has  helped  it  win  7  .Aver 
Awards,  more  than  anv  newspaper  of  its  si/e  in  the 
U.S.,  including  two  “Re.st  In  The  U.S.”  awards. 

•All  this  has  happened  since  the  Herald  appeared 
as  a  completely  redesigned  paper  with  a  new  dv- 
namic  photo  policy  adding  its  share  of  vitality.  .And 


a  Fairchild  Scan-A-Graver  helped  the  Herald  to 
make  “big  paper”  use  of  pictures  on  a  small  budget, 
with  consistent  high  (juality  photo  reproduction  . . . 
of  both  staff  photos  and  its  wire  .service  copy. 

Tangible  results  were:  a  better-read  paper  .  .  . 
photo-illustrated  ads  that  sold  better  .  .  .  increased 
circulation  .  .  .  and  awards.  A  weekly  local  picture 
section  proved  .so  successful  that  publi.sher  Mitchell 
decided  to  pass  up  the  idea  of  using  pre-printed 
supplements. 

Yon  too  can  capitalize  on  local  interest  in  tlu* 
same  wav  through  the  imaginative  use  of  photo¬ 
journalism  .  .  .  the  convenience,  economy  and  high- 
fidelity  reproduction  made  possible  by  using  the 
Fairchild  Scan-.A-Graver  and  Scan-.A-Sizer. 


Operator  Martha  Peterson  sees  the  result  of  her 
work.  The  Scan-A-Sizer  produced  43  engravings  for 
this  special  12-page  picture  tabloid.  Miss  Peterson 
simply  placed  the  illustrations  on  the  Scan-A-Sizer, 
set  the  dial  for  the  desired  ratio,  and  the  machine 
delivered  the  right-size  Fairchild  engravings. 


**Our  19-year  photo  campaign  gets 
a  new  boost  with  Scan-A-Sizer’* 


“W  e  feel  we  re  just  reacliini!;  oiir  noals  with  the  installa¬ 
tion  of  onr  new  Fairchild  Scan-.\-Si/.er."  says  Kohert  W’. 
Mitchell.  Editor  and  Fnhlisher  of  The  Rutlaml  DaiUj 
Herald  (  Htitland.  \’t. ).  winner  of  more  .\yer  awards  than 
any  other  newspaper  of  its  size  and  twice  winner  of  the 
“Best  in  the  U.S.  award. 

“For  nineteen  \ears  we’ve  been  nsinjj  more  and  more 
pictures  to  hnild  both  linatje  and  ciretdation.  .\nd  now 
that  we  have  onr  new  Scan-.\-Si/.er,  we  can  see  even 
greater  oiiportnnities  for  <irowth. 

“The  Scan-.'V-Sizer  is  already  helpin'4  ns  to  make  better 
and  more  complete  use  of  photos.  For  example,  a  recent 
special  12-pa<'e  picture  section  using  43  engravings 
conldn’t  have  been  done  without  the  Scan-.\-Sizer.  It 
antomatically  reduces  or  enlarges  photographs,  drawings, 
charts  or  maps  and  produces  the  right-size  engravings. 
.\nd,  of  course,  we  avoid  the  loss  of  detail  resnlting  from 
photo-cojiying. 

Halftones  in  this  insert  were  reproduced  from 

engravings  made  on  the  Fairchild  Scan-A-Sizer. 


“The  Scan-.\-Sizer  also  enables  ns  to  nse  larger  ents  ( np 
to  12)2"  by  16")  and  to  ‘gang’  the  smaller  ones  — a  big 
advantage  when  yon  nse  lots  of  pictures.  Frankly,  we 
conldn’t  afford  to  nse  as  many  cuts  as  we  do  without 
F’airchild  electronic  engraving.  Fnrthermore,  we  now 
have  a  selection  of  screens  for  special  work.  Believe  me, 
we’re  sold  on  onr  new  Scan-.\-Sizer.  ” 

•  For  full  information  on  the  Scan-A-Sizer  ad¬ 
dress  Fairchild  Graphic  Equipment,  Inc.,  88-06  Van 
Wyck  Expressway,  Jamaica,  N.  Y.,  Dept.  100-53A. 


Printed  in  U.S. A. 


70%  of  Daily  Plants  Outgrown, 
Engineering  Forecasts  Show 


is  the  present  site.  If  it  is  not 
■l  1  "I"  suitable,  which  is  frequently 

^  LJ.  vf  W  the  case,  other  properties  must 

C-/  be  carefully  studied  from  every 

1  standpoint. 

1 1  C  "Publishers  feel,  and  perhaps 

^  T  T  that  they  must 

be  downtown,  must  be  close  to 
the  mechanical  superintendent  their  advertisers,  and  close  to 
is  faced  with  the  problem  of  city  hall  and  other  news  sources. 


“  ‘It  is  necessary  for  us  to 
have  the  feel  of  the  people,’  1 


The  industrial  engineering  have  frequently  been  told. 
)roach  is  to  design  a  layout  Emotional  Factors 


‘Certainlv 


viewpoint 


vf  the  mechanical  superintendent  their  advertisers,  and  close  to 

iVlanagCmCnt  l^onsilltant  S  StllQy  faced  with  the  proWem  of  city  hall  and  other  news  sources. 

A  ,  Aj  forcing  his  equipment  to  fit  the  “‘It  is  necessary  for  us  to 

shows  Automation  Advances  bunding  limitations.  have  the  feel  of  the  people,’  1 

^  “The  industrial  engineering  have  frequently  been  told. 

By  IMiiiip  >.  Schuyler  approach  is  to  design  a  layout  Emotional  Factors 

that  provides  for  maximum 

“As  high  as  70%  of  the  daily  newspapers  in  this  country  operating  efficiency  and  future  Certainly  this  viewpoint 
are  in  need  of  additional  facilities  or  entirely  new  plants.  expansion.  At  this  point,  an  represents  an  important  factor 
-But,  fortunately,  newspaper  publishers  are  beginning 

to  use  management  techniques  long  employed  by  industrial  “  factors^  mort  in-  inclined  to  view  all  factors  oh- 

manufacturers  to  forecast  their  market  and  plan  their  new  fluencing  future  requirements  Jcctively,  rather  than  to  be  con- 

plant  requirements.  are  linage  and  circulation,  trolled  by  emotional  factors. 

“Automation  is  playing  an  nnhli«hpr<i  in  thp  Each  factor  is  forecast  sepa-  Among  the  other  factors,  of 

imnortant  nart  in  the  design  newspaper  publishers  m  the  **  course,  is  distnbution.  This 

important  p  t  in  he  d  g  umtej  states  today  need  new  ^tely.  calls  for  long-rantre  forecastimr 

and  layout  of  new  mechanical  Master  Plan  c.uis  lor  long  rani,e  Torecdsiini, 

facilities  Fven  more  imnortant  expanded  plants.  •  of  circulation  trends  by  area 

l8Cllltl6S.  JljV€n  more  impo  ta  t,  ‘‘TVipro  le  AhQAlntpIv  nn  niipe.  pf  flipap  frtrppnafa  mnaf  _ _  _ _ 21.1- 


‘There  is  absolutely  no  ques- 


e  linage  and  circulation,  trolled  by  emotional  factors 
Each  factor  is  forecast  sepa-  Among  the  other  factors  of 
'-oo  rately  course,  is  distnbution.  This 

oo"'  "  A,  A  r.1  calls  for  long-range  forecasting 

Master  Plan  circulation  trends  by  area 

“Each  of  these  forecasts  must  sections,  consultation  with 


the  Tiewsnnner  nninns  sre  he  -  - ■'  ^ —  —  —  SeCUOns,  consuiiaiion  wun 

.Hnnin^  understand  that  Godson  then  be  analyzed  in  relation  to  pity  planning  commission,  studv 

hitching  their  wason  to  in  interview  this  week,  each  of  the  newspaper  depart-  present  and  projected  high- 

CTMsed  productivitv^ Will  mean  newspapers  could  in-  ments  -  editoral,  circulation,  ^ays,  analysis  of  traffic  pat- 


newspapers 


more  tn  their  members  in  the  P»‘0‘I'^ction  20  to  composing  room,  pressroom,  and  terns,  and  the  like.  Another 

take  home  nav  than  thev  could  without  adding  appreciably  the  like.  The  editorial  and  com-  factor  is  access  to  raw  ma- 

otherwise  oWwe  at  the  har  ^^^'^^ing  mechanical  posing  rooms  for  example  are  terials.  In  one  case,  I  recall  how 

oinerwise  acnieve  at  tne  oar-  tv,;,,  _ _ _  ... 


gaining  table.” 

Fresh  Viewpoint 

William  K.  Hodson,  vicepres- 
ident  of  Methods  Engineering 
'’ouncil,  management  consult- 


personnel.  This  would  come  affected  most  by  linage  require-  $75^000  a  year  could  be  saved 
through  a  scientific  manage-  ments.  On  the  other  hand,  both  paper  handling  and  storage 
ment  approach  applied  to  the  linage  and  circulation  affect  costs  by  the  use  of  an  integral 
manufacturing  side  of  the  busi-  pressroom  requirements.  In  this  warehouse  and  railroad  siding, 
ness.  w’ay,  a  master  plan  is  developed.  .  . 

"In  planning  the  future  plant,  covers  not  only  immediate  ^ _ 


“Obviously,  these  are  but  a 
few  of  all  the  factors  to  be 


ants  of  Pittsburgh,  whose  words  careful  attention  must  be  given  needs  but  the  requi^^^^^^^  considered  in  selecting  a  site, 

re  quoted,  has  reached  this  to  the  preparation  of  a  reliable  10.  and  25  years  ahead.  It  is 

onclu.ssinn.  amnniT  ntVipra  after  forecast.  A  number  of  newspa-  course,  not  necessary  to  build  _ ‘ 


onclu.sion,  among  others,  after  forecast.  A  nuinber  of  newspa-  o  course  not  necessary  t^  carefully  studied,  it  mav  be  that 
five  years  of  intensive  study  of  Pers  who  have  built  new  plants  viS^  5  there  will  be  editorial  and  busi- 

what  he  calls  "newspaner  man-  as  recently  as  five  or  ten  years  building  program  is  vital,  if  branches  in  the  center  of 

facturing.”  His  introduction  to  ago  are  already  bursting  their  vou  ^  ^  town  where  editors  and  report- 

he  newspaper  industry  was  seams  and  have  no  way  of  mto  c  o  n  1 1  n  u  i  n  g  makeshift  ^^s  can  rub  shoulders  with  citv 

rovided  by  James  1.  Knight,  providing  for  additional  capac-  "'"'es  _ 


ness  branches  in  the  center  of 


ers  can  rub  shoulders  with  city 


rovided  by  James  1.  Knight,  providing  for  additional  capac-  nrp  hall  and  get  the  feel  of  the 

vice  president  and  general  man-  ity  because  they  failed  to  fore-  After  these  important  pre-  where  solicitors  will  be 

aver  of  the  Via  mi  1  Fla  i  Her-  cast  their  market  accurately,  liminaries,  the  determination  of  people  where  solicitors  will  be 


aper  of  the  (Fla.)  Her-  cast  their  market  accurately.  -  .  av,-  .  close  to  their  nrosuective  ad- 

iW.  who  in  1952  asked  him  to  The  more  fortunate  papers,  the  site  becomes  the  third  step  close  to  their  prospective  ad 

■bring  a  fresh  outside  viewpoint  with  space  available,  are  hastily  >n  planning  the  newspaper  vertisers,  but  the  mam  manu- 


0  his  newspaper  production  adding  additional  capacity  to  pJ^nt.  The  first  consideration  (Continued  on  page  78) 


roblem.”  plants.  As  a  result,  they 

Mr.  Knight  was  interested  in  growing  like  Topsy  and 

nowing  what  he  could  do  to  sacrificing  the  productive  effici- 
dapt  modem  manufacturing  ^ncy  of  a  scientifically  planned 
echni<,ues  to  newspaper  pro-  I"  cases,  they  have 

underestimated  the  effect  of  the 

w  ,  ,  ,  population  explosion  taking 

Mr.  Hodson  has  since  worked  ,  •  a  r 

place  in  many  parts  of  our 

(ir  «1  rlrvfVAvk  ««  awvama  v«A«»a  ^  *  * 


echniijues  to  newspaper  pro-  " 

uction.  undeiest 

Mr.  Hodson  has  since  worked 

or  a  dozen  other  newspapers. 

Ta  V  L  1  j  A  country, 

le  has  helped  prepare  a  type¬ 
written  book,  ' 

fSM  “The  Newspa-  "Forti 


written  book,  I*coPcr  Planning 

J“The  Newspa-  "Fortunately,  neither  of  these 

per  Industry,”  alternatives  is  necessary  with 

for  the  benefit  proper  planning.  Proper  plan- 

of  the  15  men  ning  includes  not  only  an  ae¬ 
on  the  staff  of  curate  forecast,  but  also  a  plant 

*  Methods  E  n  -  layout  with  build-in  provisions 

Jgineering  Coun-  for  future  expansion. 

cil  with  news-  “Too  often  in  the  past,  pub- 
paper  expert-  lishers,  flying  by  the  seats  of 

ence.  It  was  their  pants,  simply  call  in 

Hodion  out  of  this  architects  and  ask  them  to  sub¬ 
study  that  he  mit  sketches  for  a  new  building, 

eached  what  he  believes  in  a  Primary  consideration  is  given 

Isnservative  estimate  that  be-  to  architectural  splendor.  When 

ween  60%  to  70%  of  the  daily  the  edifice  has  been  completed, 

DITOR  ac  PUBLISHER  for  April  20,  1957 


TRlBini 


MODERNISTIC  style  marks  the  architactura  of  tha  naw  homa  of  San 
Gabriel  Valley  Newspapers,  Inc.  in  California. 


I 


there  were  four  horses 


w  Some  people  watched  the  races  in  the  A.M. 
And  some  people  watched  at  night. 

There  was  a  time  when  folks  thought 
The  best  time  to  watch  the  races  was  at  night 


They  ran  at  a  track  called  Chicago. 

It  was  the  second  largest  track  in  the  nation, 


Two  of  these  horses  raced  in  the  morning 
And  the  other  two  raced  in  the  afte-iioon. 


.  .  .  But  along  came  TV  and  the  morning  race 
Became  the  most  popular.  So — let’s  see 
What  happened  to  the  evening  races. 


For  the  good  of  the  sport. 

The  folks  who  owned  Horse  T  / 

Bought  Horse  A  in  a  claiming  race  and  tried 
To  nurse  him  back  to  health,  to  provide  a  little 
Sporting  competition  to  Horse  N  in  the  afternoon  go. 


In  1948,  it  was  pretty  close 
But  Horse  A  began  to  slow  down. 

And  Horse  N  started  to  pull  away. 

Pretty  soon  Horse  N  was  beating  A  in  every  race 
Circulation  Stakes  and  all  the  Linage  Handicaps  — 
So  the  afternoon  races  were  pretty  dull. 


The  pep  pills  occasionally  stimulate  Horse  A 
Into  a  flash  of  his  old  form.  But  check  the  tote  board. 
You’ll  notice  that  the  Grocery  money  on  Horse  A 
Is  dwindling. 


Now,  in  the  morning  race  Horse  T 
Was  among  the  fastest  in  the  country. 

His  competition  was  a  young  colt  called  S-T, 

S-T  seemed  to  appeal  to  young 

Folks  because  he  was  sleek  and  modern. 


Horse  T  beat  S-T  in  the 
Circulation  Stakes,  but  in 
Several  important  linage 
Handicaps  S-T  was  beating 
The  mighty  T. 


Today  the  crowd  is  moving  to  the  morning  race. 
Why  not  join  them?  There’s  more  excitement. 
More  people,  and  a  better  run  for  bigger  purses! 


Maybe  because  the 
Competition  was  so  stiff 
S-T  continued  to  improve 
To  the  point  where  his 
Performances  in  the  morning 
Race  were  surpassing  those 
Of  Horse  N,  the  consistent 
Evening  winner.  This  so 
Demoralized  Horse  N  that  he 
Began  to  take  Alcoholic 
Beverages. 


rackside  Tip  To  Investors 


If  you  want  a  sure  thing  every  time 

Buy  a  daily  double  ticket  on  the  two  favorites 

Both  entries  in  the  morning  field. 


Chicago,  It  Takes  2 
and  one  must  be  the 


CHICAGO 


Meanwhile,  a  breakdown  from  overwork  and  undernourishment 
Loomed  for  Horse  A,  once  the  top-money  horse 
In  the  Syndicate’s  stable.  His  owners  were  running  him 
Six  days  a  week  to  keep  him  from  being  scratched 
On  Sunday,  and  breaking  up  the  Syndicate’s  Sunday  parlay. 
Horse  A  faced  a  fate  worse  than  mucilage.  Then  .  .  . 


PtACEMiroM. 
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mm 
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utilization  of  space  and  etjuip- 
ment,  to  insure  all  possible  cost 
reduction. 

“It  is  only  when  this  kind  of 
planning  has  been  completed 
and  erected  in  the  form  of  three 
dimensional  models  for  all  to 
ing  space,  room  for  expansion,  see  and  check,  that  the  architect 
quick  flow  into  transportation  should  be  brought  in  to  build 
arteries,  connected  by  tele-  the  plant  around  the  ideal  lay- 
phonic,  telegraphic,  and  station  out.” 

wagon  delivery  systems.  Mr.  Hodson’s  and  Methods 

“Even  after  the  site  is  se-  Engineering  Council’s  work 
lected  objectively,  it  is  not  time  with  a  growing  number  of  news- 
to  call  in  the  architect.  First,  papers,  including  the  Detroit 
there  should  be  constructed  a  News,  the  St.  Petersburg  Times, 
detailed  three-dimensional  scale  and  the  Fort  ayne  (Ind.) 
lavout  of  the  entire  plant.  In  News-Sentmel  and  Journal  Ga- 
this  work,  the  engineers  should  zette,  in  addition  to  the  Miami 
be  in  constant  close  touch  with  Herald,  has  convinced  him  that 
the  practical  operating,  on  the  this  kind  of  thinking  and  plan- 
job,  men.  Every  available  new  ning  is  becoming  more  common 
automatic  device  and  equip-  among  publishers  today  than 
ment  should  be  considered  in  ever  before, 
consultation  with  the  unions  in-  Restrictions 


Plants 

(Continued  from  jnige  75) 


FLOWERY  FRONT— Two  little  tot* 


The  Daily  Ardmoreite 


Southern  Oklahoma's  Greatest 
Newspaper” 

Ardmore,  Oklahoma 


.  .  .  one  of  America's  leading  secondary 
newspapers  in  Southern  Oklahoma’s 
rich  market! 


For  T^ational  Advertising  Consult 


Burke.  Kuipers  &  Mahoney.  Ine 

Offices  tn 

NEW  YORK.  CHICAGO,  ATLANTA. 
CHARLOTTE,  DETROIT,  KANSAS  CITY.  DALLAS. 
OKLAHOMA  CITY  and  SAN  FRANCISCO 


^^Tbe  newspaper  is  a  bulwark  against  regimented  thinking.  One  of 
its  duties  is  to  enhance  the  integrity  of  the  individual^  which  is  the 


core  of  American  greatness.  Each 
we  publish  is  a  city  of  distinctive 
Each  newspaper  must 


newspaper  reflecting 


No  one  can  think 


We  believe  it  is  our 


city  in  which 
personality, 
be  a  distinctive 


the  life  of  each  home  town. 


for  the  American  people. 


responsibility  to  ring  out 


the  truth  loud  and  clear,  and  to  stimulate  thought  at  the  close 
personal  level  of  the  individual  and  the  community.^* 


^^The  Eing^^  of  Truth** 


-SYMBOL  OF  THE  COPLEY  PRESS 


15  "HOMETOWN"  NEWSPAPERS  —  CALIFORNIA/ Alhambra  .  .  .  Post-Advocate  Burbank  .  .  .  Burbank  Daily-Review  Culver  City 
•  • .  Evening  Star-News  Glendale  . . .  Glendale  News-Press  Monrovia  . . .  Daily  News-Post  Redondo  .  . .  Doily  Breeie  Son  Diego  .  . . 
The  San  Diego  Union  Son  Diego  .  .  .  Evening  Tribune  Son  Pedro  .  .  .  Son  Pedro  News-Pilot  Venice  .  .  .  Evening  Vanguard 
ILLINOIS  /  Aurora  .  .  .  Aurora  Beacon-News  Elgin  .  .  .  Elgin  Doily  Courier-News  Joliet  .  .  .  Joliet  Herold-News  Springfield  .  .  . 
Illinois  State  Journal  '  Springfield  .  .  .  Illinois  State  Register  Served  by  the  COPLEY  Washington  Bureau  and  the  COPLEY  News  Service 
REPRESENTED  NATIONALLY  BY  W  E  $  T  .  H  O  I  I  I  D  A  Y  CO..  INC. 

Oesign/Doniel  Longoy 
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Top  Headliner  Award 
Given  Florida  Paper 


Atlantic  City,  N.J. 

Winners  of  the  21  National 
Headliner  Club  Silver  Medal¬ 
lions  were  announced  this  week 
by  Tom  Paprocki,  chairman  of 
the  committee  of  judges,  who 
selected  the  winners  from  a 
field  of  close  to  a  thousand  en¬ 
tries  from  the  U.S.  and 
Canada. 

Photographic  Classifications 

Spot  News  Picture — Winfield 
1.  Parks  Jr.,  Providence  (R.I.) 
Jounial-Bidletin,  detectives 
firing  shots  at  a  fleeing  bandit 
car  tires; 

Sports  Action  Picture — A1 
Sund,  Ban  Diego  (Calif.) 
Union,  a  bull  attacking  a  lady 
bull  fighter; 

Feature  Picture  stressing 
Human  Interest — Dan  Tortor- 
ell,  Chicago  (Ill.)  Tribune,  a 
baby  apparently  whispering  in 
the  ear  of  a  boxer  pup. 

Outstanding  Public  Service 
by  a  newspaper:  St.  Patersburg 
(Fla.)  Times,  for  its  general 
series  of  public  service  pro¬ 
grams  and  specifically  Lowell 
Brandle’s  series  “Disaster  Calls 


You  Daddy”  dealing  with  re¬ 
tarded  children. 

Newspaper  Classifications 

Frank  Miller,  Des  Moines 
(Iowa)  Register,  Editorial 
Cartoon;  Grover  C.  Hall  Jr., 
Montgomenf  (Ala.)  Advertiser, 
Editorial  Page  Editing,  spe¬ 
cifically  “Segregation  in  the 
North.” 

Milton  Richman,  United 
Press,  was  voted  the  winner  in 
Consistently  Outstanding  Sports 
Writing,  while  Endre  Marton, 
Associated  Press,  topped  the 
field  in  Outstanding  Coverage 
of  a  Major  Foreign  News 
Story,  for  his  story  on  the 
Hungarian  revolt. 

The  Chicago  Daily  News'  ex¬ 
pose  by  George  Thiem  of  “The 
Hodge  Case”  was  judged  the 
best  in  the  Coverage  of  a  Ma¬ 
jor  Domestic  News  Story. 

Jay  Carmody,  theatre  critic 
of  the  Washington  (D.C.)  Star, 
was  named  as  best  in  Radio- 
TV-Theatre  column  category. 

Circulation  Categories 

Pat  Munroe,  Washington  Bu¬ 
reau  of  the  Albuquerque 


Newspaper 
Publishers . . . 

CAPCO 
REWINDERS 
SAVE  NEWSPRINT! 


You  can  save  up  to  four  rolls  of  usable 
newsprint  a  day — valuable  paper  now 
going  as  core  waste,  sold  as  white  waste, 
cut  up  for  copy  paper!  Cuts  operating 
costs  in  your  press  room,  too! 


Write  for  complete  details  . . . 


CAPITAL  TOOL 

and  Manufacturing  Co. 

5000  Calvert  Rd.,  College  Park,  Md.  Phone  UNion  4-7677 


(N.M.)  Journal,  for  his  break¬ 
ing  dow'n  the  secrecy  barrier 
on  government-paid  travel  by 
members  of  Congress.  (25,000 
to  50,000.) 

Dave  Beronio,  Vallejo 
(Calif.)  Times-Herald,  for  his 
coverage  of  the  Olympic  games 
and  general  excellence  in  local 
sports  columning.  (2,500  to 
25,000.) 


Journalism 
Cash  Prizes 
Of  $125,000 


Journalistic  service  can  be 
made  to  pay  worthwhile  divi¬ 
dends.  An  assortment  of  framed 
Look  Magazine  and  writers  certificates,  parchment  scrolls, 
Chester  Morrison  and  William  silver  medals,  bronze 

Attwood  won  the  Best  News  and  statuettes,  fellow- 

Feature  m  a  Magazine  compe-  g^ips  for  study,  and  cash  are  ’ 
tition  for  Arab  vs.  Jew  .  available  for  those  who  choose 

Irving  Levine  of  NBC  won  to  engage  in  reportorial  enter- 
the  Radio  News  award  for  prise,  perform  community  serv-  * 
“This  Is  Moscow”.  The  award  jcg  or  espouse  special  causes, 
for  a  Radio  Station  went  to  Cash  prizes  alone  aggregate 
WBBM,  Chicago.  nearly  $125,000  in  competitions 

For  Outstanding  Public  Serv-  that  are  open  to  newspapermen 
ice  by  a  Radio  Station,  the  and  radio  TV  newsmen  on  a 
judges  selected  Station  KMOX,  national  basis.  They  are  offered 
St.  Louis,  Mo.,  for  its  compre-  for  outstanding  and  exceptional 
hensive  campaign  on  juvenile  accomplishments  in  news  writ- 
delinquency.  ing,  editorial  expression  and 

Television  news  awards  were  photography,  the  donors  or 
made  to  CBS  News  for  its  sponsors  being  non-profit  foun- 
coverage  of  the  Hungarian  dations,  educational  groups,  and 
revolt,  and  for  individual  sta-  a  few  commercial  interests, 
tions  the  television  news  award  The  list  of  monetary  induce- 
went  to  KDKA,  Pittsburgh,  and  ments  for  reporters,  photog- 
News  Director  Bill  Burns  for  raphers,  cartoonists,  and  others 
the  general  calibre  of  its  daily  numbers  50  individual  oppor- 
news  telecasts  and  specifically  tunities,  with  numerous  cate- 
an  airliner  crash.  \\gories  in  each,  as  shown  in  a 

For  Outsanding  Public  Serv-  «ew  publication,  the  Joumalm 
ice  by  a  Television  Station,  the  Awards  Directory. 
honors  went  to  KPIX,  San  than  200  fields  of  re- 

Francisco,  for  its  campaign  to  ward  in  the  form  of  symbols  of 
relieve  traffic  and  parking  con-  piestige,  money,  travel,  or  ed- 


ditions  in  their  city. 


ucation  are  detailed  as  to  eli¬ 
gibility,  entry  infomation,  iden¬ 
tification  or  the  donor,  etc.  in 
the  directory.  The  list  includes 
many  contests  that  are  open 
on  a  regional  basis. 

Study  Fellowships 
The  granting  of  fellowships 


Up  to  7c  Per  Copy 

Scranton,  Pa. 

Effective  April  15  the  price 
of  both  Scranton  dailies  went 
from  5c  to  7c  a  copy.  The 
weekly  rate  goes  from  30c  to  for  advanced  study  by  news- 
42c.  The  papers,  the  Tribune  shows  up  as  a  major  facet 

(a.m.)  and  the  Times  (p.m.),  relations  and  indus- 

are  published  independently  of  try-press  relations.  There  an 
each  other.  23  separate  opportunities  listed 

_ ^ _  for  both  newspaper  and  broad¬ 
cast  journalists  to  undertake 
travel  assignments  aboard  or 
attend  universities  for  special¬ 
ized  courses  of  study.  In  sev¬ 
eral  instances  it  is  noted  that 
colleges  waive  the  usual  re¬ 
quirements  to  permit  non-degree 
study  by  those  who  may  not 
have  had  a  college  educatiot 
before  entering  joumalisto 
work. 

On  the  whole,  the  directory 
indicates,  the  award  is  fast  be¬ 
coming  a  major  tool  of  pubhe 
relations,  particularly  for  those 
organizations  that  are  set  up  to 
promote  activity  in  certato 
fields,  such  as  medical  research, 
world  peace,  highway  safety, 
scientific  advances. 


are  supplied 
with  our 


TELEVISION  LISTINGS 

by  client- newspapers 

IN.B.  Incidentally,  Ifie  space  is  sup- 
parted  by  plus-business  sold  by  usi) 


H.  T.  Dickinson  &  Co.,  Inc. 

545  5th  Ave.,  New  York  17,  N.  Y. 
EXCHANGE  BUILDING,  ANDERSON,  S.  C- 
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for  example,  look  at  The  Inquirer’s  Women’s  Pages 


4 


Here,  fashion  runs  the  gamut .  .  .  from  the 
haute  couture  to  the  smart,  but  budget-wise. 
Authorities  write  on  food,  beauty  care,  diet¬ 
ing,  decorating  . .  .  and  teen-age  matters. 
Community  news  takes  the  feminine  slant. 
And  Fridays  feature  food  exclusively. 

Carry  on  .  .  .  through  the  rest  of  The 
Inquirer.  Page  after  crisp,  modern  page,  the 
same  j udiciously  balanced  attention  to  a  news¬ 
paper’s  prime  responsibilities. ..information. 


aid,  entertainment.  Throughout,  reader  loy¬ 
alty  is  the  aim  . . .  and  achievement. 

Such  loyally  transfers  easily  from  editorial  to 
advertising  columns  every  day  of  every  week  in 
the  year.  Certainly  a  look  beyond  advertising  will 
convince  you  of  The  Inquirer’s  effectiveness 
on  your  next  schedule.  This  view  has  moved 
more  advertisers  to  place  more  linage  in  The 
Inquirer  than  in  any  other  Philadelphia 
newspaper. 

(Eb  ^(nlakdpEm  3ltti)uhr(r 

Now  in  its  2Uh  consecutive  year  of  total  advertising  leadership 


Exclusive  Advertising  Representatives: 


West  Coast  Representatives: 


NEW  YORK 
ROBERT  T.  DEVLIN,  JR. 
342  Madison  Ave. 
Murray  Hill  2-5838 


CHICAGO 
EDWARD  J.  LYNCH 
20  N.  Wocker  Drive 
Andover  3-6270 


DETROIT 
RICHARD  I.  KRUG 
Penobscot  Bldg. 
Woodward  5-7260 


SAN  FRANCISCO 
FITZPATRICK  ASSOCIATES 
155  Montgomery  St. 
Garfield  1-7946 


LOS  ANGELES 
FITZPATRICK  ASSOCIATES 
3460  Wilshire  Boulevard 
Dunkirk  5-3557 
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$10  Million 
Plant  Begun 

ForS-HPap 


Cleveland  II 

Plans  for  a  new  $10-million 
building  were  announced  by  the 
Cleveland  Press  this  week.  It 
will  be  on  a  three-acre  site  on 
the  northest  corner  of  E.  Ninth  fi'oni  a  direct 
St.  and  Lakeside  Ave.  in  Down-  ^  special  t 
town  Cleveland.  There  will  1 

Completion  of  the  four-story  piess  units  in 
building,  set  in  park-type  land-  press  room.  Th 
scaping,  is  scheduled  for  Oc-  consis 

tober,  1958.  eluding  eight  i 

The  first  shovel  of  earth  was  units  moved  f 
turned  by  Charles  E.  Scripps,  building  which 
board  chairman  of  the  Scripps-  P*®^  since  1912 
Howard  Newspapers  and  grand-  ^be  new  b 
son  of  E.  W.  Scripps,  who  elude  indoor 
founded  the  Press  in  1878.  With  trucks, 
him  was  Roy  W.  Howard,  chair-  '^be  site  wa: 
man  of  the  executive  commit-  the  Clevelanc 
tee,  Scripps-Howard  Newspa-  Railroad  Co., 
pers;  Jack  R.  Howard,  presi-  the  PennsylvE 
dent  and  editorial  head,  and  1953.  It  is  nc 
Mark  Ferree,  executive  vice-  filling  station 
president.  but  formerly 

Louis  B.  Seltzer,  editor  of  the  Lakeside  and 
Press,  and  George  Carter,  busi-  fbe  buildings 
ness  manager,  described  the  new  the  hospital  i 
building,  across  from  Cleve¬ 
land’s  City  Hall,  as  a  dramatic 
addition  to  the  downtown  sky- 

Huge  Lighthouse  A  further  < 

The  exterior  will  be  lime-  listing  of  ROI 
stone,  glazed  brick,  aluminum  prepared  by  Lake  Shore  Elec-  street.  The  renovation  of  the 
and  glass.  trotype  and  appearing  in  E  &  P  added  quarters  will  provide  190 

A  huge  lighthouse— symbol  of  March  30  has  been  received  feet  of  frontage  against  a 

the  Scripps-Howard  Newspa-  fi'oni  the  Beaumont 

pers — will  be  blazoned  on  the  Enterprise  and  Journal,  morn- 
Lakeside  Ave.  front.  iug,  evening  and  Sunday.  Pre- 

Over  a  one-story  glass  front  rnium 
through  which  pedestrians  may 
view  the  presses  in  action  will  are  $24i 
appear  Scripps-Howard’s  slo¬ 
gan:  “Give  Light  and  the  people 
will  find  their  own  way.” 

The  new  building  will  virtual¬ 
ly  double  the  space  available  for 
all  departments  of  the  Press. 

The  plans  include  provisions 
for  possible  future  expansion. 

The  price  tag  of  the  new’ 
building  contrasts  with  the 
$10,000  total  capital  with  which 
Mr.  Scripps  founded  the  Press. 

Appropriately,  the  new  plant 
was  designed  and  will  be  built 
by  the  Austin  Co.,  Cleveland- 
based  world-wide  engineering 
and  construction  firm.  The  same 
year  that  Mr.  Scripps  began 
publishing  the  Press,  Samuel 
Austin  founded  the  firm  by 
seeking  carpenter  work  here. 

The  new  building  wdll  pro¬ 
vide  storage  space  for  5,000  tons 
of  newsprint — about  a  six-week 
supply  for  the  Press.  The  paper 
will  be  automatically  unloaded 


ARCHITECTURAL  design  of  the  Cleveland  Press  plant.  Construction  was  started  this  wmL 

another  step  in  keeping  pace 
with  the  rapid  growth  of  the 
area  served  by  the  Mercury  k 
News,”  said  Joseph  B.  Bidder, 
publisher. 

That  this  effort  is  keeping 
pace  with  population  is  shown 
by  the  newspapers’  sumys. 
Daily  circulation  is  now  ap¬ 
proximately  double  that  of  1948, 
when  the  plant  rebuilding  move¬ 
ment  began.  Expenditures  over 
a  two-year  period  totalling  $1,- 
500,000  tripled  the  war-time 
plant  and  included  purchase  of 
a  six-unit  press. 

Two  new  Goss  units  were  ob¬ 
tained  last  year  and  two  addi¬ 
tional  units  have  been  ordered 
for  installation  in  October.  The 
results  of  two  years  of  additions 
will  be  a  10-unit  press  with  two 
color  cylinders,  two  color  half¬ 
decks  and  two  folders. 

New  stereotyping  equipment 
is  being  added  this  year.  Addi¬ 
tional  linecasting  machines  were 
recently  installed.  The  1955  de¬ 
velopments  included  mailroom 
revision,  the  acquisition  of  an 
automatic  stuffer  and  renova¬ 
tions  that  doubled  the  photo- 

(Tex.)  present  98  feet.  ’  engraving  department. 

The  entire  front  will  be  com-  • 

bined  in  appearance  by  remodel-  Station  Wa"ons 
rates  for  1,000-line  mini-  ing  and  the  addition  of  a  98- 
mum  in  three  colors  and  black  foot  marquee.  The  latter  will  ex-  Cle\  eland 

[5,  two  colors  and  black  tend  over  both  front  doors  and  The  Cleveland  Press  has  pub- 

$175,  and  one  color  and  black  a  group  of  display  windows.  lished  a  section  devoted  en- 

.5.  Color  is  accepted  seven  The  operation  is  part  of  a  tirely  to  station  wagons.  Besides 
days  a  week;  one-half  page  continuing  expansion  program  stories  and  pictures  on  all 

vertical  is  available  in  black  which  will  bring  plant  improve-  models,  plus  some  of  the  popu- 

and  white  comics;  color  is  used  ment  expenditures  well  over  $3,-  lar  imported  makes,  the  section 
in  editorial  matter;  special  mix  000,000  for  a  period  of  less  than  contained  articles  by  several 
inks  are  av’ailable  and  mats  a  decade.  Press  writers  on  travel,  hunt- 

can  be  patched.  “Our  latest  expansion  is  ing,  fishing  and  dogs. 


San  Jose  M-N 
Move  Boosts 
Space  50  Pet. 


iHetxury 
evening  news 


expansion  of  the  San  Jose  Mercury  and  News  plant  is  under  way,  according  to  architect's  pi*"' 
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.Ma  >  Volf 
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Papers  in  all  circulation  groups  in  all  sections 
of  the  country  are  discovering  the  usefulness  of 
the  New  York  Herald  Tribune  News  Service.  The 
papers  in  the  spotlight  have  joined  HTNS  since 
January  1st. 


Star  reporters,  world-wide  coverage  and  trim, 
bright  copy  make  HTNS  the  perfect  second  service 
for  more  and  more  papers— a  30%  increase  in  clients 
in  1956  .  .  .  and  a  fast  start  in  1957 ! 


HTMS 


WIRE  OR  MAIL 


THE  SUPPLEMENTARY  NEWS  SERVICE 


New  York  Herald  Tribune,  New  York  36,  N.  Y.  *  PEnnsylvonio  6-4000 
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PIUIMOTION 

Look  Beyond  the  Ad 
To  Newspaper  Serviee 


Hy  r.  S.  Ir>  in 

The  Philadelphia  (Pa.)  In¬ 
quirer  pives  good  advice  to  ad¬ 
vertisers  in  a  current  trade 
paper  advertisement  that  ought 
to  be  heeded  as  well  by  news¬ 
paper  promotion  people. 

The  headline  tells  you  pretty 
much  what  the  ad  is  about: 
“Look  beyond  the  page  where 
your  advertising  appears.” 

Looking  beyond  such  pages, 
looking  deep  into  and  inside  the 
newspaper  to  see  the  many  use¬ 
ful  services  it  renders  its  com¬ 
munity,  is  what  promotion 
people  should  be  doing  these 
days  as  they  consider  a  nation¬ 
wide  public  relations  campaign 
for  U.S.  newspapers. 

They  will  be  considering 
such  a  campaign  at  the  annual 
meeting  May  12-15  of  the  Na¬ 
tional  Newspaper  Promotion 
Association  in  the  Jung  Hotel, 
New  Orleans,  La. 


Services  that  are  rich  materi¬ 
al  for  public  relations  are 
many  among  U.S.  newspapers. 
Just  this  week,  for  instance, 
these  items  slide  across  this 
desk: 

From  the  South  Bend  (Ind.) 
Tribune — a  campaign  to  shock 
teen-agers  into  an  awareness 
of  traffic  safety.  What  Public 
Relations  Director  Clarence 
Harding  does  is  to  blow  up  and 
frame  automobile  accident  pic¬ 
tures  that  appear  in  the 
Tribune. 

He  gives  these  to  the  safety 
education  division  of  the  South 
Bend  police  department.  They 
use  them  in  high  school  driver 
training  classes,  other  youth 
groups,  PTA  meetings,  etc. 
Each  picture  carries  this  cap¬ 
tion:  “Far  too  many  pictures 
like  this  appear  in  the  Tribune 
every  day.  We  would  much 


“/I’s  a  girl  at  the  Brownes 
7  lb.  9  oz.^  mother  doing  fine^* 


It  takes  quadruplets,  at  least,  to  hit  the  national  jackpot 
.  .  .  or  having  your  hahy  horn  on  a  TV  show.  But  at  the 
Brown’s — well  now,  this  is  the  first  hahy  ever  horn! 


“WCALNEWS  DAILIES  1 11 1  III C 

,  .  .  basic  advertising  WWfclUW 

medium’'  SPECIAL  AGENCY,  INC. 

NEW  YORK  •  DETROIT  •  CHICAGO  •  BOSTON 
SYRACUSE  •  PHILADELPHIA  •  PITTSBURGH 


rather  write  about  your  achieve¬ 
ments  than  your  misfortunes. 
Don’t  become  a  front  page 
statistic.” 

“The  photos  we  are  using 
are  pretty  gruesome,”  Mr. 
Harding  reports,  “but  the  police 
claim  these  pictures  are  a  great 
help.” 

‘Good  Neighbor’ 

From  the  San  Francisco 
(Calif.)  Examiner — a  note  that 
Anita  Day  Hubbard  has  just 
observed  the  20th  anniversary 
of  her  Examiner  column  “Good 
Neighbor.”  In  her  20  years  Mrs. 
Hubbard  has  helped  “tens  of 
thousands  of  persons,”  has  be¬ 
come  a  public  service  institu¬ 
tion  in  the  community. 

From  the  Chicago  (III.) 
Tribune — a  page  advertisement 
listing  “71  I'easons  why  women 
get  more  out  of  the  Chicago 
Tribune.”  The  “71  reasons”  are 
the  71  “girls  on  the  Tribune,” 
each  a  contributor  of  some 
service  of  value  to  women 
readers.  The  list  runs  from  A 
to  Z — from  Elinor  Ames,  edi¬ 
tor  of  “The  Correct  Thing,”  to 
Maryon  Zylstra,  “The  Inquiring 
Camera  Girl.” 

From  the  Los  Angeles 
(Calif.)  Examiner — two  reprint 
booklets  that  carry  even  further 
the  public  service  rendered  by 
original  publication  of  the  ar¬ 
ticles  they  reprint.  One  is 
“What’s  happening  to  your  oil 
lands.”  The  other,  “Our  great 
water  problem.” 

Paging  Esther! 

We  are  not  a  great  believer 
in  subtlety  in  newspaper  pro¬ 
motion.  Life  among  the  adver¬ 
tising  fraternity  is  too  harried 
and  hurried  to  give  promotion¬ 
al  subtleties  a  chance.  But  the 
Los  Angeles  (Calif.)  Examiner 
gets  one  across  that  really 
takes  this  week’s  platinum 
bikini. 

It’s  a  pool  edition  of  the 
paper’s  Pictorial  Living  maga¬ 
zine,  22  pages  of  the  magazine’s 
48  devoted  entirely  to  swim¬ 
ming  pools.  Advertising  Direc¬ 
tor  C.  W.  Horn,  by  sending 
copies  of  this  magazine  to  the 
advertising  fraternity,  really 
gets  across  a  message  about 
his  market’s  living-it-up  lush¬ 
ness. 

So  much  so,  indeed,  that  a 
serious  folder  by  Bill  Dover, 
director  of  the  paper’s  business 
research  department,  titled 
“Surging  Growth  Pattern  Dis¬ 
perses  Economic  Smog,”  comes 
as  an  anti-climax. 

Escape  that  Didn't 

Weekend,  the  Canadian  news¬ 
paper  magazine  supplement, 
adds  another  to  its  current  fine 
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CORNERSTONE  for  the  new  TV 
Guide  building  at  Radnor,  P*., 
it  laid  by  Roger  Annenberg,  left, 
ton  of  Walter  H.  Annenberg, 
pretident  of  Triangle  Publications, 
Inc.  Looking  pleased  are  Joseph 
M.  First,  center,  vicepresident 
and  general  counsel  of  Triangle; 
and  James  T.  Quirk,  publisher  of 
the  magazine. 


series  of  brochures  telling  about 
its  editorial  achievements  with 
one  intriguingly  titled  “The 
Story  that  Didn’t  Escape.” 

This  tells  how  a  Dutch  woman 
who  had  helped  Canadian  air 
force  men  escape  through  the  | 
underground  during  the  last 
war  visited  Canada,  trying  to  • 
renew  wartime  friendships.  Un- 
foi'tunately,  she  did  not  have 
the  names  of  Canadians  she 
helped.  But  a  Weekend  writer, 
digging,  came  up  with  a  lead 
that  paid  off — for  the  Dutch 
woman,  for  the  escapees,  for  | 
Weekend  readers.  | 

The  story-behind-the-story  is 
always  fascinating.  Why  aren’t 
there  more  of  them  in  promo¬ 
tion? 

In  the  Bag 

Worcester  (Mass.)  Telegram 
and  Gazette  reprints  12  nature 
editorials  by  Albert  B.  South- 
wick  and  publishes  them  in  a 
booklet  titled  “New  England 
Around  the  Year.”  They  make 
delightful  reading,  and  in  this 
form,  a  w^elcome  keepsake. 

Cincinnati  (0.)  Enquirer 
making  good  use  of  a  survey  on 
“How  Cincinnatians  rate  their 
three  daily  newspapers  on  edi¬ 
torial  content.”  This  is  the 
fourth  in  a  series  of  such  an¬ 
nual  surveys.  Although  it  shows 
up  well  for  the  Enquirer,  it  ■ 
shows  up  pretty  well  for  ah 
the  Cincinnati  newspapers. 

• 

Phillips  Joins  Metro 

George  Phillips,  formerly  on 
the  midwest  sales  staff  of  Puck, 
The  Comic  Weekly,  has  joined 
Metropolitan  Sunday  Newspa¬ 
pers,  Inc.,  as  a  member  of  the 
(Chicago  comics  sales  staff. 
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38  YEARS  OF  FAITHFUL  SERVICE  AND  QUALITY 
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ART  GRAVURE  CORPORATION 

PRINTS  THE  LARGEST  NUMBER  OF 
ROTOGRAVURE  cA<wte  &AUed 
SUNDAY  NEWSPAPER  MAGAZINES 
IN  THE  UNITED  STATES. 


Akron  Beocon-Joiirnal 
Baltimore  Sun 
Boston  Globe 
Buffalo  Courier-Express 
Cleveland  Plain  Dealer 
II  Progresso  Italo  Americano 
Jewish  Daily  Forward 
New  Bedford  Stondard-Times 


Pittsburgh  Press 
Providence  Journal 
Scranton  Scrantonion 
Springfield,  Mass.,  Republican 
St.  Paul  Pioneer  Press 
Syracuse  Post-Standard 
Toledo  Blade 
Youngstawn  Vindicator 


He  Also  Asks  Questions 


LAST  MINUTE  BULLETIN .  % 

GLOBE  AND  MAIL  (TORONTO,  CANADA)  GOES  ROTOGRAVURE 

. ADDED  TO  ART  GRAVURE'S  FAMILY . 

FIRST  PUBLICATION  MAY  4th . 


ROTOGRAVURE  PRINTERS  OF  CATALOGS-MAGAZINES- FARM  PUBLICATIONS 
FOLDERS-BROADSIDES-PACKAGE  INSERTS-BOOKLETS-SPECIAL  PROMOTIONS 

ART  GRAVURE  CORPORATION 


-  NEW  YORK  LOCATION  - 
ART  GRAVURE  CORPORATION 
406  West  31st  Street,  N.  Y.  C. 
CHickering  4-?4^3 


-  CLEVELAND  LOCATION  - 
ART  GRAVURE  CORPORATION  OF  OHIO 
1845  Superior  Ave.,  Cleveland 
TOwer  1-1750 
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MRS.  FIIZ’S  FLATS 


by  Frank  Roberge 


Charleston  (W.  Va.)  Gazette,  Chicago  American,  Cin¬ 
cinnati  Times-Star,  Detroit  Times,  Indianapolis  News, 
Los  Angeles  Herald-Express,  Louisville  Courier- 
Journal  &  Times,  Miami  Herald,  Nashville  Banner, 
New  York  Daily  Mirror,  Philadelphia  Daily  News, 
St.  Louis  Post-Dispatch  and  Washington  Star. 


A  year  of  testing  and  polishing  created  a  bright,  new 
comic  strip  that  answers  editors’  requests  for  fresh 
humor  and  original  characters.  Solid  proof  of  MRS. 
FITZ’s  success— only  three  months  after  first  release 
date,  she’s  winning  readers  for  many  of  the  nation’s 
leading  newspapers,  including:  Boston  Daily  Record, 


JUDD  SAXON 


by  Ken  Bald  and  Jerry  Brondfield 


After  18  months  of  teamwork  by  two  top  creative  tal¬ 
ents  (artist  Bald  and  WTiter  Brondfield)  King  editors 
knew  this  trail-blazing  continuity  strip  was  ready  for 
instant  success.  Before  initial  release  date,  JUDD 
SAXON— the  first  strip  to  portray  the  human  drama  of 
today’s  business  world— counted  these  great  news¬ 
papers  among  its  many  clients:  Cincinnati  Times-Star, 


Des  Moines  Register  &  Tribune,  Detroit  Times,  Fort 
Worth  Star-Telegram,  Houston  Chronicle,  Indianapo¬ 
lis  News,  Kemsley  Newspapers  of  England,  London 
(Eng.)  Star,  Louisville  Courier-Journal  &  Times,  New 
Orleans  States,  New  York  Daily  Mirror,  Orlando 
Sentinel-Star,  Salt  Lake  City  Tribune,  San  Francisco 
Examiner  and  Topeka  State  Journal. 


JIM  BISHOP:Reporter 


America’s  hottest  writer  (The  Day  Lincoln  Was  Shot,  The  Day 
Christ  Died,  The  McKeon  Court  Martial)  returns  to  his  first  love- 
writing  for  newspapers.  Months  of  editorial  planning  and  top-level 
conferences  decided  the  form  of  JIM  BISHOP’s  writings: 

“slices  of  life,”  past  and  present.  His  tightly  and 
beautifully  written  stories  are  available  three  times  a  week. 
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SHOW  HOW  PRE-RELEASE  PLANNING 
PRODUCES  BIG  READERSHIP-BUILDERS 


WELL,  DO  I  RUN  THIS  PLACE  ^ 
ON  MY  OWN  TERM5--0R«WT 
I  ?  DO  I  LISTEN  TO  FANCY  ^ 
PHILOSOPHY--OR 
JUST  LET  W. 

SAXON  GO  Sr'-'  . 


FIVE  HUNDRED  EMPLOYEES  --  'S 
AND  A  YOUNG  WHIPPER5NAPPER 
TRYING  TO  DICTATE  TO  Mf/HMPM 


HIMSELF?.', 


YES,  JUDD... 

I  DO.  BUT  I 
JUST  HOPE  IT 
GETS  THROUGH 

.  lO  HIM! 


FEATURES  PLANNED  FOR  SUCCESS 


ARE  THE  BEST  FEATURES . . .  AND 


The  Best  Features  Make  the  Best  Friends 


235  East  45th  Street,  New  York  17,  N.Y. 


F.  J.  Nicht,  General  Sales  Manager 

editor  ac  PUBLISHER  for  April  20,  1957 


FAIRCHILD 

news 

Louis  Goodenough,  editor  Homk 
Fikmshings  Daily,  formerly 
Ketaili.ng  Daily,  formulating 
plans  extensive  coverage  La  Trien- 
nale,  Europe's  most  important 
creative  liome  furnishings  exliibi- 
tion  which  opens  Milan,  Italy,  in 
July.  Mr.  Goodenough.  who  will 
fly  to  Milan  for  opening  weeks, 
will  be  assisted  by  Faircliild  staff 
correspondents  there. 


Branded  merchandise  important 
subject  retail  selling  today. 
Women's  'Wear  Daily’s  annual 
J'elling  Brands  feature  spanned 
two  issues  this  week.  Special  lift- 
out  section  on  ready-to-wear  brand 
merchandise  published  April  18; 
accessories,  hosiery  and  toilet  goods 
brand  features  appeared  Aitril  19. 


Next  Tuesday,  Clara  Hancox, 
boys’  wear  editor  Daily  News 
Kecohi),  will  be  in  St.  Louis  to 
address  staff  of  Elder  Mfg.  Co., 
manufacturers  men’s  and  boys’ 
clothing.  Her  topic:  style  trends 
for  boys’  wear. 

Edgar  W.  B.  Fairchild,  vice 
president  and  treasurer  Fairchild 
Publications,  in  Washington,  1).  C.. 
this  week  for  directors  meeting  of 
Associated  Business  Publications 
of  which  he  is  secretary.  Also 
conferring  with  staff  members 
Fairchild  Bureau. 


April  19  Men’s  Wear  Magazine 
featured  results  of  Fourth  Semi- 
Annual  Sportswear  Survey  pre¬ 
pared  by  Fairchild’s  Research 
Dept.  Shows  best  selling  styles 
and  price  lines  for  Fall  and  Win¬ 
ter  19.56  vs.  1955. 


.Alertness  of  two  Fairchild  Bu¬ 
reau  reporters  in  Washington — Art 
Garel  and  Marvin  Caplan  —  in 
covering  operation  of  packing 
plants  by  supermarket  organiza¬ 
tions  opened  up  wide  coverage 
this  subject  in  many  newspapers 
around  country.  Their  articles  in 
Si  PERMARKET  News.  reprinted  in 
Congressional  Record,  also  caused 
action  by  top  government  officials, 
including  .Secretary  of  .Agriculture 
and  speeches  on  .Senate  floor. 

Herman  Shaps,  dry  goods  editor 
Daily  News  Record,  last  week 
joined  the  roster  of  63  Fairchild 
35-year  employes.  Started  as  copy 
boy  in  1922,  served  in  several  edi¬ 
torial  capacities  before  appoint¬ 
ment  to  present  post  in  1944. 

FAIRCHILD 
PUBLICATIONS,  INC. 

7  East  12th  St.,  New  York,  N.Y. 

Publishers  of 

Daily  News  Record,  Electronic 
News,  Footwear  News,  Home 
Furnishings  Daily,  Men’s  Wear 
Magazine,  Supermarket  News, 
Women’s  Wear  Daily,  Direc¬ 
tories,  Books. 


Tlioiiiut*  Is  Named 
To  City  Editorship 

New  Kensington,  I’a. 

Robert  H.  Thoma.s,  26,  is  the 
new  city  editor  of  the  Daily 
Dispatch.  He  has  been  a  mem¬ 
ber  of  the  staff 
since  October, 

1  9  5  2,  covering 
industry,  labor, 
municipal  gov- 
e  r  n  m  e  n  t  and 
education  beats. 

Making  the 
appoint- 
ment.  Managing 
Editor  William 
.\hl  Strom  said 
the  Dispatch  will  expand  on  its 
policy  of  thorough  coverage  of 
local  news. 

Mr.  Thomas,  a  native  of 
Malden,  Mass.,  was  a  reporter 
for  the  Bethlehem  (Pa.)  Globe- 
Times,  before  joining  the  Dis¬ 
patch  staff. 

Joseph  Oravec  resigned  re¬ 
cently  as  Dispatch  city  editor 
to  work  for  the  Valley  Daily 
Xev's  of  Tarentum. 

♦  *  * 

Additions  to  Staff 

Alamogordo,  N.  M. 

Additions  to  the  editorial  and 
advertising  departments  of  the 
Alamogordo  Daily  News  have 
been  announced  by  Billie  Hold¬ 
er,  publisher.  They  include: 
Saturnino  Noriega,  former 
journalism  student,  University 
of  New  Mexico,  sports  editor; 
Johnnie  Schneck,  formerly  with 
the  advertising  staff  of  the 
Hobbs  (N.  M.)  News-Stin,  ad¬ 
vertising  staff;  John  Reese, 
former  Birmingham,  Ala.  news¬ 
man,  who  has  been  added  in  a 
reportorial  capacity. 

«  *  * 

Beauty  Publicist 

Peggy  LeBoutillier  has  joined 
the  public  relations  department 
of  Anderson  &  Cairns,  Inc.,  ad¬ 
vertising  agency,  in  tbe  post 
of  director  of  beauty  publicity. 
Among  her  past  associations  in 
the  editoiial  field.  Miss  LeBou¬ 
tillier  was  for  12  years  assist¬ 
ant  editor  of  Harper's  Bazaar, 
reporter  and  feature  writer  for 
the  New  York  Journal- Ameri¬ 
can  and  Mexican  correspondent 
for  Overseas  News  Agency. 

4:  4:  * 

Lawrence  R.  Shaw — to  the 
Portland,  Ore.,  UP  bureau. 

*  *  * 

Milton  Viorst,  formerly  with 
the  Newark  (N.J.)  Star-Ledger 
— to  the  Washi-n^fton  (D.C.) 
Post  &  Times  Herald. 


rsonal 


m 


Dean  St.  Dennis — to  the 
Portland,  Ore.,  Associated  Press 
bureau  as  newsman.  Larry 
Reiman  and  Howard  Sandum 
— to  the  Boise,  Ida.,  bureau 
news  staff. 

*  ♦  * 

Mrs.  Jo  Kemp — rejoined  the 
Cincinnati  (Ohio)  Tiynes-Sfar 
editorial  staff. 

*  *  * 

Johnny  Mock,  Pittsburgh 
(Pa.)  /Vc.s.s  columnist — selected 
as  the  Outdoor  W’riter  of  the 
Year  by  the  Pennsylvania  Out¬ 
door  'W’riters  Association. 

*  *  * 

To.m  Hils,  formerly  of  the 
Richmond  (Va.)  News-Leader 

and  Schenectady  (N.Y.)  Ga¬ 
zette — to  the  editorial  staff  of 
the  New  Haven  (Conn.)  Reg¬ 

ister. 

*  *  * 

Virginia  Winstead  and  Ken¬ 
neth  H.  Barton,  former  re¬ 
porters  for  the  Elizabeth  (N.J.) 
Journal — married.  Mr.  Barton 
is  now  a  member  of  the  AP 
bureau  at  Raleigh,  N.C. 

* 

I'RANCIS  M.  Calijvnan,  who 
covered  Pittsfield  Boys’  Club 
each  of  his  45  years  with  the 
Berkshire  (Mass.)  Eagle  — 
awarded  a  special  plaque  by 
club  officials  in  recognition  of 
his  record  span  on  the  beat. 
He  retires  in  September. 

*  >•<  4^ 

Pierre-Paul  Blais  —  ap¬ 
pointed  editor  of  La  Tribune, 
Sherbrooke,  Que.,  succeeding 
the  late  Louis-Philippe  Robi- 
Doux.  Mr.  Blais  joined  the 
daily  in  1956  after  seiwing 
seven  years  as  editor  of  Le 
Peu])le,  a  Montmagny,  Que., 
weekly.  Marcel  Dupre,  for¬ 
merly  assistant  news  editor  of 
the  Tribune — named  news  edi¬ 
tor.  He  will  be  succeeded  by 
Yvon  Dube,  former  chief  of 
correspondents. 

*  *  4> 

Richard  K.  Tucker,  for¬ 
merly  on  editorial  staff,  Balti¬ 
more  (Md.)  Swn  papers — named 
as.sociate  editor  of  Our  Times, 
classroom  newspaper  for  senior 
high  school  students,  produced 
by  the  Wesleyan  University 
Press. 

«  *  * 

Theodore  E.  Cotjanle,  for¬ 
merly  with  the  Southington 
( Conn.)  News,  Meriden 
Haven  (Conn.)  Evening  Reg- 


(Conn.)  Journal,  and  New 
istcr  —  named  advertising-pub¬ 
licity  supervif5or,  merchandise 
department.  United  Illuminat¬ 
ing  Co.,  New  Haven. 

*  *  * 

Elvai.ee  Donald.son,  for¬ 
merly  general  assignments  re¬ 
porter  for  Lakeland  (Fla.) 
Ledger — to  Sarasota  (Fla.) 
News  as  general  assignments 
reporter.  Bob  Swift,  formerly 
general  assignments  reporter 
for  the  Ledger — to  the  News  as 
assistant  city  editor. 

*  4>  * 

Robert  D.  Lewis,  graduate 
of  the  Indiana  University  Jour¬ 
nalism  Department  and  for¬ 
merly  on  the  editorial  staff  of 

the  Decatur  (Ill.)  Herald- 

Review — to  the  Associated  Press 
Indianapolis,  Ind.,  bureau  as 
newsman.  John  Stuart,  news¬ 
man  in  the  Indianapolis  bureau 
for  three  years — to  the  New 
York  AP  Radio  Department. 

♦  ♦  ♦ 

William  A.  Rice,  New  York 
Daily  News  reporter  and  son 
of  William  .1.  B.  Rice,  veteran 
News  staff — to  be  married  to 
Miss  Ruthmary  Zander  April 
27.  Miss  Zander  is  better  known 
to  News  readers  as  Ruth 
Reynolds. 

♦  *  ♦ 

Lyle  Dow'NINg,  police  report¬ 
er  and  feature  writer  for  the 
Klamath  Falls  (Ore.)  Herald 
and  News  for  four  years— re¬ 
signed  to  be  state  editor  of  the 
Boise  (Ida.)  Daily  Statesman. 

♦  *  * 

Arthur  Rqsenfeld,  Nfv 
York  Post — elected  president  of 
the  Newspaper  Reporters  Asso¬ 
ciation  of  New  York  City. 

4>  *  * 

Alex  G.  Leggls,  former  as¬ 
sistant  sports  editor  of  the 
Grand  Rapids  (Mich.)  Herald 
— to  head  sports  publicity  di¬ 
rector  of  Central  Michigan  Col¬ 
lege.  He  is  the  former  man¬ 
aging  editor  of  the  Michignn 
State  News. 

*  *  4> 

Max  Wauchope,  city  editor 
of  the  Klamath  Falls  (Ore.) 
Herald  and  News — resigned  ef¬ 
fective  April  30.  No  plans  an¬ 
nounced. 

♦  ♦  * 


Hugh  Craig  former  assistant 
city  editor  of  the  Allentown 
(Pa.)  Morning  Call  to  the  city 
desk  staff  of  the  Washingt^ 
(D.  C.)  Post  and  Times  Herald. 
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Southern  Newsmen 
At  Ediieation  Parley 

Louisville,  Ky. 
Eleven  newsmen  from  South¬ 
ern  states  are  expected  to  par¬ 
ticipate  in  the  Southern  Region¬ 
al  Conference  of  the  President’s 
Committee  on  Education  Beyond 
the  High  School,  here  April 
23-25. 

Approximately  300  educators 
and  laymen  are  expected  to  at¬ 
tend  the  regional  conference. 
Appointed  on  the  six-man  of¬ 
ficial  state  delegations  of  their 
respective  states  were:  Louis 
A.  Eckel,  editor  of  the  Florence 
(Ala.)  Times;  Barrett  Shelton, 
publisher  of  the  Decatur  (Ala.) 
daily;  and  Dr.  Fred  Pettijohn 
of  the  Fort  Lauderdale  (Fla.) 
baihj  Netvs. 

Expected  to  participate  in  the 
conference  as  delegates-at- 
large  were:  James  Faulkner, 
publisher  of  the  Baldwin  Times, 
Bay  Minette,  Ala.;  Grover  C. 
Hall,  editor  of  the  Montgorrvery 
(Ala.)  Advertiser;  Hodding 
Carter,  editor  of  the  Delta 
Democrat-Times  in  Greenville, 
Miss.;  Holt  McPherson,  editor 
of  the  High  Point  (N.C.)  En¬ 
terprise;  William  D.  Workman, 
special  correspondent  for  South 
Carolina  dailies,  Columbia, 
S.  C.;  W.  F.  Smith,  Kingsport 
(Tenn.)  Press;  J.  B.  Stahlman 
Jr.,  publisher  of  the  Nashville 
(Tenn.)  Banner;  Neal  0.  Davis, 
publisher,  the  Lee  County 
(Ala.)  Bulletin;  and  C.  A. 
McKnight,  editor,  Charlotte 
(N.  C.)  Observer. 

*  *  « 

On  Rivers  Group 

Washington 
Appointment  of  Carl  L.  Estes, 
publisher  of  the  Lerngview 
1  (Tex.)  News  and  Journal,  as  a 
member  of  the  Advisory  Com¬ 
mittee  of  the  National  Rivers 
and  Harbors  Congress  was  an¬ 
nounced  this  week  by  Overton 
Brooks,  president. 

*  *  * 

Woodrow  W.  Clark,  former 
advertising  manager  of  Free 
Press  Publications  at  Hamden, 
Conn. — appointed  state  editions’ 
advertising  manager  of  the 
Bridgeport  (Conn.)  Sunday 
Berald. 

*  *  * 

John  s.  Savage,  Omaha 
(Neb.)  World-Herald  —  elected 
president  of  the  Nebraska  Press 
Photographers  Association. 


Don  Brackenbury — new  as¬ 
sistant  city  editor  of  Long 
Beach  (Calif.)  Press-Telegram. 
George  Eres  —  assistant  city 
editor  of  Independent.  Arthur 
G.  Wild  Jr. — now  on  Press- 
Telegram  copy  desk,  from 
Spokane  (Wash.)  Spokesman- 
Review  copy  desk.  Bob  Martin 
— to  Independent  copy  desk. 
Bob  Whearley  r  et  u  r  n  s  to 
Press-Telegram  city  de.sk  from 
Los  Angeles  (Calif.)  Times. 

«  «  * 

Lee  Smith,  formerly  of  the 
Buffalo  (N.Y.)  Evening  News 
city  desk,  has  become  an  edi¬ 
torial  writer.  Murray  Light, 
formerly  on  makeup — appointed 
assistant  news  editor.  Louis 
(Bud)  Wacker,  after  experi¬ 
ence  in  reporting,  has  replaced 
Smith  as  an  assistant  city  edi¬ 
tor.  Dick  Miller,  a  reporter 
on  the  city  staff,  transferring 
to  the  News  financial  depart¬ 
ment.  Ke.n  Barnette,  pre¬ 
viously  a  dayside  reporter  and 
at  Albany,  has  replaced  Miller 
as  a  night  staff  reporter. 
Robert  W.  MacClellan,  for¬ 
merly  of  the  Syracuse  Herald- 
Joumal,  where  he  was  a  copy 
editor,  has  joined  the  News 
copy  desk. 

*  *  * 

Mrs.  Alicia  Dereveal,  former 
Springfield,  Ill.,  feature  writer 
for  newspapers — named  public 
relations  a.ssistant  to  Lt.  Gov. 
John  W.  Chapman. 

*  *  * 

Biu^iness  Week 
Opens  Ga.  Bureau 

Atlanta,  Ga. 
Busine.ss  Week  magazine  has 
opened  a  Southeastern  news  bu¬ 
reau  here  with  Glenn  McCul¬ 
lough  as  manager.  He  joined 
Business  Week  in  January  from 
the  Charlotte,  N.  C.  bureau  of 
the  Associated  Press.  He  studied 
journalism  at  the  University  of 
Missouri  and  was  a  reporter  on 
the  Kansas  City  Star  before 
joining  the  AP.  He  also  has 
served  as  news  editor  of  the 
News-Tribtine  at  Rome,  Ga., 
his  hometown. 

*  *  * 

CE  Turns  To  PR 

A.  B.  Brooke,  formerly  as¬ 
sistant  to  the  city  editor  on  the 
Lexington  (Ky.)  Herald,  has 
joined  the  staff  of  Van  Sant, 
Dugdale  &  Co.,  Inc.,  Baltimore, 
Md.,  as  account  executive  in 
the  agency’s  PR  division. 


■  _ 
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MoConiiell  Leaves 
Lineoln  Journal 

Lincoln,  Neb. 

Raymond  A.  McConnell,  Jr. 
editor  of  the  Lincoln  Journal 
since  1943  and  associated  with 
the  Journal  since  1937,  has  an¬ 
nounced  his  resignation. 

Mr.  McConnell  said  that 
“while  it  is  difficult  to  sever  a 


congenial  and  rewarding  asso¬ 
ciation  of  20  years,”  he  was 
doing  so  “in  the  interest  of  my 
own  professional  advancement 
and  with  the  warmest  consider¬ 
ation  for  the  Journal’s  con¬ 
tinued  news  and  editorial  lead¬ 
ership.” 

Mr.  McConnell  .said  he  is  re¬ 
maining  in  newspaper  work, 
but  is  not  at  liberty  to  disclose 
his  plans  at  this  time. 


How  To  Have  The  Things  You  Most  Desire 
Yet  Stay  Within  Your  Present  Means 

THE  FAMILY 
FINANCIAL  COUNSELOR 

TELLS  HOW  TO  DO  IT! 

Everyday  spending  needs  watching,  and  your  readers  will  have  the 
help  of  a  professional  and  highly  surcessfol  family  financial  counselor  in 
the  three-a-week  column  by  Charles  V.  Neal.  Jr.  It’s  not  a  “financial” 
column  in  the  usual  sense;  it’s  a  guide  to  better  living  on  the  family 
dollars  you  have  to  spend  t^ay. 

Send  for  Samples,  Terms 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Des  Moines  488  Madison  Ave.,  N.Y.C. 
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$8  Million  Liabilities 
Of  Boston  Post  Listed 


Boston 

With  liabilities  totaling  $8,- 
190,596.45  and  assets  totaling 
$1,508,003.58,  the  petition  of 
the  receivers  to  sell  the  proper¬ 
ty  of  the  Post  Publishing  Co. 
was  allowed  by  Edward  F. 
Hannon,  referee  in  bankruptcy 
of  the  U.  S.  District  Court  at  a 
recent  hearing. 

Assets  include  real  estate 
valued  at  $900,000  and  ma¬ 
chinery  and  fixtures  at  $414,267. 

Secured  Creditors 

Creditors  holding  securities 
include  Harry  C.  Seligman  of 
Newton,  first  mortgage  on  the 
Post  Pearl  st.,  property,  $150,- 
000;  Alfonso  Vitagliano,  second 
mortgage  on  Pearl  st.,  assigned 
to  Seligman,  $120,000';  Standish 
F.  Bourne,  Milton,  third  mort¬ 
gage  on  Pearl  st.,  $178,218.75, 
and  John  S.  Bottomly,  fourth 
mortgage  on  Pearl  st.,  and  first 
mortgage  on  Wa.shington  st., 
property,  $106,000. 

Among  preferred  creditors 
are  the  Director  of  Internal 
Revenue  for  withholding  taxes 
amounting  to  $332,845.27;  Com- 


Main  altraction 
for  sportsmen! 

Augusta,  Go.  is  a  sportsman's 
paradise  —  Golt  Capital  of  The 
World  and  site  of  huge  Clark 
Hill  Reservoir  with  yeor  round 
sports.  The  Augusta  Chronicle- 
Herald  reach  families  in  a  21 
county  oreo  that  will  spend 
nearly  $1  Million  on  boating, 
hunting,  tishing,  golf,  and  other 
sports  octivities  annually. 


9lic  Augusta  (fJhronirlc 
AUGUSTA  HERALD 

affiliates 

WRDW-Radio,  1480 
WRDW-TV,  Channel  12 
Represented  nationally  by 
THK  BRA.NHAM  COMPANY 


monwealth  of  Massachusetts, 
$32,788.78;  Mass.  Unemploy¬ 
ment  Security,  $21,506.93  City 
of  Boston  for  real  estate,  water 
and  motor  vehicle  taxes,  $275,- 
986.93  and  the  U.  S.  Govern¬ 
ment  for  Navy  radio  telephone 
service  $349.59.  Unpaid  wages 
to  800  odd  Post  employees  total 
$264,607.75, 

$1,246,629  Severance 
A  partial  list  of  the  1974 
claims  against  the  Post  Pub¬ 
lishing  Co.,  includes  such  un¬ 
secured  creditors  as  Post  em¬ 
ployes  for  severance  pay,  $1,- 
246,629.04. 

Other  unsecured  creditors  in¬ 
clude: 

George  M.  Adams  Service. 

New  York  City  —  fea¬ 
tures  . .  $  908.3;} 

Adv.  Checking  Bureau. 

Chicago— services  .  .  384.00 

American  District  Tele¬ 
graph,  Boston — service  1,035.36 

American  Employers  Ins. 

Co.,  Boston — insurance  32,000.00 
American  News  Publishers 

Assn.,  N.  Y.,  dues  3,456.62 

Associated  Press,  New 

York — assessments  1,650.73 

Astor  Exterminating  Co., 

Boston — services  493.80 

Audit  Bureau  of  Circula¬ 
tion,  Chicago— services  .  1.103.19 

Barbizon  Plaza  Hotel,  New 

York — rooms  1,555.24 

Barry  &  Co.,  Boston  — 

liquor  etc.  8,975.00 

Bell  Syndicate.  New  York 
— features  .  .  291.67 

Blake  and  Marker,  Boston 

— legal  ....  4,960.00 

Boston  Better  Business 

Bureau — membership  500.00 

Boston  Chamber  of  Com¬ 
merce — membership  1,210.00 

Boston  Edison  Co.,  Bos¬ 
ton — electricity  .  23,560.07 

Boston  Gas  Co., — gas  l.'^O:}  29 

Boston  Globe — dues  .  1,334.73 

Boston  News  Bureau  — 

services  .  230.32 

Burgess  &  Cellulose  Co., 

Chicago — supplies  1,125.00 

Cape  Island  Flight  Serv'- 

ice — trucking  .  463.41 

Chicago  Sun  Times  Syndi¬ 
cate — features  .  1,919.76 

Chicago  Tribune  N.  Y. 

Syndicate — features  3,853.35 

Congressional  Quarterly 
News  Features,  Wash¬ 
ington — features  .  399.24 

Coyne  &  Paddock  Inc., 

L.  I.  City.  N.  Y, — mer¬ 
chandise  . 577.62 


Breakfast  Briefs 

The  report  that  living  costs 
in  Alaska  are  double  those  in 
the  United  States  leaves  us 
cold  since  we  have  no  intention 
of  moving  there. 


Secretary  Dulles  reportedly 
is  optimistic  about  the  situation 
in  the  Middle  East,  but  this 
does  not  mean  we  can  all  sit 
back  and  relax.  The  Russians 
have  submitted  another  disarm¬ 
ament  proposal. 

From  the  Cleveland  Plain  Dealer 


Joseph  P.  Day  Co.,  New 

York — services  . 

George  W.  Downie,  Boston 
— services  . 

Dun  &  Bradstreet  Inc., 
Boston — services 
Eastern  Graphic  Arts 
Supply  Co.,  New  York — 

supplies  . . 

Eastman  Kodak  Stores 
Inc.,  Boston — supplies  . 
Editor  &  Publisher,  New 
York — advertising  ... 

Equitable  Life  Assurance 
Society,  New  York — in¬ 
surance 

John  Fox,  Boston — miscel¬ 
laneous  .  l.i 

Furst,  McCormick,  Muir  & 
Lynn,  Williamsport, 
Pa., — legal 

Hirshon  Garfield,  Boston — 


General  Features  Corp., 
New  York — features  .  . 
General  Printing  Ink, 
Norwcxid,  Mass. — ink  .  . 
Greater  Buffalo  Press,  Buf¬ 
falo — comics  . 

Great  Northern  Paper  Co., 
New  York — paper  ..... 
Grozier  Estate,  c/o  Ches¬ 
ter  A,  Steadman,  at¬ 
torney — loan  .  . . 

Hale  &  Dorr,  Boston  — 

legal  . 

Haley,  Doty  and  Wollen- 
b<‘rg,  Washington — legal 
Hall  Syndicate  Inc.,  New 
York — features 
Hardalc  Syndicate,  New 
York — features 
Herrick  Co.,  Boston — ink. 

R.  Hoe  &  Co.,  New  York 

— services  . . 

Herbert  Hollander.  Wash¬ 
ington — correspondent 
Imperial  Type  Metal  Co., 
Boston — metal 
Interchemical  Corp.,  New 

York — ink  . . 

Kelly  -  Smith  Co.,  New 
York — newspaper  reps. 
John  J.  Kerrigan,  Boston 
— libel-disputed 
F.  Kenneth  Knowlton,  Pea¬ 
body,  Mass.  —  libel-dis¬ 
puted  . .  .  . 

Katherine  Ladd,  Hoslin- 
dale.  Mass.  —  breach- 
disputed  .  . 

Lanston  Monotype  Ma¬ 
chine,  Philadelphia  — 
e<iuipment  . 

S.  D.  Leidesdorf  &  Co., 
New  York — services  . 

Liberty  Mutual,  Boston — 
insurance 

Linotype  Parts  Co.,  South 
Hackensack,  N.  J.  — 
supplies 

Charles  T.  Main  Co.,  Bos- 
trm — services 

Mass.  Newspaper  Infor¬ 
mation  Service,  Green- 
tield.  Mass  <1  es 
Matrix  Contrast  Corp., 
New  York  City — services 
disputiNl 

McNaught  Syndicate,  New 
York — features 
Media  Records,  New  York 
— services 

Mergenthaler  Linotype  Co., 
Brooklyn — parts 
Mirror  Enterprises  Syndi¬ 
cate.  Los  Angek's — fea¬ 
tures  .  .  . . 

Mohr-Lino  Saw  Co.,  Sko¬ 
kie.  III. — parts  ... 

Paul  B.  Mowbrey,  New 
York  City — services 
Narragansett  Racing  Ass'n 
—check 

National  Lead  Co.,  of 
Mass. — supplies 
National  Newspaper  Syn¬ 
dicate,  Chicago  —  fea¬ 
tures  . . 

Naval  Communications 
Service,  Washington  — 
service 

NEA  Service,  Cleveland — 
features  .  .  .... 

Neo  Gravure  Printing  Co., 
Weehawken,  N.  J., 
printing-disputed  ....  . 
N.  E.  Tel.  &  Tel.,  Bos¬ 
ton — services  . 

New8j)aper  Advertising  Ex¬ 
ec  u  t  i  v  e  s  Association 
Danville,  III.— dues  . 


Newspaper  Features  Syn¬ 
dicate,  Chicago  —  fea¬ 
tures  .  .  . . 

Newspaper  Guild  of  Bos¬ 
ton — dues  . . 

N.  Y.  Herald  Tribune 
Syndicate — features 
N.  Y.  Tribune,  Inc. — 

features  . 

Nintey-Nine  Club,  Boston 

— food  and  liquor  . 

Pan  American  World  Air¬ 
way,  N ew  Y or k — travel . 
Parade  Publications  Inc., 
New  York — printing  .  , 
Peat,  Marwick,  Mitchell  & 
Co.,  Boston — accounting 
S.  S.  Pierce  Co.,  Boston- 
merchandise  . . 

Publishers  Syndicate,  Chi¬ 
cago — features  . . 

Register  &  Tribune  Syndi¬ 
cate,  Des  Moines,  la. — 

features  . . . 

Frank  J,  Rogers,  Boston — 

legal  . . 

Rolled  Plate  Metal  Co., 
Brooklyn — supplies 
Seltzer’s  Flower  Shop, 
Newton,  Mass. — flowers 
Signode  Steel  Trapping 
Co.,  Chicago — rental  and 

supplies  .  . . 

State  House  News,  Boston 

— services  . 

Telautograph  Corp.,  New 

York — services  . 

Tingue,  Brown  &  Co.,  Now 
York — supplies 
Trans  Penn  Transit  Corp,, 
Bradford,  Penn.  —  mis- 
cellaneous-disputed 
Warren  Tufts  Enterprises, 
San  Jose,  Calif — services 
United  Features  Syndi¬ 
cate,  New  York  —  fea¬ 
tures 

Widett  &  Kruger,  Boston 
— logal-disputed 
Wood  Flong  Corp.,  Hoosic 
Falls,  N.  Y. — supplies 


Qii  S-T  Publishes 
Big  Travel  Section 


On  Sunday,  April  14,  the 
Chicago  Sun-Times  featured 
the  largest  Spring  Travel  Sec¬ 
tion  ever  published  in  that 
paper. 

A  lead  story  in  the  section 
was  a  first-hand  report  by 
travel  writer  Wade  Franklin 
of  his  recent  trip  to  Europe. 
Spring  and  Summer  vacation 
areas  in  the  United  States  were 
covered. 

Approximately  14,000  lines  of 
advei’tising  appeared  in  the 
Section. 


Mielilc'Coss,  Inc. 

Buys  Bindery  Co. 

Chicago 

Miehle  -  Goss  -  Dexter,  Inc., 
merged  printing  company,  has 
purchased  E.  P.  Lawson  Co.. 
New  York  manufacturer  of  pa¬ 
per  cutting  machinery  anfl 
bindery  equipment,  it  was  an¬ 
nounced  here. 

Purchase  price  was  not  re¬ 
vealed.  Lawson’s  annual  sales 
have  been  about  $4  million- 
I.,awson  will  be  a  wholly-owned 
subsidiary  of  Miehle  -  Gos^ 
Dexter.  D.  W.  Schulkind  will 
continue  as  president  of  the 
Lawson  division. 
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The  Atlanta  Journal . . .  now 


in  nation  in  daily 


IICACO 


Atlanta’s  department  stores  have 


made  The  Atlanta  Journal  second  in  the 


nation  in  department  store  advertising 
in  daily  newspapers  because  The 
Atlanta  Journal  consistently  pays  off 
in  results.  This  newspaper  that 
Covers  Dixie  Like  the  Dew  serves  well 


over  a  quarter  of  a  million  families 
daily.  The  Sunday  Atlanta  Journal 


and  Constitution  reaches  over  half 


Covers  Dixie  Like  the  Dew 


a  million  families.  It  is  the 


South’s  largest  newspap)er. 


The  South’s  Standard  Newspaper 


Represented  by  Kelly-Smith  Co. 


Circulation:  452,667  daily— 504,759  Sunday  (A  B  C.  9,  30,  56) 


T 


A.  Y.  Aronson; 
Retired  ME 

Louisville,  Ky. 

Albert  Y.  Aronson,  managing 
editor  of  the  Loniaville  Times 
for  28  years  until  he  retired  in 
1952,  died  here 
r  April  11.  He 

was  71. 

When  he  re¬ 
tired  as  man¬ 
aging  editor  he 
began  writing  a 
column,  “Take 
Note,”  which 
daily  appeared 
in  the  Times 
until  he  became 
Aronson  ill  last  Decem¬ 
ber.  On  May  15  he  would  have 
completed  50  years  with  the 
Louisville  newspapers. 

Mr.  Aronson  was  born  in 
Cedar  Rapids,  Iowa,  and  re¬ 
ceived  his  education  at  Indian¬ 
apolis  and  at  Indiana  Univer¬ 
sity.  He  got  his  first  job  in  1906, 
when  he  was  20,  as  a  reporter 
for  the  Detroit  (Mich.)  News. 

Mr.  Aronson  was  a  “tough” 
managing  editor  of  the  old 
school.  Yet  though  he  was  an 
aggressive  newsman  and  a  tart 
disciplinarian  in  the  office,  he 
was  shy  and  retiring.  He  be¬ 
lieved  that  his  news  objectivity 


was  protected  by  remaining 
aloof. 

At  a  banquet  given  in  his 
honor  by  the  staff  in  1942  he 
said: 

“I’m  not  really  mean  by  na¬ 
ture.  It’s  merely  that  the  news¬ 
paper  business  has  gotten  into 
my  blood,  and  I  think  of  it 
rather  than  the  individual. 

“Newspapermen  and  women 
are  like  circus  animals.  You 
have  to  crack  the  whip  to  make 
them  perform.” 

• 

Arnold  Schedules 
Clinics  on  Desifni 

Edmund  C.  Arnold,  typo- 
gi’aphic  specialist  for  Mergen- 
thaler  Linotype  Company,  will 
conduct  design  clinics  during 
May,  as  follows: 

May  3,  Wayne  University, 
Detroit. 

May  4,  Michigan  Press  As¬ 
sociation  in  Frankenmuth. 

May  9,  a  luncheon  talk  at 
New  York’s  Governor  Clinton 
Hotel  to  delegates  the  Greater 
Weeklies’  Convention. 

May  15,  Catholic  Press  As¬ 
sociation,  Chase  Park  Plaza 
Hotel,  St.  Louis,  Mo. 

May  25,  New  England  Weekly 
Press  Association,  Boston  Uni¬ 
versity’s  School  of  Public  Re¬ 
lations  and  Communications. 


THERE  IS  NO  SUBSTITUTE  FOR  EXPERIENCE" 


PUBLICITY  AND  PUBLIC  RELATIONS 

for  nearly  half  a  century 

Among  those  we  have  served  are 
the  governments  of 


VENEZUELA 

SICILY 

PUERTO  RICO 
CHILE 
ECUADOR 
CANADA 
GREAT  BRITAIN 


ITALY 

COLOMBIA 

HOLLAND 

BELGIUM 

MEXICO 

HAITI 

PANAMA 


LUXEMBOURG 


Also  the  Province  of  Alherta,  the  Province  of  Quebec, 
the  State  of  Florida,  Newport,  R.  I.,  Miami,  Florida, 
New  York  Worlds  Fair. 

HAMILTON  WRIGHT  ORGANIZATION,  Inc. 

30  Rockefeller  Plaza  New  York  City 


San  Juan,  Puerto  Rico 
Rome,  Italy 


(ettablished  1 9081 


Palermo,  Sicily 


Caracas,  Venezuela 
Bogota,  Colombia 
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J  By  Roy  H.  Copperud  | 

I  Tain’t  Funny 

M  In  his  preface  to  A  Sxihtreasurif  of  American  Humor,  | 

J  E.  B.  White  transfixed  a  foible  that  he  noted  particu-  I 
B  uarly,  he  said,  in  the  humorous  writing  of  50  to  100  I 
%  years  ago.  It  is  still  to  be  seen  in  newspapers  today,  I 
g  however,  particularly  in  comic  strips  and  syndicate  | 

3  stuff  of  the  folk.sy  or  old-home-town  persuasion.  | 

g  As  Mr.  White  put  it,  “.  .  .  it  occurred  to  me  that  a  | 

S  certain  basic  confusion  often  exists  in  the  use  of  tricky  | 

J  or  quaint  or  illiterate  spelling  to  achieve  a  humorous  j 
g  effect.  For  instance,  here  are  some  spellings  from  the  | 
g  works  of  Petroleum  V.  Nasby:  he  spells  “would”  wood,  | 
m  “of”  MV,  “you”  2/00,  “hence”  hentz,  “office”  offis.  I 

J  “Now  it  happens  that  I  pronounce  “office”  offis.  And  | 

I  I  pronounce  “hence”  hentz,  and  I  even  pronounce  “of”  | 
a  MV  .  .  .  the  queer  spelling  is  unnecessary,  since  the  | 

S  pronunciation  is  impossible  to  distinguish  from  the  | 

3  natural  or  ordinary  pronunciation  ...” 

M  He  has  something  there.  Not  only  is  such  spelling 
m  pointless  as  humor  when  spoken  words,  rather  than 
j  misspellings  by  a  character  himself  (e.g.,  Dere  Mable) 
g  are  being  represented,  but  it  may  strike  many  readers 
M  as  excessively  simpleminded. 

g  If  any  comic-strip  artists  are  lissening,  I  want  to 
g  express  my  appreesheayshun  for  yore  attenshun,  and 
g  natcherally  hope  it  did  not  make  you  impayshunt  to 
g  here  about  this. 

M  *  •  * 

I  Wayward  Words 

S  Cliff  Carroll  of  the  Schenectady  Union-Star  writes 
■  that  H.  R.  Ekins,  managing  editor  of  that  newspaper, 

3  has  directed  the  staff  to  limit  the  use  of  the  word 
g  arrest  in  stories  dealing  with  violations  of  the  motor- 
g  vehicle  code. 

M  Mr.  Ekins  would  have  this  word  used  only  when  | 
g  someone  is  taken  into  custody.  No  matter  how  you  look  | 

3  at  it,  he  is  on  solid  ground.  Some  assume  that  an  | 

M  arrest  results  from  the  mere  act  of  being  halted  by  an  | 

g  officer  of  the  law.  This  assumption  apparently  results  | 

3  from  confusion  of  the  differing  senses  of  arrest.  | 

3  One  of  those  senses  is  simply  to  stop,  as  when  we  | 

1  say  I 

3  The  fmrtling  boulder  was  arrested  by  a  crevasse.  | 

m  But  the  legal  sense  is  something  else  again;  it  is  | 
g  “to  take  or  keep  in  custody.”  And,  of  course,  in  law  | 

g  violations,  the  legal  definition  is  the  one  that  must  | 

I  apply.  I 

g  In  the  popular  mind,  the  word  arrest  produces  an  | 
3  image  of  some  unfortunate  being  marched  off  to  the  | 

3  jug.  This  does  not  happen  in  the  mere  issuance  of  a  | 

g  ticket,  and  when  such  a  circumstance  is  reported  as  | 

g  an  arrest  the  suspect  is  subjected  to  an  undeserved  | 

3  indignity.  | 

g  It  is  just  as  easy,  more  accurate,  and  not  unjustly  | 
B  derogatory,  to  say  that  the  suspect  was  given  a  summons  | 

3  or  a  ticket,  or  was  cited.  Cited,  though  perfectly  proper  | 

g  both  legally  and  linguistically,  seems  more  favored  in  | 

g  Western  newspapers.  I 

g  *  ♦  *  I 

m  Mideast  appears  to  be  a  coinage  that  grew  out  of  the  | 
g  attention  concentrated  on  the  dramatic  events  in  Egypt  | 

g  and  Israel  in  recent  months.  Its  usefulness,  especially  | 

3  to  headline  writers  confronted  with  Middle  East  as  an  | 

g  alternative,  is  hardly  to  be  gainsaid.  But  what  in  the  | 

3  world  became  of  Near  East,  once  so  well  established?  | 

3  ♦  ♦  •  I 

3  The  distinguished  Arnold  Toynbee  has  recently  | 
3  brought  out  An  Historian’s  Approach  to  Religion.  A  1 1 

g  worthy  sequel,  no  doubt,  to  his  A  Study  of  ’istory.  i 

illlllllllllllllllllllllllllllllllll!lllllllll!llllllllllliy  ^^^lllllllllllll:lll!!lilllllllllli:illlllllllllllllilllllll^ 
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NEWSPAPERS 
ON  THE  MOVE 
STAY  THAT  WAY 


WITH 


C/Vewspapers  that  are  growing  in  cir¬ 
culation  .  .  .  newspapers  that  are  increasing 
readership  ...  newspapers  that  are  being 
talked  about  .  .  .  rely  on  NEA  for  the  fresh, 
new  features  that  provide  editorial  sparkle 
.  .  .  keep  their  newspaper  out  in  front! 

In  its  exclusive  news  features,  modern 
women's  pages,  outstanding  sports  coverage 
and  unusual  feature  pictures  NEA  antici¬ 
pates  reader  interest  and  editor  needs. 
That's  why  over  800  American  newspapers 
.  .  .  large  metropolitan  dailies,  other  im¬ 
portant  newspapers  across  the  land  .  .  .  value 
their  NEA  Service  franchise. 

For  a  feature  service  that's  alive  with  "new¬ 
ness"  watch  NEA  .  .  .  use  NEA  for  readership 
that  really  counts! 


Teen  Tabloids 

(Continued  from  page  21) 


“We  know  that  the  Teen  Star 
is  developing  newspaper  readers 
among  the  high  school  boys  and 
girls  of  our  community,  and 
that  w’as  one  of  the  reasons  for 
starting  it,”  continued  Mr. 
Early.  “It  has  the  blessing  of 
the  school  authorities,  parents, 
churches  and  the  police  as  well 
as  the  mayor  and  city  adminis¬ 
tration  generally.  All  concede 
that  it  is  a  force  for  good.” 

The  managing  editor  pointed 
out  that  through  the  Teen  Star 
youth  of  the  community  is 
enabled  to  express  itself  and, 
in  a  way,  see  itself  as  others 
see  it. 

Saturday  was  selected  for  the 
publication  day  because  it  was 
felt  high  school  boys  and  girls 
have  more  time  to  read  their 
own  newspaper  section  that  day. 
Sunday  was  decided  against  be¬ 
cause  it  was  believed  adults  and 
children  alike  already  had  an 
abundance  of  reading  material 
in  the  large  Sunday  paper. 

Many  inquiries  from  other 
newspapers  interested  in  the 
teen  tab  venture  have  been  re¬ 
ceived  by  the  Star. 

Colorado  Springs 
The  Colorado  Springs  (Colo.) 
Free  Press  began  its  supplement 
for  teen-agers.  Speak  Up\  at 
the  beginning  of  the 
school  year.  It  is  12  tabloid 
pages  in  size.  Copy  is  edited  by 
the  Sunday  editor  and — with  the 
exception  of  Gilbert’s  Teenage 
Suivey  and  some  teen-type  car¬ 
toons — is  prepared  by  teenagers 
of  the  Pikes  Peak  region.  There 
are  a  few  more  or  less  regular 
contributors,  but  articles  sub¬ 
mitted  by  from  40  to  .'50  teen¬ 
agers  are  printed  each  week. 

Contributors  are  paid  10c  per 
column  inch  and  $1  for  draw¬ 
ings  or  photographs  with  an 
additional  bonus  for  front  page 
artwork. 

“After  getting  off  to  a  fine 
start  from  an  advertising  stand¬ 
point,  we  sort  of  fell  apart  at 
the  seams  for  several  months 
since  we  were  busy  promoting 
the  rest  of  our  paper  and  didn’t 
make  the  effort  necessary  to 
sell  Speak  Up!  as  an  advertis¬ 
ing  medium,”  reported  Jack 
Mohler,  editor  and  publisher. 
“In  recent  weeks,  however,  the 
picture  has  changed  somewhat 
and  we  are  now  getting  a  fair 
share  of  advertising  linage  in 
Speak  Up!  Merchants  who  have 
availed  themselves  of  this  sup¬ 
plement  report  fair  to  good 
results.” 

Mr.  Mohler  said  he  had  in¬ 
dications  that  the  supplement 


is  extremely  well  read  by  teen¬ 
agers,  parents  and  teachers. 

“I  sincerely  hope  and  believe 
that  this  supplement  is  worth¬ 
while  from  the  standpoint  of 
eliminating  juvenile  delinquen¬ 
cy,”  remarked  Mr.  Mohler.  “If 
it  is  not,  then  nothing  is,  in  my 
opinion.  Actually,  we  do  not 
have  a  serious  juvenile  delin¬ 
quency  problem  in  Colorado 
Springs. 

“I  am  not  inferring  that  we 
have  a  bunch  of  angels  for 
teenagers  in  this  town,”  he 
added.  “It  is  just  that,  through 
the  joint  efforts  of  police, 
church,  school  and  Free  Press 
consciousness  of  such  a  problem, 
as  well  as  a  joint  desire  to  do 
something  about  it,  we  have 
been  generally  successful  in 
keeping  delinquency  at  a  mini¬ 
mum.” 

The  editor-publisher  said  the 
magazine  is  not  costing  a  pro¬ 
hibitive  sum  to  publish  and  that 
it  will  be  expanded  when  and 
if  advertising  revenues  permit. 

Davenport  Democrat 
The  Davenport  (Iowa)  Morn¬ 
ing  Democrat  started  a  high 
school  section  (the  word  “teen” 
is  not  used)  in  September  a 
year  ago.  Three  pages  in  the 
second  (feature)  section  of  the 
Sunday  paper  —  the  Sunday 
Democrat-Times — are  devoted  to 
high  school  news. 

A  former  high  school  teacher, 
Wayne  DeMouth,  now  a  member 
of  the  staff,  supervises  the  pro¬ 
gram  and  edits  all  copy.  All 
nine  of  the  Quad-City  public 
and  parochial  high  schools  are 
represented  by  an  editor.  The 
high  school  editors  write  their 
own  copy  and  arrange  photo¬ 
graphic  assignments  through 
the  city  desk. 

“So  far  our  ad  department 
has  made  no  concerted  effort  to 
induce  advertising  particularly 
slanted  for  young  people  for 
these  pages,”  explained  Forrest 
Kilmer,  managing  editor.  “I 
think  it’s  a  mistake,  but  we’re 
working  on  it. 

“The  reception  has  been  won¬ 
derful,”  he  continued.  “What 
has  been  one  of  our  most  pleas¬ 
ant  surprises  is  the  large 
readership  the  section  enjoys 
among  adults.  Educators  have 
been  quite  happy,  too.” 

The  section  “goes  big”  for 
pictures,  permanently  uses  a 
roving  reporter  type  of  feature. 
Sports  events  are  not  played  in 
the  section  and  as  much  routine 
school  news  is  eliminated  as 
possible.  Exceptional  feats  by 
students  in  various  fields  always 
command  top  play,  providing 
general  readership  appeal  is 
there. 

Since  the  inception  of  the  pro¬ 


gram,  Mr.  DeMouth  has  ap¬ 
peared  before  many  school 
groups,  at  which  he  often  has 
talked  about  juvenile  delin¬ 
quency. 

The  section  will  be  discon¬ 
tinued  during  the  Summer  and 
resumed  in  the  Fall.  One  and 
possibly  two  of  the  young  edi¬ 
tors  will  be  employed  this  Sum¬ 
mer  on  the  regular  staff.  As  a 
finale  for  the  school  season,  the 
Democrat-Times  will  have  the 
high  school  staff  come  in  one 
day  and  help  put  out  the  daily 
edition — much  as  the  Boy 
Scouts  take  over  the  local  city 
hall  for  a  day  each  year. 

“We  have  been  immensely 
pleased  with  the  program,  and 
our  young  editors  and  Mr.  De¬ 
Mouth  have  done  a  tremendous 
job  in  putting  it  over,”  con¬ 
cluded  Mr.  Kilmer. 

Phoenix  Gazette 
The  Phoenix  (Ariz.)  Gazette, 
feeling  the  necessity  of  playing 
up  worthwhile  achievements  of 
the  teenage  group  in  an  effort 
to  offset  the  news  of  juvenile 
delinquency  it  must  publish,  last 
Sept.  22  established  the  Teen- 
tattle  tabloid  supplement,  which 
appears  each  Saturday.  It  is  a 
five-column  tabloid  of  eight 
pa<res  at  present. 

Teentattle  carries  some  ad¬ 
vertising  but  the  advertising 
department  has  not  pushed  the 
sale  of  linage  up  to  the  present. 
It  was  the  plan  of  the  pub1i.sher, 
Eugene  C.  Pulliam,  that  the 
supplement  be  more  in  the  na¬ 
ture  of  a  promotion  in  the  in¬ 
terest  of  the  teenage  group  than 
a  revenue-producing  project. 
However,  if  the  demand  for  ad¬ 
vertising  continues,  the  tabloid 
will  be  increased  to  12  pages. 

Copy  is  written  by  campus 
coriespondent  of  the  high 
schools  and  some  of  the  elemen¬ 
tary  schools.  School  faculties 
cooperate  and  give  advice  in  the 
appointment  of  campus  corres¬ 
pondents,  who  are  paid  on  a 
string  basis  at  20c  an  inch  for 
copy  used.  A  bonus  is  paid  for 
an  extraordinary  story  or  spe¬ 
cial  effort  on  the  part  of  the 
correspondent. 

“Church,  school  and  police 
authorities  have  praised  us  for 
our  effort  to  encourage  worth¬ 
while  achievements  by  teen¬ 
agers,”  reported  R.  W.  Barry, 
managing  editor.  “They  feel  it 
will  be  a  preventive  of  juvenile 
delinquency.  The  Superior  Court 
judge  who  handles  juvenile 
cases  wrote  and  praised  us  and 
gave  it  as  her  belief  that  we 
will  do  much  good  with  this 
little  weekly  supplement. 

“The  copy  is  edited  by  our 
city  desk  staff,  the  whole  oper¬ 
ation  being  supeivised  by  one 


of  our  assistant  city  editors," 
he  added.  “We  have  two  report¬ 
ers,  a  young  man  and  a  young 
woman,  who  visit  the  schools 
and  encourage  the  campus  cor¬ 
respondents,  as  well  as  confei 
with  faculty  members.” 

A  survey  of  boys  and  girls 
from  12  to  18  years  old  indicated 
65.7%  read  Teentattle  regu¬ 
larly,  4.6%  occasionally,  and 
29.7%  did  not  read  it. 

.Montgomery  Advertiser 
The  Montgomery  (Ala.)  Ad¬ 
vertiser-Journal,  the  Sunday 
combination  of  the  morning  and 
evening  daily  newspapers,  on 
the  second  Sunday  of  each 
month  publishes  Teen-Age 
Topics,  a  tabloid  edited  by  Miss 
Judy  Rushin,  a  general  assign¬ 
ment  reporter  for  the  Alabama 
Jonnial. 

The  section  was  initiated  in 
October,  1956,  and  w’as  a  hit 
fi'om  the  beginning.  Each  junior 
and  senior  high  school  in  the 
city  and  county  of  Montgomery 
was  invited  to  name  a  corre¬ 
spondent.  Most  correspondents 
are  very  zealous  in  keeping  Miss 
Rushin  snowed  under  with  copy. 
The  section  will  be  suspend^ 
during  the  Summer  vacation 
months. 

Acceptance  has  been  phenom¬ 
enal  with  the  public  and  espe¬ 
cially  with  school  authorities. 
School  Supt.  C.  M.  Dannelly  and 
the  Board  of  Education  wrote 
a  letter  to  the  editor,  which  was 
published  in  the  Advertiser, 
thanking  the  papers  for  the 
Teen-Age  Topics  and  explaining 
the  value  it  has  been  to  the 
schools. 

The  section  runs  from  12  to 
14  pages.  It  carries  advertising, 
mostly  from  firms  that  special¬ 
ized  in  school  age  children’s 
clothing  and  other  needs,  or 
have  special  departments  for 
children,  such  as  department 
stores. 

Many  pictures  are  u.«ed.  High 
school  girls  modeling  dresses 
and  sportswear  for  Montgomery 
stores  were  photographed  and 
the  pictures  were  used  in  two 
issues  this  Spring.  Both  issues 
were  the  subjects  of  much  f*- 
vorable  comment. 

The  school  children’s  report¬ 
ing  has  been  good.  One  girl  is 
being  interviewed  for  Summer 
replacement  work. 

• 

Premium  Section 

BrFFAi.0,  N.Y. 
The  Buffalo  Couricr-Expresf 
April  14  devoted  a  28-pag«. 
color  tabloid  section  to  the 
summer  1957  premium  merchan- 
di.se  catalog  of  Loblaw’s  food 
chain,  advertising  premiunw 
available  “at  wholesale  pric« 
with  5c  premium  certificates. 
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in  the  Washington  Metropolitan  area  .  .  . 

Your  advertising  in 
The  Washington  Post 
and  Times  Herald 
reaches  more  families 
with  children  than 
can  be  reached 
through  the  other 
two  papers  combined 


63%  of  all  families  with  children  read  The  Washington  Post  and 
Times  Herald— 48%  more  than  read  any  other  Washington  paper 


as  shown  by  the  most  comprehensive 
readership  study  ever  made  of  the 
Washington  newspaper  audience 


That's  the  basic  reason  why  The  Washington 
Post  and  Times  Herald  puolishes  more  Gen¬ 
eral  Grocery  Linage  ana  more  Total  General 
Linage  than  the  other  two  papers  combined. 
In  fact,  advertisers  invested  more  dollars  in 
The  Washington  Post  and  Times  Herald  dur¬ 
ing  1956  than  in  any  other  Washington  paper. 
The  Washington  Post  and  Times  Herald 
reaches  more  people,  has  the  lowest  milline 
rate,  produces  ny  far  the  best  results. 


Washington's  Favorite  Home  Newspaper 


Sy;  Sawybr,  Ferouson, 
Walker  CoMPAinr,  •  The  Hal  Winter 
Company  •  Puck,  The  Comic  Weekly 
Joshua  Powers  Co.,  Ltd. 


The  Survey  shows  that  The 
Washington  Post  and  Times  Herald  provides 

MORE  SALES  OPPORTUNITY 
for  advertisers  as  shown  by  the  following 

Per  cent  of  Washington  area  people 
reading  Washington  daily  newspapers 


POST  TH 

STAR 

NEWS 

Families  with  children 

63% 

43% 

237. 

Family  Food  Shoppers 

65% 

45% 

227. 

All  women 

65% 

45% 

267. 

Men  &  Women 

65% 

45% 

257. 

Under  45  age  group 

66% 

367. 

257. 

Over  45  age  group 

58% 

577o 

247. 

Only  a  ftu  af  iht  many  fatts  ai  ailahlt  to  aditriistrs 
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New  York  and  Washington,  D.C 
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Dallas 

91 1  Young  St. 


Midwost  Edition 

Chicago 
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THE  WALL  STREET  JOURNAL  (i 


Whais  NewS' 


The  Wall  Street  Journal  gives  your  promotion  more  sell-power — and  a  world  of 
flexibility!  The  Journal  has  all  the  dynamic,  timely  punch  of  a  daily  .  .  .  and  is 
national  to  boot. 


Through  this  one  publication  you  reach  the  key  executives  everywhere  in  the 

United  States — the  men  your  promotion  must  cultivate: 

•  They  shape  and  authorize  advertising  appropriations,  guide  and  pass  judgment 
on  advertising  plans. 

•  They  forge  the  sales  and  corporate  relations  policies. 

•  They  direct  and  carry  out  the  continuing  job  of  discovering,  entering  and 
enlarging  markets. 

•  They  choose  and  buy  new  plant  sites. 

•  They  keep  an  eye  on  community  relations  activities  for  far-flung  manufac¬ 
turing  units.  They  are  the  very  men  you’d  most  like  to  reach  .  .  .  and  find 
so  inaccessible  by  ordinary  means. 


Whatever  your  promotion  objective.  The  Wall  Street  Journal  can  do  more  for  you. 
See  for  yourself.  Study  the  media  advertising  in  The  Wall  Street  Journal.  Your 
prospects  do,  too! 


Coast  edition 

®  honcisco 
'5  Bosh  St. 


Local  Press 
Personality 
Backs  Drive 


San  f'RANCisco 

Producers  in  quest  of  new 
markets  should  obtain  the 
powerful  assistance  provided 
by  local  newspapers,  Arthur  P. 
Wandtke,  Jr.,  manager,  prod¬ 
ucts  division  advertising  for 
Kaiser  Aluminum  &  Chemical 
Corp.,  suggests. 

In  proof,  he  described  the 
success  of  his  company’s  entry 
into  the  highly  competitive  con¬ 
sumer  foil  field  in  addressing 
the  newspaper  department  of 
the  San  Francisco  Advertising 
Club. 

“We  rediscovered  the  power 
of  the  local  press,”  Mr.  Wandtke 
said.  “By  personality  I  do 
not  mean  columnists,”  he  ex¬ 
plained.  “I  mean  all  the  forces 
mustered  by  the  newspaper,  in¬ 
cluding  especially  the  members 
of  its  advertising  staffs.” 

The  goal  w'as  to  enter  the 
“top  25  markets”  of  the  coun¬ 
try.  The  company  had  been 
producing  foil  for  only  seven 
years.  More  than  90%  of  the 
distribution  across  the  nation 
was  in  the  hands  of  a  single 
veteran  competitor. 

The  study  by  the  agency, 
Young  &  Rubicam,  Inc.,  showed 
that  the  market  entry  must  be 
scored  by  winning  shelf  space  in 
the  nation’s  grocery  stores. 
Some  6,000  other  new  products 
would  be  seeking  that  space 
during  the  year. 

“We  wanted  newspapers  on 
our  ball  club,”  Mr.  Wandtke 
said  in  recalling  the  prepara¬ 
tions  for  the  consumer  foil  cam¬ 
paign.  “We  knew  the  benefits 
obtainable  if  we  could  instill 
enthusiasm  for  our  product  into 
local  newspaper  personalities.” 

The  instillation  drive  con¬ 


sisted  of  personal  contacts 
across  the  land.  Members  of 
the  Kaiser  organization  went 
from  city  to  city,  talking  of 
their  product  and  asking  ad¬ 
vice,  aid  and  information  in 
newspapers. 

“People  the  Stores  'frust” 

“The  reaction  we  obtained 
far  exceeded  expectations,”  he 
repoi’ted.  “And  it  came  from 
the  people  who  know  their  mar¬ 
kets,  the  people  the  stores 
trust.” 

The  next  step  was  to  estab¬ 
lish  the  personality  of  the  prod¬ 
uct.  This  was  accomplished  in 
a  bombardment  of  gi-ocers. 
Each  obtained  a  foil-using  prod¬ 
uct  of  special  interest  in  its 
locality. 

With  grocers  added  to  a  team 
now  composed  of  company, 
agency,  representatives,  news¬ 
papers  and  domestic  science 
members,  the  “bell  cow”  adver¬ 
tising  campaign  was  released. 

Newspaper  support  extended 
far  beyond  advertising.  In  fact, 
many  newspapei  s  used  the  com¬ 
pany’s  specially  designed  public 
relations  reports  fully  although 
not  allocated  a  line  of  copy  in 
the  initial  drive. 

This  was  the  result  of  news¬ 
worthy  reports  which  were 
judged  on  news  value,  Mr. 
Wandtke  said. 

• 

Magazine  Change 

Portland,  Ore. 

With  the  addition  of  Parade 
magazine  on  July  16,  the  Ore¬ 
gonian’s  Sunday  Northwest 
Rotogravure  feature  magazine 
will  change  from  a  weekly  to 
a  monthly  publication,  it  has 
been  announced  by  M.  J.  Frey, 
Oregonian  publisher.  Each 
monthly  issue  of  the  staff-writ¬ 
ten  magazine  will  be  built 
around  a  special  theme  and  will 
tie-in  with  events  of  local  in¬ 
terest  to  North  westerners,  ac¬ 
cording  to  John  .Armstrong, 
Sunday  editor. 


ROP 


ROLLEItS 


4^ 


The  nation's  finest  ROP  Color  Editions 
are  being  run  daily  with  Ideal  DX 
Newspaper  Rollers. 

Four  large  Ideal  plants  —  one  in  your 
vicinity  — and  sales  representatives 
everywhere,  eager  to  give  you  service 
and  assistance. 

Fast  regrinding  facilities  available 
whenever  needed. 


»UNtlNCTON  c 
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News  Trivia 
Query  Raised 
By  Coblentz 

San  Francisco 

Newsmen  should  ponder  the 
question  of  whether  too  much 
attention  is  now  being  paid  to 
news  trivia,  Edmond  D.  Cob¬ 
lentz,  editorial  consultant, 
Hearst  newspapers,  suggests. 

The  issue  was  raised  by  David 
Lawrence  who  reported  some 
important  problems  of  the  world 
are  getting  little  attention  while 
reporters  are  focusing  their  at¬ 
tention  on  minor  affairs,  Mr. 
Coblentz  said. 

“I  am  merely  raising  the 
question,”  Mr.  Coblentz  said 
after  referring  to  the  syndi¬ 
cated  Lawrence  column  of  April 
12.  His  query  was  made  against 
the  background  of  a  report  on 
newspaper  policies  made  to  the 
Northern  California  chapter  of 
Sigma  Delta  Chi. 

“Today  we  do  have  ethics 
and  high  ideals,”  Mr.  Coblentz 
affirmed  earlier  after  quoting 
the  remark  of  the  late  Charles 
Dana,  "Sew  York  Sun,  who  said 
newspapers  were  subject  to  “no 
system  of  maxims.” 

The  Coblentz  Code 

“In  my  code  of  ethics  it  is 
as  important  to  know  what  not 
to  print  as  what  to  print,”  Mr. 
Coblentz  observed.  “This  ability 
connotes  a  sense  of  the  fitness 
of  things.  Some  are  born  with 
it,  some  aquire  it,  and  some 
never  have  this  sense.” 

Mr.  Coblentz  posed  a  second 
query  after  describing  a  good 
newspaper  as  “cheerful,  clean, 
condensed  and  constructive”  by 
asking:  “What  is  clean  today?” 
Subjects  long  taboo  now  appear 
regularly  in  the  news,  he  added. 

The  late  Arthur  Brisbane 
erred  when  he  said  a  newspaper 
is  the  mirror  of  its  community, 
the  veteran  declared.  Mr.  Cob¬ 
lentz  also  observed  he  prefers 
a  wider  definition  than  that 
offered  by  Robert  U.  Brown, 
editor.  Editor  &  Publisher, 
who  said  the  newspaper  is  the 
lengthened  shadow  of  one  man. 

“A  good  newspaper  is  the 
reflection  of  the  men  who 
made  it,”  he  declared.  Those 
who  make  a  newspaper  should 
have  mind,  meaning  ability ; 
heart,  “the  concept  of  honor,” 
and  soul,  in  that  they  should 
serve  their  paper  obediently, 
he  declared,  paraphrasing  a 
statement  by  the  late  William 
Randolph  Hearst. 

The  rewards  in  journalism 
are  untold  both  materially  and 


in  the  spiritual  sense,  the  famec 
“Cobbie”  said  in  addressing  es. 
pecially  the  journalism  delega¬ 
tions  present  from  four  North¬ 
ern  California  colleges. 

There  is  great  satisfaction  ic 
honest,  earnest  and  hard-work¬ 
ing  newspaper  activity,  he  ex¬ 
plained.  This,  he  noted,  cannot 
be  exaggerated. 

There  is  great  opportunity  in 
specialization.  This  is  open  to 
all  depending  on  their  ability, 
he  observed.  Columnists  art 
greater  in  the  eyes  of  newspa¬ 
per  readers  than  editors,  Mr 
Coblentz  said,  asking:  “Hovt 
many  editors  are  known  to  the 
reading  public?” 

The  alert  veteran  who  began 
his  career  as  a  San  Fraucitcu 
Examiner  reporter  in  1900 
interspaced  his  “loose  leaf  dis¬ 
cussion”  with  reminiscences.  He 
rose  through  the  ranks  to  the 
post  of  supervising  editor  of  the 
Hearst  newspapers  and  topped 
his  active  duty  with  publisher- 
ship  of  the  San  Francisco  Ex¬ 
aminer. 

The  evolution  of  the  past  57 
years  has  been  well-described 
by  Mrs.  Oveta  Culp  Hobby,  edi¬ 
tor  and  president,  Hou$ton 
Post,  he  observed.  She  has 
called  this  the  period  of  “gradu¬ 
ation  from  scoop  to  scope.” 

The  particular  ailment  of  the 
profession  is  the  tendency  of 
some  to  exaggerate  their  own 
worth,  Mr.  Coblentz  said.  Each 
newsman  must  differentiate  be¬ 
tween  himself  and  the  great 
power  he  represents,  he  de¬ 
clared. 


Reporter  Denied 
Award  for  Injury 

Albany,  N-Y- 

Appellate  Division  of  the  Su¬ 
preme  Court  has  reversed  a  de¬ 
cision  of  the  Workman’s  Com¬ 
pensation  Board,  rulling  that 
Grace  Robinson  of  the  Sew 
York  Daily  S'ews  be  granted 
benefits  for  an  injury  allegedly 
incurred  while  covering  the 
Alger  Hiss  perjury  trial  in  1949. 
Miss  Robinson  sought  compen¬ 
sation  for  a  strained  back, 
which  she  claimed  she  suffered 
when  forced  to  stand  on  a  mar¬ 
ble  floor  for  11  hours  while 
awaiting  the  decision  of  the 
jury. 

Weeklies  Merge 

Fairmont,  Neb. 

The  weekly  Fillmore  Chro¬ 
nicle  will  suspend  publication  on 
May  1  and  consolidate  with  the 
Nebraska  Signal,  published  at 
Geneva,  according  to  publishers, 
John  and  Tyler  Edgecomb,  who 
also  own  the  Signal. 
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for  both  quality,  performance  and  efficiency  in  plate  making 


tailless  plates— at  a  casting  temperature  approk- 
imately  50  deg.  F.  lower  than  is  usual  with  other 
casters— substantially  reducing  metal  turnover  as 
well  as  fuel  and  metal  costs.  An  exclusive  system 
of  color  mat  registration  in  the  casting  box 
simplifies  operations  and  speeds  up  production. 


M-A-N  Automatic  and  Semi-Automatic  Casters 
—  operating  on  the  pressure  casting  principle- 
produce  plates  of  closer  grain,  consistently  good 
printing  face  with  higher  wearing  quality.  Plate 
thickness,  curvature  and  width  are  controlled 
with  greater  accuracy.  M-A-N  casters  produce 
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M-A-N  AUTOMATIC  CASTERS  ore  avoilobla  in  several  models  to  suit  medium- 
size  as  well  as  large  newspapers.  Model  III,  shown  below,  combines  caster  and 
finisher,  and  processes  up  to  four  newspaper  plates  a  minute  .  .  .  automatically 
and  in  line.  Plates  are  freed  from  handling  strains,  and  operators  ore  relieved  of 
the  physical  effort  of  lifting  plates  and  tails.  Separate  push  button  controls  permit 
single-cycle  and  repeating-cycle  plate  casting.  Unlike  casting  machines  of  the 
vertical  box  type  pouring  metal  across  the  ribs,  the  M-A-N  pneumatic  caster  feeds 
the  metal  into  the  mold  parallel  with  the  ribs  under  pressure.  This  pressure  remains 
effective  until  expulsion  of  air  from  the  mold  and  solidification  of  the  plate 
ore  complete. 
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M-A-N  SEMI-AUTOMATIC  CASTERS,  incorporate  the  same  principle  of 
pressure  casting  that  has  made  M-A-N  famous  the  world  over.  It  ideally 
meets  the  requirements  of  smaller  newspapers  and  of  larger  newspapers 
using  one  machine  for  R.O.  P.  color  plate  production.  It  combines  casting  box 
and  lilting  metal  pot  in  one  compact,  self-contained  unit.  When  required, 
the  casting  machine  pot  can  be  pump-fed  automatically  from  an  inde¬ 
pendent  melting  furnace.  A  rate  ef  up  to  two  plates  per  minute  it  possible 
with  this  machine. 

It  will  pay  you  to  gel  in  touch  with  Hoe.  For  more  information,  ploate  write: 


<&eo./A/c. 


910  E.  138th  Street,  New  York  S4,  N.  Y. 
BRANCHES:  BOSTON  •CHICAGO 'SAN  FRANCISCO 
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PERSONNEL  MATTER — Palmer  Hoyt,  publisher  of  the  Denver  Post, 
receives  welcome  at  the  ninth  annual  conference  of  the  Newspaper 
Personnel  Relations  Association  at  Colorado  Springs.  Left  to  right: 
James  B.  Stickley,  Providence  (R.l.)  Journal  and  Bulletint  Mr.  Hoyt; 
NPRA  President  Charles  W.  Weaver  Jr.,  Guy  Gannett  Publishing 
Company,  Maine;  and  William  Forrester,  Pittsburgh  (Pa.)  Press, 
program  chairman. 


FORUM  CHAIRMEN  for  NPRA  conference:  Left  to  right — James  ‘ 
Gray,  Winston-Salem  (N.C.)  Journal  and  Sentinel;  Russell  Weid 
London  (Ont.)  Free  Press;  Francis  D.  Kelley,  Milwaukee  (Wis.)  Jc. 
nal  (seated  at  right),  and  John  Richards,  Louisville  (Ky.)  Cout' 
Journal  and  Times,  new  part-time  secretary-manager  of  the  associetic 


WELCOME  for  NPRA  visitors  to  Colorado:  Left  to  right — Robert 
Shanahan,  Denver  Post;  Edward  Estlow,  Rocky  Mountain  News;  Gerald 
Bean,  Speidel  Newspapers,  Colorado  Springs;  Ralph  Thornton,  Min¬ 
neapolis  (Minn.)  Star  and  Tribune,  and  Ed  Pelz,  New  York  Times. 


FEMININE  CONTINGENT  at  NPRA  conference  included  Ava  Mllli' 

Elaine  Curttrigk 


(  Moines  (la.)  Register  and  Tribune,  _  _  _ 

iaile  (III.)  Daily  News-Tribune;  pictured  with  Dr.  Russell  MobsAl 
Marquette  University,  ‘ 


and  Fred  Knight,  Montreal  (Que.)  Star. 


Official  Decries 
Public  Apathy 


Rosenberg-Richmond,  Tex. 

Home-town  “political  ma¬ 
chines”  and  public  apathy  were 
blamed  as  the  chief  cause  of 
political  corruption  in  Texas 
here  last  week,  as  100  publish¬ 
ers  and  editors  heard  former 
Texas  Attorney  General  John 
Ben  Shepperd  at  the  Texas  Gulf 
Coast  Press  Association  con¬ 
vention. 

Telling  the  news  executives 
that  antiquated  Texas  laws  “in¬ 
vite  corruption,”  Mr.  Shepperd 
said  he  was  disappointed  that 
“good  government”  bills  spon¬ 
sored  by  the  Texas  Press  Asso¬ 
ciation  had  not  been  enacted  by 
the  legislature. 

Mr.  Shepperd  said  it  was  un¬ 
fortunate  that  Texas  newspa- 
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EXCLUSIVE  READERS  OF 

2ri)t  Seattle  @ime$ 


(Af  DC-7  standard  first  class  passenger  capacity  of  approximately  60  person) 


Imagine  6,262  plane  loads  of  Seattle  residents  whom  your 
message  does  not  reach  unless  it’s  in  The  Seattle  Times.  No 
other  Seattle  newspaper  covers  these  people.  No  flight  of  fancy, 
this... your  Seattle  sales  soar  high  when  you  advertise  in 
The  Seattle  Times.  The  1957  certified  survey  by  Dan  E.  Clark  II 
and  Associates  shows  that  117,400  families — 375,680  readers — 
are  reached  only  by  The  Seattle  Times. 

We  invite  you  to  write  for  a  copy  of  the  1957  Circulation  and  Duplication 

Study  and  Report — or  ask  your  O’Mara  &  Ormsbee  representative  for  one. 

In  every  income  bracket — in  every  section  of  Seattle — 

The  Seattle  Times'  exclusive  readership  dominates  both  mass 
and  class  markets. 


Seattle  ®me$ 

SEATTLE'S  ACCiPTBD  NEWSPAPER 


REPRESENTED  BY  O’MARA  &  ORMSBEE,  INC. 

New  York  •  Detroif  •  Chicogo  •  los  Angeles  •  San  Francisco 
Member  Metro  Sunday  Comics  and  Metro  Rotogravure  Groups 


IT  WOULD  TAKE  6,262  DC-7s 

TO  CARRT  THE 

80 
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CUTLER-HAMMER 
UNIT  PRESS  DRIVE 
INSTALLATION 
in  the  Miami  Herald 


CUTLER-HAMMER  NEWSPAPER 
CONVEYORS 

Used  in  practically  every  conveyor- 
equipped  plant  in  North  America. 
Standard  Duty  Type  handles  up  to  56 
pages  at  any  speed  up  to  60,000 
i.P.H.  Heavy  Duty  Type  handles  up  to 
96  pages  at  speeds  to  60,000  LP.H. 


MIAMI  HERALD, 

one  of  Knight  Chain  of  newspapers  has  this  re¬ 
cent  installation.  Consists  of  12  Unit  Goss  Head¬ 
liner  Press  equipped  with  C-H  Unit  Press  Drives. 
Runs  consistently  44  to  48  thousand  newspapers 
per  hour. 


1  CUTLER-HAMMER 
WEB  BREAK  DETECTORS 

Stop  press  instantly  if  web  breaks, 
r  Web  con  be  rethreaded  without 
latching  detectors.  Easy  to  mount. 


Cutler*Hammer  drive  on  Goss  Dek>A-Tube.  Press. 
MARSHFIELD  NEWS  HERALD 
MARSHFIELD,  WISCONSIN 


CUTLER'HAMMER 


MOTOR  CONTROL 


Cuder-Homtner  2  Motor  Drives  serve  mony  color  plants  os  well  a 
•'niopol  dailies  such  os 

THE  EVENING  REPUBLICAN 
COLUMBUS,  INDIANA 

^J«b«rt  N.  Brown,  Manager,  soys  C-H  Drive  on  Gou  Dek-A-Tob 
I  has  given  peak  performance  at  all  loads  from  2  to  24  page; 


\ 
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J -School 
Circulation 
Class  Asked 

Baltimore 

The  emphasis  was  on  youth  at 
the  40th  spring:  meeting:  of  the 
Inter-State  Circulation  Man¬ 
agers  Association  here  April 
7-9. 

That  emphasis  ranged  from  a 
proposal  to  add  circulation 
courses  in  schools  of  journalism 
to  special  sections  devoted  to 
the  interests  of  teenagers. 

The  journalism  proposal  was 
raised  by  Alfred  A.  Crowell, 
head  of  the  department  of  jour¬ 
nalism  and  public  relations  at 
the  University  of  Maryland. 

He  said  heads  of  journalism 
departments  in  colleges  say  that 
circulation  is  too  specialized  a 
subject,  and  the  demands  for 
graduates  in  that  specialty 
would  not  justify  offering  the 
course. 

Mr.  Crowell  said  that  at  the 
suggestion  of  Merritt  T.  lerley, 
first  vicepresident  of  ISCMA, 
he  questioned  four  circulation 
managers  on  the  qualifications 
of  a  circulation  beginner. 

They  agreed,  he  said,  that 
there  is  a  tendency  to  raise  the 
qualifications  for  important  cir¬ 
culation  posts  to  the  standing 
of  a  profession,  a  college  edu¬ 
cation  is  becoming  more  and 
more  necessary,  and  that  the 
old  days  of  just  picking  up  the 
details  of  the  business  are  gone. 

“It  seems  to  me,”  Mr.  Cro¬ 
well  declared,  “that  one  of  the 
best  ideas  received  from  this 
little  survey  was  the  statement 
that  ‘the  important  thing  is 
that  the  world  understands  that 
warm-hearted  men  of  schooling 
and  training  are  needed  to  run 
the  circulation  departments.’  ” 
This  statement,  the  speaker 
said,  was  made  by  Mr.  lerley. 

George  W.  Hicks,  Pittsbnrgh 
Post-Gazette,  vicepresident  of 
the  International  Circulation 
Managers  Association,  told 
about  ICMA’s  Youth  Reading 
Attitudes  Study.  “We  hope  for 
teacher-sponsored  programs  to 
make  wider  use  of  the  daily 
newspaper  as  classroom  mate¬ 
rial,”  he  said. 

The  carrier  boy  came  in  for 
his  share  of  discussion. 

Edward  L.  Bennett,  Bergen 
Evening  Record,  Hackensack, 
N.  J.,  displayed  examples  of 
carrier  and  public  contests  ma¬ 
terial  gathered  from  23  news¬ 
papers.  In  a  display  of  newspa- 
perboy  promotional  material, 
Robert  Lewis,  Hagerstown 
(Md.)  Herald  Mail,  took  first 


OUR  PROBLEMS  are,  etc.  etc.:  Robert  Shumway,  Oil  City,  Pa.  news¬ 
papers;  Merritt  A.  Ireley,  Passaic-Clifton  (N.J.)  Herald-News;  A.  L. 
Trimp,  Scranton  (Pa.)  Tribune,  and  Robert  Conrad,  Johnstown  (Pa.) 
Tribune  Democrat,  at  Baltimore  meeting  of  the  Inter  State  Circula¬ 
tion  Managers  Association. 


HAPPY  BIRTHDAY  for  Past  President  Walter  R.  Rauck,  Pittsburgh 
(Pa.)  Press,  at  the  ISCMA  convention.  The  occasion  is  subject  of 
conversation  with  Thomas  Meegan,  Union  City  (N.J.)  Hudson  Dis¬ 
patch,  and  Jere  C.  Healy,  Newark  (N.J.)  News. 


prize;  Mr.  Bennett,  second 
prize,  and  Robert  Shumway, 
Venango  Newspapers,  Oil  City, 
Pa.,  third. 

Directors  of  ISCMA  awarded 
citations  and  $25  bonds  to  four 
boys  for  deeds  of  heroism! 

Robert  Rasmussen,  Washing¬ 
ton  (I).  C.)  Post  &  Tinies- 
Herakl,  who  helped  save  a  girl 
when  her  dress  caught  fire. 

Eldyn  Branch,  Washington 
Daily  yjews,  who  dragged  a 
woman  and  her  two  young  child¬ 
ren  from  their  burning  car 
after  a  collision. 

Neal  Murphy,  Wilkes-Barre 
(Pa.)  Record,  whose  alarm  of 
fire  was  instrumental  in  saving 
the  lives  of  a  family  living  over 
a  tavern. 

Charles  Slagle,  Oil  City  (Pa.), 
who  summoned  help  for  a  wom¬ 
an  he  found  injured  in  a 
wrecked  automobile. 

Mill  Won’t  Close 

Bowaters  officials  denied  last 
week  a  report  that  the  huge 
Newfoundland  newsprint  mill 
would  be  forced  to  close  tem¬ 
porarily  because  of  shortages 
in  supplies,  due  to  a  severe 
freeze-up.  Normal  operating 
conditions  will  be  maintained, 
they  said. 


Deputy  Advanced 
To  Production  Mgr. 

Dallas 

Leven  T.  Deputy,  mechanical 
superintendent  since  1935,  has 
been  promoted  to  production 
manager  of  the  Dallas  Mot'ning 
\'ews,  and  Robert  E.  Harrison 
has  been  named  assistant  pro¬ 
duction  manager. 

Mr.  Deputy  is  a  veteran  of 
53  years  service  with  the  News. 
He  began  as  a  press  apprentice. 
Now  he  is  a  director  of  A.  H. 
Belo  Corporation,  publisher  of 
the  News. 

Mr.  Harrison  joined  the  News 
in  1948  as  plant  engineer.  He 
is  a  gi-aduate  of  Massachusetts 
Institute  of  Technology. 

Ahigael  Awards 

Orlando,  Fla. 

The  Amateur  Bicycle  League 
of  America  has  presented  an 
Abilgael  award  to  the  Sentinel- 
Star  newspapers  for  exception¬ 
al  coverage  given  the  national 
bicycle  championships  here  last 
July.  Another  Abigael  went  to 
Bob  Price,  Sentinel-Star  sports 
writer. 


Tax  Refund 
On  Change  in 
Accounting 

Tami’a,  Fla. 

Judgment  in  favor  of  the 
Tampa  Tribune  for  $132,9.')4.62 
for  the  recovery  of  federal  in¬ 
come  taxes  paid  for  1947 — 19.‘)(i 
was  awarded  recently  by  Fed¬ 
eral  Court. 

Prior  to  1932  this  publisher 
had  maintained  accounts  and 
filed  tax  returns  on  an  accrual 
basis.  After  June  30,  19:52,  ac¬ 
counts  and  tax  returns  had  been 
kept  on  a  cash  basis.  The  cor¬ 
rectness  of  both  systems  as  well 
as  the  tax  returns  was  un¬ 
questioned. 

However,  in  1954,  22  years 
after  the  cash  accounting  meth¬ 
od  had  been  adopted,  a  defi¬ 
ciency  was  claimed  by  the 
Government  in  the  amount  of 
this  judgment,  as  a  consequence 
of  the  disallowance  of  interest 
payments  for  four  years  ending 
with  1950. 

It  was  contended  by  the  De¬ 
partment  of  Internal  Revenue 
that  the  Tribune  was  liable  for 
this  deficiency  through  its  omis¬ 
sion  to  secure  the  consent  of 
that  Department  to  this  change 
in  its  accounting  methods.  Un¬ 
der  protest  the  deficiency  was 
paid  and  this  suit  brought  for 
its  recovery. 

No  permission  of  this  charac¬ 
ter  had  ever  been  expressly 
granted  the  Tribune  but  on  its 
returns,  beginning  with  June 
30,  1932  through  1950,  to  the 
question,  “Is  this  return  made 
on  a  basis  of  cash  receipts  and 
disbursements?”  the  publisher’s 
answer  had  been  uniformly 
“Yes.”  Each  return  had  been 
marked  as  reviewed  by  the  In¬ 
ternal  Revenue  Department,  and 
the  returns  for  the  six  years 
beginning  with  1942,  marked 
accepted  by  that  Department. 

This  taxpayer  insisted  that 
the  requirement  had  Iteen 
waived  or  the  consent  impliedly 
granted  by  the  acceptance  of 
the  filed  returns. 

The  court  held  as  follows: 

“The  filing  of  returns  .  . 
itself  gave  the  Commissioner 
notice  of  the  change  in  account¬ 
ing  methods;  that  the  accept¬ 
ance  of  such  returns  by  the 
Commissioner  on  said  changed 
basis  of  reporting  for  the  yean 
1932  through  1947,  his  ac¬ 
quiescence  therein  without  ob¬ 
jection  or  question  is  tanta¬ 
mount  to  approval  of  such 
change  and  the  Commissioner 
must  be  deemed  to  have  im¬ 
pliedly  consented  to  the  change. 
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Thp  Meic  OrlvanH  Mnrdi  Gras — 1937 

Sways  New  Orleans 
like  the  Mardi  Gras 

1st  ADVERTISING  MEDIUM  in  America's  2nd  Port 
in  Nation's  2nd  oil-producing  state 
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JOLItNALlSM  EDUCATION 


Telephone  Techniques 
Learned  in  Classroom 


By  Fred  Treesh 

Athens,  Ohio 
The  reporter  picked  up  the 
phone,  slipped  on  the  headset 
and  began  the  methodical  ques¬ 
tioning  of  his  news  source.  After 
taking  a  page  or  two  of  notes 
on  his  typewriter,  he  began 
writing  his  story.  When  dead¬ 
line  time  came,  the  story  was 
finished.  It  was  a  typical  re¬ 
porting  situation — almost.  The 
difference  was  that  the  finished 
story  didn’t  go  to  a  spike  on 
the  copy  editor’s  desk,  but  in¬ 
stead  it  went  into  a  professor’s 
brief  case. 

The  reporter  in  this  situation 
isn’t  an  employe  of  a  news¬ 
paper.  He  is  a  journalism  stu¬ 
dent  at  Ohio  University  learn¬ 
ing  how  to  use  a  telephone  in 
gathering  news. 

Cognizant  of  complaints  that 
beginning  newsmen  aren’t  ade¬ 
quately  trained  in  using  the 
phone,  Ohio  University’s  jour¬ 
nalism  faculty  decided  to  do 
something  about  it.  When  the 
staff  designed  the  rooms  which 
the  Journalism  School  occupied 
last  September,  individual  tele¬ 
phones  for  student  reporters 
were  included. 

The  need  for  telephone  train¬ 
ing  was  made  clear  to  the  facul¬ 
ty  by  editors  of  the  Athens 
Messenger.  Students  who  came 
to  the  Messenger  for  the  practi¬ 
cal  phase  of  their  reporting 
and  editing  training  didn’t  know 
how  to  use  the  phone  effectively, 
the  editors  said. 

When  the  reporting  students 
entered  their  new  classroom  in 
September,  they  found  indi¬ 
vidual  L-shaped  desks,  each 
equipped  with  a  telephone  and 
typewriter.  Since  then,  they’ve 
had  the  information  for  their 
stories  dictated  over  the  phone 
by  the  professor,  in  his  office 
across  the  hall. 

Engineers  were  called  in  to 
discuss  the  phone  set-up.  Several 
engineers  said  26  individual 
phones  on  one  battery-powered 
circuit  simply  wouldn’t  work. 
They  agreed  that  when  the  26 
telephone  receivers  were  lifted 
simultaneously,  it  would  be  too 
much  of  a  drain  on  the  battery. 

Finally,  a  Graybar  Electric 
Co.  engineer  suggested  sound- 
powered  telephones  which  are 
used  extensively  in  the  Armed 
Forces  and  in  industry.  The 
sound-powered  sets  proved  to 


Ohio  University  student  journalists  take  down  notes  being  dictsWl 
by  a  professor  in  another  room.  The  professor  acts  as  a  rapectel 
calling  In  details  of  a  story  from  the  scene.  There  are  24  phonti  ii| 
the  classroom. 


Prof.  Russell  N.  Baird,  who 
teaches  courses  in  newspaper 
reporting,  dictates  a  story  over 
the  telephone.  Students  take 
down  notes  and  then  write  their 
stories  following  the  interview. 

be  the  answer  in  the  classroom, 
too. 

L.  J.  Hortin,  director  of  the 
School  of  Journalism,  says  the 
phones  are  valuable  in  teaching 
reporting  the  way  it  is  done  in 
real  life.  He  estimates  that 
newspapermen  get  at  least  two- 
thirds  of  their  news  over  the 
telephone. 

At  Ohio  University,  reporting 
is  the  basic  course — a  prei’equi- 
site  to  all  five  sequences. 

The  telephones  are  used  in 
several  classes.  Professors  have 
found  them  valuable  in  teach¬ 
ing  editing,  radio-TV  news 
writing  and  public  relations. 

Prof.  Russell  N.  Baird,  who 
teaches  the  reporting  classes, 
has  found  he  can  divide  the 
class  and  have  students  do  dif¬ 
ferent  stories. 

The  phone  system  provides  a 
check  on  the  individual  student’s 
interviewing  technique,  Mr. 
Baird  said.  It  teaches  the  fi¬ 
nality  of  hanging  up  the  phone 
and  impresses  on  the  student 
the  importance  of  getting  all 
the  facts  he  needs  on  the  first 
call,  Mr.  Baird  added. 

A  21-inch  television  set  is 
another  feature  of  the  reporting 
laboratory. 

Prof.  Hortin  said  he  always 


dreamed  of  sending  his  student 
reporters  to  cover  big  events. 
“Today  with  a  push  of  a  but¬ 
ton,  the  students  can  cover  the 
President’s  inauguration  or  the 
world  series,’’  Mr.  Hortin  said. 
With  this  system,  the  instructor 
has  the  additional  advantage  of 
checking  the  daily  newspaper  to 
see  if  his  students  got  the  story 
correctly,  he  added. 


Money,  Seeurity 
Grads’  Interests 

Omaha 

A  canvass  of  the  University 
of  Omaha’s  department  of  jour¬ 
nalism  students  sheds  light  on 
why  the  subject  of  help  short¬ 
age  keeps  coming  up  at  editors’ 
meetings. 

This  was  the  assertion  of 
Paul  Peterson,  head  of  the  de¬ 
partment,  in  reporting  on  the 
survey. 

Not  only  is  enrollment  in 
journalism  schools  and  depart¬ 
ments  failing  to  keep  up  with 
the  general  college  increases, 
but  it  has  actually  declined,  Mr. 
Peterson  said. 

“First  and  foremost,  it’s  a 
matter  of  money,’’  he  said.  “Ask 
yourself  this  question:  If  I  have 
two  positions  offered  to  me,  one 
working  as  a  reporter  on  a  pa¬ 
per  at  $6.")  a  week  and  another 
working  as  an  editorial  as¬ 
sistant  on  a  house  magazine  at 
■liitO  a  week,  which  one  would 
I  take.  And  this  not  a  theoreti¬ 
cal  case  example. 

“.Another  problem  of  con- 
se(|uence  is  security  of  position 
— and  old  age.  Most  grads  want 
a  certain  measure  of  security 
not  now  offered  by  most  news¬ 
papers.  .At  the  same  time  other 
industries  are  making  provisions 
that  are  very  attractive.” 


Journalism  Seniors 
‘Do’  Washington 

Ten  New  York  University 
journalism  seniors  traded  theii 
classroom  for  a  Washingtci 
held  trip  April  11  and  12. 

Accompanied  by  Ben  Yi- 
blonky,  associate  professor 
of  journalism,  the  students  »t- 
tended  press  briefings  at  the 
White  House  and  the  State  IV 
partment.  They  also  met  with 
James  C.  Hagerty,  presidentiil 
press  secretary;  Lincoln  Whitt, 
chief  press  officer  at  the  State 
Department;  Jacob  K.  Javiti, 
United  States  Senator  Iron 
New  York;  James  Reston,  chief 
Washington  correspondent  for 
the  New  York  Times;  and  Wil¬ 
liam  Beale,  chief  of  the  A.sso- 
ciated  Press  Washington  Bu¬ 
reau. 

The  students  also  attended 
sessions  of  Congress  and  visited 
the  Congressional  radio,  teV 
vision,  and  press  galleries. 

Srhlabaeh  to  Head 
Journalism  School 

Washington 

Ross  P.  Schlabach  Jr.,  of  the 
Columbia  (S.C.)  State,  has  ac¬ 
cepted  an  appointment  to  be 
head  of  the  Department  of 
Journalism  at  the  George 
Wa.shington  University,  here,  to 
succeeel  Prof.  Elbridge  Colby 
who  is  retiring  this  year. 

“Pete”  Schlabach,  after  gr><i' 
nation  from  Washington  Md 
Lee,  took  a  master’s  degree  at 
Columbia  Graduate  School  of 
Journalism,  worked  1940-47  on 
the  Richmond  (Va.)  .Ve«c» 
Leader  from  reporter  to  assist¬ 
ant  city  editor,  then  taught  at 
Penn  State,  and  from 
last  June  organized  and 
the  school  of  journalism  at  the 
IJniversitv  of  South  Carolina- 
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A  Male  Woman  s  Editor 

Bob  Kipp  ‘Bosses’ 
The  Gals  Around 

By  George  A.  Brandenburg 


Chicago 

Six-foot-two  Robert  H.  Kipp, 
fonner  city  editor  and  a  veteran 
newspaperman  with  25  years 
of  versatile  experience  in  the 
business,  is  the  “  man  of  the 
week”  every  week  to  the  Chica¬ 
go  American  grals  who  write 
for  the  women’s  pages. 

As  Women’s  Editor,  Bob  Kipp 
each  day  wrestles  with  such 
problems  as: 

Reads  Women’s  Minds 

Is  there  more  news  interest, 
currently,  in  a  pecan  pie,  or  a 
bouffant  hairdo? 

Will  women  be  more  intrigued 
in  reading  about  a  checked- 
blouse-with-a-tie-front  or  a  so¬ 
ciety  wedding  with  eight  brides¬ 
maids  ? 

Most  men  consider  they  have 
enough  to  contend  with  in 
having  to  read  one  woman’s 
mind.  Bob  Kipp  has  to  read 
thousands  of  feminine  minds 
and  please  them  all.  He  also 
has  to  direct  a  staff  of  nine 
women  writers,  aside  from 
Mary  Martensen’s  home  eco¬ 
nomic  department  “manned”  by 
six  girl  staffers  in  the  food 
field. 

Mr.  Kipp  takes  his  present 
job  in  stride.  In  fact,  he  likes 
the  work,  and  says  it  is  as 
interesting  an  assignment  as 
when  he  was  city  editor  at  the 
American.  He  then  had  to  an¬ 
ticipate  what  readers  (male  and 
female)  were  interested  in. 

Not  Too  Bossy 

When  asked  how  he  gets  along 
with  women  staffers,  he  smiled 
and  thought  for  a  moment,  then 
spoke  up  as  the  “boss  of  the 
house,”  stating: 

“Fine!  Gal  writers  can  be 
temperamental,  yes,  but  they  are 
usually  quite  reasonable  when 
you  explain  ‘why’  something 
can  or  cannot  be  done. 

“They  are  good,  hard  workers 
— each  is  an  expert  in  her  own 
field  —  and  the  direction  they 
need  mostly  is  choosing  which 
event  should  be  the  lead  story. 
Sometimes  it  is  hard  for  them 
to  make  up  their  minds  when 
they  have  several  good  story 
leads  to  choose  from.  Some¬ 
times  it  is  a  matter  of  my  keep¬ 
ing  my  temper  and  knowing 
when  to  keep  quiet.” 


Each  day.  Bob  Kipp  lays  out 
the  pages  of  the  American’s 
women’s  section,  passes  on 
headlines,  decides  on  art  work 
and  provides  calm,  reigning 
hand  in  a  department  of  some- 
times-temperamental  women 
writers.  His  motto  is: 

“In  getting  out  a  women’s 
section,  be  smart  and  be  of 
service.” 

Discussing  his  working  phi¬ 
losophy  with  E&P,  Mr.  Kipp 
explained  he  goes  on  the  theory 
that  women’s  pages  are  read 
mainly  by  women  —  that  the 
male  interest,  so  often  men¬ 
tioned  by  some  editors,  is  com¬ 
paratively  minor  as  far  as 
women’s  features  are  concerned. 

Slant  Pages  for  Women 

“We  slant  our  pages  for  the 
women  readers,”  be  asserted.  “I 
know  they  are  looking  for 
things  that  will  make  their 
housekeeping  easier;  things  that 
will  please  the  man  of  the 
family  and  the  children.  We 
have  found  that  men  readers 
don’t  stop  very  long  on  women’s 
pages. 

“The  society  strata  of  people 
read  the  society  column,  look¬ 
ing  for  their  own  name  or 
someone  they  know,”  he  con¬ 
tinued.  “We  try  to  write  our 
society  column  in  a  bright  man¬ 
ner,  often  kidding  society  folks 
a  little  bit.”  (He  cited  Lois 
Baur’s  recent  society  series  on 
the  Palm  Beach  set.) 

“The  rest  of  the  w'omen’s 
pages  are  directed  at  the  gen¬ 
eral  w'oman  reader  who  doesn’t 
go  to  the  Pump  Room,  or  the 
night  clubs  which  are  frequented 
by  society  folks.  We  try  to  tell 
the  great  majority  of  our  read¬ 
ers  about  fashions  that  are 
within  their  reach,  dollarwise, 
and  where  to  get  them.  Joyce 
Fenley  does  this  job  for  us  as 
our  fashion  editor.” 

Food  a  Natural 

Naturally,  the  American  be¬ 
lieves  all  women  are  interested 
in  foods,  cooking,  and  the  latest 
news  on  time  and  money  saving 
dishes,  Mr.  Kipp  explained.  This 
department  is  headed  by  Mary 
Martensen  (Dorothy  Thompson 
in  real  life),  who,  as  food  editor, 
directs  a  test  kitchen  and  a 
staff  of  six. 

Women  are  also  interested  in 
trends  in  furniture  and  home 
decorating,  he  pointed  out,  add- 


MAN-GAL  HUDDLE.  Robert  H.  Kipp  (seated)  woman’s  editor,  Chi¬ 
cago  American,  confers  with  key  departmental  editors.  Standin9. 
left  to  right:  Joyce  Fenley  (Bette  Woods),  fashion  editor;  Mary 
Martensen  (Mrs.  Dorothy  Thompson),  home  economics  director: 
Lois  Baur,  society  editor;  Ann  Bowden,  feature  writer,  who  writes 
beauty  news  under  byline  of  Kay  Canfield;  and  Patricia  Henchie, 
women's  service  editor  (clubs). 

ing  that  Jane  Teninger  and  tional  women’s  page  features. 
Mary  Danforth  team  up  to  turn  such  as  a  daily  health  column, 
out  the  decorating  and  home  a  child  care  column  and  a  sus- 
furnishing  features.  tained  day-to-day  interest  col- 

Club  news  is  no  longer  a  umn,  such  as  “Dear  Abbey," 
matter  of  listing  all  the  club  which  is  primarily  a  lovelora 
meeting  dates  and  places.  The  column,  but  often  deals  with  uni- 
American  women’s  section  con-  versal  human  interest  problems, 
centrates  on  about  four  good  Every  Monday  Mr.  Kipp  holds 
club  feature  stories  a  week,  in  ^  conference  with  each  of  his 
arldition  to  a  big  Sunday  story  j^gy  departmental  editors,  such 
with  pictures.  In  the  club  field,  gg  society,  community  service, 
the  American  sleeks  out  many  fashion,  beauty,  home  fumish- 
community  service  groups  and  jngs  and  the  food  editor.  “We 
gives  each  group  a  special  story  specially  kick  things  around  for 
or  feature  in  connection  with  ^j^g  Sunday  women’s  section,  in- 
their  inajor  annual  event  or  duding  the  main  sheet  and  our 
fund-raising  project.  Sunday  roto  magazine.  Pictorial 

Woman  of  the  Week  Living,”  he  said. 

Every  Monday  the  section  Bob  Kipp  has  been  woman’s 

features  “Woman  of  the  Week,”  editor  for  three  years  come  next 
telling  about  an  interesting  June.  He  succeeded  to  the  post 
woman  personality  in  the  Chi-  when  Howard  Denby  became  ill. 
cago  area.  Service  is  the  yard-  Mr.  Kipp’s  favorite  headline 
stick  of  measurement  for  this  type  is  Tempo  Medium,  which 
feature.  Many  career  women  he  feels  gives  the  pages  an  sp¬ 
are  interviewed,  but  an  occa-  pearance  of  delicacy,  like  that 
sional  housewife  wins  recogni-  of  a  woman.  Stories  are  in- 
nition  for  having  taken  an  ac-  dented  and  column  rules  are 

tive  part  in  community  service,  eliminated  to  give  further  li^ht- 
This  weekly  feature  is  usually  ness  to  the  section.  His  a.^sist- 
written  by  Ann  Bowden,  who  ant  is  another  male,  Marty 
handles  club  news  as  well.  O’Connor,  a  veteran  of  the 
“We  try  to  get  a  Paris  fashion  paper’s  feature  and  Sunday 
story  two  or  three  times  a  sections. 

week,”  said  Mr.  Kipp,  explain-  Bob  Kipp  is  a  native  of 

ing  such  stories  do  not  neces-  Peoria,  Ill.,  where  he  started  a- 
sarily  deal  with  the  real  exotic  a  sports  writer  on  the  ok 
fashions.  Jotitmcd  Transcript.  He  later 

“We  find  that  Paris  and  New  joined  the  old  Chicago  Herald- 
York  can  provide  us  with  good  Examiner  in  1932,  working  as 
stories  on  current  fashion  trends  a  member  of  the  sports  staff 
that  women  can  find  in  the  under  Warren  Brown,  who  was 

medium  price  field,”  he  added,  then  sports  editor.  Kipp  was 
“In  fashion  grouping,  we  don’t  once  a  football  player  at  Brad- 
strictly  cater  to  the  advertiser,  ley  University  and  continues  to 
We  play  fashion  news  for  its  take  a  keen  interest  in  high 
news  value.”  school  and  college  athletic.>;.  He 

Kay  Canfield  does  a  beauty  sei’ved  as  a  war  corresponden- 
column.  There  are  the  conven-  in  Korea  for  INS. 
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6  months  ending 
March  31,  1957 
compared  with  ' 
the  corresponding 


The  Daily  Mirror's  total 
circulation  for  the 

6  months  ending 

March  31,  1957  was 
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March  1957  was  the 

12th  consecutive  month  in 
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circulation  increased  over 
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Oral  Acknowledgment 
Of  Libel  Not  Slander 


By  Albert  Woodruff  Gray 

An  application  by  the  Florence  no  republication  or  reiteration 
(S.C.)  News  that  charges  of  of  the  alleged  libelous  content 
libel  and  slander  be  separately  of  the  publication.  The  most 
stated  was  denied  by  the  Su-  that  is  alleged  in  the  complaint 
preme  Court  of  that  state.  (95  with  reference  thereto  is  that 
S.E.2nd  616)  an  acknowledgment  of  the 

The  publisher  contended  the  identity  of  the  subject  of  the 
complaint  set  out  two  causes  of  publication  was  made, 
action,  one  for  libel  and  the  “This  acknowledgment  would 
other  for  slander.  Prior  to  the  not  be  actionable  in  and  of  it- 
date  of  the  publication,  accord-  self.  It  necessarily  r-elates  back 
ing  to  the  complaint,  “the  to  the  alleged  publication  of  the 
agents,  servants  and  employes”  libelous  article  in  the  publisher’s 
of  the  publisher  had  asserted  to  newspaper.  This  is  the  only 
various  people  in  that  city,  to  actionable  wrong  charged  in  the 
the  school  principal,  a  teacher  complaint.  It  should  be  pointed 
and  to  neighbors,  that  an  article  out  that  the  allegations  of  the 
relating  to  the  conduct  of  a  12-  complaint  which  allege  the 
year-old  boy  was  being  prepared  identity  of  the  person  who  was 
and  would  be  published  shortly,  the  subject  of  the  publication, 

Boy’s  Name  Omitted  ^ 

quium.” 

When  this  article  was  pub-  Speaking  of  the  liability  in- 
lished  the  name  of  the  boy  was  curred  by  the  publisher  in  its 
omitted.  However  the  story  gave  acknowledgment  of  the  libel, 
his  address  and  reported  that  the  court,  quoting  from  an 
“he  engaged  with  several  of  his  earlier  decision,  said,  “If  in  an- 
friends  in  a  playful  and  harm-  to  an  inquiry  the  defend- 

less  game  jovially  called  an  ^^t  does  no  more  than  acknowl- 
‘initiation.’  ”  This  description  g^ge  he  authored  the  letter,  no 
also  referred  to  him  as  a  12-  action  can  be  brought  for  the 
year-old  boy  and  his  conduct  as  acknowledgment.  The  party  in- 
a  ‘  reign  of  terror.”  In  addition,  jured  must  sue  for  the  words 
the  article  charged  this  boy  previously  spoken  and  use  the 
with  both  the  crime  of  larceny  acknowledgment  as  proof  that 
and  attempted  sodomy.  ^  ^  those  words  had  been  spoken. 

It  was  also  asserted  in  this  action  for  slander  can  be 

action  that  after  the  publication  brought  against  the  publisher 
agents  of  the  ^be  acknowledgment  made 
publishers  advised  both  the  by  its  agents  that  the  publi.shed 
boy  s  father  and  others  in  the  ^kicle  applied  to  this  bov.” 
city  that  it  was  written  of  this 
boy.  * 

The  Supreme  Court  said  the  .  i  ¥Ti> 

action  posed  two  questions:  (1)  Annou*’  HcaciS  LJ 
Does  the  complaint  contain  al-  Madison  Bureau 
legations  of  slander  improper-  Chicago 

ly  joined  with  allegations  of  Gpg,.gg  h.  Armour  Jr.,  27, 
libel?  (2)  Do  the  allegations  of  named  manager  of  the 

oral  reference  to  libelous  mat-  Madison,  Wis.,  bureau  of 
ter  set  forth  in  the  complaint  United  Press,  it  was  announced 
constitute  an  action  for  sland-  here  by  Francis  T.  Leary,  Cen- 

■  tral  Division  News  Manager. 

“An  examination  of  tbe  com-  Mr.  Armour  succeeds  Carl 
plaint  shows  a  charge  of  lar-  Eifert,  who  resigned  to  join 
ceny  and  attempted  sodomy  and  the  staff  of  the  Milwaukee 
it  is  alleged  that  the  publication  (Wis.)  Journal. 
of  the  charges  were  falsely  and  A  native  of  Council  Bluffs, 
maliciously  made.  Hence  a  libel  Iowa,  Mr.  Armour  is  married 
is  stated,”  the  court  held.  and  the  father  of  one  child.  He 


SThe  paper  moved  into  hi 
$800,000  new  plant  and,  ti 
mark  the  occasion,  changed  iti 
name  to  the  Hutchinson  Nevi 
The  move,  which  was  nuiii 
without  missing  an  edition  i! 
the  morning-evening-Sunday  pe 
je  of  per,  was  the  climax  of  a  millioi 
is  al-  dollar  expansion  program  be 
years  ago. 

\dver  home  of  the  Ne»! 

YoA  located  on  a  1%-acre  site  h 
lolitan  downtown  Hutchinson  fom 
of  a  blocks  from  the  former  New 
port.  Heiald  building.  The  38,00fr 
square-foot,  one-story  buildinj 
IHH  is  serviced  by  a  spur  track  ol 
the  Santa  Fe  railroad.  Th> 
warehouse  portion  of  the  buiU- 
ing  is  designed  for  40  cars  d 
new.spi'int. 

JB  100-car  parking  area  ad 

jacent  to  the  building  serves  thf 
Su  110  News  employes  and  custon- 

The  long  low  building’s  ei- 
»  j- "  terior  has  a  striking  black  anc 
white  motif,  in  keeping  with  th 
black  and  white  of  the  new.^ 
/  ^  paper  page,  a  color  schem- 
which  is  also  carried  throughoc 

’  inf  XT  o  win  f\f  fVl£>  nnftfr 


GRAND  PRIZE  at  Tulip  Ball,  a 
trip  to  Holland,  was  presented 
by  Anika  Burgard,  left,  of  KLM 
Royal  Dutch  Airlines  to  Mrs. 
Edward  Linker  of  Chartmakers, 
Inc. 


Grefjory  Clark  Clletl  Tribune,  it  replaces  a  48-paf 

By  Fellow  Workers  Goss.  The  press  includes  cok 

facilities. 

Toronto  jn  keeping  with  a  News-Her 
The  Toronto  Men’s  Pre.ss  aid  tradition,  the  new  buildinj 
Club  presented  a  life  member-  has  no  private  offices.  The  pui- 
ship  April  5  to  Gregory  Clark  lisher’s  area,  business,  circuli 
and  unveiled  a  caricature  of  the  tion  advertising  and  editorii 
veteran  newspaperman  depict-  dejiartments,  are  all  housed  ii 
ing  his  various  roles  as  war  one  large,  open  office  area. 
correspondent,  hunter,  fisherman  conference  room  is  provided  ft- 
and  bird  w'atcher.  private  meetings. 

The  original  of  the  cartoon.  The  plant  is  air  conditione- 
by  James  Reidford  of  the  Toron-  and  employe  comforts  inclut 
to  Globe  &  Mail,  will  be  retained  a  shower  room,  women’s  lounp 
by  the  club.  A  miniature  was  and  lunch  room, 
presented  to  Mr.  Clark.  Publisher  John  P.  Harris  i 

Associate  editor  of  Weekend  rector  planning  of  the  W’ 
Magazine,  6.5-year-old  Mr.  Clark  building,  which  began  early 
has  been  a  newspaperman  since  1955.  Peter  Macdonald,  assist 
1911,  his  only  break  being  two  ant  to  the  publisher,  superviset 
years  of  First  World  War  serv-  construction  and  moving, 
ice  with  the  Canadian  Mounted  The  paper’s  new  name,  N**' 
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23,558,876  lines  of  news  in  1956 
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Starzel  Cites 
Radio  News 
Contributions 

Chicago 

The  interlocking  importance 
of  newspapers,  radio  and  tele¬ 
vision  in  shaping  history 
through  the  dissemination  of 
news  was  stressed  here  hy 
Frank  J.  Starzel,  general  man¬ 
ager  of  the  Associated  Press. 

Mr.  Starzel  addressed  the  16th 
annual  lladio  Pioneers’  Dinner 
.\pril  10,  in  connection  with  the 
35th  annual  convention  of  Na¬ 
tional  Association  of  radio  and 
television  broadcasters. 

“As  far  as  news  is  concerned, 
it  is  our  job — yours  and  mine 
— to  inform,  not  to  reform,” 
Mr.  Starzel  said.  “As  far  as 
newscasts  are  concerned,  we 
do  not  have,  and  we  can  not 
have  and  should  not  have,  any 
aggressive  interest  whatever  in 
the  effect  of  solid  news  and  in¬ 
formation  on  any  idea,  plan  or 
aspiration. 

Label  hlditorials 

“If,  on  occasion,  you  editorial¬ 
ize,  then  you  label  your  broad¬ 
casts  as  such  in  order  to  make 
certain  that  your  li.steners  and 
viewers  can  and  do  understand 
the  distinction  between  fact  and 
opinion.” 

Mr.  Starzel  complimented  his 
fellow  communicators  in  radio- 
TV  for  the  progress  they  have 
made  in  the  broadcast  of  news. 
On  the  domestic  .scene,  he  said 
radio  progressively  is  doing 
more  of  the  local  news  collection 
once  done  almost  wholly  by 
newspapers. 

“For  example,”  he  said,  in 
one  large  midwestern  state 
(Michigan),  participating  radio 
and  television  stations  now  con¬ 
tribute  two  stories  for  every 
three  contributed  to  our  or¬ 
ganization  by  new.spapers.  Ten 
years  ago  the  ratio  probably 
was  one  to  100.  In  a  large 
southwestern  state  (Texas), 
participating  radio  and  televi¬ 
sion  stations  last  year  con¬ 
tributed  3,500  stories,  or  two 
and  one-half  times  their  total 
of  two  years  ago.” 

‘Sign  of  Maturity’ 

George  C.  McConnaughey, 
chairman  of  the  Federal  Com¬ 
munications  Commission,  con¬ 
gratulated  NARTB  for  its  adop¬ 
tion  of  the  Television  Code, 
calling  it  “a  sign  of  maturity.” 

The  FCC  chairman  said  the 
broadcasting  networks  deserve 
credit  and  praise  for  the  ex¬ 
cellent  piograms  they  are  offer¬ 


ing  the  public.  He  declared 
‘  they  should  not  be  stifled  by 
cripi)ling  and  destructive  gov¬ 
ernmental  controls.” 

“Somewhere  along  the  line,” 
he  said,  the  question  of  pay- 
television  would  have  to  be 
referred  to  Congress  for  defini¬ 
tive  action.  Basically  he  felt 
that  pay-television  should  be 
given  a  tiial,  but  he  didn’t 
know  how  it  should  be  done. 

Commissioner  Robert  E.  Lee 
said  he  felt  pay-TV  is  “a  mouse¬ 
trap  that  should  have  a  chance 
at  the  marketplace.”  Commis¬ 
sioner  Robert  T.  Bartley  said 
he  couldn’t  figure  out  “who  is 
getting  mouset rapped.” 


converting 

iormer  textile  city  of  Lawrence,  k  I  •  -ly  j 
Mass,  into  a  Greater  Lawrence  1^  O  |  ^ 
of  diversified  industry  is  related  1  i  V/ VV  O 

to  the  Advertising  Club  of  Bos-  \  V  T"  *  l  1  TT'l  *  1 

ton  by  John  P.  S.  Doherty.  W  itil  T  lOUriSl 
advertising  director  of  the 

Houston,!- 
News  coverage  by  la 
stations  in  Houston  has  spee; 
up  in  recent  weeks  with  : 
introduction  by  one  indei'inlt 
station  of  a  “news  patrol,”  a 
the  use  of  a  helicopter  by  : 
other. 

Other  stations  have  steK 
up  the  frequency  and  the  va: 
iety  of  their  newscasts. 
Station  KXYZ  introduced 


Lawrence  Eagle-Tribune.  Assist¬ 
ing  in  presentation  are  Myron 
L.  Eastwood,  left,  and  Paul  H. 
Provandle,  right,  of  Hoag  &  Pro- 
vandie  Advertising  Agency.  Ag¬ 
gressive  advertising  and  market¬ 
ing  techniques  brought  new  firms 
to  the  city. 

Asian  Specialist 
On  AP  Service 


Stereos  Aeeepl  S7 ; 

Printers  Rejeet  S8 

Cincinnati 
Stereotypers  have  signed  a 
new’  two-year  contract,  but 
printers  for  the  three  local 
dailies,  after  rejecting  the  pub 


Henry  J.  Hartzenbusch,  34,  “news  patrol” — a  station  wa 
has  been  transferred  from  AP’s  ec|uipped  with  two-way  n 
.Manila  bureau  to  the  AP  World  communication.  Dispatched 
Service  in  New’  York,  where  the  scene  of  a  story,  or  fir., 
be  will  specialize  in  Asian  news,  one  during  its  cruising,  thene 
Mr.  Hartzenbusch  was  in  the  patrol  newsman  will  go  on' 
Manila  bureau  five  and  one-half  air  whenever  the  KXYZ  a: 
years  and  jireviously  worked  in  nouncer  interrupts  the  rip 
China  and  .Australia.  His  par-  programming  to  say.  “Here 
ents  live  in  New  York.  a  special  news  bulletin  repi' 

Nel  Slis,  veteran  AP  corre-  from  our  editor  on  wheels." 
spondent  at  The  Hague,  is  on  KXYZ  is  an  .ABC  affilia' 
lishers’  latest  w’age  offer,  will  a  temporary  assignment  in  the  locally  owned,  and  has  a  n 
request  permission  for  another  United  States  for  World  Serv-  connecting  it  with  the  city  ro 
strike  vote.  ice.  of  the  Houston  Press. 

Total  increase  of  $7,  wei  kly  She  will  specialize  in  news  for  Station  KNUZ,  another  i 
.$4.50  the  first  year  and  extra  The  Netherlands  and  the  Bene-  dependent,  has  two  stati' 
$2.50  a  week  for  next  year  was  lux  courrtries,  where  .AP  has  wagons  equipped  w  ith  r  ii 
accejited  by  the  110  union  local  wires  in  the  language  of  phones.  The  station  advert- 


stereotypers,  effective  as  of 
March  11.  Under  the  new  .scale, 
day-shifters  will  receive  $112.50 
for  a  37*2  hour  week,  while 
night  men  get  $117.50.  Second 
year  scales  will  be  $115  and 
$120. 

Printers  for  the  Enquirer, 
Post  amt  Tinies-Star  voted  431 
to  1  to  snub  a  proposed  boost 
of  $X. 


them  as  “Big  Mike”  and  “Lif-' 
Mike.” 

Recently  KNUZ  announced 
has  arranged  for  helii"! 
coverage  of  news  and  othr 
events  through  a  local  dealer 


each  country. 

New  .Appointments 
.AP  also  has  announced  ap¬ 
pointment  of  Harold  Valentine 
as  newsphoto  editor  for  the 
.Miami  bureau.  He  has  been  a 

photographer  at  the  New  Or-  Houston  International  Air^f 
leans  bureau  for  two  years.  Station  KTRH,  CBS  affil^J' 

William  .Achatz,  Philadelphia  increased  the  number  of  diH 

bureau  newsphoto  editor,  had  newscasts  in  recent  weeks,  * 

been  acting  editor  in  Miami.  He  about  the  same  time  that  *j 

is  returning  to  his  Philadelphia  NBC  “Hot  Mike”  idea  bepan 
post.  operate.  The  NBC  atfiliatc  -• 

George  B.  Hanna,  27,  has  KPRC. 
been  transferred  from  Bluefield,  An  additional  attraction 
The  lengths  to  which  a  re-  W.  Va.,  to  the  Charlotte,  N.  C.  KTRH  during  the  day  is 

porter  will  go  to  obtain  news  bureau.  He  joined  AP  at  Rich-  two-minute  spot  feature-easts s 

was  demonstrated  last  week  mond,  Va.  in  1955  after  work  Roy  Hebert.  These  consi^^ 

when  Flora  Lee  Reeves,  Klaiii-  on  the  Huntinqtou  (W.  Va.)  portions  of  inten’iews  edited* 

ath  Falls  Herald  and  .Yen’s,  Herald-Dispatch,  the  Bluefield  provide  (luestion  -  and  -  '■cp‘! 

was  sworn  in  as  Dorris  city  Dailp  Telegraph  and  Richmond  series  on  one  subject  by 

police  matron.  Times  Dispatch.  one  in  the  Houston  news. 
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Ill  Police  Matron  Jol> 

Ki.a.matii  F'au.s,  Ore. 
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DAIUS  UUGfST  CIRCULATION 


Dallas  kids  have  a  good  deal  better  chance 
than  most  young  Americans  of  avoiding  killing, 
crippling  paralytic  polio.  So  do  their  mothers 
and  fathers. 


The  reason  is  The  Dallas  Times  Herald’s 
“OK  Salk  —  KO  Polio”  Campaign. 


This  hard-hitting  and  continuing  editorial 
drive  started  in  early  February,  when  less  than 
10  per  cent  of  Dalla.«  |)eople  under  40  had  been 
inoculated.  Today  upward  of  400,000  persons  . . . 
more  than  half  of  Dallas'  800,000  plus  population 
. . .  have  started  or  plan  shot  series.  By  year’s  end 
three  out  of  every  four  Dallas  residents  should 
be  immunized. 


The  battle  is  not  over,  but  a  dreaded  enemy 
is  being  beaten  in  Dallas  by  a  single  newspaper’s 
deep  interest  in  its  community  ...  a  newspaper 
that  was  chosen  only  last  year  by  Associated  Press 
managing  editors  as  first  in  all  of  Texas  in 
community  service. 


j  TO  ALL  NEWSPAPER  PUBLISHERS 

I  If  you  or*  int*r«tt*d  in  helping  to 
I  itomp  out  porofytic  polio  in  yowr  com* 
mvnity,  complnl*  rotumni  of  Thn 
*  Oollof  Tifliot  Hnrold  Plon  or*  ovoilobl* 

I  upon  r«qu«it. 


AAonoging  Editor  Mason 
WoltK  ond  Modicot 
l•porl•r  Judy  lonnnr 
formulotod  and  oan' 
cufod  th«  Timot  Horofd 
"OK  Solk  _  KO  Polio" 
Compoign  which 
spurred  holf  of  all 
Dollas  poopi*  to  action. 


The  Dallas  Times  Herald 


won’f  keep  this  Dallas  youngster 
out  of  the  tnajors 


Police  Chief  Asks 
Juvenile  Names 

Pittsfield,  Mass 

Police  Chief  Thomas  H.  Calnt 
blasted  the  juvenile  court 
practice  of  withholding  nam^ 
of  youthful  offenders  recent); 
when  the  Berkshire  Eagle  ident¬ 
ified  a  17-year-old  who  tp- 
peared  in  both  juvenile  uc 
regular  courts  the  same  raorr- 
ing. 

The  boy  had  stolen  a  car  i 
week  before  he  turned  17  anc 
was  booked  for  juvenile  cour 
after  his  birthday.  Before  b 
appeared  in  court,  however,  bt 
stole  another  car  and  refusec 
to  stop  for  a  police  office: 


Professional 
Trend  Noted 
In  Journalism 


Ann  Arbor,  Mich. 
“Too  much  of  the  press  is 
getting  inbred,  and  driving  to¬ 
ward  more  similarity  and  con¬ 
formity  instead  of  identity,” 
Wallace  Lomoe,  managing  edi¬ 
tor  of  the  Milwaukee  Journal, 
said  in  a  lecture  at  the  Univer¬ 
sity  of  Michigan. 

“We  have  become  too  j)rofes- 
sional  to  appeal  to  the  ill- 
prepared  individualist,  who  still 
exists  in  our  mixed  society,”  he 
maintained.  “To  him  we’re  dull 
and  stuffy.” 

On  the  other  side,  he  pointed 
out:  “We  are  not  professional 
enough,  and  we  carry  too  much 
of  the  aura  and  abuses  of  the 
past,  to  appeal  to  enough  of 
the  newer,  better  educated, 
more  widely  oriented,  profes¬ 
sionally  minded  individuals.” 

Mr.  Lomoe  said  the  press  is 
in  “transition  to  full  profes¬ 
sionalism.  We  must  see  that 
clearly,  we  must  speed  it  up, 
we  must  make  it  known  where 
it  counts.  That  is  the  best  re¬ 
cruitment.” 

Speaking  of  recruitment  of 
qualified  personnel,  Mr.  Lomoe 
.said : 

“Currently  there  are  two  ap¬ 
proaches  to  the  problem.  One  is 
to  meet  the  competition  with 
higher  pay;  the  other  is  to 
recruit  people  more  actively 
and  earlier. 

“The  whole  newspaper  field 
can  be  much  wider  than  the 
old.  There  is  need  for  the  new 
‘organization  man’  type  of  in¬ 
dividual  in  our  business;  we 
are  also  a  service  enterprise. 

“The  more  we  can  do  to  break 
the  trend  tow^ard  sameness, 
the  more  we  can  do  to  build 
individuality,  the  more  we  can 
do  to  break  out  of  our  present 
content  and  look  for  new  con¬ 
tent,  the  better  we  will  serve 
and  build  for  the  professional 
future.” 


Boyd  Martin  | 

On  the  Aisle  for  50  Years 

Louisville,  Ky.  he  was  reading  he  replied:  [ 
Boyd  Martin  this  week  ‘Yes,  did  you  know  Otis  \ 
completed  his  first  50  years  Skinner  was  a  friend  of  ; 
as  a  drama  critic  on  the  mine?’  ‘No  sir,’  I  replied.  I 
Courier-Journal.  ‘Well  you  know  it  now.  Good  | 

“By  the  grace  of  God  and  day.’ 
the  publishers  I  made  it,”  “I  was  sore  as  anything  j 
he  said  of  the  occasion.  “And  as  I  turned  down  the  cor-  j 
I’ll  go  on  until  they  retire  ridor,  I  hadn’t  said  anything  i 
me.”  about  his  friend.  In  fact  I  | 

His  first  review  that  ap-  was  very  complimentary.  ■ 
peared  in  the  paper  prac-  But,  1  thought  the  play  by 
tically  as  written  was  of  a  Booth  Tarkington  was  not 
play  entitled  “The  Burglar  good  enough  for  him. 
and  the  Lady,”  starring  the  “Wallace  later  explained  it 
former  heavyweight  cham-  was  worth  your  scalp  if  you 
pion  James  J.  Corbett.  weren’t  very  careful  how 

Mr.  Martin’s  view  of  his  you  phrased  what  you  said 
own  handiwork  is  that  it  was  about  any  play  shown  at 
pretty  awful.  Macauley’s  Theater.” 

He  served  his  apprentice-  When  he  started  on  the 
ship  for  several  years  under  Courier- Journal — at  no  sal- 
drama  editors  Eiw  l.awshe  ary — Mr.  Martin  held  a  full- 
and  Tom  Wallace.  When  time  job  as  a  structural  steel 
Arthur  Krock  became  man-  engineer  on  the  outside.  His 
aging  editor  he  named  Mr.  first  salary  with  the  paper 
Martin  drama  editor.  was  $5  a  week. 

It  was  while  he  was  serv-  In  1910  he  did  for  the 
ing  under  Mr.  Wallace,  how-  Courier-Journal  what  is  be- 
ever,  that  he  had  his  first  lieved  to  have  been  the  first 
encounter  with  Henry  Wat-  movie  review  in  a  daily 
terson.  One  day  Mr.  Wallace,  newspaper  in  this  country, 
now  editor  emeritus  of  the  This  was  about  a  four-reel 
Louisville  Times,  notified  Mr.  nickelodeon  epic  called  “The 
Martin  that  Mr.  Watterson  Great  Train  Robbery, 
wanted  to  see  him.  Mr.  Mar-  His  career  has  included 
tin  thought  his  days  of  non-  teaching  at  the  University 
recognition  by  the  great  man  of  Louisville  for  nearly  40 
had  finally  ended.  years  and  directing  more 

That  morning  he  had  re-  than  400  major  amateur 
;  viewed  “Mister  Antonio,”  in  plays  for  the  Little  Theater 
i  which  the  star  was  Otis  Company  and  other  groups 
;  Skinner.  His  initials  had  ap-  in  Louisville, 
peared  at  the  end  of  it.  Has  he  got  tired  of  the 

Mr.  Martin  recalls:  grind? 

“I  entered  the  office  and  “Sure,”  he  says.  “I  think 
!  remember  saying:  ‘Mr.  Wat-  I’ve  seen  everything.  But  I 
terson,  I  am  Boyd  Martin,  always  go  to  the  theater  or 

!  Did  you  want  to  see  me?’  the  movies  wdth  the  greatest 

“Hardly  taking  his  one  anticipation,  always  expect- 
■  good  eye  off  the  galley  proof  ing  too  much.” 


Five  Scholarships 
But  Only  2  People 

Mis.soi’LA,  Mont 
Two  seniors  in  the  School  o) 
Journalism  at  Montana  SUtt 
University  had  to  do  some  de«; 
thinking  the  past  few  weeb 
when  between  them  they  wen 
awarded  five  major  scholarship^ 
for  advanced  study. 

Joan  Hoff  of  Butte  finally 
selected  a  Woodrow  Wilso- 
Fellowship  for  a  year’s  stud' 
at  Cornell,  turning  down  > 
Fulbright  grant  for  study  ^ 
France  and  another  award 
an  American  university. 

Lee  De  Vore  of  Spokane 
Wash.,  will  go  to  Montevid^ 
Uruguay,  for  a  year  to  study 
under  a  grant  from  the  In^^' 
American  Press  Associaton 
She  turned  down  a  scholarshij 
at  an  American  university. 
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Arthur  Levy  Dies; 
Picture  Salesman 

Arthur  W.  Levy,  56,  associate 
sales  manager  of  International 
News  Photos,  died  April  10  in 
Mt.  Sinai  Hospital,  New  York, 
after  a  brief  illness  following 
a  heart  attack. 

Mr.  Levy  began  his  career 
in  1920  with  Wide  World 
Photos.  He  joined  INP  in  1923 
as  news  editor  and  became 


The  Free  Press  is  King  of  the  Forest  among  Michigan  newspapers  .  .  . 

Detroit’s  brightest  and  sprightliest  paper  has 
more  readers  than  any  other  Michigan  paper. 

And  it’s  the  fastest-growing,  too! 

Today,  you  see  the  friendly  Free  Press  everywhere! 

(Ebc  Petruit 

♦FIRST  IN  circulation-456,768 

(Daily  circulation,  Publishrr't  Statement  P  .W-.W!.  an  filed  with  the  Audit  Bureau  of  Circulations') 

It^presented  by  Story,  Brook*  and  Finley,  Hal  Winter  Company,  A  Kent  Hanson  Assotlate* 
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New  York  Addresses  of  Convention  Visitors 


(Contiinied  from  pagf  23) 

HuJ-nii  (N  V  )  ItcaMei  Slur  . . KuyniumI  ('.  Kennedy  . New  Weston 

John  I).  Weinman  . New  Weston 

Krerleriok  Andrews  . New  Weston 

Huntington  tW.  Va.)  Herald- Dispal eh 

Advertiser  . . . ....Mr.  &  Mrs.  Walker  lurng . Karelay 

Mr.  &  Mrs.  K.  H.  Long . Barclay 

Mr.  &  Mrs.  Wni.  ».  Birke.... Barclay 

Huntsville  (Ala. I  Times  . Mr.  &  Mrs.  Jack  Iainghorne..Waldurf- Astoria 


Indianapolis  (Ind.)  .Star  and  .News 


Iowa  City  (luwa)  Iowan  . 

Iowa  City  (luwa)  Press-Citizen 
Ithaca  (N.  Y.)  Journal  . 


I 

Hilton  U.  Brown  . Waldorf-.Vstoria 

William  .\.  Dyer.  Jr . Waldorl-.Astoria 

Kmil  C.  Woempner  . Waldorf-Astoria 

('.  Walter  McCarty  . Waldorf-Astoria 

Claries  B.  Lord  . Waldorf-.Astorla 

Paul  Grimes  . Waldorf-.Astoria 

Lester  G.  Benz  . Walilorf-Astorla 

Leslie  G.  Moeller  . . Woodstock 

W.  T.  Hagelweck  . Waldorf-Astoria 

L.  S.  Pickering  . Lexington 


Jackson  (Miss.)  Clarion  Ledgei  and  New: 

Jackson  (Miss.)  State  Times  . 

Jackson  (Tenn.)  Sun  . 

Jacksonville  (Fla.)  Tiraes-Unlon  . 

Jamestown  (N.  Y.)  Post-Jourral  . 

Jamaica  (N.  Y.)  Long  Island  Press  . 


Jeannette  (Pa.)  News-Dispatch  . 

Johnson  City  (Tenn.)  Press-Chronicle 

Joliet  (Ill.)  Herald-News  . 


J 

.  K.  M.  Hederman.  Jr.  . Waldorf-.Astoria 

.0.  A.  Boblnson  . . . Waldorf-.Astoria 

..Albert  A.  Stone  . Waldorf-Astoria 

.Robert  Millar  . Barclay 

J.  Robert  .Nelson  . St.  Moritz 

■Tlieodore  Newhouse  . Long  Island  Press. 

Sam  Herman  .  " 

Irv  Newhouse  .  "  ” 

.J.  Graff  Bomberger  . Waldorf-.Astoria 

.Mr.  &  Mrs.  Carl  A.  Jones  ..Barclay 

Mr.  &  Mrs.  J.  F.  Clark  . Barclay 

.lohn  F.  Ltix  . Waldorf-.Astoria 


K 


Kalamazoo  ( Mich. )  Gazette 
Kenoslia  (Wis.)  News  . . 

Kewanee  (III.)  Star  Courier 
Kingston  (.N.  Y.)  Freeman 

Kinston  (N.  C.)  Free  Press 


Knight  Newspapers  . 

iteoxville  (Tenn.)  Journal 


..Ralph  H.  Bastieli.  Jr . Barclay 

..R.  S.  Kingsley  . Waldorf-Astoria 

Vi.  H.  Schulte  . Waldorf-Astoria 

..Kmil  F.  Anson  . . Waldorf-Astoria 

..Harry  du  Bols  Frey  . Belmont-Plaza 

Louis  R.  Netter  . Belmont-Plaza 

..H.  Galt  Braxton  . Lexington 

Mrs.  Then  P.  Braxton  . I^xlngton 

.Albert  M.  Stroud  . Lexington 

..John  S.  Knight  . W.tldorf  Towers 

..Chas  H.  Smith.  Jr . .  Biltmore 

Guy  L.  Smith  . Waldorf-Astoria 


Laconia  (.N.  H.)  Citizen  . . Mr.  &  .Mrs.  K.  J.  Gallagher.. Waldorf-Astoria 

Miss  Alma  Gallagher  . Waldorf-Astoria 

La  Crosse  (Wis.)  Tribune  . W.  T.  Burgess  . Waldorf-Astoria 

Lafayette  (Ind.)  Journal  &  Courier  . Ixiuis  A.  Weil.  Jr . . Waldorf-Astoria 

Lakeland  (Fla.)  Ledger  . A.  W.  Smith  . Barclay 

Lancaster  (Ohio)  Eagle-Gazette  . E.  C.  Crarre  . ..Waldorf-.Astoria 

Lancaster  (Pa.)  Lancaster  .Newspapers.  Inc.  ..J.  H.  Stebiman  . '..Waldorf-Astoria 

J.  F.  Steinman  . Drake 

I.  Z.  Buckwalter  . Belmont-Plaza 

J.  T.  Barber  . Belmont-Plaza 

Harry  F.  Stacks  . Belmont-Plaza 

C.  L.  Fountain  . .  .  Taft 

Ray  W.  Gilliland  . Belmont-Plaza 

M.  J.  Powderly  . Belmont-Plaza 

La  Salle  (Ill.)  News-Tribune  . Frederick  C.  Aliller  . Waldorf-Astoria 

Latrotie  (Pa.)  Bulletin  . Harry  J.  Whiteman  . Biltmore 

Laurel  (Miss.)  Leader-Call  . Mr.  &  Mrs.  T.  M.  Gibbons .. Plaza 

Lawrence  (Kan.)  Journal-World  . Mr.  &  Mrs.  Did))h  Simons.. ...Amltassador 

Lawrence  (Mass.)  Eagle-Tribune  . William  F.  Lucey  . Belmont-PJaza 

Lebanon  (Pa.)  News  .  . . Henry  L.  Wilder  . Park  Ijne 

.Arbelyn  Wilder  Sansone  . Park  laine 

Joseph  Sansone  . Park  laine 

Jack  Schropp  . Park  l^ane 

Leominster  (Mass.)  Enterprise  . Clinton  P.  Rowe  . Prince  George 

Robert  H.  James  .  Prince  George 


Newspciper  Brokers  Financial  Consultants 

VINCENT  J.  MANNO 


A  decade  of  constructive  service  to 
publishers  of  small,  medium  and  large 
newspapers  involving  more  than  fifty 
transactions  throughout  the  United  States. 


SO  East  58th  Street 

New  York  22.  N.  Y.  ELdorado  5-0405 


Levltlown  (Pa.)  Times  . .Murray  C.  Hotchkiss  . ....Waldorf-AstorU 

Lewiston  (.Me.)  .Sun-Journal  . R.  H.  Costello  . .New  Weston 

Lexington  (Ky.)  Herald-Leader  . . Fred  B.  Wachs  . Katz  .Agency,  Ir 

l.indsay-Sehanh  Newspapers  . ....F.  .M.  Lindsay  . AA'aldorf-.AstwU 

F.  AA'.  Schaub  . . Barclay 

Edward  Lindsay  . ..AA’aldorf- Astoria 

Ultle  Rock  (.Ark.)  Arkansas  Democrat  . K.  .A.  Engel  . AA’aldorf-Astoria 

Little  U(M!k  (.Ark.)  .Arkansas  Gazette  . J.  N.  Helskell  . AA’aldorf- Astoria 

Hugh  B.  Patterson,  Jr . AA'aldorf-Astoria 

l.ockiHirt  (N.  A’.)  Cnlon-Snn  &  Journal  . Mr.  &  Mrs.  E.  D.  Corson.... Plaza 

Mr.  &  Mrs.  Peter  Corson  Plaza 

Mr.  &  Mrs.  AA’m.  J.  Kcmhlc..Plaza 

lanidun  (Ont.)  Free  Press  . AA’alter  J.  Blackburn  AA’aldorf-.AstorU 

lx)ng  Beach  (Calif.)  Independent.  Mr.  &  Mrs.  Larry  ,A. 

Press-Telegram  . .  Collins,  Jr . Barclay 

Mr.  &  Mrs.  S.  C.  Cameron.. Barclay 
Mr.  &  Mrs.  H.  H.  Rldder....Park  Ijne 

Long  Branch  (N.  J.)  Record  . E.  D.  DeAA'itt  . .  Long  Branch, 

Louis  H.  Farb  .  "  ■■ 

Lorain  (Ohio)  Journal  . H.  R.  Horvltz  . AA'aldorf-.AshKu 

Los  .Angeles  (Calif.)  Mirror-News  . Ai’irgil  Pinkley  . Barclay 

lais  Angeles  (Calif.)  Times  . Norman  Chandler  . Pierre 

Philip  Chandler  . . Pierre 

Otis  Chandler  . Pierre 

Louisville  (Ky.)  Courier  Journal  and  Times.. ...Mark  Ethridge  . -Barclay 

Lisle  Baker,  Jr . . . Barclay 

Lowell  (Mass.)  Sun  . ....John  II.  Costello  . 55  East  End  .Aic 

Clement  C.  Costello  . .  55  East  End  .A» 

Frank  A.  Lawlor  . -AA'aldorf-.Astoria 

Lufkin  (Tex.)  News  . Mr.  &  Mrs.  AA’.  R.  Beaumier- Barclay 

LynchlHirg  (Va. )  News  and  .Advance  . Carter  Glass  III  . AA’aliktrf-.AstorU 

Thomas  R.  Glass  . Waldorf-Astoria 

Clyde  L.  White  . Waldorf-Astoria 

Lynn  (Mass.)  Item  . Ernest  AV.  Ijwson  .  AA’aldorf-.Astoria 

M 

.Aladison  (AA’ls.)  Capital  Times  & 

AA’ls.  State  Journal  . George  R.  Stephenson  Waldorf-Astoria 

Don  Anderson  . -Waldorf-Astoria 

.Alartin  Wolman  . Waldorf-Astoria 

Magnolia  (Ark.)  Banner-News  . . . C.  E.  Palmer  . AA’aldorf-Astoria 

Mahoney  (Tty  (Pa.)  Record  American  . T.  L.  .Stevenson  .  . . 

Mamaroneck  (N.  Y’.)  Times  . H.  Richmond  Campbell  . Mamaroneck.  S.l 

Fred  AA'.  Greenwood.  Jr . Mamaroneck,  N  I 

Manchester  (Conn.)  Herald  . Tliomas  Ferguson  . AA’aldorf-Astoria 

AA’alter  Ferguson  . AA’aldorf-.Astoria 

Leon  A.  Tliorp  . - . AA’aldorf-.Astoria 

Mausfield  (Ohio)  News-Journal  . H.  R.  Horvitz  . AA’aldorf-Astoria 

Marietta  (Ohio)  Times  . AA’llI  P.  McKinney  . Belmont-Plaza 

Mr.  &  Mrs.  AV.  B.  McKinney-Belmont-Plaza 
.Air.  &  Mrs.  D.  AV.  Burton  Belmont  I’lau 

M.xrion  (Ohio)  Star  . .  . . Smith  H.  AA’ltter  . Barclay 

Marshall  (Tex.)  News  Messenger  . MUIard  Cope  . AValdorf-.Astnria 

Martinsville  (Va.)  Bulletin  . R.  II.  Haskell,  Jr . Gollam 

Antoinette  M.  Haskell  . Gotham 

AVilllam  R.  Marlin  . ..King  Edward 

.Alason  City  (Iowa)  Globe-Gazette  . . I.,ee  P.  Loomis  . AA’aldorf-Astoria 

McClatchy  Newspapers  . Ralph  W.  Millard  . .  AA’aldorf-.Astoria 

Medford  (Mass.)  Mercury  . David  Brickman  . Taft 

Memphis  (Tenn.)  Commercial  Appeal  and 

Press  Scimitar  .  EniK-h  Brown  . AA’aldorf-Astoria 

AA’.  F.  .Aycock  . AA’aldorf- .Astoru 


Meriden  (Conn.)  Record  and  Journal 


.Aleridian  (Miss.)  Star 
Mexico  ( Mo. )  Ledger 
Miami  (Fla.)  Herald 


Miami  (Fla.)  News 


Miami  Beach  (Fla.)  Sun  . 

Michigan  City  (Ind.)  News  Dispatch 


Middletown  (Conn.)  Press  . 

Middletown  (N.  Y.)  Times  Herald 

Midland  (Mich.)  News  . 

MillvUle  (N.  J.)  Republican  . 

Milwaukee  (AA’ls.)  Journal  . 


Milwaukee  (AVis.)  Sentinel  . 

Minneapolis  (Minn.)  Star  and  Tribune 


(Continued 


Mr.  &  Mrs.  AV.  C.  Smith . Barclay 

Mr.  &  Mrs.  C.  H.  AA’hlle . Lexington 

Mr.  &  Mrs.  E.  E. 

Elsenhelmer  . la-xington 

Mr  &  Mrs.  C.  G.  Iwanleki....Lexlngtnn 
,Mr.  &  Mrs.  Jas.  H.  Skewes.. AA’aldorf-Astoria 

.Robert  M.  AVhlte  II  . AA’aldorf- AstorU 

.John  S.  Knight  . AA’aldorf  Towerv 

James  L.  Knight  . AA’aldorf  Towerv 

Lee  Hills  . AA’aldorf-.AstorU 

Arthur  Gucker  . Waldorf-Astoria 

L.  R.  Barnhill  . AA’aldorf-.Astoria 

James  M.  Cox.  Jr . 

Daniel  J.  Mahoney,  .Sr . 

James  R.  Brumby  . - . 

John  L.  Foy  . 

.Parks  Rusk  . Lexington 

Rolvert  C.  Averltt  . AA’aldorf- AstorU 

Joseph  H.  Nixon  . AValdorf-AstorU 

John  R.  Nixon  . AA’aldorf-Astoru 

.Elmer  S.  Hnhivell  . Barclay 

Ralph  Ingersoll  . - 

Mrs.  Helena  S,  Maurn  . Middletown.  N  1 

.Philip  T.  Rich  . Barclay 

Gordon  F.  Phillips  . Barclay 

.Carl  H.  Johnson  . . Barclay 

.J.  Donald  Ferguson  . Ambassador 

Irwin  Maler  . Ambassador 

Donald  B.  Alvert  . Ambassador 

Robert  K.  Drew  . . AA’aldorf- Astorii 

Joseph  E.  McMullen  . Lexington 

.Mr.  &  Mrs.  AV.  M.  Hughes.. Waldorf-AstorU 

.John  Cowles  . 

Joyce  Swan  . AA’aldorf-.Astoru 

AA'llliam  P.  .Steven  . Sheralon-.Astor 

Otta  A.  Sllha  . Waldorf-AstorU 

Lyle  K,  Anderson  . 

John  AV.  Moffett  . Waldorf-.Astom 

John  Cowles.  Jr . St.  Regis 

Howard  AV.  Mithtin  . AA’aldorf-Astom 

014  ixige  118) 


EDITOR  ac  PUBLISHER  for  April  20.  19^ 


116 


mmmmf 


“The  object  of  this  paper  is  not  only  independence,  but 
permanence.  Relying  upon  a  just,  honorable  and  fearless 
course  of  conduct  for  its  support,  it  expects  only  to  make 
those  men  enemies  who  are  enemies  of  the  country.  Its 
purpose  is  ...  to  owe  no  thanks  to  any  clique  or  faction, 
but,  based  on  the  broader  foundations  of  right,  to  sur¬ 
vive  the  wreck  of  mere  party  organizations,  and  still  to 
be  supported  by  good  and  true  men  all  over  the  state.” 

Thus,  in  1857,  James  McClatchy  set  forth  in  his  in¬ 
augural  editorial  the  policy  and  principles  which  have 
governed  The  Sacramento  Bee  and  which  have  been 
observed  by  The  Fresno  Bee  and  The  Modesto  Bee. 

Now,  on  the  100th  anniversary  of  the  founding  of  The 
Sacramento  Bee,  the  three  Bees  completely  cover  the 
inland  empire  of  California,  with  its  buying  income  of 
more  than  $2,500,000,000. 
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THE  SACRAMENTO  BEE 

THE  FRESNO  BEE  ^  THE  MODESTO  BEE 

NATIONAL  REPRESENTATIVES  ...  O'MARA  &  ORMSBEE 
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New  York  Addresses  of  Convention  Visitors 


(Ciintiuuod  from  page  llti) 

Mobile  (Ala.)  Press  Register  . Ralph  B.  Chandler  . . „St.  Moritz 

Wm.  J.  Hearln,  Jr . _St.  Moritz 

Modesto  (Calif.)  Bee  . Ralph  W.  Millard  . Waldorf-Astoria 

Monroe  (Mich.)  News  . . J.  S.  Gray  . Waldorf-Astoria 

Monrovia  (Calif.)  News-Post  . Warren  L.  Taylor  . Barclay 

Monterey  (Calif.)  Peninsula  Herald  . Col.  Allen  Griffin  . Plaza 

Montreal  ((Jue.)  Gazette  . H.  J.  Larkin  . Park-.Sheraton 

Morristown  (N.  J.)  Record  . Norman  B.  Tomlinson,  Jr .  . 

Frank  J.  Byrne,  Jr .  . 

George  E.  Hart  .  . 

David  Aurlnger  . . 

Herb  Thorpe  . . 

Mount  Vernon  (N.  Y.)  Argus  . .Arthur  C.  Saunders  . Mount  Vernon, 

William  B.  Seely  . 

John  M.  Fleisehmann  . 

Moultrie  (Ga.)  Observer  . . ~Mr.  &  Mrs.  M.  E. 

Nussbaum  . .  Barclay 

Muncle  (Ind.)  Star  &  Press  . . Walter  A.  Letzler  . Waldorf-Astoria 

Muscatine  (Iowa)  Journal  . . Mr.  &  Mrs.  C.  Uoyd  Buiiker..Waldorf-Astorla 

Muskogee  (Okla.)  Phoenix  k 

Times-Democrat  . Tams  Blxby,  Jr.  . „Waldorf-Astorla 

Tams  Blxby,  III  .  . Waldorf-Astoria 


New  Orleans  (La.)  Times-Picayune  &  States. 


Nashua  (N.  H.)  Telegraph  . . I.  R.  Van  Aurmen  . .  . 

Fred  H.  Dobens  . . .  . 

Nashville  (Tenn.)  Tennessean  . Silliman  Evans,  Jr.  . Gotham 

Amon  Carter  Evans  . ....^Gotham 

Naugatuck  (Coiui.)  News  . . Rudolph  M.  Hennick  .  . . Waldorf-Astoria 

Frederick  E.  Hennick  . Waldorf-Astoria 

Joseph  P.  Donahue  . _Waldorf-Astorla 

Newark  (N.  J.)  News  . . Benjamin  J.  Foley  . ™_Waldorf-Astorla 

Newark  (Ohio)  Advocate  &  American 

Tribune  . Frank  W.  Spencer  . „Waldorf-Astoria 

John  D.  Spencer  . „_Waldorf-Astorla 

New  Bedford  (Mass.)  Standard-Times  . Dan  B.  Gaylord  . Waldorf-Astoria 

New  Britain  (Conn.)  Herald  . . Richard  Conway  .  . . Waldorf-Astoria 

Gardner  C.  Weld  . Waldorf-Astoria 

Mrs.  Gardner  C.  Weld  . Waldorf-Astoria 

.Mrs.  R.  H.  Brown  . „Waldorf-Astoria 

William  MIU  . Waldorf-Astoria 

H.  M.  Peterson  . . Barclay 

New  Brunswick  (N.  J.)  Home  News  . Hugh  N.  Boyd  . New  Brunswick, 

Harvey  A.  Huff  . .  ’’  " 

Richard  S.  Kaln  .  ”  ’’ 

Newburgh  (N.  Y.)  News  . . . Frank  T.  McCue  . 

Newburyport  (Mass.)  News  . . Plillip  S.  Weld  . Gladstone 

Anne  W.  Weld  . Gladstone 

New  Castle  (Pa.)  News  . J.  Fred  Rentz  . Barclay 

New  Haven  (Conn.)  Journal-Courier  . Donald  A.  Spargo  . Lexington 

A.  V.  Warmingliam  . Lexln^on 

.Michael  H.  Wren  . . Lexington 

New  Haven  (Conn.)  Register  . . . John  Day  Jackson  . . Yale  Club 

Lionel  S.  Jackson  . St.  Regis 

Richard  S.  Jackson  . 

Walter  B.  Milts  . Roosevelt 

Robert  A.  Hunter  . . . Roosevelt 

Welcome  H.  Cullum  . Islington 

George  Bazin  . St.  Moritz 

Donald  A.  Spargo  . Lexington 

Michael  H.  Wran  . Lexington 

New  Kenslngston  (Pa.)  Dispatch  . J.  Albert  Dear  . Waldorf-Astoria 

Gerald  H.  Coy  . Waldorf-Astoria 

New  London  (Conn.)  Day  . -0.  G.  Andrews  . I<exlngton 

Barnard  L.  Colby  . Lexington 

New  Orleans  (La.)  Item  . . . . David  Stern  III  . Plaza 

Hugo  E.  Heyns  II  . Waldorf-Astoria 


Si,  ouid  ^ou  C^ondider  ^eiilng^  ? 

It  is  prudent  to  plan  such  a  once  in  a  life  time 
step  under  the  most  favorable  circumstances. 
Discussion  arranged  without  obligation  in 
ABSOLUTE  confidence  with  a  reliable  broker 
who  has  been  through  a  sale  in  a  Publisher’s 
shoes  and  who  holds  a  Publisher’s  interest 
foremost. 

During  AJ^PA  Available  for  Private 
Conference  at  Waldorf — ELdorado  S' 3000 

JoL  Park  Jr. 

MEDIA  BROKER  '  :  ^  FINANCIAL  CONSULTANT 

1805  McDonald  Lane,  Raleigh,  N.  C.  TEmple  3'3018 

Phone  ELdorado  5'3000  in  J^ew  Tor\ 


Newport  News  (Va.)  Press 


New  Rochelle  (N.  Y.)  Standard  Star 


New  Y’ork  (N.  Y’.)  Herald  Tribune 


New  York  (N.  Y.)  Journal- American 


.New  York  (N.  Y.)  Journal  of  Commerce 
.New  York  (N.  Y.)  Mirror  . 


.New  York  (N.  Y.)  Morning  Telegraph 
.New  York  (N.  Y.)  Post  . . . 


New  York  (N.  ¥.)  Staats-Zeltung  and  Heruld. 


New  York  (N.  Y.)  News  . . . 


New  York  (N.  Y.)  Times 


New  York  (N.  Y.)  Wall  Street  Journal 


New  Y'ork  (N.  Y.)  World-Telegram  and  Sun. 


Niagara  Falls  (N.  Y.)  Gazette 


.John  F.  Tims  . . Waldorf-Asuxi 

Cliapman  H.  Hyams,  3rd  . Uarclay 

Geo.  W.  Healy,  Jr . Park  Lane 

.Robert  B.  Smith  . Waldorf-.tstorli 

W.  R.  Van  Buren,  Jr . Waldorf- Astwii 

.Mrs.  Dorothy  R.  Bottom  .  .  .  Waldorf- .tsuui 

Elmer  H.  Miller  . New  Rocbelk 

William  J.  Fitzgerald  . .  ”  •• 

Harry  Donsky  . . 

Whitelaw  Reid  . „230  W.  ling 

(Igden  R.  Reid  . 230  W.  list 

Frank  L.  Taylor  . „230  W.  41#. 

A.  V.  Miller  . 230  W.  41#  t 

Barney  G.  Cameron  . 230  W.  41# 

Sylvan  M.  Barnet,  Jr . 230  W.  41#  i 

John  Bogart  . . ..230  W.  41#  g 

John  D.  Thees  . ...„230  W.  41#  ■ 

Lester  Zwlck  . 230  W.  41#. 

.Herbert  W.  Beyea  . „Waldorf-Aitotli 

Kurt  R.  Brink  . . Waldorf-.tstirij 

H.  James  Gedlman  . . Waldorf-Anotii 

Kurt  R.  Brink  . Waldorf-Astorii 

-Brie  Bidder  . 80  Varick  9. 

Adelrick  Benziger,  Jr.  ..  .80  Varick  8l 

Glenn  NevUle  . . . E.  45tli 

I. awrence  Kennelly  . . „._23.5  E.  45th  ■ 

Harry  Sloan  . . . . _23.'5  E.  45th 

Charles  B.  McCabe  . 235  E.  45th. 

W.  N.  Tinimson  . 235  E.  45th  • 

•J.  Samuel  Perlman  . 525  W.  52iid 

.Manin  Berger  . „75  West  8L 

L.  H.  Cook  . _75  West  SL 

Harry  Rosen  . „75  West  SL 

Jesse  Simons  . „75  West  SL 

Arthur  Weiss  . 75  West  SL 

.John  A.  Borst  .  Wnodside,  5 

Augu.st  Steuer  .  "  • 

Erwin  Single  .  " 

,.F.  M.  Flynn  . 220  E.  42iiil 

P.  B.  Stephens  . 220  B.  42iid 

G.  E.  Doimelly  . 220  B.  Uul  ■ 

W.  H.  James  . _220  B.  42ii4 

J.  .\.  Dertiam  . 220  E.  42iiil  ■ 

a.  H.  Glass  . 220  E.  421x1 

A.  H.  Gaines  . . 220  E.  42Dd 

S.  Davis  . 220  E.  42ixl  ■ 

W.  H.  Bush  . 220  E.  42ixl  ■ 

H.  .M.  Steele  . 220  E.  42ixl  - 

R.  E.  Neale  . 220  E.  42ixl - 

Wm.  Welkowltz  . 220  E.  42ixl  ■ 

Morris  Banilower  . „..220  E.  42ixi  - 

Dudley  Feldman  . 220  E.  42ixl  ■ 

S.  D.  Willey  . 220  E.  42ixl  ■ 

J.  E.  Hazel  . 220  E.  42bI  ■ 

W.  J.  O’Brien  . _220  B.  42ixl 

J.  Mlnogue  . 220  B.  42iil  ■  ‘ 

S.  Varley  . 220  E.  42nd  ■ 

L.  D.  Chandler  . 220  E.  42nd  • 

T.  O’Connor  . 220  E.  42nd  - 

J.  Heyer  . 220  E.  42nd  St 

C.  H.  Faille  . 220  E.  42nd  k 

R.  A.  Ahlstrom  . 220  B.  42nd  f. 

W.  A.  Carey  . 220  E.  42nd  S 

H.  J.  Kracfce  . 220  B.  42nd  - 

0.  L.  Larocque  . 220  E.  42nd  S 

J.  H.  Mortimer  . 220  B.  42nd- 

V,  E.  Palmer  . 220  E.  42nd  ■ 

E.  F.  Quinn  . „220  E.  42nd* 

A.  H.  Savage  . 220  B.  42nd  ■ 

..Arthur  Hays  Sulzberger  ....„229  W.  43rdSt 

Joseph  P.  Alduino  . 229  W.  43rd  9 

Harding  Bancroft  . ...229  W.  43rd  9 

Amory  H.  Bradford  . 229  W.  43rd  9 

’Thomas  B.  Campion  . 229  W.  43rd  9 

Francis  A.  Cox  . 229  W.  43rd  9 

OrvU  E.  Dryfoos  . 229  W.  43rd  9 

.Max  Falk  . „229  W.  43rd* 

.Andrew  Fisher  . 229  W.  43rd  9 

Monroe  Green  .  „229  W.  43rdS 

Harold  Hall  . 229  W.  43rd  S 

C.  Raymond  Hulsart  . 229  W.  43rd  9 

C.  C.  Lane  . 229  W.  43rd* 

Edward  J.  Pelz  . 229  W.  43rd  9 

Donn  M.  Purdy  . 229  W.  43rd  9 

Andrew  Ragona  . . 229  W.  43rd  9 

Cortland  J.  Strang  . 229  W.  43rd  9 

A.  0.  Sulzberger  . . 229  W.  43rd  9 

WlllUm  H.  Tate  . 229  W.  43rd* 

Harvey  E.  Valentine  . 229  W.  43rd  9 

Ivan  Veit  .  _229  W.  43rd  9 

Richard  J.  Wendt  . . 229  W.  43rd  S 

Robert  Feemster  . 44  Broad  SL 

Berrutrd  Kilgore  . 44  Broad  St. 

Buren  McCormack  . 44  Broad  St. 

Robert  Bottorff  . 44  Broad  St. 

TTieadore  Callis  . 44  Broad  SI 

George  Delaney  . 44  Broad  S. 

John  Biedenkapp  . 44  Broad  SL 

...Lee  B.  Wood  . 125  Barclays 

N.  S.  Macnelsh  . 125  Barclay  9 

Vernon  Brooks  . 125  Barclays 

Hal  J.  Fletcher  . 125  Barclay  S 

Edwin  T  Burke  . 125  Barclay  * 

.A.  D.  Wallace  . -125  BarcUy  * 

C.  I.  Schwat  . 125  Barclay* 

...Kermeth  K.  Burke  . _Waldorf-Astoi» 
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The  American 
NEWSPAPER 


Ours  is  a  free  press.  It  is  also  the  unpaid  guardian  of 
right,  the  unhindered  challenger  of  wrongdoing. 

We  should  all  be  proud  that  our  newspapers  have  proved, 
time  and  again,  that  their  sense  of  responsibility  goes  even  be¬ 
yond  that  of  the  officially  constituted  agencies,  when  necessary. 

Once  a  month  for  the  next  two  years,  we  will  publish  an 
advertisement  in  a  leading  advertising  trade  magazine ;  each 
advertisement  in  the  series  will  describe  an  important  con¬ 
tribution  made  by  some  American  newspaper  to  the  public 
welfare  or  safety. 

The  series  will  bring  you  a  few  illustrations  of  the  unique 
character  of  the  American  newspaper— a  character  possessed 
by  no  other  advertising  medium. 

We  sincerely  hope  that  you  will  find  these  stories  inter¬ 
esting,  and  that  they  will  illustrate  again  to  you  why  the 
newspaper  is  so  basic  and  vital  a  part  of  people’s  lives. 


NO  WONDER  the  people  BUY 

56,000,000  newspapers  every  day, 
for  which  they  pay  $3,500,000  dally 


It  is  important  for  advertisers  to  remember  —  People  welcome  advertising  in  newspapers 


Published  in  the  interest  of  all  Newspapers  and  Advertisers  by 


Moloney,  Regan  &  Schmitt 


HERBERT  W.  MOLONEY.  President 
Newspaper  Representatives  Since  1900 
Representing  Netvspapers  Only 


SEW  YORK  A  CHICAGO  A  DETROIT  '(l  PHILADELPHIA  A  BOSTON  ☆  ST  LOUIS  ☆  SAN  FRANCISCO  it  LOS  ANGELES  ☆  DALLAS  it  MIAMI 
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Neiv  York  Addresses  of  Convention  Visitors 


1  ('ot'linnrd 

/row  imfl* 

Norristown  (Pa.  (  Time-  Her.ilil 

Ibdierl  1.  .McCracken  . 

...Waldorf-Astoria 

Joseph  G.  MvCIellan  .... 

Amliassador 

Wilmor  F.  Sr. 

....New  Weston 

John  T.  McGuire 

New  Weston 

Freeierick  S.  Fox 

Waldorf-Astoria 

N(..  Tonawanda  (N  Y.i  New-  . 

Uulh  L.  Hewitt  . 

...Waldorf-Astoria 

\(*rwalk  (Oliin)  ICrflootMr  Mrralil  . 

.  ..D.  A.  White.  Jr . 

Plaza 

Ni.rwicli  (Coim.)  Bulleliu  . 

....Clifforil  C.  Oat 

Waldorf-Astoria 

llarii-.iii  r.  Noye-  . 

—Waldorf-Astoria 

Utala  tKUt.)  Slai  Hanm  r . 

0 

. Mr.  Mrs.  H.  I» 

Uavingo(Kl  . . 

—  Taft 

H  Oinlti)  .\iw>pa|K'is  . 

. .Mrs.  Frances  Sluhiiielield  . 

(N.  V.)  Jniirnal  ami 

John  K.  Williams  . 

Oklahoma  City  (Okla.)  Oklahoman  Timi  - 

. E.  K.  Gaylord  . 

...Waldorf-Astoria 

Edward  L.  Gaylord  . 

...AValdorf-.Astoria 

Robert  H.  Siuthn  . 

Waldorf-Astoria 

Olean  (N.  Y.)  Times  Herald  . 

..Lexington 

Grey  Fitzpatrick  . 

. ..  la'xington 

Olney  (111.)  Mail  . . 

. .Alien  Y’ount  . 

.  Waldorf-Astoi  ia 

(imaha  (NpIl)  WorUi-Mcralii  . 

....Barclay 

Lyle  A.  Johnson  . 

.  .  Barclay 

Oneida  (N.  Y'.)  Dispatch  . . 

..Williams  Club 

Orlando  (Fla.)  Sentinel-Star  . . 

....  Lexington 

Ossining  (N.  Y.)  Citizen  Register  . 

. Joseph  L.  Xaar  . 

....(Issining.  N.  Y. 

Fred  J.  Tittel  . . 

.  ..Ossining.  X.  Y. 

Douglas  R.  AVildey  . 

.  ..Ossining.  .N.  Y. 

Oswego  (X.  Y.)  Palladium  Times  . 

....Clarence  T.  Leighton  . 

....  Lexington 

Thomas  A.  Cloutier  . 

....liiexington 

Ottumwa  (Iowa)  Courier  . . 

. John  Huston  . 

.  .AValdorf-Astoria 

Owensboro  (Ky. )  Messenger  k  Inraiirer  .. 

. Lawrence  AV.  Hager  . 

.Waldorf-Astoria 

Ownsso  (Mich.)  Argus-Press  . 

. J.  E.  Campbell  . 

...  Waldorf-Astoria 

Pasacipna  (Calif.)  Indtpemlent,  Siar-Newf 

.  ..Bernard  J.  Bidder  . 

....Amh.'issad«>r 

Don  L.  Nutter  . 

....VA'aldorf-Astoria 

Paterson  (N.  J.)  News  . . 

. Harry  B.  Haines  . 

.  ..Paterson.  N.  .J 

Pfrth  Amboy  {N.  J.)  News 


Peru  (Ind.)  Tribune 


Edward  B,  Haines  . Paterson.  N.  .J 

..John  W.  Barnhart  . Waldorf-Astoria 

John  J.  McDonnell  . Waldorf-Astoria 

Edward  G.  Alexander  . Waldorf-Astoria 

..Robert  r.  Areritt  _ Waldorf-Astoria 

Joseph  H.  Nixon  . Waldorf-Astoria 

John  R.  Nixon  . ...Waldorf-Astoria 


Many  newspapers  across  the  country  have  boosted 
advertising  linage  and  readership  by  increasing 
their  coverage  of  financial  news  and  stock  quota¬ 
tions.  Much  of  this  material  is  easily  obtained, 
without  cost,  from  any  of  our  ofl&ces  throughout  the 
United  States. 


While  you're  in  New  York  for  the  ANPA  conven¬ 
tion.  why  not  ask  us  for  details?  We’ll  be  at  the 
Waldorf  Astoria  during  the  afternoon  cocktail  hours 
in  Suite  584.  April  23  and  24.  No  invitation  neces¬ 
sary  .  .  -  hope  to  see  you! 


BAC'IIK  &  Co. 


36  WALL  STREET, 
NEW  YORK  5,  N.  Y. 


IMiTsburn  (Va.)  I’rnuri'ss- Index 
I'biUdeliibia  (I’a.l  Bulletin  . 


..  Barclay 
....Waldnrf-.\st(iru 
..Waldnrf-Astoria 
..Waldiirf-.Astorii 
....Walil(irf-.\st(inj 
...liiiiisevelt 
.,  I{"ip-;evp|t 


l‘hilailel|ibia  ll'a.l  Inquirer 


Philadeliihia  (Pa.)  .News  . 

Phoenix  (.\rix.)  Republic  and  Gazette 


Pittsburith  (Pa.)  Post-Gazette 


Pittsbureh  (Pa.)  Press  . 

Plainfield  (X.  J.)  rnuricr-.Xews 


Pncalelln  (Idaho)  Slate  Journal 
Pontiac  (Mich.)  Press  . 


Port  Arthur  (Tex.)  Sews  . 
Port  Chester  (X.  Y.)  Item 


Port  Clinton-Oak  llarlmr  (Ohio)  News 

Port  Huron  (Mich.)  Times  Herald  . 

Port  Jenis  (N.  Y.)  fnion-Gazette  . 


Portland  (Ore.)  Tlte  Oregoniiin 
Portland  (Ore.)  Oregon  Journal 
Pottstown  (Pa.)  Mercury  . 


Poughkeepsie  (N.  Y.)  Xew  Yorker 
Punxsutawney  (Pa.)  Spirit  . 


(ieorge  II.  U-wis.  Jr. 

..Itohert  B.  Taylor  .... 

Cltarles  W.  Detwiiler 

Stuart  S.  Taylor  . 

Allu'rt  SiietHlIore 
Harry  Keller  . 

I. elaml  .kdams  . . 

Barry  Crdang  . 

lands  Tru|iu)  .  . . Cipuimodore 

Uaymppiiil  MeGee  . . . 

Waller  II.  .VnneniK'rg  . -  E.  88lh  St 

(rt'pprge  M.  .Nell  . Waldorf-.AslorU 

E.  Z.  Dimitnian  . Waldorf-.Astorb 

Cordipn  E.  Chelf  . Waldorf-Aston, 

Bruce  G.  Wharton  .  Waldnrf-.Astwu 

Uoliert  R.  Beck  . Park  Slieraloo 

Paul  II.  Rurgdpprf  . Cppmuopikpre 

Paul  M.  Warner  . Plaza 

David  II.  Appel  .  Algpuiquin 

S.  I..  .Swartz  . Waldpprf-AstorU 

A.  Henry  Tidley  .  . Belnupni-Plaa 

David  Stern  .  ..Plaza 

...  Kanplall  Bailpui  . Waldorf-.kstern 

Chas.  Hoover  . Waldorf -.yslorii 

forest  Whitney  . Waldvprf-.AstorU 

Oliver  King  . Waldorf- .AstotU 

...William  Block  . ....Waldorf-.AvurU 

James  F.  O'Connor  . B.irclay 

Herbert  G.  Wyman  . Barclay 

George  W.  Hicks  . ..Barclay 

...Frank  G.  Mpprrison  . Waldorf-Astorii 

J.  Harold  Mintiin  . .  .  .  Waldorf- .kstorli 

A.  Wallace  Zimmerman  . Plainfield.  N.  J. 

Henry  l..radrr  . Plainfield.  S.  J. 

Harvey  L.  Benner  . Plainfield.  N.  J. 

Cliauncey  F.  Stout  . Plainfield.  N.  J. 

Hugh  Wagnon  . . Waldorf-Astorii 

...Harold  A.  Fitzgerald  Waldorf-Astorii 

Howard  H.  Fitzgerald.  II  ....Waldorf-Astorii 

...John  R.  Sadler  . Belmont-Plizi 

Maurice  A.  Dougherty  . Port  Chester.  N 

John  E.  Shells  . . Port  Chester.  X 

William  J.  Bassett  . Port  Chester.  N 

..  Robert  W.  Reider  . Statler 

...F.  Granger  Well  . Waldorf-Astorii 

...Fred  D.  Salmon.  Jr . BelmnnI-Plizi 

Frances  C.  Salmon  . Belmont -Pliu 

M.  J.  Frey  . Waldorf-Astorii 

Wm.  W.  Knight  . Waldorf-Astorii 

William  M.  Hlester  . Waldorf-Astorii 

Shandy  Hill  . Waldorf-Astorii 

....Cliffpprd  .1.  Xnhn  .  liCxlngton 

Arthur  F  Wollenhaupt  ■ . Lexington 

..  Mr.  &  Mrs.  P.  L.  Smith  ..Belmont  Pliri 


! 


^  I 


Quincy  (III.)  Herald- Whig  . 

Quincy  (Mass.)  Patriot  I..rdgrr 


..T.  C.  Oakley  . Taseany 

..G.  Prescott  Low  . Roger  Smith 

Frank  Geoghegan  . Waldorf-.AstPwio 


I 


I 


I 


Racine  (Wls.)  Journal-Times  Bulletin  . Harry  R.  LcPoldevIn  . Savoy  Plaza 

J.  D.  McMurray  . Barclay 

Ravenna-Kent  (Ohio)  Record-Courier  . Robert  E.  Dix  . Lexington 

Redumlip  Beach  (Calif.)  South  Bay  Breeze  Robert  L.  Curry  . Barclay 

Redwood  City  (Calif.)  Tribune  . Mr.  t  Mrs.  R.  L.  Spangler.... Barclay 

Reno  (Net.)  Gazette-Nevada  State  Journal  ....Charles  H.  Stout  . _....Waldorf-Aitotu 

Richmond  (Calif.)  Independent  _ _ _ Lea  E.  Owens  . Pierre 

Warren  Brown.  Jr . Pierre 

Owen  M.  Owens  . Waldnrf-.tsl«t» 

Richmond  (Va.)  Times-Dlspatch  and 

.News  lycader  . . . . D.  Tennant  Bryan  . Pierre 

James  L.  Stott  . Roosevelt 

Roanoke  (Va.)  Times  and  World-News  . Shields  Johnson  . Waldorf- Ast^ 

Rochester  (Minn.)  Post-Bulletin  . Robert  Withers  . Waldorf-Astorii 

Rockford  (III.)  Star  and  Register-Republic  ...E.  Kenneth  Todd  . Pierre 

WlllUm  K.  Todd  . Waldorf-Astorii 

Rock  Hill  (S.  C.)  Herald  . . Talbot  Patrick  . Waldorf-Astort 

Rock  Island  (Ill.)  Argus  . . Ben  H.  Potter  . _....WaIdorf-Astort 

Miss  M.  F.  Potter  . Waldorf-Astorii 

Ben  H.  Potter.  Jr . »Waldorf-.Astorii 

Rock  Springs  (Wyo.)  . 

Rock  Springs  Newspapers.  Inc . D.  G.  Richardson  . Waldorf-ABiru 

Rocky  Mount  (N.  C.)  Telegram  . Josh  L.  Horne  . New  Westw 

A.  L.  Brandon  . Sheraton- AsW' 

Royal  Oak  (Mich.)  Tribune  . Lynn  S.  Miller  . ..  Waldorf-Astorii 

Rutland  (Vt.)  Herald  . . Roltert  W.  MKchell  . Billmore 

Irfroy  B.  Noble  . Billmore 

Gene  E.  Noble  . Billmore 

Sacramento  (Calif.)  Bee  . Ralph  W.  Millard  . ttaldorf-Astor 


I 


I 


Saginaw  (Mich.)  News  .  ..Walter  McDowell  . Barclay 

St.  Johnsburg  (Vt.)  Caledonian-Record  .  . Herbert  .\.  Smith  . New  Weston 

St.  Joseph  (Mo.)  News-Press  &  Gazette  ..Henry  D.  Bradley  . NewWestM 

David  R.  Bradley  . Waldorf-.Ast^ 

Arthur  V.  Burrowes  . Waldorf-Adom 

St.  I.i0uls  (Mo.)  Cilohe-Democrat  . Richard  H.  Amherg  . Barcby 

C.  .Arthur  Weis  . . Barclay 

St.  Paul  (Minn.)  Dispatch  &  Pioneer  Press.. ..John  Lewis  . . Taft 

H.  Shugard  . . St.  Morlti 

Daniel  H.  Illdder  . 5S5  Park  Av» 

Kermit  Schaffer  . Taft 

St.  Petersburg  (Fla.)  Independent  . I.inyal  Pbilllps  . Lexington 

St.  Petersburg  (Fla.)  Times  . . Mr.  &  Mrs.  Nelson  Poynter.... Drake 

Mr.  k  Mrs.  John  B.  Olson  Waldorf-Avt^ 
Canadian  Cw 

(Continued  on  pnge  122) 
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At  the  AN  PA  Convention  last  year 
FAMILY  WEEKLY  announced  a  new 
circulation  high  of  2,683,217  in 
1 09  newspapers  . . 
NOW  OVER  4  MILLION 


- 


You  are  cordially 
invited  to  visit  our 
FAMILY  WEEKLY  suite  at 
The  Waldorf  ...  to  discuss 
FAMILY  WEEKLY  in  terms  of 
your  newspaper  ...  or  stop 
by  our  booth  on  the  Astor 
Gallery. 

EbITOR  &  PUBLISHER  for  April  20,  1957 
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Waldorf- Astoria 


St.  Thomas  (Ont.)  Times-Juurnal  . Geo.  M.  Dingman 

Salem  (Ore.)  Capital  Journal  and 

Oregon  Statesman  . . E.  A.  Brown  . Barclay 

Salinas  (Calif.)  Californian  . Paul  Caswell  . . . Waldorf-Astoria 

Salisbury  (Md.)  Times  . Edwin  F.  Heame  . . Barclay 

Salisbury  (N.  C.)  Post  . J.  F.  Hurley,  Jr . ..Barclay 

J.  F.  Hurley,  III  . . -Barclay 

Salt  Lake  City  (I'tah)  Tribimc  and 

Deseret  News  &  Salt  Lake  Telegram  . -I-  F.  Fitzpatrick  . . Waldorf-AstorU 

0.  Preston  Robinson  . . Park  Lane 

Anton  F.  Peterson  . . -Waldorf-Astoria 

San  Bernardino  (Calif.)  Sun-Telegram  . James  K.  Guthrie  . Waldorf-Astoria 

San  Diego  (Calif.)  Union  and  Tribune  . James  S.  Copley  . Ambassador 

William  Shea  . - . Barclay 

Alex  De  Bakcsy  . — -Barclay 

E.  Robert  Anderson  — . -Barclay 

I.,ester  G.  Bradley  . . --.... 

Sandusky  (Ohio)  Register-Star-News  . Charles  J.  SUrk  . Lexington 

San  Francisco  (Calif.)  Chronicle  . Charles  Thieriot  . -—.... Sherry-Netherland 

San  Jose  (Calif.)  Mercury  &  News  . -..Joseph  B.  Bidder  . -....-555  Park  Are. 

Henry  C.  Page  . . Waldorf-Astoria 

TSan  Jiian  (Puerto  Rico)  El  Imparcial  .... _ Antonio  Ayuso  Molinarl  . 40  Park  Are., 

St.  Louis  (Mo.)  Post-Dispatch  . . . Joseph  Pulitzer  Jr . St.  Regis 

Charles  J.  Hentscbell  . . Barclay 

Arch  R.  King  . Barclay 

Munro  Roberts  . -....Barclay 

Fred  F.  Rowden  . Barclay 

San  Luis  Obispo  (Calif.)  Telegram-Tribune  ...  Harry  Green  . -Barclay 

San  Pedro  (Calif.)  News-Pilot  . Bynner  Martin  . Barclay 

San  Rafael,  (Calif.)  Independent-Journal . Mr.  &  Mrs. 

Justus  F.  Craemer  . Barclay 

Santa  Barbara  (Calif.)  News-Press  . Mr.  &  Mrs.  T.  M.  Storke  ...  Waldorf-Astoria 

Mr.  &  Mrs.  C.  A.  Storke  ....Waldorf-Astoria 

Santa  Marla  (Calif.)  Times  . Earl  J.  Fenston  . -....St.  Regis 

Santa  Monica  (Calif.)  Outlook  . Mr.  &  Mrs.  J.  D.  Funk  ..-..Waldorf-Astoria 

Santa  Rosa  (Calif.)  Press  Democrat  . Mrs.  Ernest  L.  Finley  . Barclay 

Mr.  &  Mrs.  Erert  B.  Person  -..  Barclay 

Sarasota  (Fla.)  News  . Kent  S.  McKinley  . 825  Fifth  Axe. 

Marjorie  M.  McKinley  . 825  Fifth  Afe. 

Saratoga  Sioings  (N.  Y.)  Saratogian  . Thomas  P.  Dolan  . -....-....St.  Morltx 

Saugerties  (N.  Y.)  Post  . Orln  Lehman  . 530  Park  Axe. 

Oliver  Stalter  . . -.Harxard  Club 

Savannah  (Ga.)  News  and  Press  . Jack  J.  Cubbedge  . Waldorf-Astoria 

Schenectady  (N.  Y'.)  Gazette  . Mr.  &  Mrs.  John  0.  Green  ..  Biltmore 

John  E.  N.  Hume,  Jr.  _ _ Biltmore 

David  C.  Hume  . St.  Moritz 

John  W.  F.ddy  . -St.  Moritz 

James  E.  Brown  . Lexington 

Schenectady  (N.  Y.)  Union-Star  . — . -.A.  P.  Kellogg . . . Engineers’  Club 

Scranton  (Pa.)  Times  . -....E.  J.  Lynett  . Waldorf-Astoria 

T.  L.  Moran  . Waldorf-Astoria 

E.  J.  Gerrlty  ..  . . Waldorf-Astoria 

H.  E.  Bradley  . -Waldorf-Astoria 

Scranton  (Pa.)  Scrantonian-Tribune  . Richard  Little  . 

Herman  S.  Goodman  . - 

Robert  Arthur  . . . . 

A.  S.  Olnsburgh  . . 

Richard  Little  III  . . — 

Scrlpps-Howard  Newspapers  . -.Charles  E.  Scrlpps  . Park  Ijine 

John  P.  Scripps  Newspapers  . Harry  Green  . -Barclay 

Seattle  (Wash.)  Times  . . . Mr.  &  Mrs.  W.  K.  Blethen  ....St.  Regis 

Mr.  &  Mrs.  F.  A.  Bletben  -....Ambassador 

Mr.  H.  H.  Cahill  . —....Waldorf-Astoria 

Sedalia  (Mo.)  Democrat-Capital  . K.  U.  Love  . - . Lexington 

Shamokin  (Pa.)  News-Dispatch  . Robert  E.  Malick  - . -....Taft 

Sharon  (Pa.)  Herald . A.  W.  McDowell  — . Barclay 

G.  A.  Harshman  . . - . Barclay 

H.  E.  Hetu  . . - . -Barclay 

Sheboygan  (Wls.)  Press  . . A.  Matt  Werner  . - . Waldorf-Astoria 

Sherman  (Tex.)  Sherman  Democrat  . Mr.  (a  Mrs. 

Frank  W.  Mayborn  . . Barclay 

Shreveport  (La.)  Times  . W.  H.  Bronson  . —Waldorf-Astoria 

Robert  Ewing,  Jr . Ambassador 

N.  W.  deBerardinls  - . -Ambassador 

South  Bend  (Ind.)  Tribune  . Mr.  &  Mrs. 

Franklin  D.  Seburz  -..—Waldorf-Astoria 

Soutbbridge  (51ass.)  News  . - . V.  V.  McNltt  . — . 

Speldel  Newspapers,  Inc.  . —Harry  S.  Bunker  — . Waldorf-Astoria 

Springfield  (111.)  State  Journal  &  Register...  F.  S.  Haynes  . 

J.  Emil  Smith  . _Waldor(-AstorU 

V.  Y.  Dallman  . Waldorf-Astoria 

Springfield  (Mass.)  Republican, 

News  and  Union  . -Charles  R.  Meyrlck  - . —Waldorf-Astoria 

Sidney  R.  Cook  . Waldorf-Astoria 

Springfield  (Mo.)  Leader  and  Press  . -T.  W.  Duvall  . . - . Waldorf-Astoria 

Arch  A.  Watson  . -Waldorf-Astoria 

Tams  Bixby,  Jr . -....Waldorf-Astoria 

Springfield  (Ohio)  News  and  Sun  . Edgar  L.  Morris  . Barclay 

Earl  C.  Merideth  . ——Barclay 

Julius  Mathevi 

Stamford  (Conn.)  Advocate  - . — . Kingsley  Gillespie  ....—....Special  Agency 

E.  W.  Davis  _ _  " 

E.  R.  McCullough  .  "  "  " 

James  H.  Wilson  . — ....  "  "  ” 

Sunbury  (Pa.)  Item  . - . - . H.  H.  Haddon  . -Waldorf-Astoria 

Mrs.  Henrietta  B.  Dewart  ....  Waldorf- Astoiia 

Lewis  Dewart  . . — . Waldorf-Astoria 

William  L.  Dewart  . St.  George,  Bklyn. 

Superior  (Wls.)  Telegram  . Morgan  Murphy  . . Plaza 

Sydney  (N.  S.)  Cape  Breton  Post  . Roy  D.  Duchemin  . Waldorf-Astoria 

Syracuse  (N.  Y.)  Post-Standard  — . Stephen  Rogers  - Waldorf-Astoria 

Henry  H.  Keller  . Barclay 


Tacoma  (Wash. )  News-Trlhune 


Tampa  (Fla.)  Tribune  -... 
Tarrytown  (N.  Y.)  News 


Taunton  (Mass.)  Gazette 

Temple  (Tex.)  Telegram  - . — 

Terre  Haute  (Ind.)  Tribune-Star  -.. 
Untario  (Can.)  Thomson  .Newspapers 


Terrell  (Tex.)  Tribune 


Texarkana  (.\rk.-Tox.)  Gazette  &  News 
Toledo  (Ohio)  Blade  . - . 


Topeka  (Kas.)  Capital  &  State  Journal 
Toronto  (Ont.)  Globe  &  Mail 

Toronto  (Ont.)  Star  _ -....- . 

Torrington  (Conn.)  Register  . . 


Trenton  (N.  J.)  Times 


Trenton  (N.  J.)  Trentonian 

Troy  (N.  Y.)  Record  &  Times  Record  ..- 


Tucson  (Arlz.)  Star  and  Citizen 
Tulsa  (Okla.)  Tribune  &  World 


..Mr.  k  Mrs.  Geo.  F.  Russell Waldorf-Astorti 
Mr.  Si  Mis. 

Elbert  H.  Baker  II  Waldorf-Astorii 
Mr.  *  Mrs.  Frank  S.  BakerAmbassador 

..J.  C.  Council  . Ambassador 

..William  J.  Cannon  -....— Tarrytown,  N.I. 
Robert  M.  Austin  -....-....-Tarrytown.  N.U 
Aloys  A.  Robert  — ....— Tar^own,  N.i 
-William  R.  Reed  - — .— Waldorf-Anotii 

Milton  Reed  - . -....-..-Waldorf-Ast^ 

..  Mr.  It  Mrs.  Frank  W.  MaybornBarelv 

..Louis  F.  Keifer  . Waldorf-Astorh 

..K.  R.  Thomson  . -....-....Ambassador 

S.  L.  McCabe  -....— -....-Waldorf-Astoria 

T.  L.  Wilson  - Waldorf-Astoria 

...Mr.  It  Mrs.  Frederick  I. 

.Massenglll  — . Hampshire  Rom 

-C.  E.  Palmer  — - - Waldorf-Astoria 

...Paul  Block.  Jr.  . . 

A.  W.  Hamlsh  - _ -....Waldorf-Astoria 

L.  F.  Newmyer  - . -Waldorf-Astoria 

D.  A.  Wiley  . — . -..-Barclay 

..Uscar  S.  Stauffer  - . .....Waldorf-Astoria 

-H.  G.  Kimber  -....- - -Waldorf-.Winria 

.-W.  J.  Campbell  - . -....Roosevelt 

...Edxrin  M.  Stone  -....- . -Taft 

Walter  0.  Glsselbrecht  . Taft 

— Tliomas  L.  Kerney  -....— ..-Ambassador 

James  Kerney,  Jr.  - . —  Plaza 

John  Kerney  . Plaza 

...Mr.  k  Mrs.  Edmund  Goodrich  Waldorf-Astoria 

...Frank  L.  York  ....— . Waldorf-Astoria 

J.  Arthur  Viger  . - . -Waldorf-Astoria 

...William  R.  Mathews  . -Waldorf-Astoria 

..Richard  L.  Jones.  Jr . -Waldorf-Astoria 

Rex  A.  Justus  . -....— Waldorf-Astoria 

L.  W.  McFeterldge  . New  Weston 

Byron  Boone  . . Waldorf-.Astorla 

N.  0.  Henthorne  . —Pierre 

M.  P.  McGUl  . . Barclay 


U 


Union  City  (N.  J.)  Hudson  Dispatch  . William  Rubel  . .  .  . . — 

James  J.  McMahon  . . . — 

Lloyd  L.  Whltford  . . . 

Unlontoxvn  (Pa.)  Herald-Standard  - . S.  W.  Cclklns  . -Waldorf-Astoria 

Utica  (N.  Y.)  Observer-Dispatch  &  Press  ....J.  David  Hogue  . . Belmont-Plaa 

George  C.  Wertz  . . Belmont-Plara 


Vineland  (N.  J.)  Times  Journal  . 

Visalia  (Calif.)  Times-Delta  . 


..A.  M.  Ba.ss  . . Waldorf  .\storla 

Ben  Z.  Leuchtcr  . Waldorf-Astoria 

Joel  C.  Leuchter  . Waldorf-.Astorla 

..Robert  M.  Speldel  . Waldnrf-.Astorli 

W 

Wabash  (Ind.)  Plain  Dealer  . . - . Robert  C.  .\verltt  . Waldorf-Astoria 

Joseph  H.  Nixon  . Waldorf-Astoria 

John  R.  Nixon  . -Waldorf-Astoria 

Wallace  (Idaho)  North  Idaho  Press  . W.  S.  Grant  ..  . . -Biltmore 

Warren  (Ohio)  Tribune-Chronicle  . -....Helen  Hart  Hurlbert  . Waldorf-Astoria 

Joseph  C.  Wells  . -....Waldorf-Astoria 

Warren  (Pa.)  Tlmes-Mlrror  . - . Mrs.  W.  A.  Walker  . ....Gotham 

Mrs.  Robert  Y.  Kopf  -....-Gotham 
Mrs.  Charles  M.  Darts  . Gotham 

Washington  (D.  C.)  Post-Times  Herald  . Philip  L.  Graham  - Waldorf-.Astorla 

John  W.  Sweeterman  —Waldorf-Astoria 

Donald  M.  Bernard  . — . - . - . 

Jack  M.  B.  Sacks  - . -Barclay 

Harry  Eybers  . - . -Waldorf-Astoria 

Washington  (Pa.)  Observer  Reporter  . James  S.  Lyon  . ——....Waldorf-Astoria 

John  L.  S.  Northrop  . -Waldorf-Astoria 


Washington  (D.  C.)  Star 


William  B.  Northrop  - . -W’aldorf- Astoria 

Mr.  &  Mrs.  Samuel  H. 

Kauffman  . - . Ambassador 

Mr.  &  Mrs.  B.  M.  McKelway  Ambassador 

John  H.  Kauffmann  - . 

Mr.  &  Mrs.  Crosby  N. 

Boyd  . - . -Ambassador 

C.  W.  Welch  - . . -.Barclay 

Harold  Boyd  . -....Barclay 

Waterbury  (Conn.)  Republican-American  ....James  H.  Darcey  - . -Plaza 

William  J.  Pape  - . -Ambassador 

William  B.  Pape  ....... —Ambassador 

Kenneth  M.  Carter  . —Lexington 

Raymond  J.  Fanning  ....—Lexington 
William  W.  Vosburgh,  Jr.  -Lexington 

Watertoxvn  (N.  Y.)  Times  - . . . Louis  Salff,  Jr.  -....-....-....Waldorf-Astrt 

Gordon  W.  Bryant  -....-....-Waldorf-Astoria 

Waukegan  (lU.)  News-Sun  - . -....- — F.  Ward  Just  —Barclay 

Richard  F.  Kennedy  - . —  Belmont  Pl«a* 

Wausau  (Wls.)  Record-Herald  . J.  C.  Sturtexant  Pierre 

Waynesboro  (Pa.)  Record-Herald  ....-....-....-Paul  F.  Cbalfant  - . . Wildorf-AstoM 

W.  H.  Shryock  _ Waldorf -AstofU 

Westchester  County  Publishers,  Inc.  - . —Valentine  E.  Macy,  Jr.  -....White  PW*> 

WUllam  L.  Fanning  _ White  PlaW.  *•' 

WalUee  Odell  . . —White  Plains,  >•' 

George  W.  Helm,  Jr.  _ White  Plato,  J-1 

Hugh  W.  Robertson  _ White  Plato,  J-' 

Anthony  H.  Francis  -....-— White  Plato,  *■ 

Charles  H.  Griffin  _ White  Plato,  S  ' 

Edward  J.  Hughes _ White  Plato,  S’ 

Edwrln  8.  Friendly  _ White  Plato,  »•{ 

Stephen  E.  Lovas  ....—  White  Plato. 

(Continued  on  page  124) 
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This  is  the 


Fort  Itforth  Market 


Source:  SRDS  7/1/56  •stimatei  of 
contumor  marktts 


IT  TAKES  A  FORT  WORTH  NEWSPAPER  TO  REACH 
THE  PEOPLE  IN  THE  FORT  WORTH  MARKET 

To  adequately  cover  Fort  Worth  and  the  West  Texas  market  it  takes  the 
Fort  Worth  Star  Telegram — the  newspaper  with  the  largest  Daily  and 
Sunday  circulation  in  Texas.  Here  is  your  opportunity  to  cover  more  than 
23  percent  of  Texas  with  only  one  newspaper. 

No  other  Texas  newspaper  can  match  the  coverage  of  the  Fort  Worth 

Star-Telegram. 

Daily  Circulation  251,220  Sunday  Circulation  227,179 

Publishor's  Stattmtnt  fo  Audit  Buraau  of  Circulafiont  for  6  months  andinq  Saptambar  30,  1956 
Writa,  wira  or  phona  for  complata  markat  information 


Fort  Worth  Star- 

AMON  G.  CARTER,  Jr.,  President  and  National  Advertising 


without  the  use  of  schemes,  premiums  or  contests 
"Just  a  good  newspoper" 


FORT  WORTH  MARKET  DATA 


Population 


Metropolitan 

Area 

514,600 


Market  Area 
(Including  Metro,  area) 

2.087,500 
23.7%  of  Texas 


Consumer 

Income 


$933,437,000 


$3,487,759,000 
25.5%  of  Texas 


Retail  Sales 


$685,479,000 


$2,583,400,000 
25.1%  of  Texas 


tSic 
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New  York  Addresses  of  Convention  Visitors 


(K  I  I  Sun 


W  ot  l*alni  Kearti  (KU.  I 


Whetlins  (\V.  Va.l 

Inlellittrnfcr  . 

Wht'atim  (III.)  Jnurnal 
W’liiic  Plain"'  (N  V.)  Kcim 


Whitt irr  (Caiu.i  .\i»-  .. 
Wirhita  (Kas.)  Eattli'  .. 
Wirhita  Falls  (Tex.)  Tint.' 

Wilkes- Bartf  (Pa  )  Time 
Reriirrt  . 


tCoiitinurri  from  /mgr  122) 

Itaymonil  Pykes  . White  Plains.  .N.Y 

Theialore  It.  (loetz  .  .White  Plains,  X.Y 

Itiiilyanl  M.  Htifmann  . White  Plains.  X.Y 

Cliarles  Freiieriekson  . While  Plains,  X.Y . 

.\ll;tn  H  PepiMT  . While  Plains.  .N.\. 

Wilfnsl  B.  Itler  . Biltmore 

Charles  W.  l  iter  . Sheraton  .\stnr 

Cisirue  II  I'ller  . Biltmore 

Post  Times  . Mr  a  Mrs.  Jnhn  H.  Perry, 

Ji . St.  Begis 

Mr.  A:  Mrs.  William  W. 

.\t  I  el  Inn  V  . Wa  Idorf  ■  .\sl  oria 

legisler  .V 

. Jolm  K.  Williams  . St.  Regis 

.  „Kali>h  C.  Pear . Pear  Puhlieatioii 

rter  Pis|iaieh  ..  Benjamin  II.  Carroll  . White  Plains.  N.Y'. 

T.  Eugene  Puffy  . White  Plains.  N.Y 

.lames  F.  Ciressler  . While  Plains.  N.Y 

H.  (Iraham  lluhln’l.  Jr . White  Plains.  N.Y 

. .  Mynatt  Smith  . Waldorf-Astoria 

.  ...Mareellus  .M.  .Muriloek  ..  Pierre 

s  ic  Keeord  News  Rliea  Howard  ..  . YY’aldorf- Astoria 

Wm.  1..  Ponnell  . Waldorf-Astoria 

s-laadir  Xea.s  k 

■  ■■  . Harrison  H.  Smith  .  ...Rita  Tower 

A.  PeWltt  Smith  . Barclay 

John  A.  Hourigan.  Jr.  ..  Waldorf-Astoria 

Mr  Carolyn  ft.  Hoiirigan 

Mark  ..  ..  . . Waldorf-Astoria 

Rohert  W.  Johnson  . St.  Moritz 

losepl!  T.  Miiriihy  . St.  Moritz 

John  J  MeSweeney  . St.  Moritz 

Hugh  X.  .lone"  . St.  Moritz 


Willlams|Hiri  (Pa.)  (trll 


Williamsport  (Pa.)  Sini-liazetle  . 

Willimantie  (Conn.i  Chronirle  . 

Wilmington  (Pel  l  .News  Journal 


WimLsor  (Put.)  Star  ..  . 


Winsleil  (Conn.)  Citizen  . 

Woonsocket  (R  I.)  Call  . 


Worcester  (.Mass.)  Telegram  (iazeltc 


Yonkers  (N.Y.)  Herald  Statesman 


York  ( Pa. )  Pispatch 


. ClllMTt  E.  YVhIteley  . 

Kalpli  R.  Cranmer  ..  . 

Pletrick  l.amade  II  ..  .. 

James  11  lamade  . 

..John  E.  Person.  Jr . 

...Mr.  k  .Mrs  A.  W.  CrosMe 

..C.  L.  Reese  Jr.  _  . 

F.  Walter  . 

II.  C.  Ilarhison  . 

W  J.  Black  ..  . 

N.  M.  Fellman  ..  . 

E.  Chrlstmann.  Jr . 

Hugh  A.  (Irayhiel  . 

Richard  A.  (Irayhiel  ..  .. 

Theodore  Valll  . . 

..Buell  W.  Hudson  . 

Miss  Nancy  E.  Hudson 

Andrew  P.  Palmer  . 

Morris  Shorr  . . 

Richmond  Earnes  . 

..Howard  M.  Booth  ...  .. 

Hicltard  ('.  Steele  . 

Foriesi  W  Seymoui 

F.  II.  Twiss  . 

Alfreil  S  Arnold  . 

..Frank  S.  Baker  . 

•Ixle  Retchler  ..  . 

Kenneth  B.  Jones  . 

Benjamin  P.  Sprague 

Pavld  S.  Jensen  . 

I’hlllp  11  Young  ..  .. 

H  Palmer  Chronister 


...Waldorf  Asloru 

.  ..  Waldorf-Astoria 
Waldorf  .Wtoria 
...Waldorf  Astoria 
.  Wahlorf  Adaru 
..l/ezinglim 
...  Barclay 
..Park  lain) 

Park  lainr 
Park  Un.' 

...  Park  Urn- 
...  Park  Lanr 
.  .Waldorf  Astoria 

Waldorf  AstorU 
.  VA'aldorf. Astoria 
..  Waldorf  Astoria 
"iS  Wash  Sq.  ■ 
..Sheralon-.Astor 
...la>alngtnn 
...  Iicxinglon 
..Waldorf-Astoria 
Waldorf. Astoria 
..  Waldorf-.Astoria 
Waldorf-Astoria 
Waldorf-Astoria 
AValdorf-Astoria 
..  Yonkers.  .N.  \ 
....Y'onkers.  N  Y. 
..Y'onkers.  N.Y 
Yonkers.  N.  T 
..  .Rnosetell 
.Roosereh 


Convention  List  of  Allied  Companies  and  Services 


ABITIBI  SERA’ICE  INC. 

AA'aldorf-.Astoria 

H.  E.  Bowman  F.  T.  Howland 

P  T.  Ri'ynolds  F.  L.  Mundinger 

A  BIT  OF  WASHINGTON  SYNDICATE 
AA'aldorf-Astoria 

Ed  Koterha  Potty  Koterba 

ACME  TELECTRONIX  (DIV.  OF  NEA 
SERVICE,  LNC.) 


Waldorf-Astoria 
Fred  S.  Ferguson 
Herheit  Walker 
Meade  Monroe 


William  H.  Borglund  Ned  Mills 


James  Weiss 
Hal  Haason 
Robert  C.  AA'hlteheail 
George  Johanson 


Earl  Anderson 
Jack  Gamble 


Eli  Minton 
Richard  Johnson 


ADVERTISING  LINAGE  SERVICE 
Joseph  Cichetti  Joseph  Ka|>laii 

ALLEN— KLAPP  CO. 

Barclay 

James  S.  McAnulty  E.  J.  Bitxler 
John  Turnbell 

AMERICAN  STIjBL  CHASE  CO. 

(h-orge  E.  Bouchei  Harry  L.  Williamson 

AMERICAN  TYPE  FOCNPEKS  CO.  INC 

F.  W.  Hacker  P.  E.  Murray 

Howell  Lee  11.  E.  Wehendorfer 

AMERICAN  WEEKLY 

(see  Puck — The  Comic  Weekly) 

John  K.  Herbert  E.  C.  Kennedy 

Thor  M.  Smith  Charles  Spence 

ART  GRAVCRE  CORPORATION 
Saeoy- Plaza 

Frederick  P.  Murphy  .Martin  J.  Tlernan 

Martin  J.  Waters  C.  Philip  Barber 

George  Sweeney  Robert  H.  Brown 

THE  BELL  SYNPICATE 
|•ONSOLIPAT^;P  NEWS  FE.ATIRES 
THE  ASSOCIATEP  NEWSPAPERS 
MCCLl  RE  NEWSPAPER  SYNPICATi; 
Waldorf-AstorU-.Yssemhly  Suite-Suite  .IKIAM 
Joseph  B.  .Ygiitdli  laiuis  P.  PiPalma 

John  C.  Bryc)'  Henry  0.  Nimis 

Kathleen  Caesar  Jtihn  Osinr-nko 

Ernest  Cuneo  Jidin  .N.  Wheeler 

BABCOCK  PRINTING  PRESS  CO. 

Barclay 

C.  W.  Ginslierg  .A.  J.  Simih 

C.  V.  Knell  J.  E.  llohn 

BELL  SYNDICATE 

(See  Associated  Newspapers) 

BLACKBURN  AND  (d.MP.YNY 
Waldorf-Astoria 

James  W.  Blaekhurn  Clifford  H.  Marsliall 
Jack  V.  Haney  Stanley  Whitaker 


E  W.  BLATCHFORP  CO. 

Millaid  L.  Frieliy.  Sr.  CDsnge  SatliD' 

Rida-rt  Crawford  Julius  Saho 

A.  J.  Monao)  William  Horto' 

Jolin  J.  Connrdly 

BL.ATCHFOKP  MCTAL-PIVISION 
NATIONAL  LEAP  COMPANY 
(see  aboye) 

BOGNITt  k  MARTIN 

P.  J.  Btignei 

BOWATEI!  PAPER  COMPANY.  INC. 
Waldorf-Astoria 

August  B.  Meyer  Joseph  P.  Sullivan 

Charles  T.  Hicks  Ral|>h  E.  Watt 

Poiiglas  Shorter  J..  William  Price 

Geoffrey  B.  Hutchings  Basil  W.  Woods 
J.  H.  S.  MacDonald 

THE  BR.VNHAM  COMPANY' 

Eugene  F.  Corctiran  H.  L.  Ralls 

L.  S.  Greenberg  C  E.  Branham 

A.  J.  Engelhardl.  Jr.  Bertram  C.  Finch 

BUREAU  OF  APYERTISING.  ANPA 
Waldorf-.Ystoria 

Steve  J.  .Ahmuty  James  J.  McDonald 

Mark  Arnold  J.  Robeit  Mclauchlen 

Frank  T.  Barnes  Tlieodore  Matyas 

William  Bell  Richard  Margolts 

Richard  W.  Bhin  Robert  L.  Moore 

Warren  Bragg  Joseph  Morgan 

Ed  Broadhurst.  Ji.  Rohert  A.  Murphy 
Ed.  H.  Biirgeson  Thomas  P.  Murphy 
Jnhn  AV.  Chase  Florence  Olsen 

Joseph  P.  Coe  Edward  C.  Raymnml 

Rohert  de  Guzman  John  P  Raymond 

Ijcigh  C.  Pimond  Woodford  C  Rlioades 

Philip  L.  Puschnes  Philip  Rose 

Edward  A.  Falasca  Samuel  Rovner 

Robert  C.  Forbes  Claire  Sedelmeier 

TTiomas  P.  Fowler  .Allen  B.  Sikes 

Michael  J.  Galardi  William  J.  Soldi 

.Norman  Greer  Donald  L.  Stevens 

Louis  M.  Groenhelm  Marry  Tinkle 

Mrs.  Y’era  Halinran  Rnfterl  Y’an  Slambrnuek 


Charles  Ilildner 
John  Holzapfel 
Harold  Johanson 
Bates  Johnson 
Raymond  Judd 
AA’alter  Kern 


l/oiii'  Weitzman 
Byrd  Wenman.  Jr. 
Thomas  Whittlesey 
Stan  YVlnston 
Rohert  L.  YVnIpert 
Pent  Hassinger 


Mrs.  Mary  Saxton  Lehr  Wayne  Mooney 
Bruee  Lennox  Roland  Pnstel 

Harold  l.ieker  L.  S.  A'an  SanI 

George  R.  Lloyd 

BURKE.  KUIPERS  A-  M.AHONEY.  INC. 
AValdorf-Astoria 

S.  P.  Mahoney  George  MarPotinell 

C.  W.  Beller  F.  P.  Ball 

C.  A.  G.  Kuipers  T.  M.  Hurley 
A.  AV  Howe  I!  AV.  Kuipers 

AV.  J.  Osmond 


(  ANAPA  WIPE  FEATURES.  MONTREAL 
Hotel  *0  Park  .Avc. 

Fred  A.  Hanks  GIimiii  Gilliert 

(  EX'TR.AI.  PRESS  ASSOCIATION 
AA'aldorf-.Astoria 

Courtland  C.  Smith 

( ERTIFIEP  PRY  MAT  CORPORATION 
Frank  M.  Tighe  James  Rlcca 

Harold  AV.  Hamilton  George  T.  Kempter 
(  IIEMCO  PHOTOPROPUCTS  COMPANY.  INC. 
■A.  J.  Powers.  Jr.  Sam  B.  .Anson,  Jr. 

Francis  C.  Powers  C.  Harold  l<arsson 

(  HIC.AGO  DAILY  NEAVS  FOREIGN  SERVICE 
AA'aldorf-.Astoria 

Henry  P.  Martin  Brnee  Horton 

CHICAGO  TRIBUNE-NEAV  YORK  NEAVS 

synpicatf;.  inc. 

Waldorf-Astoria 

Richard  AV.  Clarke  J  A.  O'Connell.  Jr. 
Maurice  T.  Reilly  Raymontl  Mason 

Mollie  Slott  Edward  L.  Kaiser 

CIRCUL.ATION  PUBLICATIONS.  INC. 
lAon  Komisarow  Cliarles  H.  .Alhrlght 

CLINE  ELEX-TRIC  MFC.  CO. 
AA'aldorf-Astoria 

AV.  P.  Scott  .Al.  L.  Prilian 

H.  E.  Rriindage  A.  11.  Marston 

F.  Sandgren  C.  M.  Keeter 

G.  R.  Payton  A.  11.  Kenngolt 

H.  J.  Mitchell  AV.  E.  Talk 

CONSOLIDATED  BOOK  PUBLISHERS 
AValdorf-Astoria 

Leonard  S.  Pavidow  AA'aller  C.  Dreyfus 
AA'aller  N.  Dreyfus 
C(IN.SOLI  DATED  INTERN.ATION.AL 
EQUIPME.NT  k  SUPPLY  CO. 
AA'aldorf-.Astoria 

Martin  A.  Ross  John  E.  Rotrerls 

CONSOLIPATEP  NEAVS  FEATURES 
(sec  Associated  Newspapers) 
CONSOLIP.ATEP  PAPER  S.AUIS. 

LIMITED.  MONTREAL,  P  Q. 
Amimssador 


P.  M.  Boiillon 
A.  M.  Gammell 
R.  J.  Flood 
K.  AV.  Casbotime 


Flank  Gavin 
S.  .A.  Meiglien 
Jnhn  Stone 
J.  S.  Oppc 


COOSA  RIVER  NEAVSPRINT  CO. 
AA'aldorf-Astoria 

R.  M.  AVatl  .1  R.  Geer 

M  L.  Hunt 

THE  (ORKP.AK  COMPANY.  INC. 

F.  II.  Paulmann.  Jr.  F.  II  Paiilmann,  St. 

Ci'TLER-HAMME'R.  INC. 

AA'aldorf-Astoria 

E.  R.  Fitzaierald  C.  M.  Hall 

T.  M  Blrcli  A.  H.  James 

J.  M.  Strong  J  11.  .SatU't 


HENRY  PiCLERQUK:.  INC. 

A.  AV.  P)'('l)'ii|ih-  T,  P  Amliiieia 

H  T  PKKINSON  &  CO  .  INC 
AValdoif. Astoria 

Harry  T.  Piekittson  Paul  C.  Belktup 
Aliss  Frances  M.  Knox 

THE  EASTERN  COLOR  PRINTING  CO. 
AA'aldorf-.Astoria 

AA'illiam  B.  Pa|ie  C.  E.  Pionilexter  H 
Harold  A.  Moore  Eugene  V.  Downey 
James  H.  Parcey  Jolm  B.  Enright 

Frank  M.  Cronan 

EASTERN  NEAVSPAPER  SUPPLY  INf 
E'llgar  A.  Mills.  Jr.  Irving  J  (  arter 

EDITOR  &  PUBLISHER 
AA'aldorf-Astoria.  Astor  Gallery 
James  AA'rIglil  Brown  James  AV.  Blown.  Jr 
Charles  T.  Stiurt 
Editorial  Itepartment 
Robert  U.  Brown  Ray  Erwin 

Jerome  H.  Walker  Court  Smith 

Rohert  B.  McIntyre  George  Thnne 

James  Coilings  Philip  N.  Schuyler 

Advertising  Department 
IjCach  larney  Henry  Thieh 

G.  B.  Haulenheek  Reginald  Cary 

Don  Panin  George  E.  AVib 

Circulation  Department 

George  McBride 
Classified  Department 

Evelyn  Kolojay 

EDITORS  SYNDICATE  OF  N.  Y. 

H.  It.  Wishengrad 

ELECTRK  EYE  E'QUIPMENT  COMP.AXY 
AA'aldorf-Astoria 

Carl  M.  Noble  Bovil  B.  i..nelei' 

AVilliam  J.  Bishop  Clark  J.  Huff'r 

FAIRCHILD  GRAPHIC  EQUIPMENT  IXf 
Barclay 

A.  .YlaylH'iry  S.  Dean 

J  Ufferty  AV  Alley 

C.  .AMwett  J.  Moore 

E'.  Nardozzi  .1.  A.  V.  Hyatt 

J.  Callaliati  J.  Baldwin 

E.  P.  Tracht  AV.  Crrndlt 

FAMILY  WEEKLY  .MAGAZINE.  I.NC 
(see  Consrdldated  Book  PuhHshers) 
AA'aldorf-Astoria.  Astor  Gallery 
l.asinard  S.  Pavidow  P.itiick  n'Rouik)' 

AA'aller  C.  Dreyfus  Haitv  Cl.iiki 

James  .Arnold 

FEPERATEP  METALS.  Division  »f  Aawri"'’ 
Smelting  and  Refining  Co. 

E.  L.  Newhouse.  HI  V.  J.  Ryan 
A  M.  Callls  E.  L.  Rlmlaiilt.  Jr 

AV  II  PidlfWk  I.  Oslas 
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building  you  a  bigger  market 


Boston’s  big  building  boom  displays  exciting  evidence  of  a  vigorous,  growing  market. 
New  industrial  parks  dot  the  entire  retail  trading  zone  while  in  the  heart  of  Boston,  the  canny 
management  of  The  Prudential  Insurance  Company  has  purchased  28  acres  to  build  a  "city 
within  a  city”. 

NOW!  The  nation’s  most  modern  newspaper  plant 

Growing  with  the  city,  The  Boston  Globe,  too,  is  now  building  a  $12,000,000  plant  on 
a  n}4  acre  site. 

The  fastest  growing  newspaper  in  New  England,  the  Globe  could  no  longer  keep  up  with 
vastly  increased  circulation  and  advertising  linage  in  the  old  buildings.  So  like  many  another 
old  and  new  Boston  business,  the  Globe  decided  to  build  ...  to  modernize  ...  to  prepare  for 
Boston's  flourishing  future. 

j  GLOBE  OUTGAINS  ALL  OTHER  BOSTON  PAPERS 

CIRCULATION** 

Daily 


*AII  gains  bated  on  compariton  of  4rh  quorttr  1956  vt.  4fh  quartor  1955. 
**Pvbliihor't  Interim  Stotement  Fof  The  3  Months  Ending  December  31,  1956  Fifed  With 
The  A.  B.  C. 


The  Boston  Globe 


YES,  NEW  ENGLAND’S 
FASTEST  GROWING  NEWSPAPER  IS 


MORNING 

EVENING 

SUNDAY 


The  Leonard  Company 
Miami  Beach,  Florida 


Scolaro,  Meeker  &  Scott 
Chicago,  Detroit 


Creamer  &  Woodward,  Inc. 

New  York,  San  Francisco,  Loa  Angeles 

Sl  publisher  for  April  20,  1957 


^  Totol  Sunday  Gain  - 

City  Zmi  I 

Ritol 

Tridifli  Zmm 

63,457* 

All  OtMr 
Zhm 

TiW 

NtiraiA 

MORNING  GLOBE 

149.371 

32,876 

43.164 

225,411 

EVENING  GLOBE 

129,300 

21,565 

4.086 

154,951 

TOTAL  COMBINEO  DAILY 

278,671 

54,441 

1  47,250 

380,362 

TOTAL  SUNDAY 

271,186 

88.479 

83,305 

442,970 

Convention  List  of  Allied  Companies  and  Services 


(Continued  from  page  124) 

HOWARD  FLINT  INK  COMPANY 
Waldorf-Astoria 

E.  B.  Flint  E.  L.  Mills 

A.  A.  McNab  J.  F.  Devine 

FOSTER  MANUFACTURING  COMPANY 
Waldorf-Astoria 

I.  J.  Borowsky  A1  Borovrsky 

Douglas  E.  WUson  Carl  Turgoff 

GALLAGHER-DELISSER,  INC. 
Waldorf-Astoria 

W.  Gallagher 

GENERAL  ELECTRIC  COMPANY— 
Apparatus  Sales  Division 
P.  0.  Brewer  B.  M.  Stacy 

T.  J.  Guendel  H.  R.  Abbott 

F.  H.  Weick  A.  Mcrlino 

GENERAL  FEATURES  CORPORATION 
Waldorf-Astoria,  Astor  Gallery-Space  No.  1 
S.  George  Little  T.  Larkin 


IDEAL  ROLLER  j:  MFG.  CO. 

Gus  Reisclil  Joseph  .Vvery 

Norman  L.  Rowe 

IMi'ERIAL  TYPE  METAL  COMPANY 
Waldorf-Astoria 


Robert  Morgan  Richard  Georgi 

Richard  Brown  Harold  Kelkin 

Don  Goodwin  Henry  Scarpelli 

Robert  Sloane  K.  Frank 

Melvin  Jones 

THE  GOSS  PRINTING  CO.\IPANY 
Barclay 

R.  C.  Corlctt  F.  A.  Kopp 

J.  A.  Riggs  E.  G.  Morrison 

C.  S.  RelUy  R.  B.  Patch 

D.  B.  Baar  W.  C.  Pratt 

C.  W.  Burger  J.  Bobbins 

W.  T.  Goss  F.  A.  White 

W.  H.  Granger  E.  .1.  Y’agow 

H.  E.  Hanson  H.  V.  Henry 

GRAPHIC  ARTS  LNDUSTRY  INC. 

Barclay 

P.  J.  Ockeii 

GREATER  BUFF.ALO  PRESS,  INC. 

J.  W.  Koessler  J.  W.  Koessler,  Jr. 

K.  L.  Koessler  W.  L.  Mox 

R.  P.  Lalor  F.  N.  Jerauld 

THE  GREAT  LAKES  PAPER  CO.,  LIMITED 
Ambassador 

C.  J.  Warwick  Fox  T.  It.  Fallows 

GREAT  NORTHERN  PAPER  COMPANY 
Park  Lane 

Albin  K.  Caspar  Charles  M.  Sheafe 
Richard  C.  Caspar  A.  George  Scherer 
Robert  A.  Haak  John  H.  Staples 

Milton  A.  Meyers  David  I.  Turnbull 

Irving  P.  Phelps  E.  John  Ward 

John  A.  Sayre  Joel  B.  Ware 


Charles  M.  Sheafe 
A.  George  Scherer 
John  H.  Staples 
David  I.  Turnbull 
E.  John  Ward 
Joel  B.  Ware 


J.  M.  HUBER  CORPORATION,  (Ink  Dlv.) 
Waldorf-.Astorla 

J.  S.  Hart  0.  P.  Boone 

L.  A.  Lara  R.  C.  Burke 

C.  D.  Adkins  A.  J.  Cooper 

HUCK  CO. 

William  J.  Reilly  Thomas  Folger 


Clarence  Seaman 
W.  A.  Penney.  Jr. 
WUliam  C.  Otter 
Charles  P.  Olton 


Wilson  S.  Yerger.  Jr. 
Donovan  N.  Gurney 
Andrew  H.  Amitrano 
Alfred  R.  MeWUliams. 


INTERCHEMICAL  CORPORATION, 
PRINTING  INK  DIVISION 
T.  A.  Ryan  Bob  Fipplnger 

Walter  Cassidy  Dale  Welsh 

W.  F.  Cornell 

INTERNATIONAL  PAPER  SALES 
COMPANY.  INC. 

Waldorf-Astoria 


I.  H.  Peck 
R.  C.  Neely 
W.  G.  Dodge 
E.  R.  Wheatly 
R.  B.  Lewis 

J.  W.  Vermont 
W.  C.  McCullough 
L.  E.  Mansfield 


W.  P.  Woodworth 
T.  N.  Taylor 
W.  W.  Morrow 
R.  H.  Logan 
C.C.  Carpenter 
T.  E.  Reilly 
L.  C.  Burton 
F.  S.  Myers 


L.  E.  Mansfield.  Jr. 

INTERNATIONAL  NEWS  PHOTOS 
Waldorf-Astoria 

Edwin  C.  Stein  Jack  Fletcher 

Arthur  Levy  Philip  Ruvo 

Fred  Methot  Edward  Burns 

Jack  Schaeffer  Fred  Ditzian 

INTERNATION.AL  NEWS  SERVICE 


Waldorf-Astoria 
Frank  J.  Nicht 
Kingsbury  Smith 
Barry  Farls 
Philip  G.  Reed 
William  C.  Wilson 


Tom  R.  Brlslln 
Robert  H.  Reid 
Robert  H.  Denley 
John  D.  Hanley 
Gene  Roguskl 


IXTERTYPE  CORPOR.ATION 


Waldorf-Astoria 
Harry  G.  Willnus 
Alden  T.  Mann,  Jr. 
Frank  Hoffman 
Earl  Godshall 
Ben  H.  Black 
.Amos  G.  Hoffman 


William  F.  Haggerty 
Harry  B.  Atterbury 
Raymond  B.  Daigle 
.Milton  J.  Durand 
Elmer  H.  Hostetler 
Thomas  Martin 


JOHN  GRIFFITHS  CO.,  INC. 

John  Griffiths  Fred  Griffiths 

THOMAS  W.  HALL  COMPANY 
Thomas  W.  Hall 

THE  HALL  SYNDICATE.  LNC. 

Robert  M.  Hall  Rolrert  Walton 

Ira  Emerich  Gail  C.  Smith 

Helen  M.  Staunton  Jaek  McCullough 

Joseph  D.  McGraw  Iris  Woolfe 

Jack  R.  Hornady 

HAMPDEN  NOVELTY  MANUFACTURING 
COMPANY,  INC. 

Waldorf-Astoria 

Lester  A.  Stone 

KENT  HANSON  ASSOCIATES 

R.  Kent  Hanson,  Jr.George  M.  Molloy 

HENNEPIN  PAPER  COMPANY 

(see  Walter  D.  Peek,  Inc.) 

WILLIAM  C.  HERRICK  INK  CO.,  INC. 
Waldorf-Astoria 

John  J.  Fields,  III  Charles  H.  Merbitz 
Charles  T.  Schultz  Murray  L.  Blau 
Nelson  H.  Jackson  William  V.  Jacobson 

R.  HOE  &  CO.,  INC. 

Waldorf-.Astoria 
McHenry  Browne 

W.  C.  Cooper  R.  A.  Willoughby 

W.  W.  Henderson  J.  Pritchard 

B.  C.  Polglase  L.  Pollock 

G.  H.  Higgins  W.  Dombrow 

F.  Gebhard  W.  J.  Robinson 

J.  Crowe  G.  F.  Elrod 

G.  Anger  11.  W.  Petty 

R.  Dittrich  '}.  Rerrian 

L.  Kohl  J.  Krupp 

G.  E.  Devyr  R.  Cassidy 

Fritschi 


LUDLOW  TYPOGRAPH  COMPANY 
Waldorf-Astoria 

Arthur  H.  Hedly  James  A.  Westhaver 

John  0.  King  Shepley  Cleaves 

Robert  W.  Buckley 

THE  MADDEN  CORPORATION 
Ambassador  Hotel 

Franklin  M.  Jepson  Ravmond  G.  Auwarter 

CHAS.  T.  MAIN.  INC. 

Lexington 

C.  M.  Flint  R.  F.  W.  Tranter 

FARLEY  MANNING  SPORTS  FEATURES 
Farley  .Manning 

VINCENT  J.  MANNO 
Blackstone 

Vincent  J.  Manno  George  Romano 

Howard  E.  Stark 

MASTER  ETCHING  MACHINE  CO. 

William  Guenst  Wesley  Miller 

William  Guenst,  Jr. 

MATRIX  CONTRAST  CORPORATION 
Waldorf-Astoria 

Clifford  Yewdall  Morris  Rice 

Gerald  W.  Hunter  George  .Matt  ice 

Jack  Faris  William  O'Toole 

Henry  Curlander 

M.\Y  BROTHERS 
Commodore 

Charles  E.  May 

McCLURE  NEWSPAPER  SYNDICATE 
(See  Associated  Newspapers) 

J.  THOMAS  McHUGH  CO..  INC. 

J.  Thomas  McHugh  William  M.  Naeder 
Edward  W.  Gordon 

McNAUGHT  SYNDICATE,  INC. 

Chas.  V.  McAdam  V.  V.  McNitt 
Chas.  V.  McAdam,  Jr.  P.  J.  Murphy 
.Milford  L.  Marcus  Peter  Boggs 
Mildrerl  M.  Bellah 

MEDIA  RECORDS,  I.VC. 

John  Halpin  Len  Collins 

MERGEN'niALER  LlNO’nPE  COMPANY 
Wahlorf-Astoria 


Howard  H.  Moad 

THE  JAMPOL  COMPANY.  INC. 
Waldorf-Astoria 

Howard  M.  Jampol  Herbert  E.  Daniels 
Karl  J.  HermingliausenFred  Casabona 

JEFFREY:'  LEE  SYNDICATE 
Irma  Ganz 

JOHNSON.  KENT,  G.WIN  &  BINDING,  INC. 
Waldorf-Astoria 

William  C.  Johnson  Tliomas  .\.  Binding 
Albert  H.  Kent  Joseph  G.  Gavin 

ALLEN  KANDER  AND  CO..  INC. 

Park  I.ane.  Waldorf-Astoria 
Allen  Kander  Donald  Hogate 

Edwin  Tornberg  E.  C.  Henry 

George  J.  Cooper  Riclurd  Shaheen 

Walter  Grimes  Timothy  O'Connor 

KANSAS  PRESS  ASSOCI.\TION 
Waldorf-.Astoria 

Larry  Miller 

KING  FEATURES  SYNDICATE 
Waldorf-Astoria 

Frank  J.  Nicht  George  C.  Driscoll 

Clarence  E.  Rahinow  Gerald  Gartland 
James  J.  Burns  C.  R.  Richardson 

George  Ilaslam  John  Wright 

Uoyd  D.  Hagan  Roliert  H.  Brown 

R.  K.  Riaters  Maggi  Byrne 

Harold  Schneider  John  V.  Matthews 

F.  J.  Riinde  John  Mawer 


Martin  M.  Reed 
J.  W.  Reid 
J.  F.  Schuman 
J.  C.  Huie 
F.  D.  Betts 


W.  M.  Childers 
H.  P.  Bott 
E.  R.  Leach 
R.  G.  Burgoon 
P.  S.  Chisholm 


Alfred  H.  Alofsln 

KRUGER  PAPER  CO.,  INC. 

Waldorf-Astoria 

Arthur  Dressel  J.  J.  Hilsdorf 

J.  C.  Harvison 

LAFAVE  NEWSPAPER  FEATURES 
Williams  Club 

Arthur  J.  Lafave  Arthur  J.  (.aifave,  Jr. 

LAKE  ERIE  ENGINEERING  CORPORATION 
C.  M.  Kendrick  C.  A.  Stcinhauser 

LAKE  SUPERIOR  NEWSPRINT  CO. 
Ambassador 

R.  S.  Fowler 

LANS’niN  .MONOTYPE  CO. 

Joe  (luigley  George  E.  Nelson 

R.  E.  Giorgio 

NELSON  T.  LEVINGS.  INC. 

Nelson  T.  Levings 

LORENZ  PRINTING  MACHINE  CO..  INC. 

Walter  L.  Lorenz  Arthur  M.  lairenz 

Erwin  Zimmerman  Martin  Duffy 

John  Gudgeon  William  K.  Farrell 


P.  B.  Asdel,  Jr. 

.MERSEY  PAPER  CO.,  LTD. 

(See  Bowater  Paper  Co.,  Ltd.  listing) 

METROPOLITAN  SUNDAY 
NEWSPAPERS,  INC. 

Waldorf-Astoria 

Charles  T.  Kline  Stephen  G.  Bowen 
Everett  Stone  Richard  Anderson 

John  F.  Gribbin 

MICRO  PHOTO,  INC. 

Belmont  Plaza 

Leonard  Glueck  Perry  Rourell 

R.  E.  Schmidt 

MILES  REPRODUCER  CO.,  INC. 

Mrs.  H.  B.  Kuhlik 

MINNESOTA  AND  ONTARIO  PAPER  CO. 
Waldorf-Astoria 

Roliert  Faegre  Paul  A.  Mahony 

R.  A.  Campbell  J.  A.  Vaughan,  Jr. 
Donne  Gosln 

MOLONEY,  REGAN  &  SCH.MITT,  INC. 
Waldorf-Astoria 

Herbert  W.  .Moloney  Herbert  W.  Moloney,  Jr. 
Ingraham  Read  William  J.  Schmitt 

C.  A.  Regan 

GEO.  H.  MORRILL  CO..  DIVISION 
OP  SUN  CHEMICAL  CORP. 
Waldorf-Astoria 

C.  A.  Brattstrom  Sid  Rochelle 

J.  H.  Fcldkamp  L.  R.  Shupe 

J.  H.  McGowan  A.  H.  Sollierg 

THE  MORRISON  COMPANY 

George  F.  Morrison 

NATIONAL  LEAD  CO.MPANY 
(See  E.  W.  Blatcliford  Co.) 

NATIONAL  NEWSPAPER  SYNDICATE 
Barclay 

Robert  C.  Dille  Morrle  Brlckman 

Frank  K.  Maitland 

NEA  SERVICE,  INC. 

Waldorf-Astoria 

Fred  S.  FergiLSon  Richard  W.  Johnson 

Herbert  W.  Walker  Boyd  Lewis 

Meade  Monroe  Ned  Mills 

William  H.  Borglund  Ell  C.  Minton 

Earl  H.  Anderson  Robert  C.  Whitehead 

Jack  Gamble  James  Weiss 

George  J.  Earl  Hal  Hanson 

Jean  Mooney 


NEW  ENGLAND 

NEWSPAPER  SUPPLY  CO. 
Commodore 

Gardener  0.  DeMallie  Anthony  B.  l'r>irita 
Colin  Campbell  Anthony  H.  Milirr 

NEWSPAPERS  PUBLISHERS  SUPPLY  ro. 
Josei>h  D.  Goggin 

NEW’  YORK  HERALD  TRIBUNE 
NEWS  SERVICE 
Waldorf-Astoria 

Sylvan  M.  Barnet,  Jr.  Nathan  Kingsley 
William  A.  Miller  Hal  Renneck 

NEW  YORK  HERALD  TRIBUNE 
SYNDICATE 
Waldorf-Astoria 

Sylvan  M.  Barnet,  Jr.  Ben  Martin 

John  Dema  Hal  Renneck 

Robert  Gillespie  Gerard  D.awson 

NILES  &  NELSON.  INC. 

J.  H.  Clancy  E.  P.  Smith 

L.  C.  Doran  E.  T.  Niles 

II.  F.  Johnson  J.  J.  Strickland 

W.  P.  Monahan 

NOR'ni  AMERICAN 

NEWSPAPER  ALLIANCE 
John  G.  McConnell  John  N.  Wheeler 

Gleim  Gilbert  John  Hunt 

NORTHEASTERN  PAPER  SALES.  INC. 
Park  Lane 

YV.  B.  Moore  V.  R.  Coudert,  Jr. 

T.  R.  Kenny  A.  E.  Potter 

D.  W.  M.  Smith  Walter  Craddock 

NORTH  JERSEY  PRESS  BUREAU 
Barblzon- Plaza 

Harold  Latham  Roy  Simpson 

Fred  Van  Hausen 

PAUL  J.  OCKBN  AND  AS.SOCIATES 
Barclay 

Paul  J.  Ocken 

0'.MAHA  &  ORMSBEE,  INC. 

Ambassador,  Park  Lane,  Barclay 
J.  Rufus  Dolg  C.  L.  Healy 

John  W.  Eggers  R.  A.  Jobson 

L.  H.  Brownholtz 

PARADE  PUBLICATIO.NS,  INC. 
Waldorf-Astoria 

Arthur  H.  Motley  Edward  II.  Kimlall 
Walter  I.  Tenney  E.  B.  Caldwell 

Milton  P.  Rasmussen  William  W.  Dotts 
Wallace  A.  Sprague  itieliaril  W.  Winn 
Jess  Gorkin 

JOHN  A.  PARK 

John  A.  Park.  Jr. 

WALTER  D.  PEEK.  INC. 

Barclay 

M'alter  A.  Peek  Waller  D.  Peek 

Samuel  Pruyn,  Jr.  John  H.  Sherman 

PHOTON.  INC. 

Waldorf-Astoria,  Astor  Gallery 
W.  YV.  Garth.  Jr.  Samuel  .Yl.  Heed 
YY'm.  Baiimrucker,  Jr.  Rene  A.  lligonnet 
Louis  Rosenblum  Louis  .Yloyroinl 

PRICE  BRimiERS  SALES  CORP. 
YY'aldorf-Astoria 

E.  D.  Powell  C.  J.  Naylor 

B.  Colllster  YV.  B.  Brailley 

PUCK— THE  COMIC  YVEEKLY 
Robert  P.  Davidson  J.  Hugh  E.  Davis 

RECORDAK  CORP. 

Frank  N.  Gunderson  Charles  Conroy 
Grant  S.  Stetson  Allan  P.  Seele 

Herbert  Rodell 

ItlXlISTER  AND  TRIBUNE  SYNDIC-YTE 
YValdorf-Astoria 

Henry  P.  .Martin  Bruce  Horton 

REYNOLDS-FITZGERALD,  INC. 


YY'aldorf-Astoria 
John  E.  Rohde 
Richard  T.  Healy 
Dan  S.  Nielsen 


Robert  S.  .YIcLein 
John  II.  Goelt 
Jack  A.  YVarden 


Charles  H.  YVelssner  James  K.  Beatty 


Elbert  L.  Rhoads 


YVilliam  A.  Ylaher 


Riclurd  E.  Kaufman  Edwaril  T.  Koberts 

RICHMOND  PULP  &  PAPER  Ctt. 

OF  CANADA.  LTD. 

(See  Kruger  Paper  Co.,  Inc.  I 

ROI,l,ET)  PLATE  METAL  CO. 

Frank  Bonner  John  Rees 

ST.  CROIX  PAPER  CO. 

Kilby  Osborn  Frank  Carter 

Kenneth  T.  Greenleaf 

ST.  L.AYVRENCE  PAPER  CORP. 

(See  Walter  D.  Peek,  Inc.) 
(Continued  on  page  12S) 
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roster  of  top  features  from  where  editors  expect^  and 

receive^  quality  and  exclusivity 


0  COLUMNS 

DREW  PEARSON 

Washington  Merry'Go'Round 

HARRY  S.  TRUMAN 

On  Current  Affairs 

DOROTHY  THOMPSON 

On  The  Record 

H.  I.  PHILLIPS 

The  Once  Over 

RAY  TUCKER 

Rational  International  Whirligig 

RAYMOND  MOLEY 

JOHN  WHEELER 

The  Old  Second  Guesser 

CONSTANTINE  BROWN 

JAMES  KELLER 

Three  Minutes  A  Day 

LOU  SCHNEIDER 

Trade  Winds 

LILLIAN  ROTH 

WILLIAM  MORRIS 

Words,  Wit  Wisdom 

MICHAEL  MacDOUGALL 

The  Inside  —  Straight! 

DR.  JAMES  W.  BARTON 

Your  Body,  Health  &  Weight 

PINCKNEY  GAGE 

Buried  Treasure 

EUGENE  BURNS 

Is  That  So! 

ELMER  ROESSNER 

Business  Today 

DR.  PETER  J.  STEINCROHN 

Stop  Killing  Yourself 

SANDY  SPILLMAN 

The  Bunco  Game 

SCHENKEN  &  FREY 

Winning  Contract 

FREDERICK  BROWN  HARRIS 

Spires  of  The  Spirit 

JACK  and  MICHAEL  STRAUSS 

What’s  The  Law? 

DR.  HYMAN  J.  SCHACHTEL 

Enjoyment  Of  Living 

@  SPORTS 

JIMMY  CANNON 
MARTY  LINEHAN 

®  HOROSCOPE 

RITA  DEL  MAR,  Daily  Astrology 

CLAY  R.  POLLAN,  Star  Gazer' 


©WOMEN'S  PAGE 

DOROTHY  DIX  (Muriel  Nissen) 

Affairs  Of  Heart  and  Home 

EMILY  POST 

Good  Taste 

KATHLEEN  NORRIS 

ANGELO  PATRI 

Our  Children 

KATY  COLLINS 

Spouse' Keeping 

DUNCAN  HINES 

Good  Eating  —  At  Home 

BETTY  LENAHAN 

Interior  Decorating 

ANNE  HIRST 
DR.  DAVID  GOODMAN 

What's  Best  For  Tour  Child 

MARIAN  RAHL 

Fashion  League 

DR.  FRANK  RICHARDSON 

Teenagers  and  You 

LETTICE  LEE  STREETT 

About  Tour  Baby 

MARIAN  MATTHEWS 

Beauty  and  You 

MARILYN  MERCER 

The  Chef 

BARBARA  BELL  DRESS 
PEGGY  ROBERTS  NEEDLEWORK 
ANNE  CAMPBELL,  Life-Lines 

®  HOME  &  HOBBY 

ROGER  C.  WHITMAN 

First  Aid  To  The  Ailing  House 

DOUG  TUOMEY 

Home  Repair,  Your  Home 

J.  L.  FORCUM 

Hobbyist’s  Workshop 

GERRY  BISHOP 

Architect’s  Home  Designs 

©  HOLLYWOOD 

SHEILAH  GRAHAM 

Hollywood  Today 

HAROLD  HEFFERNAN 

On  Hollywood 

©  CONTESTS 

PRIZE  CROSSWORD 
DOLLAR  DAZZLER 
CALL  YOUR  SHOTS 


©  COMICS 

MUTT  &  JEFF,  CICERO'S  CAT 

By  Al  Smith 

LIFE'S  LIKE  THAT  By  Fred  Heher 
SAD  SACK  By  George'  Baker 
THERE  OUGHTA  BE  A  LAW! 

By  Al  Fagaly  &  Harry  Shorten 

EMMY  LOU  (BOBBY  SOX) 

By  Marty  Lin\s 

KEEN  TEENS  By  Stookie  Allen 
MOPSY  By  Gladys  Par\er 
CHIP  By  Jeff  Hayes 
VIRGIL  By  Len  Kleis 
LOUIE  By  Harry  Hanan 
HAMBONE  By  J.  P.  Alley 
THAT'LL  BE  THE  DAY! 

By  Fritz  Wilkinson 
SUPERMAN  By  Wayne  Boring 
FUNLAND  By' A.  W.  Nugent 
TEEVEE  LAFFS  By  Cliff  Rogerson 
SAM  HILL  By  Jack  Sparling 

©  TELEVISION 

TV  KEY  Complete  TV  Coverage 
By  Stephen  H.  Scheuer 

MARGARET  McMANUS 

Interviews 

©PUZZLES,  QUIZZES 

CROSSWORDS,  ANAGRAMS, 
WORD  GAME, 

YOUR  VOCABULARY 

ARTHUR  B.  POINIER 

Editorial  Cartoons 

• 

HOWARD  R.  GARIS 

Uncle  Wiggily  Stories 

• 

TRENDEX  OVERNIGHT 
AND  WEEKLY  POLLS 

Jack  Boyle,  Director 

• 

GROVER'S  FARAWAY  WONDERS 

Travel  Photos 

• 

PARIS  MATCH—MARIE  CLAIRE 

J^ews  and  Feature  Photos 

©  HUMOR 

BILL  VAUGHAN 

Senator  Soaper  Says: 

SEIG'S  Snap  Shots 
H.  B.  FOX.  Report  From  CircJeville 


For  almost  half  a  century  Bell  features  have  played  a  big  part  in  establishing  news' 
papers  as  America's  most  important  reading  habit  .  .  .  loo1{  to  Bell  for  the  finest! 

229  WEST  4.3rd  STREET  THE  BELL  SYNDICATE,  INC.  new  yobk  ae.  n.  y. 

and  affiliatfd  companiet  •  ASSOCIATED  NEWSPAPERS  •  CONSOLIDATED  NEW'S  FEATURES 
McCLURE  NEW'SPAPRR  SYNDICATE  •  Joseph  B.  dgnelli.  General  Manager 
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Convention  List  of  Atlied  Companies  and  Services 


[Continut'd  from  inttjc 

WM.  J  SC'HEt  HTKl:  ( (I. 

VVllliani  J  Sdjfchter  Dmiil  !!<•> 

SIHK(  IITEK  4;  UEV  I  Oljl*. 

William  J.  Schtchler  llavid  Key 

StHEEUEK  4;  Kt.MFA.W 

Kyn  Fyterscn  Wm,  liyxlK'c 

WALTEU  SCtITT  4c  INC. 
Waldorf-Astoria 

David  J.  Scott  Charli's  L.  Wyiiiai] 

Walter  C.  Scott  Donald  X.  Brown 

Earl  E.  Britton  \.  Vincent  Weber 

Albert  D.  Carey  Edward  (J.  Abeam 

John  B.  E'rederickson  X.  William  Stark 

I*.  C.  Wilmerdiiii; 

SHAXNtlN  4;  ASSOCIATES.  INC. 

lieorge  Shannon 

C.  11.  .Shannon  It.  C.  Bnsaies 

BEX  SHI  LMAX  ASSOCIATES.  IXC. 

Ben  Shulman  .lack  Shulman 

SIXCLAIK  4;  CAllUOLL  CO..  IXC. 

Boy  Carroll  Charhs  Carridl 

W.  F.  Carroll  Eiank  Carroll 

W.  KOSCOE  SLACK  4c  ASSOCIATES 
W.  Roscoe  Slack  .loseph  McLaughlin 

SOCCER  ASSOCIATES 

Milt  .Miller 


SI'UK  E  FALLS  I'OWEB 
.tXD  FAFEU  CO..  LTD 
Waldorf-Astoria 

Richard  .1.  .Vpiieil  Donald  .1.  Sehalk 

STAMFS  t  ttXIIAIM  WHITEHEAD.  IXC. 
laiureiice  A.  Wblteliead  L.  L.  Beramann 
William  Iivini;  .Nichids 

•STAR  COLOR  FRESS.  IXC. 

1.0x1111:1011 

0.  L.  Hershiser 

STAR  FARTS.  IXC. 

Emil  Bendow  .\lfred  .trchei 


TIXIU  E  BROWN  4:  CO. 
Lexinttton 

.lohn  W.  Foster.  .Ir. 

TORONTO  STAR  SYXDIC.\TE 
I'la/.a 

Frnl  Hot  son 


I  .SITED  FEATFRE  SYNDICATE.  I\(  . 
Waldorf-.tsioria 

laiurenee  Rniman  .\1  Moody 

Harry  (liibnri  .lohn  Carroll 

James  Hennessy  Charles  Treleveii 

lames  Freeman  Charles  Frazier 


VAXDERCOOK  &  SONS,  IXC. 

Iluslav  Zeese 

WEST  HOLLIDAY  CO..  INC. 

Barriay 

Nelson  Rolierts  .Malcolm  C.  Siaiilj 

K.  E.  Deckert 

THE  WIRE  COATINIi  MFC.  CO 
Waldorf-.Ystorla 

Robt.  C.  Hendrich  D.  L.  O'Brien 
It.  T.  Hendrich 

WOLF  AND  COMFAXY 

Joseph  0.  Terry  lleorge  1).  Wolf.  Jr. 

0.  V.  Wallin  U-slie  V.  Pellet 


STORY.  BROOKS  4c  FINLEY.  IXC. 

Howard  C.  .Story  R.  W.  Matteson 

Howard  C.  .Story.  Jr.  (1.  X.  Carew 

R.  J.  Brooks 

STYFES.  ROI  XTREE  A:  CO. 

Baielay 

Edd  E.  Rountree 

TAPE  FRODI  CTIOX  CORFOR.tTlOX 
Belmont  Plaza 

Furman  0.  Ruff 

TELETYFESETTER  CORPORATION 
Waldorf-.Vstoria 

H.  R.  Dahl  D.  P  Smith 

TEXAS  DAILY  PRESS  LEAIH  K.  INI  . 

S.  W.  Fapert 

■mis  WEEK  .MAIIAZIXE 

(See  Cnited  .^■ew^|la|lers  Magazine  Coip.) 


CXITED  XEWSFAFERS  .MAIIAZIXE  CORF 
Waldorf-Astoria 

Tom  Catliart  John  C.  Sterling 

Euclid  .M.  Covlnittun  W.  Farkman  Rankin 
William  I.  Nichols 


CXITED  FRESS  .\S.S0CI.\T10XS 


Waldoi  f-.tstorla 
Frank  II.  Bartholomew 
C.  Edmonds  .Vilen 
Ross  Dowiiiui: 

Harry  Ferguson 
Fred  .1.  (Ireen 
Joe  W.  Morgan 
William  C.  Payette 
John  L.  Sehon.  Jr. 
Mims  Tliomason 
Frank  Tremaine 
Harry  Varlan 
Earl  .1.  Jidinson 


Joseph  L.  Jones 
la'ltoy  Keller 
1*.  A.  .Miner 
C.  B.  Molandei 
dene  dillette 
Harold  Blumenfeld 
Fred  McCalK' 
Roderick  W.  Beaton 
Dale  M.  Johns 
Richard  A.  Litfin 
Bert  Masterson 
Herald  .1.  Rock 


WOMEN'S  NEWS  SERVICE 
Vnita  Colby  Frank  Lowe 


WOOD  FLOXO  CORPOR.\TIOX 


Thornton  Hall 

Wm.  M. 
WOOD  NEWSPAPER 
Waldorf-.Vstorla 
John  J.  Shea 
F.  L.  Tollison 
E.  A.  Rehm 
R.  X.  Breur 
C.  S.  Caffrey 


Nelson  .Maynard 
Clark,  Jr. 
MACHINERY  CHRP 

I.  Tornberg 
D.  McColley 
X.  J.  Munson 
L.  R.  SchwarzirieW" 
B.  C.  Denning 
W.  Kihn 


WORLD  COLOR  FRIXTINd  CO. 
Waldorf-Astoria 

Roth  S.  drable 


HELEN  WORTH  ENTERPRISES 
Helen  Worth 


AP  Expands 

(Continued  from  page  17) 


“It  was  AP  bustle  and  enter¬ 
prise  that  gave  the  big  beat  to 
Wirephoto  subscribers  every¬ 
where  July  26  on  the  Andrea 
Doria  story.  Boston  Photograph¬ 
er  Peter  J.  Carroll  in  a  char¬ 
tered  plane  reached  Nantucket 
Island  airport,  on  the  threshold 
of  the  tragedy,  hours  before 
daw'n — and  nobody  else  did.  His 
aerial  views  moved  on  AP 
Wirephoto  an  hour  and  a  half 
ahead  of  any  competitive  pic¬ 
tures.  New  York  photographer 
John  Rooney  made  other  smash 
aerial  copy.  Capping  the  output 
was  the  memorable  series  on 
the  Doria’s  sinking  by  Harry 
Trask  of  the  Boston  Traveler — 
pictures  available  to  no  other 
service. 

Sports 

“In  sports,  the  year  was 
marked  by  the  intensive  cover¬ 
age  of  four  great  international 
sports  events — the  Winter  O- 
lympics  in  Cortina  D’.\mpezzo, 
Italy,  the  Olympic  Games  in 
Melbourne,  .\ustralia,  the  Davis 
Cup  Challenge  Round  in  Adel¬ 
aide,  Australia,  and  the  Soviet 
Spartakiad  in  Moscow;  and  by 
enterprise  on  the  domestic 
front. 

“Ted  Smits,  general  sports 
editor,  headed  the  staffs  at  both 
Olympic  Games  where  unusual¬ 
ly  heavy  file  ranged  from  10,000 
to  15,000  words  daily  at  the 
Winter  Olympics  and  up  to 
10,000  at  the  Summer  Games 


held  November  22-December  8 
in  .Australia’s  springtime. 

Experiments  in  new  types  of 
features  for  .4P  member  news¬ 
papers  met  with  widespread 
member  acceptance  in  1956 
when  the  Feature  department 
showed  its  greatest  over-all 
growth  on  record. 

“The  .AP  Newsfeatures  de¬ 
partment  set  itself  up  as  a 
laboratory  for  development  of 
material  which  would  enable 
members  to  compete  effectively 
with  other  media. 

“Efforts  in  two  fields  not 
usually  covered  extensively  by 
newspaper  media — culture  and 
religion — produced  astonishing 
results. 

Radio-TV  News 

“Radio-TV  member  participa¬ 
tion  in  the  news  report  con¬ 
tinued  during  1956  the  strong 
upward  movement  that  has  been 
apparent  in  recent  years.  A  few 
figures  show  the  trend  in  vir¬ 
tually  every  state: 

“In  Texas,  radio  anu  TV 
members  reported  3,492  stories 
as  compared  with  2,079  in  1955 
and  1,442  in  1954.  In  Michigan 
the  total  was  2,737 — an  increase 
of  736  over  1955  and  two  and 
one-half  times  the  figure  for 
1954.  In  Oklahoma  the  total 
jumped  from  less  than  1,000  in 
1955  to  1,523  in  1956.  Wiscon¬ 
sin  rose  from  1,273  in  1955  to 
1,455  in  1956. 

Membership 

“Twenty-three  new  leased 
wire  newspaper  members  were 
added  in  1956,  including  20  in 
the  afternoon  field  and  3  in  the 
morning.  The  year  was  marked 


by  the  highest  mortality  in  a 
number  of  years,  however,  with 
15  leased  wire  members  discon¬ 
tinuing  publication,  and  the 
total  number  of  leased  wire 
members  remained  unchanged 
from  the  close  of  1955.  There 
was  a  net  gain  of  12  members 
in  the  weekly  field.  A  total  of 
1,759  morning,  afternoon,  Sun¬ 
day  and  other  publications  in 
the  United  States  were  rep¬ 
resented  by  memberships  at  the 
year  end. 

“A  net  increase  of  105  radio¬ 
television  members  during  the 
calendar  year  brought  the  total 
to  1,606  in  this  category.  There 
now  are  radio  members  in  455 
communities  in  which  there  are 
no  newspaper  members,  thereby 
increasing  the  speed  and  scope 
of  daily  news  coverage. 

“Steady  growth  of  news  and 
newsphoto  distribution  abroad, 
added  to  domestic  expansion, 
meant  that  the  total  of  member 
and  subscriber  users  at  the  year 
end  had  exceeded  all  previous 
records. 

Wirephoto — Traffic 

“Wirephoto  growth  was  again 
a  notable  achievement  in  1956, 
largely  due  to  continued  ex¬ 
pansion  of  the  Photofax  (fac¬ 
simile)  method  of  reception.  .A 
number  of  exclusive  improve¬ 
ments  were  developed  in  this 
field,  further  enhancing  the 
quality  of  delivered  pictures. 

“The  number  of  newspapers 
served  directly  on  the  Wire¬ 
photo  network  passed  the  400 
mark  with  a  net  increase  of  38 
participants  during  the  year. 
To  better  serve  the  members, 
six  new  state  networks  were 


created  and  24  new  transmitti". 
stations  were  added  to  the  nc 
work,  bringing  the  total  to  2V 
in  233  cities. 

“The  number  of  newspape: 
using  the  Photofax  machir.t 
passed  the  200  mark,  and  moir 
than  50  additional  order- 
awaited  filling  as  soon  as  equi[ 
ment  could  be  delivered. 

World  Service 

“Publication  of  AP  service 
in  more  than  70  countries  out 
side  of  the  United  State 
showed  substantial  expansion 

“The  news  service  returnee 
to  India  (Bombay  and  Ne» 
Delhi  editions  of  the  Times  o; 
India);  to  Rio  de  Janeiro  bj 
automatic  delivery  to  four 
newspapers,  two  radio  station- 
and  a  television  station;  tothre* 
more  newspapers  and  radio  sta 
tions  in  Sao  Paulo  and  Bel 
Horizonte,  Brazil;  to  newspa¬ 
pers  and  radio  stations  in  South 
Viet  Nam,  Iraq,  .Aden  an; 
Nicaragua;  and  to  a  large  nun 
her  of  provincial  newspapers  e 
Finland,  where  it  previously  ha-' 
been  limited  to  Helsinki.  Thf 
latter  development  brougl' 
about  extension  of  the  Europear 
leased  wire  from  Stockholm  to 
Helsinki. 

“There  were  substantial  k 
creases  elsewhere  in  the  nun 
her  of  subscribers  to  the  ne»j 
seiwice,  partly  the  result  o- 
stronger  facilities  of  commun 
cations.  Egypt,  Italy,  Turke: 
and  Scandinavia  led  the  list.  Tb' 
Italian  domestic  circuit  was  ers 
tended  from  Rome  to  Napk- 
thus  completing  the  network  t' 
all  the  principal  cities  of  tha 
country.” 
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TELEPHONE  MEN  AND  WOMEN  attend  one  of  the  training  courses  in  day-to-day  matters  of  telephone  service,  employee  and 
public  relations.  1  hese  particular  courses  are  for  management  [X'ople  in  the  Bell  I  elephone  Companies  throughout  the  country-. 
There  are  many  other  Bell  System  programs  for  the  training  and  advancement  of  telephone  people  at  various  stages  of  their 
careers.  I  hey  include  broad  liberal  arts  courses  at  leading  universities  as  well  as  schools  within  the  business  for  executives. 


“From  the  building  of  people 
comes  the  progress  of  the  business” 

Be/I  System's  management  training  programs  What  we  aim  to  do  is  to  provide  both  the  oppor- 

benefit  telephone  users  and  the  company  as  well  tunity  and  the  preparation  for  a  better  job.  The 

as  telephone  men  and  women.  long-standing  policy  of  making  promotions  from 

I  here  is  nothing  more  imix)rtant  to  good  tele-  ranks  also  helps  to  assure  the  continuing  know- 

phone  service  and  to  the  future  of  the  business  than  spirit  of  the  organization, 

the  finding  and  developing  of  capable  people.  t^^n  brings  far-reaching  benefits  to  all 

rhe  Bell  System  has  long  been  among  the  lead-  who  use  the  telephone  and  to  the  progress  of  the 

ers  in  this  field  and  it  has  pioneered  many  new  company.  It  is  an  important  reason  for  today’s 

methods  for  the  training  of  telephone  men  and  good  scnice  and  the  solid  foundation  for  still 

\vomen  at  various  stages  of  their  careers.  better  things  to  come. 

Working  together  to  bring  people  together. . .  Bell  Telephone  System 


CIRCULATION 


Decatur  Plan  Helps  Cut 
Collection  Problems 


By  George  A.  Brandenbiirji 


A  survey  among  Decatur 
(Ill.)  Herald  and  Review  car¬ 
riers,  plus  personal  interviews, 
would  indicate  the  normal  time 
to  start  carrier  collections  is  on 
Thursday.  It  would  appear  that 
boys  on  what  are  termed  “bad” 
routes  spend  a  total  of  three  to 
four  hours  collecting  each  week, 
or  about  one  hour  more  than 
carriers  on  better  routes. 

Such  information  w’as  ob¬ 
tained  by  the  Herald  &  Review 
in  an  effort  to  help  solve  col¬ 
lection  problems,  according  to 
Ben  R.  Harshbarger,  assi.stant 
circulation  manager. 

Pay  Check  Problem 

In  presenting  the  survey  find¬ 
ings  to  Central  States  circula¬ 
tors,  he  said  one  of  the  most 
common  reasons  given  by  sub¬ 
scribers  for  not  paying  their 
paper  bill  is  “have  not  cashed 
pay  check.”  This  factor  showed 
up  more  frequently  on  so-called 
poor  routes,  indicating  such 
subscribers  are  evidently  paid 
by  the  week. 

“It  may  be  a  sui'prise  to  you,” 
he  said,  “but  newspaperboys 
start  out  to  make  their  collec¬ 
tions  with  very  little  change  in 
their  pockets.  One  or  two  dol¬ 
lars  seem  to  be  all  that  is  neces¬ 
sary.  Few  subscribers  pay  their 
carrier  by  check.” 

Turning  to  the  program  used 
by  the  Herald  and  Review  to 
minimize  collection  problems, 
Mr.  Harshbarger  said  collec¬ 
tions  have  improved  in  Decatur 
not  because  of  a  ])ooming  econ¬ 
omy,  or  a  wealth  of  carrier  boy 
material — even  though  it  helps. 


NOW  YOU  CAN 
RENT  OR  BUY 


With  Purchase  Option 

for  only  per  month. 
Daily  5c  -  6c  -  7c  -  10c. 
Sunday  10c  -  15c  - 
2(lc  -  25c. 

Put  modern  24  hour 
sales  units  to  work 
in  your  town  now. 

AUTOMATIC 
NewsVending  Corporation 
7  N.  Brentwood 
St.  Louis  (5)  Mo. 


“Rather  it  is  our  belief  that  tlie 
circulation  department  is  doing 
its  job,”  he  added.  Here’s  the 
five-point  plan  used  by  H.  &  R: 

Newspaper  Promotion 

“It  has  been  the  policy  of  the 
Herald  and  Review  for  many 
years  to  promote  the  newspa¬ 
pers  to  the  subscribers  by  the 
regular  insertion  of  promotion 
ads  in  the  newspapers. 

“Last  year  the  promotion  de¬ 
partment  of  the  paper  placed 
some  10,000  inches  of  circula¬ 
tion  promotion  in  our  newspa¬ 
pers.  Some  5,000  inches  of  this 
total,  or  .50  separate  ads,  was 
given  over  to  carrier  goodwill 
promotion. 

“It  is  our  thought  that  the 
better  the  subscriber  is  in¬ 
formed  legarding  the  status  of 
the  carrier  boy,  the  better  the 
subscriber  will  understand  that 
carrier  boys  are  strictly  in  busi¬ 
ness  for  themselves. 

“Promotion  ads  explaining  to 
the  subscribers  that  the  carrier 
works  for  them  and  he  expects 
to  be  paid  on  each  collection 
(lay  is  a  constant  point  put 
across  in  a  forceful  way. 

“We  know  for  a  fact  that  this 
form  of  promotion,  if  used  con¬ 
sistently,  will  improve  the  col¬ 
lections  of  the  carriers  on  theii 
routes.  At  one  time  we  used  a 
series  of  small  cartoon  type 
promotion  ads  encouraging  the 
subscriber  to  have  the  correct 
change  ready  to  pay  the  car¬ 
rier  boy  when  he  called  to  col 
lect. 

“In  an  effort  to  find  out  if 
such  a  series  was  beneficial  to 


1 1  you  hav«  international  busineii 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
•rith  those  activities  in  Australia  and 
Mew  Zealand,  read  Newspaper  Nows, 
fhe  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


15  Hamilton  St.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  $330 
Write  for  sample  copy. 


the  carrier  in  making  collec-  ■ 
tions,  we  contacted  the  carriers 
and  the  parents  of  carriers.  We 
found  that  they  were  very 
enthusiastic,  and  thought  the 
series  had  helped  a  great  deal. 

I  think  that  if  you  want  to  help 
the  carriers  improve  collections, 
the  very  best  place  to  start  is  j 
right  inside  your  own  news-  • 
paper.  ' 

Report  Card  System 

“In  an  effort  to  improve  and 
maintain  high  standards  of  car¬ 
rier  service,  we  have  devised  a  j 
carrier  grading  card.  Each 
month  the  carrier’s  parents  re¬ 
ceive  a  report  card  rating  their 
son’s  ability  and  efficiency  as  a 
Herald  and  Review  carrier. 

“All  carriers  start  each  month 
with  100  points.  At  the  end  of 
each  month  all  points  that  the 
carrier  loses  are  added  together  ' 
and  subtracted  from  the  original 
100  points. 

“Points  are  deducted  for  6 
different  service  failures,  but  it 
might  be  of  interest  to  you  to 
know  that  the  greatest  number 
of  points  are  deducted  for 
failure  to  pay  the  carrier  bill 
in  full  by  11:30  a.  m.  Saturday. 

.4  farrier  Interviewer 

"The  carrier  interviewer  on 
the  Herald  and  Review  works  a 
total  of  20  hours  per  week.  She 
is  given  the  names  of  about  15 
carriers  each  week  to  call  on. 

It  is  her  job  to  call  on  both 
active  carriers  and  ex-carriers. 
Un  securing  the  names  of  the 
15  carriers  each  week,  she  calls 
at  their  homes  to  speak  to  both 
the  carrier  and  the  parents. 

“Following  her  interview,  she 
completes  a  written  report  and 
turns  it  in  to  the  Circulation 
.Manager.  If  everything  seems 
to  going  all  right,  she  will  in¬ 
dicate  this  in  her  report.  If  the 
carrier  has  problems  he  has 
failed  to  discuss  with  a  Circula¬ 
tion  .Adviser,  she  finds  them 
out.  Problems,  such  as  those 
concerning  collections,  can  then 
be  brought  to  the  attention  of 
the  Advi.ser  and  solved.  In  this 
'  way,  little  problems  can  be 
j  handled  before  they  become  big 
I  piohleins. 

I  ‘Carrier  of  Week’ 

' ,  “Each  week  we  publicize  one 
' '  carrier  in  the  Herald  and  one  in 
the  Review  by  means  of  a  pic¬ 
ture  of  the  boy  and  a  story.  To 
receive  the  honor  of  ‘Carrier  of 
the  Week’  a  boy  must  be  top¬ 
flight  in  sales,  service  and  col- 
I  lection. 

“This  particular  promotion  is 
"  a  joint  venture  of  the  circula- 
I  tion  and  editorial  departments. 

The  circulation  department  sup- 
■  plies  the  information,  and  the 
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FARE  DEAL  —  Bus  patrons  • 
Peoria  are  following  the  Jou'-' 
Star's  advice  to  "ride  .  .  .  re^; 

.  .  .  and  relax."  They  drop  !■ 
extra  7c  into  the  box  and  p'- 
up  a  paper  from  the  rack  bes';- 
the  fare  box. 

editorial  department  takes 
from  there.  This  is  a  very 
finite  help  to  the  carriers 
their  routes.  It  makes  the  si 
scribers  feel  as  if  they  le.i 
know  the  young  man  brinpi- 
them  the  daily  paper. 

“We  can  have  promotion 
the  newspaper,  a  carrier  repc 
card  system,  a  carrier  intt 
viewer,  and  a  Carrier  of  t 
Week  program,  but  all  ti' 
would  be  worthless  if  it  wi 
not  for  the  Circulation  Advi- 
instructing  the  carriers  in  th 
duties  as  newspaper  boys.’’ 


Erie  Times  Plant 
Snld  to  Fund  Afienoy 

Erie,  Pi 

Erie  Times  Publishing  Co.  a 
selling  its  former  two-stor 
newspaper  plant  to  the  Er. 
County  Community  Chest  c: 
ganization  for  $185,000,  an 
ing  to  a  joint  statement  b 
George  Mead,  co-publisher,  »r,; 
Allyn  S.  Wright,  president  c 
the  Chest. 

The  Times  plant,  constructe 
around  1922,  has  been  vacate: 
since  February,  when  the  Tiiw^ 
moved  its  physical  assets  » 
the  former  Piapatch-Herali 
building. 


Ke^ent  Offers  Stanips 
of  Week’  III  N.  J.  Test  Area 

we  publicize  one  William  Preis,  president,  Sto? 
lerald  and  one  in  and  Save  Trading  Stamp  Corp- 
means  of  a  pic-  South  Hackensack,  N.  J. 
and  a  story.  To  announced  that  in  cooperatk- 
or  of  ‘Carrier  of  with  the  Grand  Union  Company 
oy  must  be  top-  and  the  makers  of  Regent  fiHf 
service  and  col-  cigarets  a  test  started  April  U 
in  which  Triple  S  Blue  Stamps 
liar  promotion  is  will  be  offered  with  Regents. 

;  of  the  circula-  For  the  immediat  future,  th. 
ial  departments,  test  will  be  confined  to  the 
department  sup-  Grand  Union  Suburban  store 
mation,  and  the  in  New  Jersey. 
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"Color  for  Newspapers" 

...  a  practical  color-selling 
tool  which  simplifies  the 
rapid  selection  of  hundreds 
of  colors 

•  Process  G)lors 

•  ROP  Colors 

•  Colors  for  Underprinting 

•  Halftone  Colors 

Plus  hints  and  suggestions 
on  possible  color  combina¬ 
tions  for  a  variety  of  pur¬ 
poses. 


EXECUTIVE  OFFICES:  67  W.  44th  ST.,  NEW  YORK  36,  N.  Y. 
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Our  booth  at  the 

A.  N.  P.  A. 

CONVENTION 

will  feature  the 
revolutionary 

MICRO-CLIP^  SYSTEM 

with 

XEROX  reproduction 

Ralph  Shoemaker,  librarian,  Louis- 
ville-Courier  Journal,  will  be  on 
hand  for  consultation  regarding 
this  compact,  clip-file  system. 


Greatly  expanded  facilities  designed 
primarily  for  newspaper  microfilming 


maximum  uniformity  and  clarity,  while 
all  film  is  processed  to  meet  or  exceed 
specifications  established  by  U.  S. 
Bureau  of  Standards.  Important  also, 
is  on  archival  storage  vault,  with  a 
capacity  of  over  30  million  feet  of 
customers'  film,  where  both  tempero- 
ture  and  humidity  are  accurately 
maintained  at  optimum  levels. 


The  nation's  newest,  most  modern  news¬ 
paper  microfilming  plant,  further  es¬ 
tablishes  Micro  Photo  as  the  leader  in 
a  highly  technical  field.  Already  han¬ 
dling  over  600  dailies  and  weeklies 
from  coast  to  coast  (more  than  all  other 
film  services  combined),  this  greatly 
expanded  facility  reflects  the  steady 
progress  of  on  oggressive,  pioneering 
organization. 

In  Micro  Photo's  new  plant,  each  print¬ 
ing  and  developing  operation  is 
automatically  controlled  to  insure 


We  will  be  happy  to  interpret  the 
complete  Micro  Photo  story,  in  terms 
of  your  own  newspaper  microfilming 
requirements. 


1700  Shaw  Avenue 


Cleveland  12,  Ohio 


CIRCULATION 


8-Year  Record  for  12  Iowa  Daily  Newspapers 


Mail  Represents  3.8% 
Of  Total  Circulation 


Total  Mail  Circulation 


An  Editor  &  Publisher  sur¬ 
vey  of  daily  and  Sunday  circu¬ 
lation  figures  for  all  ABC  pa¬ 
nels  in  12  states,  representing 
more  than  50%  of  total  circula¬ 
tion  in  the  country,  shows  that 
the  volume  of  mail  circulation 
is  only  3.8%  of  the  total  and 
has  declined  10.76%  in  the  last 
10  years. 

In  1947  E  &  P  measured  814 
daily  and  160  Sunday  papers 
in  those  states.  In  1956,  there 
were  798  dailies  and  168  Sun¬ 
days.  ABC  figures  as  of  Sept. 
30  each  year  were  used. 


Although  the  daily  and  Sun¬ 
day  circulation  for  the  papers 
increased  2,036,505  copies,  or 
3.48%,  in  that  10-year  period, 
circulation  sent  through  the 
mails  declined  277,383  copies,  or 
more  than  10%,  Two  of  the 
states  showed  increases  in  mail 
circulation  in  that  period  but 
decreases  in  the  other  states 
ranged  upward  to  36%. 

In  1947  mail  represented 
4.4%  of  the  total  in  contrast 
to  the  3.8%  for  1956.  The  com¬ 
plete  breakdown  of  figures  fol¬ 
lows: 


Sept.  1948 

Sept.  1956 

Gain  or  Loss 

Burlington  Hawkeye  . 

6,711 

6,232 

—  479 

Cfdar  Rapids  Gazette  . 

12,686 

13,180 

494 

Clinton  Herald  . . 

4,808 

4,090 

—  718 

Council  BlufTa  Nonpareil  . 

5.145 

5,020 

—  125 

Davenport  Democrat  &  Times  .  .  . 

7,741 

5,693 

—  2,048 

Dubuque  Telegraph  Herald  . 

20,346 

15,536 

—  4,810 

Fort  Dodge  Messenger  . 

5,983 

6,967 

984 

Marshalltown  Times-Republican 

5,002 

4,760 

—  242 

Mason  City  Globe-Gazette  . 

10,052 

10,771 

719 

Ottumwa  Courier  . 

4,940 

3,378 

—  1.562 

Sioux  City  Journal-Tribune  . 

38,777 

31,731 

—  7,046 

Waterloo  Courier  . . 

18,459 

17,517 

—  942 

9  Dailies  with  Losses  . 

.  110,929 

92,957 

—17,972 

3  Dailies  with  Gains  . 

28,721 

30,918 

2,197 

Total  for  12  Dailies  . 

.  139,650 

123,875 

—15,775 

“Below  is  a  list  of  13  leading,  cent  years,  ranging  from  13% 
large  city,  midwest  newspapers,  to  62%,  for  an  average  loss  of 
All  of  them  show  substantial  25%  for  the  group, 
mail  circulation  losses  in  re- 

Mail  Circulations  of  13  Midwest  Dailies 


Alibama 
Cilifornia 
Georgia  .  . . 
niinoia  . 
Indiana  . . 
Kansas 

Massachusetts 

Missouri 

New  York 

Pennsylvania 

Wisconsin 

Wsshington 


1947  Daily  & 
Sunday  Circ. 
970,128 
7.032.814 
1,441,810 
7,959,921 
2,113,054 
957,588 
4,607,626 
.  2,730,273 

.  20.200,920 
.  7.206,576 

1,735,279 
1.554.355 


1947 
Mail  Circ. 
98,209 
110,821 
140,644 
451,765 
237,315 
182,713 
79,780 
182,272 
585,682 
224,353 
201,776 
81,203 


1956  Daily  & 
Sunday  Circ. 
1,176,784 
7,981,542 
1,663.870 
7,147,655 

2.609.676 
1,203,746 
3,932,707 
3,230,310 

18.503,545 

7,437,469 

1,972,970 

1.747.676 


1956 
Mail  Circ. 
67,760 
133,193 
87,993 
450,384 
205,418 
207,689 
60,688 
150.589 
518,939 
195,063 
156,425 
75,009 


%  Drop 
from  1947 
—31.00% 
+20.19 
—87.43 

—  .31 
—13.44 
+  13.70 
—36.46 
—17.38 
—11.39 
—13.05 
—22.48 

—  7.63 


Chicago  Tribune  . 

Chicago  American  . . 

Chicago  News  .  . . 

Chicago  Sun-Times  . 

Omaha  World-Herald  . 

St.  Paul  Dispatch  . 

Minneapolis  Star-Tribune 

Milwaukee  Sentinel  . 

St.  Louis  Post-Disp.  &  Star 
St.  Louis  Globe-Democrat  . . 
Kansas  City  Star-Times  .  . . . 

St.  Joseph  News  . 

Sioux  Falls  Argus  .  . . 


58,510.344  2,576,533  60.546,849  2.299,150  3.80%  —10.76% 


Swartz  Data  on 
Dip  in  Mail  Subs 

Ernie  Schwartz,  Dea  Moines 
(Iowa)  Register  and  Tribune 
circulation  manager,  recently 
presented  some  convincing  fig¬ 
ures  which  should  cause  the 
Post  Office  Department  to  “go 
slow”  on  raising  second  class 
mail  rates  again,  in  view  of 
the  declining  mail  circulation. 

•  E&P,  April  6,  page  50.) 

Highlights  of  Mr.  Schwartz’s 
testimony  before  the  House 
postal  committee  appeared  in 
the  April  6th  issue,  but  the 
tables  showing  what  has  hap¬ 
pened  to  mail  circulations  not 
only  of  the  R&T,  but  12  Iowa 
'l«ily  papers  and  13  leading 
Midwest  dailies  are  worth 
further  study. 

Shows  .Mail  Shrinkage 
His  conclusion  was  that 
newspaper  publishers  believe 
’•hat  neither  economics  nor  the 
historically  accepted  relation¬ 
ship  between  these  rates  can 
justify  increasing  first  class 
tutes  only  33 1/3%  and  second 
tlass  rates  by  as  much  as  108% 
fthe  latter  representing  a  total 
proposed  increase  since  1952). 

“It  will  increase  the  cost  of 
newspaper  distribution  dispro¬ 
portionately,”  he  added.  “It  will 
‘Uevitably  further  reduce  news- 
Puper  mail  circulation.” 


To  prove  his  point,  Mr,  “From  these  examples,  it  is 
Schwartz  presented  the  follow-  evident  that  there  has  been  a 


Total  Mail  Circulation 

Gain  or 

%  Gain 

Sept.  1948 

Sept.  1956 

Loss 

or  Loss 

88,853 

70,923 

—  17,930 

—20% 

18,063 

14,640 

—  3,423 

—19% 

8,584 

4,946 

—  3,638 

-42% 

18,825 

7,120 

—  11,705 

— 62% 

57,935 

47,257 

—  10,678 

—18%, 

22,743 

14,454 

—  8,289 

—36% 

69,799 

42,723 

—  17,076 

—29% 

26,184 

17,745 

—  8,439 

—32% 

23,293 

20,285 

—  3,008 

—13% 

34,672 

28,781 

—  6,891 

—17% 

21,154 

16,150 

—  6,004 

—28%, 

10,352 

7,651 

—  2,701 

—26% 

27,262 

23.192 

—  4,070 

—16% 

417,719 

314,867 

—102,862 

—25% 

is  paper 

MAIL 

circulation 

since 

ing  data: 


substantial  loss  of  daily  news- 


Des  Moines  Register  and  Tribune  Mail  Circulation  1945  to  1956 


1st  &  2nd  Zone 

Daily  Mail 

Average  Annual 

Total  Annual 

2nd  Class 

Year 

Circulation 

Mail  Sub.  Price 

2nd  Class  Postage 

Postage  Rate 

1945 

122,493 

$  8.00 

$141,275 

$1.50  per  lb. 

1946 

121,932 

9.50 

170,123 

f*  »• 

1947 

116,746 

'• 

174,898 

•  •  »» 

1948 

110,511 

11.50 

180,310 

go  gg 

1949 

107,318 

176,160 

go  go 

1950 

104,670 

’’ 

183,747 

go  go 

1951 

104,105 

” 

180,527 

go  00 

1952 

103,150 

•• 

194,564 

1.65  •’ 

1963 

100,932 

13.00  Rural 
15.60  Towns 

206.503 

1.80  ” 

1954 

94,225 

213,075 

1.06 

1955 

89,097 

" 

219,338 

go  gg 

1956 

82,863 

214,212 

1 1  y  r.  Loss 

—39.630 

11  Yr.  Incr. 

$  72,937 

%  Loss 

—32.3% 

%  Gain 

61.6%, 

“Above 
while  mail 

n^Tures  show  that  i..  a  i  r* 

circulation  declined  Multl-Award  Event 

32.3%,  second  class 

postage  Brings  6,000 

“Subs” 

costs  increased  51.6%. 

“If  our  mail  circulation  had 
been  maintained  at  the  1945 
peak  level,  our  total  postage 
bill,  at  the  present  second  class 
postage  rates,  would  have  been 
$316,032,  or  47.5%  larger  for 
the  year  1956.  The  difference  of 
$101,820  represents  annual  sec¬ 
ond  class  revenue  lost  because 
of  reduction  in  volume  of  mail 
circulation  on  our  newspapers 
alone. 

“Following  is  a  list  of  12 
Iowa  daily  newspapers  having 
the  largest  daily  mail  circula¬ 
tions  in  our  state.  Note  that  9 
of  them  show  an  average  of 


Puper  mail  circulation.”  16%  mail  loss  in  last  8  years. 
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Newspaperboys  selected  their 
own  rewards  and  then  worked 
for  them  to  provide  more  than 
6,000  Long  Beach  Imlependent 
Press  -  Telegram  subscriptions, 
reports  Will  J.  Morrissey,  circu¬ 
lation  director. 

The  competition,  called  “You 
Asked  for  It,”  was  developed  by 
Stanford  E.  Stanley,  circulation 
promotion  manager.  Awards 
were  posted  on  the  basis  of 
questionnaires  returned  by  the 
newspapers’  1,800  carriers. 

The  offerings  submitted  to  the 
newspaperboys  included  seven 
different  trips.  The  carriers 
chose  a  deep  sea  fishing  jaunt, 
horseback  rides  and  Disneyland. 


the  last  30%  second  class  post¬ 
age  increase. 

“In  my  opinion,  it  will  be  dif¬ 
ficult  to  maintain  mail  circula¬ 
tion  at  present  postal  rates. 
Any  further  increase  in  second 
class  rates  inevitably  will  ac¬ 
celerate  the  decline  in  mail  cir¬ 
culations. 

“As  long  as  the  Post  Office 
Department  has  personnel  and 
facilities  for  handling  all  class¬ 
es  of  mail,  it  would  be  far  bet¬ 
ter  to  encourage  the  develop¬ 
ment  of  more  second  class  mail 
volume  from  daily  newspapers 
at  reasonable  rates.  The  re¬ 
sultant  revenue  would  help 
cover  fixed  costs  that  are  not 
likely  to  be  reduced  if  second 
class  newspaper  mail  volume 
continues  to  decline.” 


Public  Service 

Montgomery,  Ala. 

The  Montgorwerg  Advertiser- 
Journal  has  taken  over  publica¬ 
tion  of  “Montgomery’s  Search 
For  Safety,”  a  brochure  for¬ 
merly  published  by  the  City 
Safety  Council  and  Traffic  Com¬ 
mission.  When  readership  of 
the  paper,  started  as  a  one- 
sheet  mimeographed  bulletin, 
soared  to  4,000,  the  Advertiser- 
Journal  offered  to  take  it  over 
on  a  “one  Sunday  a  month” 
basis  as  a  public  service. 
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ly,”  the  ICMA  notice  said. 

“Publishers  have  been  invited 
to  attend  this  convention. 


$100,000.00 

we  will  duplicate  for  you  the  complete 
TRAILBLAZER  Tabloid  Printing  Plant  of  the 

AYER  AWARD  WINNING 
MIDDLETOWN  DAILY  RECORD 

♦ 

LITHOID,  INC. 

232  CLEVELAND  AVE.  •  HIGHLAND  PARK,  N.  J. 

EXCLUSIVE  SALES  OF  TRAILBLAZER  OFFSET  PRESSES 


ICMA  Lists 
Closed  Talks 
On  Labor 

A  closed  session  on  labor  mat¬ 
ters  is  scheduled  for  the  an¬ 
nual  convention  of  the  Inter¬ 
national  Circulation  Managers 
Association,  June  17-22,  at  Pitts¬ 
burgh. 

Panelists  will  be: 

William  Forrester,  jwrsonnel 
manager  of  the  Pittsburgh 
Press  and  secretary-treasurer 
of  the  National  Personnel  As¬ 
sociation;  James  F.  O’Connor, 
business  manager  of  the  Pitts¬ 
burgh  Post-Gazette ;  and  W.  J. 
Poch,  business  manager  of  the 
Pittsburgh  Sun-Telegraph. 

“Pittsburgh  has  had  its  labor 
pains,  and  over  an  extended 
period,  not  only  newspapers  in 
that  city  have  been  incon¬ 
venienced  but  business  general- 


iney  owe  it  to  themselves  and 
to  their  newspaper  to  be  rep¬ 
resented,  if  not  personally,  cer¬ 
tainly  by  their  circulation  man¬ 
agers.” 


(The  (ioshen  Ken>0  Hs: 
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BEST-LOOKING  daily  newspaper  among  the  800  entered  in  the  Ayer 
Trophy  Competition  was  the  Goshen  (Ind.)  News  in  the  opinion  of 
the  judges.  It  is  the  smallest  paper  ever  to  win  the  coveted  cup  for 
typographical  excellence. 


ASNE  Breakfa$tt 
Program  Approved 

San  FR.^.scisffl 

Plans  to  host  for  a  chan- 
pagne  breakfast  for  the  Ametv 
can  Society  of  Newspaper  Edi. 
tors  here  have  been  approve 
by  the  Northern  Califonu 
Alumni  chapter  of  Sigma  Dehi 
Chi.  Robert  Cavagnaro  of  A<. 
sociated  Press  is  chairman. 

The  breakfast  will  be  hde 
on  Saturday  morning,  the  fim, 
day  of  the  July  11-13  conva. 
tion.  The  breakfast  custoraariij 
is  hosted  by  the  Washingtoe 
professional  chapter,  Sigim 
l)elta  Chi. 

Decision  to  erect  a  marke 
on  the  Hearst  Building  hep 
commemorating  the  establish 
ment  of  the  Son  F  rancite 
Examiner  as  the  first  newspi 
per  published  by  William  Rat 
dolph  Hearst  also  was  voted 
Gray  Creveling  is  chairman  / 
the  chapter’s  historic  sites  coip 
mittee. 

• 

Media  Chief  Named 

Frank  E.  Heaston,  media  group 
supervisor  since  1954,  has  beei 
appointed  media  director  ol 
Gardner  Advertising  Co.,  Si 
Louis,  Mo.,  succeeding  Franl 
Chipperfield. 


For  Less  Than 
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Ike  S«*eks  to  (ainrel 
'*.?rS  liediileil  Tax  Ciil 


iDailas Times  Herald 


Ike  Called 

Of  GOP  for  1 


tll)e  JtJcniM 

;«SDENT  SEIZED  IN  PANAMA  SLAYING 


■A  ACODENTS  MOUNT;' 
JAIl  40  DRUNK  DRIVFBC 

"j'o  Onto*'  —  • 

'i;  ehfVantouwr^un 


Duties  Says  Dan^r 
Of  War  Lessening 


Score*. 

Po*  Lot 

Detroit  News 


'':>S«EPPABD  READY 
^TO  REST  HIS  CASE 


tATKEE  dOl  RN-'L 


The  Telegram 


Haxor  AHnlrr*. 


The  new  four-  or  five-hopper  24P  Sheridan  Stuffing 
Machine  offers  you  the  flexibility  required  to  meet 
all  insert  conditions. 

Advanced  engineering  gives  faster,  neater  and  more 
economical  delivery  in  various  combinations,  into 
jacket  or  wrap>-around  sections,  at  operating  speeds  up  to 
12,000  per  hour.  There  are  no  hit  or  miss  insertions— 
you  get  perfect  count  for  every  edition.  Compact  design 
of  the  24P  saves  considerable  floor  space. 

No  matter  how  tough  your  stuffing  problem  may  be, 
you  can  depend  on  Sheridan  to  solve  it.  A  representative 
will  be  pleased  to  explain  how  the  24P  Sheridan  Stuffing 
Machine  can  help  you  get  out  a  better  looking  edition. 

For  newspapers  having  more  than  five  sections  the 
Sheridan  48P  is  available,  and  for  those  with  two  or  three 
sections,  inquire  about  the  newest  Sheridan  12P. 

Write  today  for  our  illustrated  booklet,  without  obligation. 


220  CHURCH  ST.,  NEW  YORK  13,  N.  Y. 


600  W.  Jackson  Blvd.,  Chicago  6,  Ill. 

183  Essex  St.,  Boston  11,  Mass. 

24701  Crenshaw  Blvd.,  Torrance,  Calif. 

52  54  High  Holborn,  London,  W.C.  1,  England 


NAKTB  REPORT 


TV  Still  'Gunning 
For  Newspapers 


Phantom  Rides 
Again  in  Chicago! 


Chicago 


By  George  A.  Brandenburg 


Television  is  continuing  to 
“gun”  for  newspapers  as  the 
major  medium  that  stands  in 
TV’s  way  for  bigger  and  better 
appropriations  from  advertisers, 
both  retail  and  general. 

Such  was  the  import  of  the 
presentation  shown  by  the 
Television  Bureau  of  Advertis¬ 
ing,  Inc.,  at  the  closing  session 
of  the  35th  annual  convention 
of  the  National  Association  of 
Radio  and  Television  Broadcast¬ 
ers  here  last  week.  ' 


Chicago  liver  100,000,000  customers  all 
at  one  time.” 


Readers  vs.  Viewers 


Compares  Newspapers 


Highlights  from  TV’s  pres¬ 
entation  relative  to  the  com¬ 
parative  strength  of  newspa¬ 
pers  vs.  television  revealed  the 
following : 

NEWSPAPERS:  “Cost  per 
circulation  is  at  all-time  high. 
Cost  per  reader  unknown  .  .  . 
Readers  fewer  than  television, 
spend  less  time  than  with  tele¬ 
vision,  are  older  than  tele¬ 
vision’s  audience  .  .  . 

“Personality — likes  the  city 
only,  doesn’t  cover  suburbs. 
Likes  older  people  best.  Selling 
technique:  won’t  talk  to  pros¬ 
pect,  loses  message  among 
many  messages,  refuses  to 
give  audited  sales-contact  re¬ 
ports  to  clients.” 


TV'  Welcome  Fella 


By  contrast,  according  to 
TV’s  slanted  version,  tele¬ 
vision  revenue  is  at  all-time 
high,  number  one  national 
medium  for  second  year.  TV 
has  more  viewers  than  news¬ 
papers,  more  time  per  sales 
call,  young  heavy-buying  people, 
housewives. 

Television’s  “personality” 
comprises  customers  who  spend 
more  time  than  ever  before, 
“no  peripheral  distractions  when 
making  sales  pitch,  wins  new 
friends  at  rate  of  one  every 
eight  seconds  last  year.” 

TV’s  selling  technique  is  de¬ 
scribed  thusly: 

“Shows  product,  talks  about 
product,  demonstrates  product. 
Proven  success  in  field  after 
field.  Commands  attention. 
Lower  cost  than  all  but  radio, 
which  doesn’t  show  picture  or 
demonstrate  with  motion.  Du¬ 
plicates  the  techniques  of  in- 
person  selling.  Makes  regular 
sales-contact  reports.  Can  de- 


The  presentation  also  takes 
a  whack  at  radio  and  maga¬ 
zines,  but  continues  to  pound 
away  at  newspapers,  asserting 
the  latter’s  milline  rate  is  up 
20%  in  six  years.  The  follow¬ 
ing  comparisons  are  made  be¬ 
tween  newspaper  readership 
and  TV  viewing,  showing  a  so- 
called  “TV  superiorty”: 

Newspaper  Readership  —  103 
million  people  per  day;  90  mil¬ 
lion  total  hrs.  per  day. 

TV  Viewing — 116  million 
people  per  day;  227  million 
total  hrs.  per  day. 

Housewife  spends  more  time 
viewing  TV  than  all  members 
of  family  spend  reading  news¬ 
papers — by  74,900,000  hours. 

Time  Spent  Viewing  vs.  Time 
Spent  Reading:  Young  House¬ 
wife:  4  to  1  for  TV,  Middle- 
aged  Housewife:  3  to  1  for  TV, 
Older  Housewife:  2  to  1  for 
TV. 

Television  viewing  at  all-time 
high  in  10  of  12  months  of 
1956  .  .  . 

Leo  Burnett  Agency  Media 
Study:  Cost  per  1,000  people 
reached — Full  page  black  and 
white  newspaper  ad  $10.79; 
Full  page  black  and  white  wom¬ 
an’s  Service  magazine  ad  $6.48; 
Minute  commercial  Nighttime 
TV  $1.42;  Minute  commercial 
Daytime  TV  $1.05;  Minute 
commercial  Daytime  Radio  95c. 


The  Phantom  adventure 
strip  by  Wilson  McCoy  is 
back  in  the  Chicago  American 
after  the  strip  was  left  out  of 
the  paper  for  several  days  as 
a  test.  Readers  protested  by 
letters  and  phone  calls,  re¬ 
sulting  in  the  editor’s  decision 
to  return  their  spooky  friend. 

“Our  telephones  rang  day 
and  night,”  said  an  Ameri¬ 
can  editorial.  “The  wires 
hummed  with  outrage.  Our 
desks  piled  high  with  epistles 
demanding  the  muscular 
masker’s  return  ...  So  'The 
Phantom  is  back  today,  and 
we’re  as  glad  as  yon  are.  We 
like  the  guy,  too.” 


TV  Takes  Ni[| 
Of  Marlboro 
’57  Account 


Daly’s  Team 
Wins  Peabody 


Distinguished  achievement  by 
television  and  radio  during  1956 
was  recognized  with  the  pres¬ 
entation  of  George  Foster  Pea¬ 
body  Awards  April  16. 

Recepients  were: 

Television 


Jury  Clears  Paper 
Ill  ‘Fix’  Reference 


News:  ABC,  John  Charles 
Daly,  and  their  associates  for 
coverage  of  the  political  con¬ 
ventions. 

Entertainment:  “The  Ed 

Sullivan  Show”,  CBS. 

Education:  “You  Are  There”, 
CBS. 

Youth  and/or  Children's  Pro¬ 
grams:  “Youth  Wants  to 

Know”,  NBC. 

Public  Service:  “World  in 
Crisis”,  CBS. 

Promotion  of  International 
Understanding:  “The  Secret 
Life  of  Danny  Kaye” — UNI¬ 
CEF. 

Writing :  Rod  Serling. 

Radio 


CLEV’ELAND 


A  Common  Pleas  Court  jury 
cleared  the  Cleveland  Press  re¬ 
cently  of  libel  charges  brought 
by  an  assistant  county  pro¬ 
secutor. 

The  prosecutor  had  asked 
$250,000  in  damages  because 
the  paper  used  the  word  “fix” 
in  a  story  in  April,  1952,  based 
on  a  Grand  Jury  report  that 
criticized  the  prosecutor  for 
his  handling  of  a  case  involving 
a  juvenile. 

Editor  Louis  B.  Seltzer  of  the 
Press  testified  in  the  case, 
defending  his  paper  as  “ful¬ 
filling  the  obligation  to  publish 
news  of  significance,  interest 
and  importance.” 


News:  “Edward  P.  Morgan 
and  the  News”,  ABC. 

Entertainment:  “Bob  and 

Ray”,  Mutual  and  NBC. 

Education:  “Books  in  Profile”, 
WNYC,  New  York  City. 

Youth  and/or  Children's  Pro¬ 
grams:  “Little  Orchestra  So- 
cietv  Children’s  Concerts”, 
WNYC,  New  York  City. 

Local-Regional  Public  Sen^- 
ice:  “Regimented  Raindrops”, 
WOW,  Omaha,  Nebraska. 

Special  Awards: 

Promotion  of  International 
Understanding:  United  Nations 
Radio  and  Television. 

For  his  outstanding  contribu¬ 
tion  and  television  through  his 
New  York  Times  writing:  Jack 
Gould. 


This  year’s  advertising  a:, 
propriation  for  the  Philip  Mo: 
ris  Marlboro  cigarette  brari 
is  50%  higher  than  in  is; 
according  to  Perry  Lea; 
brand  advertising  manager, 
the  50%,  55%  is  going  to  T 
he  said. 

Mr.  Leary  gave  this  inforra 
tion  in  answer  to  a  quest: 
following  a  talk  on  “The  Mar 
boro  Story”  before  the  Ne 
York  Chapter  of  the  Americ 
Association  of  Newspaper  Re: 
resentatives  last  Thursda 
April  11. 

“Bearing  the  brunt  of 
1957  campaign  as  far  as  nei 
papers  are  concerned,  are  S: 
day  supplements,”  Mr.  Lea; 
added.  “In  what  we  call  proble^ 
and  opportunity  markets,  12 
number,  we  are  using  RC 
newspaper  color.” 

The  Marlboro  story  da; 
back  30  years  ago,  when  it  v: 
introduced  into  the  class  ma 
ket.  In  1954  Philip  Morris  c 
cided  to  make  the  brand  ; 
major  entry  in  the  filter  fie; 
The  campaign  was  planned 
Robert  Green,  PM’s  advertisi::^ 
director,  with  Leo  Buniett  Co: 
pany,  Chicago. 

“We  felt  we  had  ‘a  cisare: 
designed  for  men  that  woir. 
like,’  and  copy  was  built  aroc’.^ 
that  theme  of  a  new  pop: 
priced  filter  equally  appeal.:; 
to  men  and  women,”  Mr.  Les'j 
said.  ‘At  the  time  the  hea.: 
problem  was  in  the  news,  iij 
decided  not  to  play  on  peop  ^ 
fears,  believing  that  is  ?- 
erally  resented.  Major  f' 
phasis  was  put  on  the  cigare'i 
itself.  The  new  filter  was  hi; 
lighted  as  ‘delivering  the  po : 
unflavored’  and  we  also  : 
of  the  new  flip-top  box.” 

Mr.  Leary  said  that  “vir.  ■ 
without  vulgarity”  w'as  s''c:: 
in  the  copy.  To  make  MarlN'l 
a  “man-sized”  cigarette,  la;-’' 
photographs  were  used  of  a  j 
who  appeared  “self-made  ?'i 
with  a  romantic  past.” 

The  new  filter  cirgarette "  - 
thus  introduced  market  by 
ket  by  large  advertising  in  a- 1 
newspapers.  Sales  hit  $1J 
lion  in  1954;  $25  million  in 
$28.5  million  in  1956.  Now, " 
national  distribution,  TV  F-- 
grams,  participations  and  sP'  ■ 
magazines,  Sunday  suPP' 
ments,  and  the  12  ROP  P^P^’' 
Mr.  Leary  told  the  special  rf. 
resentatives. 
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AGREED 


The  newspaper-owned  stations  listed  above 
know  that  representation  devoted  exclusively 
to  television  is  the  most  suecessful  formula 
for  the  best  television  representation.  The 
ones  at  the  right  —  not  affiliated  with  news¬ 
papers— are  equally  appreeiative  of  this 
basic  principle  for  sound  sales  results. 


WCDA-li  Albany 
W A  A  M  Baltimo 

WJRT  Flint 

WMTW 


Mt,  IFashington 
IV R  VA  -  TV  Richmond 

are  unanimously  agreed  upon  one  choice: 

Harrington,  Righter  and  Parsons,  Inc. 

television  —  the  only  medium  we  serve 


New  York 
Chicago 
San  Francisco 
Atlanta 


Paul  Miller 
President  of 


Gannett  Co. 


Rochester.  N.  Y. 


Paul  Miller,  executive  vice- 
president  of  Gannett  Co.,  Inc., 
since  was  elected  presi¬ 

dent  of  the  company  on  April 
11.  He  succeeds  Frank  Gannett, 
who  has  become  president  emeri¬ 
tus. 


The  company  operates  23 
newspapers,  five  radio  stations 
and  three  television  stations  in 
four  states. 

Mr.  Miller  also  was  elected 
president  of  the  Gannett  Foun¬ 
dation  and  the  WHEC,  Inc., 
radio-television  subsidiary. 

The  philanthropic  foundation 
holds  67  per  cent  of  the  operat- 
infr  company’s  outstanding  com¬ 
mon  stock. 


continues  as  chairman  of  its 
board.  He  also  has  been  elected 
president  of  all  the  subsidiary 
companies  chiefly  the  operating 
companies  of  the  newspapers. 

Succeeding  Mr.  Miller  as 
vice  president  of  the  Gannett 
Foundation  is  Mrs.  Frank  Gan¬ 
nett. 

In  assuming  the  presidency, 
Mr.  Miller  pledged  a  continua¬ 
tion  of  the  policy  of  local  au¬ 
tonomy  under  which  Frank  Gan¬ 
nett  has  delegated  authority 
and  responsibility  to  the  man¬ 
agement  of  each  newspaper  in 
the  group. 


Frank  Gannett  actively  di¬ 
rected  the  Gannett  Co.  until  two 
years  ago,  when  he  was  injured 
in  a  fall  and  later  suffered  other 
complications  which  have  kept 
him  confined  to  his  home. 


Tripp  Is  Chairman 
Frank  E.  Tripp  of  Elmira, 
who  for  many  years  was  gen¬ 
eral  manager  of  the  company. 


Mr.  Miller  joined  the  Gannett 
organization  Aug.  1,  1947,  after 
a  career  in  news  work  which 
began  when  he  was  18. 

Mr.  Miller  was  executive  as¬ 
sistant  to  Gannett  until  1951, 
when  he  was  elected  executive 
vice  president.  Since  May,  1955, 
he  has  been  operating  head  of 
the  company.  He  is  also  publish¬ 
er  and  editor  of  the  Time?- 
U»ioi)  and  publisher  of  the 
Democrat  a»d  Chrovicle. 

Mr.  Miller  came  to  the  Gan¬ 
nett  Co.  from  the  Associated 
Press,  which  he  served  for  15 
years  and  of  which  he  was  as¬ 
sistant  general  manager  at  the 
time  of  his  resignation.  He 
was  then  also  chief  of  the  AP 
Washington  Bureau. 


AN  UNBEATABLE 
COMBINATION 


OIL  CAPITAL  NEWSPAPERS 


TULSA  WORLD  •  TULSA  TRIBUNE 


MORNING  •  EVENING  •  SUNDAY 
REPRESENTED  NATIONALLY  8Y  •  THE  BRANHAM  CO 


164-Page  Edition 
On  New  ‘Headliner’ 


Toronto  Gets 
Sun.  Package 
On  Saturday 


For  seven  years,  he  has  been 
a  director  of  the  Associated 
Press  and  was  the  first  former 
AP  employe  to  be  named  to  its 
board. 

He  is  a  member  of  the  ad¬ 
visory  board  of  the  American 
Press  Institute,  a  past  president 
of  the  New  York  State  Pub¬ 
lishers  Association  and  a  mem¬ 
ber  of  the  American  Society  of 
Newspaper  Editors. 

He  and  Mrs.  Miller  live  at 
2963  Clover  Rl.,  Pittsford,  with 
their  younger  sons,  Paul  Talford 
and  Kenper  Wright.  An  older 
son,  Ranne,  is  in  the  Marine 
Corps.  A  daughter,  Jean,  is  a 
student  in  Pine  Manor  Junior 
College. 

Mr.  Miller,  who  is  50  years 
old,  is  the  son  of  a  Southwest¬ 
ern  minister  and  eldest  in  a 
family  of  six.  He  began  his 
newspaper  career  in  Oklahoma 
at  18  as  reporter  and  editor. 

He  attended  both  Oklahoma 
University  and  Oklahoma  Agri¬ 
cultural  and  Mechanical  College. 
He  holds  a  bachelor  of  science 
degree  from  the  latter. 


Winnipeg 


The  Whinipeif  Tribune  pub¬ 
lished  a  164-page  weekend  edi¬ 
tion  on  its  new  $750,OC0  rotary 
press  which  went  into  operation 
April  12. 

The  press  is  a  seven-unit 
Goss  Headliner.  It  is  the  fifth 
press  used  in  the  67-year  his¬ 
tory  of  the  newspaper. 

The  issue,  the  largest  edition 
of  recent  years,  includes  a  30- 
page  “progiess  edition”  sup¬ 
plement  on  the  Tribune’s  his¬ 
tory. 


EDITOR  6C  P 


The  third  Toronto  daily  nt. 
paper  to  enlarge  its  week 
audience  is  the  Toronto  Gi. 

&  Mail.  Plans  are  to  star 
160-page  Saturday  paper 
May  4. 

The  battle  for  week-: 
readership  in  the  southein 
tario  area  has  been  inters 
in  recent  months.  It  st^- 
with  each  of  the  three  paj 
Toronto  Globe  &  Mail,  Tn,- 
Telepram  and  Toronto  > 
adding  features  to  the  Satu;: 
edition.  Then  the  Telegram ; 
nounced  a  Sunday  paper,  f 
edition  of  which  was  March; 
and  the  Star  increased  its  : 
section  Saturday  afternoon 
per  to  a  four-section  paper  v 
color  on  front  pages  of  two 
the  sections,  and  adding  e; 
features. 

A  te.st  of  the  legality  of 
Sunday  newspaper  under 
Lord’s  Day  Act  is  now  be: 
the  Ontario  courts  and  ht. 
ings  started  this  week,  i 
other  two  dailies  are  to  ap: . 
before  the  court  in  the  test  ^ 
in  addition  to  radio  and  - 
vision  stations. 

The  Globe  &  Mail  does 
plan  a  Sunday  paper  at  pre^r 
according  to  H.  G.  Kimber,  t 
lisher.  Instead  the  efforts  : 
the  Sunday  readership  is  bt  ’- 
placed  on  the  Saturday  enla.f 
paper,  thus  guarding  aga 
court  action. 

Promotion  for  the  new  Sa;- 
day  paper  started  on  .\prir 
with  wide  use  of  all  adverti,-: 
media.  The  paper  will  sell ; 
15c,  the  same  price  as  the  S- 
day  Telegram  and  the  i'" 
Weekli),  a  national  weekly 
the  Toronto  Star  which  ' 
been  published  for  close  to 
a  century. 

The  Sunday  Telegram  -■ 
been  adding  more  readers  e 
week,  and  while  its  first 
sold  all  of  the  350,000  co: 
printed,  subsequent  weeks  !■ 
brought  the  circulation  clo« 
the  weekday  figure  of  nea 
270,000.  The  Star’s  oxpar 
Saturday  edition  sale  is  ' 
to  400,100.  The  Globe  & 
circulation  is  about  2-50,000 

An  introductory  offer  for 
Weekly  Globe  &  Mail  is  • 
Saturdays  for  45c. 

TV  Topics  is  one  of  the  c  t 
sections  which  will  be  conta  - 
in  the  weekly.  Other’s 
News,  Entertainment,  Mer 
Woman’s  Globe  and  Mail, 
zine,  Youth,  and  Comics. 

U  B  L  I  S  H  E  R  for  April  20. 
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compactly  preserved  for  your  “morgue"  files  by  FILM-A-RECORD 


eg  ram 
eaders  t 
first  1- 

1,000  CV: 


If  “morgue”  files  were  truly  “dead  files,”  your  only 
concern  would  be  the  space  they  consume.  Unfortu¬ 
nately  they  grow  and  expand.  If  they  become  too 
cumbersome,  they  fail  to  provide  you  quickly  and  accu¬ 
rately  with  the  facts  and  information  you  need. 

But  now,  you  can  give  “dead  files”  new  life  —  perma¬ 
nently  and  compactly  with  Film-a-record  Microfilm, 
'ou  combine  space-saving  with  a  faster  more  conven¬ 
ient  way  of  filing  and  finding.  You  film  up  to  36  images 
and  file  them  in  a  single  3"  x  5"  acetate  jacket.  All 
similar  or  supporting  material  for  one  subject  or  classi¬ 
fication  can  be  referred  to  easily  in  a  matter  of  minutes. 

Preservation?  Of  course!  Properly  processed  and 
stored  microfilm  lasts  for  300  to  500  years. 

'^ITOR  8c  publisher  for  April  20,  1957 


Find  out  for  yourself  how  today’s  news  can  be  viewed 
easily  tomorrow  w'ith  Film-a-RECORD  Microfilm.  Write 
today  for  more  information. 


DIVISION  OF  SPERRY  RAND  CORPORATION 
Room  1442,  315  Fourth  Avenue,  New  York  10,  N.Y. 

I  want  more  information  on  FILM-A-RECORD  for  newspaper 
morgue  files. 

NAME  &  TITIE _  _ _ _ 
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ADDRESS. 
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Metro  Group 
Adds  ‘Sunday’ 
To  Masthead 

Most  of  the  .34  locally-edited 
magazines  of  the  Metropolitan 
Sunday  Newspapers,  Inc.,  will 
add  the  word  “Sunday”  in  a 
specially  designed  logotype  as 
part  of  their  mastheads  May 
26. 

Charles  T.  Klein,  Metro’s 
president,  described  the  change 
as  “the  realization  of  a  pub¬ 
lishing  dream  we  have  had  for 
25  years.” 

“The  title,”  Mr.  Klein  said, 
“indicates,  in  a  word,  most  of 
the  attributes  of  our  magazines 
— dignity,  quality,  freedom  from 
controversy,  relaxation,  quiet 
enjoyment,  family  planning, 
local  interest.” 

Noted  designer  Tobias  Moss 
created  the  signatory  device — 
the  name  “Sunday”  enclosed  in 
a  ruled  rectangle. 

The  idea  is  credited  to  Richard 
Anderson,  the  group’s  sales  pro¬ 
motion  director.  To  explain  it 
to  the  publishers  of  the  group, 
a  brochure  was  prepared,  which 
quoted  agency  and  newspaper 


Brush- 

Moore 

newspapers 
dominate 
7  locally- 
influenced 

Ohio 

markets! 


TIm  Canton  Ropocltorr.  The  Morion  Sur. 
The  Bolen  Nem.  The  Sleubenrllte  HeroM* 
Sur«  The  PertonouUi  Timet.  The  liwiton 
TrUnioe.  The  Bott  LUerpeol  Rericw. 


executives  endorsing  it  as 
having  “strong  sales  benefits.” 

New  .-\d  Directors 

Stephen  G.  Bowen  and  Carl 
F.  Schmidt  have  been  appointed 
advertising  directors  respective¬ 
ly  of  the  Metropolitan  Sunday 
Magazine  and  Metropolitan  Sun¬ 
day  Comics,  effective  May  1. 
Both  positions  have  been  newly 
created. 

Mr.  Bowen,  now  director  of 
sales  planning,  has  been  with 
Metro  since  1955.  He  was  pre¬ 
viously  with  the  J.  Walter 
Thompson  Company,  Inc.,  and 
just  prior  to  his  association 
w'ith  the  Sunday  group  wa.s 
media  director  of  Tathan-Laird, 
Inc.,  Chicago. 

Currently  Mr.  Schmidt  is 
Metro’s  western  manager  in  the 
Chicago  office.  He  first  became 
associated  with  the  group  in 
1951,  after  serving  Parade 
and  the  Milwaukee  JaurtiaJ. 

• 

13  Youths  Enjoy 
Kin  Scholarships 

Des  Moines,  la. 

In  the  first  two  years  of  its 
program  the  Des  Moines  Regis¬ 
ter  and  Tribune  Company  has 
awarded  13  college  scholarships 
to  sons  and  daughters  of  em¬ 
ployes.  Four  new  winners  were 
announced  last  week,  and  nine 
scholarships  awarded  a  year 
ago  were  renewed. 

The  newspaper’s  scholarships 
include  full  tuition,  activity  fee 
(if  any),  and  fees  charged  for 
course  of  study  undertaken, 
plus  a  $300  cash  award  to  each 
student  that  may  be  used  for 
books,  travel  and  subsistence. 


Chi  Postmaster  Tries 
To  Be  Censor 

CHICAGO 

W’hen  Postmaster  Carl  A. 
Schroeder  of  Chicago  sought  to 
impose  news  censorship  here 
last  week,  he  soon  met  his 
match  with  the  Chicago  Sun- 
Thnes. 

The  postmaster  first  refused 
to  let  a  Sun-Times  reporter  and 
photographer  interview  postal 
employes  and  patrons  in  the 
post  office  concerning  the  an¬ 
nounced  curtailment  of  mail 
service. 

A  guard  barred  the  reporter 
and  photographer  and  Post¬ 
master  Schroeder  momentarily 
declared  the  post  office  “a  top 
security”  agency  outside  the 
realm  of  press  coverage.  But 
the  postmaster  relented  when 
the  Sun-Times  said  it  would 
telephone  Washington  and  ap¬ 
peal  to  higher  officials  to  up¬ 
hold  the  constitutional  right  of 
the  press. 

Two  reporters  and  a  camera¬ 
man  then  returned  to  the  build¬ 
ing  and  obtained  their  inter¬ 
views  under  the  eye  of  a  post 
office  public  relations  man. 

• 

Daniels  Withheld 
Some  FDR  Pietures 

Warm  Springs,  Ga. 

Jonathan  Daniels,  editor  of 
the  Raleigh  (N.C.)  News  and 
Observer,  said  here  on  the  12th 
anniversary  of  President  Roose¬ 
velt’s  death,  April  12,  that  he 
had  suppressed  news  pictures 
which  showed  FDR  to  be  a  very 
ill  man. 

The  pictures,  made  by  the 
Army  Signal  Corps  at  the  Yalta 
Conference  in  1945,  were  given 
to  Mr.  Daniels  to  screen  in  his 
capacity  as  executive  assistant 
to  the  President.  It  was  his  job, 
Mr.  Daniels  said,  “to  release  to 
the  press  only  those  least 
marked  by  the  deadly,  haggard 
weariness  of  the  Commander.” 


POPULATION;  .  .  .  198.800 
Biggest  Metropolitan  Area  in 
S.C.  3rd  ranking  area  in  the 
TWO  Carolines! 

SPENDABLE  INCOME  .  .  . 
$267,932,000 
Biggest  in  S.C.! 

(SRDS  Consumer  Markets, 

Dec.  1956) 


BEFORE 

you  are  accused  of 

LIBEL 


by  comment,  picture,  mis- 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  loss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you. 


Papers  Get 
Through 
Despite  PO 

Newspapers  took  a  va*i 
of  measures  to  get  edit 
through  on  time  to  rural  : 
scribers  April  13  in  the  :i 
of  Postmaster  General  Sumr 
fields’s  curtailment  or  send;- 

Those  unable  to  make  de. 
ries,  as  well  as  those  succeec 
took  editorial  cracks  at  r 
one  editor  called  “a  capric 
ill-considered  and  unnecesi 
act.” 

Louis  D.  McCready,  pr- 
tion  manager,  Johnstown  i-i 
Tribune  Democrat,  employed; 
rural  carriers  who  ordina- 
would  have  delivered  r 
4,000  copies  of  its  Weeker. 
edition,  paying  them  on  a  r. 
age-hourly  basis.  Circula: 
Manager  R.  L.  Conrad  had 
.staff  work  20  hours  unt! 
A.M.  Saturday  to  get  the  ra: 
of  the  rural  mailmen  to  do; 
job. 

The  Salem  (Ore.)  Co; 
Journal  sent  its  papers  ;; 
class  Special  Delivery.  S; 
names  were  missed.  In  a  f' 
page  box  the  paper  apologd 
to  those  it  could  not  rea: 
adding  “we  want  you  to  t 
we  are  leaving  no  stone  ; 
turned  to  render  the  best  se-i 
possible — even  beyond  the  i 
of  duty.” 

The  Boston  (Mass.)  d 
offered  mail  subscribers  " 
didn’t  get  their  papers  or ; 
them  late  a  one-day  exter 
of  subscriptions. 

Don  Miller,  executive  i 
president,  CaU-Chronicle  N  ■ 
papers,  Allentown,  Pa.,  ram 
editorial  across  the  top  of  - 
Call’s  front  page  April  13 
described  the  curtailment 
“one  of  the  biggest  ‘boners 
the  relations  of  our  Gov 
ment  to  the  people”,  adding 

“We  are  truly  sorry  ! 
thousands  of  our  readers  ' 
not  get  to  see  this  until 
day.  But  they  are  cert;' 
going  to  hear  a  lot  about  it 


rivacy  or  copy-  Friend  of  Disabled 
of  material  or  Worcester.  M  ^ 

nbarassing  loss  by  A.  Alfred  Marcello,  day  * 

I  and  effective  editor  of  the  Worcester  f 

RANCH  gram,  has  been  cited  by  G 

fingly  low  and  the  ernor  Furcolo  of  Mas.'achusf 
*  for  services  to  the  physics- 

handicapped.  The  citation^ 
that  he  “consistently  and  imsi 
natively  sought  out  sic- 
about  the  problems 
cesses  of  the  handicapped. 
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EMPLOYERS  REINSURANCE 
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INSURANCE  EXCHANGE 
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Saves  time,  money.  With  the  new  two-step  bath  you  can  produce  complete  combination 
plates  like  this  in  about  bfteen  minutes.  Note  depth  in  highlight,  middletone  and  open  areas. 


Now— combination  magnesium  plates  in  minutes 
with  Dow  Etch  Process 


Voo  can  make  top-(jiiality  combination  line  and  halftone  en¬ 
gravings  on  magnesium  with  the  Dow  Etch  Pnxtess.  A  new 
two-step  bath  technitjue,  developed  for  the  requirements  of 
newspapers  and  other  coarse-screen  publications,  produces 
IJowderless  combination  plates  in  one  fifth  the  time  it  takes 
with  conventional  powder-type  engraving!  This  means  even 
more  efficient  news  coverage  and  reduced  production  costs. 
Here’s  how  it  works; 

Two-step  both  technique  first  etches  combination  plates  to  a 
depth  of  about  0.016".  The  second  step  then  brings  open 
areas  to  0.02.5"— 0.035".  Total  time:  approximately  15 


minutes.  Users  of  the  Dow  Etch  Process  also  enjoy  these 
advantages:  (1)  Elimination  of  powdering,  saving  time  and 
money.  (2)  Excellent  etching  (juality,  no  shoulders.  (3)  Vir¬ 
tually  no  undercutting  of  image. 

Dow  magnesium,  used  with  Dow  Etch  Process  or  con¬ 
ventional  methods,  gives  you  faster,  more  positive  etchability, 
high  strength  for  matting  and  excellent  register  for  ROP 
color  work. 

For  specific  information  about  savings  possible  with  the  Dow 
Etch  Process  write  to  the  now  chemical  company.  Mid¬ 
land,  Michigan,  Department  MA  .1423F-2. 


YOU  CAN  DEPEND 
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Police  Told 
To  Reconsider 


Press  Cards 


New  York  Supieme  Court 
Justice  Joseph  A.  Gavagan  re¬ 
quested  the  New  York  Police 
Department  to  reconsider  its 
refusal  to  issue  10  working 
press  cards  to  the  Xew  York 
Enquirer,  a  weekly  newspaper. 

Justice  Gavagan  noted  in  his 
four-page  opinion  that  the 
newspaper  had  requested  the 
same  number  of  cards  for  its 
staff  as  it  had  received  in  1955 
and  1956.  (E  &  P,  March  16, 
page  101.) 

“The  refusal  to  renew  work¬ 
ing  press  cards  is  to  some 
degree  equivalent  to  the  re¬ 
vocation  of  a  license  to  practice 
a  trade  or  profession,”  ruled 
Justice  Gavagan.  He  added: 

“No  hearing  was  granted  to 
the  petitioner  and  it  may  not 
be  argued  that  the  petitioner 
failed  to  avail  itself  of  the  op¬ 
portunity  to  appear  before  the 
so-called  Ad\’isory  Committee. 
It  is  too  well  settled  to  require 
citation  that  an  administrative 
agency  may  not  delegate  its 
<iuasi-,iudicial  and  discretionary' 
function  to  persons  who  are 
neither  officials  nor  employes  of 
the  agency  or  of  the  govern¬ 
mental  body  of  which  the  agen- 
cv  is  an  arm. 


Deputy  Commissioner  Arm 
said  the  Enquirer  had  been  in¬ 
vited  to  a  hearing  and  that  the 
invitation  still  stands.  He  said 
no  decision  will  be  made  about 
an  appeal  of  the  court’s  ruling 
until  it  has  been  studied  by  the 
Corporation  Counsel  of  the  City 
of  New  York. 


Fox  on  Newsprint 

(Continued  from  }xige  19) 


cent  greater  than  the  capacity 
of  all  mills  under  Canadian 
ownership. 

“These  are  facts  to  have  in 
mind  when  you  hear  the  fami¬ 
liar  nonsense  about  Canadian 
stranglehold  and  Canadian  mon¬ 
opoly  and  Canadian  cartel  em¬ 
anating  again  from  American 
sources. 

“Phoniest  and  worst  of  all, 
perhaps,  is  the  printed  ANPA 
report  and  its  crushing  burden 
of  the  newsprint  price  that 
made  1956  a  difficult  year.  How 
is  one  to  view  such  humbug 
from  a  supposedly  responsible 
source?  Was  it  calculated?  Or 
is  it  just  another  example  of 
self-pity? 


to  shareholders.  They  are  also 
representative. 

“The  Vancouver  Sun  com¬ 
pany’s  net  profit  in  1956  show¬ 
ed  an  increase  of  59  per  cent 
over  1955,  118  per  cent  over 

1954,  and  265  per  cent  over 
1952.  The  Ottawa  Journal  com¬ 
pany’s  net  profit  in  1956  show¬ 
ed  a  gain  of  31  per  cent  over 

1955.  At  the  moment,  I  have  no 
Vancouver  Sun  figures  earlier 
than  1952  and  no  Ottawa  Jour¬ 
nal  reports  prior  to  1955. 

“The  Southam  Company  has  a 
fine  history  of  successive  an¬ 
nual  increases  in  net  profit  since 
1942  and  of  common  share  di¬ 
vidends  paid  regularly  through 
the  20  years  since  1936.  South- 
am’s  net  profit  in  1956  was  21 
per  cent  better  than  in  1955  and 
119  per  cent  better  than  in  1951, 
five  years  ago. 

“It  would  seem  strange  if  U.S. 
newspapers  are  not  at  least  rea¬ 
sonably  close  to  ours  in  having 
competent  management  and  suc¬ 
cessful  results. 


Newspaper  Earnings 


“In  any  event,  whether  the 
working  press  cards  be  con¬ 
sidered  a  license  tantamount 
to  a  property  right  or  merely 
a  privilege  revocable  at  will, 
they  should  not  be  revoked 
without  a  hearing,  where,  as 
here,  it  is  not  «lenied  that  the 
petitioner  was  issued  such  cards 
under  substantially  similar  cir¬ 
cumstances  for  the  two  preced¬ 
ing  years. 

“The  application  is  according¬ 
ly  granted  to  the  extent  of  re¬ 
mitting  the  matter  to  the  re¬ 
spondents  for  further  proceed¬ 
ings  not  inconsistent  with  this 
opinion.” 

Deputy  Police  Commissioner 
Walter  Arm,  in  charge  of  com¬ 
munity  relations,  with  the  ad¬ 
vice  of  the  Police  Com¬ 
missioner’s  Advisory  Committee 
on  Press  Cards,  composed  of 
newspapermen,  granted  the 
Enquirer  one  working  press 
card,  one  reserv'e  card  and  eight 
police  identification  cards  for 
1957.  The  newspaper,  through 
its  attorney,  John  B.  Alfieri, 
then  made  application  to  the 
court  to  order  the  Police  De¬ 
partment  to  issue  10  working 
press  cards. 


a  black  market  is  always  c!- 
ed  by  buyers,  not  by  ser> 
With  his  mind  in  the  habh 
grievance  groove,  he  saw  ' 
publishers  only  as  victims, 
as  aggressors;  the  whole  th 
he  complained,  was  the  fan!: 
Canadian  mills  in  not  suppl 
all  the  tonnage  that  U.S.  bu 
wanted. 

“A  final  example  of  delu- 
which  we  had  better  note,  isl 
current  theory  held  by  1 
newspaper  owners  and  t- 
political  adherents  that  m  J 
print  prices  should  be  just; 
by  the  relative  profits  of  buy 
and  sellers. 


Other  Fallacies 


“Although  financial  state¬ 
ments  of  U.S.  newspapers  are 
not  available,  an  indication  of 
newspaper  earnings  is  provided 
by  the  annual  reports  of  three 
Canadian  newspaper  publishing 
companies:  Sun  Publishing 

Company,  the  Journal  Publish¬ 
ing  Company,  and  the  Southam 
Company. 

“I  have  not  specially  selected 
these  companies.  They  are,  as 
far  as  I  know,  all  of  the  Can¬ 
adian  newspaper  companies 
that  issue  public  annual  reports 


“There  is  one  other  aspect  of 
this  newsprint  disturbance  that 
I  think  I  had  better  present, 
partly  because  St.  Law’rence 
Corporation  has  been  named  in 
it.  This  aspect  is  the  growing 
tendency  of  U.S.  newspaper 
owners  towards  self-delusion. 

“An  example  is  the  weird 
belief  of  U.S.  publishers  that 
they  have  some  kind  of  right 
to  unlimited  newsprint  supply. 

“Perhaps  most  significant  of 
all  is  the  fact  that  the  ANPA 
spokesman  was  blind  to  the 
confession  he  was  making  (in 
recent  statements  to  Congress). 
He  did  not  see  that  U.S.  pub¬ 
lishers  had  deprived  other 
countries  by  black  market  bid¬ 
ding.  He  did  not  even  see  that 


Justification  Theory 


“What  does  the  theory  me«  | 
It  seems  to  mean  that  comii 
ity  prices  should  not  be  g ! 
erned  by  supply  and  deriu 
but  by  having  buyers  and  seF  ■ 
compare  their  profits  and  mi 
tain  parity.  It  is  a  sort  of  Sh 
The  Wealth  theory.  It  is 
philosophy  that  moves  a  sir;} 
boy  to  cry  ‘Mamma,  that  b 
piece  of  cake  is  bigger  t- 
mine;  make  him  give  some 
me.’ 


“Before  raising  advertisF 
rates,  a  publisher  would  thns  i 
obliged  to  inquire  into  ’] 
profit  position  of  his  advertis. 
and  make  sure  he  could  just 
the  increased  rate.  Presuiv.i 
a  newsprint  producer  who 
losing  money  (as  many  bar 
in  many  years)  would  be  shov 
the  books  of  his  customers  a' 
would  be  entitled  to  cha^^^ 
prices  that  would  bring 
earnings  up  to  theirs. 

“But  I  do  not  need  to  lat 
the  absurdity  of  the  ‘justifii 
tion’  theory.  It  is  worth  attr 
tion  only  because  it  illustratii 
the  unfortunate  tendency 
U.S.  publishers  to  discard  rea 
ties  and  resort  to  some  psem; 
moral  or  emotional  issue,  bi] 
this  justification  cry,  if  it  se<r 
to  suit  the  need  of  the  momf! 
With  enough  repetition,  they  b 
gin  to  believe  the  spurious  i.'?- 
and  the  process  of  self-delu?  • 
becomes  complete.” 


“Last  time  I  left  my  wife  in  charge,  she  redesi9ned 
the  front  page — superbly!" 


Merle  Thompson 

Atlanta.  i 

Merle  A.  Thompson, 
widely  known  advertising  t'| 
ecutive,  died  of  a  heart  atu 
April  10  while  driving  his  au’ 
mobile  to  work. 

Mr.  Thompson  was  execut:'' 
vicepresident  of  Beardct' 
Thompson-Frankel  &  Eastmr 
Scott  agency  of  .Atlanta. 
l)egan  his  career  as  a  lepod} 
on  the  Indianapolis  Siof 
1918  and  went  into  advertisitf 
and  promotional  work. 
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Only  STEEL  can  do  so  many  jobs  so  well 


Throw  Away  The  Shovels.  The 

Indiana  Turnpike  finally  completes  this 
nation's  network  of  high-speed  toll 
roads  between  New  York  and  Chicago. 
To  eliminate  snow  at  the  toll  gates,  a 
hot  water  snow-melting  system  was  in¬ 
stalled  under  the  roadway.  U.  S.  Steel's 
National  Tube  Division  supplied  the 
strong,  steel  pi|}e  for  this  important  job. 


Gather  'Round  The  Water  Cooler. 

Most  offices  have  a  good,  cold  water 
fountain  for  employt'es.  This  one  is 
made  almost  entirely  fr(»m  USS  Stt*el. 
The  top  is  USS  Stainless  Steel,  so  it 
always  looks  clean  and  inviting.  The 
bottom  kick  plate  is  also  made  from 
Stainless  to  resist  corrosive  fl(K)r-clean- 
ing  solutions. 


All-Steel  Fire  Boat.  Three  rivers  flow  through  Pittsburgh,  Pa.,  so 
water-front  fires  can  be  a  problem.  The  City  recently  bought  this  husky 
fire  boat,  and  officials  s|)ecified  that  it  be  built  mainly  from  USS  Cor-Ten 
steel  plates.  This  high-strength  low-alloy  steel  has  proved  its  unusual  re¬ 
sistance  to  corrosion  in  similar  applications.  In  addition  all  exterior  decks 
and  ladders  are  surfaced  with  USS  Multigrip  Stwl  Floor  Plates  providing 
safe,  sure  finding  for  firemen  who  must  move  about  quickly  even  when 
decks  are  wet. 


SEE  THE  UNITED  STATES  STEEL  HOUR.  It’s  a  full  hour  TV  program  preaentH  every 
other  Wednesday  evening  by  United  States  Steel  Consult  your  newspaper  lor  time  and  station. 


UNITED  STATES  STEEL 


DITOR 
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Oregonian 
Calls  Journal 
An  Apologist 


•  Senate  Select  Committee  on  embellishing  it  with  their  own  ^  Q  Ct/A  11)  * 

lan  Labor-Management  Racketeer-  presumptions  and  relating  it  to  JjpO.OvJ  £1,^180 

ing,  by  the  whole  committee  circumstances  which  developed  • 

and  by  two  representatives  of  long  after  the  affair  and  with 

JClllldl  Time  Magazine  in  the  Pacific  which  it  had  not  the  remotest  -LxVd  to  iKt 

I  •  Northwest.  connection.  The  Oregonian  holds  -r-x  -px  .  . 

jlOfiTlSL  unimpressed  by  the  no  brief  for  the  conduct  of  JjV  JT  I*int0rS 

O  role  played  by  the  Journal  in  James  B.  Elkins  in  this  or  many  «7 

Portland  Ore.  investigation  of  vice,  cor-  other  matters.  Cincinn 

ruption  and  racketeering.  “That  there  was  a  ‘bribe  at-  Strike  of  nearly  600  nrir- 


By  Printers 


Robert  C.  Notson,  managing 


CiNCINNjI 

strike  of  nearly  600  prinJ 


editor  of  the  Oreaonian  ac-  related  by  tempt,’  however,  is  .strictly  con-  was  averted  by  “last-mine 

cused  the  Oreaon  Journal  this  Journal  is  substantially  an  jectuie.  Jim  Miller  thought  so  acceptance  of  a  pay  boost  fr 


the  Orenon  Journal  tbi<j  journal  is  suosianuaiiy  an  jecrure.  Jim  iviiiier  inougni  so  acceptance  Of  a  pay  boostfr 

week  of  being  “an  apologist  for  "^"^ujar  conduct,  and  became  involved  in  a  heated  the  three  daily  newspapers  b: 

participants  in  one  of  the  most  ,  en-  exchanp  with  Elkins.  This  in-  Ry  a  vote  of  336  to  149. 

sinister  conspiracies  against  terprise  of  the  Journal  has  been  formation  was  given  to  the  stormy  union  meeting  resu! 

the  public  interest  in  the  his  entirely  devoted  to  state  police  and  to  the  grand  in  decision  to  take  a  w«. 

tory  of  this  city.”  printing  the  denials,  excuses,  jury.  Its  continual  interjection  increase  totaling  $8.50  over 


The  editor  of  the  Newhouse  diversionary  attacks  into  the  case  has  the  dual  pur-  2?!^  month  period  retroac; 


newspaper  made  the  assertion  •  j  l  i 

in  commenting  to  Editor  &  have  supplied  to  in-  the  Oregonian  and  embroil  us  Under  the  former  pact  ■ 

PUBI ISHER  on  the  Orecon  lour-  '’estigating  authorities  no  es-  in  extraneous  disputes,  and  to  weekly  scales  were  $110,  ; 
nal’s  recent  series  belittling  material  fact  to  aid  in  discredit  Elkins  as  a  key  wit-  day  workers,  $115  for  ni? 

some  of  the  Oregonian’s  role  development  of  affirmative  ness  shift,  plus  $2  in  weekly  beaef: 

as  a  crusader  (E  &  P  April  ^P***^*  “When  our  inve.stigative  The  new  agreement  runs 

13,  page  13.)  Mr.  Notson’s  ^uch  time  carping  at  those  series  first  broke  a  year  ago  April  15,  1959. 

reply  to  inquiry  for  comment  P’’«^>°“sly  i 

came  too  late  to  be  printed  last  ^  P^hhsher  of  the  Oregon-  jected  offers  totaling  $7.  andi 

week  Editor  Wouldn  t  Testify  lan  that  this  newspaper  was  a  week  over  the  entire  perio 

lust  this  week  District  At-  contrast,  every  person  ‘rendering  a  great  public  Frank  Gorsler,  president 

torney  William  Langley  was  O’-ef  "i^n  is  service.’  Local  3,  said  ITU  headquarb 

convicted  on  a  charge  of  wil-  under  indictment  one  oi  It  is  our  feeling  that  the  had  granted  permission  to  Ui 

fully  failing  to  prosecute  a  times,  and  the  number  Journal  should  have  been  eager  a  strike  vote  unless  its  fca 

gambling  law  violator  New  indictments  now  approaches  as  we  to  clean  up  a  festering  committee  recommended  acce? 

charges  also  were  made  against  further,  the  investigations  mess.  Instead,  it  has  become  an  ance  of  a  new  proposal.  At:; 

Terry  Schrunk  Portland’s^may-  Washington  have  been  apologist  for  participants  in  local  meeting,  Mr.  Gorsler  rei 

or  as  the  civic  corruption  case  P^’^^^’^ed  to  a  very  considerable  one  of  the  most  sini.ster  con-  the  latest  offer  which  met  v-: 
continued  to  dominate  front  information  and  spiracies  against  the  public  in-  shouts  of  disapproval.  The 

pages  of  both  local  newspapers;  Provided  by  Robert  Ken-  terest  in  the  history  of  this  after  the  hubbub  subsided  i 

Rpnnrfpr  TnHJrtPH  counsel  for  the  com-  city.  explained  the  proposal  and 

neporier  inaictea  mittee,  and  his  staff  by  the  in-  “Its  efforts  now  to  justify  committee’s  recommendation. 

Bradley  Williams,  reporter  vestigative  team  of  William  its  conduct,  so  roundly  criticized  “I’m  pleased  we  didn’t  ha 

who  has  written  much  of  the  Lambert  and  W’allace  Turner  by  Time  magazine,  are  belated  to  strike  and  have  maintair- 

Oregon  Journal  report  on  vice  of  the  Oregonian  staff.  and  unconvincing.  The  Journal  the  106-year-old  peaceful  rts 

and  corruption  investigations,  “It  should  be  noted  that,  after  cannot  so  easily  shake  off  the  tionship  with  the  papers,”  Ih 
was  indicted  with  Clyde  Crosby  the  Journal  had  attacked  the  record  for  diversion,  dissimula-  Gorsler  said.  “The  best  str;);: 

of  the  teamster  union  and  Senate  Committee  for  allegedly  tion  and  confusion  which  it  has  are  the  ones  that  don’t  cor 

Mayor  Schrunk  for  “wilfully,  ignoring  evidence  favorable  to  been  writing  for  itself.”  off.” 

corruptly  and  feloniously”  copy-  the  accused,  the  committee  in-  •  At  settlement  time  the  or 

tag  recorded  tel«omMutaca-  vited  the  editor  to  come  to  Casserlv  lo  Head  lis^eta  “rreUtag^ 

tions  seized  as  evidence  in  an  Washington  and  testify  under  1^**^*^  ative  news-gathering  service : 

illegal  raid.  .  „  ®^th  to  any  pertinent  facts.  He  HNS  Koilie  Bureau  radio  and  tv  stations,  to 

The  Journal  said:  “Mr.  Wil-  backed  away,  saying  he  had  no  Appointment  of  John  J.  Cas-  called  “Front  Page”, 

hams  made  a  spur-of-the-mo-  ‘first  hand’  knowledge  and  sug-  serly  as  manager  of  the  Rome  • 

ment  decision  that  turned  out  to  gesting,  instead,  that  certain  bureau  of  International  News  c  .r  I  IM  .• 
be  an  error  of  judgment.”  He  sources  be  checked.  Service  and  Saullorcl  Martin, 

permitted  Crosby,  at  the  latter’s  “Within  24  hours  he  was  pub-  -  ”  I 

request,  to  attend  a  meeting  at  lishing  a  big  page  one  spread 
his  home  where  he  was  to  play  of  affidavits  from  two  self- 
the  tapes  for  a  police  officer,  confessed  dope-addicted  prosti- 

Crosby  made  copies  of  the  tapes,  tutes  whose  stories  happened  to 

This  was  done  without  the  suit  his  purposes.  This  was 

knowledge  of  Journal  manage-  followed  by  affidavits  from  a 

nient.’  couple  of  fringe  operators,  one 

Two  Oregonian  reporters  of  whom  has  a  long  record  as 

have  already  been  given  the  a  hoodlum,  pimp  and  panderer. 

Broun  Award  for  theii  expose  The  Journal  has  been  sin-  Casserly  is  rejoining  to  journalism,  public  educat: ' 

work  and  the  paper  has  been  gulariy  cozy  with  the  accused,  ,j^S  after  a  improved  highways,  prohibitk’ 

nominated  for  a  Pulitzer  Prize,  attent  ve  to  their  statements  x  •  x-  -xu  xu  xl  T^  x-  x  „-/i 

xx  X,  ,  ...  .  aLueiiLivt,  to  tiieir  siaLeiiitmh,  two-year  association  with  the  the  Democratic  party  and 

r.  o  son  sai  ,  in  par  .  participants  in  frequent  harass-  Columbia  Broadcasting  System  Baptist  denomination. 

‘Substantially  an  Alibi’  '•iS  activities  directed  at  wit-  radio-TV  news  staff  in  New  He  received  an  A.B.  degr- 

“The  purported  information  messes  and  plainly  designed  to  York.  A  native  of  Chicago,  he  from  Wake  Forest  College - 

and  facts  contained  in  the  ‘^timidate,  despoil  and  destroy  jg  ^  graduate  of  Marquette  1909  and  was  licensed  to 

statement  of  the  Oregon  Jour-  ^  witnesses.  University  and  began  his  re-  tice  law  the  following  year.  B- 

nal,  have  been  examined  sub-  Strictly  Conjecture  porting  career  on  the  Milivaukee  he  never  got  around  to  prac*;-^ 

stantially  over  past  months  by  “In  reference  to  the  so-called  Sentinel.  He  originally  joined  ing  law.  He  went  to  work  ■ 

the  staff  of  the  Oregon  At-  Miller  (Oregonian  reporter)  INS  in  Chicago  in  1952  and  the  Winston-Salem  Journal^* 

torney  General,  by  the  three  incident:  The  Journal  has  re-  later  that  year  went  to  Korea  reporter  in  1910,  became  edi. 

grand  juries,  by  the  staff  of  the  peatedly  published  this  story,  as  a  war  correspondent.  in  1912,  and  retired  in  195i 
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by  the  accused. 


pose  of  trying  to  embarrass  to  last  January  I. 


some  ot  the  ' 
as  a  crusader. 
13,  page  13.) 


week. 

Just  this  week  District  At¬ 
torney  William  Langley  was 
convicted  on  a  charge  of  wil- 


pages  of  both  local  newspapers. 
Reporter  Indicted 


At  settlement  time,  the  pi: 
lishers  were  readying  a  coope 
ative  news-gathering  service : 
radio  and  tv  stations,  to 
called  “Front  Page”. 


sT/vT  7:5  Sanlfonl  Marlin, 
International  Retired  Editor,  Dies 
News  Photos  Winston-Salem,  N 

was  announced  Sanford  Martin,  70,  edi- 
this  week  by  emeritus  of  the 
Kin  g  s  b  ury  Journal  and  Txvin  City  Scn'ir^ 
Smith,  INS-INP  died  on  Sunday  April  14  at: 
vice  president  Baptist  Hospital.  He  had  sti 
and  general  fered  several  heart  attacks  ' 
manager.  recent  months. 

Mr.  Casserly  Mr.  Martin  devoted  his  '■ 


manager. 

Mr.  Casserly 


Casserly 


is  rejoining  to  journalism,  public  educat: ' 
INS  after  a  improved  highways,  prohibitk’ 
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These  cab  features  give  you  extra  comfort  and 
safety  behind  the  wheel,  extra  savings  on  truck 
maintenance.  And  they're  proof  that  the  most 
modern  trucks  for  your  money  are  Chevrolets! 

The  drawing  “doodled”  above  shows  how  Chevy’s 
High-Level  ventilation  provides  a  comfortable  in¬ 
terior  .  .  .  and  the  numbers  in  the  big  picture 
point  out  other  advantages  equally  as  good  to  have 
around  you  when  you  haul!  They  include: 

1  A  roof  that’s  specially  built  for  safer,  more  com¬ 
fortable  hauling.  Sturdy  all-steel  construction  adds 
to  safety;  roof’s  unique  inner  reinforcement  insu¬ 
lates  the  overhead  against  heat. 

2  A  gleaming,  durable  baked  enamel  outside  finish. 
Here’s  the  reason  your  Chevy’s  exterior  will  resist 
wear  better,  look  like  new  longer!  This  handsome 
finish  is  available  in  a  wide  variety  of  colors. 

3  A  Nu-Flex  seat  that  beats  the  bumps!  Deep-com¬ 
fort  coil  springs,  metered  air  shock  damping  and 
3-way  adjustment  let  you  take  it  easy  on  tough  jobs! 


4  A  cab  that’s  rustproofed  to  lastl  Doors  and  similar 
surfaces  are  rustproofed  on  the  inside  as  well  as  on 
the  outside  by  immersion. 

5  Concealed  Safety  Steps  for  convenience.  laside 
each  cab  door,  they  give  you  firmer  footing,  make 
entering  or  leaving  the  cab  easier  and  safer. 

©  An  undercoated  floor,  cowl  side  panels  and  fender 
flanges.  Virtually  all  exiK)sed  surfaces  on  the  under¬ 
side  of  the  cab  are  protected  by  an  anti-rust  coating. 

7  A  non-glare  instrument  panel  to  make  driving 
safer!  The  textured  finish  on  upper  portion  of 
Chevy’s  instrument  panel  reduces  blinding  sun 
reflections,  minimizes  eyestrain. 

8  A  reliable  2-speed  electric  windshield  wiper*  on 
each  side.  Powered  by  electricity,  their  action 
remains  constant  under  all  conditions. 

Such  advantages  as  these  (we’ve  shown  only  a 
few)  combine  to  make  everything  better  in  a  1957 
Chevrolet  truck!  You’ll  see  for  yourself  when  you 
visit  your  Chevrolet  dealer’s.  .  .  .  Chevrolet 
Division  of  General  Motors,  Detroit  2,  Michigan. 

^Standard  in  Series  5-6-7-8-9-10000  models. 


12  pages  of  news  and  food  features,  ads  and  promotion  ideas  for 
"'June  Dairy  Month''  and  year  around  dairy  food  promotion. 


Here  it  is — the  new  edition  of  Information 
and  Promotion  News,  All  you  need  to  plan 
a  successful  “June  Dairy  Month”  promo¬ 
tion  in  your  trading  area.  All  you  need  to 
help  local  dairy  advertisers  plan  their  pro¬ 
grams  year  around. 

Included  are  brand  new  feature  stories 
on  the  history  and  importance  of  dairying. 
There  are  new  food  features  and  recipe 
ideas  for  home-makers.  There  is  a  complete 
ad  mat  service  for  fluid  milk,  butter,  ice 
cream,  cottage  cheese  and  all  the  dairy 
products  that  are  promoted  in  your  area. 


In  all,  the  new  Information  and  Promo¬ 
tion  News  has  12  solid  pages  of  editorial 
service  and  linage-building  ideas— and  the 
entire  kit  is  free  of  charge.  To  obtain  your 
copy,  write  American  Dairy  Association, 
20  North  Wacker  Drive,  Chicago  6,  Ill. 
Then  send  in  your  mat  requests  and  start 
ringing  up  the  extra  linage. 

Selling  more  dairy  products  to  more  Americans 

AMERICAN 
DAIRY 

ASSOCIATION 
Chicago 


You  never  outgrow 
your  need  for  milk 


ftmm  Mont.  New  Ideal.  New  Metures  for  fdlfora  fe 


LEADING  FOOD  COMPANIES 
PROMOTE  JUNE  DAIRY  MONTH 


Big  opportunity  to  sell 
kxaJ  tie-in  food  ads! 


(DAIRY  NAME) 


HOW  ABOUT  A  BACKVAltD  BICNICT 

Here  are  epecial  Dairy  Month  recipes  for  casual  livfng 
FUSE  MAT  SS/lVice  '  '■  T:^  . 


YOUR  MASTHEAD  HERE 


b  Cream 


-tiu.  h**k  Im.  deiiuf  u4. 


Use  these  FREE  mats  to  help  you  buiid  full  page 

OROCERV  ADS  ^ 


High  Kiodenhip 
Ercpe  Ffoiuro 


Easy  Recipes  for 

SALADS.  SAUCBS,  DKSSSItTS 

riuniTt  lir-m  with  Cain  l*>rlh  -  OKDBt  FREE  MA  TS  TODAY 


whan  you  refraah  with 


Milk 


»iCIAl 


Tonight  ?DuttMsd  Bslwd 

Potatoes 


Chocolato 


Vanilla 


CORN 


O 


A- 


U.  S.- Style  Murder 
Reporting  in  Trouble 


Bv  Belhanii  Probst 


Lord  Beaverbrook’s  Daily  Ex-  The  experimental  freedom, 
press.  paging  has  been  rene-»- 

Under  a  settlement  announced  through  June  23.  Even  at  tk 
in  court,  the  Express  gave  Mr.  trade  sources  predict  that  cc’ 
Waugh  £3000  ($8400)  to  plaster  tracted  supplies  may  exc;- 
over  the  wounds  caused  by  an-  consumption  this  year  by  so¬ 
other  British  writer,  Rebecca  120,000  tons. 

West.  The  new  equalized  price 

In  an  article  printed  in  the  newsprint  is  $165.20  for  a 


London  warned  the  jurors  to  limit  their  ^  T. 

,,  +  +1,0  “..roll  1,000,^  Oct.  16,  1956  Express,  Miss  English  ton  (2,240  pounds) 

^ewsweeks  American  -  style  reading  to  the  well  known  ^est— known  for  her  analyses  standard  weight  paper,  fe 

coverage  of  the  Dr.  John  Bod-  y  P  »  •!  i  traitors — accused  two  world-  dian  paper  now  costs  $182  k 

kin  Adams  murder  trial  last  _  ^  famous  Catholic  writers,  Mr.  long  ton  and  British  and  Sea: 

week  ran  afoul  of  Britain’s  were  wi  rawn  as  Waugh  and  Graham  Greene,  of  dinavian  $168.  Stocks  remain;- 

stringent  laws  protecting  ac-  ®  ®  creating  “a  climate  of  crack-  from  last  year  have  lowered  t- 

cused  lawbreakers.  8  issue  was  withheld  complete-  confusion  between  vir-  average  price. 

The  Attorney  General  obtain-  Y-  tues  and  vices  ...  a  climate  in  • 

ed  writs  of  attachment  against  British  law  forbids  the  pub-  flourishes.” 


stringent  laws  protecting  ac-  as  the  judge  spoke.  1  he  April  climate  of  crack- 

cused  lawbreakers.  8  issue  was  withheld  complete-  confusion  between  vir- 

The  Attorney  General  obtain-  Y-  tues  and  vices  ...  a  climate  in 

ed  writs  of  attachment  against  British  law  forbids  the  pub-  flourishes.” 

the  magazine’s  chief  European  Bcation  of  any  material,  such  ^ast  month,  Mr.  Waugh  won 
correspondent,  Eldon  Griffiths  as  past  convictioy  not  broug^^  $5600  from  the  Express  because 
who  IS  stationed  in  London,  and  up  during  the  trial.  The  name 

Its  British  distributors  _  of  an  arrested  person  gested  he  resented  the  current 


which  the  traitor  flourishes.”  Klensch  Replaces 

Crider  in  INS  Post 

$5600  from  the  Express  because  ,  tt  . 

the  paper’s  literary  editor  sug-  forn 

gested  he  resented  the  current  Moscow  correspondent,  ti 
success  of  his  brother,  Writer  week  was  named  diplomatic  c 


its  British  distributors.  of  an  arrested  person  cannot  be  J  ^  resented  the  curreni 

The  action  reminded  Ameri-  Riven  until  he  has  been  formal-  brother,  Writei 

can  correspondents  here  that  ‘Y  charged.  Waugh 

they  must  tread  a  narrow  path  Tightening  Seen  Although  Mr.  Greene  was 

edRorrand^  thdr  \4nerabmty  P’-obably  mentioned  in  court  only  as  “an¬ 
te  British  prosecution.  Strictly,  tighten  up  British  cover-  other  writer  whose  name  need 

pvpn  nnnv  Tin+  dio+riki.+oa  Viovo  age  of  Criminal  cases.  not  be  mentioned,  he  hastened 

could  “interfere”  with  British  Speaking  with  the  “approval  ^o  send  out  letters  to  various 
justice  so  long  as  it  meets  the  authority”  of  the  I^rd  editors  explaining  why  he  had 

eye  of  a  single  British  telenrint-  Chief  Justice,  Sir  Patrick  called  not  followed  his  friends  ex 

^  ®  ^  flmnlp  in  l^riTurinor  q  lihol  ciiif 


er  operator.  .  ,  .  *  ,  tt*  j- 

The  controversial  article,  in  a^jversal  practice  of  holding  ^  His  reasons;  1)  I  am  dis- 

Newsweek’s  Anril  1  issue  re  Public  preliminary  hearings.  inclined  as  an  author  to  bring 

ported  that  17  of  Dr.  Adams’  .  his  sumrning  up,  the  tri^  a  libel  action  against  another 
grateful  patients  had  left  him  criticized  the  lower  court  a'lthor;  2)  A  libel  action 

a  total  of  $90,000  in  20  years.  refusing  a  defense  would  have  brought  me  in  too 

request  to  bar  the  press  and  close  a  contact  with  (the  Bea- 

Prejudice  Asserted  public.  Sir  Patrick  accepted  the  verbrook  Newspapers)  which  I 


ly  cnargea.  Waueh.  respondent  i 

the  London  I 
reau  of  Inte 
national  Ne^ 
Service.  He  s 
ceds  John  : 

.  Crider,  who  k 
resigned  and 
returning  to  t: 
United  Sta* 

Ovl  to  enter  priva  j 
puDiic  preliminary  nearmgs.  mciiucu  aa  an  autnur  lo  uiuik  g|  u  v,  • 

In  his  summing  up,  the  trial  a  libel  action  against  another 
judge  criticized  the  lower  court  author;”  2)  “A  libel  action  ®  appoi.. 

judges  for  refusing  a  defense  would  have  brought  me  in  too 


for  a  reversal  of  the  almost  ample  in  bringing  a  libel  suit. 


His  reasons;  1)  “I  am  dis¬ 
inclined  as  an  author  to  bring 


Prejudice  Asserted 


“Eastboume’s  frenzied  gossip  general  rule  that  criminal  proc-  prefer  to  keep  at  a  proper  dis- 


pushed  Dr.  Adams’  alleged  vie-  esses  should  be  open  “except  for 
tims  as  high  as  400,”  the  arti-  a  good  and  special  reason,”  but 
cle,  which  appeared  in  the  ke  opposed  publicizing  the 


bury  Smith,  INS  vice  presiiie; 
and  general  manager. 

Mr.  Klensch  was  chief  of  t: 
INS  bureau  in  Moscow  fr- 
1954  until  last  February  wb 
he  became  the  third  Amerifi 


course  of  the  trial,  added. 


esses  should  be  open  “except  for  tance.”  m  “ 

a  good  and  special  reason,”  but  Journalist  Fined  ■ 

v,«  +v,«  be  became  the  third  Amer^.^ 

^  The  National  Union  of  Jour-  correspondent  to  be  expel! 

preliminary  hearings  in  a  wide-  ^  »  tuncopw  .  .  tt  •  •  . 

Iv-discussed  case  like  this  be-  nalists,  equivalent  to  the  Amer-  from  the  Soviet  Union  in  a 
cause  of  the  danger  of  influenc-  'can  Newspaper  Guild  has  fined  lod  of  less  than  a  yeanSm 
j!  J.  _v,  if  •  _  one  of  its  members  for  violat-  then  he  has  been  assigned 

V.T-  .  -j  1  >ng  its  code  of  professional  con-  the  INS  Berlin  bureau. 


As  it  turned  out,  a  jury  later  ly-discussed  case  like  this  be- 
took  only  44  minutes  to  acquit  cause  of  the  danger  of  influenc-  ^ 

Dr.  Adams  of  the  murder  of  ing  future  members  of  the  jury. 
one  wealthy  woman  patient.  “Keep  it  public,”  the  widely- 


After  the  longest  murder  trial  circulated  Daily  Express  re-  j  u  +  u  AVrnn  TNs  in  l"' 

in  Rri+i«k  k;«+nrv_i7  nlied.  Dointini?  out  that  if  the  An  unnamed  photographer  Akron,  Ohio,  joined  INS  m  1-. 


in  British  history — 17  days.  plied,  pointing  out  that  if  the  , —  . -  .  i  j  t\-: 

Sir  Reginald  Manningham-  lower  court  had  cleared  Dr.  who  tried  to  force  his  way  into  or  Madrid  V 

uller,  the  Attorney  General,  Adams  after  a  private  hearing,  «  hospital  to  take  a  picture  of  ^olo.,  Madrid 

1  .  ,  ^  ;  i.:- _ _ _ ij  _i.2ii  1 _  a  woman  on  the  danger  hat  waa  r'aris. 


Duller,  the  Attorney  General,  Adams  after  a  private  hearing. 


- - —  I - - - - - 07  ,  t 

who  prosecuted  Dr.  Adams  said  his  reputation  would  still  have  ^ 


the  article  “clearly  tended  or  been  a  target  for  gossip.  J-d  £40  ($112)  for  “conduct 

»as  cajculaled  to  prejadico  the  rFuU  publiojty tho  Express  wa'  edtor-ip?hief  of  Sr». 

fair  trial  of  Dr.  Adams.”  said,  “is  the  ultimate  safeguard  anH  Wore  that; 

Lack  of  intention  or,  so  far  of  the  citizen  in  his  dealings  heaviest  fine  ever  ^  ^  Washington  b- 

as  the  distributors  are  con-  with  the  law.”  made  by  the  union  for  violation  .rT;.,,,, 

cerned,  lack  of  knowledge  of  The  Express  stand  is  particu-  of  its  code.  In  the  past  such 

what  was  in  the  article  is  no  ia^ly  significant  since  it  is  one  disciplinary  action  has  been 

defense.  Sir  Reginald  said.  of  the  few  British  papers  which  '^ory  rare. 


defense.  Sir  Reginald  said. 


He  emphasized  he  had  resisted  the  temptation  to  get 


brought  the  charge  to  warn  off 
other  foreign  publications. 

Sir  Reginald  said  he  would 
not  call  for  “serious  punish- 


around  the  letter  of  the  rigid 
laws.  Other  papers  published 


auc  uy  tiic  uiiiuii  aui  viuiav/iuii  .  _  vr  t 

[  its  code.  In  the  past  such  reau  of  the  \ew  or 
isciplinary  action  has  been  • 

;ry  rare.  On  ACLU  Board 

„  .  ,  .c<  j  Two  newspaper  editors  ha': 

Rationing  to  End  ^embe:; 

The  last  vestige  of  newsprint  of  the  national  committee  t: 


cryptic  stories  about  the  early  rationing  will  end  next  year,  the  American  Civil  Libert^; 


police  investigations. 

Now  hailed  for  its  integrity. 


ment”  but  he  did  want  to  pt  Express  has  just  paid  out  ^as  predicted 


the  chairman  of  the  industry’s 
Newsprint  Ration  Committee 


the  principle  fully  settled  that 


Union.  They  are  James  KeiHf; 
Trenton  (N.J.)  Times,  andl'-l 
liam  L.  White,  Emporia  (Kas-' 


a  reported  £16,000  ($44,800)  for 


foreign  publications  distributed  exclusive  rights  to  Dr. 

here  could  not  contain  state-  ^ 

ments  which  wouW  constitute  a 
contempt  of  Court  if  published  trial. 

m  Thic  /»nnTi+rv  ” 


in  this  country.” 

The  Newsweek  article  was 
brought  up  during  the  trial.  The 
judge.  Sir  Patrick  Devlin, 


More  Libel  Money 


F.  P.  Bishop  pointed  out  that.  Gazette. 
despite  the  experimental  lifting  * 

of  page  rationing  last  Decern-  Newborn  Joins  Rep  Fir® 
ber,  stocks  have  steadily  in-  Alan  D.  Newborn,  for  w 
creased.  There  has  been  no  years  on  the  circulation  and 
“serious”  increase  in  paging,  tional  advertising  staffs  of  ^ 
For  the  first  time  since  1939,  Herald  Tribune,  has  jo®^ 


Tribune,  has 


al.  The  Author  Evelyn  Waugh  has  British  supplies  will  probably  the  New  York  sales  office 
Devlin,  collected  more  libel  money  from  exceed  1,000,000  tons  this  year.  Gilman,  Nicoll  &  Ruthman. 
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DOCTOR  OF  SHIPS 


Rick  Bruhn  specializes  in  preventive  “medicine.” 

Rick  is  the  Mobil  marine  engineer  in  Hong 
Kong.  His  counterparts  work  in  every  major 
Free  World  port— more  than  400. 

As  you  trust  the  skill,  training  and  experience 
of  your  doctor,  so  do  the  men  who  know  marine 
machinery  trust  the  Rick  Bruhns  to  diagnose 
their  ships’  needs  and  prescribe  the  right  fuels 
and  lubricants. 

Mobil  know-how  created  the  first  and  most 
comprehensive  service  of  this  kind.  It  helps  as¬ 
sure  that  goods  you  send  or  receive  move  without 


delay — that  as  a  passenger  you  arrive  and  depart 
on  schedule — that  every  voyage  is  a  Bon  Voyage. 

This  master’s  touch  in  oil  services  the  world's 
mightiest  warship,  the  world's  fastest  boat,  every 
flagship  of  every  leading  ship  line,  two-fifths  of 
all  the  world's  freighters.  It  was  the  choice  for 
the  maiden  voyage  of  the  first  atomic-powered 
submarine. 

*  ♦  * 

For  more  information  about  these  doctors  of 
ships,  write  to  Room  2400,  Socony  Mobil  Oil  Co., 
Inc.,  150  East  42nd  Street,  New  York  17,  N.  Y. 
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J-fonard  Starr  draws  this 
l>ox-office  draw.  A  native  New 
Worker,  he  studied  at  New  York's 
High  School  of  Music  and  Art, 
and  Pratt  Institute... is  a  Madison 
Avenue  lad  who  thoroughly 
knows  his  Broadway. 


Newspapers  needrit  sit  on  the  sidelines... 

can  now  get  into  the  act  with  their  own 
show  business!  And  get  box-office  draw.. . 
in  the  reader  columns ..  .through 
a  star-studded,  big-time  attraction . . . 
the  fascinating  comic  strip,  ^^On  Stage!” 


Here  Mary  Perkins,  formerly  queen 
of  the  Holmesfield  Strawberry  Festival, 
earns  her  chance  on  Broadway ...  and 
finds  that  Glitter  Gulch  has  both  the 
friendly  hand  and  the  cold  shoulder, 
the  real  and  the  phony,  hard  times  and 
flush  moments.  Her  story  lives  with 
heart  throbs,  thrills,  laughs,  illusion  and 
disillusion .. .and  has  a  continuity  that 
makes  the  excitement  contagious. 

Backstage  life  has  a  magnet’s  pull  for 
every  reader . . .  and  this  strip  opens  the 
door!  You  get  a  season’s  pass  to  the 
make-believe  world  of  rehearsals  and 
curtain  calls,  headline  lights,  celebrities 
and  champagne  —  and  admission  to 


the  real  world  of  the  theatre,  with  grief 
as  well  as  glitter  and  glamor,  last  week’s 
star  making  the  long  rounds,  pavement 
poundings  between  short  engagements, 
endless  tryouts  for  types,  and  harsh 
directors  who  crush  hopes  with  the  fiat, 
too  fat  or  too  thin,  too  old  or  too  young, 
or  we  want  a  different  talent... 

‘'On  Stage”  has  suspense  and  story 
...helps  newspapers  compete  with  TV 
by  showing  show  business  at  home... 
delivers  dependable  reader  attraction! 

Available  daily  in  4  or  5  columns . . . 
in  color  on  Sundays,  in  standard  half- 
and  third-pages,  and  in  tabloid  size. 

Introduced  only  a  couple  of  months 
ago,  “On  Stage”  today  gets  star  billing 
in  leading  newspapers,  is  a  proven 
audience  builder! 

In  New  York  during  Newspaper  Week, 
ask  for  a  private  showing  of  the  coming 
“On  Stage”  sequences.  Or  for  proofs 
and  prices,  phone,  wire,  or  write— now! 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 


HI  20.  IOT'^ITOR  &  publisher  for  April  20,  1957 


220  East  42nd  St.,  New  York...  Tribune  Tower,  Chicago 


151 


PlIOTOGKAPllY 


A  Look  at  the  News 
Around  the  Circuit 


the  dignity  of  the  court.  Mr. 
Reichard  got  the  picture  later. 


By  James  L.  ColUnjis 


Law  Tightened 


Harrisburg,  Pa. 


The  law  covering  the  is¬ 
suance  of  “PP”  series  auto  li¬ 
cense  plates  for  Pennsylvania 
press  photographers  has  been 
tightened.  The  new  edict  per¬ 
mits  only  news  cameramen 
among  TV  personnel  to  use  the 
plates.  The  plates  cost  an  addi¬ 
tional  five  bucks  and  are  for 
front  and  back  use.  There  was 
no  change  in  the  bill  affecting 
newspaper  or  press  association 
photographers. 


to  destroy  the  film.  Mr.  Hunter 
did.  It  had  all  been  a  misunder¬ 
standing,  the  judge  said,  ex¬ 
plaining  he  had  told  Mr.  Hunter 
he  could  shoot  while  the  court 
was  in  recess,  but  the  photog¬ 
rapher  had  thought  that  meant 
he  could  work  in  the  courtroom 
if  he  did  not  include  the  judge 
in  his  oictures  while  the  trial 


Electronic  Camera 


Washington,  D.  C. 


Official  Photo 


Washington,  L).  C. 


President  Eisenhower  has 
selected  a  photo  made  by  George 
Tames  of  the  Xew  York  Times 
as  the  official  photograph  of 
himself.  This  is  the  third  time 
he  has  picked  one  of  Mr. 
Tames’  pictures  for  the  purpose. 
The  photo,  showing  a  serious 
Ike,  was  made  under  klieg  lights 
in  the  broadcast  room  of  the 
White  House  on  Feb.  6.  “This 
is  a  photograph  the  President 
liked  very  much,"  James  C. 
Hagerty,  press  secretary,  said. 
Mr.  Tames  made  the  picture 
with  a  Rollei  at  100  f.  3.5. 


Come  1960  and  cameras  will 
use  electronics  to  adjust  the 
lens,  cock  the  shutter  and  wind 
the  film.  So  Don  G.  Mitchell, 
chairman  and  president  of 
Sylvania  Electric  Products,  told 
the  recent  Master  Photo  Deal¬ 
ers  and  Finishers  Association 
convention.  It  will  be  a  golden 
era,  he  said,  in  which  “you  will 
be  able  to  take  motion  pictures 
on  magnetic  tape  and  play  them 
back  through  your  television  re¬ 
ceiver,  which  by  that  time  will 
be  flat-wall  TV,  available  in 
every  room  in  the  home.” 


Destroys  Film 


Akron,  Ohio 
When  Bill  Hunter  of  the 
Akron  Beacon  Journal  shot  a 
picture  during  a  murder  trial 
here  the  other  day.  Judge 
Claude  V.  D.  Emmons  told  him 


Clint  Youle  Sells 
2  of  His  Weeklies 


Full  House 

Coral  Gables,  Fla. 


One-hundred  and  fifty  edi¬ 
tors,  writers  and  photographers 
from  Houston,  Tex.,  to  Mont¬ 
real,  Canada,  will  attend  the 
May  6-8  photojournalism  con¬ 
ference  at  the  University  of 
Miami,  according  to  Wilson 
Hicks,  UM  journalism  lecturer 
and  co-chairman  of  the  event. 


No  Pictures 

Columbus,  Ohio 


Hank  Reichard  of  the  Colum¬ 
bus  Citizen  was  prevented  from 
taking  a  picture  of  Chief  Jus¬ 
tice  Carl  V.  Weygandt  of  the 
Ohio  Supreme  Court  swearing 
in  50  new  attorneys.  He  was 
stopped  at  the  door  of  the  court 
building  and  told  he  could  not 
go  in  because  he  might  disturb 


While  attending  the  AN  PA  Convention 

you  re  3n  vi  teJ 

\^isit  Our  ^uite 

WALDORF-ASTORIA 
April  22-26 


If  your  schedule  permits,  tve  would  also  be  pleased 
to  show  you  the  latest  in  press  manufaeturing  and 
erection  facilities  at  our  Bronx  plant. 


R.  II OE  &  !)hc. 


910  EAST  138th  STREET.  NEW  YORK  54.  N.  Y. 
BRANCHES :  BOSTO.V  •  CHICAGO  •  SAN  FRANCISCO 


Kodak  Improvements 


Rochester,  N.Y. 


Kodak  reports  two  improve¬ 
ments  in  its  film  packs:  In  the 
4x5  size  only,  there  is  a  new 
dielectric  mounting  of  the  film 
base  directly  to  the  paper  tab, 
thus  providing  a  more  positive 
bond  than  that  obtained  from 
the  gummed  paper  strip  pre¬ 
viously  used.  The  second 
change  pertains  to  the  foil 
wrappers,  w'hich  now  carry  the 
admonition — “Open  this  side  to 
avoid  pulling  lightlock  from 
end  of  case."  They  were  mark¬ 
ed  this  way  becau.se  some  pho¬ 
tographers  spoiled  packs  by  not 
realizing  that  it  made  a  dif¬ 
ference  if  they  opened  the 
wrapper  along  the  end. 


‘The  Fastest  Film’ 


D.C.  Court  Upsets 
Reporter  Privilege 


Springfield,  J 

Four  Illinois  newspapers 
sold  this  week.  They  were  ij 
Gallatin  Democrat,  Ridgw 
News,  Elizabeth  Times  i: 
Hanover  Journal. 

The  latter  two  were  sold 
Clint  Youle,  famed  weatherc 
whose  daily  telecast  are  a 
waved  from  Chicago.  He  s 
the  Times  and  Journal  to  K 
and  Mrs.  Orval  W.  Zilly.  b 
Times  was  then  suspend^. 
Youle  will  continue  to  puK 
the  Savanna  Times-Joumal  aj 
Galena  Gazette. 

At  Carmi,  former  Congre 
man  Roy  Clippinger,  presidfi 
of  Carmi  Times  Publishing  ( 
announced  sale  of  the  Galla 
Democrat  and  the  Ridg» 
News  to  Mrs.  Daisy  M.  Serig:| 
J.  0.  Wells  and  Curtis  J.  Sira 
stockholders  in  the  Regis 
Publishing  Co.,  which  publisi 
the  Harrisburg  Daily  Re  gist 


A  word  about  “the  fastest 
photographic  film  in  the  world” 
— Kodak’s  Royal-X  Pan,  which 
is  four  times  faster  than  the 
company’s  Royal  Pan  when 
both  are  given  equal  develop¬ 
ment.  When  development  of  the 
new  film  is  forced,  even  higher 
ASA  ratings  may  be  used  as  a 
basis  for  the  film’s  exposure. 
Ratings  as  high  as  ASA  8000 
have  produced  easily  printable 
negatives,  ’tis  claimed. 


Washington 


Lynn  Hull  has  purchased  • 
interest  of  Ward  Carpenter 
is  now  the  sole  owner  of 
Villisca  (la.)  Rcinew.  Mr.  H 
had  held  a  part  interest  in  : 
paper  since  1948.  Mr.  Carp- 
ter  purchased  the  Review 
1920. 


The  weekly  Lackam 
(N.Y.)  Leader,  founded 
years  ago  by  the  late  Ge( 
A.  Kennedy  and  James  P.  5' 
gan,  is  under  new  ownership 
Walter  J.  Pillich,  once  ed 
of  the  Lackawanna  (N. 
Press,  which  existed  in  1'. 
50,  and  a  University  of  0- 
homa  School  of  Journal 
graduate,  is  the  editor  and 
publisher. 


Newsmen  who  successfully 
waged  a  campaign  for  several 
years  to  be  given  the  right  to 
cover  juvenile  court  proceedings 
are  again  barred  from  the  court¬ 
room.  The  U.S.  Court  of  Ap¬ 
peals  has  ruled  a  defendant 
may  ask  at  any  time  to  have 
reporters  dismissed  from  the 
hearing  chamber.  The  decision 
overrules  Judge  Edith  H.  Cock- 
rill  who  said  a  motion  to  that 
end  may  be  entertained  only  at 
the  beginning  of  a  trial  and  if 
it  has  not  been  timely  made  the 
right  of  exclusion  is  waived. 


EDITOR  ac  P 


A.  M.  Smith,  53; 
‘Father  of  Circus’ 

Gainsvtlle.  f 
A.  Morton  Smith,  nianac 
editor  of  the  Gainesville  R. 
ter,  died  April  7  following 
stroke.  He  was  53. 

Mr.  Smith  began  his  ne 
paper  career  in  1923  as  cub 
porter  for  the  Register. 
became  city  editor,  a  position  I 
held  for  many  years  1^:  i 
moving  up  to  managing  ed  ' 
His  daily  column,  “T'  ’ 
Topics”,  was  widely  read. 

He  was  felled  by  a  stroke 
April  1951,  but  resumed 
place  with  the  paper  withw 
few  short  months, 

Mr.  Smith  was  called 
father  of  the  famed  Gained' 
Community  Circus. 
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Early  r:^merican  Oil  Man 


1  he  American  Indian  is  credited  with  many  firsts, 
to  which  shoidd  be  added  the  discovery  of  oil  in 
America. 

IVue,  it  was  Colonel  b^dwin  Drake,  who,  in  1859, 
hrouf^ht  in  the  first  oil  well.  But  long  before,  the 
American  Indian  had  learned  to  skim  oil  off  certain 
streams  that  flowed  through  Pennsylvania. 

lb  the  Indians,  oil  was  medicine  . .  .  and  although 
their  precise  medicinal  use  may  not  always  have 
been  appropriate,  their  idea  was  sound  ...  for  today 
oil  is  actually  an  ingredient  in  many  drugs. 

But  far  overshadowing  its  use  for  drugs  and  by¬ 
products  is  tbe  use  of  petroleum  to  power  a  growing 
America  .  .  .  petroleum  in  the  form  of  natural  gas 


.  .  .  petroleum  in  the  form  of  advanced  motor  oils, 
greases,  and  gasolenes. 

Here,  above  all  else.  Cities  Service  is  proud  to  take 
its  place  as  a  leader  .  .  .  the  only  oil  company  that 
now  offers  totally  new  grades  of  gasolene  for  every 
type  of  car. 

Literally  fuels  of  the  future,  these  new'  gasolenes 
are  the  crowning  achievement  of  the  finest  men, 
methods,  and  multimillion  dollar  refining  equipment. 
M(»re  importantly,  they  are  part  of  a  continuing 
series  of  petroleum  “firsts”  now  offered  and  yet  to 
come  from  Cities  Service  .  .  .  for  as  America  grows, 
so  grows  Cities  Service,  for  nearly  half  a  century,  a 
leader  in  oil  progress. 
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Politicians  Picket 
Outside  Ye  Ed’s  Office 


ANPA 

(Contimu’d  from  patfe  15) 


Jersey  City,  N.  J. 

Eugene  Farrell,  who  returned 
as  editor  of  the  Jentei/  CHy 
(N.  J.)  Journal  April  1  from 
the  Xewai'k  Star-Ledger,  found 
himself  this  week  in  the  midst 
of  a  hot  election  campaign. 

Some  29  candidates  are 
battling  for  five  City  Commis- 
sionerships  in  this  home  city 
of  the  late  “Boss”  Frank 
Hague.  Election  Day  is  May  14. 

This  week  two  of  the  rival 
groups,  one  representing  the 
“in’s”,  the  other  “out’s”,  pa¬ 
raded  as  pickets  outside  the 
newspaper  office.  Signs  pro¬ 
claimed  the  Journal  was  “un¬ 
fair”  to  candidates  on  both 
sides  in  the  amount  of  space 
being  given. 

“What  a  lucky  editor,” 
chortled  the  Star-Ledger  edi¬ 
torially  of  its  companion  in 
the  Newhouse  group.  The  editor 
said  the  newspaper  pictures  of 
the  pickets  were  being  saved 
to  be  used  as  a  hint  to  other 
politicians  and  press  agents  to 
keep  them  outside  on  the  street 
instead  of  invading  the  editorial 
sanctum. 

The  Jersey  Journal  com¬ 
mented  : 

“We  do  not  think  statistical 
approaches  are  the  way  to  re¬ 
port  a  political  campaign  such 
as  is  going  on  in  Jersey  City. 

“Instead,  we  have  tried  to 
give  the  campaigners  on  both 
sides  as  much  latitude  as  we 
can.” 

“Weeks  ago,  anticipating  this 
kind  of  bitter  campaign  with 
political  charges  flying,  we  went 
to  both  sides.  We  told  them 
we  would  print  without  cost 
any  newsworthy,  controversial 
statement  or  charge  for  which 
they  could  prove  the  truth. 

“Furthermore,  we  told  both 
sides,  even  if  they  could  not 


prove  the  truth  to  our  satis¬ 
faction  we  still  would  print  it 
if  their  material  was  offered  in 
good  faith  and  if  we  were  pro¬ 
tected  from  damages  by  a 
proper  insurance  bond. 

“We  have  followed  that 
policy.” 

The  first  picket  line,  which 
lasted  long  enough  to  get  pic¬ 
tures  taken  for  publication,  was 
made  up  exclusively  of  women, 
representing  tbe  Women’s  Good 
Government  League  of  Jersey 
City.  They  held  up  signs  de¬ 
claring:  “We  want  a  Free  Press 
in  Jersey  City”;  and  “On 
March  28,  the  Jersey  Journal 
Gave  238  inches  to  Kenny,  not 
a  single  inch  to  Antis.” 

Men  follow’ed  the  women  on 
the  picket  line.  They  favored 
the  present  administration.  Two 
of  their  signs  related  to  a 
serious  aspect  of  the  campaign, 
an  issue  of  truth,  on  which  the 
Jersey  Journal  has  filed  a 
“freedom  of  the  press”  and 
“right  to  know”  suit  in  Superior 
Court.  These  signs  read:  “Print 
Gangemi’s  Signature”  and  “Tell 
the  Whole  Story  About  the 
Lie.” 

The  board  of  elections  has 
refused  the  newspaper  permis¬ 
sion  to  photograph  and  repro¬ 
duce  the  signature  of  Thomas 
Gangemi,  a  candidate. 

• 

Col.  Jerry  Greene 
Military  Editor 

Washington 

Jerry  Greene,  a  member  of 
the  Washington  staff  of  the 
New  York  Daily  News  since 
1945  and  a  colonel  in  the  U.  S. 
Marine  Corps  Reserve  (Ret.), 
has  been  appointed  military 
editor  for  the  newspaper. 


mining  whether  color  adver 
ing  premiums  are  paying  ; 
cost  of  running  color  advent 
ing?  What  yardstick  i$  u- 
to  determine  when  and  i 
Present  ANPA  membership  fringe  area  circulation  sh., 
of  820  newspapers  with  circu-  ma>ntained  at  no  profit 
lations  of  52,474,167  represents  a  loss?  Are  newspapers 
91.9%  of  total  U.S.  daily  news-  9“*;^  contracts  holding  to  -: 
paper  circulation  and  57.2%  of  contract  scale 

total  Canadian  daily  newspaper  graduates  starting 

circulation,  based  on  E  &  P  ’ 

1956  circulation  figures.  above  scale?  What  news,, a,.- 

Traditional  question-and-an-  have  found  some  new  ideas . 
swer  sessions  will  be  held  Tues-  newsprint?  How  n, a: 

day,  Apiil  23,  in  three  separate  "e^^^P^.P^rs  have  installed  a- 
groups-for  members  with  cir-  photocomposition 

dilation  under  10,000,  for  tho.se  ’  , 

between  10,000  and  50,000  and  -9"*^  Wednesday  sess, 
for  those  over  .50,00(1.  These  '‘‘r'" 

are  executive  sessions.  sessions  on  the  p 

Some  questions  sent  in  for  dosed  meet.:; 

discussion  in  the  under  10,000  conducted  daily 

General  Manager  Cian>- 

What  is  the  general  practice  ''’'hiams  and  William  H.  b 
of  newspapers  as  to  size  of  ad- 

vertisement  before  a  photogra-  a  i  u  • 

•  _ .  *  _  ,  .  ,,  The  formal  business  mee;: 

pher  IS  sent  at  no  charge  to  the  .  *  NPA  takes  nlace  Thu.s, 

store  to  take  pictures  for  the  .  t,,  .  P, 

ad?  Have  newspapers  lost  na-  This  also  is  an 

tional  linage  through  decision  session, 

of  some  manufacturers  to  dis-  * 

continue  cooperative  advertis-  Newspaper  Ilieoilie 
ing?  How  can  we  get  national  r  ■  £>0  dmi* 

repre.sentatives  to  do  more  sell-  ®^^**C^***  Billion 
ing  of  our  papers  instead  of  Washing! 

just  collecting  their  percentage  In  the  seven-year  span  ■ 
each  month?  What  is  the  best  tween  the  past  two  fedc" 
type  of  circulation  promotion  enumerations,  newspaper  :■ 
for  small  papers  with  big  ceipts  went  from  $1,9  17,302, 
papers  nearby?  What  is  being  to  $3,091,027,000. 
done  by  newspapers  to  promote  The  U.  S.  Census  Bure^ 
teen-ager  readership?  How  do  reports  these  data  on  the  ba; 
small  papers  with  small  budget  of  8,340  papers  listed  in  1-. 
handle  use  of  color?  and  8,646  papers  in  19.54. 

Some  suggested  topics  for  the  Aggregate  payroll  rose  ff 
10,000  to  50,000  group:  $743,854,000  for  234,375  e: 

Are  there  any  figures  or  ployes  in  1947  to  $1,262,793.1" 
facts  about  how  much  run-of-  for  281,799  employes  in  b’ 
paper  general  advertising  a  Cost  of  materials  for  prod- 
newspaper  loses  which  carries  tion  of  the  enumerated  ne^ 
a  syndicated  magazine  section?  papers  increa.sed  in  the  sa: 
Has  any  newspaper  developed  period,  from  $511,593,000  : 
a  successful  program  in  selling  $725,.537,000. 
local  advertisers  on  the  use  of  The  sketchy  records  "h 
local  pictures  in  advertising?  began  in  1925  showed,  for  thi 
What  has  been  tbe  effect,  if  year,  7,977  newspapers  and  ^ 
any,  of  trading  stamps  on  food  ceipts  of  $971,211,000. 
store  linage?  What  has  been  ^ 

the  experience  of  newspapers 

using  women  as  advertising  Jumbo  Want  Ad 

solicitors?  How  are  newspapers  gets  Chi  Record 

keeping  circulation  rates  in  „ 

line  with  advancing  costs  of  ^ 

publishing?  How  many  newspa-  A  jumbo  advertisement 
pers  have  TV-radio  guides  and  new  homes  built  by  18  leadi 
what  has  been  their  experience  Chicagoland  builders  made  a 
with  them?  vertising  history  in  Chicap| 

-  „  this  week.  The  ad,  which 

arger  Papers  cupied  two  facing  page.s  in  t- 

Questions  to  be  asked  and  Chicago  Tribune  on  Sundi! 
answered  in  the  group  session  April  14,  was  the  largest  clas;- 

of  members  whose  newspapers  fied  ad  ever  published  by  ‘ 

have  more  than  50,000  circu-  Chicago  newspaper, 
lation  include  the  following:  The  18-column  ad  boosts 

Who  has  a  better  name  than  the  Tribune’s  classified  ad 
R.O.P  color?  Who  has  devised  tion  to  44  pages,  just  one  paP 
a  simple  cost  system  for  deter-  short  of  the  all-time  record. 
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20.  I’l 


Portland,  Me. 


Full  control  of  the  Guy  Gan- 
i  tt  Publishing  Co.  of  Maine 
returned  to  the  founder’s 

[amily. 

After  nine  years  of  litigation 
minority  stockholders,  the 
iblishing  company  has  pur- 
ased  the  minority  interest — 
milt  30 'y  of  the  firm’s  com- 
iii  stock.  The  price  was  in  ex- 
of  $1,2.50,000. 

Mrs.  Jean  Gannett  Williams, 
I'sident  of  the  company,  said 
e  stock  was  bought  from  Pub- 
i  Welfare  Foundation,  Inc.,  a 
aware  corporation.  Allen 
.ander  &  Co.  was  the  publish- 
i;  company’s  agent. 

Guy  Gannett  Publishing  Co. 
elates  and  owns  five  Maine 
w.spapers;  Portland  Prens 
emid,  Eveniny  Express  and 
inulaii  Telegram,  Waterville 
lomhig  Sentinel  and  Daily 
JiVnHcbcc  Journal  (Augusta). 
The  late  Guy  P.  Gannett, 
under  of  the  firm  who  died  in 
llpril,  1954,  gave  the  stock  to 
%red  R.  Lord  of  Augusta,  over 
p  period  of  years  during  which 
I:.  Lord  was  an  employe  and 
dicer  of  the  company.  Mr. 
ord  sold  the  stock  in  1948. 
Subsequently,  the  stock  be¬ 
anie  involved  in  a  number  of 
wnership  transfers,  ultimately 
iming  the  property  of  Pub- 
c  Welfare  Foundation  which 
created  by  Charles  E. 
■larsh,  of  Virginia. 

The  period  when  the  stock  was 
ned  by  interests  outside 
iuine  was  marked  by  litiga- 
n  against  the  company  by 
e  minority  stockholders, 
■alph  Ingersoll,  former  pub- 
-her  of  PM,  and  the  R.  J.  Co. 
•  Delaware,  in  1952,  and  Gen- 
al  Newspapers,  Inc.  of  Ala- 
-ma,  in  1956,  brought  bills  of 
juity  against  company  direct- 
r;  seeking  an  accounting  of 
'in  expenses. 

In  1955,  a  Maine  Court  dis- 
ivsed  the  Ingersoll-R.  J.  Co. 
“It  and,  in  July,  1956,  the  full 
'ainc  Supreme  Court  upheld 
at  decision. 
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|’'»*rvice  Curtailed 
Carl  Haessler,  managing 
fof  the  Federated  Press,  i 
■e  press  seiwice,  long  a  v 
the  left  wing  in  the  la 
I'ement.  will  operate  in 
ature  only  on  a  limited  has 
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BOY!  By  Thune 


"One  more  chance,  Smyfhe  .  .  .  who’s  been  spreading  false  rumors 
that  publishers  compare  notes  on  ways  to  torture  their  copy  boys?" 


Newsprint  Output 
Is  Another  Reeord 

Production  and  shipments  of 
newsprint  in  North  America 
during  March  amounted  to 
738,6,58  tons — an  all-time  month¬ 
ly  record — and  to  687,754  tons 
respectively. 

Corresponding  totals  in  March 
1956  w’ere  701,866  tons  and 
682,067  tons. 

Output  in  the  United  States 
was  164,426  tons  —  largest 
monthly  volume  in  history — and 
shipments  were  161,221  tons 
while  Canadian  production 
amounted  to  the  record  March 
high  of  574,232  tons  and  ship¬ 
ments  to  526,533  tons,  according 
to  the  newsprint  Service  Bu¬ 
reau. 

The  continental  increase  for 
these  months  amounted  to  114,- 
730  tons  or  5.79'c. 

Manufacturers’  stocks  on 
.March  31  aggregated  212,034 
tons,  compared  with  161,130  on 
the  last  day  of  the  preceding 
month  and  139,680  tons  at  the 
end  of  March,  19.56. 

Newsprint  Association  of 
Canada  reports  Canadian  new.s- 
print  capacity  in  1956  amounted 
to  6,242,514  tons.  This  was  an 
increase  of  178,000  tons  over  the 
previous  year  and  slightly  above 
the  rate  of  expansion  between 
1946  and  1955  which  averaged 
160,000  tons.  Capacity  for  1957 
is  6,756,071  tons,  a  further  in¬ 
crease  of  514,000  tons.  This  will 
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bring  the  cumulative  increase 
since  1946  to  2,115,000  tons. 

The  report  indicates  that  U.S. 
consumption  of  newsprint  in 
19.56  of  6,899,000  tons  was  260,- 
000  tons  or  4%  over  1955.  U.S. 
consumption  has  increased  over 
1945  by  3,420,000  tons,  or  98%. 
The  1956  total  also  exceed  by 
3,075,000  tons  the  pre-war  peak 
of  1937. 

Net  profit  of  $3,060,670,  off 
from  $4,021,323  in  the  like  1955 
period,  is  reported  by  Consoli¬ 
dated  Paper  Corp.  Ltd.  for  the 
(luarter  ended  March  31.  The 
earnings  were  equal  to  60  cents 
a  share  compared  with  78  cents 
a  year  earlier. 

Provision  for  depreciation  and 
depletion  was  higher,  amount¬ 
ing  to  $1,174,787  compared  with 
$1,026,838  while  income  taxes 
were  lower,  at  $2,854,461 
against  $3,624,873.  Loss  on  ex¬ 
change  in  the  quarter  was 
$834,610  compared  with  $33,747 
in  the  first  three  months  of  19.55. 
• 

Open  U.S.  News  Bureau 

British  Automobile  Manufac¬ 
turers  .Association  has  an¬ 
nounced  the  establishment  in 
New  York  of  a  British  Auto¬ 
mobile  News  Bureau  to  provide 
the  American  public  with  in¬ 
formation  as  to  activities  of  the 
industry  in  the  U.S.,  as  well  as 
in  the  United  Kingdom.  The 
News  Bureau  has  offices  at  551 
Fifth  .Avenue. 


Highway  Land 
Scandal  Exposed 

Indianapolis,  Ind. 

A  land  buying  scandal  that 
has  rocked  the  State  of  Indiana 
was  first  publicly  revealed  .April 
11  in  the  Indianapolis  Times, 
Managing  Editpr  J.  Boyd  Ste¬ 
phens  said  this  week. 

It  has  resulted  in  independent 
investigations  by  state  and  fed¬ 
eral  agencies.  Reporters  and 
editors  of  the  Scripps-Howard 
newspaper  had  been  investigat¬ 
ing  various  phases  of  the  scan¬ 
dal,  off  and  on,  for  nearly  2*2 
years,  Mr.  Stephens  said. 

The  first  significant  article 
was  published  in  December  1954. 
Reporter  John  V.  Wilson  noted 
that  “suspiciously  high  prices” 
were  being  paid  for  right-of- 
way  property  to  be  used  for  an 
expressway.  .Additional  stories 
by  Ted  Knap,  R.  K.  Shull 
and  Robert  Hoyer  indicated 
“shenanigans”  in  the  state  high¬ 
way  department. 

In  the  last  month,  when  the 
new  administration  of  Gov. 
Harold  W.  Handley  took  over, 
the  entire  force  of  right-of-way 
buyers  and  appraisers  was  fire(l. 
Some  were  later  rehired. 

Other  newspapers  here  and  in 
other  Indiana  cities  have  been 
conducting  their  own  investiga¬ 
tions  and  turning  up,  with  the 
Times,  new  developments  and 
angles. 

• 

Wash.  Post  Presents 
Baseball  Seetion 

To  jirepare  half  a  million 
Wa.-ihingtonians  for  the  ’57 
baseball  season’s  opening,  the 
Washington  (I).C.)  Post  and 
Times  Herald  presented  a  spe¬ 
cial  24-page  tabloid  section  de¬ 
voted  to  the  national  pastime, 
on  Sunday,  April  14.  Entitled, 
“The  1957  Baseball  Season,”  it 
featured  informative  facts  on 
all  major  league  teams,  a  round¬ 
up  of  the  1957  rookie  crop,  offi¬ 
cial  rosters,  statistics  on  major 
league  ball  parks,  television 
schedules  of  Washington  games 
to  be  televised  and  photographs 
of  some  of  baseball’s  greats. 
The  cover,  in  full  color,  showed 
Charley  Dressen  giving  Pete 
Runnels  a  word  of  advice. 

Special  promotion  ads  in  ad¬ 
vance  of  the  section  advised 
that  baseball  fans  of  all  ages — 
old  pros  and  sandlotters  alike 
— would  want  to  “keep  this  spe¬ 
cial  section  handy  all  season 
long.” 

A  total  of  11,200  lines  of  ad¬ 
vertising  was  placed  in  section. 

155 


I _ INDEX  TO  ADVERTISERS _ 

Advertising  Checking  Bureau,  Inc.  .  4 

Altoona  Mirror  .  40 

American  Daily  Association  .  146,  147 

American  Telephone  &  Telegraph  Co .  129 

American  Weekly  .  36,  37 

Art  Gravure  Corp .  85 

Ardmore  Ardmorelte  .  78 

Atlanta  Newspapers,  Inc.  .  91 

Augusta  Chronicle  and  Herald  .  90 

Automatic  Newsvending  Corp.  .  130 


Bache  &  Co . 

Baltimore  News-Post  and  American  . 

Baltimore  Sunpapers  . 

Bell  Syndicate,  Inc.  . 

Blackburn  &  Co.  . 

E.  W.  Blatchtord  Dept.,  National  Lead  Co. 

Boston  Globe  . 

Brush-Moore  Newspapers  . 

Buffalo  Courier-Express 

Burke,  Kuipers  &  Mahoney,  Inc . 


Capital  Tool  &  Manufacturing  Co. 

Central  Newspaper  Installations  Co. 

Charleston  Post-News  and  Courier 

Chevrolet  Motor  Division  . 

Chicago  Daily  News  . 

Chicago  Sun-Times  . 

Chicago  Tribune-New  York  News  Syndicate  . 

Christian  Science  Monitor  . 

Cincinnati  Enquirer  . 

Cities  Service  Oil  Co. . 

Cleveland  Plain  Dealer  . 

Cline  Electric  Manufacturing  Co.  . 

Consolidated  International  Equipment  &  Supply  Co. 

Copley  Press  . 

Cresmer  &  Woodward,  Inc. 

Cutler-Hammer,  Inc.  . 


Dallas  Times  Herald 
Detroit  Free  Press  . 

H.  T.  Dickinson  &  Co.,  Inc. 
Dow  Chemical  Co . 


80 
67 
140 
145 
OFC 
.  76,  77 
151 
58 

.  44 

153 

90 

69 

65,  107 
79 
10 

102,  103 


Employers  Reinsurance  Corp. 

Fairchild  Graphic  Equipment,  Inc. 

Fairchild  Publications,  Inc.  . 

Family  Weekly  Magazine,  Inc . 

Ft.  Worth  Star-Telegram  . 

Foster  Manufacturing  Co. 


General  Features  Corp. 
Goss  Printing  Press  Co. 


Confidential  Negotiators 


Financial  Consultants 


HAMILTON.  STUBBLEFIELD,  TWINING 
&  ASSOCIATES 

NATION-WIDE  PERSONAL  SERVICE  FOR  DAILY  NEWSPAPERS 


SAN  FRANCISCO 

W.  R.  (Ike)  Twining 
111  Sutter 
Exbrook  2-5671 

DALLAS 

Dewitt  (Judge)  Landis 
Federal  Union  Life  Bldg. 
Riverside  8-1175 


CHICAGO 

Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755 


WASHINGTON,  D.C. 

William  T.  Stubblefield 
1737  DeSales  St..  N.W. 
Executive  3-3456 

ATLANTA 
Jack  Barton 
Healy  Bldg. 


Hamilton  Mfg.  Co . . 

Hamilton,  Stubblefield,  Twining  &  Associates 

Harrington,  RIghter  and  Parsons,  Inc.  . 

R.  Hoe  &  Co.,  Inc.  . 

J.  M.  Huber  Corp . 


Ideal  Roller  &  Manufacturing  Co. 

Imperial  Type  Metal  Co . 

Interchemical  Corp.  . 

International  News  Service 
Intertype  Corp . 


Allen  Kander  and  Co.  . 
The  Katz  Agency,  Inc. 

Kelly-Smith  Co.  . 

King  Features  Syndicate 

Life  Begins  at  Forty 

LIthoId  Corp . 

Ludlow  Typograph  Co. 


McClatchy  Newspapers 

George  A.  McDevitt  Co . 

Manhattan  Irvdustrial  Contracting  Co. 

Vincent  J.  Manno  . . . 

Julius  Mathews  Special  Agency 

Mergenthaler  Linotype  Co.  . 

Miami  Herald  .  . 

Micro  Photo,  Inc . 

Mobile  Press-Register 
Moloney,  Regan  &  Schmitt 


NEA  Service,  Inc.  . . 

New  England  Newspaper  Supply  Co . 

New  Haven  Register  . 

New  London  Day  .  . 

New  Orleans  TImes-PIcayune  and  States 

Newspaper  News  . 

New  York  Herald  Tribune  . 

New  York  Herald  Tribune  Syndicate 

New  York  Mirror  . 

New  York  Times  .  . 

Oakland  Tribune  . 


Parade  Publications,  Inc. 
John  A.  Park,  Jr. 
Philadelphia  Bulletin  . 
Philadelphia  Inquirer 
Plainfield  Courier-News 
Portland  Oregonian 


Register  and  Tribune  Syndicate  .  W 

Remington  Rand  Division  of  Sperry  Rand  Corp .  13^ 

Rocketdyne  .  I5i 

St.  Paul  Dispatch  Pioneer  Press  ^ 

San  Francisco  Chronicle  .  . 

San  Jose  Mercury  and  News  5l-5t 

Science  Service 

Walter  Scott  &  Co.,  Inc. 

Scripps-Howard  Newspapers  0®^ 

Seattle  Times 

T.  W.  &  C.  B.  Sheridan  Co.  '35 

Socony-Mobll  Oil  Co.,  Inc. . 

Story,  Brooks  &  Finley,  Inc. 

Tape  Production  Corp.  ^  I 

This  Week  Magazine 

Tulsa  World  &  Tribune  '3® 

United  Press  .  " 

United  States  Steel  Corp.  '^3 

Wall  Street  Journal  .  96. 

Washington  Post  and  Times  Herald 

Wood  Newspaper  Machinery  Corp .  5^’ 

Hamilton  Wright  Organization,  Inc.  ^3 

EDITOR  ac  PUBLISHER  for  April  20,  15' 


156 


3S 
ISi 
U7 
99,  152 
33 

.  91 
.  S( 
.  131 

..  41 

. 8, 9 

38.  IM 

.  39 

55 

86.  87 

.  U 
.  134 
U 


1(19 

.  14 

III 

42.  43 
.  Ill 
29 

.  81 

,  32 
5 

89 

139 

157 

..  3 

.  31 
51-54 

48 
IFC 

OBC 

101 

135 

149 

49 

44 

46.  47 
138 

II 

143 

96,  97 
95 
56.  57 
92 

ril  20, 


Powerhouse  of  America’s 
major  missile  programs 


Every  day  at  Rocketdyne’s  Pro¬ 
pulsion  Field  Laboratory,  deep  in 
California’s  Santa  Susana  Moun¬ 
tains  near  Los  Angeles,  rocket  engines 
developing  millions  of  jet  horse¬ 
power  are  tuned  and  tested  for  their 
ultimate  job— to  power  America’s 
long-range  missiles. 

These  high-thi'ust  engines  — devel¬ 
oping  more  propulsive  power  than 
anything  before  produced— are  mov¬ 


ing  on  schedule  from  Rocketdyne 
for  delivery  to  the  Armed  Forces.  By 
fall  of  this  year  other  high-thrust 
production  engines  will  flow  from 
another  plant  now  being  activated  by 
Ro(;Kf:TDYNE  in  Neosho,  Missouri. 

As  today’s  engines  are  being 
delivered,  Rocketdyne  engineers  are 
constantly  pushing  ahead  —  evolving 
dramatic  boosts  in  power  outputs  and 
engine  performance. 


This  kind  of  tomorrow-minded 
engineering  — conducted  in  a  private 
enterprise  system  — is  a  keystone  in 
the  defense  structure  of  the  free 
world. 

As  an  engineer,  you  could  find  no 
more  challenging  and  rewarding  field 
than  Rocketry.  Write:  Rocketdyne, 
Personnel  Manager,  Dept.  E-72,  6633 
Canoga  Avenue,  Canoga  Park,  Cali¬ 
fornia  or  Dept.  E-72,  Neosho,  Mo. 


CANOGA  PARK  CALIF  ft  NEOSHO.  MO  •  A  DIVISION  OF  NORTH  AMERICAN  AVIATION.  INC. 


^hlTOR  SC  PUBLISHER  for  April  20,  1957 


Teamsters’ 
Union  Strike 
Halts  Papers 

Dayton.  Ohio 
A  strike  by  25  janitors  and 
cleaning  women  left  Dayton 
without  a  daily  newspaper  for 
three  days  and  with  limited 
editions  on  a  fourth  day. 

The  Jonnial  Herald,  morning 
paper,  and  the  Daijton  Daily 
\eu'S,  afternoon  paper,  reap¬ 
peared  with  near-normal  edi¬ 
tions  Tuesday,  April  16. 

.\ctually,  the  News  was  not 
published  Thursday,  Friday, 
Saturday  or  Sunday;  the  Jour¬ 
nal  Herald  missed  editions  on 
Friday  and  Saturday. 

Before  the  dispute  was  settled 
with  teamsters  local  176,  which 
recently  organized  the  Janitori¬ 
al  personnel,  both  papers  put 
out  adless  12-page  Monday  edi¬ 
tions.  Distribution  was  extreme¬ 
ly  limited  and  there  was  no 
home  delivery. 

“.4fter  years  of  good  employe 
relations,  we  were  sorry  to  see 
it  happen,”  said  Robert  A. 
Wolfe,  executive  vice  president 
and  general  manager  of  Day- 
ton  Newspapers,  Inc. 

The  union  struck  after  man¬ 
agement  refused  a  demand  for 
a  flat  rate  of  $1.60  an  hour  for 
cleaning  women  and  $1.70  an 
hour  for  janitors. 

Settlement  Terms 

Under  terms  of  the  new  con¬ 
tract,  the  women  will  receive 
a  $1.40  an  hour  and  janitors 
$1..50.  The  increase,  from  a  flat 
$1  an  hour,  was  made  retroac¬ 
tive  to  Feb.  12. 

The  terms  of  settlement  were 
the  same  as  the  top  scale  of¬ 
fered  by  Dayton  Newspapers 
before  negotiations  were  broken 
off. 

Picket  lines  were  set  up  at 
Thursday  morning.  Members  of 
most  of  the  craft  unions  had 
shown  up,  but  plans  for  pub¬ 
lishing  were  abandoned  when 
pressmen  and  mailers  refused 
to  cross  the  lines. 

Staffs  of  both  papers  pre¬ 
pared  television  news  shows. 
Editorial  staffs  worked  their 
usual  shifts. 

Several  times  during  and 
after  the  strike,  Dwight  Young, 
editor  and  publisher  of  the 
Journal  Herald,  and  James 
Fain,  executive  editor  of  the 
Daily  News,  made  per.sonal  ap¬ 
pearances  on  television  to  give 
progress  reports. 

When  it  became  apparent  it 
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was  impossible  to  publish  and 
distribute  Friday’s  Journal  Her¬ 
ald.  nearly  400  mechanical 
union  employes  were  laid  off. 

International  officers  of  all 
five  craft  unions  instructed  local  i 
officers  that  thev  had  contracts  j 
which  should  he  honored.  Some 
60  printers  were  all  that  re- 
poited  for  work  Saturday. 

On  Sunday,  all  printers,  en¬ 
gravers  and  pressmen  report¬ 
ed  and  enough  stereotvpers  and  | 
mailers  to  assist  in  the  public-  I 
ation.  But  no  teamsters  showed  I 
up  Sunday  night  to  handle  the  ! 
papers.  i 

Pickets  were  joined  by  sym-  j 
pathizers  Sunday  night,  and  on  1 
several  occasions  as  many  as 
75  persons  were  mi'l’ng  around 
the  newspaper  building. 

When  independent  trucks  left 
the  building  with  most  of  the 
Journal  Herald’s  run  of  26,000 
(normal  circulation  is  nearly 
95.0f'0i  police  cruisers  accom¬ 
panied  them. 

Within  18  hours  after  the 
.strike  was  ended  Monday,  the 
advertising  department — which 
serves  both  papers — was  in  nor¬ 
mal  operation.  .Tournal  Herald 
volume  was  809f.  The  dailv 
News  was  near  normal  on  Tues¬ 
day.  * 

.Tail,  Fine  Penalty 
Imposed  on  Priee 

WaSHING’^ON 

Federal  Judge  Richmond  B. 
Keech  has  imno'^ed  a  pena’i’' 
of  three  months  in  jail  and 
$500  fine  on  William  A.  Price 
for  contempt  of  Congress. 

Mr.  Price  was  one  of  several 
New  York  newspapermen  who 
declined  to  answei'  questions 
concerning  associates  in  alleged 
Communist  activities  when  he 
appeared  before  the  Senate  In¬ 
ternal  Security  SubcommiDee 
last  year.  He  was  d’scharg^d 
from  the  .staff  of  the  Neu'  York 
Xeu'ft. 

Judge  Keech  allowed  Mr. 
Price  to  remain  free  on  $1,000 
bond  pending  an  appeal.  Mr. 
Price  relied  on  the  First  Amend¬ 
ment  in  refusing  to  answer  com¬ 
mittee  questions. 

• 

Stewart  Brown,  ex-UP 
Manajier  in  Italy,  Dies 

San  Francisco 

G.  Stewart  Browm,  50,  man¬ 
ager  of  public  relations  for 
Standard  Oil  Company  of  Cali¬ 
fornia  and  formerly  United 
Press  manager  in  Italy,  died 
April  12.  He  had  been  in  ill 
health  and  death  was  listed  as 
a  suicide. 

Mr.  "Brown  served  UP  in 
London,  Rome  and  Geneva. 


classified  section 


Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 


Newspaper  Brokers 


ANNOUNCEMENTS  > 


Publications  For  Sale 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash-  | 
inirton  Boulevard,  Los  Anfreles  66 
Cai.  Day  or  Nile  Phone:  EX  1-5288. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 


NEWSPAPER  properties  of  invest¬ 
ment  quality :  The  DIAL  Aftency,  66 
Adelaide,  Detroit,  Mich.  WO  3-S926. 


NOW:  SEVERAL  GOOD  listings  in 
Southern  tier  states  .  .  .  both  larpe 
and  small  weeklies.  NEWSPAPER 
SERVICE  COMPANY.  601  Georpria 
SavinKS  Bank  Bid:;.,  Atlanta.  Ga. 


SALES  -  PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.  O.  Box  3132.  Greensboro,  N.  C. 


IT'S  NOT  the  down  payment  that 
buys  the  newspa|)cr  —  it's  the  iter- 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  itersonal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


DAILY.  Semi-Weekly  and  Weekly 
Newspaiiers.  J.  R.  GABBERT,  39.37 
Oranpre  St.,  Riverside.  California. 


RALPH  J.  ERAVIN 
newspapers  and  radio  stations.  1443 
S.  Trenton.  Tulsa.  Okla. 


WESTERN  PROPERTIES 

EDD  E.  ROUNTREE  will  be  at  the 
Barclay  Hotel.  New  York,  from  April 
18-26  and  will  be  pleased  to  meet  with 
possible  buyers  or  sellers  of  Western 
newspapers.  We  have  nep-otiated  over 
200  sales  in  the  West  and  know  the 
field  intimately. 

STYPES,  ROUNTREE  &  CO. 

_  626  Market,  San  Francisco 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bouirht 
_ and  sold  without  publicity. 


MIDWEST  NEWSPAPERS 
in  proven  fields.  Herman  Koch.  2923 
Virpnia  St.,  Sioux  City,  Iowa. 


Newspaper  Appraisers 


NEWSPAPER  VALUATIONS 


Tax  and  all  other  purposes 
Over  130  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 


A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn,  N.  Y. 


Publications  For  Sale 


SOUTHERN  NEW  ENGLAND 
WEEKLY,  in  expanding  community, 
excellent  shop,  top  gross  that  can  be 
upped,  solid  circulation.  Outstanding 
buy.  Write  Northeast  Newspaper 
Properties,  P.O.  Box  676,  Manchester, 
Connecticut. 


FLORIDA  WEEKLY— Already 
able  and  growing.  Many  opiwir 
for  expansion,  with  later  daily 
bilities.  Not  a  ‘‘shoestring" 
tion.  PUBLISHERS  SERVICE, 
3132.  Greensboro.  N.  C. 

WEEKLY. 


Press  Ere 
Flatbed  £ 
Oak  ( 


IWCHIN 


MARYLAND 
1931.  Opportunity  for  aggressive 
iwricnced  publisher.  Will  sell  wiili 
without  e(|uipment.  Owner  has  r- 
interests  that  re<iuire  his  time 
wants  quick  sale.  Write  or  f 
C.  O'Donnell  Pascault,  Talbot  2-; 
Easton,  Maryland.  Broker. 

COU.NTY  SEAT  DAILY  in  Chart - 
8  grossing  over  $100,000  with  . 
net.  Absentee  owner  will  sell  e' 
projierty  or  25%  interest  to  c., 
publisher-manager.  Box  1622,  h. 

&  Publisher. 

]EAS'f~TEX^  EXCLUSIVE  wlTk. 

1700  circulation.  Bailey-Krehbiel, ; 

396,  Salina.  Ks. 

UNUSUAL!  To  buy  weekly  Dier 
grossing  $80,000  for  only  $1"  -Jatn 
down.  Web  press,  3  Linos,  au’" 
jobbers,  etc.  Ideal  location  Great  I 
state.  Please  give  your  ex|!v;k 
Broker  Box  1602.  Editor  &  Put 
TWO  UNOPPOSED  “countT 
weeklies  now  being  oi>erated 
fully  from  same  plant  in  cit- 
area  of  Ohio.  One  2,180  ciiou!, 
other  1,870  with  minimum  diqilii  ' 
Publication  days  Tuesday  and  Tt 
day.  Good  job  pl.ant  and  a  real  rn 
maker  for  weekly  publisher  with  k: 
how.  Box  1630,  Editor  &  PuV 
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Publications  Wanted 


SMALL  WEEKLY  Chart  Area  2. 
perienced  publisher  will  also  cur 
leasing.  Will  be  at  A.N.P.A.  cu 
tion.  Box  1536,  Editor  &  Publisher 


LINE 
clear 
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Serial 
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'ffiatic 
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Business  Opportunities 


UNUSUAL  OPPORTUNITY 
This  opportunity  should  especially 
terest  a  front-olTice,  hack-office  i- 
nership  combination  of  young  fei 
who  want  to  start  toward  fu' 
ownership  of  their  own  profitable  c 
bined  newspaiwr  (weekly)  and^ 
shop.  Or  maybe  a  capable  hu-t 
and  wife  team  might  be  equally  ' 
able  of  handling  this  unusual  (uv; 
tion.  Location,  finances  and  all  r.t 
sary  details  will  be  discussed 
with  those  submitting  highest  R 
ences  of  character,  exiterience, 
and  resitonsibility  and  with  $15,000 
$20,000  for  a  down  payment.  If 
aspire  to  pleasant  living  in  an  ev 
lent  community  in  Chart  Area  1 
assured  security  and  can  qualify.  ' 
deal  is  well  worth  in'est.rr 
Urgency  is  stressed.  Replies  cur. 
tial.  Broker  12X97 A,  Box  1523,  &• 
&  Publisher. 


NEWSPAPER  SERVICES 


Special  Editions 


WEEKUES-DAILIES 
j  WE  OFFER  an  outstanding  list  of 
Western  papers.  Why  not  write  for 
j  our  latest  Bulletin  now.  No  charge 
I  or  obligation. 

i  JACK  L.  STOLL  ft  ASSOCIATES 
422  Hollywood  Security  Bldg, 
i  6381  Hollywood  Blvd. 

Los  Angeles  28,  Calif. 


SPECIAL  EDITIONS 
Available  after  June  first.  Maks  f 
reservations  now  for  1968  69  sad 
Samples  and  references  on  » 
Commssion  basis  only  at 
For  full  information,  write  pperl 
Editions  P.O.  Box  268,  Austin 
Texas.  - 


Press  Engineers 


Editor  &  Publisher  Issues  will 
be  at  the  Waldorf  every  day  of 
the  ANPA  eonvention  so  there’s 
no  chance  of  your  classified  ad 
being  overlooked. 


UPECO,  INC. 

SPECIALIZING  IN  DUPLW 
AND  GOSS  FLAT-BED  WEBS 

DISMANTLING-MOVED-ERECTB' 


Universal 
Printing  Equipment  Co.,  Ibc 


420  Valley  Brook  Avs. 
Lyndhurst,  N.  J. 
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newspaper  services 

MACHI^ERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

MACHI.NERY  and  SUPPLIES 

Press  Engineers 

Composing  Room 

Press  Room 

Press  Room 

Ktwfpaper  Press  Installations 
(jVlNG  REPAIRING— TRUCKING 
Expert  Service — World  Wide 

SKIDMORE  AND  MASON,  INC. 

65-59  Frankfort  Street 
New  York  38.  N.  Y. 

Barclay  7-9776 

'  PAUL  F.  BIRD 

Press  Erector,  Moving:,  Rebuildinz 

Flatbed  Semi-Cylindrical  Tubular. 

7  Oak  Court.  Islip,  New  York 
JU  1-0687 

ACHINERY  and  SUPPLIES 

Composing  Room 

VANDERCOOK  i 

PROOF  PRESS  i 

Rebuilt  I 

Number  23  Electric  i 

Number  325G  Power 

CHARLES  GERMAIN  CO.  i 

f)  Beekman  St.,  New  York  38,  N.  Y.  j 

STEEL  COLUMN  RULE 

[HR  shrinking;  ads — One  Point  body, 
lairlini  face  top  and  bottom,  any  col- 
finn  width  and  height — Send  for  free 
!  card. 

LEO  W.  HAUSMAN 
107  S.  33  St.,  Phila.,  Pa. 

X  LINE  CASTING  MACHINES  in 
clean  running;  condition,  four 
ootypes,  models  number  8,  14,  19  and 
Serial  numbers  27746.  22890,  22766 
i  61947  respectively.  Model  number 
has  four  magazines,  all  72  channels. 

'-1  em.  6-mold  disc;  2-14  pt.  1-18  pt., 
pt.  and  1-36  pt.  molds.  One  extra 
pt.  mold  available.  Molds  slide  safety 
Charinel  entrance  signal  light. 

■  atic  ejector.  Nearly  new  Mohr 
.  mold  cooling  blower.  Metal  Feeder. 
TWO  INTERTYPES  model  CSM 
snal  numbers  215  and  5664. 

11  NEWS  FONTS  (two  almost  new) 
Etertype  8  pt.  Regal  with  bold  number 
'  (1718)  contrasted  black  and  white. 

7  FONTS  7*/4  pt.  Ionic. 

Union  Leader  Corp. 

Manchester,  New  Hampshire 

.UDLOW,  22V4  em.  rebuilt  $2,250. 
selection  of  cabinets,  mats,  etc. 
Midwest  Matrix  Mart 
SSi  Plymouth  Court,  Chicagm  6,  Ill. 

Advertising  Rates 

CLASSIFIED 

line  Rales  Each  Consecutive 
Insertion 

situations  wanted  (Payable  with 
tnkr)  4  times  @  50c  per  line  each 
"ttrtion;  3  times  @  55c;  2  @  60c; 

•  w  ..jc.  Add  2tc  for  Box  Service. 
*ll  OTHER  CLASSIFICATIONS: 

J  tines  @  95c  per  line  each  insertion; 

J  times  &  Sl.OO;  2  times  @  S1.05: 

1  @  $1.10.  3  line  minimum.  Add  20c 
w  Box  Service. 

BfADllNE  FOR  CLASSIFIED  AD- 
,  yiRTISING,  Wednesday,  2  p.m. 

I  ^t  30  units  per  line,  no  abbreviations 
I  information.)  Box 

1  'dentities  held  in  strict  con- 

I  Jwe.  Replies  mailed  daily.  Editor  & 
nnhshir  reserves  the  right  to  edit  all 
,»».  _ * 

DISPLAY  RATES 


LINOTYPE— High  base  Model  6.  gai 
pot  and  monomelt,  one  magazine,  one 
mold,  slide  delivery.  Excellent  straight 
matter  machine.  In  use  daily  at  The 
Daily  Journal,  1217  Welton  Street, 
Denver  4,  Colorado.  TAbor  6-3371. 


16  PAGE 
HOE  UNIT 


Denver  4,  Colorado.  TAbor  6-3371.  CYLINDERS  in  line.  4  plates  wude, 

_ _ _ —  steel  cylinders,  roller  bearings,  22% 

WERE  THE  LARGEST  distributor  of  _ ^ 


1 

6 

13 

26 

52 

Time 

Times 

Times 

Times 

Times 

$510 

$430 

$405 

$370 

$330 

290 

240 

228 

210 

190 

165 

140 

128 

123 

110 

105 

95 

84 

72 

66 

62 

54 

48 

45 

40 

Newsi»aj>er  Form  Trucks  in  the  World 
—  there  must  be  a  reason — $84.50  to 
$97..50  each.  FOB  Elkin.  None  better 
at  any  price.  Write  for  descriptive 
circular.  L.  &  B.  Sales  Company,  P.O. 
Drawer  580.  Elkin.  North  Carolina. 

Newsprint 

WHY  NOT  CON.WLT  US 
NOW  FOR  YOUR 
FUTURE  NEWSPRINT  NEEDS? 

BUNGE  PULP 
&  PAPER  CO. 

STANDARD.  White  tonnage 
Largm.  Half,  %  and 
Smaller  rolls. 

SUITABLE  DIAMETERS 
I  DOMESTIC  —  EXPORT. 

I  We’ll  be  happy  to  meet  you  and  dia 
cuss  your  newsprint  problems  during 
^  your  visit  to 

I  THE  A.N.P.A.  CONVENTION 

45  W.  45  St..  New  York,  N.  Y. 

Phone:  JU  2-4830,  JU  2-4174 


BEHRENS  PULP  &  PAPER  CO. 

All  Sizes  Standard  Canadian  Newsprint 
70  E.  46  St.  N.  Y.  MU  6-6675 

NEWSPRINT.  Rolls  &  Sheets,  White  & 
6  Coiors.  All  sizes.  Brookman  Paper 
Corp.  555  Westchester  Ave.,  N.  Y. 
Mott  Haven  .5-6022. 

A  NEWSPAPER  in  the  West  has  200 
tons  of  standard  size.  American  pro¬ 
duced  newsprint  of  good  quality  avail¬ 
able  within  the  next  six  months  at 
reasonable  price.  Write  Box  1607, 
Editor  &  Publisher. 

Photo-engraving 

COMPLETE  ENGRAVING  department, 
Robertson  24"  Camera  and  auxiliary 
equipment.  Deal  direct  with  Publisher. 
Box  1557,  Editor  &  Publisher. 

Press  Room 


Goss  Dek-A-Tube 
24  Page  Press 


Built  in  1953  started  op¬ 
eration  in  December.  Just  like 
new  and  in  excellent  condi¬ 
tion,  Serial  No.  DK  143. 

Your  chance  to  secure  a  new 
press  at  a  bargain  price.  Press 
complete  with  all  stereotyping 
equipment,  two  portable  color 
ink  fountains  with  compen¬ 
sators. 

Equipment  may  be  seen  in  our 
plant  or  you  can  contact  the 
Co-Publishers,  S.  W.  Calkins 
and  Murray  C.  Hotchkiss  at 
the  Waldorf  April  22-25  for 
further  details. 


Bristol  Printing  Co. 
800  Beaver  Street 
Bristol,  Pa. 


WE  OFFER  ONE  OF  THE  LARGEST 
AND  FINEST  SELECTION  OF  USED 
NEWSPAPER  PRESSES.  MANY  WITH 
MODERN  COLOR  FACILITIES. 

ALSO  HOE  High  S|ieed  double  folder  - 

good  for  36,00U. 

ATTRACTIVE  PRICE  ON  FULL  R  O  P  COLOR 

ONE  or  BOTH  UNITS.  i-v.y ix 

THOMAS  W.  HALL  CO.  12  SCOTT  UNITS 

STAMFORD,  CONN.  Plus  6  Suiier-imposed  COLOR  Units 

3  Double  Folders,  Balloon  Formers 
Reels  &  Pasters  23916— AC. 

4  UNIT  Ixication :  Miami  Daily  News. 

(Can  Divide  into  3  Octuples.) 

HI-SPEED  SCOTT  _ 

With  Two  Hi-Speed  24  PG.  GOSS  DEKATUBE 

-  I  I  6  COLOR  Pans  &  Compensators  for 

tolO©rS  Colors.  Balloon  Former  -Vacuum-back 

.,,  •  *  o  .  j  j  Stereo.  Press  Only  6  Years  Old. 

EACH  unit  will  print  8  standard 

pages.  16  by  double-plating,  32  tabloid.  Location:  Appleton.  Wise. 

Four  plates  wide,  8  lock-up  cylinders. 

Prints  from  rolls  60"  to  72"  or 

smaller.  Straight  run  of  64  pages  or  iimitc  cr'r^' 

4  sections  of  16  standard  newspaper  3  UNI  IS  SCO 

size.  S|>eed  28,000  tier  hour.  Will  take 

one  or  two  color  fountains.  with  2  extra  (TOLOR  Coi 

COMPLHTTE  Cutler-Hammer  drive.  Fed  Press— 23916— Stereo- . 
imsh-button  stations,  Cline  Web-break  Location:  Portsmouth,  Va. 
detectors.  Jones  automatic  tensions. 

Rebuilt  .lune.  ’66.  All  new  rollers  and  _ 

blankets  just  installed.  Complete 

DUPLEX  METROPC 

EACTH  complete  unit  can  be  moved 

separately :  railway  siding  at  door.  8  Units—  2  Double  Folder 
NEW  JERSEY  location  %  hour  from  gpof  COLOR. 

New  York.  May  be  seen  in  oiieration.  ^  r.-  •  i  o  . 


3  UNITS  SCOTT 

with  2  extra  (TOLOR  Couples.  Floor 
Fed  Press-  23916-  Stereo-  AC. 


DUPLEX  METROPOLITAN 


Mitor  &  Publisher 

I  '^OO  Times  Tower  N.  Y.  36,  N.  Y.  GEORGE  C, 

Phone  BRyonl  9-3052 

_ _ _ Box  903 

editor  8i  PUBLISHER  for  April  20,  1957 


NEW  PRESS  DRIVE 

Two  new  76  HP  A.  C.  drives,  parallel 
for  160  HP.  Sell  Separately. 

GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 


PRICE,  TERMS  and  APPOINTMENTS 
UPON  APPLICATION. 

MAY  BROTHERS 

BINGHAMTON,  NEW  YORK 


GOSS  6  unit  type  press  purchased  in  | 
1924.  In  the  past  five  years,  more  than  ^ 
$20,000  have  been  spent  on  this  press  i 
to  put  it  in  A-1  condition. 

PRINTS  four  colors 
PRIN'TS  48  pages  (all  black) 
PRINTS  40  pages  (two  colors  and 
black)  straight 
PRINTS  72  pages  collect 
USES  62"  paper  roll 
PAPER  is  end  fed 
CUT-OFF  23i»» 

PRESS  has  all  NEW  BEARINGS 
PRESS  runs  at  34.000  an  hour 
THREE  folders  (one  used  as  spare) 
ALL  electrical  control  equipment 
TWO  76  HP  motors — xi.e.  current 
PRESS  has  automatic  tension  con¬ 
trol 

SPARE  roller  liners  and  many 
other  spare  parts 
POUR  portable  ink  fountains 
REVERSIBLE  unit  cylinder 

This  press  is  located  in  Erie,  Pa. 
Price  is  $55,000.00  as  is  where  is.  Con¬ 
tact  Rdw.  Hintenach,  Erie  ’Times, 
Erie.  Pa. 


6  UNIT  scon  PRESS 

Straight  Unit  Underfed  Type 
(2  UNITS  new  in  1951 — plus  upper 
formers — additional  drive.) 

PRINTS  48  pages  straight — 96  Collect 
DOUBLE  folder  sheet  cut — 23  A 
FULLY  automatic  AC  double  motor 
chain  drive  for  parallel  operation  com¬ 
plete  with  AC  controllers. 

C  &  H  Conveyor — Pony  Plate  Caster 
PRESS  well  maintained 
NEVER  run  at  excessive  stteeds 
AVAILABLE  immediately  at  very  at¬ 
tractive  sale  price. 

Airmail  or  Wire 
Publisher  Hammond  ’Times 
Hammond,  Indiana 


8  Units—  2  Double  Folders  Leads  for 
SPOT  COLOR. 

(Can  Divide  into  2  Octuples.) 

Location:  Winni|)eg,  Canada. 


6  UNIT  SCOTT 

Multy-type-  22-91"  Cut-off.  Leads  for 
SPOT  (X)LOR.  3-arm  Reels  &  Ten¬ 
sions.  Complete  Stereo. 

Location :  Detroit,  Michigan. 


3  UNIT  HOE 

Floor  Fed.  22-91"  Cut-off  A.C.  Steel 
Cylinders  —  Roller  Bearings  —  Spray 
Fountains. 

Location :  Perth  Amboy,  N.  J. 


2  UNIT  HOE 

Flixir  Fe<l  —  22-91"  Cut-otf. 
Folder  Complete  Stereo  AC. 
Location :  Gastonia,  N.  C. 


16/32  PG.  GOSS 

Single  Width  Cut-ofT. 

Complete  Stereo. 

I,<ocation :  Cleveland,  Ohio. 


16  PG.  DUPLEX  TUBULAR 

Vi  &  'A  Ptr-  Folder  Stereo-  AC. 

AN  INVITATION 
To  all  Publishers  to  discuss 
their  equipment  problems 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  STREET 
NEW  YORK  17.  N.  Y. 
oxford  7-4590 
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MACHINERY  and  SUPPLIES  MACHINERY  and  SUPPLIES 
Press  Room  Press  Rrtom 

GOSS  SEXTUPLE  PRESS  KANSAS  CITY  STAR 


3  HSLC  Printing  Units 
Double  High  Speed  Folder 
End  Roll  Brackets  &  Hoist 
Length  Sheet  Cutoff  22%" 

AC  Motor  Drive 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.  New  York  17,  N.Y. 


FOR  SALE 

GOSS  NEWSPAPER  PRINTING  | 
PRESS 

3  Units,  Double  Folder,  4  plates  wide.  1 
floor  fed.  end  roll  stands  with  motor  ' 
hoists.  Will  print  24  pages  straight,  4S  i 
pages  collect.  Printing  diameter  15".  , 
Sheet  cut  otT  23^'in''.  Angle  of  plate  j 
clips  45  degrees.  Cylinder  stagger  45  1 
degrees.  2  40-H.P.  Drive  Motors.  Cut-  1 
ler  Hammer.  Controls  220  volts,  3  | 
phase,  00  cycle.  2  6-H.P.  inching  1 

motors.  Now  printing  on  06',4"  wide  I 
pajier.  All  plate  and  blanket  cylinder  I 
Irearings  were  replaced  new  in  1954. 
All  inking  rollers  were  recovered  with 
rubbr'r  in  1955. 

Can  be  seen  in  operation  now:  The 
Times  Herald.  Norristown,  Pa.,  Robert 
1.  McCracken.  General  Manager.  I 


GOSS  semicylindrical — We  have  in-  j 
stalled  a  new  press  and  have  for  im-  j 
medi.'ite  sale  our  12-page  newspaper  j 
press  com|)lete  with  mat  roller  melt-  ; 
ing  pot,  casting  box,  tail  cutter,  inside  | 
cutter,  and  chipping  block.  A  fine 
press  for  large  weekly  or  small  daily. 
Best  offer  takes.  Junction  City  Kansas, 
Daily  Union. _ 


PURCHASE  OF  NEW 
FIVE  UNIT  HOE 
WITH  COIXIR  DECKS 
BY  ROCK  ISLAND  ARGUS 
ROCK  ISLAND.  ILLINOIS 
DISPLACES  DUPLEX 
FOUR  UNIT  TWIN  FOLDERS 

A.C.  60  cycle  drive 
2115"  cutoff,  together 
with  partial  stereotype 
equipment  including  Autoplatc 
Imm.aciilate  maintenance. 

Capacity  32  pages  straight 
runs— 64  pages  collect. 

One  unit  new  1941.  Maximum 
web  width  68".  Release  date 
first  quarter  1957 

Sell  ing  agents 

TYPE  &  PRESS  OF  ILLINOIS  INC. 
3312  Ravenswood,  Chicago,  III. 


Model  A  Duplex  Press 
Model  AB  Duplex  Press 
Buehler  Swiss  Plex 
(Like  AB  Duplex) 
Contact 

UPECO 


12  Goss  double 
width  units 
3  double  folders — 
23-9/16"  cutoff 

Substructure — Cline 
Automatic  Reels 
Angle  Bars  over  each  unit 
Four  1 25  hp.  DC  drives 
IMMEDIATELY  AVAILABLE 

KANSAS  CITY  STAR 
or 

THE  GOSS  PRINTING 
PRESS  CO. 

5601  W.  31st  Street 
Chicago  50,  Illinois 


OKI*  SET  PRESS.  22x34,  for  Inbloid 
pai>er ;  also  cannera.  foldor  and  other 
items.  SunCoast  Publishinjr  Co.,  P.O. 
Box  431,  St.  Petersburjr.  Florida. 

(JOSS  single  wiillh,  four  decks  (32  | 
collect  1  with  folder.  Reversible  i 

cylinder  for  color.  !).('.  Button  con¬ 
trol,  J?22.000.  Stereo  e^iuipment  3  ton 
pot,  box,  trimmer,  sTiaver  and  mat 
roller.  $5,500.  Available  now.  Can  be 
seen  in  o|)eration.  The  ideal  press  for 
small  daily.  Herb  Styles,  Detroit  Post  I 
Printing:  Co.,  1442  Brush  Street,  De- 
troit  20.  Michiuran.  WO.  2-3703. 
2H-PA(;E  (JOSS  Rotary,  21’^"  cut-off, 
with  complete  stereo  including 
Vacuum-back  Pony  Autoplate,  Sta-HI, 
mat  roller,  pas  i»ot  and  pump,  chases, 
mat  humidors,  etc.  May  bo  seen  run- 
ninp:  xivailahle  immediately.  Phone 
CVpress  0-5661  or  write  Business’ 
Manaper,  Key  West  Citizen.  Key  West, 
Florida. 


Sterpoirpe 


NEW  HALL  MAT 
ROLLER 

Amply  heavy  enough  for  the  small 
daily  and  all-around  purposes.  Equip¬ 
ped  with  5  H.P.  motor  and  many 
other  features. 


We  also  male  Form  Tables.  6'  and 
8'  Makeup  Tables,  pumps,  chipping 
blocks,  etc. 


Lyndhurst,  New  Jersey  j 

SIX-UNIT  GOSS  PRESS  ! 

FOR  $50,000.00.  ; 

REBUILT  in  1948  complete  with  Cline 
Reels  and  Drives  23-9/16  cutoff,  in¬ 
cluding  one  Cutler-Hammer  Conveyor. 
AVAILABLE  early  fall.  Can  be  seen 
In  operation  at  SUN-TIMES,  211  West 
Wacker  Drive,  Chicago,  HI.  Mechanical 
Department. 


DUPLEX  6  UNITS— Double  Width— 
23 A"  cutoff— mfd.  1930.  Double  fold-  ; 
era,  balloon  formers,  color  cylinder,  I 
reel,  tensions,  C-H  conveyor.  Print  76 
pages.  60"  newsprint.  Good  condition. 
Available  now,  as-is,  where-is.  Can  be 
seen  in  production.  For  information 
and  attractive  price  contact.  Produc¬ 
tion  Manager.  Globe-Democrat,  St. 
Louis,  Missouri. 


PRESS  MOTOR  DRIVES  of  25.  40, 
(0,  76  H.P.  A.C.  George  C.  Oxford, 
Box  903,  Boise,  Idaho 


Also  many  other  useful  rebuilt  arti¬ 
cles. 

THOMAS  W.  HALL  CO. 
STAMFORD.  CONN. 

WOOD  PONY  AUTOPLATE  $6600.00 
FOB  Pennsylvania.  Excellent  condition. 
Available  June  67.  Cut-off  22%".  De¬ 
tails  write  Publisher.  Box  1658,  Editor 
&  Publisher. 


Wanted  to  Buy 

WILL  Buy  for  Cash.  Complete  Plants, 
also  Individu.al  Machines  and  Equil>- 
ment—  anywhere  in  U.S.A. 

PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 

WANTED:  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
I  available  —  Northern  Machine  Works. 
I  823  N.  4th  St.,  Phila.  6,  Pa. 


MACHINERY  and  SUPPLIES 


Wanted  to  Buy 


HELP  WANTED 


Display  Advertising 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STilREO  EQUIPMENT 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  16  OXford  7-4690 


WANTED  to  buy  4  to  6  double  width 
press  units  with  reels,  capable  running 
full  color,  built  after  1936.  Zanesville 
Publishing  Co.,  34  South  Fourth  St., 
Zanesville,  Ohio.  _ 


FULL  PAGE  MAT  ROLLER.  Light  or 
heavy  duty.  Prefer  good  condition  but 
can  rebuild  If  necessary.  Nee<l  im¬ 
mediately.  Wire,  call,  or  write  Inland 
.\ewspa|>er  Supply  Co..  422  West  8th, 
Kansas  City,  Missouri. 


HELP  W  ANTED 


TOP  SALARY  PAID  for  evr 
display  advertising  salesman  os  c] 
fornia’s  Number  one  non-daily.  A' 
average  salary,  best  living  cot:’’ 
company  insurance  and  benefits  o' 
to  the  right  man.  If  you  can  o' 
us  of  your  ability  and  ambition  wt 
assure  your  future.  Write  Box  .3 
Editor  &  Publisher. 


PA.  2717 


Circulation 


UlUCULATION  manager:  aggressive, 
c.'tpahle  young  man  ;  resultful  with 
laiys :  moderate  salary-bonus  deal  to 
ambitious  plugger.  Twin  City  NewtJ- 
Uccord.  Neenah  (Menasha),  Wisconsin. 

wantetl 


CIRCULATION  MANAGER 
for  2800-daily,  old-established,  chart 
area  11.  Little  merchant  plan.  Excel¬ 
lent  aliening  for  younger  man.  Some 
office  work.  Schools,  living  conditions 
goo<l.  Write  experience,  age.  salary 
exiK'Cled.  Box  1616,  Eriitor  &  Publisher. 


(TRCULATIO.N  MAN  with  sound  back¬ 
ground.  Future  ixjssibilities  in  6-pai)cr 
operation.  Chart  Area  6.  Write  full 
details.  All  replies  eonfidential.  Box 
1628,  Editor  &  Publisher. 


Classified  Advertising 


A  12.000  CIRC'ULATIO.N  newspaper 
in  excellent  isolated  market  wants  to 
develop  further  its  classified  depart* 
ment.  It  seeks  a  moderately  experi¬ 
enced  younjr  man  or  woman  w’ho 
knows  the  fundamentals  of  classified 
work  from  a  medium  sized  operation 
who  would  like  the  advancement  which 
a  smaller  field  provides.  Salary  and 
bonus  for  results  available.  Write 
Morris  Jones,  O>os  Bay  Times,  Coos 
Bay,  Oregon. 


Display  Advertising 


DISPLAY  ADVERTISING  SALES¬ 
MAN  with  ability  and  ambition  to 
head  department  on  7500  circulation 
daily,  good  proposition  for  producer. 
Daily  News,  Newton,  Iowa. 


MID-ATLANTIC  AREA  Weekly,  near 
6,000  ABC,  30  page  average,  seeks 
display  advertising  manager-salesman. 
Write  fully,  giving  jiersonal  back- 
gmund  and  oxiieriencc,  salary  ex- 
Iiected.  All  replies  held  in  confidence. 
Box  1503.  Editor  and  Publisher. 


ADVERTISING  MANAGER  for  6.000 
Southern  California  coastal  daily.  Ex¬ 
ceptional  climate,  new  plant,  rapidly 
growing  community.  Person  must  he 
gord  manager  as  well  as  salesman. 
Staff  of  4.  Under  40  preferred.  Write 
Box  1548,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  experi¬ 
enced  advertising  salesman.  Mid-west- 
I  ern  daily  9,000  circulation.  Must  be 
good  salesman,  strong  on  ropy  and 
layout  work.  Fine  opportunity  for 
]  young  man  looking  for  future  with 
fast  growing  organization.  Ideal  work¬ 
ing  conditions.  Pleasant  city  of  18,000. 
!  Write,  giving  full  details,  to  Roy  H. 
Morton,  Advertising  Manager,  Dixon 
Evening  Telegraph.  Dixon.  Illinois. 


IMMEDIATE  OPENING  for  experi¬ 
enced  display  salesman  capable  of 
making  good  layouts  and  servicing  ac¬ 
counts.  Write  E.  L.  Stone.  Advertising 
Manager,  Florence  Morning  News. 
Florence.  South  Carolina.  State  experi¬ 
ence  and  salary  expected.  No  drinkers 
apply. 


NOW — Opening  for  experienced  young 
enthusiastic  .salesman  on  midwest  sub¬ 
urban  daily  (6858  ABC)  in  rich  grow¬ 
ing  market.  Start  $90.  Full  resume. 
Box  1562,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for 
winning  tri-weekly.  Recent  c 
graduate  or  ad  man  with  two  or 
years  experience  preferred.  ShonW 
able  to  handle  some  news  as'^ivnoi. 
Photography  helpful.  Good  salsrj 
good  man.  Please  write  all  partk- 
in  letter  to  The  Richmond  .\ 
Richmond.  Missouri. 


CALIFORNIA  DAILY  needs 
sive  e\|>erienced  display  salesnut 
understudy  manager  ready  to 
Box  1616.  Editor  &  Publisher. 


I  ACCOUNT  EXECUTIVE 
I  SPECIAL  PROMOTIONS 


MAN 


I  GENERAL.  RETAIL 
MANAGER 


WE’RE  expanding  our  ndvertisint 
partment,  and  are  seeking  TOP 
for  these  larsitions. 


THESE  are  top  notch  jobs  on  i 
notch  pai<er,  and  re<iuire 
thoroughly  e.xi>erienced,  who 
SALESMEN. 


THEY  must  understand  mcn-h 
ing  and  retailing  practices  and  or 
system  of  planned  advertising  ^ 
on  retail  budgets. 


THIS  newspsi)er,  published  dailj 
Sunday  A.M.,  •  has  a  circulatiM 
16,000  in  a  community  of  '' 
Pleasant  working  and  living  c 
tions  in  Northwest — a  hunting 
fishing  paradise. 


ability 
.ally 
lien.  I 
fi'O  oFe 
one  t 
u.  Si; 
Write 


MAIL  complete  resume,  and  * 
layouts  to  Bo.\  1636,  E<litor 
lisher. 


IN  THE  MOUNTAIN  WEST 
life  (except  newspaiier  life)  slips 
at  a  leisurely  tem|«>,  where  the 
ate.  hunting,  fishing,  recreation, 
business  is  always  good— there  ii 
opening  for  an  aggressive  young 
starter,  in  our  retail  advertising 
partment.  This  young  feller  mud 
now  producing  e.xcellent  linage,  M 
will  have  to  do  for  us.  The  :id 
out  here  for  real  living,  and  lius; 
futures  will  far  more  than  <rni:e 
the  morlerate  salary  levels 
maintain  in  this  part  of  the  c 
The  young  producer  who  hanken 
the  opimrtunities  and  ndvantagB 
the  growing  mountain  west  on  a  “ 
day  pa|)er  of  about  30,000  r'tc" 
in  a  70,000  population  town 
area  10(  should  give  at  once  hil  ■ 
background  and  qualifications,  ett. 
Box  1603,  Editor  &  Publisher 
NKWSPA^rirADVER'ri.SING  S.t 
MAN.  Attractive,  jiermanent 
for  young  m.an  ex|)erienced  in 
service,  copy,  layout.  Salary  and 
plan,  good  list  of  .accounts,  pi 
sive  prize-winning  daily  (Evening 
Sunday),  7.500  ABU,  university 
ad  staff  of  six,  best  working  c»nd! 
modern  plant.  1956  or  1957 
graduate  might  qualify.  PositiM 
June  1  to  15.  Transcript, 
Oklahoma. 


GROWING  FLORIDA  diiily  »" 
exiierimced  local  advertising  m-v- 
with  jiroved  record  of  success 
secondary  daily  in  a  met  nqiolit*® 
Will  be  in  New  York  for  ANP" 
vent  ion  April  22-27.  For  inten;ie«_ 
dress  Box  1625.  Editor  *  Publish 
AIlVERTISfNG'SALESMAN :  At 
one  years  exiierience  in  display 
and  layout.  Paid  holidays,  two 
vacation,  ideal  climate, 
sive  srrowinpr  town  of 
full  details:  publisher,  Baily 
Artesis,  New  Mexico. 


EDITOR  &  PUBLISHER  for  April  20. 
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help  wanted 


HELP  WANTED 
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.ORTER  PHOTOGRAPHER— Flor- 
aftamoon  daily  has  jierraanent  stall 
lor  fast,  experienced  reporter,  pref- 
"j  married  man  under  40.  startinn 
References,  full  details  first  air- 
:]  letter.  Lakeland  Ledger,  Lake- 
Florida. 
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itase 
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Duplay  Advertuing _ 

JVY  AND  CLASSIFIED  adver- 
salesmen  urgently  needed  on 
.....sflvanitt  newspairers.  Write 
PA,  *71"  N-  Front  St.,  Harrisburg, 

insylvania. 


Editorial 


NEED  TELEGRAPH  EDITOR 
UP  wire.  Job  also  includes  occa- 
i,l  feature  stories  to  bo  illustrated 
Speed  Graphic  pix.  Must  be  J-  | 
(.J  or  experientH'd.  This  is  chance  to  j 
k  on  midwest  award-winning  daily 
5,000  circulation.  Require  inters’iew  j 
:  references.  Ilox  1228,  Editor  & 

EDITORIAL  MANAGEMENT 
VsUAL  opportunity  for  energetic 
n  tltilled  in  editorial  work  who  de- 
i  to  think  and  work  creatively  to 
:  .-:;.a:e  in  management  of  daily 
neiaiier,  30.000  circulation,  as  man- 
i  editor.  Position  carries  large  re- 
;:bility  for  newspairer’s  growth 
-;e  Box  1301,  Editor  &  Publisher. 

i'ERIENCED  reporter  for  expand- 
;  daily  in  Chart  Area  fi.  Develop 
■1  news  coverage.  Fine  opportunity, 

<  COMPLETE  resume  and  salary 
'.tsi.  Write  Box  1345,  Editor  & 


PORTER  for  suburban  weekly. 
^Bodied  deck  hand,  with  ambition 
1  ability  to  become  First  Mate  and 
-tually  Skipper.  Spayth  Weeklies. 

-.rllen.  N.  J. _ _ 

VO  OPENINGS  —  one  on  the  state 
one  to  oi>erate  a  one  man  news 
“au.  Six  day,  northern  Ohio  even- 
!.  Write  Bob  Peterson,  Chronicle- 
;iii  Elyria,  Ohio^ _ 


‘iNTED  AT  ONC”E.  1  wire  editor 
d  1  general  newsman.  Good  work- 
conditions.  Paid  vacations,  year 
bonus,  other  benefits.  Salary  com- 
U'iiralc  with  experience  or  ability, 
e  or  Write  Herald  Press,  St. 
^rb.  Michigan. 


UNG  MAN  as  managing  editor  of 
idly  expanding  and  community- 
■'i'd  weekly,  first  place  winner  in 
f.WPA  contest.  Must  have  working 
-  sledge  of  photography,  ability  to 
'e  editorials  with  fire  and  punch 
d  cover  or  direct  the  coverage  of 
*»  in  the  community.  Write  John 
Nash,  The  New  Milford  Times, 
Milford,  Connecticut. 


n.EGE  NEEDS  combination  Pho- 
I'-rhcr  Writer.  Attractive  position, 
s  1519,  Editor  &  Publisher. 

FREE 

ONTHLY  JOB  MARKET  letter,  with 
V  of  available  jobs  and  nationwide 
“r'  yment  conditions.  Bill  McKee 
■h  Personnel.  59  E.  Madison,  Chi- 
'0.  Illinois. 

[^flRTER  for  outstandi  ng  daily  in 
-■int  city  near  Los  Angeles.  Good 
".■'unity,  benefits.  Box  1509,  Edi- 
*  Publisher. 


rsr=#^RTS  EDITOR  for  12.500  daily  i 
<  Area  7.  New  air  conditione 
excellent  working  conditiont 
I've  city  of  fifteen  thousand 
center  of  state.  Excellent  hot 
-"ta'ion  plan  and  paid  vacation! 
'f  commensurate  with  ability  an 
^"<1  resume,  references  t 
jAOfl,  Kditor  &  Publisher. 


nuuuiT','  ^AN  or  woman  we  want 
■nly  doing  readable  features,  nev 
s  on  a  10.000-20,000  paper :  wan 
r.cr  optmrtunity  on  large  nfternoc 
>  •'>01.  Editor  &  Puhlishe 
'0  POSmONS  OPEN  immediat 
,  general  assifirnmen 

.r'’''f®'ct  J.  D.  Jordan,  Xeni 
Daily  Gasette. 

-'.^ens  news  writer  fi 

,  .crn  California  daily.  Good  pa 
■sncement.  Box  1510,  Editor  &  Pu 


Editorial 


WANTED — Reporter  or  reporter  pho¬ 
tographer  (male)  for  award  winning  j 
paper  in  growing  community.  Salary 
open.  Must  own  car.  Personal  inter¬ 
view  necessary.  Write  John  Nixon,  | 
Peru  Daily  Tribune,  Peru,  Indiana.  | 

DESK  MAN  for  morning  newspaper,  | 
chart  area  11.  Need  fast,  competent  I 
man  who  can  handle  heavy  wire  load  ! 
and  write  good  heads.  'Top  fringes,  I 
$110  weekly  for  five  nights.  Give  full  | 
data  on  background  and  references  in  j 
first  ietter.  1624,  Editor  &  Pub-  , 

lisher. _ | 

REPORTER:  MIDDLE  AGE  OR  I 

OLDER.  WHO  HAS  SLOWED  DOWN  1 
some  but  still  can  do  a  good  job  for  ' 
a  small  daily.  If  interested  and  can  1 
reix>rt — write.  Box  1560,  Elditor  & 
Publisher.  I 


REPORTER:  Young  man  with  weekly  ; 
or  daily  exi>erience  to  cover  court-  , 
house,  sheriff's  office  and  city  hall  | 
regular  beat.  Good  position  for  some¬ 
one  not  afraid  of  work.  Chance  to  ' 
advance.  Bo.x  1559,  Editor  &  Publisher.  ' 


AFTERNOON  DAILY  has  opening 
May  1  for  alert  rei)orter.  Good  work¬ 
ing  conditions.  Car  necessary,  exjieri- 
ence  desirable.  Write  fully  to  Pub¬ 
lisher,  Oneida  Daily  Dispatch,  Oneida, 
New  York. 


COPYWRITER 

NEWSMAN 

SECURITY.  stefldy  advancement.  i 
pleasant  environment,  interestinjr  work 
with  creative  variety  in  news  m<‘<lia. 
radio  and  TV’,  direct  mail,  employe 
publications. 

THESE  opiK)rtunities  are  ottered  an 
enterprisint?  youn^r  man  between  21> 
and  35  by  lar^e  upstate  New  York 
utility. 

MUST  have  at  least  three  years’  ad- 
vertisinK  or  newspaper  writinjr  ex¬ 
perience.  Send  letter  and  state  salary 
desire<l. 

Box  1637 

Editor  &  Publisher 


CITY  EDITOR 


I  For  the  Geneva  (New  York!  Times 
will  l)e  named  within  month.  If  choice  ' 
is  fn>m  present  staff,  top  desk  or  1 
;  writing  job  will  be  available.  Modern  | 
i  plant  in  I>enutiful  Finirer  I^kev  Re- 
irion.  Hitrh  local  news  volume  product.  | 
Df'mands  si>eed.  curiosity,  accuracy,  j 
Write  all  details  to  G.  B.  Williams. 

,  Fditor.  _ 

NEED  another  reporter  or  editor-re¬ 
porter;  car  n*quired.  Growinfr  weekly 
chain.  Manville  (New  Jersey)  News. 


I  EDITOR:  We  will  need  dependable, 

I  conscientious,  workintr  Manairinpr  Edi- 
1  tor  in  .3-man  department ;  fast  ac¬ 
curate,  friendly,  i)ersonality,  western 
!  tyi>e.  some  reT»ortin(r:  must  know  how 
to  meet  early  deadlines,  play  up  local, 
handle  TTS  tain*.  No  drinker,  floater, 

1  >86  plus  l>enefits  for  5'4  days.  Health¬ 
ful  climate,  mountains,  scenery,  fish- 
inir.  hunting.  camping?.  Montrose 
I  'Colo.)  Daily  Press. 

ILLINOIS  EVENING  '  DAILY- Needs 
j  i>ersonable  woman  for  |>osition  in 
I  women’s  department.  Permanent  post 
'  in  50.000  community.  Exi>crience  nec- 
'  es’sa^.  State  full  «nialific,ations,  salary 
re<iuirement8  in  letter  to  Box  1611, 

!  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER 
General  assignment  on  small  PM 
daily.  Prefer  young  man  who  has 
ambition  and  ability  to  go  to  the  top. 
We  can  place  a  toiwflirht  man  on  a 
larger  paper  in  a  position  of  respon¬ 
sibility  if  he  outgrows  us.  Salary 
*65-70.  G.  W.  Stnncill.  The  News 
I  Journal,  Radford.  Virginia. 

:  REWRITE  MAN,  reporter,  editor  for 
I  Protestant  desk  of  general  religious 
I  news  agency  in  New  York.  Top  press 
!  association  or  newspaper  experience 
necessary.  Excellent  opportunity  for 
high  type  man  interest^  in  religious 
fleld.  Box  1624,  Editor  &  Publisher. 
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HELP  WANTED _  _ HELP  WANTED 

Editorial  _ Mechanical 


EXPERIENCED  ‘ 

COPYREADER 
ONLY 

t 

WE  ARE  looking  for  a  trained  man  , 
with  a  i»encil,  who  can  shariien  a  story  ! 
or  headline  with  deft  strokes,  and  who  J 
can  meet  deadline  pressure  on  the  I 
day’s  big  story. 

IN  THIS  siKJt  we  need  exi>eri€nce.  1 
judgment  and  flexible  maturity.  In  this  i 
job,  the  age  limit  is  40. 

THE  OPENING  is  in  San  Diego. 
California — everybody’s  dream  of  a 
home  city  once  they  have  seen  it. 
We  have  blue  and  sunny  skies,  miles  , 
of  clean  beaches,  summer  and  winter 
lemi)eratures  in  the  70’8  fyour  wife 
can  give  away  the  children’s  snow- 
suits),  ranchy  homes,  fine  schools  and 
an  alert  and  lively  citizenry.  Frankly, 
we  are  not  seeking  a  man  who  only 
wants  climate.  We  want  one  who 
wants  to  go  where  op|>ortunity  lies- 
and  men  like  yourself  have  found  it 
lies  here. 

IN  CASE  you’re  wondering,  this  ojien- 
ing  develops  from  a  promotion,  for 
this  is  not  only  a  safe  and  secure 
place  to  work,  it  is  also  an  expanding  > 
situation.  Salaries  are  metro|K)litun. 
Stalls  are  large  and  comiietent. 


\D  MACHINE  OPERATOR,  nights— 
lU  hours,  scale  $2.95  per  hour.  Make 
up,  days — 40  hours,  scale  $2.80  per 
oour.  Open  shop.  Write  or  call  Tom 
Hodge,  Main  Line  Times,  Ardmore, 

Pennsylvania. _ 

TTS  OPERATOR  for  expanding  tele- 
tyi»es€lter  department  in  old  established 
new8pai>er.  Mu.st  be  fast  and  accurate. 
Five  day  week  and  many  company 
benefits.  Write  fully,  giving  address, 
phone  numlH‘r  and  all  details  of  experi¬ 
ence.  Box  1330,  Ejiitor  &  Publisher. 

KLOORMEN  OPERATORS  -PROOF¬ 
READERS  wanted  for  combination  day 
and  night  work.  Scale  starts?  $104.00 
for  40  hour  week.  American  newspaper 
with  modern  etiuipment  in  US  Zone 
Germany.  Two  year  employment  agree¬ 
ment  ;  trans|K)rtation  provided :  hous¬ 
ing  furnished ;  paid  holidays  and  up 
to  26  days  vacation  ;  sick  benefits  ;  re¬ 
tirement  plan.  Give  full  resume  by 
air  mail  letter  with  employment  refer¬ 
ences.  Write  Personnel  Officer,  Stars 
and  Strii>es.  APO  175,  N,  Y..  N.  Y. 


IDEALLY  located  California  daily  has 
need  for  additional  help  in  comjios- 
ing  room.  Prefer  combination  man 
hut  can  use  either  good  floorman  or 
gi>od  oiKjrator.  Position  is  permanent 
with  high  scale  and  many  benefits. 
This  is  not  a  replacement  as  our  men 
stay  with  us,  oi>ening  comes  from 
growth. 


DON’T  BE  afraid  your  answer  will 
Ih*  overlooked  in  a  flood  of  mail.  Men 
of  the  kind  we  seek  are  admittedly 
scarce.  We  want  to  look  YOU  over. 
Write  completely,  please.  References 
WILL  be  checked. 

PERSONNEL  DEPARTMENT 
UNION-TRIBUNE  PUBLISHING  CO. 
SAN  DIl-XlO,  CALIFORNIA. 


OPEN  SHOP.  Tell  full  details  in  let¬ 
ter  and  full  information  will  be 
sent.  All  replies  confidenti.al.  If  you 
have  ever  consi<lere<l  moving  to  the 
Golden  State,  this  is?  your  op|)ortunity. 
We  are  in  no  hurry  and  you  will  be 
given  time  to  give  proper  notice  to 
your  present  employer  and  move. 
Write  Box  1629,  E<litor  &  Publisher. 


MANAGING  EDITOR— Excellent  op¬ 
portunity  for  aggressive  man  capable 
of  doing  a  complete  re-organizing  job 
on  an  afternoon  daily.  Must  have  well 
rounde<l  news  background.  Ideal  living 
conditions  in  chart  area  4.  Please  give 
'  qualifications,  salary  exiiected,  refer¬ 
ences.  Replies  strictly  confidential.  Box 
;  1600,  care  Editor  &  Publisher. 

SPORTS  EDITOR — with  photo  experi- 
,  ence.  Excellent  opportunity.  Contact 
Don  Hall,  Daily  Herald,  Roanoke 
j  Rapids.  North  Carolina. 

j  SUMMER  OR  YEAR  AROUND  re- 
l)orter  for  well-edited  resort  weekly. 
Must  be  sober,  reliable,  industrious. 

I  2  or  3  years  experience.  Write  full 
details,  Nantucket  Town  Crier,  Nan- 

I  tucket  Island,  Massachusetts. _ 

;  WANT  COMBINATION  reporter  and 
deskman  for  23,000  circulation  mid-  1 
‘  west  daily.  Pleasant  working  condi- 
I  tions  in  new  plant.  Send  outline  of 
I  qualifications  and  desired  starting  I 
,  salary  in  first  letter  to  E.  A.  Streit, 

.  FMitor,  Clinton,  Iowa  Herald. _  ; 

REPORTER.  sports  editor,  small 
afternoon  daily.  Camera  experience  ' 
helpful.  Prefer  single  man.  Bryan,  i 
Ohio.  Times. 


WANT  TO  BE  A  FINANCIAL 
WRITER  IN  NEW  YORK? 


WANTED  —Combination  working  fore¬ 
man  or  pressman.  3  unit  Hoe.  Night 
scale  -  37U»  hour.  $101,  other  bene¬ 
fits.  E.  J.  Byrne,  Jamestown,  New 
York,  Sun. 


F ree  Lancm 

PHOTOGRAPHERS:  new  construction 
photos  are  in  demand  now  by  company 
house  organs  3,000  house  organs  pay 
from  $10  to  $100  for  clean  shots  show¬ 
ing  their  equipment  or  prrducts  in 
use.  Professional  photographers  make 
i  good  money  in  this  field.  Free  infer- 
I  mation.  Gehhie  Press  Service,  161 
I  Wesn  48.  NYC  36,  N.  Y. 

Photo  Engraving 

WANTED  EXPERIENCED  zinc  en¬ 
graver  for  a  one  man  shop.  $93.00  per 
week  for  40  hours,  John  W.  Taylor» 
Husines*s  Manager,  The  Enid  Publish¬ 
ing  Company,  Enid,  Oklahoma. 

Photography 

PHOTOGRAPHERS: 

Have  you  shot 
Blood  and  Gore? 


OPPORTUNITY  here  for  ambitious 
youni;  newspaiier  man  to  develop  as 
reporter  on  banking,  money  and  credit 
with  loni;  established  daily  journal, 
which  la  determined  to  Rrow.  Tell  me 
about  yourself.  H.  J.  Carswell,  Ex¬ 
ecutive  E«litor  of  AMERICAN  BANK¬ 
ER.  32  Stone  Street.  New  York  4, 
N.  Y. 


WANTED-  Younir  reiwrter,  sinttle, 
with  car.  Must  have  siome  newspajier 
exi«rience.  be  able  to  take  photos. 
Progressive  Midwestern  colleire  town, 
12.000.  Good  pay  to  capable  man.  Ad¬ 
dress  Box  1614,  BMitor  &  Publisher. 


WANTED — Sports  editor  for  medium- 
size  western  Ohio  daily.  Circulation 
over  10.000.  Give  references  and 
salary  expected.  Contact  William 
Amos,  Sidney  Daily  News,  Sidney. 
Ohio. 


.Send  sets  old  or  new  with  clippinKa. 
Royalties.  P.I.P.,  507  5th  Ave..  N.Y.C. 


LOS  ANGELES  TLMES 

E.\|)erienocd  Photo  Retoucher  for  Edi¬ 
torial  Department 

Write  full  details  to: 
Personnel  Department  —  The  Times 
202  West  1st  Street.  Los  Antteles  63. 
California 


Promotion — Public  Relations 


KENTUCKY  NEWSPAPERMAN  for 
public  relation!  poet  with  Louisville 
office  of  national  orsanization.  Moat 
be  free  to  travel  state.  Car  and  ex¬ 
penses  furnished.  Box  1206,  Editor 
k  Publisher. 


161 


HELP  WANTED 


Promotion — Public  Relations 


PUBLIC  RELATIONS  and  AdvertisinR 
Technical  Writer-  Exi>erienced  air¬ 
craft,  electronics  and  electrical  fields,  ; 
familiar  trade  and  technical  press.  | 
newspa|)er  background  desirable  but  . 
not  essential,  for  leading  Metroiwlitan  \ 
New  Jersey  public  relations  firm,  j 
State  <|ualifications.  Salary  $7000.  Box  . 

leO.'S.  Editor  &  Publisher. _  I 

PUBLIC  RELATIONS  man  wanted  for  j 
New  York  Office.  Ex|>erienced  in  news- 
pa  i)er  writing,  speakinp  and  personal  , 
contact.  Must  be  able  to  handle  own 
phase  of  propram,  set  up  meetinps, 
etc.  Some  travel.  28  to  35.  State  i 
salary.  Box  1027,  Editor  &  Publisher.  I 


Salesmen 


WIRE  SERVICE  wants  top  notch  , 
Business  Representative 

Prefer  man  between  25-35  with  news 
experience.  Excellent  advancement  op¬ 
portunity  for  hard  worker.  Salary  and  i 
exiienses.  Car  necessary.  Include  full  | 
details  and  where  employed.  Replies 
in  strict  confidence.  Box  1555,  Editor  ; 
&  Publisher. 


INSTRUCTION 


Clattified  Adverthing 


MORE  SALES-POWER 

FOR  CLASSIFIED  STAFFERS  I 

ABILITY  to  sell  more  linape  and  sipn  ; 
up  more  contracts  .  .  .  New  pride  j 

and  happiness  in  their  work  —  these 
are  benefits  enrollees  from  over  200  ; 
daily  papers  report  they’ve  pained  ' 
from  the  Howard  Parish  Course  in 
Classified  Advertisinp. 

YOU  pet  individualized  attention  in 
this  20-lesson  correspondence  course,  j 
It  explains  testi^d  sales,  servicinp  and  j 
copywritinp  tc'chniques  that  pay  off 
in  easy-to-follow  style. 

TOTAL  FEE,  $66.  For  more  sales-  j 
power,  increast^l  copywritinp  ability, 
and  preater  job-happiness,  mail  your  ] 
application  with  initial  $15  payment  > 
t<^ay. 


HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plant 
2900  N.W.  79th  Street, 
Miami  47,  Florida 


Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Administrative 


FOR  HIRE:  10  flying  fingers,  1  busy 
brain,  7  years  ex|>erience  =:  1  secretary 
with  aspinitions  to  be  administrative 
assistant.  New  York  office.  Box  1623, 
Editor  &  Publisher.  _ 

GENERAL  MANAGER 

EXPERIENCE  man,  44,  with  excel¬ 
lent  record  in  management,  now  em- 
ployetl  with  smali  daily.  Excellent 
record  aa  Advertising  Manager,  Busi¬ 
ness  Manager,  Circulation  and  Labor 
Negotiator.  Knowledge  of  all  mechani¬ 
cal  oiierations.  20  years  of  exiterience, 
highest  references,  go  anywhere.  Box 
1*)40.  Etiitor  &  Publisher. 

YOL'TH  plus  EXPERIENCE!  College 
gra<l,  .SO.  7  years  exiteriencc  in  all 
phases  of  newspaiter  advertising,  re¬ 
tail  chain,  agency,  radio.  Desires  re¬ 
locate  aa  publisher's  assistant,  ad  di¬ 
rector,  promotion  manager.  Excellent 
references.  Present  salary,  $7,800. 
Prefer  West  Coast,  but  will  consider 
other.  Box  1632,  Editor  &  Publisher. 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


SITLAI 


Administrative 


Display  Advertising 


Editorial 


ADMINISTRATIVE  OPPORTUNITY 
desired  by  assistant  classified  adver¬ 
tising  manager,  126,000-class  competi¬ 
tive  a.m.  daily-Sunday.  4  years  varied 
circulation  experience  plus  6  in  pres¬ 
ent  capacity.  (Editor  &  Publisher 
USAF  Reserx’e  monthly  offset).  86 
years  old,  married,  1  child.  B.  S. 
Business  Management.  Sober  and 
diligent.  Best  references.  Available 
June.  Box  1409,  Editor  &  Publisher. 


ADVERTISING  EXECUTIVE 


DEPARTMENT  STORE  Advertising 
Manager  for  20O,OOU  circulation  daily. 
Thorough  knowledge  of  sales,  copy, 
layout.  5  years  newspaper  experience, 
2  ye-irs  advertisincr  and  public  relations 
af?eney,  1  year  Commercial  Manager 
radio  station.  Akc  29,  sincrl^t  veteran, 
colleffe  defcree.  Minimum:  $8,000.  Box 
1424,  Editor  &  Publisher. 


Owner  or  Publisher 


DAILY— WEEKLY 

UNLOAD  your  problems  on  executive 
knowing  business  from  Mechanical  De¬ 
partments  up  .  .  .  including  color. 
CONVERTED  $260,000  annual  loser.  ! 
Improved  content,  typography,  produc¬ 
tion.  Cut  costs,  increased  circulation, 
advertising,  etc.  Handle  labor,  public 
relations,  promotion,  personnel. 

26  YEARS'  executive  experience.  Was 
Backstop  to  General  Manager  top 
chain.  Successfully  operated  as  Pub¬ 
lisher,  Assistant  Publisher,  General 
Manager.  Consultant,  USA,  Europe. 
UNIVERSITY  Graduate,  business  ad¬ 
ministration  and  journalism.  Refer¬ 
ences  best.  Salary  modest.  Available 
for  interview  at  A.N.P.A.  Convention. 
BOX  1664,  EDITOR  &  PUBLISHER. 


A-1  MANAGER  and  Salesman  (48) 
with  ingenuity.  Experienced  in  all 
phases  of  advertising,  promotion,  copy, 
layouts,  personnel,  etc.  Sound  back¬ 
ground,  family  man.  Box  1428,  Editor 
&  Publisher. 


HEADING  WEST  APRIL  I T 
.  .  .  or  sooner,  if  you  are  in  imoi^*  .. 
need  of  an  alert  newsgal,  26. 
ence  all  beats,  magazine,  radio  wi  ^ 
J-Grad.  Prefer  Pacific  Coast 
1429,  Editor  &  Publisher. 


HAND 
MVS  edii 
16,000 
4.  2 


GENERALIST,  now  specializing, 
editorial  page  medium  daily  ^^jen^'r 
areas  1.  2,  6.  Can  double  any 
Now  associate  editor  160,000  4 
Ten  years  experience  small,  1^ 
pers,  magazine.  Married,  36,  (uj 
Box  1414,  Editor  Sl  Publisher. 


JOURNALIST  in  Scandinavia  Saami . 
'67  represent  periodical.  Excellent  Aer 
tacts.  Box  1430,  Editor  &  Piihliii»Xti 


COPV 
facil 
yars  exi 
desk  01 
Chart 
edito 


ADVERTISING  MANAGER 


OHIO 


Artists  -  Cartoonists 


CARTOONS 


Editorial  -  Sport  -  Comic 
Caricatures  drawn  to  order. 
Reasonable,  Prompt  Service. 
Box  1416,  Editor  &  Publisher. 


Wants  to  relocate  in  Florida  or 
California. 

Outstanding  record,  can  handle  retail- 
national.  Train  Staff.  18  years  ex¬ 
perience.  Agency,  Dept.  Store,  News¬ 
paper.  Phone  Niagara  Falls,  N.  Y. 
7011  or  write  Box  1338,  Editor  &  Pub¬ 
lisher. 


PRTS  ED 
pape 
workei 
Bos 


ADVER'nSING  MANAGER  for  West¬ 
ern  daily  or  top  weekly.  16  years  ex- 
Iterience  dailies  6  to  80  thousand  in¬ 
cluding  6  years  retail  and  national 
manager.  Box  1630,  Editor  &  Pub¬ 
lisher. 


DISPLAY  SALESMAN  3  years  ex¬ 
perience,  age  28,  married.  3  children, 
now  suiiervisor  in  other  industry  de¬ 
sires  return  to  newsitaper.  Prefer 
Southwest  or  Far  West  location.  Box 
1543,  Editor  &  Publisher. 


OR  BORDERING  STATES 
COMPETENT  Sports  Editor-l: 

Fully  qualified  to  handle  sporb  _  „ 

porting,  feature  writing,  nuJkAN  Rl 
copyreading  and  personnel.  14  "• 

experience,  l)e8t  references,  igjJoTn>M 
married.  Box  1422,  Editor  It 

Prefei 


EDITORIAL  NA/RITER 


U>YREAC 


Journalism  professor,  exiercf 
newsman,  wants  editorial-page  j<4 
or  part  of  June  to  September  os 
able  daily.  Box  1408,  Editor  k 
lisher. 


experie 
Now 
12.  1 
Alisher. 


Circulation 


•'HOME  DELIVERY 
SPECIALIST" 


PERMANENT  POSITION  Horida 
daily.  Young  family  man.  7  years 
display  sales  and  layout  ex|)erience. 
References  furnished.  Box  1610,  Editor 
&  Publisher. 


RESPONSIBLE 
COMMUNITY  CONSCIOUS 
I  FAMILY  MAN,  38.  now  chief 
'  editor  local,  telegraph ;  18  yean' 
perience  editing,  makeup,  editicAe 
{  features,  city,  county  govemmai 
I  years  college;  highly  competent 


kiunti  cl( 
wwnnel 
|rge  to 
MIDI 
St..  N. 


day  job  as  city  editor,  editor's  uwTURE 


AGGRESSIVE  -  Ht-althy,  neat  matured  ' 
family  gentleman.  24  years  expeii-  i 
ence.  all  pha.ses  city,  suburban  and 
country  circulation.  Will  go  anywhere 
to  impi-ove  laisition.  I’ri-sent  earn¬ 
ings  $12.(MI0.  Box  141it.  Editor  & 
Puliii^her. 


SPECIAL  EDmONS.  See  our  ad 
under  newspaiier  services.  P.O.  Box 
263,  Austin  62,  Texas. 


ant,  editorial  writer,  $8,044-|f. 
clau,  chance  for  advancement 
in  northeast.  Write  Box  1404,  ld§- 
4k  Publisher. 


vaponde 


Editorial 


]  TURF  Handicapper  desires  oppiiVul,  see 
ity  to  prove  qualificationii  Ri^ibly  le 
i  amazing.  Box  1406,  Editor  k 
lisher. 


CIRCULATION  MANAGER,  20  years 
experience — Present  job  has  brought 
newspaper  from  26,000  to  40,000  in 
five  years.  No  population  influx,  no 
tricks,  just  KNOW  HOW.  Ready  to 
move  up — go  anywhere — available  for 
interview  in  New  York  during  A.N.¬ 
P.A.  Convention.  Box  1407,  Editor 
&  Publisher. 


AN  UNUSUAL  FELLOW  for  a  dis¬ 
tinctive  assignment;  writer,  analyst, 
lawyer,  trained  philosopher;  three  nni- 
versity  degrees;  age  32  with  family; 
dependable  but  fresh;  worth  your 
whirl;  good  administrator;  large  i>ond 
not  required.  Box  1403,  Editor  A 
Publisher. 


REPORTER,  26,  2^  years  on 
seeks  move  up.  B.A.  Yale,  M.A 


26,000  pm.  New  York  ares. 


general  assignment.  Box  1427, 
&  Publisher. 


DESIRES  CHALLENGE  —  editor-col¬ 
umnist.  18  years  experience,  10  with 
Associated  Press.  Now  with  radio-TV. 
Box  1426,  Editor  &  Publisher. 


WRITER-EDITOR ;  25, 

editor,  reporter-photographer, 
press  bureau  and  technical 
Desires  position  as  Editor  or  T 
public  relations  media.  Box  1441 
tor  A  Publisher. 


Classified  Advertising 


CLASSIFIED  MANAGER— 20  years 
same  paiier  competitive  market.  Re- 
l<K-a  e.  Availabk-  interview  at  A.N.¬ 
P.A.  Convention.  Box  1417,  Editor 
A  i’ublisher. 


WOMAN  REPORTER  doing  general 
assignments  26,000  New  York  area 
daily  wants  larger  paper.  8  years  on 
dailies,  3  on  woman's  page.  Box 
1421,  Editor  A  Publisher. 


REPORTER  -  PHOTOGRAPHEE 


years  on  weeklies,  dailies,  tradea 


years  in  Florida's  Capital, 
lahassee  or  north  Florida  sssignn^' 
employment.  What  have  yon  I 
MSS  3003,  Tallahassee,  Florids. 


CLASSIFIED  MANAGER — with  know¬ 
how  desires  change.  Stnmg  on  Pro¬ 
duction,  Sales  and  Collection.  Past 
records,  prove.  Write  Box  1106,  Editor 
A  Publisher. 


i  CLASSIHED  MANAGER.  Young  131) 

I  aggressive.  Consistant  linage  builder 
j  on  55,000  daily  last  4  years.  13  years 
daily  experience.  Prefer  upper  mid¬ 
west.  Write  Box  1641,  Editor  A  Pub¬ 
lisher. 


CLASSin  El )  I H  RECTOR-MANAGER 
I^'Hder  in  state,  circulation  class  19,000 
plus,  also  ex|>erienced  up  to  80,000. 
One  of  the  liest  on  outside  .selling  and 
building.  All  knowh<»w,  proven  record, 
all  phases.  30  day  mitice.  Box  1606, 
Etiitor  A  Publisher. 


Display  Advertising 


INCREASE  YOUR  BUSINESS  I 
Experienced  Ad  Manager,  weekly  and 
daily.  Proved  Producer,  neat  appear¬ 
ance,  college,  family,  84  old  vet.  Best 
references.  Press  director  and  award 
winner.  Now  manager  weekly.  Mini¬ 
mum  U65.  Write  Box  1411,  Editor 
A  Publisher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showinf 
LOCATION  without  IDENTIFICATION 
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SITUATIONS  WANTED 


Editorial 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


year  Newsman  desires  feature  GOOD  NEWSMAN,  writing  or  editing, 
itt  position  with  midwest  news-  12  years  on  four  papers,  looking  for 
or  magazine.  Box  1425,  Editor  freedom  to  report  and  congenial  at- 
jjlisher.  mosphere.  Box  1515,  Editor  &  Pub- 

- lisher. _ 

>  HAND  aU  drelu,  ready  June  1  MANAGING  EDITOR 

Chicago  newsman  seeks  return  to  small 
t,  15,000  to  80,0M  PM  in  Chart  folj .  time  award-winning 

6,  2  or  1.  MsJ,  linest  managing  editor  will  produce  top  qual-  | 

ity  paper.  Box  1521,  Editor  &  Pub- 
it  AN  PA  or  elsewhere.  Box  Ughcr. 


Editor  &  Publisher.  „  _  „ 

-= - MANAGING  EDITOR.  31,  chart  area 

COPY  DESK — SPORTS  2  daily,  desires  return  to  metropolitan 

i-t.  facile  editor-writer,  35,  with  fic-ld,  northeast  pm.  Top  deskman,  re- 
years  experience,  AP,  top  dailies,  porter.  Ideas  and  results.  Available 
s  desk  or  siairts  job  on  large  daily,  for  immediate  trial.  $150  start.  Bgx 
fer  Chart  Areas  tt  or  2.  Now  tele-  1508.  Editor  &  Publisher. _ 

NEWSPAPER  reporter  with  solid  four  | 

- !  years  all-round  experience.  Wants  to 

jRTS  EDITOR  -  WRITER  move  into  RADIO,  TV.  Fine  voice.  | 

ttr  paper.  Six  years  daily  field.  '  Considerable  programming  background.  ! 

I  worker,  S3,  makeup,  column,  will  do  top  job.  Box  1507,  Editor  &  : 
Krt.  Box  1216,  Editor  «  Publisher.  Publisher.  ' 

IMAN  REPORTER  ^news,  features.  REPORTER-photographer  on  daily  in 
rears  newspaper  and  wire  service  65.000  city,  all  beats.  Wants  position 
irience.  Can  dig  fop  facts,  write  with  dynamic  paper  in  larger  city, 
rately.  A.B.  dj^ree.  Top  refer-  ,  Rest  references,  vet,  married,  28,  M.U. 
a.  Prefer  East,  South.  Town  40,000  .  grad.  Four  years  experience.  Box  t 
Box  1216,  Editor  Sc  Publisher.  i  1506,  Editor  &  Publisher.  I 

PYREADER  OR  DESK  —  12  years  I  sMALIT’dAILY  news,  spurts  man,  27,  ' 
experience.  Single.  82,  sober,  J-  '  car.  seeks  10,000-up  daily.  Box  1545,  I 
id.  Now  on  Southern  daily.  Chart  Editor  &  Publisher. 

18  12,  10,  4.  Box  1305,  Editor  &  - 

lisher.  EUROPEAN  REPORTER  WANTED? 


lisher.  ^  EUROPEAN  REPORTER  WANTED? 

- I  Headquarters  Paris.  Contacts,  experi- 

■  rnirrMyr  o  nrrs^nTrnr**  copy:  Couture,  Com- 

EDITORS  &  REPORTERS*  I  munism.  Cannes.  Languages.  News, 

......  .  ,  ,  .  I  Features,  Camera.  Box  1561,  Editor  & 

tinnal  clearing  house  for  competent  Publisher 

sonnel  from  coast-to-coast  at  no  _ 1 _ 1 - 

iqre  to  employer.  Phone.  Write  or  I  REPORTER,  sports  editor,  columnist, 

re  MIDTOWN  AGENCY,  130  West  1  feature,  editorial,  photographer,  BA,  j 

St..  N.  Y.,  N.  Y.  Wl  7-5745.  I  mA,  6  years  experience,  author,  vet-  , 

-  eran.  Want  challenge.  No  shifter.  1 

aURE  EDITOR.  National  maga-  Clippings,  references.  Box  1550,  Editor 
experience.  Know  photography.  1  &  Publisher. 

.  Box  1327,  Editor  A  Publisher,  j - 

_ _ 1  COPYREADER.  top  New  York  exiieri- 

ITER  FOREIGN  AFFAIRS,  U.  N.  ;  ence.  will  relocate  west  or  coast.  Box 
espondent.  Merchant  Marine  and  ;  1609.  Editor  A  Publisher. 

tl.  seeks  free-lance  opportunities  1 - 

ibiy  leading  to  permanent  poet,  DESKMAN.  able  etlitor,  presently  key 
erably  in  New  York  or  California.  man  on  daily,  wide  reixirtoriai  back- 
lusive  stories.  Rounded  education,  ground,  college.  Box  1612,  Editor  A 
•yes.  excellent  references.  Box  Publisher. 

Editor  A  Publisher.  - - 


tor  A  Publisher. 

AFTER  11  YEARS 


- - - - -  EXPERIENCE  AND  KNOW-HOW- 

IRE  EDITOR  seeks  position  with  R^^l-onsible,  comi^titive  editor  with 
'"-"-25.000  daily  publication,  prefer-  "’‘"’..i"';  .I'®''*"""®' 
y  in  chart  areis  10.  11.  or  12.  ®'*  f'f.T  "-"y. 

•le.  28.  looking  for  goosl  s,K,t  to 

le  down.  Three  years  experience  1127,  F.ditor  A  Publisher. _ 

iring,  photography,  wire  service 

k  and  desk  exiierience.  Box  1339.  GENERAL  ASSIGNMENT  REPORTER 
tor  A  Piihlisher.  J  School  Grad  May  24,  seek  good  oii- 

-  —  Iiortunity,  2  years  exiierience  Navy 

AFTFIR  11  YEARS  paiier,  part-time  ex|*rience  United 

t's  association,  nine  as  manager.  Press  and  trade  paiier.  Veteran.  Box 

return  small  or  medium  size  1619,  Flditor  A  Publisher. _ 

!y  6eld  as  Hitor  or  managing  edi-  HOUSE  ORGAN  FJHTOR  Now  edit- 
Kwer  chart  areas  6,  7,  8.  11  injf  2  house  orvrana  aa  free-lancer. 

Ill  consider  anywhere.  Box  1633,  Seven  years  newspaiier  and  ma^azind 

_^i‘  *  Publisher. _  rei>ortinfr,  rewrite,  layout,  editinjr. 

YBE  we  CAN  HELP  YOU  I  Al-  M*"'®**-  2®.  J-Grad.  Box  1634.  Editor 

tftb  the  shortage  of  qualified  help  - - - 

bitting  us.  too,  we  have  put  nearly  J-GRAI>  IN  JUNE  seeks  sinit  on  New 
people  to  work  during  the  last  England  daily,  effective  June  10.  Vet. 
-vs  months.  Tell  us  what  you  need.  Married.  Reliable.  Some  exiierience. 

we’ll  help  you  if  we  can.  Bill  References.  Arthur  H.  Bowlen.  1010 
See.  Birch  Personnel.  6$  E.  Madi-  Massachusetts  Ave.,  Cambridge  38, 

■  Oiicago.  Illinois.  Massachusetts. _ 

bT  AND  FEATURE  man.  SI.  MR-  EDITOR:  MAY  I  HELP  YOU? 
-tdiouse.  politics,  courts.  former  All-Around  newsman,  still  nosy  after 
tts  editor.  5  years  daily.  Seeks  *2  years’  press  association  exiierience. 
'  post  medium  or  large  city.  Box  must  relocate  Los  Angeles  area.  Siiot, 
U  Editor  A  Publisher.  sjiorts,  features,  copy  desk,  promo- 

pvr.r>,— tion  Name  it.  Box  1635.  Flditor  A 
PY  EDITOR.REPORTER— Assistant  Publisher. 

editor  100.000  daily  seeks  top  - - 

Poet  smaller  daily  or  Class  A  |  MOVIFIS  AND  STILI^ 

”lv-  Chart  Area  2.  AB.  7  years  1  write  copy,  script,  trade  journal, 

rienoe.  vet.  family  man.  '34.  sober.  1  Degree,  6  years  exiierience.  Want  film. 

1540.  Editor  A  Publisher.  '  Agency  or  Public  Relations.  Box 

SKMAIU  9q  .  — I 1620.  Editor  A  Publisher. 

■•'-n/SN.  29.  now  on  90-100.000  class - - - 

brr.  Bolsters  sagging  stories  with  LOVFl :  Ex-small  town  reporter. 

T  editing.  bulLs-eye  heads.  Experi-  I  f®''**'*'’®  writer,  now  managing  editor 

m  wire.  Box  1518,  Editor  A  Pub-  economics,  business  magazine  in  NYC, 

’  '  hankers  return  to  daily  or  weekly 

N"T~HAVp“’PtTV''“irT  : —  P"**  west.  Fast,  sprightly,  inter- 

r-xtile  Jj'—a  bravel  '  pretntive  writer.  12  years  news  ex- 

•irnre-  renoM  years  ex-  |  |«rienre :  5  years  printing  production 


lenre.  mnn.i  j  ■  -  lierience :  o  years  printing  proauction 

bmp.  ’ Box*TKXi'''ii'.«^^'"a"D  '"■"“Itc®.  Adaptable  desk,  rewrite,  news, 

■Sypo —  1531.  Editor  A  Publisher,  telegraph  editor,  reporting,  advertising 

te..  R<li  aome  law,  and  backshop.  Desdre  responsible,  chal- 

beginning  editorial  position,  lenging  opportunity  to  grow  with 
relocate.  Nite  work  OK.  Begin  paper.  38.  married,  have  car.  Call 
^June.  Box  1554,  Editor  A  Pub-  MO  6-8466  (N.Y.C.)  or  Box  1608, 

’  Editor  A  Publisher. 
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YOUTH  TRANSFUSION 

YOUNG  married  newspaiierman  with 
know-how  beyond  his  years  wants  to 
invest  cash  and  creative  efforts  to  help 
build  Chart  Area  2  weekly  or  small 
daily  with  growth  potential  not  now 
realized. 

BACKGUOUNI):  Ivy  Leanuer,  edited 
hi^h  school  weekly,  college  daily ;  re¬ 
write,  municipal,  )K)iice  coverage  on 
larvre  and  medium  Metrot>olitan  area 
pai)ers ;  written  for  New  York  City 
daily :  btbcn  a  deskman  on  400,000 
daily ;  done  column  for  a  weekly. 
Clips  galore. 

SKILLS:  An  idea-man  who  offers 
makeup  with  a  flair,  snappy  writinj?, 
si)ots  local  angles  in  state  and  na¬ 
tional  new8,  sharp  editing;  format  and 
feature  idea.s  to  build  circulation — 
I’m  after  a  future,  prefer  Jersey.  Box 
1639,  Editor  &  Publisher,  today! 

MANAGING  EDITOR  of  small  Ohio 
weekly,  college  {graduate,  25,  family 
man.  exi>erienced  with  camera,  desk- 
work  and  has  handled  business  side. 
Seeks  reix>rtorial  job  on  small  to 
mt'dium  daily  that  offers  chance  to 
advance.  Prefers  East,  salary  oi>en, 
eood  references.  Desire  chanj^e  to  daily 
field  this  spring*  Write  Box  1613, 
Editor  &  Publisher. 

PHOTOJOUKNALIST 
8  years  exi>erience— available  immedi¬ 
ately  for  i)ermanent  job.  Prefer  mid¬ 
west,  anything  considered!.  Daily¬ 
weekly  fields.  N.  W.  Brown,  5809  Car- 
l>enter,  Des  Moines,  Iowa.  BL  5-5487. 

PICTURE  EDITOR  Exia-rienced  Chi-  | 
cago  daily  picture  desk  and  magazine  | 
layout.  Amateur  photog.  dHrkr(M>m 
know-how.  Vet,  J-grad,  30,  married. 

2  sons.  Prefer  chart  areas  12,  10  or 
4.  Box  1633,  Editor  &  Publisher. 

SELF  STARTER  Pacific  Northwest, 
degree,  7  years  exiierience.  nil  beats, 
desk,  camera,  wire.  32,  married.  Avail¬ 
able  soon.  Write  Box  1604,  Editor  & 
Publisher. 

SPORTSWRITER-  J-grad.  Five  years 
exiierience.  Desk,  photography.  (Tiart 
Areas  4-5-9-10.  Box  1601,  K<litor  & 
Publisher. 

WRITER  -  PHOTOGRAPHER.  some 
newspajier  exi>erience,  w'ants  job  on 
small  paiier.  Box  1621.  Editor  &  Pub¬ 
lisher. 

Irutruetorg 

SDX,  KTA,  AFU  mcmlier  needs-  college 
teaching  iiost.  MA.  Missouri.  A  trans¬ 
cripts.  Strengths:  editing,  printing, 
news.  Now  advising  high  schofil  pafier. 
8825  E.  Rose,  Bellflower,  California. 

_ Mechanical _ 

FLORIDA  ONLY 

EXPERIENCED  mechanicml  luperin- 
tendent  or  foreman,  medium  and  email 
'  newspaper  and  newspaper-commercial 
combinations,  desires  permanent 
change.  Competent  all  composing  oper¬ 
ations.  Heavy  exe«-utive  experience  all 
me<-hanical  departments.  Welcome  re- 
siMinsibility.  Available  after  proper 
notice  to  present  empkiyer.  Not  avail¬ 
able  as  working  foreman  closed  shop. 
Write  in  confidence.  Box  1404,  Editor 
A  Publisher. 

MECHANICAL  SUPERINTENDENT 
or  Production  Manager  for  Metropol¬ 
itan  Daily.  Aggressive,  cost-cunscious 
executive.  44  years  of  age.  12  years 
as  composing  and  mechanical  super¬ 
intendent.  Box  1415,  Editor  A  Pub¬ 
lisher^ _ 

WEB-PRESSMAN— Stereotyper  desires 
daylight  work.  Age  28,  married,  non- 
drinker.  Will  locate  anywhere  in  the 
east.  Box  1320,  Flditor  A  Publisher. 

COMPOSING  ROOM  SUPERINTEND¬ 
ENT  (union)  for  daily.  15  years  varied 
composing  experience.  Available  June 
15.  High-production  know-how,  thorough 
knowledge  of  all  composing  processes, 
various  cost-cutting  methods  and  ITU 
law.  Box  1511,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Mechanical 


POSITION  a.s  Mei'hanival  Suptrin- 
tendent  of  evening  daily  newspaper. 
G<M)d  education.  Wide  composing 
HMim  experience.  Have  lieen  Printing 
instruettir  local  high  schmil ;  also  com- 
pfising  HMim  foreman.  Married,  have 
two  sons.  45  years  of  age.  Member 
Presbyterian  Cburch.  32-degree  Mason 
and  member  <if  Shrine.  Box  1410, 
Editor  &  Publisher. 


_ Photography 

Need  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  sepr- 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEN¬ 
TIAL  list  of  News  Photographer* 
available.  Still-TV  Film-News  ^  reel. 
Most  with  own  equipment.  No  F’ees — 
Write,  wire  or  telephone — 

Gerald  A.  Clarke 

4524  Towle  Avenue,  Hammond.  Indiana 
Telephone  WEstmore  1-2906  _ 

LOOKING  F’OR  a  creative  photogra¬ 
pher?  Write  Box  1617,  Flditor  A  Pub¬ 
lisher.  28.  single,  B.A.  Degree.  Siiecial- 
ity,  PHOTO  JOURN AUSM^ _ 

AWARD  WINNING  press  photogra¬ 
pher.  Vet.  Age  27.  Three  years  exiieri¬ 
ence  as  photographer  (some  reiMirting) 
desires  photo  job  in  metrniiolitan  cen¬ 
ter.  Box  1626,  Flslitor  A  Publisher. 


Promotion — Public  Relattong 

i  .1  '  - - — 

WANTED:  COLLEGE  PUBLIC  RE- 
I.ATIONS,  journalism  teaching.  Mis¬ 
souri  journalism  M.A. :  seven  years 
metropolitan  dailies  :  three  years  public 
relations.  Box  1210,  Editor  A  Pub¬ 
lisher. 

NEWS  EXPERIENCE  since  1935,  with 
time  out  for  WW  II.  11  years  wi^ 
service,  want  to  try  hand  at  public 
relations.  Married,  three  children,  88, 
BS.  $7,500  minimum.  Box  1534.  Edi¬ 
tor  A  Publisher. 

PUBLIC  RELATIONS:  Reporter-pho¬ 
tographer  with  Public  Relations  ex¬ 
perience  wants  publicity,  public  rela¬ 
tions  post.  Topnotch  references  and 
background  in  newspaiiers.  radio,  TV. 
No  lower  bracket  salary  replies,  please. 
Box  1505.  Editor  A  Publisher. 

PUBLIC  RELATIONS  SPECIALIST, 
energetic  organizer  and  administrator, 
highly  productive  idea  man  on  policy¬ 
making  level  who  can  operate  effec¬ 
tively  in  executive  groups;  expert  in 
planning  and  executing  public  relations 
and  advertising  programs ;  accomplished 
writer  of  editorial  material  and  key 
speeches.  Presently  with  corporation 
!  at  five-figure  salary,  seeks  broader 
!  scope  High  level  national  press  con- 
'  tacts  Well  acquainted  New  York. 

'  Washington  press,  also  experience- 
abroad.  Box  1532,  Editor  A  Publisher. 

CAN  KFIFIP  PRINTING,  plating,  art 
costs  down.  Fxlitor  17  years.  Columnist 
12  years.  College.  F'our  management 
Courses.  Newspaiier,  m:»gazine,  house 
organ,  public  relations  exiierience. 
Present  company  for  22  years.  Chart 
Areas  12  and  4.  Box  1618,  Editor  A 

V.P.  OK  PUBLIC  RELATIONS 
1  AND  SALES  PROMOTION 

47 ;  former  directing  head  of  im- 
I  |s)rtant  mesiia  organization  with 
i  coast-to-coast  membership :  successful 
j  New  York  background  as  esiltor  and 
I  writer  in  consumer  media  :  seeks  major 
j  opiKirtunity  with  publisher  or  national 
J  advertiser.  Box  1631,  Fxlitor  A  Pub- 
!  lisher. 

PUBLKTST  WITH  two  years  indus¬ 
trial  and  amusement  field  exiierience- 
seeks  career  spot.  Married.  26,  J- 
Grad.  Box  1638,  Fxlitor  A  Publisher. 


Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  TrJ 
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This  is  for  some  publishers'  convention;  I  just  went  a  room  and  ba*' 


By  Koberl  U.  Bro^sn 

About  1,200  newspapermen 
will  gather  at  the  Waldorf- 
Astoria  Hotel  in  New  York  City- 
next  week  for  the  annual  meet¬ 
ings  of  the  Associated  Press 
and  the  American  Newspaper 
Publishers  Association. 

Seventy  years  ago — Feb.  16 
and  17,  1887  —  51  newspaper 
publishers  from  35  cities  met 
in  the  Powers  Hotel,  Rochester, 
N.  Y.,  for  the  first  formal  con¬ 
vention  of  the  ANPA. 

The  association,  therefore,  is 
observing  its  70th  birthday  and 
is  about  to  have  its  71st  an¬ 
nual  convention. 

It  should  be  noted  also  that 
Cranston  Williams,  ANPA  gen¬ 
eral  manager,  is  having  his 
18th  anniversary  in  that  job 
having  succeeded  Lincoln  B.  Pal¬ 
mer  in  April  of  1939.  The  late 
Mr.  Palmer  had  held  that  posi¬ 
tion  from  1905.  There  aren’t 
many  trade  associations  that 
can  match  this  consistency  and 
excellence  of  management  over 
a  span  of  more  than  50  years. 

3|c  4:  * 

Twenty  years  ago  the  fore¬ 
cast  for  the  ANPA  Golden 
Jubilee  convention — April,  1937 
— was  that  it  would  be  the 
“liveliest  sessions  in  history,’’ 
according  to  an  E&P  headline. 
And  with  the  aid  of  the  Sup¬ 
reme  Court  and  the  newsprint 
manufacturer  the  prediction 
was  confirmed. 

The  newsprint  companies 
were  announcing  a  price  in¬ 
crease  of  $7.50  per  ton — base 
price  was  then  $42.50 — and  the 
publishers  reacted  as  expected. 
Strange  as  it  may  seem  in  the 
light  of  present-day  short- 
notice  on  price  increases,  a 
manufacturer  in  April  had  an¬ 
nounced  the  boost  for  the  first 
six  months  of  the  following 
year.  Publishers’  protest  were 
not  too  effective  because  the 
increase  settled  at  $6. 

The  Supreme  Court  cooper¬ 
ated  in  making  both  the  AP 
and  ANPA  sessions  lively  that 
year  by  announcing  the  week 
previously  a  five-to-four  de¬ 
cision  holding  that  the  AP  was 
an  agency  of  interstate  com¬ 
merce  and  subject  to  the  Wag¬ 
ner  Act  in  the  Morris  Watson 
Case.  The  court  also  held  that 
the  statute  does  not  abridge 
the  Constitutional  guaranty  of 
a  free  press. 

The  minority  dissent  held  that 
the  Wagner  Act  did  violate  the 
free  press  amendment,  but  the 
fat  was  in  the  fire  and  con¬ 


vention  reaction  was  not  a  hap¬ 
py  one. 

The  1937  convention  was  also 
significant  because  it  marked 
the  beginnings  of  the  now  vast 
newsprint  industry  in  the  South. 
James  G.  Stahlman  of  the 
Sashville  Banner,  who  was 
was  elected  ANPA  president 
later  in  the  session,  told  the 
members  that  a  mill  was  about 
to  be  constructed  in  East  Texas 
(Lufkin)  and  that  tonnage  had 
been  contracted  for  by  South¬ 
ern  publishers.  Mr.  Stahlman 
was  chairman  of  the  newsprint 
committee  of  the  Southern 
Newspaper  Publishers  Associ¬ 
ation  and  it  was  through  the 
efforts  of  this  group  that  the 
South  started  on  the  road  to 
prominence  in  newsprint  pro¬ 
duction. 

At  that  convention  the  ANPA 
by  resolution  endorsed  the  work 
of  the  regional  association  and 
appointed  a  committee  to  aid, 
assist  and  cooperate  in  develop¬ 
ment  of  further  newsprint  re¬ 
sources. 

*  ♦  ♦ 

There  isn’t  too  much  new 
under  the  sun.  Newsprint  and 
labor  have  been  topics  for  dis¬ 
cussion  at  most  ANPA  conven¬ 
tions  since  then  and  probably 
before.  In  the  same  vein  were 
discussions  about  rising  costs 
and  the  need  for  increasing  cir¬ 
culation  and  advertising  rates. 
The  history  of  newspapers  for 
the  last  20  years  appears  to 
have  been  a  continual  merry- 
go-round  of  newsprint  and  wage 
increases  followed  by  advertis¬ 
ing  rate  increases  and  not-so- 
frequent  circulation  rate  rises. 
Fortunately  in  this  period  news¬ 
papers  have  also  been  success¬ 
ful  in  marking  up  an  almost 
steady  record  of  annual  circu¬ 
lation  and  advertising  linage 
gains.  Without  them  the  picture 
would  be  considerably  different 
today. 

The  Bureau  of  Advertising, 
ANPA,  has  played  no  small 
part  in  the  promotion  of  news¬ 
papers  as  an  advertising  me¬ 
dium  during  those  years  and 
it  was  at  that  1937  convention 
that  the  movement  known  as 
the  “United  Front”  received 
impetus.  That  was  the  begin¬ 
ning  of  the  expansion  of  the 
Bureau  to  what  it  is  today. 

Founded  by  members  of 
ANPA  in  April,  1913,  the  Bu¬ 
reau’s  first  budget  was  $25,- 
703.  By  1937  the  Bureau  had  a 
staff  of  19  people.  The  “United 


Front”  drive  was  designed  to 
raise  a  budget  of  $1,000,000. 
Since  then  expansion  has  con¬ 
tinued  to  where  the  Bureau  has 
an  annual  budget  of  almost 
$2,000,000  and  a  staff  of  about 
140  from  coast-to-coast. 

So.  it  is  obvious  that  the 
1937  AP-ANPA  convention  w’as 
not  only  lively  but  it  was  also 
significant  in  many  ways.  Pro¬ 
jects  were  launched  then — 
Southern  newsprint  and  the  en¬ 
larged  Ad  Bureau — which  are 
extremely  important  today  in 
newspaper  publishing. 

In  the  last  20  years  news¬ 
papers  have  survived  the 
Wagner  Act  decision,  the  AP 
anti-trust  suit,  the  ANPA  anti¬ 
trust  suit,  and  many  other 
crises  including  repeated  news¬ 
print  price  and  wage  increases. 

The  future  holds  more  of 
the  same — some  new  problems 
and  some  unresolved  old  ones. 
They  will  be  weathered  suc¬ 
cessfully  as  they  have  in  the 
past. 


Pat  Miinroe  Wins 
The  Clapper  Award 

WASHINbT 

Pat  Munroe,  correspor.  i 
for  the  Albuquerque  Jmi-  i 
and  other  newspapers,  has  I 
given  the  Raymond  Clap 
-4 ward  “for  comprehensive  - 
discerning  reporting  coneirr: 
the  disclosure  of  congres-; 
foreign  travel  expenses.” 

Instituted  in  1945  in  me; 
of  the  Scripps-Howard  col. 
ist,  the  award  carries  with  i: 
$500  cash  prize  and  a  plaque 

Lyle  Wilson  Cited 

Lyle  C.  Wilson,  vicepre-i 
and  Washington  bureau  c' 
for  United  Press,  received  ' 
orable  mention  for  “inteipiev 
reporting  of  the  national  1  ' 
in  which  he  has  exhibited 
ties  of  craftsmanship  and  ; 
tributes  of  balance  and  fairte 
that  distinguished  the  repor: 
of  Raymond  Clapper.” 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


WASHINGTON  •  1625  Eye  Street,  N,W.  •  NAtional  8-1990 
NEW  YORK  •  60  East  42nd  Street  •  MUrray  Hill  7-4242 
CHICAGO  *  35  East  Wacker  Drive  *  RAndolph  6-3688 
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Your  readers  seldom  read  your  newspaper  under 
ideal  conditions.  Distractions,  noise,  bad  light¬ 
ing,  poor  eyesight -all  tend  to  make  it  difficult. 

Under  these  circumstances,  greater  legibility 
is  a  real  boon.  Here’s  a  suggestion:  look  over 
the  new  Corona  cuttings.  Corona’s  carefully 
planned,  scientific  design  makes  it  the  preferred 
body  face  for  modern  newspapers.  Among  other 
advantages  it  has  proper  “x”  height  in  relation 
to  type  size -a  feature  that  definitely  makes  for 
easier  reading. 


Corona  saves  newsprint,  too! 

Corona  combines  maximum  word  count  with 
highest  possible  legibility.  You  save  newsprint 
by  getting  more  words  into  a  column  inch.  It 
looks  as  big  as  other  faces  a  full  point  larger - 
yet  actually  has  the  alphabet  length  of  smaller 
faces!  You  can  trim  column  widths,  economize 
on  newsprint -and  still  get  highest  possible  legi¬ 
bility  with 

corona 


For  best  legibility,  a  newspaper  body  face  should 
have  an  “x”  height  in  proper  proportion  to  its 
point  size,  as  shown  by  this  sample  of  greatly 
enlarged  Corona.  When  you  consider  a  new  body 
face,  make  sure  the  “x”  height  is  full,  not  small. 

For  legibility  and  economy,  use  Corona 
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SCRIPPSHOWA 

NIWYORK.WorW.r*/*sronftni«Svn  COLUMBUS . CfHzm  H 

CUVH.AND . Pr«u  aNONNATI . Poll 

PITTSBUROH . Prou  RMTUCKY . Peil 

SAN  FRANCISCO . Ntwi  Covmglen  tt/Hion,  Cineiimati  Poll 

INDIANAPOIIS . Timti  KNOXVIUI  ....  Nowi-Sonlino/ 
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METROPOLITAN  COLUMBUS 


Food  Sales 

climb  faster  and  easier 

for  products  backed  by  advertising 
in  BOTH  evening  papers! 
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*  Really  BIG,  that’s  Colum¬ 
bus  I  35th  in  population, 
31st  in  Spendable  Income, 
27th  in  Food  Store  Sales. 


Sources:  Media  Records; 
Schapker  Readership  Study, 
April  '56;  SMSBP,  5/10/56. 


In  1956,  Columbus’  four  major  grocery  chains,  which 
do  approximately  80%  of  the  grocery  store  business  in 
Columbus,  placed  98.5%  of  their  total  linage  in  Columbus’ 
TWO  EVENING  PAPERS  ...  and  42%  of  that  evening 
linage  was  in  The  Citizen. 


Yes,  an  increasing  number  of  national  advertisers  rec¬ 
ognize  that  the  EVENING  TEAM  gives  the  most  economi¬ 
cal  coverage.  In  the  past  two  years  46  big-name  adver¬ 
tisers  (18  of  them  foods),  who  formerly  used  only  the 
Evening  Dispatch,  NOW  include  The  Citizen,  too! 


COLUMBUS  CITIZEN 


No  other  combination  of  two  Columbus  daily  papers 
reaches  so  many  readers  (nearly  97%  coverage  at  the 
family  level)  at  so  low  a  cost  (combined  milline,  $3.05). 


THE 


In  Metropolitan  Columbus,  it  isn’t  an  adequate  sched¬ 
ule  imless  The  Citizen  is  on  it. 


D  NEWSPAPER 

DB4Vf  R .  .  .  Kocky  Mountain  Ntw$  IVANSVIlll . 


BIRMINGHAM  ....  Pott-Horald  HOUHON . 

MEMPHIS . rnu-Scimifar  FORT  WORTH . 

MEMPHIS  .  .  .  Commorcial  Appoal  ALBUQUERQUE . T 

WASHINGTON . N»wi  EL  PASO . NerdL 
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